
IN
FO

D
E

N
T 

IN
T’

L 
1/

20
10

 -
 IN

FO
D

E
N

T
Sr

l -
 S

tr
. T

ev
er

in
a 

km
 3

,6
00

 V
it

er
b

o
 -

 P
o

st
e 

It
al

ia
ne

 s
.p

.a
. -

 S
p

ed
. i

n 
A

.P
. -

 D
.L

. 3
53

/2
00

3 
(c

o
nv

. I
n 

L.
 2

6/
02

/2
00

4 
n°

46
) a

rt
. 1

 c
o

m
m

a 
1 

D
C

B
 V

IT
E

R
B

O
 -

 P
P

 -
 E

co
no

m
y 

- 
 D

C
O

/D
C

V
T/

n°
5f

b
- 

d
el

 2
4/

05
/0

2 
C

o
nt

ie
ne

 I.
P.

/ 
M

ai
lin

g
 In

cl
ud

ed

1 / 2010
Infodent S.r.l. - Strada Teverina Km. 3,600 - 01100 Viterbo Italy - www.infodent.com

Focus
on the dental 
market in Spain

Editorial:
- Slovenia
- Central America
- Saudi Arabia
- Norway

Infodent
Trade Show Service

imp_1:Layout 1  11-02-2010  9:30  Pagina I



imp_1:Layout 1  11-02-2010  9:31  Pagina II



• Publisher: Riccardo Chiarapini: riccardo@chiarapini.it
• Managing Director: Baldo Pipitone: baldop@bec.it
• Editor: Tina M. Persson: tina@infodent.com
• Exhibition Manager: Silvia Borriello: silvia@infodent.com
• Italian Market Specialist: Daniela Fioravanti: daniela@infomedix.it
• Web and Multimedia: Lara Pippucci: lara@infodent.com
• Account Dept.: Nadia Coletta: nadia@infodent.com
• Art Director: Karlen Zamora Zúñiga: karlen@infodent.com

Infodent S.r.l.
Strada Teverina Km 3,600 - I - 01100 Viterbo - Italy
Tel. +39 0761 352 198 - Fax +39 0761 352 133
www.infodent.com - info@infodent.com

Publishing House/Editore: Infodent Srl
Printer/Stampa: Graffietti Stampati Snc 
S.S. Umbro Casentinese Km. 4,500 
Montefiascone (VT)

n°1/2010 - aut. trib. VT n°496 del 16-02-2002
Trimestrale di informazione tecnico scientifica
Poste Italiane s.p.a. - Sped. in A.P. - D.L. 353/2003 (conv. In L.
26/02/2004 n°46) art. 1 comma 1 DCB VITERBO
Costo copia - Euro 0.77

Questa rivista Le è stata inviata tramite abbonamento: l’indirizzo in nostro possesso verrà
utilizzato, oltre che per l’invio della rivista, anche per l’invio di altre riviste o per l’inoltro di
proposte di abbonamento. Ai sensi della legge 196/03 è nel Suo diritto richiedere la cessa-
zione dell’invio e/o l’aggiornamento dei dati in nostro possesso.

Infodent S.r.l. wishes to inform all INFODENT INTERNATIONAL readers and subscribers that
their personal data will be used for the delivery of the magazine. Personal data will be trea-
ted by means of electronic instruments and can be modified and integrated as well as can-
celled anytime, according to art. 13 of the Italian Law on Privacy 675/96. The treatment of
data is necessary to carry out contractual requirements, to organize advertising material and
to check delivery of the magazine. We remind our readers and subscribers that they can for-
bid the treatment of their data by writing to Infodent S.r.l., Strada Teverina Km 3.600,
01100, Viterbo, Italy.

n° 1/2010 January - March

Infodent tm is the title of this magazine as well as an applied for trademark.
Any use thereof without the publisher’s authorization is to be deemed illegal and shall be prosecuted.

2 COMPANY Profiles

5 Expodental Madrid

7 ADA 2010 Orlando, Florida

8 Trade Show Calendar

16 Product Information

23 Dental Salon, Moscow

24 Business Opportunities

36 Editorial: CENTRAL AMERICA

50 Editorial: NORWAY

54 Post Show Report GNYDM ’09

61 Snapshot Slovenia

62 Dentech China

63 Trade Show Service

66 BDTA Dental Showcase  ‘09

67 Saudi Arabia

73 Editorial: FDI

74 Press Release CEDE Poland

75 Post Show Report IDEM India ’09

76 Editorial: DENTAID

CONTENTS

10 Focus 

• Advertisers

10 Focus  on Spain

Cover page: 
B-PRODUCTIONS GMBH
DENTAL MOBILITY
Dorfstrasse 10
CH-3673 Linden – Switzerland
Tel. +41 31 771 27 28 
Fax: +41 31 771 27 18
www.b-productions.com
info@b-productions.com

Alfred Becht GmbH..................................25

Asa Dental SpA...........................................38

Aurelia Gloves Div. Supermax............40

B&L Biotech Inc...........................................55

Bio Art Equipamentos

Odontologicos Ltd....................................24

Bioloren Sas..................................................33

Blossom/Mexpo Disposable

Gloves...............................................................61

C.I. MasterDent Ltda................................65

Carlo De Giorgi...........................................63

Crosstex International............................49

Dentag.............................................................72

Dental Art SpA. ..........................................64

Dental Manufacturing

SpA/Ruthinium Group...........................71

Dental Medrano SA.................................43

Dental X SpA................................................28

DiaDent...........................................................30

G.Comm..........................................................31

Diagram Srl....................................................67

Esacrom Srl.................................back cover

Hi-Tec Implants Ltd..................................45

Inibsa Laboratorios SA...........................60

JSP Dental......................................................50

KJC Attachment Co.................................46

KLOX Technologies Inc..............................

...........................................inside back cover

Linea Tac Srl..................................................69

Mariotti & C. Srl...................................57, 59

MEM Dental Technology 

Co. Ltd..............................................................52

MESTRA...........................................................47

MK Dent GmbH.........................................29

New Stetic S.A............................................26

Nuova Asav S.n.c......................................36

O.M.S. SpA....................................................42

OraTech..........................................................35

Orthodontic Design & 

Production, Inc..........................................25

Pujiang Optoelectronic Technology

Co., Ltd.............................................................66

QR Srl................................................................58

Quatro c/o Worldent...............................37

Sabilex/Flexafil SA.....................................51

S-denti Co., Ltd............................................41

SAESHIN Precision Co., Ltd..................44

Schϋtz Dental GmbH..............................65

SIA Orthodontic Manufacturer.........34

Suni Medical Imaging Inc....................27

Tecnomed Italia Srl...................................48

VIPI......................................................................59

VIVI Srl ..........................inside front cover

White Peaks Dental Systems..............62

ZB 19 Zahntechnikerbedarf................45

imp_1:Layout 1  8-02-2010  16:47  Pagina 1



COMPANY PROFILES

2 Infodent International 1/10

Alfred Becht is a family owned well established German manufacturer
and exporter of dental products. Experience of more than 85 years
shows the strong commitment to the development of innovative,
safe and practical solutions which has taken the company to a
leading position in the market. Loyal employees and trusted business
partners have built Alfred Becht into a global business in over 70
countries. Management System according to ISO 13485:2003 has been established
and the products have reached the level of quality required by the Medical Device
Directive 93/42/EC.
Today, our main product ranges comprise
• Temporary and permanent root filling materials
• Disinfecting and cleaning solutions
• Glass products

• Periodontal and surgical instruments
Ongoing research and development allows Alfred Becht
to constantly provide market-leading solutions like our
epoxy-resin based sealer Perma Evolution and Bechtozid
Premium fast disinfecting spray for surfaces.  
Private label projects contribute at growing part to our

business as we offer individual solutions, competitive pricing and flexibility to fill the special
needs of our customers.

Alfred Becht GmbH - Germany
info@becht-online.de
www.becht-online.de

KLOX Technologies is a Canadian healthcare Company, based
in Montreal from 2007, which has a firm commitment to further
advance the existing family of compounds and their formulations
towards creating innovative devices and cosmetic products
using photodynamic technology. Its main platform, PG&L, is a
patented technology which combines the use of chemical
photosensitizers (P) within an enhancing gel (G) and a light
(L) source to kill pathogens while circumventing antibiotic resistance, whiten teeth,
promote tissue rejuvenation and wound healing. 
The Company’s first product, a unique multi-light advanced teeth whitening system, is
part of a unique class of in-office whitening products “truly” based on Photodynamic
Therapy. The use of light in presence of photosensitizers promotes an absolute
whitening effect within four successive cycles of treatment of 10-20 seconds per
tooth, significantly reducing the total treatment time when compared to any other
teeth whitening product. Moreover, it is able to exploit a vast range of wavelengths
and there is no need to buy a dedicated lamp.

KLOX is pursuing research for several other products, as
mentioned earlier, both in dentistry and other areas. Main
efforts are directed towards the studies to develop 1) an
innovative photodynamic wound healing therapy for wide
applications in various wound types including acute and
chronic wounds, aiming at a significantly faster healing and
converting non healing wounds to healing wounds, 2) a

groundbreaking skin rejuvenation system, based on the formation of collagen precursor
and enzymes associated with cellular development, that can be used to treat large
surface areas with no significant adverse effects, 3) a new approach for the treatment
of periodontitis aiming at facilitating supra and sub-gingival debridement,
diminishing pain, and increasing bactericidal effect due to the photodynamic therapy.

KLOX Technologies Inc. – Canada
Tel : +1-514-288-8466 - Fax : +1-514-288-8431
info@kloxtechnologies.com - www.kloxtechnologies.com

For more than 19 years, Mexpo International Inc. has been
committed to product quality, reliability and service.  Blossom
brand has strong world-wide recognition in the dental and medical
market. Our quality unique products have been sold in over 80
countries and our distributorship network continuing to growth. 
We value our business relationships, thus as a result, we make
it a point to provide an extensive and unique product line. Our specialty gloves include: 
a) Powder Free Latex Exam Gloves with aloe vera. 
b) Powder Free Latex Exam Gloves with aloe vera + vitamin E 
c) Powder Free Green Nitrile Exam Gloves with aloe vera 
d) Powder Free Blue Latex Examination gloves with pH5.5 
e) Powder Free White opaque vinyl gloves 
f ) Green Mint Powdered Latex Exam Gloves 

The aloe vera gloves have received a 96% rating (5 +) by
The Dental Advisor (Vol. 17, no. 10 December 2000). This
superior product has also awarded the Gold Medal by the
Poznán International Fair (Dentistry Fair - Saldent 2007)
Contact Mexpo/Blossom team for distributorship: 

U.S.A : 
Tel: +1 (510) 293-6800 
Fax: +1 (510) 293-9056 
blossomglo@aol.com 
www.blossom-disposables.com 

Europe: blossomeurope@aol.com

OMS has always made any effort to create and carry out new
projects, as the wide range of its products shows.
The common denominator of all OMS products is expressed
by the following words:
• Warm RECEPTION and comfort
• FLEXIBILITY that meets any requirement
• Excellent return on your investment in terms of EFFICIENCY and service
• Great SATISFACTION over even the smallest detail

This is OMS FEELING

O.M.S. SpA, Italy
Tel. +39 049 8976455 - Fax: +39 049 8975566
www.omsstaff.com - info@omsstaff.com
worldent1@aol.com

Hong Kong: 
Tel: 852 2736 2723 
Fax: 852 2736 1078 
ericthai@p-blossom.biz.com.hk 

Hi-Tec Implants Ltd is a leading designer and manufacturer
since 1991, of the largest range in the world of dental implants
manufactured by a single company, and is represented
worldwide. 
Hi-Tec Implants Ltd production facility - located in Herzlia, Israel
- comprises of state-of-the-art machinery and complies with the highest international
standards, approvals and directives in the field of medical devices:
FDA approval since 1994, CE mark – Medical Devices Directive 93/42/EEC, ISO
13485:2003, ISO 9001:2000.
Hi-Tec Implants Ltd has 20 years of clinical experience in design and development

of dental implants and continually contributes to the development
of new products in the field of dental implantlogy.  The products
offer long-term compatibility and have an extremely high
rate of Osseointegration.  
Hi-Tec Implants Ltd goals are: to continue to provide the

most technologically advanced products; to help dentists to develop their practice
by providing the best solution to any dental need; and to provide the patient with
the most up-to date treatment.
Tel : +972-9-958.77.75 - Fax : +972-9-958.27.13
sales@hitec-implants.com - www.hitec-implants.com
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QUATRO...we make clean air
Quatro Air Technologies is a highly respected health oriented
company that recognizes the importance of protecting
the environment in which people live and work. Our entire
product line is designed to clean the air we breathe by
removing dust, microorganisms, bacteria, virus', mold spores, airborne particles
such as gypsum, impression materials and grindings in today's dental operatory
and dental laboratory environments . Quatro is one of the worlds most focused
companies providing medical grade air purifiers with UV germicidal protection

and "Health-Smart" anti-microbial dust /aspiration systems
with 0.3 sub-micron HEPA filtration. We have achieved
success by remaining dedicated to the same clean
air principals practiced since our company first started almost
20 years ago. Additional information can be found about

Quatro, our organization and the products we manufacture on: www.quatro-air.com.
We are always looking to cooperate with quality oriented distributors worldwide
and welcome all inquiries: email worldent1@aol.com

Aurelia®, Sign of Comfort; is proud to be the leading dental
glove brand in North America. A division of Supermax Inc,
Aurelia is distinctively one of the only brands with its own
manufacturing facilities. Thus, Aurelia Gloves conform to
the same standards which have earned the company
accolades for superior & consistent quality. The awards includes ISO 9002 Certificate;
the United States FDA's 510K, Current Good Manufacturing Practice (GMP); the
French AFNOR; Health Canada; Europe CE mark, Australia's TGA Standard and Standard
Malaysian Gloves (SMG).
The Supermax group is the World’s largest Latex & Nitrile gloves manufacturer
with 4500 employees & currently operating 9 state-of-the-art manufacturing facilities

in Malaysia. Supermax distributes worldwide, with dedicated
facilities in North America, Europe, South America, and
the South Pacific. In 2009, the Supermax group shipped
over 12 billion gloves to over 150 countries, commanding
10 percent of the world’s more than 120 billion gloves market.  

Aurelia Gloves, Division of Supermax Inc. – USA
Tel. 1-877- AURELIA (287-3542)
Tel. +1 630 989 8886
Fax: +1 630 898 8855
www.aureliagloves.com – info@aureliagloves.com

Schütz Dental Group was founded in 1962 and many years
of experience with an intuition for new trends ensure the
company's leading position in the world today. An in-depth
knowledge of the market allows for quick and flexible decision
making to the benefit of the customer. The company
headquarters are based in Rosbach in Germany, just 20 miles north of Frankfurt
International Airport. A key factor in enabling Schütz Dental products to be sold
to all the major markets across the world. Schütz Dental Group was one of the
first companies in the world to gain certification to DIN EN ISO 9001:2000 and DIN
EN ISO 13485, and our medical devices are manufactured to ISO-certified standards.

The versatility of the company places great responsibilities on its employees but
also provides them with challenging opportunities. Schütz Dental Group is one of
the few companies that cover not only dental lab products, but also dentistry and

high quality systems. Materials and equipment for dentistry
and dental engineering form the backbone of Schütz Dental
Group. Some examples of our powerful products are: im-
plant navigation system, a comprehensive dental implant
system, zirconium copy milling system, CAD/CAM, dental

bleaching, room disinfection system, dentistry laser systems, denture acrylics, composites,
denture cleaner, electroforming system, investment material etc.
In a few countries we are still looking for importers. Don't miss this opportunity to
represent one of the leading dental manufacturers worldwide! 

Schütz Dental GmbH - Germany
Tel. +49 6003/814-0 - Fax +49 6003/814-906
export@schuetz-dental.de - www.schuetz-dental.de/

Italian Company manufacturer of equipment for dental
laboratories since 1985, always looking for the optimal
development of quality and price. Thanks to this prerogative
its products are appreciated from markets around the world.

This year it  has renewed his home with a major showroom
and expanded the product range with the addition of furnace for ceramic, induc-
tion casting machines,  pressure polymerization unit, laser drilling unit and a range
of wax dipping pots; you can see all these items on the site www.nuova-asav.it.
All equipments produced are strictly  tested inside the company  and CE certified
for a guarantee and a high level of service.

The commitment of NUOVA  A.S.A.V. snc  is to ensure the
continuous development of its products through the use
of skilled engineers and excellent after sales service for its
customers to facilitate and help them  in choosing the
most suitable products for market needs.

NUOVA A.S.A.V. SNC - Italy
Tel: +39-0522-941362 - Fax: +39-0522-949050
www.nuova-asav.it - nuova.asav@tin.it

ProOptions offers affordable and smart choices in high-
quality dental products.  ProOptions is manufactured by
OraTech, LLC which has applied many years of experience
in R&D and manufacturing to develop many unique
chemistries and delivery systems for everyday use.  As a
brand that is focused on value, ProOptions strives to balance
high quality with affordability providing the Dental Professional with a smart
choice in dental products.

ProOptions has a variety of everyday products to choose from including Pure
White In-Office and Take Home Whitening kits, Pit & Fissure Sealants, Aluminum

Chloride and Ferric Sulfate Hemostatic Agents, OraCord
Knitted Retraction Cord, Flowable Composites, Antibac-
terial Solution, Self-Etching Bonding System, Calcium Hydrox-
ide Paste, Caries Indicators, Phosphoric Acid Etchants,
Temporary Cements, Porcelain Etch & Silane, Delivery Sy-
ringes and assorted Delivery Tips.

OraTech also manufactures your Private Label products too.

ProOptions - USA
Tel:  +1 (801) 619-0282 -  Fax: +1 (801) 619-0298
www.pro-options.com
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The International Dental Equipment, Supplies and Services Show,
EXPODENTAL, a fair organised by IFEMA in collaboration with the Spanish
Federation of Health Technology Companies (FENIN), will welcome members
of the industry between 11th and 13th March 2010. 

The excellent response of the oral and dental health industry to this
event, which has already adjudicated one hundred per cent of its available
exhibition space with still four months to go before the fair itself, makes
EXPODENTAL the ideal setting in which to discover the latest new features
in every segment of the market. In this respect, professionals will be able to
view all the products and services offered by the leading companies
specialising in equipment and clinic furniture, prosthesis, implantology,
orthodontics as well as instruments and consumer products. This range of
exhibits will be complemented by services and computer applications for the
dental and mouth-care industry, segments that will also present their latest
developments. 

EXPODENTAL has, thus, become the largest trade showcase for innovation
every two years, offering visitors key information regarding the latest
advances under the heading of oral health technology, as well as the
benefits and improvements that these pieces of equipment, products
and services are able to offer professionals when it comes to performing
their duties and treating and attending their patients. 

Preparing for the visit
In order to enable visitors to make the very most of their attendance at
the fair, the organisers have set up a tool on the fair's web page,
www.expodental.ifema.es the TRADE MEETING-POINT.  This tool enables
visitors to request working appointments with the participating companies
of greatest interest to them, whilst also enabling them to plan their visit
to EXPODENTAL in advance, thus helping them to make the most of
their time at the fair. 

Furthermore, visitors who register for the Trade Meeting-Point will
receive information regarding the initiatives that the companies are going
to implement throughout the course of the fair. In order to enjoy the benefits
of this service, professionals must pre-register via the access-point that
is also available on the web page. This registration will also provide them
with direct access to the halls at EXPODENTAL, thus solving the problem of
inconvenient queuing Various RELAXATION AREAS have also been set up at
the fair in order to ensure the comfort of visiting professionals. 

