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Founded in 1962, Air Techniques, Inc. set out to manufacture first-rate
products for the Dental Industry. Nearly 5 decades later, Air Techniques
has grown from a small compan y into a successful cor poration. At
our New York headquarters, we design and build two main groups of
products: utility room and imaging products.  Here at Air Techniques
we continue our dedication to you, our customer through constant
development and improvement. We manufacture products dentists
want, use and trust.
Air Techniques’ products are manufactured in a vertically integrated factory where com-
pliance with the Federal Drug Administration Good Manufacturing Practices is paired

with stringent Quality Standards. Our team’s dedication and
collaboration have granted us multiple design awards and
patents. We are proud to maintain the ISO -9001 Registra-
tion certification which reinforces our pledge to quality and
customer satisfaction. We are proud that Air Techniques re-
presents superior quality to dealers and dentists worldwide.

Air Techniques, Inc. 
For more information contact Rich Campos 
E-mail: rcampos@airtechniques.com - Tel: +1 516 433 7676  

Asa Dental S.p.A. is an industry-leading manufacturer of instruments for
dentistry, surgery and dental laboratories, based in Italy. We provide a
broad range of products including Diagnostic, Periodontal, Surgi-
cal, Restorative, Orthodontic and Disposables . Our products
are sold to some 5,000 dental distributors in over 50 countries.
VISION/MISSION
To provide best of class dental instruments and customer service at competitive prices.
HISTORY
Asa Dental was originally founded in 1964 as a trading company. 
Ten years later we established our first production site in Maniago near Venice and
began manufacturing dental instruments . In 1980 we started producing Saliva
Ejectors from a new factory in Marlia near Lucca.
In 2001 we acquired Derby Dental, a French manufacturer specialising in hand
operated instruments since 1927. I n 2004 we acquired KaltoPlast, the Swedish
company which first launched Saliva Ejectors, and established ourselv es as the
world leading manufacturer for Aspirators.
COMMITTED TO QUALITY
We are committed to providing the highest quality and most reliable products to
our clients.

Our constant focus on technology investment and the
acquisitions of Derby Dental and K altoPlast enable us t o
manufacture in house 80% of our catalog items.
Asa Dental has been ISO 9001 cer tified since 1998. All ins-
truments meet the r equirements for Directive 93/42/EEC
and are FDA registered.

LOCATIONS
The company's headquarters are in Bozzano near Lucca.
Our production facilities in Italy (Maniago and Marlia) and Tunisia (Sousse) employ
skilled workers, cutting edge technologies and efficient processes.
In 2010 Asa Dental established a branch in Jer icho, New York, in order to better
serve its growing client based in North America.

Asa Dental USA Corp.
131 Jericho Turnpike
Jericho, New York 11753
Tel: +1 516 280 5660
Fax: +1 516 280 5659

Bioloren is specialized in producing fibres. With a worldwide
renowned H&R depar tment, Bioloren designs and produces
“metal free” medical devices in glass and car bon fibre and
translucent materials. Bioloren’s products are sold in more than
30 countries and it also produces under the customer’s drawing.
Bioloren’s quality system is ISO UNI EN 13485 and it is ISO 9002 cer tified. All Bioloren’s
products are CE cer tified and the company has received the FDA approval for
many of them. Bioloren uses high quality materials and cooperates with important
universities. Bioloren offers 4 lines of products: fibres posts, InFibra ribbon, bioAbut
abutments and URC (universal resin cement). Bioloren produces posts in glass fibres,
in carbon fibres and the updat e translucent posts. The posts are available in several
shapes: cylindrical, conical and retentive. The material used is radiopaque.  InFibra
ribbon is made of high-density polyethylene fibres and has many dental applica-

tions such as splinting, prostheses reinforcement, space re-
tainers and so on. I t can be used in dental prac tice and in
the labs. bioAbut is a complet e system of abutments in
glass fibres for implantology. The abutments are available
in both passive and threaded system and are compatible with

the best implants. Adaptable in shape and dimensions, bioAbut is the quickest so-
lution for fixes and temporary prostheses. URC is a universal resin cement, ideal for
all types of materials: fibres, metal, acrylic, brackets, ceramic and porcelain. Visit Bi-
oloren’s booth at the most important international exhibitions worldwide.

Bioloren - via Volta, 59- 21047 Saronno VA – Italy
Tel: +39 02 96703261- Fax: +39 02 96703261 
info@bioloren.com- www.bioloren.com

DEXCOWIN Co., Ltd which was established in 2004 is the best
and leading company in the field of dental portable hand-held X-
ray machine in the world. Also we have been contributing to
health and welfare of human being through the safer devices
and R&D and our pr oducts are being sold in mor e than 40
countries and recognized as the best quality. We keep renovating models and de-
veloping new technology as the first company who invented dental portable

hand-held X-ray in the world. We, DEXCOWIN Co.,Ltd, promise to
devote ourselves to provide the best quality and customer service.
For more information call +82 2 2027 2880 or email 
sales@dexcowin.co

DEXCOWIN Co., Ltd
#606 Woolim Lions Valley, 680 Gasan-dong, Geumcheon-gu, Seoul, Korea
Tel : +82 2 2027 2880 - Fax : +82 2 2027 2884 

Carlo De Giorgi is specialized for more than 50 y ears in the
manufacturing sector.  Especially their dental production is
known on the leading international markets.
Carlo De Giorgi' s int erests in the int ernational markets is
shown by their participation at the leading world trade fairs and ongoing stimu-
lus for research and qualit y, both in t echnology and ser vice, is provided by the
challenge the company constantly accept in striving towards higher levels of per-
formance.
New products are added to the actual productive range that includes as always equip-
ments for Dentistry and Dental Laboratory: Intrasurgery Plus, the ideal tool for all

types of bone surgery in full respect  for  tissue and Light Ex treme
that is a simple and practice evolution of Polilux Accelerator.

For more information please contact:
Andrea De Giorgi -Commercial Director
Silvia De Giorgi- Director of International Sales
Via Tonale, 1 - 20021 Baranzate
Milano Italy
Tel: +39 02 3561543 - Fax: +39 02 3561808
www.degiorgi.it - info@degiorgi.it
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EVOLON operates from approximately 12 years in dental
field. Engaged in r esearch and development, production
and mar keting. P rofessionals w orldwide use E VOLON's
products to create invisible, imperceptible, unbreakable,
precise dentures. EVOX V8  injection machine, a range of
new formulas thermoplastic materials – flexi N512,  acry
F711,   ace Q59 and a complete set of supplementary materials.   
EVOLON's network of professional contacts which has expanded to include thousands
of customers – dental clinics and laborat ories – has r esulted in a pr ofound under-
standing of customer needs and allowed the company to perform the field research

that led to the development of the EVOLON system. The
feedback received from users of the syst em, as w ell as
users of competing syst ems, has alr eady led t o t wo
rounds of improvements.
The third generation of the system, which was launched
this year, enjoys technological superiority, high reliability

and cost-effective using. Great effort has been in vested in meeting str ingent quality
and standards.

Learn more about EVOLON: www.evolon.biz and call now: 972 8 854 06 46 

SABILEX®, an argentine company based in Buenos Air es,
has been a leading manufac turer in the dental industr y
serving professionals and laboratories since 1951. 
High quality products and good pr ices have turned the
name SABILEX® into a synonym for excellence and trust in
the South American market. New technology and constant research have given
SABILEX® the possibility of gradually widening its pr oduct line and of expor ting
worldwide. It is our hope to constantly extend our reach to more places; therefore,
interested dealers are welcomed to join us. Our company has a clear policy of focusing
permanently on client’s and market’s needs through strategies of anticipation, loyalty,
and assistance in order to build long lasting business relationships. 
Visit our website to learn about: the new Sabilex® marketing Kit that offers commercial
support to labs, dentists and dental t echnicians. Sabilex® complete microinjection

System for the mak ing of par tials and dentur es. We are
aware that high qualit y products, variety, large stock availability,
and competitive prices are the key ingredients to succeed
in an ever growing and changing market. SABILEX® manu-
factures: M icroinjection machine f or flexible partials and

tubes, Vacuum, Thermoforming machine  and sheets , Hanging lathes, Polishing
machines, Hand lathes, Micromotors, Model trimmers, Alloy grinders.

SABILEX® is a trademark of:
Flexafil SACI – Argentina
Telefax: +54 11 4854 4814
www.sabilex.com - info@sabilex.com

MARIOTTI & C was f ounded in Forlì – I taly - in 1973, as a
company specialised in designing and manufacturing precision
mechanical equipments.
Our first machinery line entered the market of the dental
sector in 1978, as we started to produce micro-motors for
dental laboratories. Over a few years, and as a r esult of con-
stant research and experimentation, our company reached a well-deserved success,
thanks to the production of specialised machinery which can satisfy all t echnical
needs, can guarantee users' satisfaction and comply with requirements of mod-
ularity, simplicity, ease of use, strength and reliability.
Today, our experience is the result of a merge of different skills in the mechanical
sector: our company production is based on equipments such as laborat ory MI-
CROMOTORS, including the last brushless generation, on PARALLELOMETERS/MILLING-
MACHINES and on the new syst ems of ENDODONTIC and IMPLANT OLOGY

micromotors, able to meet the specific requirements of
professionals and trainees. 
The high qualit y and technology of our pr oducts offer
countless possibilities of programming with the best ease
of use and can guarantee extreme reliability and high per-
formance under all working conditions.

MARIOTTI & C. SRL
Via Seganti 73 – 47100 Forlì ITALY
Tel: +39 0543 474105
Fax: +39 0543 781811
E-mail: info@mariotti-italy.com
Website: www.mariotti-italy.com

Founded in 1996 to manufacture prosthetic components
for implantology, nowadays, the project and manufacturing
departments can rely on a highly qualified and professional
staff  as well as on high technology units.
Leader products obtained the FD A  (Food and Drug A d-
ministration) Approval and the certifications ISO 9001:2008
and  ISO 13485:2003 that guarantee the high quality of our products.
The research team consisting of National and International expert Clinicians and
Universities, since 2003 has been t esting an innovative implant manufac turing
technology through a laser sint ering process, realizing the revolutionary implant

surface Tixos, which is charac terized by a  tridimensional
geometry constitut ed by int erconnected micr o and
macro-cavities and pores that promotes bone formation.

LEADER ITALIA srl
Via Aquileja 49, 20092 Cinisello Balsamo MI – ITALY
Tel: +39 02 618651 – Fax: +39 02 61290676
www.leaderitalia.it - export@leaderitalia.it

Esacrom is a dynamic, engineering company, devoted and
specialized in manufac turing electronic medical devices
and ultrasound medical Systems.
ESACROM’S GOAL IS TO INVEST IN HUMAN WELFARE
With the kick-off of its new Surgical line (Surgysonic Moto,
Surgysonic II and BMS I mplant II),  Esacr om has widened
its field of application from the Dental to General Surgery (Maxillo-facial, ENT, Or-
thopaedic, Neurosurgery). Thanks to the support of national and international ex-
pertises, Esacrom produces internally the whole range of tips in its catalogue ,
looking forward new solutions.
Continuous investments in research and development, together  with a special at-
tention given to details, identifies Esacrom’s philosophy, in terms of qualit y and
aesthetics.

Not only  the t echnology of our devices is unique , but
also the design is the r esult of deep analysis t o find the
most suitable materials and shape t o grant long-lasting
and comfortable solutions.
Esacrom has deepened its experience in the engineering,
production and distribution of mechanical and electronic

parts with possibilit y of customisation to different needs (footswitches, hand-
pieces, electronic boards) applicable to different fields than the medical one.
Our strength is based in our continuous research of  new ideas and our efforts to
make these ideas become true.

ESACROM - Italy
www.esacrom.com - Esacrom@esacrom.com
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MDT formula to success is simple:  Quality + Price = Value
MDT is a dynamic , high-tech, fast-growing Electroplated diamond
and Carbide burs manufacturer supplying worldwide Dental Rotary
Instruments. Premium Selected Diamonds, together with Swiss-made
heat treated and ground Stainless Steel shanks, is only par t of The
MDT Secret. The cutting edge MDT offers is the advanced bonding
technology. 
In-house R&D, tailor made stat e-of-the-art production lines and the " Triton" coating
process more than doubles the strength of the diamond bonding to the Rotary

Instruments for superior performance enabling long lasting
and fast cutting ability. MDT dental diamonds are good to
the last Carat thanks to Superiority Through Technology.
MDT diamonds have twice been selected "best value" and
“highest rated and best performing” by the independent
CRA (Clinical Research Associates, Inc) survey in the USA
comparing leading brands of dental burs worldwide. 

MDT: Efficiency in your hands.
For more information visit www.mdtdental.com

Mectron was established in 1979 thanks to the revolutionary
ideas of t wo engineers, Fernando Bianchetti and D omenico
Vercellotti, who are still working actively in the company con-
tinuing to pursue the same philosoph y of technical innovation
and scientific research.
MECTRON is responsible for some of the most impor tant
innovations in the dental field:
• the first ultrasonic titanium handpieces 
• the first LED curing lamps for composite materials 
• the first ultrasonic device for piezoelectric bone surgery – Mectron Piezosurgery.
Ten years ago, Dr. Tomaso Vercellotti came up with the idea of piezoelectric bone
surgery. Today, a continuously growing number of scientific publications confirm

the clinical benefits of Mectron Piezosurgery: 
- micrometric cuts 
- selective cuts 
- maximum intra-operative visibility 

With the scientific proof statement of these benefits, Mectron
Piezosurgery has defined a new dimension in bone surgery

and today is considered worldwide the only evidence based alt ernative to traditional
surgical tools. 

Mectron Spa- Italy
mectron@mectron.com- www.mectron.com

Medesy is an Italian company leader in the manufacturing of
high quality dental  and  surgical instruments.
Located in the Nor th-East of I taly,  w e have more than 600
years of history and tradition in the manufacturing of surgical
instruments: this our long tradition and exper ience gave us
the capabilities and k now how to produce only high qualit y instru-
ments that today are worldwide appreciated.
Top priorities of our company are the QUALITY, element of proud for us and the
major driver of our activity, the SERVICE, all MEDESY staff  is focused in improving
our service day by day to meet the needs of our customers, and the RESEARCH of
new materials and new instruments.

We are a certificated company and we currently export to
more than 85 Countries worldwide.
All details about us and our products can be found visiting
our website www.medesy.it and you will discover how pas-
sion, history and tradition melt in or der to become a f or-
ever lasting instrument!

MEDESY s.r.l.
Tel: +39 0427 72786 - Fax: +39 0427 71541
www.medesy.it - info@medesy.it

Tulip Medical Supplies is the leading logistic dental suppliers
located in United Arab Emirates. We serve the whole Middle
East and African geographical areas.
According to our par tnership with no . 1 manufac turers as
Parkell Inc/ USA , P ulpdent Corp / USA , K err Dental / Swiss,
VDW Dental / Germany, we work as Regional Export Dept.
over this area serving all our sub-dealers with all requirements in shipping, logistic and prices.
Our logistic location in Dubai helps us very much to ship everything on daily basis.
We ship even small orders with all major couriers and we offer the free of charge
shipping to all our sub-dealers.  

Most of our sub-dealers in West & East Africa appreciate our
small margin profits, the high qualit y of the pr oducts and
their fast delivery. So, even in these poor est areas we are
growing especially in tenders .

Tulip Medical Supplies ., UAE
Tel : +971 6 5309547//5309548- Fax : +971 6 5309549
E-mail: sales@tulipmedical.ae-Wesbite : www.tulipmedical.ae 

MEM was founded in 2008 and has developed and produced
many premium-quality, competitively priced or thodontic
products. We desig n and manufac ture our pr oducts by
means of technology and experiences in the dental industry.
Our research and development team brings together the
creativity, technology skills, and clinical experiences to shape innovative and practical
orthodontic products you desire.

Combining Metal Injection Molding (MIM) technique and Ceramic Injection Molding
(CIM) technique, MEM can pr oduce any complicated dental devices that meet
your specific needs. With Stress-Free Bonding technique, our devices ar e even
stronger and mor e precise than ev er. All our pr oducts are approved by GMP,
ISO13485:2003, and CE. Improving safety and comfort is our priority.

We are looking for distributors worldwide and would like to cooperate with doctors
who want to make their ideal devices come true . Our mission is t o provide our

customers with high-quality, innovative orthodontic products
and superior customer support, and we will make our distri-
bution network better and stronger every day.

For more information, please contact:
SWEDEN - MEM AB
Astrakangatan 209, 16552 Hässelby, SWEDEN
TEL: 46 8 7352133
info@memdental.com - www.memdental.com
ASIA - MEM Dental Technology Co., Ltd.
6F.-7, No.81, Shuili Rd., 300 Hsinchu City, TAIWAN                               
TEL: 886 3 5719210 - FAX: 886 3 5726837  
info@memdental.com - www.memdental.com
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CIORJ - Congresso Internacional de Odontologia
do Rio de Janeiro, the biggest scientific meeting of
dentistry in Brazil

From 20 t o 23 July 2011, the Brasilian Dental A ssociation ( Associação
Brasileira de Odontologia), section of Rio de Janeiro, will promote the 20th
International Dental Congress of Rio de Janeiro (CIORJ - Congresso Interna-
cional de Odontologia do Rio de Janeiro) hosted at the Riocentro Convention
Center.

It will be a g reat meeting of leaders gather ing the var ious services for dental
professionals and an excellent display for their products.

General Information

Date: 20 to 23 July 2011(Biannual Meeting)

Opening hours: Scientific Activities: 09h to 18h

Commercial Exhibition: 12h to 20h

Location: Riocentro - Pavilion 3:05 - Av Salvador Allende, 6555 - Barra da Tijuca
- Rio de Janeiro - RJ - 22780-160

Estimated total: 47,000 participants (Attendees, Exhibitors and Visitors)

Event profile: The biggest scientific meeting of dentistry in Brazil . The CIORJ
event is now recognized as the Congress that can aggregate into a single event
the most complete and diverse scientific grid in the field of dentistry. It is con-
sidered an event of great importance for professionals in various stages of his
career. Of the academic expert, all are presented with activities that meet their
expectations. For companies in the industr y, CIORJ event is the k ey event to
allow them to find more qualified public and professionals who are "opinion
leaders" in this segment. 

Simultaneous Events: XII World Congress of Military Dentistry
Endo IV Focus on the Brazilian Association of Endodontics of Rio de Janeiro 
IV Regional Congress of the ABO-RJ

Activities planned: 800 hours of scientific activities including courses, confer-
ences, symposia, workshops, displays panels, etc.

Trade Exhibition Area: 22,700 m2

Expected Exhibitors: 310 companies

Realization: Brazilian Dental Association Section Rio de Janeiro
Rua Barao de Sertorius, 75 - Long River - 20261-050 - Rio de Janeiro - RJ
Phone (21) 2504-0002
E-mail: ciorj@ciorj.org.br 
Home-page: www.ciorj.org.br

Final data from the last edition (2009)

Congressmen and visitors: 22,152
Dental Surgeons: 15,282
Academics: 5,675
Others: 1,195

For more information you can call (21) 2502-6237, (21) 2504-0002 ex t. 212
(Carla Rocha), or write to: departamentocongresso@aborj.org.br // 
congresso@aborj.org.br.
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Mexico: next venue of the FDI Annual 
World Dental Congress 
• The conference will take place from September 14th to 17th, 2011 in Mexico City
• More than 40 thousand Oral Health professionals worldwide are expected
to attend 
• The exhibition would bring together more than 200 international exhibitors

Mexico City is the next venue of the FDI Annual World Dental Congress, during
which participants will enjoy mor e than 100 scientific conferences including
some of the most prestigious international speakers and a trade exhibition with
over 200 industry and trade dental exhibitors.

The event, under the theme “New Horizons in Oral Health Care”, will take place
from September 14th to 17th 2011 in Centro Banamex and 40,000 Oral Health
professionals worldwide are expected to attend.

Neil Kirkman, Associate Director of Congresses and Events of FDI, an organiza-
tion that brings together more than one million dentists through 200 affiliated
partners in 200 countr ies around the world, stated that "all lights are green to
ensure this FDI Annual World Congress will be a truly r ewarding and memo -
rable experience for both registrants and exhibitors".

The Chairman of the M exican Dental Association (ADM), Jaime Edelson, said
that through their support of this event, the most important for the Dental Pro-
fession in the world "ADM endorses its mission of promoting excellence in Den-
tistry, both in M exico, through its 120 C olleges of D ental Surgeons and more
than 5,000 professionals affiliated in the country, as in the world”.

Victor Guerrero, Chairman of the Local Organizing Committee of the 2011 FDI
Congress, noted "this is a great opportunity for dentists in Mexico and the re-
gion, because it brings together the most renowned speakers, promoting the
gathering of the international dental profession representatives and the broach
of the most relevant subjects worldwide in benefit of Oral Health".

Ayub Safar, Chairman of the Mexican Association of Dental Industry and Com-
merce Dental (AMIC Dental), emphasized "this will be the largest international
dental exhibition held in the country, as we are bringing together the most con-
solidated and innovative companies in a single place".

Some of the lectures that will be given at the congress include: “Looking to new
paradigms of caries management and risk assessment”, with John Featherstone
(USA); “Utilizing technology to enhance "success" in periodontics”, with Samuel
B. Low (USA); “Implant prosthodontics: Immediate loading protocols”, with Carlo
Ercoli (USA); “Minimal invasive dental technology”, with August Bruguera (Spain);
“The secret of the smile: is all about dental st em cells”, with Thimios Mitsiadis
(Switzerland); “Innovations in non sur gical periodontal therapy”, with Eduardo
Saba-Chujfi (Brazil); “Interdisciplinary dynamics in treatment planning”, Ricardo
Mitrani (Mexico); “Problem patients no problem”, Greg Psaltis (USA); “Making de-
cisions about providing crown and br idgework”, with R ichard Ibbetson (UK);
“Predictable Successful Endodontics: How to feel, fill and thrill accessory canals”,
with Donald C Yu (Canada); along with r epresentatives of Guatemala, China,
Nicaragua, Argentina, Germany and Japan, among others.

The Local Organizing Committee members are: Victor Guerrero, Chair; Jaime
Edelson, Co Chair; Ernesto Acuña, Public Relations Director; Rolando Velasco,
Scientific Committee Director; Leopoldo Becerra, Social Events Director; Alfonso
Gonzalez, Treasurer; Armando Hernández, International Relations Director, and
Cindy Flores, Communications Director. 

About the Mexican Dental Association

The Mexican Dental Association is a non-governmental federation of colleges
of dental surgeons which brings together 120 dental colleges, and more than
5,000 dentists in Mexico, contributing to the monitoring of professional practice
and representing the dental union, pr omoting ethical and human beha viour
as well as social life, contributing through its Board of Certification to the pro-
fessional quality of the dental surgeon, through the autonomy of the definition
of cr iteria, dissemination, evaluation and management. M ore inf ormation:
www.adm.org.mx.

About FDI World Dental Federation

The World Dental Federation is a non- governmental organization based in
Geneva, Switzerland with approximately 200 member associations, altogether
representing more than one million dentists worldwide. Its vision is to lead the
world to optimal oral health, acting as an international federation of dental
associations and specialist groups, focused as a global voice for oral health and
delivering excellence in oral health policy and promotion, continuing professional
education, and access to care. More information: www.fdiworldental.org.

ADM Contact:
Communications:
Cindy Flores
Electronic mail: ciber.feminista@gmail.com
Tel.: +52 (55) 3000 0350
FDI Contact:
Electronic mail: congress@fdiworldental.org 
Tel.: + 41 22 560 81 50
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0 •• 30/11-03/12/2010    Kiev - Ukraine  MEDVIN DentalExpo – 2010, 51st International Special Exhibition

Organizers:  MEDVIN Exhibition Company
Exhibition Director: Edwin Zadorozhniy- E-mail: mail@medvin.kiev.ua
Manager of Marketing and Foreign Affairs: Valeria Oleksiyenko-  E-mail: valery@medvin.kiev.ua
Website: www.medvin.kiev.ua
Tel/Fax: +38 044 501 0344 // 0342 // 0366
Venue: KievExpoPlaza
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•• 27-29/01/2011    Boston, Massachusetts - USA     36th YANKEE DENTAL CONGRESS 2011
Organizers: Massachusetts Dental Society
Tel: +1 508 480 9797 // 877 515 9071
Fax: +1 508 480 0002 // 449 6159
Director of Sales: Shannon McCarthy
Tel: +1 508 449 6052- E-mail: smccarthy@massdental.org
Manager Exhibits & Operations: Stefanie Cunniffe, CMP
Tel: +1 508 449 6003- E-mail: scunniffe@massdental.org
Exhibits Coordinator: Rachel Marks
Tel: +1 508 449 6059- E-mail: rmarks@massdental.org
Exhibition questions: exhibits@massdental.org
Website: www.yankeedental.com
Exhibition Venue: Boston Convention & Exhibition Center

•• 29/01-01/02/2011    Sao Paulo – Brazil Sao Paulo International Dental Meeting
Organizers: APCD- Sao Paulo State Dental Association
Tel: +55 11 2223 2518 // 2525
Fax: +55 11 2221 3810 // 7204
E-mail: ciosp@apcd.org.br
Exhibit e-mail: decofe.comercial@apcdcentral.com.br
Website: www.ciosp.com.br
Exhibition Venue: Anhembi, Sao Paulo-SP

•• 02-05/11/2010 Shanghai – China  
Dentech China 2010 - 14th China International Exhibition & Symposium on Dental Equipment, Technology & Products
Organizers: Shanghai ShowStar Exhibition Service Co., Ltd.
Contact:  Mr. Grant Chen or Ms. Sandra Shen- E-mail: mail@showstar.net
Tel: +86-21-6294 6966, 6294 6967, 6294 6968
Fax: +86 21 6280 0908
Website: www.showstar.net // www.dentech.com.cn
Venue: Shanghai Everbright Convention & Exhibition Center
Infodent booth: W19    

•• 03-07/11/2010 Mexico City – Mexico  AMIC 2010 54th International Expodental -Mexico City Dental Association International Congress
Organizers: AMIC Dental A.C.
AMIC President: Dr. Ayub Safar Boueri
Contact Person: Maria de la Luz Ramírez
Tel. +52 55 5639 1073 // 0324
Fax. +52 55 5639 9069
E-mail: expodentalamic@prodigy.net.mx
Website: www.amicdental.com.mx
Exhibition Venue: Mexico City World Trade Center-WTC

•• 24-27/11/2010 Paris – France Congres ADF 2010   
Organizers: ADF- Association Dentaire Française
Contact Person (Except Wednesdays): Ms. Isabelle Matern
Exhibition Committee Deputy Chairman: Christian Lemaur- E-mail: expo@adf.asso.fr
Tel: +33 1 5822 1722
Fax: +33 1 5822 1740
E-mail: adf@adf.asso.fr
Website: www.adf.asso.fr
Exhibition Venue: Palais del Congres de Paris

•• 28/11-01/12/2010  New York – USA Greater New York Dental Meeting 2010, 86th Annual Session
Organizer: Greater New York Dental Meeting
Referent: Dr. Robert R. Edwab (Executive Director)- E-mail: execdirector@gnydm.com
Exhibits Coordinator: Ms. Carla M. Borg- E-mail: info@gnydm.com
Tel: +1 212 398 6922
Fax: +1 212 398 6934
Website: www.gnydm.com
Exhibition Venue: Jacob K. Javits Convention Center     
Infodent booth: 702
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Basic Facts

Population: 

Surface area:

Density:

Capital:

Government:

Official language:

Main urban areas:

Currency:

GDP:

GDP per capita:

Member of:

67 million

513.115 km2

120 inhabitants per km2

Bangkok

Constitutional Monarchy

Thai

Bangkok, Chiang Mai, 

Nakhon Ratchasima

Baht (THB)

$269.6 billion (2009 est.)

$8,100 (2009 est.)

APEC, ASEAN, ONU, WTO, ASEM

Thailand is the thir d largest country among the Southeast A sian nations,
after Indonesia and Myanmar. 

The country can be r oughly divided into five main regions: North, Northeast,
East, Central, and South, all charac terized by different natural landscapes ranging
from mountains and forests in the nor th, to central cultivated plains and a w onderful
coastline in the south. Thai population amounts to nearly 67 million, with about
7 million living in Bangkok. 

In 2009 Thai economy contracted by 2.3%. This result, more positive than
expected, was due to the recovery of private consumption, exports, tourism and
public expenditure. Private investments, however, remain lower than before the
break of the crisis, but the encouraging signals are coming from the growth in
private consumption and in the manufacturing sector (35.7% on 2008).

THAILAND
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The recovery of the t ourism sector is equally impor tant, after the drop in the
number of visitors registered in the second half of 2008 due to the political crisis that
broke out dur ing that Autumn. 14,16 million t ourists visited Thailand in the
course of 2009.

Thai government estimated that the national GDP will grow by 4% in 2010, instead
of around 3% as previously forecasted. Government is therefore planning to in-
crease public expenditure to support the economy and improve the country’s
infrastructures, bringing the total sum for 2010-11 to over 2,000 billion baht.

Two initiatives were adopted in 2009 t o support consumption and manufac-
turing: the first introduced subsidies for low-income households in sectors such
as electricity and transportation expenses, while the second destined 1,450 billion
baht (about EUR 29 billion) t o investment in infrastruc tures, education and
healthcare for 3 years. By now, over 30 billion baht have been spent and 22,000
projects for a total of 200 billion baht have been approved.

While ASEAN is working to establish trade agreements with the countries
belonging to the East Asia Summit (China, I ndia, Korea, Japan, Australia and
New Zealand), such a process is still far from conclusion with the EU. Trade nego-
tiations are currently conducted only on a countr y-basis, and Thailand, together
with Singapore and Vietnam, is one of the selected countries for this purpose.

Foreign investments are regulated by the F oreign Business Act (2000) under
which investments in some sectors are subject to limitations such as a ceiling
in the percentage of capital hold by foreigners. Some of these limitations are re-
moved as part of the incentives given to investments in sectors considered as
particularly necessary or interesting for country development. Investment projects
approved by the Board of Investment of Thailand (under the Ministry of Industry) in
priority sectors such as alternative energy, high-tech, ecology products, infras-
tructures, tourism and agriculture, enjoy tax and custom duties exemptions and
reductions, together with deduc tion of expenses including transpor tation,
water and electricity.

Thailand was one of the founding members of ASEAN and contributed to the
development of the ASEAN Free Trade Area (AFTA) which entered into force on
1 January 2010 for the six or iginal members ( Thailand, Singapore, Malaysia, Indonesia,
Philippines, and Brunei) eliminating impor t duties on pr oducts manufactured in
ASEAN countries; in the so-called CLMV countries (Cambodia, Laos, Myanmar
and Vietnam), newer members, this measure will come into force in 2015.

As regards foreign trade, last year Thailand experienced a contraction in both
exports and imports, by 14% and 25.4% respectively compared to 2008. In the
last part of 2009, how ever, the level of expor ts partly compensated the drop
registered in trade flows towards traditional par tners such as USA, Japan and
ASEAN. China is now the second main trade par tner of Thailand. Imports  fell
even more than expor ts, losing 25.4% on 2008. Japan and China r emain the
main suppliers, followed by Malaysia, USA and other ASEAN countr ies. In Europe,
Germany accounts for most of Thai imports.

The growth of the last decade, before 2009, brought living standards close to
those of Western countries, but the cr isis interrupted the upwar d trend in con-
sumption, which began rising again only in the last few weeks of 2009. The solution
of the current political crisis is however crucial to restore former levels of growth
and to support the domestic demand.
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Healthcare system

Public Health Facilities

Health facilities in Bangkok, 2008

5 medical school hospitals
26 general hospitals
14 specialized hospitals and institutions
68 health centres
77 heath centre branches
1:223 beds-to-population ratio (2007)
1:867 physicians-to-population ratio (2007)

Health facilities in the rest of the territory, 2008

6 regional-level medical-school hospitals
25 regional-level hospitals
47 specialized hospitals
70 provincial-level general hospitals operated by MOPH
59 hospitals operated by the Ministry of Defense
1 Police Hospital
730 community hospitals at district level
214 municipal health centres
9,762 health centers at sub-district (tambon) level
66,223 rural primary health centres
3,108 urban primary health centres
(about) 1,000,000 health facilities at village level operated by health volunteers
under supervision of sub-district health centers personnel
1:468 beds-to-population ratio (2007)
1:3,182 physicians-to-population ratio (2007)

Private Health Facilities

Health facilities in 2007 (whole territory)

1 private medical school (Bangkok)
344 private hospitals (102 in Bangkok and 242 in other provinces)
16,800 clinics
13,329 drugstores (1st and 2nd class)
2,096 traditional medicine drugstores

(Source: Bureau for Policy and Standards - Health Policy in Thailand 2009)

The Ministry of Public Health is the Thai authority responsible for the delivery of
health services. Several other institutions and private enterprises operate health
facilities and hospitals. Privately operated facilities have been spreading particularly
in Bangkok and surrounding areas as well as in the main cities.

Healthcare is  funded by both public and pr ivate resources, but public expen-
diture accounts for a higher proportion (over 60%) of the health budget. In 2007,
total expenditure on health was 3.5% of GDP.

According to the report Health Policy in Thailand 2009, a “Universal Health Care
Coverage Policy” is in place to provide universal health insurance to all Thai ci-
tizens. Before this program, 20% of the population had no insurance coverage
at all. The benefit package includes inpatient and outpatient tr eatment at pr imary
care facilities and r eferral to secondary and t ertiary care facilities, excluding
emergencies, dental care, promotion and prevention services and drug prescription. 

As far as quality of healthcare delivered is concerned, there have been significant
nationwide improvements in the standards of general and special care such as
dental treatments, elective and plastic surgery. There is, however, a shortage in
the number of physicians in primary care units, as they account for only 10% of
the total.

According to the figures provided by the M inistry of Health, as of Sept ember
2007 there were 47 million people under Universal Coverage, 42 million regis-
tered under 825 contractors of primary care units under the MOPH (over 90%),
2 million (4.5%) r egistered with 74 contrac tors under other ministr ies and 2,4
million (5.2%) with 63 private facilities. Besides the Universal Coverage scheme,
there are two other public health insurance schemes , the Social Secur ity and
Civil Servant Medical Benefits schemes. Private insurance providers are chosen
from citizens with higher income who can afford to pay for it out-of-pocket.