Complete representation
The aim of all these services is to facilitate contact and exchange between
representatives of supply and demand, as well as to boost trade relations
among professionals, who consider EXPODENTAL to be an indispensable
point of reference for the industry. The confidence that the industry
places in this fair is reflected once again in the interest that companies
have shown when it comes to attending the event itself. In this respect,
a total of 265 companies have confirmed their attendance at the fair,
taking part in an exhibition space measuring 14,731 square metres. A
waiting-list has also been drawn up. These figures are based on the
favourable results achieved at previous editions and the high degree of
satisfaction expressed by the exhibiting companies, which, in surveys
carried out at the last edition, emphasised the high profile and decision-
making capacity of the more than 36,200 visitors who attended the fair.

EXPODENTAL will open its doors between 11th and 13th March from
10.00 a.m. through to 8.00 p.m.

For further information:
Helena Valera, International Press 
Tel: +34 91 722 51 74
Fax: +34 91 722 57 93
E-mail: evalera@ifema.es
Internet: www.prensa.ifema.es
www.fotoprensa.ifema.es

EXPODENTAL PRESENTS THE LATEST DEVELOPMENTS IN ORAL
AND DENTAL HEALTH IN MADRID
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The American Dental Association’s 2010 Annual Session will be held in
Orlando, Florida this October. Attendance is projected at more than
35,000 including visitors from over 65 countries.  

The ADA’s World Marketplace Exhibition will feature more than 600
exhibiting companies on a 700,000 square foot (214,000 sq. m.) exhibit
floor.  A current list of exhibitors will be available at
www.ada.org/goto/session beginning April 7. The ADA has designed a
suite of unique traffic builders designed to keep the show floor bustling
with activity.  

The LOC: Featuring free continuing education (CE) on the exhibit floor,
the LOC offers attendees the opportunity to Learn, Optimize and Connect.
CE opportunities include the Laser Pavilion, which provides hands-on
experience with twelve different lasers; the CAD/CAM Stage, which
explores the making of a crown from start to finish; the Competition
Hub, the place where attendees can learn from their peers while viewing
the results of four professional competitions; the Technology Expo,
featuring educational lectures followed by the opportunity to try out
the latest dental technology; and the 3-D Imaging Center, where live
scans using cone beam imaging machines will be demonstrated.

Traffic Builders: The popular Super Sweepstakes program engages
attendees by requiring them to get a stamp from five participating
exhibitors, then turn in their game card for prizes worth up to $5,000.
Attendees can also visit the ADA Photo Booth for a souvenir picture to
take home from the meeting.  Restaurants in the hall will service food
throughout the day.

The ADA Annual Session also offers more than 200 continuing education
courses presented by leaders in the field of dentistry, including six high-
tech courses featuring live patient procedures.  For the first time in 2010,
these six “Education in the Round” courses will be made available to ADA
members around the world through a live simulcast and also a webcast
that will be available for 30 days after the event.  

The ADA Annual Session offers exhibitors and dealers the opportunity
to tap into one of the largest dental markets in the world, with many
opportunities for networking and establishing business contacts with
suppliers. 

For the third consecutive year, the American Dental Association (ADA)
will participate in the 2010 U.S. Department of Commerce (USDOC)
International Buyer Program. This dynamic program helps bring importers
and exporters from around the world together under the experience and
expertise of the U.S. Department of Commerce/U.S. Commercial Service
where they can successfully generate business at the leading dental
conference in the U.S.A. 

The U.S. Commercial Service offices overseas helps attendees gain the
most of this dental exposition with friendly assistance; help finding U.S.
suppliers before, during, and after the show; help arranging hotel and
travel packages; assistance with visa application procedures where
necessary; and much more. Join a U.S. Commercial Service organized
buyer delegation and receive assistance with registration and show logistics.
Visit http://www.export.gov/eac/index.asp  to find the U.S. Commercial
Service office in your country. 
During the show, trade specialists from the Commercial Service will be
available in the International Trade Center (ITC), located in the Orange
County Convention Center, to help attendees identify and meet reputable
U.S. companies and interested suppliers. The ITC is an area where foreign
buyers can negotiate with sellers, obtain advice on appropriate matches,
and use the facility as a launching pad for successfully "walking the
show floor."

International attendees will have access to the following services:
multilingual staff at the international registration area; the international
hospitality lounge – a place to relax, refresh and send e-mails; a special
reception in their honor; and an official letter of invitation to attend the
151st ADA Annual Session, which can be sent upon written request in
order to facilitate travel and visa arrangements.

While in Orlando don’t forget to experience the excitement of Orlando.
From Walt Disney World® Resort to Universal Studios Florida®, Orlando
offers something for everybody. 

Online registration opens April 7 at www.ada.org/goto/session.  Click
on “International Attendees” for additional information, or contact:
American Dental Association
Division of Global Affairs
international@ada.org
www.ada.org/goto/session
Tel: +1.312.440.2726

The ADA is the professional association of dentists committed to the public’s
oral health, ethics, science and professional advancement; leading a unified
profession through initiatives in advocacy, education, research and the de-
velopment of standards.
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THE 2010 AMERICAN DENTAL ASSOCIATION ANNUAL SESSION
– ORLANDO, FLORIDA
Experience the Dynamic World Marketplace Exhibition
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•• 30/01-03/02/2010 Sao Paulo – Brazil     28th CIOSP - Sao Paulo International Dental Meeting
Organizers: APCD- Sao Paulo Dental Association
Tel: +55 11 2223 2518 // 2515 // 2521 Fax: +55 11 2221 7204 // 2221 // 3810
E-mail: ciosp@apcd.org.br // decofe.comercial@apcdcentral.com.br
www.apcd.org.br // www.ciosp.com.br
Venue: Anhembi, Sao Paulo-SP

•• 18-20/02/2010  Cairo – Egypt     Egyptian Dental Show
Organizers: Egyptian Dental Trade Association
Tel +2010 511 7220. E-mail: sales@eds-eg.org - www.eds-eg.org
Venue: City Stars Mall

•• 24/02/2010 Chicago – USA    DTA Chicago Midwinter Preview Show 2010
Organizers: DTA (Dental Trade Alliance)
Tel: +1 703 379-7755  Fax: +1 703 931-9429
info@dentaltradealliance.org - www.dentaltradealliance.org
Contact person: Laura Ahern. Tel. + 1 703 379 7755 
E-mail: lauraahern@dentaltradealliance.org. 
Venue: Hyatt Regency McCormick Place, Chicago 

•• 25-27/02/2010 Chicago – USA 145th Chicago Midwinter Meeting 2010
Organizers: Chicago Dental Society
Tel +1 312 836 7300 / 7327  Fax +1 312 836 7329 / 7339
E-mail: mwm@cds.org
Contact Person: Ms. Lisa Girardi, lgirardi@cds.org
www.cds.org
Venue: McCormick Place, West Building –Chicago

•• 27/02/2010 Chicago, Illinois – USA   LMT's 26th Annual Lab Day
Organizers: LMT Communications, Inc.
Contact Person: Ms. Kate Conetta
Tel: +1 203 459 2888 (x3006)  Fax: +1 203 459 2889
info@lmtcommunications.com  www.lmtcommunications.com
Venue: Sheraton Chicago Hotel & Towers
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•• 04-06/03/2010 Krakow – Poland    Krakdent 18th Dentistry Trade Fair
Organizers: Targi w Krakowie Sp. z o.o.
Tel: +4812 644 59 32  Fax: +4812 644 61 41 
szczesna@targi.krakow.pl  -  www.krakdent.pl
Contact person: Beata Simon, simon@targi.krakow.pl
Patrycja Zielezinska, zielezinska@targi.krakow.pl
Venue: Targi w Krakowie - Krakow, ul. Centralna 41A –Poland

•• 09-11/03/2010 Dubai - United Arab Emirates     AEEDC Dubai 2010
Organizers: INDEX Conferences & Exhibitions Organisation Est.
Tel: +971 4 3624717   Fax: +971 4 3624718
Contact Person: Dr. Matios Tcholakian
E-mail: matios.tcholakian@index.ae, aeedc@index.ae
www.aeedc.com // www.index.ae
Venue: Dubai International Convention and Exhibition Center

•• 11-13/03/2010 Madrid – Spain    Expodental 2010 - Biennial Show 
Organizers: IFEMA, Feria de Madrid
Tel.: +34 91 722 5030 // 5000  Fax: +34 91 722 5804 // 5791
Director: Mr. Alfonso de Borbón
Commercial Director: Javier Sanz de Andino
expodental@ifema.es  -  www.expodental.ifema.es
Venue: Feria de Madrid, Hall 10

•• 26-28/03/2010 Sydney – Australia     ADX 2010 Australian Dental Expo
Organizers Australian Dental Industry Association Inc, Level 5
Tel: + 61 2 9319 5631  Fax: +61 2 9319 5381
www.adia.org.au  - adia@adia.org.au
Venue: Sydney Convention & Exhibition Centre, Darling Harbour, Sydney
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•• 07-10/04/2010 Istanbul – Turkey     IDEX 2010, 10th Istanbul Oral and Dental Health Apparatus and
Equipment Exhibition
Organizers: CNR Ekspo Trade Fairs
Tel: +90 212 4657475  Fax: +90 212 465 74 76/77
www.cnr-idex.com  - info@cnr-idex.com
International Sales Manager: Mehlika TOK, mehlika.tok@cnr.net
Venue: CNR EXPO Istanbul – Turkey 

•• 12-14/11/2009   B14-17/04/2010 San Diego, California – USA     AAE 2010 Annual Session
Organizers: America Association of Endodontists 
Tel: +1 312 266 7255 (International)
www.aae.org  -  meetings@aae.org
Venue: San Diego Convention Center, California, USA 

•• 14-17/04/2010 Bucharest – Romania      DENTA 2010, 23rd Edition - Spring
Organizer: Stockholmsmässan / Stockholm International Fairs
Organizers: ROMEXPO SA
Contact: Ms. Doina Bratu, doina.bratu@romexpo.org
Tel: +21 207 70 01  Fax: +21 207 70 70
www.denta.ro // www.romexpo.org   -  denta@romexpo.org
Venue: Romexpo Exhibition Center - Bucharest International Fair 

•• 15-17/04/2010 Copenhagen – Denmark     SCANDEFA 2010 - Scandinavian Dental Fair
Organizers: Danish Dental Association/Bella Center 
Exhibition Manager: Søren Lindquist 
Tel: +45 32 47 21 24 
E-mail: soren.lindquist@bellacenter.dk
www.scandefa.dk
Venue: Bella Center, C-Halls (C1-C2-C3-C4) and the Center Hall E

•• 16-18/04/2010 Singapore IDEM Singapore 2010, International Dental Exhibition and Meeting
Organizers: KoelnMesse GmbH
Tel: +49 221 821 2374 // 2314  Fax: +49 221 821 3325
www.idem-singapore.com - idem@koelnmesse.de
Exhibition Venue: Suntec Singapore International Convention & Exhibition Centre (Level 6)

•• 26-29/04/2010 Moscow - Russia     Dental Salon 2010, The 27th Moscow International Dental Forum - 
International Exhibition
Organizers: Dental Expo Ltd.
Tel/Fax: +7 495 921 40 69
International Affairs Manager: Ms. Savchenkova Maria
www.dental-expo.com  - international@dental-expo.com
Venue: Moscow, Crocus Expo 

••29/03-01/04/2010 Guangzhou – China    15th Dental South China International Expo 2010
Organizers: C/O Department of Science & Technology of Guangdong Province
Tel: +86 20 83567276 // 83517102  Fax: +86 20 83549078 // 83517103 
Contacts: Cherry Wu, Christine Su
Tel: +86 20 83549150 // 83561174
dental@ste.cn - www.dentalsouthchina.com
Venue: China Import and Export Fair, Pazhou Complex, Guangzhou City

••30/03-02/04/2010 Amman – Jordan     The 22nd Jordanian Dental Congress 2010
Organizers: Jordan Dental Association. www.jda.org.jo 
Tel.: + 962 5 666 161//665 520   Fax: + 962 5 696 479
President of the Congress office: Dr. Irfan Sultan, congress@jda.org.jo / drirfan@go.com.jo
Tel : +962 6 5663883
Trade Exhibition enquiries: Dr. Haytham AlNaji, dr_haithamalnaji@hotmail.com
Tel: +962 6 6581600
Venue: LeRoyal Hotel, B3 (Basement B), Amman, Jordan
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The territory of Spain includes most of the Iberian Peninsula, the Balearic Islands in the Mediterranean Sea,
the Canary Islands in the Atlantic Ocean, the North African cities of Ceuta and Melilla and some other
small islands. Spain became a full member of the European Economic Community in 1986.
Spain is organized into 17 Autonomous Communities or Regions, with 6 of them (Catalonia, the
Basque Country, Galicia, Valencia, Navarra and the Balearic Islands) having their regional languages
recognized officially together with Spanish (or “Castillan”).
Each Region is financially autonomous but also receives part of the general State budget. All these
regions present a rich variety of cultures, each with its own history, with a high density of artistic
works and monuments that make Spain the country with the highest number of UNESCO World
Heritage listings.
The Spanish population has started increasing again in the last decade, reaching 46,6 million, with
over 5 million of foreign residents. About 31% of the population live in the capitals of the provinces.
Spain is also one of the youngest European nations, with 15.3% of the population under 16 years old,
68% aged between 16 and 64 and 16.7% over 65.

Economy overwiew

Spain is the 9th largest economy in the world by GDP, the 6th largest receiver of foreign direct
investment (FDI), the 8th largest issuer of FDI and the 6th largest exporter of commercial services.
Last year’s wordwide downturn affected the Spanish economy after some years of sustained
growth. The Minitry of Economy forecasts that GDP growth will be ranging between 0 and -0.6%
in 2010. As the crisis also hit hard the labour environment causing a steep rise in unemployment
figures, the government is planning to introduce labor-market reforms aiming to contain the effects
of this downturning trend and to promote job creation especially for younger people.
Spanish economy is quite diversified, with great contribution given by the manufacturing sector
and services. These two sectors account for 85% of GDP (the services’ sector alone contributes
68%), while agriculture’s share is less than 3%. Tourism plays an important role as Spain is the second
country in the world for number of international tourists (almost 60 millions a year).
Madrid and Barcelona are the two main cities and trade hubs, concentrating most of the economic
activities. The technological and industrial infrastructure has benefited from the establishment
of 72 technological parks hosting over 2,600 companies, mainly operating in telecommunications
and IT.

Basic country indicators, 2009

Population

GDP

GDP per capita

Real growth in GDP

Source: IMF - International Monetary Fund

FOCUS on 
SPAIN

46,661,950

€ 671,442 billions

€ 14,537

-3.7%
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According to the State Agency “Invest in Spain”, the country’s rank as for
investment climate is among the highest in the world, being the 6th
largest recipient of FDI inflows and 3rd in the EU. The Agency claims that
502 greenfield and reinvestment projects were made in 2008, 155 of
which belonged to high added value sectors such as ICT, environment,
biotechnology and health sciences, aeronautics and renewable energies.
Policies in support of investment in R&D are particularly strong in Spain,
targeting small and middle enterprises for 99%. The Ministry of Industry,
Tourism and Trade has increased the R&D budget by 10% to face the effects
of the economic crisis, and the trend is common to the corporate sector
too, which has been increasing R&D spending by 15% in recent years.
The government provides financial and fiscal aid to innovation projects,
namely by subsidizing part of the costs, by flexibility in repayment of
loans and by tax rebates and deductions. Incentives are also targeting
the investment in less developed areas in an effort to redistribute the
economic activity more evenly throughout the whole country’s territory.

Over 11,000 foreign companies already operate in Spain, attracted by a
market of 46 million consumers. Spain is also a privileged gate for non-
EU Mediterranean countries, as well as for Latin America considering the
strong historical, linguistic and cultural ties, and enjoys top air and maritime
connections thanks to 47 airports and 44 ports on both the Atlantic and
Mediterranean sides, making it the 4th country in the world for sea
freight transportation.
As regards foreign trade, Spain’s main trading partners are the EU countries,
with 69% of total exports and sales, and 58% of all imports. Asia and
Africa account respectively for 6.9% and 6.1% of total exports and for
17.4% and 8.1% of total imports, and are therefore emerging as competitors
with respect to the important role traditionally played by Latin and
North America. Spain is the 17th exporter and the 12th importer in the
world as far as trading of goods is concerned, but trade in services brings
the country to the 7th place in exports and 9th in imports.

Trade composition in 2008

Infodent International 1/10
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GDP by demand components (% change vs previous year)

Domestic consumption

Final consumption of households & NPISH

(Non-profit institutions serving households)

Final consumption of public administrations

Gross capital investment

Gross fixed capital

Equipments

Other products

Construction

Domestic demand

Exports of goods and services

Imports of goods and services

Net foreign balance (contribution to GDP growth)

GDP

Economy in figures 2008-2010

Source: INE (National Institue for Statistics) and Ministry of Economy

2008 2009 2010

0.9-

0.6

5.5

-3.9

-4.4

-1.8

-4.3

-5.5

-0.5

-1.0

-4.9

1.4

0.9

-2.3

-4.1

2.9

-14.1

-14.2

-21.3

-9.6

-12.5

-5.6

-16.2

-20.5

2.3

-3.6

0.2

-0.4

1.8

-4.6

-4.7

-2.4

1.0

-7.5

-1.0

2.1

-0.6

0.7

-0.3

Imports

Capital goods

Energy products

Chemical products

Automobile industry

Food

Consumer goods

Semi-manufactured non-chemical products

Durable consumer goods

Raw materials

Other goods

Source: www.investinspain.org (data from Ministry of Industry, Tourism and Trade)

Exports

20.6%

16.5%

15.5%

12.5%

11.2%

11%

6.8%

3%

2.5%

0.4%

Capital goods

Automobile industry

Food

Chemical products

Semi-manufactured non-chemical products

Consumer goods

Energy products

Other goods

Durable consumer goods

Raw materials

20.4%

17.1%

16.2%

14.8%

11.4%

9.3%

4.5%

2.3%

2.1%

1.9%
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Healthcare system and medical equipment market

The Spanish National Health System is based on the principle of granting
equal access to healthcare to all citizens. It is structured on a two-level
basis, with a first level of primary healthcare centres delivering basic
services extensively for common health problems, and taking care of
promotion and disease prevention, and a second level of specialist care
involving more sophisticated diagnostic and treatment resources that is
available by referral from primary healthcare professionals, both in out-
patient centres and hospitals.

Every Spanish citizen has a Personal Health Card allowing access to
healthcare services. General taxation provides about 94% of healthcare
financing,  together with additional private funds, and is mainly distributed
to the Autonomous Communities, with only small percentages to the
central government and local councils. 
Total expenditure on health in Spain accounts for about 8% of GDP. Public
health expenditure accounts for 70% of the total expenditure on health
and private expenditure for 30%, mainly coming from household tax
contributions with minor shares from private health insurances and
non-profit organizations.

According to the Ministry of Health and Consumer Affairs, Spain has
2,913 primary health care centres facilities and over 10 000 medical centres
in small towns, mostly in rural areas, served by health professionals from
primary care centres, to provide basic services to the local population. 
72% of the 131,310 hospital beds belong to the National Health System,
with 301 hospitals. 

Figures provided by the Ministry of Health show that the NHS employs
20% of its workforce in primary care and 80% in specialist care. The primary
healthcare network has about 33,500 doctors, over 80% out of which
are general practitioners (family and community medicine) and the
remaining are paediatricians.

A total of 61,958 specialist doctors work in the NHS hospitals and specialist
care centres. 27% work in internal medicine and other specialised medical
fields, 21.4% in other departments (clinical laboratory, microbiology,
radiodiagnosis, etc.) and 16.8% in general surgery and surgical specialties. 

According to a report published by the Spanish Institute for Foreign
Trade (“The medical equipment and healthcare technology sector in
Spain”, 2008, ICEX - Instituto Espanol de Comercio Exterior), the Spanish
market for healthcare technology is valued €7.4 billion, employing
about 32,000 people either directly or indirectly. There are about 720
medical equipment companies, 520 of which are manufacturers. Small
and medium enterprises represent 90% of the companies, and have
been standing out in recent years in high-tech sectors such as
electromedicine and surgical instruments, but a small number of large
companies account for 57% of total production value. 

Manufacturing activities are concentrated in the areas of Catalonia
(42%), Madrid (30%), Valencia (11%) and the Basque Country (6%). The
above mentioned report lists diagnostics, orthopedics and consumables
as the most important sectors in the Spanish medical market, accounting
for 70% of its value. Electromedical equipment and medical and dental
furniture also account for a great share.

As it happens in many other European countries, the Spanish percentage
of aged population is growing although the high number of young people,
and this has an influence on the present and future demand for medical
services. Spanish large population and its high life expectancy make
Spain is the 5th largest market for medical equipment in the EU and the
9th in the world. Foreign companies contribute for about 80% to the
supply of healthcare products in Spain, either through subsidiaries of
multinationals (especially German and American) or through importers
and distributors. The Spanish market for instruments, electromedical
equipment and dental equipment is mainly supplied by Germany,
France, Netherlands and the US.

The domestic production of medical equipment is mainly export-oriented,
focusing on x-ray equipment and disposables. 

Importation of medical products and equipment is regulated by the EU
directives. According to a market analysis conducted by the US Commercial
Service, larger distributors usually cover the whole Spanish territory and
also Andorra and Portugal, while smaller enterprises operate mostly at
regional level.

Total number

Doctors

Dentists

Pharmacists

Nurses

Source: National Institute of Statistics (INE)

Registered Healthcare Professionals in Spain (2007)

4.6

0.5

1.4

5.3

Density per
1,000 population

208,098

24,515

61,300

243,000
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Spanish figures for the dental sector: a comprehensive outlook

Dental workforce (2008)

Total inhabitants

Total number of practicing dentists (public and private)

Number of new graduated dentists (state examined) in 2008

Number of dentist training institutions

Number of active dental offices (public and private)

Total number of dental laboratories (dentists’ and commercial laboratories)

Number of active dental technicians (laboratory owners & employees in

dentists’ and commercial laboratories, etc.)

Source: FENIN

46,200,000

24,000

1,300

17

18,300

5,000

7,500

Market figures (2008)

Total sales value of all dental equipment that requires installation

(excl. computers for administrative purposes; in Euro; VAT excluded)

delivered to dentists/laboratories

Total sales value of all other equipment (in Euro; VAT excl.)

(excl. computers) delivered to dentists/laboratories

Total sales value (retail) of sundries/consumables

(excluding precious metal) delivered (in Euro; VAT excluded)

a) to dentists

b) to laboratories

Total sales value (retail) of teeth delivered to dentists and laboratories

(in Euro; VAT excluded)

Total sales value of metal-implants (in Euro; VAT excluded)

Total value of after-sales technical services incl. Spare parts

(in Euro; VAT excluded)

Source: FENIN

55,000,000

10,000,000

130,000,000

33,000,000

9,800,000

80,000,000

7,000,000

Distribution network

Total  number of dental dealers

Of those dealers are:

a) full service dental dealers 

(equipment; sundries; teeth; tech. service)

b) mail order houses

c) specialized dealers (concentrated on particular segments e.g.

implants or orthodontic items)

d) any others

% of the total business in Spain (dentist and laboratory) is delivered by:

solely full service

solely mail orders, tele-sales, catalogues houses

specialized dealers

any other

manufacturers direct

supplied from outside the country directly to the dentists bypassing the

local dealer net

Source: FENIN

350

70

18

70

55

30%

25%

12%

17%

15%

1%
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The Dental Sector

Oral health in Spain is almost completely provided by private practitioners
under payment of a fee covering the total cost of treatment. A limited
dental coverage is offered in primary healthcare units regionally managed,
providing emergency care such as extractions or drugs prescriptions
and referral to specialist care such as oral surgery. Prevention and paediatric
dentistry programs are also principally run by regions.

There is a national insurance scheme for government employees covering
examinations, extractions and prophylaxis, and private insurance companies
provide similar plans adding x-ray diagnostics to this package. Some of
them offer comprehensive dental care for higher premiums, but these
plans are only chosen by about 18% of the population.

According to the most recent data provided by FENIN, the Spanish
Federation of Healthcare Technology companies, the total number of
practicing dentists in both public and private sector is 24,000. About
1,300 new dentists graduated in 2008, in 17 training institutions
throughout the country.

Dental services are provided through a network of 18,300 public and
private dental offices. Moreover, 5,000 dentists’ and commercial laboratories
are active, with 7,500 dental technicians operating either as owners or
employees.

As regards the latest dental market figures available, registered in 2008,
total sales value for dental equipment reached € 65 million, while the
total sales value for sundries and consumables, excluding precious metals,
was € 130 million for sales to dentists and € 33 millions for sales to laboratories.
More specifically, total sales of theeth delivered to both dentists and
laboratories was € 9.8 million, while metal implants reached € 80 million.
The total value of after-sales technical services, including spare parts,
amounted to € 7 million.

The distribution network consists of 350 dental dealers, of which 70 are
full service dental dealers providing also technical services; 18 are mail
order houses; 70 are specialized dealers concentrated on particular segments
such as implants or orthodontics.
Considering the total dental business in Spain (including both dentists
and laboratories), 30% of dental supplies is delivered by solely full service
dealers, 25% is supplied through mail orders, tele-sales and catalogue
houses, 12% by specialized dealers, 15% directly by manufacturers and
17% by other unspecified suppliers. Only 1% of dental and laboratory
consumables and equipment are supplied from outside Spain directly
to dentists, bypassing the local dealer net.

As the Spanish market is fragmented in different regional markets
joined by the two hubs of Madrid and Barcelona, most of the dental
companies wishing to appoint their representative in Spain focus on
these two areas.

Dental trade events:

The most important trade fair in the dental sector is Expodental, held
biennially in Madrid. The 2008 edition registered 36,200 professionals
from 63 different countries and 267 exhibiting companies, 43 of which
were foreign exhibitors.

2010 edition will take place March 11 – 13, at the Feria de Madrid –
Juan Carlos I fairgrounds.
Website: www.expodental.ifema.es

All dental figures are provided by:
FENIN – Spanish Federation of Health Care Technology Companies
Created in 1977, FENIN is the business association responsible for
representing, promoting and defending the interests of the healthcare
technology sector.

The Federation represents 80% of the companies in the sector. Its members
include manufacturers, importers, distributors and exporters at a
national and international level.

Contact information:
FENIN - Federacion Espanola de Empresas de Tecnologia Sanitaria
Juan Bravo, 10 - 3º
28006 Madrid
Tel: +34 91 575 98 00
Fax: +34 91 435 34 78
Website: www.fenin.es

Other sources:
The EU at a glance (http://europa.eu/abc/european_countries)
Invest in Spain - State Department for Trade of the Ministry of Industry,
Tourism and Trade (www.investinspain.org)
Spanish Institute for Foreign Trade
(www.spainbusiness.com // www.icex.es)
Ministry of Health and Social Welfare (www.msps.es)
Ministry of Health and Consumer Affairs (www.msc.es)
Council of European Dentists Manual of Dental Practice
(www.eudental.eu)
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NEW IMPLANTOLOGY MOTOR:
HIGH PERFORMANCE AND PRACTICALITY

Mariotti’s technical staff working side-by-side with experts in the field,
introduces the new surgery/implantology motor. MiniUniko combines
ease of use and practicality with second-to-none performances concerning
the torque value. This unit is endowed with full safety and operating precision.
The great flexibility allow to use and adapt the various implantology systems,
handpieces and contra-angles found on today’s market, by setting the
reduction ratio.

Miniuniko can be set in a few seconds thanks to an innovative software,
which anables to modify the speed, torque and spraying values. Moreover
the great innovation is the possibility of downloading the surgery data on
USB pen drive.
Performance: max torque adjustable up to 60 Ncm, rotation speed up to
30.000 rpm, spraying through peristaltic pump up to 90 ml/sec, updates via
software, control-box dimensions 245x245x100.
Innovation: surgery data can be downloaded on USB pen drive.
Multi-function foot-control: used to start motor, reverse function, on/off
spraying and retrieve programs.
Hygiene: extended service life of
parts that require sterilization.
Suitable for autoclave sterilization:
motor, cable and connector.
Accessory:“C20” implantology contra-
angle, with micro-head, 
20:1 reduction, external sprayer with
possible internal spraying.

MARIOTTI&C SRL 
Via Seganti 73 - 47100 Forlì - Italy
tel +39 0543 474105
fax +39 0543 781811
info@mariotti-italy.com
www.mariotti-italy.com

STE-18/23L (B)-C
SECOND GENERATION OF CLASS B TYPE AUTOCLAVES:

Description:
We carried the sterilization process to another level with Second Generation
of "TINGET" autoclaves. This new range of autoclaves has characteristics of
high performance, reliability and safety. They are designed completely
meet EN13060. 

Features:
• Three times fractionated pre-vacuum.
• Temperature: 121 and 134 °C
• Pressure protection locking system.
• Overhead type water storage tank
• Sterilization cycles: 7 cycles are available and 3 test programs.
• Test programs: Helix test, B&D test and Vacuum test.
• Display: LCD screen.
• Drying procedure: Dry by vacuum.
• USB and Printer interface
• Independent steam generator.
• Stainless steel chamber.
• Warning system of Error codes
• Chamber capacity: 18L and 23L

Pujiang Optoelectronic
Technology Co., Ltd - China
Tel: +86-0574-87760107 
Mob: +86-15869395469
info@tinget-autoclave.com, 
yelicon@163.com  
www.tinget-autoclave.com 

APEX LOCATOR I-ROOT

Apex Locator i-ROOT
• Easy & convenient apex measurement
with audio and visual delivery of results
• Correct measurement regardless of
root canal condition
• Battery indicator & automatic power-
off ensure extended operation
• Refined & ergonomic design
• Crystal-clear color display
• Embedded lithium-ion battery for 60
hours of use without replacing batteries
• Self-diagnosis system for error testing
• Patient management system on PC via USB (Optional)
• Measurement can be displayed on PC monitor on real-time basis (Optional)
• Available in more than 50 countries & praised by dentists / researchers

S-Denti Co., Ltd., Korea
82-2-2082-8828
www.s-denti.com - overseas@s-denti.com

UNIVERSAL ML
In the successful wake of  "UNIVERSAL" AND "UNIVERSAL CLASSIC", OMS
has designed and realized "UNIVERSAL ML", which gives the professional
the fantastic opportunity to work with a microscope perfectly integrated
in the dental unit.

OMS microscope has a 5-step magnification changer, 100W coaxial lighting
and is available in both standard version with 45°/60° inclined binocular
tube and video-digital system  version with 0°/210° tilting binucular tube.

With "UNIVERSAL ML" the
professional will discover an
advanced, functional, ergonomic
way of wroking combined with
the design and the reliability of
a dental unit entirely made in
Italy.

O.M.S. S.p.A. Italy
Tel. +39 049 8976455 – Fax: +39
049 8975566
www.omsstaff.com
info@omsstaff.com
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DENSELL WHITENING SYSTEM

Treatments for situations where normal pigmentation of dental pieces
is affected, such as presence of stains or discolorations of diverse origin.

DENSELL WHITE CARBAMIDE PEROXIDE
Clear gel with high viscosity  that remains steady after application thus
helping to avoid patients ingestion. Obtained shade will last for several
months.
Home treatment CP16 % & CP22% 
Easy application and a minimum treatment time. Begins at dentist’s office
and ends at home.
Dentist must follow up the patient’s evolution weekly.
Treatment at dentist´s office CP35%
30 minutes session and repeat within next 48/72hs.

DENSELL WHITE HYDROGEN PEROXIDE
Treatment at dentist´s office.  HP35% 
Hydrogen Peroxide and Sodium Perborate formulated. Easy application
and a minimum working time.
To be applied only by a professional. 
Quick effective results.
Short  treatment, about 30 minutes session. 
Accurate clear shades in less time.
Its light blue colour provides a visual effect that makes the application easier.

Dental Medrano – Argentina
Tel. +54 11 4962 9000 – Fax: +54 11 4962 1212
www.dental-medrano.com.ar  -  intl@dental-medrano.com.ar

PRODUCT INFORMATION
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INIBSA PHARMACEUTICALS
Laboratorios Inibsa is a pharmaceutical company with more than 60 years of experience in the market,
comprising a team of professionals who develops, manufactures  and commercialises products offering
efficient solutions for health care and for the improvement of well-being.

A long history in the dental sector has facilitated our consolidation, positioning our company as the
benchmark in the manufacture and commercialisation of dental anaesthetics in cartridges, with a wide
range of active ingredients including lidocaine, mepivacaine and articaine:

Xilonibsa® 2% - lidocaine 2% with epinephrine 1:80,000
Scandinibsa® 2% forte – mepivacaine 2% with epinephrine 1:100,000
Scandinibsa® 3% - mepivacaine 3% without vasoconstrictor
Artinibsa® 4% - articaine 4% with epinephrine 1:100,000
Artinibsa® 4% - articaine 4% with epinephrine 1:200,000

The implementation of cutting-edge technology allows us to achieve an important annual production capacity of dental cartridges, placing Inibsa among
the first global producers and establishing the company as the leader in the standardised production of local anaesthetics.

Laboratorios Inibsa – Spain
international@inibsa.com - www.inibsa.com

OVERDENTURE ATTACHMENT SYSTEMS
- KERATOR

KERATOR Implant Abutments are usable to fit all Implant system.
ADVANTAGE :
• Easy Insertion (Accurate alignment using self locating design)
• Lowest Vertical Height in the world.
• Dual Retention (Outside and inside retention ensures the longest lasting
performance)
• Resilient KERATOR attachment with the superior mobility.
• KERATOR attachment can be used with non-parallel implants using Angled
Abutment 

DAEKWANG IDM is an Korean company manufacturing KERATOR Overdenture
Attachment. There are various KERATOR Implant abutments compatible
with all implant system. And there are two types for root retained over-
dentures, one is the Post type used in direct technique and the other is
Cast type having a pattern that is incorporated into wax-pattern for post
coping.

DAEKWANG IDM - South Korea
Tel. +82 2 753 7194 – Fax: +82 2 774 7350
www.kerator.com - KJCATTACH@yahoo.co.kr 
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CURING-LIGHT OVEN INFRARED/
ULTRAVIOLET
The increasing speed at which
new materials and technologies
are being developed requires
theuse of a multifunctional
piece of equipment which is
suitable for the needs of both
Prosthetic Dentists and Dental
Technician Laboratories. 

The widest range of Curing-
light Ovens has been specifi-
cally designed to treat any
light-setting material or any mate-
rial requiring the uniform and reg-
ulated heat treatment typically
provided by Infra-Red, thermo
controlled heating.

-All functions can be regulated by means of a microprocessor; therefore
each work program is set according to the operator's selection, (in 5 languages).

-Chamber with a high reflection level and hardened mirroring glass panels
for the best possible performance of UV rays, with wide spectral distribution
from 320 to 550 nm. The available optional devices: Mobile Rotating Plate,
Vacuum Jar and especially the External Spot-Led for stratifications, qualifies
as the ultimate on the matter.

Five different models have pre-disposition for the all the optional and are
equipped with:
• 8 UV cold lamps, 50 mW/cm2, Max Temp. 38°C
• 2 UV 75Watt Spots, 500 mW/cm2, Max Temp. 49°C
The high powerful and the directional light of the spots enable to curing
the Inlays; the low temperature does not damage composites even without
flan, (powder carrier).
• 1 IR InfraRed heating lamp, Max Temp. 130°C max.
• Infrared irradiation has the acknowledged advantage of irradiating from
the inside towards the outside, at the same time and at the same temperature,
all the parts of the product.

CURING LIGHT OVEN range may be manufactured with private label too.

Diagram srl - Italy
Tel. +39 0543 782078 - Fax: +39 0543 782378
www.diagram.it - info@diagram.it

ULTRASURGERY: BONE SURGERY IN FULL RESPECT FOR TISSUE
Carlo De Giorgi has realized the ideal tool for all types of bone surgery. The use of ultrasounds for bone surgery has re-
markable advantages compared to the traditional bone surgery; the high vibration frequency makes a selective cut of
the bone without damaging the surrounding soft tissue. Ultrasurgery is supplied with a wide range of inserts which
facilitate all bone surgery procedures: bone removal, elevation of the maxillary sinus, split crest, extractions, surgical
endodontic.

The use of ultrasounds allows the execution of a precise cut of the bone structure keeping osteocytes and the cells of
the surrounding soft tissue intact and a quick post operative healing.

Carlo de Giorgi – Italy
Tel. +39 02 3561543 – fax. +39 02 3561808
www.degiorgi.it – info@degiorgi.it

SURGYSONIC MOTO AND T-BLACK: 
MOVING FORWARD
Esacrom, is leader in the design and production of
electronic and medical devices and is continuously
working on the evolution in the field of hard tissue
surgery. The skilled experiences of Esacrom staff in
terms of electronics and mechanics, together with
the national and international expertise of our
scientific board, have set the basis for the realisation
of a new device,  which represents a turning point
in hard tissues surgery.

SURGYSONIC MOTO, is a combination between the
technologies of “Piezo” and “micromotor”. It con-
firms the brand Esacrom in the dental field and
windens its application to the General Microsurgeries:
Neurosurgery, ETL, Maxillo-facial and Orthopedics.

ESACROM regularly invests time and resources in the development of new
products and new finishing.

To this purposes we would like to introduce the new line of T-Black. 
A brand new finishing is applied on our standard tips resulting in a more
effective cut and lower heating of the tissue. At the same time thanks to
the higher hardening we can grant a less abrasion and wear out and the
anti reflective surface grant a better visibility of the operating fields.

The whole range of our “tips” are made by our own production facility and
represents the largest number of models present in the market.

Esacrom pays very much attention to details. In fact the new concept is
the result of a long and continuous research of Esacrom, translated in its
current design by Sardi Innovation – leader in the Innovation business.
Surgysonic moto will be available in different colours to satisfy different
aesthetic needs and the very compact configuration has been designed
to allow an easy handling and need a minimum of space in the clinic.

Other innovative solutions are still in-progress and soon will become true,
thanks to the skills and energy of Esacrom’s team and the investments in
research and development.

Esacrom’s evolution does not stop, but will continue for more and more to
transform new ideas of today into the reality of tomorrow, finding new
solutions again.

ESACROM SRL - Italy
www.esacrom.com - Esacrom@esacrom.com
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SABILEX INJECTION SYSTEM FLEXIBLE
PARTIALS

SABILEX INJECTION MACHINE
• Fully Automatic 
• Simple Programming
• Compact Design Weight 12 Kg.
• Maximum Power 
• CE Certificate.

SABILEX INJECTION MATERIALS
• Thermoplastics for a variety of applications (CE-FDA)
Partials - Dentures - Clasps - Frameworks - and many others.
• Biocompatible,  comfortable and inert materials.
• Vacuum sealed ready to use cartridges.

SABILEX MARKETING SUPPORT
• First Class Marketing Support for
Dealers, Dentists, Patient and labs.

Sabilex ® Flexafil SACI -  Argentina
Telefax: (54 11) 4854-4814 
info@sabilex.com  -   www.sabilex.com

JSP

JSP,  has been selling exclusively to whole-
salers in the dental and jewelry business
since 1979.
We never solicit orders from individuals not
reselling our professional items.

We have high quality clinical, laboratory,
endodontic and orthodontic items at prices
which allow the dealer to make substantial
profits.