Thai healthcare sector is, however, affected by the problems common to coun-
tries that experienced a rapid economic growth. Distribution of resources is un-
even, and the rapid expansion of the pr ivate sector has created inequalities in
access to quality health care services between the rural and urban areas as well
as among the wealthier and poorer strata of the population.

On the other hand , a substantial uniformity is registered in the distr ibution of
health centres, which are 9,762 nationwide, present in all subdistricts (tambons)
across the country since the last decade. Their density rose in all regions, from
an average ratio of 1:10,064 in 1979 t o 1:5,106 in 2006. Although the highest
concentration is the C entral Region, regional disparities are reported to have
decreased.

As regards hospital beds, latest figures available from the M inistry of Health
show that the Northeastern region has the highest proportion of beds in com-
munity hospitals, while the proportion of private hospital beds is highest in the
Central Region, with large shares also in the Nor th and in some pr ovinces of
East and South.

Thai hospitals are mostly expanding in Bangkok and key economic provinces in
which income levels are relatively high. The whole countr y has 344 hospitals
with 35,806 beds. Of those hospitals, 143 have a bed capacity under 50, while
101 operate 51 to 100 beds, and 100 boast more than 100 beds.

Healthcare Industry and Medical Devices Market

As far as the medical sec tor is concerned, the Board of I nvestment platform
“Thailand Investment Year 2008-2009” lists the following activities as eligible for
promotion: 
- Medical food
- Manufacture of medical supplies or medical equipment
- Manufacture of scientific equipment

The BOI has set some tax incentives for investors such as exemption from import
duties on machinery throughout the period of promotion (regardless of zone)
as well as exemption, for manufacturers of medical supplies , medical equip -
ment and scientific equipment, from corporate income tax (for 8 years, regard-
less of zone and with an unspecified ratio of corporate income tax ).

In addition to that, approved projects are granted a 50% r eduction of cor po-
rate income tax for 5 years, double deduction of transportation, electricity and
water supply costs for 10 years and a 3. 25% deduc tion from net profit for facility
installation and construction costs (plus normal capital depreciation).
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Non-tax incentives for foreign investors include land ownership rights, permission to
bring in foreign experts and technicians, and work permit and visa facilitation
for expatriate employees. 

In 2005, the pharmaceutical industry promotion was extended to finished products
besides active ingredients, and in 2007, biotechnology was added to the list of
targeted sector eligible for incentives. According to the Bureau for Policies and
Standards, Thailand has progressed well in br inging its facilities and medical
workforce in line with international quality standards, affirming itself as one of
the most important destinations of worldwide health tourism, This inflow of foreign
patients boosts renovation and upgrade of private facilities and investment in
advanced medical technology. The proliferation of private hospitals has led to
great competition in the sec tor, even among public hospitals that ha ve also
started to attract more patients.

Electro-medical equipment and cosmetic sur gery ar e the main sec tors of
growth due to the advancements of hospital and health establishments and
the spreading of medical t ourism, with near ly 2 million visit ors seeking affordable
care in Thailand every year. Imports in these sectors have grown by 25% during
2008 and even if they decreased in 2009 consequently t o the contraction in do-
mestic demand and tourist inflow, the potential for growth is given by the signals
of economic recovery already mentioned at the beg inning of this ar ticle. Another
important sector is the traditional herbal medicine, which also provide a source
of export revenues not only f or therapeutic remedies but also f or beauty and
cosmetic products.

Between 1991 and 2005 impor ted medical equipment has been g rowing by
14% annually. The “Thailand Health Profile 2005-2007” stated that high-t ech
equipment and devices keep on a rising trend especially in private urban health
establishments, but the public sector accounts for a larger share of the market
for extracorporeal shortwave lithotripters (ESWL) and ultrasound devices.

Thailand Board of Investment values the Thai drugs and medical market to over
US$ 1 billion with a hea vily dependence from imports to satisfy the need f or
new and upgraded medical equipment, where public hospitals account for 60%
of the demand and pr ivate hospitals for 40%. M ore Thai patients with higher
purchasing power look for quality health services in well-equipped facilities.

Figures for sales in 2008 show that, for instance, oscilloscopes & spectrum ana-
lyzers grew by 32% on 2007, diag nostic and laboratory reagents increased by
20%, and apparatus based on the use of X-rays, alpha, beta or gamma radiation
by 17%. The Board mentions among the medical  device companies who in-
vested in Thailand, pla yers such as 3M, Bausch & L omb, Bax ter Healthcare,
Boston Scientific, Carl Zeiss, Diethelm, GE Medical Systems, Guidant, Johnson &
Johnson, Medtronic, Philips Electronics (Medical Systems), Roche Diagnostics,
Siemens (Medical Solutions) Surgical Instruments and Tyco Healthcare.

The pharmaceutical market accounts for a good share of imports, about US$ 1
billion in 2008 with exports limited to US$ 164 million. Private hospitals and fa-
cilities account for most of the growth in the demand for imported drugs, some

of which were also included in the National List of Essential Medicines. The do-
mestic pharmaceutical industry is how ever healthy, investing in r esearch in
biotechnology and treatment of tropical diseases.

Medical food sector also enjoys good prospects thanks to the quantity of available
natural resources and government investments.

The market for dental equipment and supplies

Thailand’s market for dental devices and mat erials is, once again, highly de -
pendent on imports, that account for over 65% of the equipment. 
Local production is quite limited to consumables, toothpaste, waxes, artificial
teeth and low tech equipment, which are mainly exported to the neighboring
countries.

The market size is not very big (estimated around $100 million in 2006, according to
the US Commercial Service) but before the crisis, growth ranged around annual
20%. The current growth potential is offered by the general better access gained
by Thai citizens to health services thank also to the Universal Coverage program.
After the implementation of this scheme, as most of Thai citizens had limited access
to dental services previously, public dental clinics registered a large increase in
the number of patients, who only need to pay the equivalent of less than one
dollar for basic treatments.

According to the US Commercial Service analysis, public hospitals are the main
end users of dental equipment and supplies in Thailand. Major private hospitals
have dental departments treating both local and foreign patients who generallypay
on an out of pock et basis, as there is no pr ivate dental service insurance coverage.
Some private dental clinics who ar e contracted by the Social Secur ity Office
provide services under this scheme’s coverage. Private dental clinics depend for
an important share of their r evenues from international patients. As a conse -
quence, many private hospitals increasingly identify themselves as specialized
and international centers to attract more patients, especially health tourists and
expatriate workers and their families . In 2006, a t otal of 1,184 pr ivate dental clinics
was registered in Thailand. Private dental clinics are usually operated by more
than one dentist with the owner making all the buying decisions.

Although the mar ket is rather small , the level of penetration by int ernational
manufacturers is very high, with products mainly supplied from USA, Germany
and Japan.

Dental equipment and supplies are considered as third class or General Medical
Devices according to the Thai Food and Drug Administration. These devices and
accessories can be imported if they are freely marketed and sold in the manu-
facturing country. 

Accepted standards are USFDA, CE Mark, PAB (Japan), TGA (Australia) and SPAC
(China)

CT scanners

Magnetic resonance imaging (MRI)

Lithotripters

Mammogram

Ultrasound

Device

Source: Thailand Health Profile 2005-2007

228 (66.5)

15 (35.5)

54 (70.7)

72 (45.1)

1588 (83.6)

Distribution of important medical devices

Total Year

61 (17.8)

15 (33.3)

55 (72.4)

46 (30.3)

1501(75.5)

343

45

76

152

1987

115 (33.5)

30 (64.5)

22 (29.3)

80 (54.9)

399 (16.4)

282 (82.2)

30 (66.7)

21 (27.6)

106 (69.7)

486 (24.5)

2006

2005

2005

2006

2005

Total by sectorIn Provinces
No. (%)

In Bangkok
No. (%) Public (%) Private (%)
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Prior approval, registration of the device and a Certificate of Free Sale (or Cer-
tificate to Foreign Government) are required to register the product before import.
Used or refurbished dental devices cannot be imported. In addition, a quality
management system certificate (GMP, ISO 13485) is also required in the case of
dental fillings and crowns.

The registration process usually takes about one month and a pr oduct regis-
tration is valid for 2 years. As registration rights belong to the applicant, which
is normally the agent or distr ibutor, changing the Thai agent or distr ibutor
within the two year period of validity of its registration means that the newly
appointed Thai representative must register the product again.

Moreover, the Thai FDA requires a local contac t address for applicants to a device
registration. This makes usually necessary to appoint a local representative if the
company does not wish to set up its own office.

Useful contacts:

Thailand Board of Investment
555 Vibhavadi-Rangsit Rd.
Chatuchak, Bangkok 10900, Thailand
Tel: +662 537 8111 55 // 537 8555
Fax: +662 537 8177
E-mail: head@boi.go.th
Website: www.boi.go.th 

Thai Medical Device Technology Industry Association 
11th Fl., Dr. Gerhard Link Bldg.
88 Krungthepkreetha Rd.
Huamark, Bangkapi, Bangkok 10240
Thailand
Tel: +662 379 4279 80 
Fax: +662 379 4297 
E-mail: thaimed@truemail.co.th // info@thaimed.co.th
Website: http://en.thaimed.co.th

Food and Drug Administration - Ministry of Public Health
Tivanont Road
Muang, Nonthaburi 11000
Thailand
Medical Devices Control Division
Tel: +662 590 7244 // 590 7247 // 590 7249 
Fax: +662 591 8479 // 591 8480
E-mail: medical@fda.moph.go.th
Website: www.fda.moph.go.th

Thai Association of Ortodontists
267 Sailom Nives
Bangna-Trad Rd.
Bangna, Bangkok 10260
Thailand
Tel: +662 398 5508
Fax: +662 399 1886
E-mail: prinya@yahoo.com
Website: www.thaiortho.com
Organizer of the annual Scientific Meeting and Dental Trade Exhibition

Sources:
ICE (Institute for Foreign Trade) – www.ice.it
Board of Investment – www.boi.go.th
Ministry of Public Health – www.moph.go.th
Bureau for Policy and Standards – http://bps.ops.moph.go.th
Food and Drug Administration - www.fda.moph.go.th
National Statistical 
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ScanX® Duo
ScanX® Duo computed radiography system is the perfect solution to trans-
form your practice from film to digital imaging. 

The sleek and moder n ScanX Duo will simply and affordably replace: film,
eliminate the darkroom, costly chemicals and processor maintenance. Use
your existing X-Ray equipment; merely replace film with a Phosphor Storage
Plate (PSP). Thin, flexible, reusable PSPs are simple to position and follow the
same positioning techniques as film; no learning curve. All intraoral sizes are
accepted by ScanX Duo; 0, 1, 2, 3 and 4. Receiv e dramatically fast er and
clearer images in just seconds. Increase productivity with ScanX’s 

In-Line Erase that scans and erases images in one continuous c ycle and
ScanX Duo can be used by 2 operat ors simultaneously, a ScanX ex clusive.
When transforming your practice from film digital, the choice is clear; ScanX
Duo – The Affordable Luxury in Digital Imaging.     

Air Techniques, Inc., USA
Contact Rich Campos for more information
E-mail: rcampos@airtechniques.com
Tel. +1 516 433 7676 

The Aloe Vera Powder Free Latex 
Examination Gloves- A patented glove

Formulated with Aloe Vera Gel to moisturize the skin, Blossom brand textured
powder free latex examination gloves are low in wat er soluble protein and
chemical allergens. 

The Aloe Vera used in this pr oduct has been cer tified by the International
Aloe Science Council, Inc and rated by The Dental Advisor at 96% and also
been awarded Gold Medal by The Poznan International Fair (Dentistry Fair -
Saldent 2007). These gloves are available in Sizes X-Small, Small, Medium
and Large and are packaged 100 gloves per box, 10 boxes per case.

For more information, please visit our w ebsite www.blossom disposables.com
or fax your inquiry to + 1 (510) 293-9056 in USA
E-mail: blossomglo@aol.com

BiteStrip® Bruxism Sensor
BiteStrip® is an exact, economical device for single use to diagnose bruxism.
BiteStrip® detects the existence and intensity of bruxism.
Even visible abrasions do not indicate that the patient currently suffers from
bruxism.

In case of centr ic bruxism (solely clenching without an y movement of the
jaws) it is even possible that abrasions do occur insignificantly or not at all.
The BiteStrip® can therefore be used as a reliable diagnostic aid before im-
plants or veneers are taken into consideration. 

The patient can use the BiteStrip® easily at home. It has to be applied directly
on the cheek over the Masseter muscle and each bruxism interval is counted
and recorded by the BiteStrip. The result represents the intensity of bruxism
and is displayed by a number on the electro-chemical display.

Order BiteStrip® online at www.bitestrip.com  

up2dent.com- Germany
Tel: +49 221 9742833- Fax: +49-221 9742832 E-Mail: info@bitestrip.com

Trilux

TRILUX - Unique thr ee layers acr ylic
teeth manufactured with raw material
from Nanot echnology ORMOCER®
(ORganically MOdified CERamics) to
improve abrasion r esistance, wat er
sorption and solubilit y. Free from mi-
neral loads, total absence of bubbles
and porosities, natural fluorescence
and high color stability.

Recommended f or t otal and par tial
fixed and removable prostheses, facets
and jackets.

Available in two color shades.
Manufactured by VIPI Ind. Com. Exp.
Imp. de Produtos Odontologicos Ltda., in compliance with ISO:22112/05,
ISO 9001:2000, ISO 13485:2003 and CE certification. 

Contact us by phone at + 55 19 3565 5662 or by mail
international@vipi.com.br
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Acry Plus 
Four important features are deter-
mined in the A cry P lus tooth by
technologically advanced produc-
tion systems for the processing of
modified, high molecular w eight
polymers:

• an elevated  hardness
• an excellent resistance to abrasion
• a great colour stability
• a good resistance to plaque
adhesion 

A peculiar enamel-dentine cutting has been conceived for the upper incisors,
thus increasing the translucent effect on the mesial and distal tooth areas.
Although it makes the body of the dentine transparent, this technique creates a
pleasant effect making the Acry Plus tooth naturally characterized and “life-like”.
A wide, completely renewed range of colours and shapes, obtained by using
the latest CAD/CAM technology, grants an easy selection of the right tooth
for the achievement of a perfect prosthesis, to cope with the most
demanding market requirements. 

The Acry Plus shapes available are :

• 28 Upper Incisors
• 10 Lower Incisors
• 5 Upper Diatorics
• 5 Lower Diatorics

The Acry Plus shade guide is offered in two different colourings.

For more information contact:

Dental manufacturing Spa 
Ruthinium Group
Via Ca’ Mignola Nuova, 1699
45021 Badia Polesine (RO) - Italy
Tel: +39 0425 51628
Fax: +39 0425 590156
E-mail: info@ruthinium.it 
Website: www.ruthinium.it

ADX4000
• An unique model in the world 
• All solutions in one device combined with X-ray, Digital intra oral sensor and LCD screen 
• Has LCD screen and is able to show images only few seconds after shot
• User viewer program enables to work with images on personal computer 

Characteristics of  products:
• Compact design – small and light to use conveniently
• Low radiation (60kV/1mA)
• Cordless – Rechargeable battery with long lasting power supply 
(Full charged battery enables to use more than 300 shots)
• Convenient dental hand-held x-ray generator for monitoring tooth and/or gingival condition in a dental
cabinet

For more information visit www.dexcowin.com

New Vacuum Mixers
MESTRA launches its new family of vacuum mixers. It is a whole renewal of
its well known model IRIS, and from now on it will be made in two different
versions: a manually operated mixer (IRIS 2), in which you just select the mixing
time and the machine does the mixing; and the dig itally operated model
(IRIS 2 Evolution), in which you can select the mixing time and the rotation
speed between 100 and 400 rpm. Besides, this model allows the user to design,
store, and use his own programs.

The new IRIS family means an impor tant qualitative improvement of the
previous model as far as desig n, functionality and finish are concerned.
Needless to say, the well known robustness and reliability of the MESTRA
products are guaranteed as usual.

Both machines are factory supplied with all the necessar y elements to fix
them to the wall, and a 550 cc bowl. There is a wide range of bowls (250, 750,
1000 and 1250 cc, the latter also available in stainless steel) available as ac-
cessories for both models, together with a stand in case the machine could
not be fixed to the wall.

Characteristics 
080516 080517

Height: 350 mm 350 mm
Width: 155 mm 155 mm
Depth: 205 mm 205 mm
Weight: 4,5 kg 4,5 kg
Speed: 240 rpm 100-400 rpm
Time: 0 - 120 ” 0 - 300 “
Voltage: 230 V, 50/60 Hz 230 V, 50/60 Hz
Power: 1000 W 1000 W

MESTRA – Spain
Tel: +34 944 530388  
Fax: +34 944 711725
comercial@mestra.es 
www.mestra.es
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SURGYSONIC MOTO AND T-BLACK: MOVING FORWARD
Esacrom, is leader in the design and production of electronic and medical devices and is continuously working on the evolution in the field of hard tissue
surgery. The skilled experiences of Esacrom staff in terms of electronics and mechanics, together with the national and international expertise of our scientific
board, have set the basis for the realisation of a new device,  which represents a turning point in hard tissues surgery.

SURGYSONIC MOTO, is a combination between the technologies of “Piezo” and “micromotor”. It confirms the brand
Esacrom in the dental field and widens its application to the General Microsurgeries: Neurosurgery, ETL, Maxillo-fa-
cial and Orthopedics. ESACROM regularly invests time and resources in the development of new products and new
finishing.

To this purposes we would like to introduce the new line of T-Black. 
A brand new finishing is applied on our standard tips resulting in a more effective cut and lower heating of the tissue.
At the same time thanks to the higher hardening we can grant a less abrasion and wear out and the anti reflective
surface grant a better visibility of the operating fields.

The whole range of our “tips” are made by our own production facility and represents the largest number of models present in the market.
Esacrom pays very much attention to details. In fact the new concept is the result of a long and continuous research of Esacrom, translated in its current design
by Sardi Innovation – leader in the Innovation business.  Surgysonic moto will be available in different colours to satisfy different aesthetic needs and the very
compact configuration has been designed to allow an easy handling and need a minimum of space in the clinic.

Other innovative solutions are still in-progress and soon will become true, thanks to the skills and energy of Esacrom’s team and the investments in research and 
development. Esacrom’s evolution does not stop, but will continue for more and more to transform new ideas of today into the reality of tomorrow, finding new
solutions again.

ESACROM SRL - Italy
www.esacrom.com - Esacrom@esacrom.com

Roen: Disposable Tips And Prophy 
Angles
Today’s dentistry is aiming mor e
and more to prevent doctors and
patients from cross infection risks.
ROEN, a leading dental manufac-
turer, has developed two systems
able to reduce significantly cross
infection risk in the daily practice.
DEFENDER TURBO, is conceiv ed
as a system for air-water syringes,
that includes adaptors for various
type of syringes and disposable intraoral tips.

The inner channels of the traditional non disposable air-water tips are con-
taminated by bacteria from each patient and therefore the dentist needs to
sterilize the syringe after every visit. DEFENDER TURBO allows the dentist to
change the disposable tip quick ly avoiding the intraoral tip st erilization
phase.  Using the same concept ROEN has designed TWIN-GO, a system that
includes a Prophy Handpiece with 4/1 reduction and Disposable Prophy An-
gles (DPAs) to be removed after each treatment.

DPAs, besides preventing cross infection risk, guarantee also the TWIN-GO
handpiece long term function, since prophy paste may penetrate only inside
the disposable angle . Microabrasive prophy paste therefore never gets in
contact with the inner components of the handpiece , reducing the risk of
gear wear and locking. DEFENDER TURBO and TWIN-GO are simple and easy
to use for every dentist and hygienist.

ROEN – Italy
Tel: +39 0119682604 – Fax: +39 0119787087
www.roen.it – info@roen.it

The Garfield product line - dental
products for the treatment of little 
patients
The treatment of children often poses a special challenge to dentists. JFM is
now launching a w orldwide, exclusive product line f eaturing Garfield
pictures on surgical masks, bibs and dental cups. 

The child-friendly products help dentists to distract their little patients from
fear and to gain trust. After having introduced the products extraordinarily
successfully onto the Ger man market, JFM is now going t o offer them to
customers all over the world - distributors are welcome.

Moreover, JFM remains one of the leading suppliers of recall cards Europe-
wide. We have now added new ex clusive licence lines t o the var iety of
Peanuts and Garfield cards that have already been sold successfully for years.
This unique range of products enables JFM to meet all of its customers' de-

mands and to remain a key player.
JFM supports its European partners
not only by pr oducing recall and
appointment cards in each coun-
try’s language , but also by com-
pletely personalizing the car ds for
the end-user, if desired.

For more information please visit our
website at www.JFM-AG.com
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Sensitivity – nip it in the bud
With dentine hypersensitivity affecting as many as 57% of the adult population,
it’s a common problem that can have a significant impact on people’s lives. With
the increase in bleaching procedures, the prevalence of periodontal disease
and increasing incidence of acid er osion, sensitivity will continue t o be a
very common problem.

Sensitrol is a unique product containing potassium oxalate which has been
clinically proven to stop sensitivity with just one application. The Sensitrol
Bud applicator is very quick and easy t o use and pr ovides quick relief. Recent
studies have proven that 90% of patients experienced pain reduction within
3 minutes of the application of Sensitrol. Sensitrol is well tolerated, doesn’t
cause staining and is ideal for treating all types of dentine sensitivity. Sensitrol is
available in 2 concentrations; professional and home use.

Further product information 
available from: 
Molar Ltd - United Kingdom
Tel: + 44 1934 710022
www.molarltd.co.uk - 
richardt@molarltd.co.uk

Plan implantation and implant 
prosthetics right on your computer
with Schütz Dental's "IMPLA 3D":
Previous virtual implantation facilitates the real surgery!
- new, economic, easy to handle, independent production -

Computer-planned implantation
helps you achieve more precision
in surgery and realization of pros-
thetics, creating more joy in y our
work and even saving time. Schütz
Dental's new implant na vigation
system "IMPLA 3D" offers vir tual
planning the easy wa y. The sof t-
ware contains a manufac turer-in-
dependent implant database and
supports more than 60 digital radio-
graphy formats. Radiographic and
drill templates as well as the tempo-
rary restoration are produced at a lab of y our choice. IMPLA 3D is an eco -
nomic and easy-to-handle system.

"IMPLA 3D" consists of components for dentists as well as for dental techni-
cians. The most important steps in the combination: After impression taking,
casting and analysis of the plast er die the t echnician produces a mucosa-
born radiographic splint.

For more information visit www.schuetz-dental.com

Super Endo Alpha A2 Heat Source
B&L Biotech has introduced the Alpha A2 Heat Source, a multitask, precision
obturation instrument f or war m Gutta P ercha techniques. This well de -
signed, ergonomic handpiece easily facilitat es the Schilder war m vertical
and Buchanan “continuous wave” techniques, among others, with 4 precise
temperature settings. Powered by a stat e of the ar t, re-chargeable lithium
ion battery, the Alpha will last for days on a single charge and has a series of
green LED’s to monitor battery power remaining. 

Of course, the cordless handpiece eliminates the cumbersome cor d common
to all other endodontic equipment, r educing operatory clutter and en-
hancing its portability. Twelve different tips are available, including a wide
range of pluggers  in different diameters and tapers, heat carrier tips, and a
unique tip for thermal testing tooth vitality.  Made form highly durable materials,
the Alpha A2 will stand up to the demands of the busiest endodontic practice.  

For more information please contact:
Bruce D. Shefsky
e-mail: bdshefsky@bnlbio.com
Tel: +1 949-581-3636
www.bnlbio.com

Tizian CAD/CAM – without limits!
Tizian CAD/CAM is an economical and user -friendly system of the latest ge-
neration. All components are perfectly designed to complement one another.
The open data interface of the scanner and the milling unit allow f or incredible
possibilities.

The optical scanner Tizian Scan generates the data af ter a shor t scanning
time and transfers it to Tizian Creative RT. The software is based on an industr ial
kernel, which offers you a range of exclusive design possibilities. 

The automatic identification of the outline with possibility to manipulate
morphologic connectors and garlands, and working with reduced anatomic
crowns are just a few of the system's unique features. The innovative Tizian
Cut transforms the high quality CAD data into precise zirconium or acrylic
frameworks. 

For more information visit www.schuetz-dental.com
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AURELIA REFRESH MINT GLOVES
Be sure to try “The Dentist Favorite Glove” combined with unique Green Peppermint Scent & Patented Honey Comb™
Texture latex examination glove. The gloves provide the sheer feel of an all-natural sensation with extraordinarily
refreshing touch by providing a new dimension in comfort. Patient will not have any hesitation with the refreshing pepper-
mint wonder. Also available in Non Scented Patented Honey Comb Textured (Aurelia Distinct)

AURELIA PROTÉGÉ STRETCH NITRILE EXAM GLOVES
Aurelia® Protege™ stretch Nitrile exam gloves, the comfort and fit of latex, without the worry of latex allergic reaction.
Manufactured with “Smart Technology” makes it so stretchy and lightweight providing durability & comfort. Gloves are
Finger Textured for improved tactile sensitivity & non-slip gripping. This economical Latex-Free glove prevents the risk of
latex allergic reactions. Check out our new looking boxes on our entire line of gloves. 

Aurelia Gloves
1-877-AURELIA
Tel: +1 630 898 8886
www.aureliagloves.com- info@aureliagloves.com

Dentronica KIDS: a new frontier for the
teeth care on child patients

According to the most recent theories , psychologists assert that the mind
of children is curious, imaginative, always attentive to find any kind of play
inside messages coming from different contexts.
Even the dentist’s surgery may lose its intrinsic odontophobic features, which
the child perceives , when the dental instruments have particular aspects:  this
is the case of “Kids” dental unit built following the imaginary characters that are
always present throughout his childhood. A dentist using the K ids dental
unit shows that he k nows those t echniques of psy chological approach,
which are better than any anaesthetic or  strong sedatives. The child sitting
on that unit has the impression that he sits on a merry-go-round and realizes
he faces someone he ma y trust . They establish then an empathetic r ela-
tionship: the child sees the dentist  as a fr iend, indeed he can’t be afraid of
a friend!

Technical features:
• The service unit can be customized up to 5 instruments
• Chair suitable for patients under 12 years
• Foot control with operating progressive control for the instruments; 
• FED-FEC system. 
• Foot Joystick placed in the dinosaur  paw
• Xara operating lamp 17.000/22.000 lux
• 10 “ inch LCD monitor with memory card for cartoons 

European dealer:
Tecnomed Italia srl
Via Salvador Allende n. 2, 61040 
Monte Porzio (PU)
ITALY
Tel: +39 0721 956514
Fax: +39 0721 955229
www.dentalastec.it
info@dentalastec.it

DEFINITIVE®LED electric micromotor
Without brushes and without bulb, DEFINITIVE®LED  is the new 3-phase in-
duction electric motor which does not absolutely require any maintenance.
Designed for dental professionals who require excellent performances, mi-
cromotor features extremely high power, compactness, higher reliability,
higher efficiency, long-life illumination and reduced noise.

Once coupled to the new DEFINITIVE®LED electric motor, any E-type dental
handpiece with fibre-optics can immediately get advantage of the new LED
source which allows 25000-LUX daylight quality illumination of the operating
area and produces a superior and perfectly uniform light pattern. The innovative
LED technology integrated in the motor produces a level of brightness never
seen before !

The emitted white light also helps reducing colour distortion with respect
to halogen light.

The micromotor must be used together with the special BMC40 electronic
control module which has been designed to be easily installed in any dental unit
with very simple wirings. 

The electronic board also provides the
current supply for the LED device. 
Furthermore, with the aid of the CONV24
converter and PPO T pneumatic p oten-
tiometer,  the micr omotor can be ins-
talled and used on any pneumatic unit.

For further information,  please contact:
TeKne Dental srl
E-mail: info@teknedental.com
Website: www.teknedental.com
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Suni digital x-ray sensors
Since its creation in 1995, Suni Medical Imaging
has been a leader in digital radiography, pio-
neering the dev elopment of dig ital sensor
technology for dental clinical applications.

Today, at its ISO -certified facility in San Jose,
CA, Suni manufactures two lines of digital
x-ray sensors: SuniRay and Dr. Suni Plus plus
a br oad line of OEM sensor pr oducts and
components that Suni distributes to over 90
countries worldwide.  

In addition, the company distributes SuniCam II, a light weight, ergonomic
intraoral camera.

Suni’s culture is built on three basic principles technological innovation, con-
tinuous improvement and exceptional customer service!  Headquartered in
Silicon Valley, the company’s team of design engineers is credited with a
number of firsts, including the world’s thinnest intraoral sensor and the best
overall value for price in the sensor marketplace.

For more information visit www.suni.com

Pantos Art Plus
Diagnostic imaging aiming the future

PantOs ART PLUS is a panoramic v olume digital system (not volumetric) combining the best dig ital imaging tech-
nologies patented existing today. 

PantOs ART Plus always offers crisper  and sharper radiographic images for best diagnosis, due to its  digital sensor fea-
turing High resolution, CdTe (Cadmium telluride) CMOS  technology, unique and peculiar with direct conversion from
X-rays to electrical signals. 

Simple and compact the PantOs ART Plus allows for 7 diagnostic programs: Adult standard – with constant vertical mag-
nification on standard dental profile - Child panoramic, Left-side dentition, Right-side dentition, Anterior dentition, TMJ
in normal occlusion and fully open, Frontal view of maxillary sinuses. Furthermore, the system  has  3 laser beams for
patient positioning and motorized horizontal displacement .  

The quite high acquisition speed of the sensor, up to 300 frames/s, allows for the reconstruction of a panoramic layer into a volume 30 mm thick all around the
dental arch. The patented automatic or manual focusing system for selection of best fitting panoramic layer allows for optimum adaptation of the panoramic
layer to the ideal for individual patient (extraction of specific layer out of the panoramic volume).

PantOs ART Plus uses the ORIS WIN DG Suite software with the following features:
Patient file management with distributed image data base in DICOM and other file formats, true 16 bit pixel resolution and  filtering  for digital manipulation,
calibration for vertical length measurement and simulation of implant placement, creation of DICOM CD with image reader , bridging module for connection
to practice management  sof tware, optional module for full integration into DICOM environment, optional module to access C T DICOM files for pre implant
checks with (a) 3D reconstruction, (b) set-up of panoramic layer and cross sections, (c) display of panoramic layer, (d) display of cross sections.

For more information visit www.bluex.it

“Bravo” new milling-machine for 
the best precision
The design staff at Mariotti is proud to present the new milling-machines
line “Bravo”. 

This represents a real evolution in precision and lightness at the same time.
Thanks to the cooperation with the milling expert dental techinicians, Bravo
allows optimum working conditions for the best milling technique with the
greatest precision system. Another very useful device is also the new int ernal
light to work well without any shade. 

Vertical and micrometric with 360° freedom of movement, the milling-
machine arm can be used f or: milling, vertical movement, parallelometer,
attachment placing. The set includes: 1000/30000 rpm micromotor with

internal light, power supply with r pm and
reverse display, 90° tilting and electro-magnetic
holding model-table. Approximate size: cm
25x25xh40.

Mariotti & Co. Srl – Italy
Tel: +39 0543 474105 – Fax: +39 0543 781811
www.mariotti-italy.com 
info@mariotti-italy.com
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Essential Dental Systems, Inc., a manufac-

turer of leading dental products is seeking

an independent sales representative for

South America and the Caribbean. This

commission pays international travel ex-

penses and commission on sales in region.

Sales rep must be able to speak English,

Spanish, and Portuguese. Prior dental or

medical sales through distributors is pre-

ferred. Send Resumes:

Victoria Reina, Sales & Marketing Manager

Tel: (201) 487-9090 Ext. 106

Fax: (201) 487-5120

E-mail: vreina@edsdental.com

Web: www.edsdental.com

•••

Bioloren is an I talian-based manufacturer of

glass fiber posts, translucent posts , InFibra

ribbon in poly ethylene fiber, resin cement

and bioAbut, abutments in glass fiber for the

best implants. Our products are CE and FDA

certified. We currently export in more than

30 countries and are looking for distributors

in countries we do not sell. For more info visit

www.bioloren.com or email: inf o@bi-

oloren.com

Tel/fax: +39 0296703261

•••

EVOLON - the most advanced injec tion sys-

tem. Professionals worldwide use EVOLON's

products to create invisible, imperceptible,

unbreakable, pr ecise dentur es. E VOLON's

network of professional contacts has resulted

in a pr ofound understanding of cust omer

needs and led t o the dev elopment of the

EVOLON system. The feedback received from

users of the system, as well as users of com-

peting syst ems, has alr eady led t o t wo

rounds of improvements, that combines the

technological advantages of t oday with

unique, advanced features of tomorrow. We

are looking for a commercial representation

to EVOLON in your area. Learn more about

EVOLON: www.evolon.biz, and call now f or

discuss the possibility of collaboration: 972 8

854 06 46.

•••

For several years, JFM has been one of the

leading manufacturers of exclusive and in-

novative recall cards and high- quality med-

ical gloves. The company is now launching a

new product line: surgical masks, bibs and

dental cups with Garfield pictures helpful for

dentists dur ing the tr eatment of childr en.

Distributors around the world who are inter-

ested in selling these pr oducts can get fur -

ther inf ormation at our w ebsite

www.JFM-AG.com.

•••

Parise Compressori company manufactures

air compressors for over 50 y ears and spe -

cializes in a wide range of high quality prod-

ucts including oiless compr essors f or

dentists. The main features are the long-term,

high efficiency and air qualit y pr oduced

through the use of mat erials and qualit y

equipment and all str ictly produced in I taly.

Do you want us to publish your ad 

in the next issue of INFODENT? 

Submit a text of max 50 words by e-mail to:

info@infodent.com

BUSINESS OPPORTUNITIES

CLASSIFIEDS

• Looking for distributors

Free of charge only for distributors.
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For more information:

Parise Compressors Ltd

Via F. Filzi, 45-57

36051 Olmo di Creazzo (VI) - Italy

Tel: +39 444341791

Fax: +39 444523436

E-mail: info@parise.it

Website: www.parise.it

•••

Adding value to dentistry!