Our exclusive heated, digital ultrasonic
cleaners make removing dirt, blood, polishing
compounds and other items far easier than
with unheated devices. They are available in
size from .70 litre to 6 litres. Larger sizes include
a mesh basket.  These items come with a one
year warrantee.

We also have an exclusive binocular visor which includes 4 different lenses
ranging in strength from 1.2x, 1.8x, 2.5x and 3.5x. These lenses can be
used either singly or doubled up. The unit also includes an pinpoint
light to illuminate the work area.

For more information, please see www.jsp.cc
JSP
Los Angeles, USA

DIGITAL DIAGNOSTIC DEVICE
ViVi, Italian company located in
Milan, is proud to offer a high
technological and innovative
device for the digital diagnostic:
TRED.

TRED is a mobile Pc that
integrates all hardware and

software components needed to acquire, manage, edit and store digital
intraoral images. Thanks to these features, it can be used in different
examination rooms and no extra hardware or PC is necessary. 

Compatibility with all x-ray intraoral systems is assured. 

TRED is equipped with a 4.3” touch screen and the images will be available
in real time, to be seen and post processed on it instantly. All images can
be permanently stored either on a device connected directly to the unit, as
USB device or SD memory card, or transferred to a PC over WiFi or 
MiniUSB.
Power is supplied by a removable lithium battery which can be recharged
using its recharger.

The ideal completion for TRED is a dedicated program developed by ViVi.
Top quality image processing (including recursive filters, zoom, linear and
angular measurements), organized database and Dicom management
(print, store, medica, worklist, etc) are the main functions. 

ViVi s.r.l. – Italy
Tel. (+39) 02 45703068
Fax (+39) 02 45703463
www.vivi-italy.it 
vivi@vivi-italy.it

SURGICAL AND DENTAL INSTRUMENTS

For more than half a century, Den Tag in Maniago
has been synonymous with:
• carefully-selected materials of the highest quality
• design and manufacture tested after each production
phase
• latest technology machinery, continually updated 
• expert craftsmanship based on an old tradition in
stainless steel working 
• constant and continuous research,
• the closest possible attention to the quality of the
finished product

All these factors have contributed to the constant growth of the company
and its excellent international reputation as a supplier of top-quality surgical
instruments.

We have been - and continue to be - widely copied. 
And it is for this reason that we want to help our clients avoid confusion by
introducing a line of products with newly-designed handles, and marketed
exclusively with the DenTag trademark.
At least, until they copy this too...

A good reason to be different

DenTag srl - Italy
Tel. +39 0427 71561  - Fax +39 0427 700666
www.dentag.com  -  info@dentag.com
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DENTA-LED 
MILESTONES IN MEDICAL LIGHT TECHNOLOGY

B-Productions has set itself the goal to present innovative products with each new generation of DENTA-LED. 
Three worldwide novelties of the last three DENTA-LED generations are still unique: 

1. Shadow-less light field: The innovation that may be most significant to the dentist is the state-of-the-
art light field management. This fascinating innovation prevents formation of shadows even if the hands
or the head of the dentist fall in the path of the light rays from the source. At the same time, the patient
is not glared by the light.

2. Integrated composite filter: The DENTA-LED has a composite filter, which delays the polymerisation of
composites by at least 8 minutes. The composite filter is INTEGRATED in the lamp and can easily be turned
on and off. 

3. Patented heat management: Besides the impressive advantages, LEDs pose the problem of developing very large heat in a spot-wise manner.
If this heat cannot be safely dissipated, the performance of LED's is significantly affected leading to their potential destruction. Some manufacturers
try to overcome this problem by adopting inappropriate measures such as fans, vents or automatic "dimming down". DENTA-LED has a patented
system that dissipates heat in an efficient and elegant manner. This maintains the light output and quality even after prolonged use of the lamp
and thus, the lifespan (50,000 hours) can be effectively guaranteed. A test piece of the DENTA-LED is in continuous operation since 26 months and
still exhibits the same light quality and output! 

In addition to these unique technical advantages and an ergonomic and excellent design, DENTA-LED has all of the must-have characteristics of
a dental treatment lamp: Removable and sterilisable handles, high-class non-contact sensor for automatic turning on and off the lamp and 3-step
dimming. 
DENTA-LED can be ordered in any RAL colour. 

B-Productions Switzerland
www.b-productions.com - info@b-productions.com

E-CUBE ENDODONTICS

As a leading company in
Korea, SAESHIN PRECISION
CO., LTD is the only manufacturer
of the contra angle, reduction
geared angle, and implant engine.
With our own technology and
know-how we were also the
first in Korea to complete the
E-CUBE endo motor.
The design is smart for easy
operation and the advanced

function will guarantee the user’s convenience in setting or use.
Furthermore, the supply keeps the stable torque for safety. 

Features
• Torque control from 0.6 to 5.2 N.cm
• Endo angle gear ratio 16:1
• 2 types of endo motors and angles (optional)
• Up to 5-hour battery life
• Compact designed controller including various function
• Surgical operation available with battery or adapter

Saeshin Precision Co., LTD.
93-15, Pahodong, Dalseogu, Daegu, 
Korea
# 704-220
Tel : 82-53-587-2340
Fax : 82-53-587-2347
sales@saeshin.com -  www.saeshin.com

KIDS BY DENTRONICA: A NEW FRONTIER FOR
YOUNG PATIENT DENTAL CARE
As psychologists say, the first experiences in the
life of a child are crucial for his behavioral
growth, both positively and negatively. Here
comes the great responsibility the dentist assumes in
his delicate work. For this Dentronica has created
Kids: a dental unit for children up to 12 years old.
The structure of dental unit has the appearance
of cartoons that accompany the life of a child.
The child sitting in that chair has the impression of
riding a carousel and feels he has before him a
friend he can trust on. All instruments are retractable;
the child patient is not frightened by instruments
known to him. The dentist who uses it shows to
know those techniques of psychological approach
are worth much more than the anesthetic. The child
patient will soon learn the importance of dental care. 

Basic configuration:
DOLPHIN: ADEC syringe 3 functions, fiber optic electric micro motor, four-
way electrified cord. Dc x-film viewer.
DINOSAUR: anatomic back, seat and head support seamless, left and right
arm, foot control for back and seat.
DINOSAUR’S  MUZZLE: small and big saliva ejector, switchboard.
CAT: retractable ceramic cuspidor, glass support timed fill.

European dealer:
Tecnomed Italia s.r.l. – Italy
Tel. +39  0721.956 514 - Fax +39  0721.955 229
www.dentalastec.it - www.dentronica.com
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TRANSLUCENT, GLASS AND CARBON FIBER POSTS
Bioloren produces glass fibre posts in cylindrical and conical shape. The latter posts can be used also
with the new Ni – Ti instruments for canal preparation.
The great range of Bioloren’s posts gives the dentist the possibility to choose the best for the shape
of root canal. 

• Parallel: 6 diameters  from 0,8 to 2,0 mm
• Conic 4%   4 diameters
• Conic 2%   4 diameters
• Conic 4% 6%   4 diameters
• oval post, the same shape of root canal
• Posts under customer’s drawing

Bioloren produces translucent fibre posts, the latest technology. This type of posts permits the polymerisation light to pass across.
All Bioloren conical posts have colour code so dentist can recognize them at first sight.

Bioloren’s products are sold are certified worldwide (CE, FDA, and so on) by important companies.
Products available in Our Packing, Private Label or Bulk

Bioloren – Italy
Tel. +39 02 96703261  - Fax +39 02 96703261  
info@bioloren.com - www.bioloren.com

DENTAL INSTRUMENTS
Composites are numerous and are employed on all classes of
fillings/restorations.

Speed, handling and shape of the instrument, which are essential for
a good result of the restorations, may be accomplished by employing
a reduced number of instruments that favor a swift choice as well as
an easy molding and compaction of the material.

The number of instruments is reduced to 7:
• 1 spatula instrument for delivery and molding;
• 1 condenser instrument for material compaction;
• 1 cone shaped instrument for molding the occlusal surface and margins,
also for the characterization of the labial surfaces; 
• 1 spatula for the separation of the interproximal spaces;
• 1 probe instrument for molding or characterizing sulci;
• 1 condenser instrument in an additional size;
• 1 blade instrument to remove the most resistant material.

These 7 instruments are designed for any procedure with any composite
material.

ASA DENTAL SPA - Italy
Tel. +39 0584 938305/6 – 93363 - Fax +39 0584 937167 – 938979
www.asadental.it - asadental@asadental.it

TEETH WHITENING SYSTEM
KLOX Multi-Light Advanced Oral Hygiene Teeth Whitening System ™ is
a unique technology based on a photodynamic platform that completely
changes the approach to teeth whitening.

Photochemically Induced: KLOX Multi-Light Advanced Oral Hygiene
Teeth Whitening System ™ is part of a unique class of in-office whitening
products “truly” based on Photodynamic Therapy. The use of light in
presence of photosensitizers promotes an absolute whitening effect
within four successive cycles of treatment of 10-20 seconds per tooth,
significantly reducing the total treatment time when compared to any
other teeth whitening product. Moreover, it is able to exploit a vast
range of wavelengths and there is no need to buy a dedicated lamp.

Shiny Whiter Teeth: KLOX Multi-Light Advanced Oral Hygiene Teeth
Whitening System™ relies on COLD type of photochemical reaction
without use of laser ensuring there is negligible increase in tooth
temperature when compared to other products in the market.
In addition, the treatment time is short, resulting in shinier, whiter
teeth without the chalky appearance induced by dehydration.

Controlled Procedure: KLOX visible action control allows change of an
initial bright orange color to pristine white when the built in action of
photosensitizers has reached the optimum peak and the peroxide has
been activated, suggesting full activation and completion of the
bleaching cycle. This eliminates the guesswork involved regarding duration
of exposure and provides an accurate indicator of cycle completion
protecting teeth from over- exposure to bleaching agents.

The result is a shinier and brighter
smile within 30 minutes with no
sensitivity, no pain, and no discomfort.

KLOX Technologies Inc. – Canada
Tel : +1.514.288-.8466
Fax : +1.514.288.8431
info@kloxtechnologies.com 
www.kloxtechnologies.com
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PRESS RELEASE

The market conditions are supremely positive: there is a growing demand for
quality – and branded products. The estimated turnover (2007-2008) is
$ 1 000 000 000, where domestic product meets only 20% of demand,
while imported products are approximately 80% of the Russian dental
market.

The numbers of clinics, practicing dentists, technicians and patients are
quite high. According to our estimates there are about 11 000 state
owned and 6 000 privately owned clinics in Russia. There are more than
100 000 dentists and technicians who work in state owned clinics, while
around 30 000 dentists work in privet owned clinics. The number of patients
is more than 150 million a year, its approximately 4.5 dentists for every
10 000 patients in Russia.

The Russian medical device market is growing and the demand for
imported devices is high. One of the key factors for foreign companies
in succeeding in the Russian markets is finding a reliable partner and
dealer. The most efficient way to reach Russian dealers and dentists is
to take part at one of the most important dental exhibitions in Russia:
Dental Salon in spring and Dental-Expo in fall. This events are the mix of
marketing, presentation and promotion among more than 450 exhibitors
from all over the world at the area of 18 000sqm and among more than
25 000 attendees from Russia and neighbor countries – Ukraine,
Byelorussia, Moldavia, Kazakhstan, Georgia, Armenia, Azerbaijan, Uzbek-
istan etc.

Break into the big promising market and enlarge your business
opportunities. Take part in those events to establish personal business
contacts and present your product onto the market. 

Preparations for Dental Salon 2010 which held during April 26 – 29
are in full swing. Six months before the beginning of the exhibition,
Dental Salon 2010 shows a great sate of registrations. Almost 80 per-
cent already booked.

Facts:
• More than 450 exhibitors
• More than 25000 attendees
• More than 35 countries

Our Services: 
• Marketing and Promotion
• Product Registration 
• Travel service 
• Customs and Logistics 
• Market Consulting

For further information: www.dental-expo.com

BREAK INTO THE BIG PROMISING DENTAL MARKET!
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Bioloren is an Italian-based manufacturer of

glass fiber posts, translucent posts, InFibra

ribbon in polyethylene fiber, resin cement

and bioAbut, abutments in glass fiber for

the best implants. Our products are CE and

FDA certified. We currently export in more

than 30 countries and are looking for

distributors in countries we do not sell. For

more info visit www.bioloren.com or email:

info@bioloren.com

Tel/ fax: +39 02 96703261

•••
TINGET is one of the leading manufacturers

for table top autoclave in China. They are

used in the field of general medical, dentistry,

veterinary, tattoo parlours, to sterilize any

material. For more details, please contact us:

Terence Ye (Export Manager)

Tel: +86 0574 87760107

Mobile: +86 15869395469

E-mail: info@tinget-autoclave.com 

yelicon@163.com

Website: www.tinget-autoclave.com

•••
Adding value to dentistry! NAIS manufactures

quality rotary grinding & polishing instruments

for the dental praxis and dental laboratories.

We are looking for partners worldwide to

grow our international standing. Visit our

homepage www.dental-polishers.com for

our product portfolio. We are especially

competitive with our diamond interspersed

instruments for dental ceramics like zirconium.

Contact: Chudomir Hristov, CEO &

Managing Director

Do you want to have an ad published in this 

section in next issue of INFODENT? 

Submit a text of max 50 words  by e-mail to:

info@infodent.com

BUSINESS OPPORTUNITIES

CLASSIFIED ADS

• Looking for distributors

BUSINESS OPPORTUNITIES
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BUSINESS OPPORTUNITIES

NAIS Ltd.

Bl. 134, entr. B, app. 24

Ilinden, Sofia 1309, Bulgaria

Tel/Fax: +359 2/ 920 37 20

Tel: +359 89/ 7961 397

E-mail: office@dental-polishers.com

•••

DenTag srl is an Italian manufacturer

Company of surgical and dental instruments

under ISO 9001 - ISO 13485 certifications.

We are producing high quality instruments

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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since more than 50 years and now we are

searching for serious and reliable distributors

/ collaborators who want take the advantage

to develop and distribute our instruments to

their countries.

DenTag srl - Italy

Tel: +39 042771561

Fax: +39 0427700666

E-mail: info@dentag.com 

Website: www.dentag.com

Contact person: Mr. Francesco Campardo

•••

al dente Dentalprodukte GmbH is an

innovative manufacturer of all kinds of

dental waxes and other consumables needed

in a dental laboratory. Moreover we are also

specialized in thermoforming devices and

materials, pressure-pots and light-curing

devices. Our general thought is based on

producing materials resulting from daily

practice. We are currently searching for new

distributors worldwide.

al dente Dentalprodukte GmbH

Am Tobel 15

D-88263 Horgenzell / Germany

Tel: +49 7504 970910

Fax: +49 7504 9709120

E-mail: info@aldente.de

www.aldente.de

•••

Mydent International celebrates 25 years in

the healthcare products arena. With our

DEFEND line in the forefront, we've grown

into a global leader in the manufacturing

and distribution of quality infection control

products, impression materials and disposable

products in 43 countries.

Mydent International

80 Suffolk Court

Hauppauge, NY 11788, USA

Tel: +1 6314343190

800-275-0020

Fax: +1 6314347750

E-mail: sales@defend.com

www.defend.com

•••

MyOralHealth is a specialist company

helping dentists promote their practices by

supplying them with quality competitively

priced consumer products personalised in

full colour. The company has been very

successful in the UK and is looking to

expand globally. Interested parties to act as

distributors in our expansion contact:

www.myoralhealth.co.uk

info@myoralhealth.co.uk

•••

Laser Innovation is looking for distributors

for their  Lasers and Pulsed light Devices line

for Dental, Aesthetic, ENT and

Dermatological purpose. High Quality,
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excellent clinical, scientific support.

Tel: +39 3927508236

E-mail: info@laserinnovaion.eu.

www.laserinnovation.eu

•••

MODFIT Enterprise CO. (Taiwan) provides

dental equipment including: 

Ultrasonic Scaler/Cleaner, Curing Light,

Micro Motor, Endodontic Treatment,

Intraoral Camera, Apex Locater, Prophy

mate, Diamond/Carbide bur and dental

supply (Disposable) as well as Material

(composite, resin, bonding etc.) For details,

please contact Mr. Michael Wang via

e-mail: hariden2000@gmail.com.

Tel: +886 34280038

Fax: +886 34284797

•••

VIPI Ltda. has grown to be Latin Americas

largest acrylic teeth and resin manufacturer,

now in 48 countries with its 2 and 3 layer

high quality teeth and various qualities of

acrylic resin all certified by the

ISO9001:2008, ISO13485:2003, CE Mark

and FDA among others. For more

information please visit our website or call

us on:

Tel: +55 1935655662

Website: www.vipi.com.br

E-mail: international@vipi.com.br

Or visit us at the AEEDC Dubai or IDEM in

Singapore

•••

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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Medidenta.Com established in 1944 is a well

respected manufacturer of low speed and

high speed handpieces. We are seeking

distributors worldwide on exclusive and

non-exclusive basis. For more information

please visit www.medidenta.com or

Medidenta 39-23 62nd street Woodside, NY

11377.

Generique International is now exclusive

European importer for Sun Medical

products (Japan). This range includes the

famous Super-Bond C&B and novelties as

SEcure, Fantasista and MS COAT One. We are

looking for direct-selling dealers in European

countries (except France).

www.generiqueinternational.com

email: generinter@aol.com

•••

WorldWide Unlimited Supplies Inc., is

currently taking applications for distributors

for Galil Diamond burs (ISO 9002 and

93/42/EEC (CE Mark)

www.galildiamondburs.com.

•••

Nova Instruments - the worldwide specialists

in high quality dental instruments - have just

launched their new website at

www.nova-instruments.com. Visitors will

find the complete catalogue online

including the latest resin handle range, a

dealer network directory, an exclusive

resource section for dealers, an interview

with MD Karen Turner, plus much more.

•••

ACRYL-AR is manufacturer and exporter of

high quality dental laboratory equipment,

especially different kinds of PORCELAIN

FURNACES. We are certified to ISO

9001:2000. We are looking for agents and

distributors all over the world. For further

information about our products, please

contact us:

Elcano 4933 (C1427BMC)

Buenos Aires, Argentina 

Tel/fax.: +54 114554700

E-mail: info@acryl-ar.com

Website: www.acryl-ar.com 

•••

LEADER ITALIA srl is specialized in manufacturing

dental implants and implantology

instruments and accessories. Since years we

have been committing ourselves in scientific

and technological researches in cooperation

with international Universities. As a result,

we have obtained a new revolutionary

surface through the innovative Direct Laser

Fabrication process (LST Laser Sintered

Titanium), thus manufacturing the new

TIXOS implant line.

LEADER ITALIA srl

Via Aquileja 49
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20092 Cinisello Balsamo MI - ITALY

Tel: +39 (0)2 618651

Fax: +39 (0)2 61290676 

www.leaderitalia.it 

export@leaderitalia.it

•••

Crown Bridges S.L distributes collagen

membranes Collagene AT. Resorbables within

180 days for guided tissue regeneration.

Reticular collagen with barrier effect, non

allergenic and lyophilized. Box containing six

membranes inside. Its quality-price relation-

ship is very good. We are looking for dental

distributors in Hungary, Germany, Turkey

and India. 

Crown Bridges S.L.

Mallorca, 140; 2º 4ª

08036 - Barcelona-Spain

Tel: +34 933968091 (ext.2) or +34 934533841

Fax: +34 934515628

www.crown-bridges.com

info@crown-bridges.com

•••

ASA DENTAL SPA, the Italian Manufacturer of

dental and laboratory products, has been

present on the national and international

dental market for over 40 years. It produces

over 2,500 instruments that are the result of

an accurate selection of raw materials,

sophisticated manufacturing technologies,

advanced information systems and an ever-

growing know-how. Looking for new dealers

worldwide, especially in Hong Kong, China

and India. For further information please

contact our export division.

ASA DENTAL SPA

Via Valenzana, 60

55054 Massarosa - Lucca (Italy)

Tel: +39 058493363

Fax: +39 0584937167

E-mail: export@asadental.it

Website: www.asadental.it

•••

Carlo De Giorgi is specialized since more

than 50 years in dental production. New

products are added to the actual productive

range that includes as always equipment for

Dentistry and Dental Laboratory:

Intrasurgery Plus, the ideal tool for all types

of bone surgery in full respect for tissue and

Light Extreme that is a simple and practical

evolution of Polilux Accelerator. For more

information please contact:

Andrea De Giorgi, Commercial Director

Silvia De Giorgi, Director of International

Sales

Via Tonale 1 

20021 Baranzate

Milano, Italy

Tel: +39 02 3561543

Fax: +39 02 3561808

E-mail: info@degiorgi.it

Website: www.degiorgi.it

•••
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DiaDent Group International

E-mail: diadent@chollian.net

Tel: +82 432662315

Fax: +82 432628658

Website: www.diadent.co.kr

DIADENT is one of the leading Endodontic

supply company which is exporting G.P

and P.P points, Nickel Titanium Rotary Files,

Restorative Hybrid Composite Resin,

Electronic Apex Locator, Calcium

Hydroxide Paste etc. We are looking for

dealers worldwide.

•••

Since 1981, manufacturing equipment,

products and work methods for Dental

Offices & Laboratories have been proudly

made in Italy and offered on private label

terms. DIAGRAM got synonymous with "3

years guarantee", with the longest guarantee

terms on the market. We are looking for

international distributors. Details and

contact ref. in our website:

www.diagram.it - e-mail: info@diagram.it

•••

MARIOTTI & C is an Italian manufacturer

founded in 1973. The company's production

is based on equipment such as laboratory

Micromotors, Milling Machines and

Parallelometers, Endodontic Motors and

Implantology-Surgery Motors. The high

quality and technology of this products

of fers  ex treme re l iabi l i t y  and high

performance under all particular working

situation. The company is looking for new

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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distributors in several areas of the world for

long-term cooperations.

MARIOTTI&C SRL – ITALY

info@mariotti-italy.com

www.mariotti-italy.com

•••

MEM Dental was founded in 2008 and has

developed and produced many premium-

quality, competitively priced orthodontic

products. We design and manufacture our

products by means of technology and expe-

riences in the dental industry. We are looking

for distributors worldwide and would like to

cooperate with doctors who want to make

their ideal devices come true. For more information,

please contact: info@memdental.com -

www.memdental.com

•••

Company: MESTRA (Talleres Mestraitua, S.L.)

Address: Txori-Erri Etorbidea, 60

48150 Sondika, Vizcaya (Spain)

Tel: +34 944530388

Fax: +34 944711725

E-mail: mestra@mestra.es

Website: www.mestra.es

Activity: Manufacturing of products and

equipment for laboratory and dental surgery

Quality Certificates: ISO-9001:2000

MESTRA® is a Spanish manufacturer of dental

machines and equipment with an experience

of more than 55 years in this sector. It supplies

wholesalers and domestic dental depots with its

products and exports to over 50 countries.

Among its wide catalogue- with more

than 600 different products- it may be

highlighted the stainless steel line products,

trimmers and presses, dental machines of all

kind and a whole range of accessories and

tools.

•••

Sia Orthodontic manufacturer is an Italian

ortho company provided of the most modern

technologies to design and produce a

wide proven range of orthodontic products:

- orthodontic brackets

- orthodontic implants

- orthodontic anatomical molar band

- orthodontic instruments

- buccal tubes

- preformed wire products

- elastomerics, waxes and dental filling for

orthodontic purpose.

All SIA products are certified in accordance

with the internationally recognized quality

system, ISO13485, UNI ISO 9001 and

CEE93/42. SIA orthodontic manufacturer has

strong worldwide success through its high

quality products provided at the best price

that have already satisfied several countries

all over the world.

SIA ORTHODOTIC MANUFACTURER

Zona Industriale

Rocca D'Evandro 81040 (CE)

Tel: +39 0823908029

Fax: +39 0823908028

E-mail: info@siaorthodontics.com

Website: www.siaorthodontics.com

•••

Sabilex has been producing dental

equipment and materials for 57 years. The

Sabilex Injection Machine combined with

Sabilex optimum quality materials offers

excellent aesthetic and functional products

for the making of flexible partials and more.

Other products include: Vacuum former and

sheets, hanging lathes, polishing machine,

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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Continues on page 43

model trimmer, alloy grinder, micro motors

and much more… We are looking for

international distributors. For further infor-

mation, please contact us.

Leopoldo Marechal 1312

1414-CAPITAL FEDERAL

Argentina

Tel/fax: +54 011 4854 4814

E-mail: info@sabilex.com

Website: www.sabilex.com

•••

We are a manufacturer and exporter of

brushless and brush micro motor hand-

piece, e-type motor, straight/contra/implant

angle handpiece, surveyor, digital wax dipping

unit, dental pin and brush and so on.

Contact details:

Saeshin Precision Industrial Co.

93-15, Pahodong, Dalseogu, Daegu, 

Korea # 704-220

Tel: +82 535872345

Fax: +82 535872347

E-mail: sales@saeshin.com

Website: www.saeshin.com

•••
Schütz Dental Group - one of the leading

dental manufacturers worldwide is looking

for international distributors. Since 1962, we

manufacture laboratory products, lasers,

IMPLA implants and dentistry consumables.

We offer exciting new products and "client

makers" at competitive prices. Quality -

Made in Germany! Visit our website at

www.schuetz-dental.de.

Schütz Dental GmbH

Dieselstr. 5-6

61191 Rosbach/GERMANY

Tel: +49 6003814365

Fax: +49 6003814906

E-mail: export@schuetz-dental.de

•••

SUNI MEDICAL IMAGING is one of the lead-

ing designers and manufacturers of digital

radiographic sensors and intraoral cameras.

Outside the U.S. and Canada, the company

distributes products to the dental community

through dealer partners in over 80 countries.

Suni is currently looking to expand its dealer

network. If you'd like to be considered,

please go to www.suni.com and complete

the Partner Application Form.

•••

ViVi Srl, an Italian company founded on long

experience in the dental field, is ambitiously

presenting itself worldwide as a manufacturer

and exporter of radiographic equipment.

ViVi Srl interprets the innovation in the RX

systems through its new product: Ergon-X

HF which is radiographic technologically

advanced, ergonomical, safe and innovative

in design. ViVi Srl is looking for agents and

distributors worldwide. Please contact:

ViVi S.r.l. Milano Italy

Tel: +39 0245703068 

Fax: +39 0245703463

Website: www.vivi-italy.it
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The Central American region lies on the long isthmus connecting North
America to South America.  It comprises seven countries: Guatemala, Belize,
Honduras, El Salvador, Nicaragua, Costa Rica and Panama.

Until the end of the 20th century agriculture was the main economic
activity in the region, but in the last two decades most of local economies
have undergone a process of diversification with significant development
of the services sector, mainly driven by tourism and related activities.
Information technology and medical equipment companies have been
increasingly investing in this area thanks to the improved social conditions
and political stability.

Nicaragua, El Salvador, Guatemala, Honduras, Costa Rica and the insular
Dominican Republic signed the Central American Free Trade Agreement
(CAFTA, since the Dominican Republic adhesion named DR-CAFTA) with
the United States, aiming to reduce import restrictions and establish a
framework of regulations and standards for intellectual property rights,
customs procedures, labor and environment protection and other trade
and investment supporting issues.

The health systems in the Central American region offer limited response
to the needs of the population. Insufficient funding, lack of coordinated 
economical, geographic and social factors are the main problems. 

In many Central American countries the prevalent model is a four-tiered
system with Ministry of Health, Social Security institutions, private sector
for profit and traditional medicine providers as main players. The private
sector has been steadily increasing in the last 15 years, but an important
role is also played by non-governmental organizations in integrating the
offer of healthcare services especially in rural areas where other types
of care are often unavailable.

The total expenditure on health in the Central American region represents
roughly 8% of GDP. Public expenditure accounts for 45% of the total,
while private spending is estimated at 55%. The expenses of social security
institutions account for about 25% of national health spending and 55%
of public expenditure on health).

The distribution of health personnel in Central American countries is
mostly uneven, and many professionals emigrate to more developed
countries. Costa Rica, Nicaragua and Panama have the higher number of
doctors per 10,000 inhabitants, while Belize and Guatemala have a lower
density.

AN OUTLOOK ON THE
CENTRAL AMERICAN REGION

Imp_4:Layout 1  11-02-2010  9:38  Pagina 36



EDITORIAL

37Infodent International 1/10

Belize

This small English speaking country enjoys a
good investment climate due to the so-called
“niche-oriented”, quality-based development
path. The high openness degree and the possibility
for foreign investors to fully own a firm without
ownership and currency regulations, as well as
the natural resources and export-oriented

infrastructure make Belize an attractive destination for investors, mainly
focusing on tourism, agriculture, furniture manufacturing and finan-
cial services. Tourism is the greatest source of revenue, with oil sec-
tor also contributing significantly to the country’s growth. 
The growing population and limited domestic industrial activity make
Belize rely heavily on imported products, mainly from United States
(34% of imports in 2008) but also from Mexico, Central American and
Caribbean Community (CARICOM) countries, European Union, United
Kingdom and lately also Taiwan and Japan.
According to 2009 data released by the MOH, Belize had 203 physicians
(7.4 per 10,000 population), 465 nurses (17 per 10,000) and 23 dentists
(0.84 per 10,000), resulting in one of the lowest coverage in the region.
More than 50% of the health workforce is employed in the district of Belize.
The public sector employs almost 75% of the health personnel, while
about 14% work in both public and private sector. 

Guatemala

The private sector contributes to 90% of
Guatemala’s GDP, with government participation
limited to public utilities, transportation and
financial institutions. Manufacturing and exports
are mainly related to food and agriculture sectors,
and tourism has been rapidly developing over
the past years. The United States are the main
trading partner, especially in consequence of
the CAFTA implementation.

The Ministry of Public Health and Social Welfare serves approximately
70% of the population, while the Guatemalan Social Security Institute
(IGSS) covers 18.4%. The private sector consists of diagnostic facilities,
hospitals, practices and clinics and covers only 12% of the population.
Private insurance coverage is not common, as only comprehensive insurance
providers offer healthcare services, while some hospitals and physicians
use prepayment schemes. 

Healthcare delivery to the poorest population groups and indigenous
population is organized on a jurisdictional basis through health units
consisting of physicians, a nurse, and community workers. Non-governmental
organizations offer community-based programs involving traditional
and alternative medicine to the Mayan population, the country’s largest
indigenous population. Indigenous people represent 41% of the population,
and their health indicators are significantly worse compared with the
non-indigenous people especially as regards infant and child mortality
and access to healthcare, although the ongoing Coverage Extension Program
aiming to provide healthcare to the areas with the largest indigenous
population.

According to the report “Health in the Americas 2007” published by the
Pan American Health Organization (PAHO), the health workforce registered
in Guatemala in 2005 counted 12,273 physicians and 2,346 dentists, with
physician density of 9.7 per 10,000 population. Great disparities exist
between urban areas (30.8 per 10,000) and rural areas (less than 2 per
100,000). Figures for dentists are similar, with an average ratio of 1.9 per
10,000 population, ranging from 6.6 per 10,000 in the department of
Guatemala to less than 1 per 10,000 in 18 of the other 21 departments.

Most of the medical and dental equipment is imported, and is subject to
registration with the Registration and Inspection Department for Drugs
and Related Products. The PAHO claims that 77 private, domestically funded
laboratories and three multinational enterprises operate in Guatemala,
15 of which are the source for 60% of all government procurements, with
all remaining supplies imported from the United States, Mexico, the
European Union, Colombia, and Argentina. Governmental structures select
their official suppliers on a yearly basis, and foreign firms can be appointed
as suppliers through a local office, agent or distributor. According to a report
by the U.S. Commercial Service, the distribution network consists of
eight major distributors and more than 50 small local distributors.

Honduras

The Honduran economy decreased in the last
three years by average 2% due global recession
and reduced internal investment from the public
sector. Agricultural exports traditionally represents
the most important source of revenue, but the
diversification of industry has increased. The largest
part of the population, however, still lives on
farming and agricultural activities and the

exploitation of natural resources. Approximately 20% of the country’s
GDP is made by remittances from Hondurans living abroad. 

Continues on page 39
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The Ministry of Health, the Honduran Social Security Institute (IHSS), and
the private subsector are the main providers of healthcare services. In
2004, a reorganization of the Ministry aiming at decentralize the powers
to the sub-national level created 18 Departmental Health Regions and
two Metropolitan Health Regions. The public hospital network disposes
of a percentage of financing for supplies and equipment, but some cooperation
and investment projects have delegated responsibilities and related funding
also to health units at the local level.

About 11% of the Honduran population is covered by the IHSS public
health insurance. Healthcare delivery through the IHSS takes place on
three levels: primary family and community care to enrolled beneficiaries,
secondary outpatient and hospital care by referral, and tertiary care provided
by two specialty hospitals to patients referred by lower levels. There is no
private social security coverage, but 10 private insurance companies provide
coverage for medical care and hospitalization, financed out-of-pocket by
plan members.

The Ministry of Health has 28 hospitals and 1,241 outpatient or maternal
and child health care facilities. In addition to the two specialty hospitals
located in Tegucigalpa and San Pedro Sula, the IHSS has 10 outpatient
facilities. In the private sector, non-governmental organizations and
other institutions operate 108 hospitals and 820 outpatient facilities.

The ratios of physicians, professional nurses, and dentists per 10,000
population are estimated at 8.7, 3.2, and 2.2, respectively, considering
both public and private health facilities. There are large geographical
disparities in health personnel deployment by department, with physician-
patient ratios ranging from 5.6 to 0.9 per 10,000 population.

An ongoing National Oral Health Program is promoting the use of fluoride
and sealers and the provision of dental checkups to schoolchildren and
pregnant women.

El Salvador

El Salvador enjoys an open trade and investment
environment favoured by macroeconomic
stability, low inflation, and relatively low interest
rates. Tax on final good imports was reduced to
a 15% ceiling, with average tariffs at 7%, while
raw materials and capital goods are exempted.
Customs offices are able to carry out online
operations thanks to a system named “Teledespacho”.

The main trading partner are the United States accounting for 40% of imports
and 57% of exports. Sales and distribution of foreign products in the
Salvadoran market is done directly between the importer and final consumer
and/or buying agents at institutional levels.

The health sector is based on the four-tiered model comprising
the Ministry of Public Health (providing coverage to about half of the
population), the Salvadorian Social Security Institute or ISSS (serving
16% of the population), independently operated healthcare services and
the private sector.

Private insurance is not common, covering only 1% of the population,
while about 18% addresses to traditional medicine practitioners and
pharmacists. 12% of the population has no public or private health insurance
coverage.

Private clinics and hospitals are mainly concentrated in the capital and
largest cities, selling services to the ISSS and other insurance funds. Non-
profit private institutions and NGOs provide health services in rural areas
and hospitalization services in the capital.

44 hospitals and 883 ambulatory care centers in the country are public,
while 39 hospitals are private. All together, public and private health
workforce amounts to 15,406. The Ministry of Health has started an out-
sourcing process in the areas of training, cleaning services, security and
equipment and vehicle maintenance.

Approximately 80% of El Salvador’s medical market is for new equipment,
and 20% for used or refurbished. Both new and used medical equipment
can enter the market without tariff, being only applied a 13% value
added tax. United States, Germany and Mexico provide most of the medical
equipment in El Salvador, given the scarce local production.

Nicaragua

Although Nicaragua is one of the poorest countries
of the region with $6.37 billion GDP and a per
capita income of $1,123 in 2008, the reforms
aimed to diversify its economy and achieve
economic stability have reduced inflation and
external debt. Still, Nicaragua is affected by high
poverty rates and lack of adequate education
especially in rural areas. The most important

activities are agriculture and fishing, but manufacturing and services
also contribute for over half of GDP.

Important trading partners for Nicaragua are United States, Central
American neighbors, Mexico, and the European Union (EU). Foreign
investment in the country was estimated at $ 506 million in 2008.

The Ministry of Health provides healthcare for the vast majority of the
uninsured, and is currently engaged in a process of institutional reorganization.
The social security institution INSS provides health care services through
49 private health care providers (Empresas Médicas Previsionales, or
EMPs) many of which operate out of public facilities. About 200 facilities
belong to the private sector, including both for-profit and nonprofit entities.
Most of them are located in Managua; eight are hospitals and the rest are
outpatient care clinics.

90 nongovernmental organizations offer community-based services in
basic health care centers where health workers, midwives and volunteers
operate. Indigenous groups and Afro-descendant communities suffer
from marginalization and inadequate care, as most of the personnel
working in these areas lack specific training and often don’t speak the
local language.

Health workers are concentrated in the capital and in the Pacific region,
with minor density in the Atlantic region and the rest of the country. The
Ministry of Health runs 1,039 outpatient care units and 32 hospitals. In
Managua, there are 16 departmental hospitals, in addition to specialized
hospitals in the fields of pediatrics, obstetrics/gynecology, surgery, and
ophthalmology. Maintaining and replacement of medical equipment is 
often difficult even in the private sector. 

The development of oral health in the country has not progressed much,
as a National Salt Fluoridation Program is still being implemented. The
primary care level provides a network of 125 basic dental treatment centers
distributed across 77% of the country’s municipalities, but they only
reach 50% of the population, and suffer from insufficient availability of
new equipment, supplies and materials.
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Costa Rica

Costa Rica enjoys
one of the highest
standard of living
among the Central
American countries,
with a per capita
income of about
$5,800. The process

of trade liberalization has led to a growth in
productivity, exports and investment. The
real GDP has been increasing at average
5.3% annually in the last two decades, and
poverty was reduced by 20%. After the
1.5% GDP contraction in 2009, recovery for
2010 is expected with 2.3% growth.

The traditional agriculture-based economy
has shifted to manufacturing and services,
and the tourism industry is estimated at
$2.2 billion per year, with over one million
visits annually, thus becoming the first
source of revenue (overcoming also the
total exports of traditional Costa Rican
agricultural products).

Capital funds transfers, reinvestment or
repatriation has no restrictions, and foreign-
market oriented companies meeting particular
investment requirements can apply to the
Free Trade Zone Incentive Program setting
up operations at one of the Free Trade Zone
Industrial Parks and benefiting from 100%
tax exemption for some years. Companies
such as Intel, Procter & Gamble, GlaxoSmithKline,
Hospira and Baxter Healthcare have established
plants and offices in Costa Rica.

Access to education, health and social security
has also improved and the country’s educational
system was ranked 32nd out of 132 economies
in the World Economic Forum's Global
Competitiveness Report 2008-2009.

Costa Rica has a socialized health care
system, the Costa Rican Social Security System
(Caja Costarricense de Seguro Social, or
CCSS), including 29 hospitals and 505 clinics,
which provide basic medical assistance to
patients in remote areas of the country. 

The primary care level is operated by Basic
Comprehensive Health Care Teams (EBAIS)
in small establishments assigned to health
areas, where a central clinic is equipped
with x-ray equipment and a laboratory for
diagnosis and treatment of patients.
The secondary level offers specialized out-
patient consultations, hospitalization, and
medical-surgical treatment through a network
health centers, peripheral and regional
hospitals, and the tertiary level provides
high-tech medical and surgical services in

Imp_4:Layout 1  11-02-2010  9:38  Pagina 40



41Infodent International 1/10

EDITORIAL

three national general hospitals and five specialized hospitals. Private hospitals and clinics are mainly concentrated in the Central
Valley. Many foreigners seek services in the private sector, contributing to the growth in private medical services.  According to 2005 data, there
were 8,500 physicians (20 per 10,000 population), 6,537 nurses (15.3 per 10,000) and 2,800 dentists (6.5 per 10,000) in Costa Rica.