Schütz D ental Group - one of the leading

dental manufacturers worldwide is look ing

for international distributors. Since 1962, we

manufacture laborat ory pr oducts, sur gical

lasers, IMPLA implants and dentistr y con-

sumables. In several markets, we offer excit-

ing new pr oducts and "client mak ers" at

competitive pr ices. Qualit y - M ade in Ger -

many! To find out more, please visit our web-

site at www.schuetz-dental.de.

Schütz Dental GmbH

Dieselstr. 5-6

61191 Rosbach/GERMANY

Tel: +49 6003814-365

Fax: +49 6003814-906

E-mail: export@schuetz-dental.de

•••

ASA DENTAL SPA, the Italian Manufacturer of

dental and laborat ory pr oducts, has been

present on the national and int ernational

dental market for over 40 years. It produces

over 2,500 instruments that are the result of

an accurate selection of ra w materials, so -

phisticated manufacturing technologies, ad-

vanced inf ormation syst ems and an

ever-growing k now-how. Looking for new

dealers worldwide. For further information

please contact our export division.

ASA DENTAL SPA

Via Valenzana, 60

55054 Massarosa - Lucca (Italy)

Tel: +39 058493363

Fax: +39 0584937167

E-mail: export@asadental.it

Website: www.asadental.it

•••

Microdont is a Brazilian company specialized

on consumable products such as diamond

burs and discs, abrasives (polyester, stainless

steel, silicone) and accessor ies. We are fully

certified and actually exporting to over 50

countries. A dd value t o our cust omers

through technology, service and high quality

good is our goal . Please contact Mr. Martin

Zucker at mzuck er@microdont.com.br or

phone (5511) 3039 5504.

•••

DenTag srl is an I talian manufacturer Com-

pany of sur gical and dental instruments

under ISO 9001 - ISO 13485 certifications. We

are producing high quality instruments from
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Sure-Check® 
Sterilization
Pouches  - 
the “Smart-Pouch”
from Crosstex

There are pouches with dual indicat ors, then

there’s Sure-Check! Step up to the pouch with

advanced multi-variable indicator technology

that confirms all 3 var iables for st erilization

have been met—time, temperature and presence

of steam! Sure-Check Sterilization Pouches by

Crosstex ar e the “SMART-POUCH” y our cus-

tomers should be using! Sure-Check pouches

meet ISO 1140 and 11607 standard for pouch

performance and g ives users the assurance of

confirming all thr ee st erilization var iables –

time, t emperature and pr esence of st eam

have been achieved. 

Using Sur e-Check also eliminat es the ex tra

step of adding a separate multi-variable indicator

to each pouch and provides the highest level of

sterility assurance when used in conjunction

with weekly biological indicators. 

Crosstex makes it easy to select innovative

infection control and preventative products

that help k eep your day-to-day procedures

running smoothly. With the industr y's widest

range of M asks, Disposables , Hand Car e,

Sterilization and Preventative products, dental,

medical, hospital and laborat ory facilities

worldwide count on Crosstex to protect their

staff and patients. When you choose Crosstex

you get products that meet the w orld's highest

standards to bring you quality and value that

are unsurpassed.

Please contac t us f or mor e inf ormation at

www.crosstex.com or +1 631 582 6777.
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The market for dental devices as a whole, according to several reports released in the last
few months, is forecast to grow by over US$ 12,9 billion by 2016. Aesthetic and cosmetic
dentistry will play a leading role, driven by the increasing demand both in traditional and
emerging markets and the availability of technologically advanced treatments offered to
patients who are more aware and sensitive to the importance of taking good care of their
smiles, on account of both health-related and social reasons.

On general terms, the trend among patients is to keep natural teeth for as long as possible
through improved diagnostics and minimally invasive treatment methods, and to look for
natural-looking dental restorations.

Tooth whitening, veneers, porcelain-covered or full-ceramic crowns or bridges, tooth-co-
lored composite-fillings, implants, bonding, teeth-straightening solutions, gum surgery are
only a few of the most popular cosmetic dental treatments that are set for growth in the
next five years. Implantology and prosthetics are particularly benefiting from the sprea-
ding of computer-aided design and computer-aided manufacturing (CAD/CAM) systems,
and digital-based dental processes.

According to industry analysis made by major companies such as Nobel Biocare or Ivoclar
Vivadent, all-ceramic individualized products based on CAD/CAM currently enjoy the fa-
stest growth in aesthetic dentistry. Nobel Biocare highlights the rising the number of mi-
nimally invasive surgeries received by patients of all ages and individuates dental crowns
and laminates as the faster increasing product segments. Heraeus Kulzer reports that na-
notechnology is giving an essential contr ibution to the improvement of materials used
dental aesthetic treatments allowing the creation of durable, natural-looking composites.
Prosthetics alone generated 17% of Dentsply sales revenues last year.

Sirona emphasizes the growth potential of CAD/CAM systems, which accounted for 35%
of company revenues in 2009. According to the annual company report, ceramic restora-
tions based on CAD/CAM systems represent a growing portion of the out-of-mouth re-
storation market and the number of dental prac titioners and dental laboratories using
CAD/CAM technology has increased. Two examples brought forward are US and Germany
where, as of end of 2009, the mar ket penetration for in-office CAD/CAM systems had
grown to approximately 10% and 12% respectively.

An outlook to the geographic distribution of the market shows that Western Europe and
USA are the longer-established and largest markets for aesthetic dentistry, with ageing po-
pulation, rooted links between oral and medical health and growing attention paid to pre-
vention. Japan, even if smaller, also has a consistent market for high-end aesthetic solutions.
Russia, India and China all have large growing middle classes and private dental clinics are
spreading considerably, adding to the expectation of double-digit growth in these coun-
tries in the next few years.

The Asia-Pacific market is registering the faster increase in middle-income classes, estima-
ted to reach 3 billion people by 2020, with demand for professional aesthetic and preven-
tive dental services following this expansion.

Latin America and Eastern Europe, on the other hand, are emerging as protagonists of the
dental implant markets in particular, as many patients opt for getting cosmetic and im-
plantology treatments in countries of these regions attracted by the lower prices available.
This, however, puts forward an important issue in dental cosmetic tourism, as reported by
the British online dental journal “Dentistry”, dentists abroad performing procedures at very
low prices are not always compliant with the safety regulations and standards required in
the home country. In order to avoid that the search for the perfect smile brings instead to
teeth damage and extra care and costs to repair the mischief, patients looking for aesthe-
tic dental treatments abroad need to carefully screen and select the dentist or clinic they
are going to choose, investigating their credentials and safety guidelines and practices.

Useful contact:
International Federation of Esthetic Dentistry (IFED)
(Mrs. Laura Kelly, Secretary)
3420 Fostoria Way
Suite G202
San Ramon CA 94583
Tel: +1 925 901 0262
Fax: +1 925 901 0108
E-mail: laura@lkdentalstudio.com
www.ifed.org

Sources:

Nobel Biocare: http://corporate.nobelbiocare.com

Ivoclar Vivadent: www.ivoclarvivadent.com

Heraeus Kulzer: www.heraeus.com

Sirona: www.sirona.com

Dentsply: www.dentsply.com

www.dentistry.co.uk

The market for aesthetic dentistry:
global trends





1. Total enrollment by year 

2. Total enrollment by detail

3. Classification of Exhibitors' Origin

4. Various Conferences and Scientific Congress
Scientific Congress was entitled 'To the World, To the Future'. It is made up of 50
lectures and will be held in the conference rooms, auditorium and Hall E at the
Seoul Convention and Exhibition Center (COEX).

5. 194 Korean companies and 44 Foreign companies 
Despite the effect of the world's economic crisis, SIDEX 2010 was held at COEX
Exhibition Hall (17,649㎡) with the most advanced dental equipment and took
on a more international aspect since internationally renowned companies par-
ticipated.

6. Expanding Conveniences
During SIDEX 2010, the Organizing Committee prepared a kids play zone, stock-
room booth, lounge and meeting room etc. for the participants.
In addition, the Or ganizing Committee installed a 'F ree Interpretation Service
Center' at each entrance of the exhibition hall for foreigners and installed a 'Service
Center' in order to react quickly for any inconvenience in the exhibition hall. 
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SIDEX 2010 Results

2009 Show

1,254
3,771
4,071
9,096

DAY 1
DAY 2
DAY 3
Total

1,022
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9,007

-18.5%
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0.8%
-0.1%

2010 Show Year on Year

TOTAL : 15 Nations / 238 Companies / 753 Booths
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Total

1,459
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33
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-0.1%

2010 Year on Year

Scientific 
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1
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PAKISTAN
PHILIPPINES
SINGAPORE

SWITZERLAND
TAIWAN

UAE
USA
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1
2
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more than 50 years and now we are search-

ing for serious and reliable distributors / col-

laborators who want take the advantage to

develop and distr ibute our instruments t o

their countries.

DenTag srl - Italy

Tel: +39 042771561

Fax: +39 0427700666

E-mail: info@dentag.com 

Website: www.dentag.com

Contact Person: Mr. Francesco Campardo

•••

MEM Dental has developed and produced

many premium-quality, competitive ortho-

dontic products such as passiv e and active

brackets, buccal tubes , hooks , and instru-

ments etc. We design and manufacture our

products by means of t echnology and ex-

periences in the dental industry. For more in-

formation, please contact:

SWEDEN

Meimen Engineering Manufacturer AB

Astrakangatan 209

16552 Hässelby, SWEDEN

Tel: +46 87352133

E-mail: info@memdental.com

Website: www.memdental.com

ASIA

MEM Dental Technology Co., Ltd.

6F.-7, No.81, Shuili Rd.

300 Hsinchu City, TAIWAN

Tel: +886 35719210

Fax: +886 35726837

E-mail: info@memdental.com

Website: www.memdental.com

•••

TKD is proud to have launched on the mar-

ket the DEFINITIVE and DEFINITIVE-LED high-

performance brushless electric micromotors

with adjustable speed in both r otation

modes. Micromotors have got internal spray

system t o fit any standar d E-t ype contra-
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angle or straight handpieces . The DEFINI-

TIVE-LED micr omotor f eatures an int e-

grated LED device which pr oduces

25000-LUX clear output illumination.

Contacts: info@teknedental.com.

TKD - TEKNE DENTAL S.R.L.

Via del Pescinale 77

50041 Calenzano - Florence (Italy)

www.teknedental.com

•••

SUNI MEDICAL IMAGING is one of the lead-

ing designers and manufacturers of digital

radiographic sensors and intraoral cameras.

Outside the U.S. and Canada, the company

distributes products to the dental commu-

nity thr ough dealer par tners in ov er 80

countries. Suni is cur rently looking to ex-

pand its dealer network. If you'd like to be

considered, please go t o w ww.suni.com

and complet e the P artner Application

Form.

•••

Carlo D e Giorgi is specializ ed from more

than 50 y ears in dental pr oduction. New

products are added to the ac tual produc-

tive range that includes as alwa ys equip-

ment for Dentistry and Dental Laboratory:

Ultrasurgery, the ideal t ool for all t ypes of

bone surgery in full r espect for tissue and

Light Extreme that is a simple and practical

evolution of Polilux Accelerator. For more

information please contact:

Andrea De Giorgi, Commercial Director

Silvia D e Giorgi, Director of I nternational

Sales

Via Tonale 1

20021 Baranzate

Milano, Italy

Tel: +39 023561543

Fax: +39 023561808

E-mail: info@degiorgi.it

Website: www.degiorgi.it
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DISCUS DENTAL ACQUIRED BY PHILIPS
The global leader in professional tooth whitening and oral care products acquired by
Philips, the makers of Sonicare, broadening its Oral Healthcare portfolio

Culver City, CA, Oct 11, 2010 - Today, Discus Holdings, Inc. announced that it has
entered into a definitive merger agreement with Royal Philips Electronics (AEX:
PHI, NYSE: PHG). Previously privately held, Discus is the global leader in professional
tooth whitening products with brands such as Z oom®!, BriteSmile®, and N ite-
White®. In recent years the Company expanded into other areas including oral
care, restoratives, endodontics, and soft-tissue lasers. The transaction is expected
to close in the fourth quarter of 2010, pending regulatory approvals.

“We created Discus almost 20 years ago with the goal of mak ing it easy to im-
prove patient smiles,” said Dr. William Dorfman, founder of Discus Dental. “Since
then, millions of people around the world have had smile makeovers using our
products and we've become a trusted source of clinical solutions for dentists in
more than 100 countries and on virtually every continent. By joining the Philips
organization, our products will benefit from unprecedented growth opportu-
nities, making tooth whitening even more accessible to a broader audience.”

Philips is a div ersified health and well-being company, headquartered in the
Netherlands and employing more than 116,000 people in more than 60 coun-
tries worldwide. With sales of EUR 23 billion in 2009, the compan y is a market
leader in cardiac care, acute care and home healthcare, energy efficient lighting
solutions and new lighting applications, as well as lifestyle products for personal
well-being and pleasure, with strong leadership positions in flat TV, male shaving
and grooming, portable entertainment and oral healthcar e. In the oral car e
space, Philips Sonicare® is the number one r ecommended sonic toothbrush
brand by dental professionals worldwide.

“Oral healthcare is an impor tant par t of our strat egy to enhance consumer
health and well-being, and an important growth driver of our portfolio. Discus'
professional tooth whitening business provides a strong foundation for growth
in the cosmetic dentist try space and will strengthen Philips' position as a lead-
ing oral healthcar e brand amongst dental pr ofessionals and consumers ,” said
Philips Consumer Lifestyle CEO Pieter Nota. “Moreover, Discus' oral car e products
complement our existing Sonicar e portfolio, further building our r elationship
with dental professionals.”

Following the close of the transac tion, Discus will become par t of the P hilips
Consumer Lifestyle sector's Health and Wellness business. Financial details of
the agreement were not disclosed. Discus was advised in the transaction by
Jefferies and Co. and was represented by Cooley LLP.

About Discus Dental, LLC: Discus Dental offers a broad array of progressive,
quality dental products and equipment that spans aesthetics , whitening, oral
hygiene, endodontics, impression materials, lasers and general operatory devices.
By selling direct, Discus empowers dental professionals worldwide with premium
products and affordable practice solutions. The company is widely recognized as
the leading marketing and branding company in dentistry. Discus products are
available in over 100 countries. Discus is headquartered in Culver City, California.
More information is available at www.discusdental.com.

For media inquiries please contact:
Discus Dental, LLC 
Nina Harlow 
(310) 845-8354 
nharlow@discusdental.com



Infodent International 4/10

PRESS RELEASE

32

Innovation, integration and 
education at Showcase 2010
This year’s BDTA Dental Showcase proved to be a successful and thoroughly enjoyable event even in the
current challenging economic climate.  More than 340 stands appeared at the event and there were many
opportunities for visitors to obtain valuable CPD hours whilst at the event. 

The UK’s largest dental exhibition attracted over 13,000 members of the dental team to London’s ExCeL centre and
provided them with a wider selec tion of products, services and technologies than any other UK dental
event.   

As visitors entered the exhibition hall they were welcomed by the impressive sounds of barbershop quartet
‘Rockaholix’ who symbolised this year’s theme – Working in Harmony.  The Showcase pavilion was a further
demonstration of the Showcase 2010 theme as the dental associations r epresenting all members of the
dental team appeared together on one stand, just inside the entrance.

Another highlight from Showcase included the Live Theatre, a new initiative, which provided visitors with
a chance to watch industry leading dental professionals demonstrate the latest dental technologies and
innovations. Hunderds of visitors were delighted to observe the exper ts’ work with innovative products
and techniques.

The Knowledge Hunt was a further new and very successful initiative, which saw almost 500 visitors searching
for answers to questions as they walk ed around the hall and gaining one hour of v erifiable CPD in the
process. 

The BDTA welcomed a group of MPs from the All P arty Parliamentary Group for Dentistry on Thursday
morning. The MPs toured the exhibition hall, led by BDTA President Edward Attenborough, to learn about the
new initiatives and services available to improve patient comfort and satisfaction. The feature lectures and
daily seminars covering the core subjects recommended by the GDC offered at this year’s Showcase were
extremely popular and well attended by knowledge hungry visitors.  

Dental Lab Da y at Show case which t ook place at the ev ent for the first time attracted well over 150
technicians/lab owners and trade representatives.  Delegates appreciated the opportunity to listen to specialist
lectures and speak to representatives from the industry.  The initiative was a joint collaboration bet ween
the DLA, DTA and BDTA.

The BSDHT also held their AGAM and CPD event on the Saturday of Showcase and were delighted with the
number of hygienists and therapists in attendance.

Tony Reed, Executive Director at the BDTA, comments “We constantly seek new ways to enhance the Showcase
experience and this year was no exception.  New initiatives such as the Dental Lab Day, the Live Theatre and
the Knowledge Hunt were well received by visitors and added different dimensions to the exhibition,
geared towards keeping the dental t eam up to date with the lat est developments.  We look forward to
welcoming you to Showcase 2011.”
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Bridge2Aid has now just completed another Dental Volunteer Programme (DVP)
where teams of dental pr ofessionals treated approximately 700 patients and
trained nine Clinical Officers in safe, emergency dentistry during their two-week
visit to Tanzania.

The two teams made up of 21 dentists and dental nurses, were based in remote
areas of the Mwanza region of North West Tanzania where they operated out of
basic clinics and administered emergency dental treatment to the local Tanzanians.