The CSSS buys approximately 85% of the medical equipment in Costa Rica. Replacement of old medical equipment and high quality requirements
are common in the principal clinics and hospitals.  Half of Costa Rican imports of medical equipment come from the United States, followed by
Germany, with (6.6%), Japan (4.8%) and Brazil (3.6%). Local production of dental equipment is limited and the dental market relies on imports,
growing at estimated 10% annually. 

Panama

Panama has a dollarized economy based on the services sector (accounting for about 80% of GDP). 
According to the Panama Economy Insight Monitor, Panama’s economy has been one of the best performing in the region
last year, being able to grow by 1.6%, but the country has the second most unequal income distribution in Latin America.
Although the activities linked to external markets contracted, domestic economy and household consumption counterbalanced
the losses and the recovery of United States and Latin American economies is likely to accentuate the growing trend. Panama
didn’t enter the CAFTA, but in December 2006 negotiated a free trade agreement with the US.

The projected expansion of the Panama channel that is scheduled to be completed by 2014 at a cost of $5.3 billion (about
25% of current GDP), as well as further investments in infrastructures planned for the next few years, are also expected to significantly improve the
unemployment rate. 
Panama’s health system is mostly dominated by the public sector, with the Ministry of Health and public insurance provider (Caja del Seguro Social,
CSS) responsible for the provision of health services and prevention programs. There are no major private insurers, and private coverage plans vary
according to the individual reimbursement capability. 

Although the public system has a high number of health facilities, their distribution is irregular and resources are as usual concentrated in urban
areas. The health workforce counts 4,321 physicians (13.63 physicians per 10,000 population), 3,665 nurses (11.55 per 10,000), and 923 dentists
(2.91 per 10,000), but the density is very unequal, up to 10 times lower in the indigenous territories, although the incentives given to medical
professionals who move to these areas such as the 40% bonus on base salary.

The medical equipment market in Panama mainly regards the public health system, with greatest need for supplies of electromedical equipment,
monitoring equipment, imaging equipment and laboratory diagnostic equipment.

SOURCE:
www.paho.org

OTHER SOURCES:
www.caftaintelligencecenter.com
www.export.gov
www.belizeinvest.org.bz
www.camarasal.com
www.cinde.org
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•••

We are dealer of Dental Chair, Unit, Compres-

sor, and other dental equipment - Indian

manufacturer of world class, complete

range of dental products. Please send us

Inquiry / Confirm Order at the e-mail below.

We are looking for new dealers worldwide.

Please contact: Mr. Rajnikant Mecwan

(M) +91 09725851054

E-mail: rajnikantmecwan@yahoo.com

•••

ITL DENTAL California USA is looking for inter-

national distributors for its VibraJect® Dental

Needle Accessory product line. This device

blocks the pain and stress of dental injections

based on the Gate Control Theory. The product’s

effectiveness is substantiated by university

studies. There are two VibraJect® models: the

VJ2002 replaceable battery unit and the

VibraJect® VJR3R model with rechargeable

batteries and recharging unit that operates

on all world voltages. The recharging unit

power cord is available with the US, Euro, UK

or Australian plug. Both VibraJec®t models,

the VJ2002 and the VJR3R come with the CE

mark and are manufactured under ISO 13485

regulations. For more information on VibraJect®,

visit the ITL DENTAL website at: 

www.itldental.com  

ITL DENTAL  31 Peters Canyon, 

Irvine, CA 92606   

Tel: 800.227.0073   (+1) 949.223.8950   

FX:  (+1) 949.223.8960 

sales@itldental.com

Brazilian company, working for more than 15

years in import and distribution of hospital

and dental products, search for new business

and offer full cooperation in the Brazilian market

even for manufacturing.

Klemmen importações Ltda

www.klemmen.com.br

comercial@klemmen.com.br

Telefax: + 55 11 3641.3880

•••

Oxia, a Ukrainian dental company, is looking

for manufacturers of high-quality dental

materials and instruments for importing and

distributing in Ukraine. Every inquiry/e-mail

will be answered. Contact information:

Oxia dental company, Kiev

Tel: +380 44 5920063

E-mail: oxia@ukr.net.

•••
We are looking for spare parts of high speed

and low speed handpieces, like turbine,

cartridge, spindle, impeller and ball bearings.

Contact: firoozandental@yahoo.com

•••
One of the leading Dental Trading compa-

nies in Iran, looking for Dental manufacturer

all around the world to work on thire products

in exclusive base, our favourite items are:

dental diamond burs and abrasives, dental

filling materials, restorative products and

endo line. Experience this attractive market

with US.

Pishva Tejarat Dandan Co.

No.69, B Block, Kaveh Bldg, Azadi Ave

13136,Tehran-Iran

Tel: +98 2166914991

Fax: +98 2166942518

E-mail: pishvadent@yahoo.com

•••

43

• Looking for
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• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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Our company Biotech Chile represents many

dental companies around the world, we are

looking for new partners and companies that

have the win win philosophy work and

develop new market. We are a team of pro-

fessionals: our webpage is www.biotechchile.cl,

email: psarmientobiotechchile.cl.

•••

S&B Dental company is leading dental

company in Sudan, our mission is to build up

big turn key projects like dental hospitals,

dental universities, dental centers, etc, we are

proud to work as sole agent in Sudan for big

Italian companies names. For more details

please contact us in the following address:

S&B Dental Company Ltd. 

Dr. Salah Dafalla A. (General Manager)

Mobile: +249 912309655

Tel/fax: +249 183235868 

E-mail: sbbdental@yahoo.com 

P.O.Box: 11797

Khartoum - Sudan

•••

Crown Dental & Medical has been serving the

dental profession in New Zealand for over 30

years. We are seeking new products and new

companies to represent in New Zealand and

Australia. For specialist dental representation

in these countries, please contact Ross Gunn

at ross.gunn@crowndental.co.nz or cell

phone +64 212467120.

•••

Dentycare group 

Dealer & Co representative for many interesting

European manufacturers for all the Arab area,

training course academy.

www.dentycare.com. 

•••

AL-SAWARI MEDICAL EQUIP. TRADING CO.

Sharjah-UAE

King A. Aziz St.

Omran Tower - Office - 705

P.O. Box: 38628

Tel: +971 65735070

Fax: +971 65735071

E-mail: sawarimd@emirates.net.ae

EXCLUSIVE AGENT:

Ivoclar-Vivadent: All Ceramics& Furnaces,

Dental Alloys

Orthotechnology - USA

Renfert-Dental lab Equip. & Materials 

DenTag - Italy: High Quality Instruments

Siladent - Germany: Dental Lab. Materials

Saremco - Swiss: High Quality Composites

Silfradent - Italy: Dental laboratory Equipment,

Surgery Motors

Galloni - Casting Machines-Italy

Dia - Tessin Swiss Dental Instruments 

•••

We look for partner for silikon factory.

dentex@xnet.ro
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•••

IRALI INTERNATIONAL INC. - Complete

solutions for Implantology

We are regularly Buying: biomaterials, spinal

surgery products, dental surgery products,

bone substitutes.

Address: Avram Iancu street, no.48A bl.

Europe Residence, ap.40A

500086 Brasov-Romania

Contact phone: +40 722497009

•••

DENTALL s.r.o. - supplier of complex equipment

for dental operatories, 

dental materials, service of dental technology

(authorised representations of A-Dec, Gendex,

Kavo, Vatech, E-Woo, W&H, EMS, Kerr, 3M

Espe, Voco, Dentsply Detrey, Ivoclar Vivadent,

Spofa-Dental, Saremco, Durr-Dental, Kettenbach,

Sultan, VDW, Komet, Kenda, Bausch, Dux B.V.,

Anthogyr, Elma, Support Design, Dentalfilm,

Dental Hi Tec, Deppeler, American Eagle etc.).

We are also EXPORTER and WHOLESALER of

dental materials and instruments. Do you

have any specials brands or goods that we

can need? Please contact us.

E-mail: dentall@dentall.sk

Fax: + 421 517582007

www.dentall.sk.

•••

Continues on page 48
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www.infodent.com - info@infodent.com
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The BDTA’s recent research project investigating dentists’ attitudes
towards innovation and training has revealed that peer recommendation
remains the main factor motivating the purchase of new technology.
66% of respondents stated peer recommendation as a major factor, closely
followed by lectures/seminars, selected by 61% of respondents.

Other interesting findings from the research include: 

• Well over half of the dentists surveyed (56%) have integrated practice
management software, an increase from 48% in 2008/9
• Intention to purchase levels remain highest for intraoral digital
radiography
• Uptake of a number of technologies is higher amongst primarily private
practices
• Levels of in-surgery internet access have increased significantly from
66% in 2008/9 to 80% in 2009/10Lectures/seminars remain the most popular
training methods but the use of online training has increased considerably
since last year respondents preferred to attend courses hosted by dental
schools (40%), stating that these courses can often be cheaper, whilst
still being good quality, evidence based, peer reviewed and unbiased. 

More than 200 dentists participated in the research which was conducted
by post towards the end of 2009.  The BDTA would like to thank all those
who participated in the research.  A donation has been made to
Bridge2Aid for every completed questionnaire returned.  
The full results of the research are now available to BDTA members. 

For further information on the BDTA visit www.bdta.org.uk

PEER RECOMMENDATION
MOTIVATES PURCHASES

The British Dental Trade Association (BDTA) is the body which represents

manufacturers, wholesalers and distributors of products and services to

the dental profession in the United Kingdom. It was formed in 1923 and

now has in excess of one hundred members.
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Continues on page 52

•••

Anderson Group is one of the leading dental

products suppliers in Taiwan and China. We

provide a complete range of dental products,

from disposable products to professional

orthodontics products, from leading

manufacturers around the world. We do our

best to fulfill our customers' needs and cre-

ate a win-win situation.

Anderson Group

No.15-1, Lane 249, Sec. 1, Yaofeng Rd.

Pusin, Changhua County 513, TAIWAN

Tel: +886 48291581

Fax: +886 48290525 

E-mail: info@andersongroup.com.tw

Website: www.andersongroup.com.tw

•••

West Dental - Import and distribution of

dental products and equipment: GC, BEGO,

VITA, NSK, SIC, GLOBAL TOP. Interested to

find other dental companies and dealers to

cooperate.

West Dental Teh-Med

Revolutiei 62/4

310025 Arad Romania

+40 257 256821

office@westdental.ro

www.westdental.ro

•••

Interested to market and sell dental products

in Iraq! Only Dental materials and equipment

manufacturers are welcome to contact us

for business commitment for distributing

their dental products in the market of the

Republic of Iraq. Please contact Dr Mustafa

Hussein @ albihar2002@yahoo.com.

Looking for C&B alloys manufacturer

Novin Dandan Teb Hamid Co.

Importer and distributor of dental laboratory

materials and equipment. Looks for a high

quality none precious C&B alloys manufacturer.

No. 67, 2nd floor, Azadi Great Passage

No 241 Bldg., Azadi Ave.

Tehran - Iran, 1419935168

Tel: +98 2166914983~4

Fax: +98 2166914985

www.Novin-Dandan.com

info@Novin-Dandan.com

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing
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To meet the growing public health challenges
of H1N1 and other Influenza A1 virus strains
as well as an increasing number of antibiotic
resistant microorganisms, Crosstex introduces
the ONLY medical face mask treated with
BIOSAFE antimicrobial.

Antimicrobial protective solution available
today.

BIOSAFE antimicrobial treated medical face
masks are safe as demonstrated in independent
testing, offer a long-lasting protective virucidal
and bactericidal coating that is permanently
bound to the medical mask and pose little or
no risk of promoting antibiotic resistance.

BIOSAFE antimicrobial treatment enhances
the superior functional and protective capabilities
of the Ultra Sensitive Medical Face Mask. 

This unique mask features:
• PFE = 99.8% @ 0.1 micron.
• White fluid-resistant outer layer.
• White hypoallergenic cellulose inner layer.
• Materials FREE of chemicals, inks, dyes and
latex.
• Extra softness — Will NOT lint, tear or shred.

Face masks treated with BIOSAFE significantly
reduce this contamination risk and boost the
protective capabilities of the Ultra Sensitive
Face Mask by effectively killing the harmful
microorganisms (between 98.5% and
99.999% within 5 minutes), reducing the
cross-contamination risk from touching the
mask itself and creating a safer environment
upon disposal of the mask.

For more information on the Ultra Sensitive
Mask treated with BIOSAFE, please call
Crosstex at (+1)631-582-6777. For informa-
tion about the complete line of Crosstex
products visit www.crosstex.com.  

BIOSAFE
Antimicrobial
Face Mask
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Norway is located in Northern Europe, surrounded by the North Sea
and the North Atlantic Ocean and borders Sweden, Finland and Russia.
Half of its territory lies north of the Polar Circle. A peculiar characteristic
of Norwegian landscape are the fjords and about 50,000 islands lying
along the coastline.
The total population is 4,8 million, of which about 510,000 live in the
capital, Oslo. 
Norway is rich on petroleum, gas, minerals and forests (covering 27% of
the territory, while only 3% is arable land), and the technology-intensive
raw materials industry contributes to a significant share of exports (oil
and gas alone account for a third of exports).
The government of Norway is a constitutional monarchy with a parliamentary
democratic system of governance.
Norway enjoys high per capita GDP (€ 61,915 in 2008) and even wealth
distribution among the population. 
Gender equality is among the highest in the world, with many women
working in top government and executive business positions.

Economy

The Norwegian economy has grown almost uninterruptedly during the
last 40 years, boosted by the discovery and exploitation of offshore oil
and gas reserves. Growth has also been enhanced by investments focused
to create knowledge-based, highly technological production and industrial
processes, as well as the broad education and skilled workforce.

The Norwegian economy is often described as a welfare capitalism or
mixed economy, namely a free market economy with an important role
assigned to government’s intervention in economic planning and regulation
of the private sector in fields such as taxation, working environment,
pollution etc.
The government controls the oil sector, railways and the postal services, but
its role in industry is declining, and the largest part of agricultural and
activities are private. Industries are mainly concentrated on food processing,
shipbuilding, pulp and paper products, metals, chemicals, timber, mining,
textiles, aquaculture and fishing.

Taxation is based on indirect taxes (VAT, personal income tax and corporate
tax, including employers’ social security contributions).
Norway is not member of the European Union (EU), but signed the
European Economic Area (EEA) Agreement and participates to the
common European market, with an open and export-oriented economy. 
Foreign trade is estimated to account for 37% of GDP, primarily in
seafood, oil and maritime services sectors.

Industry contributes only to around 30% of exports, while services in
shipping sector and commercial and financial services account for 25%,
growing at a slower pace than oil exports.

Healthcare System

Norway’s public health system is financed by tax revenues and a natio-
nal insurance scheme, covering all citizens. The country has one of the
highest public financing of health services per capita in the world.
Public expenditure on health is 7,6% of GDP, and private expenditure
amounts to 1,5%. The largest part (more than 80%) of public health
expenditure is related to care and hospital services.
The number of health professionals registered in 2006 was 30,300 doctors,
122,700 nurses, 3,400 pharmacists, 6,200 dentists.
Healthcare is provided on a decentralized model, but the state determines
policies and budgeting. Regional health authorities and municipalities
plan autonomously the provision of public health services according to
the available resources. Primary care is delivered at the municipal level,
including both preventive and curative services.

AN OUTLOOK ON NORWAY
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Oral Health and Dental Market

Public Dental Health Services (PDHS) in Norway are organised by the
county administrations. Children under 18 year olds are entitled to free
public dental treatment (excluding orthodontic treatment), as are the
mentally disabled, chronically ill and people receiving home nursing
assistance. The Public Dental Service is free of charge, except for orthodontic
treatment. However youth between 19 and 20 years must pay 25% of
the costs. The elderly/disabled group pay reduced fees. Private practitioners
provide services for the rest of the population under payment of a fee,
as there is no subsidy program for adults.

A few companies offer subsidized dental treatment to their employees.
In 2007, the total cost of dental treatment in PDHS and the private sector
combined was EUR 1,285 million. The total cost included EUR 175 million
spent in the PDHS, and a further EUR 122 million refund from the State
Insurance System to adults for dental treatment as well as orthodontic
treatment for children.
Out-of-pocket spending on dental care for adults was thus about EUR
1 billion. 
The dental workforce is composed by approximately 5,735 dentists
(source: Council of European Dentists, 2008). Approximately 30% of all
active dentists work full-time in the public sector, while 68% work in
private practice. In addition, there are about 700 dental technicians and
1,300 dental nurses in Norway, while about 280 private practitioners
operate in the following certified dental specialties: endodontics,
orthodontics, oral surgery and oral medicine, radiology, pedodontics,
periodontics, prosthetics and bite functions.
The Norwegian dental market has grown from $260 million in 1984 to
just over $1.6 billion in 2007.

Private sector now covers 80% of dental treatments, supported by a
steady demand for dental services. The tendency of the public sector
dentists to focus on prevention rather than on expensive treatments
also contributes to the extensive use of private care, as about 80% of
adults see a dentist on a regular basis even though they may have to
pay the full cost of the treatment. The average frequency is once a year,
90% of this regular care is delivered in private practices.
High quality dental supplies and materials, especially advanced technical
and electronic equipment such as digital x-ray have a good market in
Norway. All equipment sold in Norway has to be registered with the
Department of Health and Care Services and bear the CE Mark. Norway
applies EU product requirements, methods of conformity assessment
and duty rates. From January 1st 2008 amalgam has been forbidden,
due to regulations implemented by the Ministry of Environment, banning
the use of mercury in all products.
The most important trade event in Norway is NorDental, held in
conjunction with the Norwegian Dental Association National
Convention. Next edition will be held October 14-16, 2010.

Useful contacts: 
Norwegian Dental Association
POB 3063 Elisenberg
N-0207 Oslo, Norway
Tel: +47 22 54 74 00
Fax: +47 22 55 11 09
Email: tannlegeforeningen@tannlegeforeningen.no
Website: www.tannlegeforeningen.no

Norwegian Directorate for Health
POB 7000 St. Olavs plass
0130 Oslo
Tel: + 47 810 200 50
Fax: + 47 22 16 30 01
Email: postmottak@shdir.no
Website: www.shdir.no

Sources:
www.norway.org
www.oecd.org
www.helsedirektoratet.no (Norwegian Directorate of Health)
www.whocollab.od.mah.se (WHO Collaborating Centre, Sweden)
www.export.gov
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With the infrastructure in Port Au Prince

almost totally destroyed, portable dental

equipment will be needed urgently to

treat survivors, as well as to help identify

the deceased. Aseptico has established

special conditions and expedited delivery

for Haiti relief efforts. Please contact the

company about any needs by humanitarian,

government, or other organizations at +1

866 244 2954, +1 800 426 5913, +1 425

487 3157, or info@Aseptico.com.

•••

ZB 19 is a company which specializes in

technical consulting, the distribution of

miniature bearings (1 - 17 mm bore) for

industrial and dental use as well as dental

parts. Our company's philosophy is to provide

top service and deliver top quality products

at reasonable prices.

www.zb19.de

info@zb19.de

•••

Well experienced qualified in TQM, HR,

Admin, Logistics Management, Int’l

Transportation & Physical Distribution.

Worked with Armed Forces of Pakistan for

21 years as Logistician. I offer my services as

Quality inspector which includes ensuring

of fulfillment of prescribed requirements of

your ordered goods by pre inspection of

Surgical instruments before dispatch and

during production processes to avoid any

in-conveniences after receipt of the goods

at the destination. 

Major. Harris Khan Khattak (CMILT)

+92 333 9126140

harriskhattak@gmail.com

•••

Profit Obligation (CSM)

1- For porcelain and cobalt metal produc-

tion we compose for 20,000 Euro.

5 kg Enduction oven 20,000 Euro, with 5

staff 1,000 kg metal production.

The cost for 1 kg porcelain 34 Euro production.

The cost for 1 kg  cobalt chrome 44 Euro

production.

2- I am looking for a partner to production

of metals.

3- For vendors porcelain metal 1 kg 45 Euro,

cobalt chrome 1 kg 56 Euro.

4- For micromotor production we compose

(40,000-60,000 rpm) for 15,000 Euro.

Mehmet Collo

Tel/fax: +90 322 3521035

Mobile: +90 532 2205625

www.csm-dental.com

csm_dental@hotmail.com
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Attendance at the 2009 Greater New York Dental Meeting (GNYDM)
was impressive, especially given the state of the current economy.
More than 59,000 dentists, their families, staffs and members of the
dental trade attended the 85th annual Greater New York Dental
Meeting. International attendance included more than 5,700 registered
attendees from 124 countries, an increase of 16 percent compared to
last year’s figure. The 2009 meeting featured an impressive array of
unique new programs both on and off the exhibit floor, and seminars
and workshops that were well attended. Attendees were able to try out
the most innovative technologies and learn from some of the world’s
most acclaimed health care professionals, all while enjoying New York
City beautifully decorated for the Thanksgiving-Christmas holiday season.

Among the numerous new programs — and perhaps one of the most
successful endeavors of 2009 — was the addition of Botox and dermal
filler hands-on live patient workshops. During these hands-on work-
shops, practitioners learned the techniques necessary to execute these
procedures and got up close and personal with the latest in dental
materials and equipment. “It is always a top priority of the Greater New
York Dental Meeting to address the evolving needs of the dental
profession and to be at the forefront of showcasing the latest products
and procedures available,” said GNYDM General Chairmen Dr. Clifford
Salm.

The Live Dentistry Arena, a revolutionary concept in dental conventions,
took place right on the show floor at no cost to attendees. Attendees
had the opportunity to watch first-hand as world-renowned dentists
performed procedures on actual patients. In a repeat of last year’s
event, the Live Dentistry Arena overflowed it’s borders in spite of the
addition of extra seating. As the holiday season is a time for giving and
helping others, the GNYDM hosted another Greater New York Smiles
program, which focused on improving children’s oral health. Over
1,200 children from all five New York City boroughs traveled from their
local schools to the Jacob K. Javits Convention Center and filed into the
GNYDM exhibition area where they received nutrition information and oral
hygiene instruction in a fun, child-friendly atmosphere. This entertaining
educational program emphasized the importance of oral care in a way
the children understood and showcased step-by-step tooth care utilizing
proper brushing techniques.

Once again, the Greater New York Dental Meeting offered an unparalleled
educational program, featuring some of the most highly regarded
educators in the field of Dentistry. There was a choice of full-day seminars,
half-day seminars and essays, as well as hands-on workshops and several
other educational programs. Also, in order to accommodate the large

glass-enclosed areas on the exhibit floor, which ran simultaneously and
covered a broad spectrum of up-to-date, hands-on procedures. These
seven unique classrooms were constructed with walls made of
Plexiglas so that anyone walking by on the exhibit floor could easily
look in and see the dental products being used inside the workshops.
The Greater New York Dental Meeting was proud to collaborate with
Align Technology to hold its second Invisalign Greater New York
Educational Expo, which offered eight different programs that enabled
dental teams to learn the logistics of tooth alignment with Invisalign
from some of the finest clinicians in the world.

Advances in dental technology are occurring at an astounding rate and
now that we have now entered the 21st century in dental technology,
the Pride Institute and the Greater New York Dental Meeting partnered
to show attendees what's new and current. The first Pride Institute-
GNYDM Technology Fair ran for four days and took place on the exhibit
floor. No one can deny that the GNYDM has always provided the best
in education and exhibits, but the social programs at the GNYDM have
always been top notch too, and this year was no exception. This year’s
President’s Luncheon was highlighted by an appearance by Ms. Katie
Couric, who thrilled the luncheon’s attendees with the fascinating story
of how she got her start in television. With the resounding success of all
the new programs instituted in 2009, the Greater New York Dental
Meeting has already began working to enhance its 2010 convention
with the intent of bringing in even more attendees from the U.S. and
around the globe. Additional seminars, workshops and many other
exciting new programs will be unveiled at the 2010 meeting.

Plans are already well underway to add another Live Dentistry Arena as
well as additional glass classrooms to the redesigned exhibit floor. In
addition, Greater New York Smiles will also be back in 2010 to continue
its mission of educating even more children on the importance of
proper oral hygiene and nutrition. Be sure to check the Web site,
www.gnydm.com, for information and updates on next year’s courses
and all the other exciting new programs offered at the 2010 meeting.
Remember, there is never a pre-registration fee.

Mark your calendar for Nov. 26 to Dec. 1 so you can plan to be a part of
the excitement of the 2010 Greater New York Dental Meeting, allowing
you to experience all that New York has to offer.

For additional information, please contact the Greater New York Dental
Meeting at 570 Seventh Avenue, Suite 800, New York, N.Y., 10018-1806;
Tel. +1 (212) 398-6922; Fax +1 (212) 398-6934; e-mail info@gnydm.com.
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NEW YORK CITY WELCOMED THE WORLD OF DENTISTRY 
AT THE 2009 GREATER NEW YORK DENTAL MEETING 
Despite a Down Economy, Registration Increased 2 Percent
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STOMATOLOGY 2010, the 13th international dental conference and exhibition – the most
important stomatology event in the NorthWest of Russia. Forum will take place on 17-19 May
2010 with assistance of Committee on Public Health of the St.Petersburg Government, Russian
Dental Association, Association of Dental Manufacture and Trade ‘Dental Industry’ (RoSi) and
St.Petersburg Dental Association. Primexpo (part of the ITE Group) and DentalExpo (Moscow)
would like to invite dental industry specialists to participate and discuss industry issues during
the event.

The event was a success in 2009, with the number of exhibitors and visitors up by 20% and 17%
respectively. New dental equipment and disposable materials from Germany, Switzerland,
France, Italy, Spain, Belgium, Slovakia, Liechtenstein, Czech Republic, Denmark, Sweden, Israel,
Japan, Brazil, Argentina, the USA, Pakistan, Taiwan, South Korea, and China were on display at
the exhibition.

Russian producers from Moscow, St.Petersburg, Pskov, Yekaterinburg, Belgorod, Kazan and
Sochi were also demonstrated their products and services at STOMATOLOGY 2009.

Exhibition Profiles

• Dental equipment and tools
• Dental materials
• Dental mechanical equipment and tools
• Supporting materials for dental laboratories
• Systems and tools for implant dentistry
• Materials and tools for graftless and maxillofacial surgery
• Orthodontic products
• Surgical instruments
• Dental drugs and medication 
• Equipment, tools and materials for antisepsis and bacterial purification
• Dental anaesthesiology
• Disposable materials 
• Medical uniforms
• Medical furniture 
• Hygiene equipment for oral cavities
• Dental services
• IT in dentistry
• Diagnostic equipment and appurtenance

13th INTERNATIONAL FORUM
17-19 May 2010
Lenexpo Exhibition Centre, St.Petersburg, Russia
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Three international conferences and specialist training programmes
will be held during the exhibition 2010:

15th International conference for maxillofacial surgeons 
'INNOVATIVE TECHNOLOGIES IN STOMATOLOGY'

Organisers:
• The Ministry of Health and Social Development of the Russian
Federation 
• The Russian Academy of Medical Sciences (NWD) 
• St.Petersburg Medical Academy of Postgraduate Education
• Russian Dental Association
• Primexpo ltd  
Chairman:
Kozlov V. A., Chief Maxillofacial Surgeon of Committee on Health of
St.Petersburg Government, Member of the Russian Academy of
Medical Sciences, Honored Worker of Science of the Russian
Federation, professor. 

Symposium ' IMPLEMENTATION OF NEW TECHNOLOGIES IN THE
DENTAL PRACTICE' 

Organisers: 
Company ALVIK- MEDEXPRESS, Primexpo ltd

The 6th scientific and practical conference 'TOPICAL ISSUES OF
PEDIATRIC DENTISTRY AND PREVENTION OF DENTAL DISEASES' 

Organisers: 
• Moscow Medico-Stomatological State University
• St.Petersburg Institute of Stomatology
• St.Petersburg State Medical University named after Academician I. P.
Pavlov
• St. Petersburg Dental Association

We look forward to seeing you at the spring forum for industry
professionals! 

For more information, please, contact:
PRIMEXPO LTD: 
Tel.: +7 (812) 380 6006 / 00
Fax: +7 (812) 380 6001
E-mail: med@primexpo.ru
www.primexpo.ru/stomatology/
DENTALEXPO
Tel.: +7 (495) 921 4069
E-mail: reg@dental-expo.com
www.dental-expo.com/spb/
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Mydent International has introduced DEFEND® Prophy Paste, a new prophy paste that contains
balanced ingredients for maximum stain removal with minimal enamel loss. Available in two
formulas, DEFEND+PLUS and DEFEND Prophy Pastes are smooth, pliable, and contain 1.23%
active fluoride ion to strengthen tooth enamel.  

DEFEND Prophy Paste tastes great and both formulas are available in four flavors: Mint, Cherry,
Vanilla/Orange, and Bubble Gum.  All are gluten-free to assure against allergic reaction, and easily
rinse clean with water. 

DEFEND+PLUS Prophy Paste offers an easy-to-use, splatter-free formula that provides superior
stain removal and polishing properties.  Both DEFEND+PLUS and DEFEND prophy pastes are

available in unit dose cups packaged 200 per package of
assorted or individual flavors.

Mydent International, home to DEFEND® infection control
products, disposables, and impression material systems, provides
dependable solutions for defensive healthcare.  Mydent urges
healthcare professionals to:  DEFEND.  Be smart.  Be safe.  For
more information on Mydent International and its products,
call (+1) 800 275 0020, or go to www.defend.com.
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MYDENT INTRODUCES 
DEFEND® PROPHY PASTE
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Government and oral healthcare
The Republic of Slovenia lies at the heart of Europe, bordering the Alps and
the Adriatic Sea. There are four neighbouring adjacent countries: Austria,
Italy, Croatia and Hungary. Slovenia was formerly part of the Republic of
Yugoslavia (until June 1991), and proclaimed its independent constitution
in December 1991. The country is a EU member since 2004. The constitutional
system is a parliamentary democracy and the population of 2 million people
(2008) comprises 88% Slovenes, 0.2% Italians, 0.4% Hungarians and 11.4%
others. The official Language is Slovene. The majority of Slovenes are
Roman Catholic.

The majority of the oral health services are organised in the same way as
the general healthcare system. The dental services are delivered through
the system of public clinics, municipal health centres or by private dentists.
Public compulsory health insurance provides dental cover for all patients of
0 to 18 years of age, all removable and fixed appliances, and for adults,
surgical items, some basic prosthodontic treatments, periodontal and con-
servative treatment such as fillings and endodontics. Some cover for this
treatment is borne by the non-compulsory health insurance. Some treat-
ments – such as for cosmetic treatments, porcelain crown and bridge and
implants have to be paid for in full by the patient. There is no annual limit of
treatment range for an individual patient. A full-time working dentist would
normally have a list of 1,800 patients attending regularly. Oral re-examinations
would normally be carried out for most adult patients every 9 months. In
Slovenia about 7.6% of the public healthcare budget is spent on dentistry,
although it is estimated that about 1.9 % is paid directly by patients for non-
obligatory insurance, for dentistry, in addition.

Market out look
Slovenia is one the best economic performers in central and eastern
Europe, with a GDP per capita in 2007 of 17,200 € equivalent in PPP of
22,000 €. Slovenia has enjoyed healthy growth figures for the past 8 years,
averaging 4.2% annual GDP growth. GDP grew by 6.5% in 2007. Slovenia's
economy is highly dependent on foreign trade. About two-thirds of

Slovenia's trade is with the EU. Additionally, the country has successfully
penetrated markets to the south and east, including the former Soviet
Union region. Today, Slovenia is faced with growing challenges. Much of the
economy remains in state hands and foreign direct investment (FDI) in
Slovenia is one of the lowest in the EU on a per capita basis. Taxes are relatively
high, the labor market is often seen as inflexible, and legacy industries are
showing signs of increasing competitive pressures from China, India, and
elsewhere. The current center-left government, elected in September 2008,
announced that its priorities include passing measures to reduce the
impact of the global financial crisis and a social reform. Privatization is a
lower priority. Slovenia is extremely sensitive to economic conditions in its
main trading partners and changes in its international price competitiveness.
Keeping labor costs in line with productivity is a key challenge for Slovenia's
economic well-being.
Services contributed the most to the national output in 2007, accounting
for 63% of GDP. Industry and construction comprised 34.7% of GDP; and,
agriculture, forestry, and fishing accounted for 2.3% of GDP.

Distribution channels
Several distribution channels are open on the Slovene marketplace, including
wholesaling and retailing, as well as franchising, joint ventures, and licensing.
There are a large number of merchants, agents, intermediaries, wholesalers,
and retailers available in Slovenia. Any firm may carry out both foreign and
domestic trade. Slovenia’s major distribution centers are located in Brnik and
Koper. The port of Koper is Slovenia’s only port and is located in the western
part of the country on the Adriatic Sea. Airport Jože Pučnik is the nation’s
largest commercial airport and is located in the center of the country, 20
kilometers north of the capital and largest city Ljubljana. Smaller distribution
centers can also be found in major cities such as Ljubljana and Maribor, the
second largest city.

Dental Association:
The Medical Chamber of Slovenia
Dalmatinova 10
1000 Ljubljana, Slovenia
Tel: +386 1 307 2100 - Fax: +386 1 30 72 109
zdravniska.zbornica@zzs-mcs.si - www.zdravniskazbornica.si/

Useful websites:
www.poslovniportal.si/
http://ec.europa.eu/index_sl.htm
www.investslovenia.org/.
www.eubusiness.com/europe/slovenia
http://eur-lex.europa.eu/en/index.htm
www.mf.gov.si/angl/index.htm

SNAP SHOT: SLOVENIA

Dentists Year of data: 2008
Total Registered 1,637
In active practice 1,296
Dentist to population ratio* 1,563
Percentage female 63%
Qualified overseas 63

The dental workforce is said to be decreasing as a high
proportion of practising dentists are over 50 years of age.
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Organized by China International Conference Center for Science &
Technology and Ninth People’s Hospital, School of Medicine, Shanghai
Jiao Tong University, DenTech China 2010 (the 14th China International
Exhibition & Symposium on Dental Equipment, Technology & Products)
is to be held at Shanghai Everbright Convention & Exhibition Center
from November 2-5, 2010. By then, Sponsored by Chinese
Stomatological Association and Shanghai Stomatological Association,
2010 Int'l Exhibition & Symposium on Oral Health ( Shanghai ) and the
4th Asian Orthodontics Dental Exhibition will be held concurrently. 

DenTech China, obtained fully support from Chinese Stomatological
Association, Shanghai Society of Stomatology, School of Stomatology
of Jiaotong University, School of Stomatology of Tongji University,
Shanghai Stomatological Disease Center and nearly all main dental
schools from China, has become one of the biggest dental exhibitions
in China.

Held every year in Shanghai, this exhibition has provided great opportunities
for Chinese and international professionals to obtain the latest trend
and information of the dental industry. It has become one of the most
influential events in dental field, during which new products and
technologies are presented by famous manufacturers from Australia,
Brazil, Canada, Danmark, Finland, France, Germany, Hungary, India,
Israel, Italy, Japan, Korea, Liechtenstein, Malaysia, Mexico, Slovenia,
Sweden, Switzerland, Singapore, UK, USA and China including Hong
Kong and Taiwan, etc. DenTech China has also become a dental festival
and perfect platform for dental suppliers and buyers to interact on the
latest technology of dental equipment.

DenTech China 2009 achieved great success with more than 500
exhibitors, attracted over 58,600 professional visitors and reached
about 24,000 sq.m. We have received confirmation of participation at
DenTech China 2010 from almost all 2009 exhibitors. We are confident
that the next show will be another great successful. DenTech China,
aspiring to be national as well as international, will continue to unitize
its scale of economics with your consistent attention.

DenTech China, a stomatology pageant in China, has had its 14th glorious
year with warm concerns by all circles. Thus, we sincerely welcome you
to attend the exhibition in 2010.

For more information, please go to our website: www.dentech.com.cn

DENTECH CHINA 2010
SHOW PREVIEW
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At the INFODENT booth we really look
after our customers in a friendly atmosphere
giving you continuous support during
the show days.

At your request as an additional service,
INFODENT can announce your participation
to the show by sending a newsletter
blast to distributors and importers in the
country. In this way, you can inform them
in advance about your presence.

Exhibiting with INFODENT
is easy, cost effective and...

fun!

If you are interested to Co-exhibit with
Infodent book your space in good
advance as our counters are quite
requested and we may have limited
space. For further details and cost esti-
mates send an email to
info@infodent.com. You may also find
out more on all our business services by
visiting our website www.infodent.com
and the SERVICES section.

Co-exhibition means that Infodent organises everything for

your participation, from the catalogue insertion to all the furniture and

stand set-up. Come to the booth the day before the show opens just

to set up your products and you will find everything ready!

Can it be easier?

TRADE SHOW SERVICE

Exhibit your products at INFODENT’s booths
all over the world with the
Co-Exhibition Service.

At the booth we provide you with: 
• a glass-top exhibit counter for the display of your products ( approx. 1m x 50 cm x 1m)

• your company name fascia-board over the counter
• a meeting area with tables and chairs for your appointments
• a lockable store-room for your material

The co-exhibition is available at thefollowing shows 2010:

• March 9-11
AEEDC 2010 Dubai, U.A.E. • March 11-13
Expodental Madrid, Spain • March 29 - April 1Dental South China Guangzhou, China• April 7-10

Idex Expodental 2010 Istanbul, Turkey• April 16-18
IDEM Singapore Singapore• June 9-12
Sino-Dental Beijing, China • September 2-5
FDI Salvador da Bahia, Brazil • September 20-23Dental Expo Moscow, Russia • September 23-25CEDE Poznan, Polonia

63Infodent International 1/10
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Do you want to have an ad
published in the business
opportunities section in

next issue of INFODENT? 
Submit a text of max 50 words  by

e-mail to: info@infodent.com
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BDTA Dental Showcase 2009 attracted more members of the dental
team than ever before, with 13,178 visitors attending the event over
the three days.  Showcase provided a perfect opportunity to learn,
research, compare and purchase dental products and services in a
comfortable, neutral environment.

Visitors benefited from a range of CPD opportunities this year with
lectures delivered by Dr Chris Orr, Dr Martin Trope and representatives
from Dental Business Solutions and the FGDP.  Daily seminars covering
the core subjects recommended by the GDC were also delivered over
the three days.  The sessions were popular and the purpose built lecture
theatre, which had doubled in size since last year’s Show, was busy
throughout the event.

With more than 360 exhibitors displaying the latest products, explaining
about new time and cost saving services and demonstrating the most
up to date technologies, visitors gained a wide range of knowledge
and items to assist with the efficient running of the dental practice or
laboratory and bring maximum benefit to patient care.

There was still time for visitors to enjoy the selection of ‘Treasures of
Dentistry’ themed activities taking place in the hall.  The free mocktails
and sorbets on the treasure island were in high demand and hundreds
of visitors flocked to the photography area on the feature area to have
their picture taken on the tropical beach, with compliments of the
BDTA.  The Showcase Mascot proved ever popular with many keen to
take part in the Tweetums Treasure Hunt and those who missed out on
the competition purchasing a parrot, with profits going to Bridge2Aid.
The Caribbean Regals steel band encouraged both visitors and
exhibitors to get in the Caribbean mood with tropical sounds greeting
people on arrival to the exhibition.