Katherine Opie-Smith who works at The Dental Practice in Dulwich Village, London
and was the Clinical Lead for one of the teams said, ‘It was a successful trip, with
a very happy and unified team. We all had a great feeling of achievement having
got another batch of Clinical Officers through training. There were one or two
interesting cases, along with the usual batch of long-suffering patients who we
were glad to help out of pain. One still mar vels at the stoicism of the rural po -
pulation.’

Each trained Clinical O fficer can treat approximately 12,000 patients per y ear
and since Bridge2Aid started running the Dental Volunteer Programme in 2004,
over 1mTanzanians have now had access to pain-relieving dentistry. 

Katherine continued, ‘When the nearest dentist is locat ed hundreds of miles
away in a major city, it is virtually impossible for people living in the rural villages
to see them and indeed , afford to have treatment. In almost every single case,
we are the first dental professional the patients have seen and some cannot re-
member their life before they had dental pain. We saw one little boy aged nine
who said he’d been in pain all his life – but he really meant since he had teeth!’ 

Bridge2Aid operates DVP four times a year in January, February, September and
November (though dates are subject to change). For more information, please
contact Ruth Bowyer, Visits Administrator on ruth@bridge2aid.org.

Over 100,000 more Tanzanians
now have access to emergency
dentistry thanks to Bridge2Aid
volunteers!

Bridge2Aid



This time next year an intrepid team of Bridge2Aid trekkers will have returned
from an epic tr ip climbing Africa’s highest mountain – and y ou could be one
of them!

There are few moments in life that will stay with you through your years, but
reaching the top of Kilimanjaro is one of them. The mountain is immense. Lo-
cated in Tanzania, it is 49 miles long by 24 miles wide and soars above the Rift
Valley to a staggering 19,335 feet. Conquering it is a challenge that dra ws trekkers
from across the globe. 

Tanzania is also the base for Bridge2Aid, the UK dental and community deve-
lopment charity that operates the ‘Dental Volunteer Programme’ which takes
volunteer dentists, hygienists and nurses to Tanzania four times a year to train
local health workers in emergency dentistry.

Since 2004, Br idge2Aid has been able t o help t ens of thousand of people
thanks to the generosity of its suppor ters, many of them members of the UK
dental profession. By fundraising for Bridge2Aid’s vital work, your climb will
make a lasting difference in the lives of hundreds of thousands more people in
Tanzania.

Bridge2Aid’s Chief Executive Mark Topley said:

“It has been a privilege to hear the stories told by the climbers from our Climb
Kili events over the past 3 years. It is such an amazing place and the sense of
achievement experienced by the climbers is mir rored by the st ories of what
we have been able to achieve through the funds raised by Climb Kili. Over the
past 4 years we have been able t o expand our training of Clinical O fficers in
Emergency Dentistry from just 15 trainees in 2006 t o almost 50 in 2010. We
just could not have done that, and in turn treated so many thousands of people,
without the funds raised by our climbers.”

Simon Roland, a dentist from London climbed Kili in 2007 and is now a trustee
of Bridge2Aid:

‘Climbing Kili was a tough but wonderful experience. We met some great people
and had a fantastic time together as we all battled to make it to the top of the
mountain over 5 arduous but very rewarding days. The end result was a great
sense of achievement whilst at the same time raising money for a very worthy
cause. I heartily recommend everyone to take part in 2011.’

>> FLASH NEWS
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The Challenge Awaits You!
Kilimanjaro



Editor’s Notes:

Bridge2Aid (B2A) is a dental and community deve-
lopment charity working in the Mwanza region of
North West Tanzania. We started full scale opera-
tions in 2004 and w ork closely with the Tanzanian
Government to deliver aspects of their dental stra-
tegy. We operate a not-for-profit dental clinic in the
city of M wanza (Hope D ental Centre), and have a
community development programme for the disa-
bled community based at Bukumbi Care Centre.

Our focus is sustainability – empowering local people
to improve their own lives over the long-term. We
have Trustees and administration in the UK and we
are a UK registered charity no. 1092481. Bridge2Aid
is a r egistered Non- Governmental Or ganisation
(NGO) in Tanzania with additional Tanzania-based
Advisors.

The four key aspects of Bridge2Aid's vision are:
- To provide pr imary dental car e and oral health
education to communities in Tanzania
- To equip and fur ther train local health personnel
to provide emergency dentistry to rural communities
- To care for and empower the poor and marginalised
in Tanzanian society
- To provide opportunities for UK dental professionals
and others to use their sk ills to serve Tanzania, as
locums or participants on the Dental Volunteer Pro-
gramme (DVP).

Further information/pictures/comment available
from: 
Lucy Jenkins, B2A Communications Co-ordinator
07989 285715, lucy@bridge2aid.org
Or contact Mark Topley, B2A CEO +44 (0) 845 004
7559, mark@bridge2aid.org

Bridge2Aid is a UK registered charity, No 1092481.
www.bridge2aid.org
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To take part in ‘Climb Kili’ participants need to raise at least £2,950 – sounds a big amount, and it is, but very
achievable and B2A will provide lots of support to help you not only reach the target but exceed it. As well
as a fundraising pack and advice on the phone, there are also training weekends between now and the challenge
when participants will receive fundraising advice and swap ideas with other climbers, many of whom will
have raised amounts like this before. 

Since the Comic Relief team climbed the mountain in 2009, Climb K ili has become a very popular challenge,
so contact Bridge2Aid soon to secure your place before they run out!

To find out more, contac t Naomi at the Br idge2Aid UK office on 01243 780102, email
fundraising@bridge2aid.org or visit the website – www.bridge2aid.org.
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Hi-Tec Implants Ltd are designers and man-

ufacturers of Dental Implants with its own

CNC production facilities. HI-TEC IMPLANTS

LTD specializes in producing its own design

Implants as w ell as compatible implants

and mini/monoblock implants . HI-TEC IM-

PLANTS LTD complies with the highest in-

ternational standar ds, appr ovals and

directives in the field of medical devices:

FDA approval since 1994, CE mar k - M ed-

ical D evices Dir ective 93/42/EEC, ISO

13485:2003, ISO 9001:2000. We are looking

for serious established distr ibutors in Rus-

sia, Ukraine, South Amer ica, USA and Eu-

rope. Contact:

Tel: +972 99587775

Fax: +972 99582713

E-mail: sales@hitec-implants.com

Website: www.hitec-implants.com

•••

VIPI Ltda. has grown to be Latin Amer icas

largest acrylic teeth and resin manufacturer,

now in 48 countr ies with its 2 and 3 la yer

high quality teeth and var ious qualities of

acrylic r esin all cer tified by the

ISO9001:2008, ISO13485:2003, CE Mark and

FDA among others . For more information

please visit our website or call us on:

Tel. +55 1935655662

Web: www.vipi.com.br

E-mail: international@vipi.com.br

•••

Company: MESTRA (Talleres Mestraitua, S.L.)

Address: Txori-Erri Et orbidea, 60- 48150

Sondika, Vizcaya (Spain)

Tel: +34 944530388

Fax: +34 944711725

E-mail: mestra@mestra.es

Website: www.mestra.es

Activity: M anufacturing of pr oducts and

equipment for laboratory and dental surgery

Quality Certificates: ISO-9001:2000

MESTRA® is a Spanish manufacturer of den-

tal machines and equipment with an expe -

rience of more than 55 years in this sector. It

supplies wholesalers and domestic dental

depots with its products and exports to over

50 countr ies. Among its wide catalogue -

with more than 600 different products - it

may be highlighted the stainless st eel line

products, trimmers and presses, dental ma-

chines of all k ind and a whole range of ac-

cessories and tools.

•••

OLSEN is one of the leading dental equip -

ment manufacturers in Latin Amer ica. We

provide a wide range of pr oducts such as

dental sets, stools and examination tables .

We are currently searching new distributors

worldwide. For more details, please contact us. 

Tel: +55 4821066000

E-mail: export@olsen.odo.br

Website: www.olsen.odo.br

•••

Crown Br idges S.L distr ibutes collagen

membranes C ollagene A T. Resor bables

within 180 days for guided tissue regenera-

tion. Reticular collagen with bar rier effect,

non allergenic and lyophilized. Box contain-

ing six membranes inside . Its quality-price

relationship is very good. We are looking for

dental distributors in Poland, Germany, Hun-

gary, Netherlands, India and UK.

Crown Bridges S.L.

Mallorca, 140; 2º 4ª

08036 - Barcelona - Spain

Tel: +34 933968091 (ext.2) // +34 934533841 

Fax. +34 934515628

www.crown-bridges.com

romi@crown-bridges.com

•••
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Started in 1995, SINO-DENTAL no doubt has grown into the biggest dental show
in China. It is a benchmarking dental event in Asia dental field and enjoys a high
reputation in China and around Asia.

In 2010, SINO-DENTAL has an exhibition ar ea of 30,000 sq met ers and 620 ex-
hibitors from 21 countries and regions. Over 70 exhibitors participated in SINO-
DENTAL as national pa vilions, such as Ger man P avilion, Japanese P avilion,
Korean Pavilion and US Pavilion. 

Our comprehensive range of exhibits include dental equipments , affiliated fa-
cilities and health care products. Various demands could be satisfied by both the
most advanced international products and the Chinese ones which ar e supe-
rior in technology and quality while competitive in price.

The International Health Exchange and Cooperation Centre, Ministry of Health,
P. R. China, Chinese St omatological Association & Peking University School of
Stomatology jointly organize SINO-DENTAL, which mak es the exhibition the
most authoritative and professional in China dental field. In SINO-DENTAL 2010,
53 high-level seminars covering 104 topics were held. The academic and tech-
nical seminars and the exhibition attrac ted 70,000 visitors from 80 countr ies
and regions.

SINO-DENTAL 2011 will be held in China National C onvention Centre (CNCC).
We are looking forward to meeting you in June of 2011 in Beijing!

International Health Exchange and Cooperation Centre
Ministry of Health, P.R. China
Add: Room 703, B3 Wudongdalou, No.9 Chegongzhuang Street Beijing,
100044 P. R. China
Contact: Ms. Yin Haiyan/ Ms. Kang Le
Tel: +86 10 88393922//3917
E-mail: info@sinodent.com.cn
www.sinodent.com.cn/en

SINO-DENTAL 2011
Welcome to the 16th China I nternational
Dental Exhibition & Scientific Conference 
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Changes within the new EU directive
(2007/47/EC) on CE marking of Medical Devices

Although the previous Medical Devices Directive 93/42EEC has not been radi-
cally changed, a series of clarifications and innovations have been added to im-
prove the interpretation of procedures for the evaluation of pr oducts across
Europe. The changes concern, among others, the essential requirements which
medical devices must satisfy in or der to be legally placed on the mar ket, the
procedures to evaluate the conformity of the devices as well as their classifica-
tion. Following are some of the changes which may have an impact on manu-
factures and/or final users.

Changes introduced by the  2007/47/EC

• INTENDED USER: The duty to specify the intended user makes it compulsory
for manufacturers of tailored medical devices to prepare clear and detailed in-
structions for their devices considering the end users skills and knowledge. 
This requirement is particularly important for devices intended for non-profes-
sional use.

• CLINICAL EVALUATION: The new directive emphasizes the need to provide
clinical evidence for all devices. All devices are now in need of such data, inclu-
ding devices for Class I. This is undoubtedly the most important innovation of
the entire Directive. Additionally, this imposes more stringent requirements for
what constitutes "clinical tr ial" and calls f or a stronger attention from the au-
thorities. Annex X on clinical evaluations has been changed. Consequently, ma-
nufacturers must now analyze and review the clinical part during the planning
stage to identify any problem that needs further investigation. Such control will
be inserted in the document risk analysis at the design stage but also after the
commercialization of the product in order to keep updated to the state of art
all the technical data of the medical device. In fact, for a better demonstration
on the compliance of the medical device, manufacturers are obliged to imple-
ment a procedure to review the production of the device ev en after its com-
mercialization, with the dut y t o r eport t o the author ities an y accidents or
withdrawal from the market. Clinical data may come from the following sour-
ces, to mention a few: a) clinical investigations carried out for the specific device 

b) clinical trials or other studies published in scientific literature relating to similar
devices, where the equivalence of products must also be demonstrated c ) Re-
ports published on other clinical exper iences related to the device or similar
devices, where the equivalence of devises must be demonstrated.

• STAND ALONE SOFTWARE: Directive 2007/47/EC specifies that the software
itself, when specifically intended by the manufac turer to be used f or one or
more of the medical purposes set out in the definition of a medical device must
be considered a medical device. So the software must be validated according
to the state of art, taking into account the principles of life cycle development,
risk management, validation and v erification. Harmonized standard EN IEC
62304:2006 "Medical device software - the processes of software life cycle" may
be used to comply with new regulations. Moreover, software considered a me-
dical device must be classified according to the classification rules set out in
93/42. Note that the stand-alone software is considered an active medical de-
vice (Annex IX, rule 1.4). For example, software packages that run on PC or Smar-
tphone, which allow y ou t o mak e diag nosis (t elemedicine application) or
involved in treatment plan (e .g. the simulation of sur gical implants) are now
considered active medical diagnosis or treatment. Therefore, as a stand-alone
software it must be CE marked to indicate its compliance with the provisions of
the Directive to enable them to move freely in the Community and be opera-
ted according to their destination.

• ERGONOMIC DESIGN: To ensure patient safety, ergonomic design is now
considered an essential requirement of the medical device. The ergonomics of
medical products is becoming the focal point of the development process. The
harmonized standards EN 60601-1-6 and EN 62366:2008 can be used t o de-
monstrate compliance with this requirement.

• SINGLE USE: Particular care must be taken to ensure that the reprocessing of
medical devices does not endanger the health and safety of patients. Thus, for
single-use devices, manufacturers must now pr ovide all the inf ormation on
known characteristics and technical factors that could pose a risk if the device
were to be reused.

Substantial changes have been introduced on active implantable medical devices as well as on all other medical devices by the new EU
directive 2007/47/EC, into force from October 11th 2007. According to the new directive, all Member States "shall apply [the transposition
measures] from March 21st 2010". The consolidated Directive has become mandatory as of March 21st 2010, without any period of transition.
Thus, in absence of any transitional provisions, medical devices placed on the market or put into service after March 21st, 2010 must meet
the requirements of the revised directive.  The introduction of these standards at national level emphasizes the need for companies operating
within the Community to acquire adequate information to avoid mistakes on the interpretation of the regulations. The novelties introduced by
the directive will have implications for manufacturers, Notified Bodies and national authorities.

IMP INFODENT4-10_8:Layout 1  10/11/10  10.58  Pagina 42



• CONFORMITY ASSESSMENT: Manufacturers of sterile medical devices and
measurement can now enjoy g reater flexibility in selec ting the route to de-
monstrate compliance of their device. In fact, it has been introduced, specifically
for them, the possibility of adopting a complete system of quality assurance in
accordance with Annex II of Dir 93/42. This will be very useful for those manu-
facturers who are already certified under this Annex or for those that may also
want to be included into this certification scheme accessories to their medical
device that until recently needed to follow a different approach.

• E-LABELLING: The labelling of medical devices in the EU poses a challenge
for producers that should provide instructions for use (IFU) in different langua-
ges. Currently, most IFU are provided in paper format, which can be very long.
The term "e-label" refers to the possibility of using innovative means to provide
IFU electronically. The new Directive 2007/47/EC gives to the manufacturer the
possibility to provide information related to the medical device by other means.
It could potentially allow to provide IFU in a CD or other electronic means, eli-
minating the various versions of paper now required.

• DECLARATIONS OF CONFORMITY: Manufacturers of medical devices are re-
quired to declare compliance with the directive of their product in a Declara-
tion of Conformity. Declarations of conformity issued from March 21, 2010 are
automatically referred to the revised Directive. From such date, manufacturers
must  be able to demonstrate compliance with all requirements of the revised
Directive which apply t o their product. If manufacturers have placed on the
market or put int o ser vice products to meet the new r equirements before
March 21, 2010, they must have already declared that their Declaration of Con-

formity refers to Directive 93/42/EEC as amended by Dir ective 2007/47/EC.
Otherwise, as in the case of declarations of conf ormity issued before October
10, 2007 (publication date of the amendment 2007/47), the statement should
have been reprinted. When a notified body is involved in conformity asses-
sment (e.g. peripheral class II or higher) it has t o follow a similar procedure. A
Practical Guide to EU-wide standards for the issuance of the new Declaration of
Conformity can be found in the following document from the Commission on
Implementation of Dir ective 2007/47/EC amending Dir ectives 90/385/EEC,
93/42/EEC and 98/8/EC of June 5, 2009.

The need to implement Directive 2007/47/EEC at national level within the Eu-
ropean Community has enabled the EU Member States to introduce, with some
limitations, further elements necessary to adapt the EU legislation to the spe-
cific national contexts, thus introducing different regulations in each country.
It is therefore important that all companies int ending to commercialize  their
products in the EU become a ware of all the elements intr oduced in each sin-
gle country within the community.
For further information and legal consultancy on CE certification:

ENGINEERING & CONSULTING s.a.s
E-mail: amministrazione@encon.it
E-mail: legale@encon.it
Website: www.encon.it

Official partner with:
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As well as transposing the technical aspects of the new Directive, the Italian le-
gislation has undergone adjustments on “supervision of accidents”, “clinical trials”,
“publicity” and “penalty system”.