The BDTA conducted extensive research amongst visitors during this
year’s Show to gain a better insight into the dental team’s attitudes
towards various elements of the exhibition.  Visitors enjoyed designing
a potential advert for the event in the future and giving their views on
the show.  The results will be reviewed and used to shape Showcase in
the future.  The BDTA would like to thank everyone who participated in
this valuable project.

Tony Reed, Executive Director at the BDTA, comments “This year’s BDTA
Dental Showcase was bigger and better than ever before with more
exhibitors, visitors and CPD opportunities.  We are delighted with the
positive feedback we have received from those involved so far and will
continue to develop the event to ensure it meets the needs of the
industry in the future.  The level of interest in products and new developments
highlights the appetite of the dental team to remain up to date with
advancements in dentistry.” 

Put the dates in your diary
BDTA Dental Showcase 2010 takes place at ExCeL London, 14-16
October 2010. For further information, visit www.dentalshowcase.com.

SHOWCASE 2009 EXCEEDS EXPECTATIONS

Table 1: Showcase visitor numbers
* These are unique visitors only and do not double count repeat visitors.

Dentist

Laboratory owner

Dental Technician

Practice Manager

Hygienist and/or Therapist

Dental Nurse

Dental Receptionist

Student Dentist

Student PCD

Dental Manufacturer/Dealer

Other 

Total

Workforce Number %

5353

162

397

965

686

1994

335

294

317

379

1024

11,906*

45.0

1.4

3.4

8.1

5.8

16.8

2.9

2.5

2.7

3.2

8.6

100

4694

366

527

760

645

3175

276

183

743

515

1294

13,178*

35.7

2.8

4.0

5.8

4.9

24.1

2.1

1.4

5.7

3.9

9.9

100

Number %

Occupation
Showcase 2007 held

at the NEC
Showcase 2007 held

at the NEC
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Saudi Arabia is one of the most important producers of oil and natural
gas, holding over 20% of the world’s oil reserves. The oil sector con-
tributes to 45% of GDP and 90% of export revenues.

Saudi government is carrying on structural reforms to diversify the
economy by boosting private-sector led growth, especially in the
petrochemical industry, energy sector and in the development of the
services sector (tourism, financial services, insurances). The improve-
ment of the education system to create more qualified workforce and
the reduction of unemployment is another field targeted by govern-
ment investment. The country accessed the WTO in 2005 and has been
promoting foreign investment through the creation of six economic
cities in different regions.

The government intervention in support of the banking sector during
the international crisis last year helped Saudi Arabia to maintain a
strong macroeconomic position although the slowdown of GDP
growth rate (-0.6% in 2009 against 4% in 2008). Saudi Arabia was
ranked first among Arab countries for four consecutive years and 16th
globally by the World Bank’s Doing Business Report.

The most important trade partners for the Kingdom are US, China,
Japan, India, South Korea. Saudi Arabia also imports machinery and
high precision equipment from Germany, UK, Italy.

Country indicators:

Population: 27,6 million
GDP at official exchange rate: $379.5 billion (2009)
GDP real growth rate: -0.6% (2009)
GDP per capita at purchasing power parity: $23,300 (2009)

The market for medical and dental equipment

The Ministry of Health provides primary health care services through a
network of 1,925 centres, while curative and specialist care is provided
both through general practitioners at health centers and through 220
general and specialist public hospitals. The government accounts for
75% of health expenditure and allocated $13,9 billions to the health-
care sector in 2009. Most of government investment is focused on the
creation of new hospitals and primary healthcare centers.

The private sector runs 127 hospitals and 1,057 private dispensaries, as
well as laboratories, pharmacies and physiotherapy centres. Over the
last decade private care has been sought by an increasing number of
people, growing by 60% in number of stays against 14.5% registered by
the public sector.

AN OUTLOOK ON SAUDI ARABIA
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The 37th edition of International Expodental was an important
challenge won successfully. About 22,000 professionals visited the
trade fair within a period of only three days with a leap of 24%, while
the number of exhibitors increased of 8% compared to 2008. 

More than one thousand people registered for the 2nd Expodental
Forum, held on Friday 16th and Saturday 17th October, at the
Congress Centre in pavilion 10. All these stunning results created the
perfect background for the 2010 edition, which will be held on 7th –
8th – 9th October in pavilions 7-8-9-10.

The eternal city proved itself to be an excellent Mediterranean hub for
contacts, exchanges, and business. It showed itself to be an emerging
force in the European trade fairs market. The Organizers are convinced
a great cooperation is born.

Further information and details are available on the website:
www.expodental.it

INTERNATIONAL EXPODENTAL
ROME: HEADING TO FURTHER
SUCCESS IN 2010!
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Total expenditure on health as % of GDP

General government expenditure on health as % of total expenditure on health

Private expenditure on health as % of total expenditure on health

General government expenditure on health as % of total government expenditure

Out-of-pocket expenditure as % of private expenditure on health

Private prepaid plans as % of private expenditure on health

Per capita total expenditure on health at average exchange rate (US$)

3.3%

77%

23%

8.7%

13.4%

52.1%

492

Physicians

Nursing and midwifery personnel

Dentists

34 261

74 114

4 235

21

38.7

2.5

Healthcare figures

Workforce

Source:  World Health Statistics 2009, WHO

Number Density per 10,000 population

Financing (2006)
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The regional market for medical equipment as a whole is valued at $13
billion, boosted by the growing population and the introduction of
compulsory healthcare insurance. Saudi population is increasing at an
annual rate of 2.5%, which is expected to remain stable at least for the
next five years, reaching 30 million inhabitants by 2016. The rate of
population over 60 is expected to rise from 4% to 7% by 2020 (from
approximately 1 million up to 2,5). This trend combined with the higher
income and expenditure on health is going to boost demand for
healthcare services, especially in the fields of high-tech treatments and
therapies. Demand for hospital beds is projected to grow from 51,000
to 70,000, demand for physicians is likely to rise to 54,000 and the number
of hospitals is expected to be increased from 360 to 502.

Most of medical equipment and furniture such as beds, monitoring
equipment, disposables, instruments, rehabilitation devices and diagnostic
equipment is imported, and the private sector is increasing its share in
expenses as the government is converting public management of hospitals
into public-private partnerships. Medical equipment accounts for nearly
70% of total medical imports. Electromedical equipment, diagnostic
and rehabilitation are the most relevant categories as for import composition.

Local production is small and limited to disposables, furniture and
some basic diagnostic equipment. 

Oral health is provided freely to Saudi citizens, while non-Saudis resort
to private dental care. The Ministry of Health runs about 2/3rd of the
sector, with the remaining third split between the private sector and
other public providers. Saudi dentists account for only a third of the
dentists operating in the Kingdom, therefore the country needs more
efforts to qualify national professionals.
The Saudi dental market is largely dominated by imports, the oral
hygiene and consumables sector is mainly supplied by US companies
and the equipment sector primarily by European countries. In recent
years, Asian countries such as South Korea and Taiwan have increased
their participation in Saudi Arabia’s dental market. 

The Saudi Government is responsible for most of the demand for dental
equipment and supplies, buying mainly from large local suppliers,
while the private sector resorts both to local and foreign suppliers.
However, foreign firms need to appoint a local sponsor in order to be
allowed to operate in Saudi Arabia.

Sources:
WTO Statistic Database – www.wto.org
World Health Statistics 2009, WHO – www.who.int
US Commercial Service Country Commercial Guide – www.buyusa.gov
Healthcare Services in Saudi Arabia - edms.matrade.gov.my
Dental Market in Saudi Arabia - www.phystone.com
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AN INSIDE VIEW OF FDI WORLD DENTAL FEDERATION

FDI World Dental Federation is a non-governmental organisation based in Geneva, Switzerland,
consisting of approximately 200 member national dental associations and specialist groups.
This unique organisation represents more than 1 million dentists worldwide, bringing together
members of the profession in a vision of leading the world to optimal oral health. 

FDI founded in 1900 by Dr Charles Godon and five other dentists, in Paris, France, as Fédération
Dentaire Internationale, FDI is one of the world’s oldest existing health profession organisations.
The federation is governed by a Council of delegates from member associations that are elected
by a General Assembly during the FDI Annual World Dental Congress (AWDC). Five standing
committees carry out work in the key areas of communications and member support, dental
practice, education, science, and world dental development and health promotion. This work
includes developing international health policy and continuing education programmes, speaking as
the unified voice of dentistry in international advocacy, and supporting member associations in
oral health promotion activities.

Improving oral health worldwide is no small task and FDI representatives recognise the critical
importance of partnerships in realising the organisational vision. FDI works with a broad cross-
section of partners, including international governing bodies (FDI is in official relations with the
UN and WHO), non-governmental organisations dedicated to health promotion, global health
alliances, industry partners and, of course, member associations. A recent and ongoing FDI project
involving some of these partners is the Global Caries Initiative (GCI); a profession-led, global
alliance with the aim to stop caries by 2020. In 2009, FDI hosted a series of events that brought
together leaders in the field from around the world to discuss and explore an emerging paradigm
for managing dental caries and its consequences, including the Rio Caries Conference (Rio de
Janeiro) and a Continuing Education Programme, entitled Dental Caries: Can the Paradigm of
Care Shift? at the Greater New York Dental Meeting (New York City). 

One of the primary activities of the FDI is to develop international policies, standards and information
related to all aspects of oral health care: the Standing Committees work in collaboration,
evaluating the evidence that forms the foundation of FDI’s Policy Statements. These Policy
Statements, in turn, serve as a guide for the current thinking on various issues related to oral
health, oral health policies and the dental profession, and have been used as the basis of position
statements presented to the World Health Organization and United Nations for international dentistry.  
l health, or the lack thereof, and its relation to other factors such as government, health policies,
economies, well-being of populations, and diseases such as HIV/AIDS and diabetes.   

Perhaps the FDI is best known for its FDI Annual World Dental Congress, an international forum
for dentists and associated health care professionals to congregate, share best practices in the
field of oral health, attend continuing education programmes facilitated by renowned clinicians,
and explore the latest technological innovations on display at the World Dental Exhibition. The
strong tradition of the Annual World Dental Congress parallels FDI’s history, with the first
recorded event held in 1900 in Paris, France. In the years since, AWDC has grown exponentially
in reach and scope: today’s participants come from all corners of the globe for an exceptional
opportunity to network with fellow oral health professionals, member delegates and exhibitors
in regions as diverse as India, Mexico, Malaysia, Argentina and Sweden.  

The 2010 Annual World Dental Congress will be held in Salvador da Bahia, Brazil from 2-5
September. Located on the northeast coast of Brazil, Salvador is the country’s third-largest city,
boasting 34 km of beaches, a blend of Amerindian, African and European cultures, and an historical
centre designated an official UNESCO World Heritage Site in 1985. FDI has been collaborating
closely with the Brazilian Dental Association (ABO) to plan the 2010 AWDC. Early registration is
available on the FDI website, beginning in February.   

More information about FDI World Dental Federation is available on the website
www.fdiworldental.org
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Poland, a country of 40 million people is the 6th most populous among
the European Union countries. Its GDP has also just attained the 6th
place in terms of its size. It is one of the fastest growing economies in
the EU.

According to the Forbes Magazine, the value of the private dentistry
market in Poland is estimated to be 3.6 billion PLN (884,5 million Eur)
and is increasing at a rate of 20-30 % per annum. This fast growth and
the remaining large potential for further growth of the dental services
market are due to many years of neglect under the communist system
and the rapidly increasing patients’ awareness.  A fast growing dental
tourism from mainly Germany, Scandinavia, Great Britain and the
Netherlands also plays an important part since the Poland’s entry into
the European Union.

The size of the Poland’s economy in terms of GDP placed the country
on the 18th spot in the world in 2009. Polish economy constituted 50%
of the economies of all the countries that joined EU in 2004. In pursuit
of the level of development of Western Europe, Poland is achieving 2-3
times higher growth rates than most developed EU economies. It was
the only country to record a positive GDP growth in 2009 of approximately
1.5% while all other countries in Europe were in recession.

Taking into consideration the large size of the Polish domestic market,
its dynamic growth and the high potential of unmet demand Poland
appears to be the best area of Europe to expand the production of dental
products and services into.

Central European Dental Exhibition
Central European Dental Exhibition (CEDE) has been the most important
event for dental industry in Poland for the passed 19 years.

Although CEDE started its life in the city of Lodz in 1991, now the second
edition of the exhibition took place at Poznan International Fair
Grounds. The image of the exhibition was significantly improved by
this move and the betterment of conditions under which the exhibition
takes place.

Over 300 exhibitors from around the world presented their offers over
15,000 sqm of floor-space at the CEDE 2009. The exhibition was visited
by over 12,500 professionals, representing a 5% increase on the previous
year. The number of foreign exhibitors also grew that was most likely a
result of increased attractiveness of the Polish market due to the relatively
good economic situation of Poland.

CEDE 2009 was traditionally accompanied by the Congress of Dental
Teams. Over 1800 of doctors, technicians and dental assistants took
part in the many specialised sessions of the Congress. Lectures and
courses were conducted by both Polish and foreign lecturers.

The sessions listed below enjoyed a particularly high interest: 
• Occlusion - diagnostic and treatment controversies
• First aid in emergency cases in dental surgery 
• The success of a practice under the magnifying glass of psychology. 

A profit and loss account. 
• The art of reconstructing dental tissue using composite materials

The workshops, courses and demonstrations organized by the
exhibitors themselves also proved to be very popular. The number of
such events increases every year and is facilitated by the availability of
conference rooms of various sizes - perfectly suited to the size of the
anticipated audience. 

Welcome to CEDE 2010 – Poznan - September 23-25
www.cede.pl

POLAND - THE MOST EXCITING
DENTAL MARKET IN EUROPE
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The 1st IDEM India 2009 held from October 23 to 25, 2009 in
Mumbai in the Bombay Exhibition Centre closed with a success.
With 144 companies featured from 21 countries including estimates
for the last day over 2,500 domestic visitors from all over India
attended the exhibition as well as the Conference Programme

With 144 exhibitors IDEM India joins successfully the family of the leading
dental trade fairs in India. With 50 % of the exhibitors coming from 20
countries IDEM India is unique in terms of international participation. 

Exhibitors and visitors are extremely satisfied with the figures and
the professionalism of both the fair and the conference. “This success
gives proof that the step towards the Indian Dental Market is the right
one”, says Ashwani Pande, Managing Director of Koelnmesse YA
Tradefair Pvt. Ltd, the Indian subsidiary of Koelnmesse and organizer of
IDEM India.

Numerous global market leaders were present with their head offices
or Indian representatives and displayed an internationally-orientated
and broadly-structured range of products and services. Apart from
India companies participated from Australia, Brazil, Germany, Hong
Kong, Israel, Italy, Korea, Liechtenstein, Malaysia, Singapore, Spain, Sri
Lanka, Sweden, Switzerland, Taiwan, Thailand, UAE, UK, Ukraine, USA. 

Among these countries IDEM also welcomed national Pavilions from
Korea, Switzerland, Taiwan and Germany. The internationality of IDEM
India has become a key argument for visiting the fair. 

The well balanced mix of Indian and International companies high-
lighted the uniqueness of IDEM India. It was also an essential attractor
in particular for the Indian dental trade and dental professionals. With
the premiere IDEM India ties in with the successful concept of IDEM
Singapore. IDEM India is the efficient combination of an exhibition and
meetings with international and national participants with its focus on
South Asia.

The scientific sessions and conferences, held on the first two show days
were well attended. In the run-up to IDEM India the registration for the
attendance was extraordinary good. The organizers still received
numerous requests for attending the conference even during the two
show days due to the ongoing multi-channel communication with the
dental professionals.

The topics of the sessions, tailor made for the dental professionals,
were contributed by the five highly reputed dental hospitals such as
the Government Dental College & Hospital, the Nair Dental Hospital &
College, the Dr. D Y Patil Dental College & Hospital, the Lilavati Hospital,
the Indian Academy of Laser Dentistry, the Breach Candy Hospital
Trust.

The next IDEM India 2010 – International Dental Exhibition and
Meeting takes place from October 29 to 31, 2010 in Mumbai at the
Bombay Exhibition Centre in Hall 6.

Further information available on www.idem-india.com

IDEM INDIA 2009 PREMIER CLOSES
WITH SUCCESSFUL RESULTS
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The issue of Infant Oral Mutilation (IOM) has been a concern of the UK
oral health charity Dentaid, since 1996.  This followed a fact-finding visit
to Northern Uganda by Peter Gardner, the charity’s first Chief Executive.
On this trip he witnessed first hand the death of a baby girl from septi-
caemia. According to the hospital doctor, she had recently had the pro-
cedure performed. 

It soon became clear that general awareness of IOM is negligible.  There
exists an increasing body of literature recording the practice but many
governments and aid organisations are completely unaware of it. 

Dentaid has set up an Action Group to raise awareness of this danger-
ous cultural practice of IOM, which is prevalent in the African countries
of Chad, Ethiopia, Kenya, Somalia, Sudan, Tanzania, Uganda and DR
Congo.  There have also been reports of IOM being seen in immigrants
from these countries to France, Israel, USA, Australia, Norway and the
UK.

What is Infant Oral Mutilation?
IOM is the UK term for the traditional practice performed, usually by vil-
lage healers, but also by others such as priests and midwives, as an
accepted remedy for illness.  In East African countries it is known by
many names, such as “ebiino” in Uganda or “nylon/plastic/false teeth” in
Tanzania and Kenya.  Recent literature highlights that well-educated
people, including dental practitioners and dental students also believe
in existence of “nylon teeth”.1   

Infants presenting with diarrhoea and/or fevers, are subjected to the
removal of unerupted deciduous teeth as the swelling of the gingivae
is mistakenly thought to indicate the presence of “tooth worms”.  The
tooth buds, usually the canines, are prised out of the gum, without
anaesthesia, with unsterile tools such as a bicycle spoke, a hot nail, a
penknife etc.

Blood loss and shock due to the crude nature of the operation can lead
to anaemia.  The unhygienic methods can cause septicaemia, tetanus,
transmission of blood-borne diseases such as HIV/AIDS, and can on
occasion, be fatal.  Long-term effects can include eradication and/or
malformation of other primary and permanent teeth in the area.

What can be done to stop it?
The charity is aiming to raise awareness of the practice among govern-
ments, dental schools, health professionals, teachers, missionary soci-
eties and charity workers in Africa and in countries where immigrants
settle.  To this end, Dentaid has produced an introductory leaflet out-
lining the main facts of IOM and the ways in which it might be stopped.

This leaflet, together with a detailed Overview document on IOM and a
Literature Analysis of published papers to aid those wishing to research
the subject, may be downloaded and printed from www.dentaid.org
(click on Overseas Projects).

If you can use further printed copies of the IOM leaflet for distribution
to health workers, teachers etc. these are available free of charge from
Dentaid. Please contact Rosemary Longhurst at rosemary@dentaid.org
with your full details and the number you require.

Dentaid is producing culturally appropriate educational materials in
partnership with Christian Relief Uganda’s Dental Mission, for use in
local African groups. 

Further research into the prevalence of IOM in these and other countries is
being encouraged. 
For further information, or if you have know of evidence of IOM in any
other countries, please contact info@dentaid.org

1. Kahabuka FK. The ‘Nylon teeth myth’ Tanzania Dental Journal May 2007 Vol
14.No. 1 Dentaid, Giles Lane, Landford, Salisbury SP5 2BG
www.dentaid.org
EDITOR: Dr Rosemary Longhurst BDS. 
E-mail: rosemary@dentaid.org
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