In particular, rules governing the supervision of accidents present significant
innovations: all withdrawals of medical devices fr om the mar ket imposed by
the Ministry of Health are under the responsibility and at the expenses of the
manufacturer if the manufacturer has wrongly applied the technical regulations
of the EU Directives or even if he has applied them cor rectly but they are not
specific and complete for his type of production.

If the manufacturer fails to observe the obligation of withdrawal, it is considered
a criminal offense. This subject is governed by Article 9 that replaced Article 10.
The different types of accidents to be reported by health professionals (paragraphs
2 and 3) and manufacturer (paragraph 7) are included in the 1st paragraph of this
article, while the methods of communication are currently defined in the Minis-
terial Decree 15.11.2005.

Lastly, the manufacturer must provide a method for assessing the experience ac-
quired on his devices dur ing commercialization (post-marketing follow-up,
Annex II, paragraph 5 and Annex X, paragraph 1.1 c).

In fact, the surveillance and supervision of accidents, operated by competent
authorities of the Member States, are subsequent to the phase of commercialization
and they occur either through random controls or reports from the parties.

Such method of subsequent controls on the entrance of devices into the market
has led to the drafting of a policy that provides more specific requirements to

keep records of the devices. For instance, attention was driven towards the in-
clusion of a deadline that r epresents a specific time limit required for keeping
the documents, thus providing a base for the application of the penalty when
rules are broken.

Furthermore, to ensure effective, proportionate and dissuasive force to sanctions,
the cases for the use of special penal sanctions have been limited to two: non-
disclosure of serious accidents and failure to comply with mandatory provisions
of the competent authorities. The formula “unless the act constitutes a crime”,
was maintained to permit the application of any additional penalties and sanctions
in cases of criminal offenses affecting constitutionally guaranteed interests such as
health (e.g. Articles. 441, 582, 589, 590 of the Italian Penal Code).

In order to allow competent Italian authorities to run efficient and fast actions
of monitoring and super vision to protect public health, t wo directions have
been followed:
- updating of the rules on special measures for health monitoring and safeguard
clause (Article 8-8-a and b , L. D ecree N.507/92 - Ar ticles. 7:13-ter of L. D ecree
no. 46/97);
- the provision of pecuniary sanctions for the subject responsible of improper
or absent CE mar king, alongside administrative measures restricting market
entry as well as imposing the withdrawal of the product for evaluation (Article
9 L. Decree no. 507/92 - art. 17, Leg. n.46/97).

Over 90 sheets were drawn for the evaluation of both gravity and extent of the
breach of regulations. Many factors were considered in preparing these sheets
such as the territorial extension and potential duration of the infringement, the
level of adverse effects, the potential illegal economic benefits obtained by the
subject responsible, whether the guilt originated from intention or negligence,
individual or collective punishable behavior.

Different categories of subjects potentially involved in the infr ingement were
considered: from the manufacturer to the individual health professional (taking
into account the degree of consciousness of the act, its consequences and the
potential economic benefit that such persons might have drawn from the un-
lawful conduct).

Hence, five levels of indicators were identified for the violations contained in
the text which, to ensure effective deterrence, have been associated to five levels of
minimum amount of the penalt y, setting the highest amount at six times the
first.

The need to transpose Directive 2007/47/EEC (mandatory as of March 21st
2010) at national lev el within the E uropean Community has enabled EU
Member States to introduce, with some limitations, further elements to the
specific national contexts. The introduction of such regulations underlines
the necessity for medical companies operating within the C ommunity to
acquire adequate information to avoid incurring risks.
This ar ticle will f ocus on the implementation of such dir ective in I taly,
through the Legislative Decree 25 January 2010, no. 37, published in the Official
Gazette no. 60 dated 13 March 2010.  Given the rapid technical changes occurr-
ed in the design, production, use and safety of medical devices, this Decree
is intended to make Italian legislation on medical devices more coherent.

Implementation of new EU Directive
(2007/47/EC) in the Italian Legislation
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The central subject in the regulation of medical devices, as it has been outlined
for years at EU level, is the manufacturer/authorized representative. Most of the
obligations concern this category: manufacturers have to notify the Ministry of
Health address and description of devices and they must pr ovide all data ne -
cessary to identify these devices, along with label and instructions for use.

If the manufacturer is located outside the European Union, he must explicitly
designate a single subject, natural or legal person established within the Union,
who acts on behalf of and can be addressed to instead of the manufacturer.
Manufacturers are also subject to sanctions ranging from EUR 500 to 128,400.

Among the merely economic implementations, it is also included the payment,
to be carried out by 30 Apr il of every year, of a 5% contr ibution for self-assessment
for promotional activities directed towards health care workers. (The obligation
to pay is governed by 1st c. 409, Lett. d) of Act No. 266/05, as amended by Arti-
cle. 1, c. 825, Lett. b), Law No. 296/06).

The contribution is borne by all “companies that produce or market medical de-
vices in I taly, including in-vitro diagnostic medical devices and cust om made
devices”.

The rule applies t o the promotion of a pr oduct by “doctors, health professio-
nals, including executives of health institutions and pharmacists”, if the product
meets the definition of “medical device” and is labeled and marketed under the
EU sector directives.

“The total expenditure borne in the previous year” is the basis of assessment for
contribution. It includes specific “cost items” as by Technical Annex to the Mini-
sterial Decree 23/04/2004 - relating to the pharmaceutical field, but to which this
law explicitly refers to - excluding “net costs for the staff”.

Failure to pay leads to a penalty of EUR 7,500 to 45,000, besides the sum already
due, increased by 5% for each month of delay.

The most relevant administrative penalties are those affecting subjects who
place into the market or service medical devices without CE marking or attestation
of conformity (both the manufacturer’s declaration and any certificate issued by
the Notified Body).

In such case, the penalty ranges from EUR 21,400 to EUR 128,400 for any subject
placing in the mar ket, selling or ser vicing non-compliant medical devices , as
well as for the manufacturers of custom made devices that are non-compliant
or without the declaration required in the relevant technical Annex.
These sanctions are aimed at protecting and ensuring the so-called “public con-
fidence” in the regularity of CE marking. Just as serious are sanctions for the ma-
nufacturers/authorized representatives that mar k a device inappr opriately, as
in the case of pr oducts falling outside the definition of the Decree, or unduly,
because the product does not meet all essential requirements.
Medical devices not bear ing CE mar king are always subject to administrative
seizure.

Source:
ENGINEERING & CONSULTING s.a.s

00156 Roma – Via Carlo Arturo Jemolo 151
Tel: +39 06 41222405 
Fax: + 39 06 89681690
E-mail: amministrazione@encon.it // legale@encon.it

Website: www.encon.it

Partner with:
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CEDE

On the 25th of September ended the twentieth Central Dental Exhibition CEDE.
It was the third edition at the Poznań International Fair venue. 

CEDE exhibition is the biggest and most impor tant event in the dental indus-
try in Poland. This year the exhibition was visited by over 13 thousand profes-
sionals connec ted with the dental industr y. I t r epresents a 3% incr ease
compared to 2009. At an ar ea of 18 thousand sqm,  300 exhibit ors presented
their offer. Not only all of our mar ket leading manufac turers and distr ibutors
took part to the exhibition, but also companies fr om Germany, Italy, France,
Spain, Switzerland, Slovakia, Czech Republic, Lichtenstein, Latvia, Estonia, USA,
China. 

Traditionally, the exhibition was accompanied by the Congress of Dental Teams. 
Nine Congress sessions attended by 1,380 doctors, hygienists and dental assis-
tants. 

Congress session topics:
• Occlusion -  Diagnostics And Treatment
• Modern Implantology
• New Technology And Scientific Achievements In Practical Dentistry
• Fostering A Better Relationship With A Patient
• Conservative Dentistry
• Session For Hygienists And Dental Assistants
• First Aid In Emergency Cases In The Dental Surgery
• Tooth Cracks And Fractures - Diagnostics And Treatment
• Advances In Clinical Periodontology

Scientific director of the Congress of Dental Teams is professor Stanisław Suli-
borski of Medical University in Łódź.
Simultaneously, in pavilion 7 conference rooms were held lectures, courses and
workshops organized by the exhibitors.
Dental Tribune Study Club successfully carried out lectures during all days of the
exhibition. 

On the 23rd of S eptember gathered the Committee of GRAND PRIX 2009
composed of:
Dr. Bartłomiej W. Loster – President of Polish Dental Association – Chairman
Prof. Barbara Adamowicz – Klepalska – Medical University in Gdańsk
Mrs. Bożena Florczyk - Chairman of the Polish Society of Dental Technicians
Prof. Honorata Shaw - Medical University in Poznań
Dr. Andrzej Baszkowski - Greater Poland Medical Chamber
Dr. Mariusz Pryliński - Medical University in Poznań
Prof. Stanisław Suliborski - Medical University in Łódź

The Committee in a secret ballot has granted the following awards:
• in the category "Dental Equipment":
to Amadar Sp. z o.o. for CEREC – system for creating all-ceramic restorations in
dental office.
• in the category "Technical Equipment":
to ROKO Sp. z o.o. for MULTIPRESS injection system 
• in the category "Materials":
to SEPTODONT POLSKA Sp. z o.o. for BIODENTINE ™
• in the category "Auxiliary Materials, Preparations and Prophylaxis Devices":
to ELAMED Publishing House for set of films “Modern dental technician” 

Grand Prix 2010 statuettes were awarded at the CEDE Banquet. 

CEDE 2011– September, 22-24, 2011
* data audited by CENTREX
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As a distr ibutor, we are doing our best t o

provide Polish dental laboratories with the

highest quality products. We are focused

on ther moplastic mat erials, laborat ory

equipment and advanced pr oducts f or

dental laboratories. Our aim is t o give our

customers a wider choice of pr oducts by

gradually broadening our offer. That is why,

if you are interested in cooperating with us,

please wr ite at: mar keting-

flexite@rudimex.com.pl

P.H. Rudimex

Zielona Góra, Poland

Tel: +48 602559322

Website: www.flexite.pl

•••

An Iraqi dental distr ibutor based in Bagh-

dad, family based business sear ching for

suitable dental manufac turers and brands

to be distributed in the republic of Iraq, in-

terested parties free to contact us.

Al Bihar Medical Trading

Dr. Mustafa Hussein

Tel: +964 15416484

E-mail: albihar2002@yahoo.com

•••

Occidental SRL are looking for manufactur-

ing Companies around the world who wish

to enter the Dental Market Argentina. If any

company is interested to contact us kindly

Fri e-mail by wr iting to: consultores@occi-

dental.com.ar

•••

AL-SAWARI MEDICAL EQUIP. TRADING CO.

Sharjah-UAE

King A. Aziz St.

Omran Tower - Office 705

• Looking for

manufacturers
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P.O. Box: 38628

Tel: +971 65735070

Fax: +971 65735071

E-mail: sawarimd@emirates.net.ae

Website: www.alsawarimedical.com

EXCLUSIVE AGENT:

Ivoclar-Vivadent: All Ceramics & Furnaces,

Dental Alloys

OrthoTechnology - USA

Renfert-Dental lab Equip. & Materials 

DenTag - Italy: High Quality Instruments

Siladent - Germany: Dental Lab. Materials

Silfradent - Italy: Dental Lab Equipment

Galloni - Casting Machines - Italy

Dia-Tessin Swiss Dental Instruments

•••

An Iraqi based dental distr ibutor based in

Baghdad, having branches in most of the

main Iraqi cities, looking for dental manu-

facturer products to be distr ibuted upon

direct business relationship, interested par-

ties free to contact Dr Reem A zad @ mal-

mazd@yahoo.com.

Dr Reema Azad, Purchase Manager

AL MAZD

AGMEST Business group

P.O. Box 2489 Jadriah

Baghdad-Al-karrada Karij-Haybabil

IRAQ

•••

We’re leading dental suppliers in Oman

looking for dental materials & equipment

Manufacturers. Please contact us: Looking

for Manufacturers.

Al Saadi Medical Supplies

P.O.Box 1289, PC 133

Muscat, Oman

Tel/fax: +968 24704003

E-mail: asmeds@omant el.net.om // al-

saadimeds@gmail.com

•••

Since 2005 4T Technologies develops and
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markets titanium-made medical devices in

the greater Asian region. We work with Tri-

non Titanium, a Germany based manufac-

turer, in deliv ering the highest qualit y

products to our customers throughout the

world. Our customers range from distribu-

tors of medical devices , manufac turers of

surgical products and medical practitioners

at the forefront of their profession. www.4t-

technologies.sg

Company name: 4T Technologies Pte Ltd

Address: One Temasek Avenue, #24-01B

Millenia Tower

Singapore 039192

Tel: +65 63392056

Fax: +65 6339 4056

E-mail: info@4t-technologies.sg

•••

Import and distr ibution of dental pr oducts

and equipments: GC, BEGO , VITA, NSK, SIC,

GLOBAL TOP. Interested to find other dealers

and dental companies to cooperate.

West Dental Teh-Med

Revolutiei 62/4

310025 Arad Romania

Tel: +40 723 241938

E-mail: office@westdental.ro 

Website: www.westdental.ro

•••

We are general distributor of stomatological

and pr osthetics mat erials, pr oducts and

equipment. We are on Polish dental market

since 1992, we establish good and strong re-

lationship with our cust omers, and get the

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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status of general and r eliable distr ibutor.

Our impor ted goods ar e alwa ys in best

quality, and satisfying for our customers. We

wish to widen our activity more and more,

any companies interested to start cooper-

ate with us, we invite to contact Ms. Mag-

dalena Kudas' - M anager,

office@art-dental.pl. If you got any query,

request or some int eresting offers for us,

please do not hesitate and let us know.

ART-DENTAL S.C.

55-300 Sroda Slaska

ul. Kopernika 38

POLAND

Tel/fax: +48 713173878

Website: www.art-dental.pl

•••

The company Dental Georgia was estab -

lished in 2004 and has been active and suc-

cessful in the dental field since that period.

Our main dir ection is impor t and sale of

Dental Materials, instruments, disinfection

solutions, medical equipment and devices.

DENTAL GEORGIA  - a reliable partner and a

step forward in dentistry!

Address: J. Kakhidze str. #1

0102 Tbilisi, Georgia

Tel: + 99532 969215

Fax: + 99532 910737

E-mail: info@dental-georgia.ge

Website: www.dental-georgia.ge

•••

IRALI INTERNATIONAL INC - Complete solu-

tions for Implantology - is looking for man-

ufacturers of Ultrasonic Sur gical Systems

with Illumination and Surgical Micromotors

with Optic I llumination for distribution in

Romania. I nfo about the compan y:

www.irali.bizoo.ro.

Contact phone: +40 722497009

Address: Avram Iancu street nr.48A, ap.40A

500086 Brasov Romania.

E-mail address: irali.inc@gmail.com
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34. International Dental Show
Cologne 2011 March, 22 to 26
www.ids-cologne.de
Contact: Julia Schmidt
Phone: + 49 221 821-2915
Fax: + 49 221 821-2826
E- mail: j.schmidt@koelnmesse.de

Koelnmesse GmbH
Messeplatz 1
50679 Köln
P.O. Box 21 07 60
50532 Köln
Germany
Phone: +49 221 821-0
Fax: +49 221 821-2574
info@koelnmesse.de
www.koelnmesse.de

The International Dental Show (IDS), which will open its doors fr om 22nd to
26th M arch 2011, will offer exhibit ors and visit ors a v ery special ser vice.
Lufthansa is the official airline of IDS 2011, and it will be offering exclusive special
deals to visitors from more than 250 cities in 100 countr ies. In addition to the
discount flight tickets from Lufthansa, visitors travelling by train to the Interna-
tional Dental Show can tak e advantage of the discount train tick ets on offer
from Deutsche Bahn (German Railways).

International flights to Cologne, Düsseldorf and Frankfurt can now be booked
online for the period between 15th March and 2nd April 2011 at the Lufthansa
booking platform (http://www.lufthansa.com/Event-Buchung) by entering the
access code “DEVSN”. The site automatically displays the discounts and im-
proved terms and conditions f or First, Business and Econom y Class tickets, as
well as any especially low prices that might be available. (Important information:
You must allow popup windows for this website because the window for the
booking platform will not open otherwise.)

Close to the exhibition centre is Cologne-Bonn Airport, a main hub for several
low-cost carriers that offer flights within Germany and other European countries
at very affordable pr ices. All of the destinations that can be r eached from
Cologne Airport are listed at http://www.airportcgn. de/main.php?id=17&lang=1.

In cooperation with the German railway company Deutsche Bahn, Koelnmesse
is offering trade fair participants special prices starting at €99 for rail tickets to
the exhibition centre station K öln Messe/Deutz from anywhere in Ger many.
Tickets can be booked by calling the Deutsche Bahn ticket office (DB Dialog) on
+49 (0)1805/311153 (callers should mention the key word “IDS”). Alternatively,
tickets can be booked online at www.ids-cologne.de up to three months before
travelling to Cologne.

Exhibitors and visitors can use buses and trams fr ee of charge in and ar ound
Cologne. This is because visitors and exhibitors can use their admission tickets
to travel free of charge on the local public transport network of the Rhine-Sieg
Transport Authority (VRS). This also applies t o the local railwa y which takes visitors
from the airport to the exhibition centre in only 15 minutes.

The cooperation with these internationally renowned aviation and railway com-
panies is a fur ther service of K oelnmesse. In addition to purchasing discount
flight and train tickets, exhibitors and visitors can also book attrac tive hotel
rooms in C ologne and the sur rounding ar ea by going t o the w ebsite at
www.hotelzimmerbuchung.com. Individual travel packages (flight, hotel room,
car hire) can be booked online at www.ids-cologne.de. Koelnmesse will also be
happy to help you with visa applications.

IDS, which tak es place in C ologne ev ery t wo y ears, is or ganized by the
Gesellschaft zur Förderung der Dental-Industrie mbH (Society for the Promotion
of the Dental Industry), the commercial enterprise of the A ssociation of German
Dental Manufacturers ( VDDI). The trade fair is staged by K oelnmesse GmbH,
Cologne.

PRESS RELEASE
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IDS 2011 to cooperate with Lufthansa
and Deutsche Bahn (German Railway)
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Distributor in Indonesia is looking for Manu-

facturers: PT Sigma Samamitra is a newly es-

tablished dental pr oduct distr ibutor in

Jakarta, I ndonesia. Our compan y is man-

aged by seasoned business entr epreneurs

experienced in marketing dental and prod-

ucts. We are looking for good quality dental

laser, tooth whitening equipment, and den-

tal units from oversees. Interested manufac-

turers please contac t us with pr oducts

information to hm.sigmasm@gmail.com. We

will respond immediately.

•••

The compan y, w ell-known on the dental

market of Ukraine, with the advanced dealer

network, offers cooperation on exclusive dis-

tribution t o manufac turers of the dental

equipment, materials and instruments . The

basic request - payment of obligatory regis-

tration of own pr oduction in M inistry of

Health of Ukraine.

Our Contact Details:

Service-Centre Ltd.

52, Bazarnaya Str.

65125, Odessa, Ukraine.

E-mail: sc.ltd.dental@gmail.com

•••

S&B Dental company is leading dental com-

pany in Sudan, our mission is to build up big

turn key projects like dental hospitals, dental

universities, dental cent ers, et c., w e ar e

proud to work as sole agent in Sudan for big

Italian companies names. For more details

please contact us at the following address:

S&B Dental Company Ltd.

Dr. Salah Dafalla A.

General Manager

Mobile: +249 912309655

Tel/fax: +249 183235868
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E-mail: sbbdental@yahoo.com

P.O.Box: 11797

Khartoum-Sudan

•••

Trimunt Corp., Kyoto, Japan

We are the importer and exporter of dental

products. Especially handling dental mod-

els and accessories for dental professionals.

www.trimunt.co.jp

•••

Pishva Tejarat Dandan C o., as one of the

Leading Dental Trading Companies

in Iran with powerful Marketing Network

are looking for close business

relation with manufacturers of Dental Dia-

mond Burs, Dental Filling Materials to work

on thire products in Exclusive base.

Pishva Tejatat Dandan Co.

www.pishvadent.com

E-mail: pishvadent@yahoo.com

Tel: +98 2166914991

•••

ENDODENT is a new dynamic, fast growing

company in the field of dental

equipment. The object of the compan y’s

activities is the importing and

selling of dental products with specialized

focus in the branches of

cosmetic dentistr y and endodontic . The

company based in C entral Greece, at the

same time through a totally organized net-

work of associat es-salesmen-

representatives, the company distributes its

products on a pan-Hellenic basis.

E-mail: info@endodent.gr

Web: www.endodent.gr 

Central Greece

Tel: +30 22310 47337

Fax: +30 22310 47370

GREECE
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Herzliya 46379

Israel

E-mail: yanai@bioline.co.il

Fax: +972 97418883

•••

We wish t o impor t second hand dental

chairs and other dental equipments, usable

to sell in Indian market. Please contact:

E-mail: todiexp@gmail.com

Todi Exports

Todi Estate, Sun Mill Compound,

Lower Parel, Mumbai 400013

India

Tel: +91 2224954271//72

Fax: +91 2224936526

•••

IMS is an organization specialized in sales of

dental and medical pr oducts with focus in

the Latin American region. We offer our serv-

ices to manufacturers that have gained suc-

cess in their local mar kets and wish t o ex-

pand their business int ernationally. We

direct sales efforts to a powerful network of

distributors.

INTERNATIONAL MEDICAL SALES

RValera@intermedsa.com

Lima: +51 13031747

Miami: +1 7864721998

Fax: +1 2066005498

•••

VRP DENT Co., Ltd.

314/28 Si Ayutthaya road Rajchatevee

Bangkok Thailand 10400

Our company has been distr ibuting dental

equipment and materials exclusively in Thai-

land for 17 years. We are looking for suppli-

ers of Needles, Aerotor and Composite etc.

E-mail: mdvrpdentl@gmail.com

Website: www.vrpdent.com

•••

Qingdao Medicon Trading Company

Tel: +86 53281920666

Fax: +86 53281920665

Mobile: +86 13854299184

Website: www.medicon.cn

E-mail: medicon@medicon.cn

We promise to take extra care for you!

Dentales Juana de Arco c.a.

dentarco@gmail.com

Venezuela Import. Mayor.

•••

PRESSABLE CERAMIC INGOTS

We are an I ranian I mporter company lo -

cated in Tehran. We are looking for a PRESS-

ABLE CERA MIC INGO TS manufac turer.

Address:

Novin Dandan Teb Hamid Co.

No.8, Ground floor, Azadi Great Passage

No 241 Bldg., Azadi Ave.

Tehran, Iran, 1419935168

Tel: +98 2166914983~4

Fax: +98 2166914985

www.novin-dandan.com

info@novin-dandan.com

•••

Bioline Ltd. is an import company of dental

products in Israel, as such, we are interested

to import fine products to our countr y. If

until now you don't have any representa-

tive I w ould appreciate your k indness by

sending us y our products catalogue, im-

porter price list and terms to become your

company distributor. Our address:

Bioline Ltd.

Att. M r. Yanai M aydan - D ental Division

Manager

34 Habanim St.
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Basic Facts:

Total area: 92 072 km2
Population: 10.6 million
Political system: Republic
Capital city: Lisbon
Year of EU entry: 1986
Currency: euro
GDP: €159,771 million (2009)
GDP per capita at current prices: €15,800 (2009)
Source: Eurostat

Portugal joined the European Union in 1986 and registered, since its accession,
a rapid growth of GDP and a series of transformation in its economy. Nowadays,
Portuguese economy is widely based on the ser vices sector, which employs
alone almost 60% of the w orking population.  Technology had an impor tant
role in reshaping manufacturing activities, developing the automotive industry,
ICT and elec tronics, plastics working, renewable energy and biotechnologies,
bringing Portugal on the forefront for innovation-driven sectors.

The general economic downturn that affected global markets didn’t spare Portugal,
that experienced a GDP contrac tion by 2.7% f ollowing the drop in domestic
demand, investment and exports.

The estimated GDP growth of 0.7% in 2010 and 1.4% in 2011 follows the modest
signs of recovery of the second part of 2009, but according to OECD’s “Economic
Outlook 87” (May 2010), growth will be very moderate considering the weak
internal demand, lower investments and the forecasted rise in the unem-
ployment rate. A serious issue is the P ortuguese budget deficit, only recently
targeted by a series of measures aimed at strengthening financial stability. The
European Commission report “Impact of the crisis in 2009 and policy response”
underlines the importance of reducing the large external deficit to allow Por-
tugal keep competitive on the European and international scene. External trade,
of which Spain accounts f or about a quar ter, is crucial to the Portuguese eco-
nomy in this period of basically stagnant private consumption and investment,
especially in a framework of tighter access to credit.

Portugal applies EU norms on foreign trade, so trade within the EU is free from
customs duties but an “intrastat declaration” is required to exporters introducing
goods into Portugal. Goods from non-EU countries are subject to an ad valorem
custom duty calculated on the CIF value, according to the Common Customs
Tariff (CCT) of the EU.

Oral Health:

General healthcare statistics (2006)
Health expenditure: €15,436 million
% of this spent by government 70.6%
Health expenditure as % of GDP: 9.63
Health expenditure per inhabitant: € 1,458
Number of hospital beds: 35,762
Source: Eurostat

Oral Health and Dental 
Market in Portugal

2009
-2.7

-0.9

2.6

-12

-10.7

-14.7

76.6

-0.8

9.5

(% change on previous year)
GDP at current prices

Private consumption

Public consumption

Exports

Imports

External demand

Public debt

Inflation rate

Unemployment rate

2010
0.7

1

-0.9

3.5

1.5

1.7

85.4

0.8

9.8

Source: OECD, based on data from Ministry of Finance and Public Administration

Key Economic Indicators
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Dental workforce (Year 2009):

Dentists, stomatologists & odontologists: 7,514
Dentists (medicos dentistas) registered with the OMD: 6,595
Dentists to population ratio (active workers): 1 : 1,611
Dentists in active practice: 5,700
Percentage female: 55%
Qualified dentists practicing overseas: 892
Stomatologists: 698
Odontologists: 666
Specialists (Year 2007)
Orthodontists: 38
Oral Surgeons: 4
OMFS (Oral and maxillofacial surgeons): 90
Hygienists: 500
Technicians: 546
Source: CED, OMD

Dental Practice (Year 2008):

General (private) practice: 6,974
Public dental service: 43
University (2004 data): 200
Hospital: 90
Armed Forces: 31
General Practice as a proportion: 95%
Source: CED

Extract from the OMD (Portuguese Dental Association) report “Official Data 2010”:

• The number of OMD members has been increasing at an annual rate of 8.2% since 2002, and is expected
to rise till 2015; the estimat ed projection for the number of dentists in 2015 indicat es that there will be
about 10,607 dentists in Portugal.
• Most of the dentists are women, and more than half of the dentists ar e under 40 years old, which means
that dentists can be considered a young professional class.
• The dentistry school where most of the dentists graduated was ISCS Egas Moniz, followed by ISCS Norte
and FMDUP, and the lower number of graduates came from the UCP.
• Center and Alentejo regions are those that present higher necessities of dentists. Lisbon, Porto, Ave, Dão-La-
fões and Lower Mondego regions are those that present lower necessities of dentists.
• When compared to the national median, it was observed higher saturation of dentists in the municipali-
ties of Porto, Coimbra, Lisbon and Viseu.
• When compared to the national median, it was observed lower saturation of dentists in the municipalities
of Cinfães, Lagoa (São Miguel), Alcanena, Grândola, Miranda do Corvo and Ansião.
• Currently, there are 43 municipalities without any dentist clinical, which represents 14% of the Portuguese
municipalities. In these municipalities, the mean of the resident population is 5,789.
Full report: http://doc.omd.pt/docs/numeros/omd-numbers2010.pdf

Healthcare provision in Portugal is delegated by the M inister of Health t o the distr ict level (cities and towns).
Each District has an appointed President who is of ten a Public Health Doctor. A Regional Administration is
responsible for large Hospitals and Health Centres where primary and secondary care is delivered, and Cli-
nics which only have primary care facilities. A Public social security tax is paid by all working population (11%
of earnings for employees, 23.75% for employers) and on general terms the National Health service provides
free care to the population.
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According to the “Manual of D ental Practice 2009” released by the C ouncil of
European Dentists, in Portugal the National Health Service runs the public oral
health care system, which employs only a small number of stomatologists and
dentists (medicos dentistas). Oral health pr omotion and prevention is under
the responsibility of the General Directorate of Health through the employment
of Local Medical Centres or Centros de Saude in actions targeting individuals, fa-
milies and schools. However, oral healthcare is excluded from the Public Health
System, as it is delivered under payment of a special fee, except for groups such
as people aged 65 or mor e, unemployed persons, blood donors , pregnant
women, firemen and low income households. 

In 2005, the “National Programme for Oral Health P romotion” (PNPSO) was in-
troduced, aimed at implementing oral illness pr evention among children and
teenagers from 3 to 16 years.

The first official assignment of a percentage of the public budget specifically to
oral health dates back only to 2008, when the PNPSO was extended to pregnant
women and elder ly people with low er incomes, with benefits and contribu-
tions to access dental treatments by adherent private practitioners. €21 millions
were destined to these programmes and has by now, according to figures pro-
vided by the General Dir ectorate on Health, benefited about 50,000 childr en
per year.

Before EU accession in 1986, oral healthcare in Portugal was provided by stomato-
logists, after 3 years of dental training post their medical degree. Stomatologists
work in hospitals and in private practice. Dentists are a separate category named
“medicos dentistas” and together with stomatologists, they can w ork in other
countries of the EU in the framew ork of “acquired rights” legislation. This is in-
stead not permitted to Odontologists, a category created to regularise dental
practitioners who lack ed adequate training. Until the lat e 1990s dentists trai-
ned in Brazil were allowed to practice in Portugal under a bi-lateral agreement,
but since the new EU Directives came into force, they are treated as any other
dentist from non-EU/EEA countries and must have their diplomas recognised
through the public universities. Currently, of the 695 members of other nacio -
nalities, 68% are Brazilian.

Dental care is mainly pr ovided in pr ivate practices, while only a f ew hospitals
and health centres from the National Health Ser vice are staffed with dentists .

Most of practices are located in Lisbon and Porto (1,698 and 1,496 working den-
tists respectively).

Private insurances covering dental expenses can offer reimbursement or con-
vention: in a r eimbursement scheme, the treatment is paid out -of-pocket by
the patient who then gets reimbursed, while most commonly, the dentist earns
a certain amount for each treatment defined by the insuring company, while
the patient makes a copayment to the dentist according to what is agreed in the
contract.

Dentists may contract one or more public, social or private funds.
If a dentist is contracted to a Private Sick Fund, the insuring company pays the fee
without any participation from the patient ex cept for care that is not cover ed,
though some funds r equire some form of copayment. Even dentists who ar e
not contracted accept patients fr om Sick Funds, but the patient pa ys out-of-
pocket and gets partly reimbursed from the fund. Stomatologists also work wi-
thin a similar system, but not Odontologists, as the types of treatment they are
allowed to perform is limited.

In Portugal most of the dentists work in private practice, where patients pay full
fees, and also work with patients included in sick fund schemes. Each sick fund
sets fees and the list of elig ible treatments independently from OMD or other
authorities. Practices are mainly single-handed but mixed practices are not un-
common, including a dentist, a stomatologist or even an odontologist.
As regards publicly employed dentists, the number of dentists w orking in he-
alth centres or clinics is low , even though the national pr omotion and preven-
tion programs need mor e salar ied professionals to deliver dental care to the
targeted groups. 

The INFARMED, I.P. is the Portuguese Authority that evaluates, authorises, regu-
lates and controls human medicinal pr oducts as well as medical devices and
cosmetics.

Useful contacts:

Infarmed, I.P.
Tel.: +351 217 987 100
E-mail: infarmed@infarmed.pt
Website: www.infarmed.pt

DGAIEC (Customs General Directorate)
Rua da Alfândega, n.º 5, R/C
1149-006 Lisboa
Tel.: +351 218 813 700
E-mail: dgaiec@dgaiec.min-financas.pt
Website: www.dgaiec.min-financas.pt

Ministério da Saúde (Ministry of Health)
Avenida João Crisóstomo, n.º 14
1000-179  Lisboa
Tel.: +351 217 984 200
Fax: +351 217 984 220
www.min-saude.pt

Sources:

AICEP Portugal Global - www.portugalglobal.pt

OECD: www.oecd.org

European Commission, Economic and Financial Affaris – http://ec.europa.eu

Confederation of the Portuguese Industry - www.cip.org.pt

CED Council of European Dentists – www.eudental.eu
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•••

ApliPrática is a recent Portuguese company

that distributes endodontic products and

instruments. We are looking for manufac-

turers of tapered glass fiber posts, dispos-

ables products, and innovative and practice

products for endodontics, to complement

our distribution line.

Website: www.aplipratica.pt

E-mail: informa@aplipratica.pt

Tel: +351 214174761

Looking to market in Scandinavia and the

Baltic countries? Nakeda ApS acts as a dis-

tributor/agent with great experience and

well developed relations to dental dealers

in these markets. Contact Managing Direc-

tor - Sisse Hansen at:

Nakeda ApS

Kastanievej 4

5230 Odense

Denmark

Tel: +45 30716081

E-mail: swh@nakeda.eu

•••

U.S. MEDLINK offers high qualit y, low-cost

dental equipment, parts and tubing made

in USA. Since 1996, w e have been ser ving

well-known dental manufacturers and dis-

tributors w orldwide. The fac t that our

clients have remained loyal from day one,

speaks for our competitiveness. Please con-

tact or visit us at sales@usmedlink .com;

www.usmedlink.com.

• Miscellaneous

BUSINESS OPPORTUNITIES

Infodent International 4/10
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The Argentine chamber of  Dental Industry and Commerce, founded in 1953,
has been organizing the Argentine Exhibition of D ental Industry and C om-
merce, Expodent, since 1990.

Alongside the exhibition, a scientific program of excellence is developed, to
which entry and attendance are free of charge. Thousand of professionals in
Latin America are trained and updated by national and international renowned
lecturers.

In each new meeting of Expodent, the lat est developments in the global dental
industry are presented, thus enabling the intr oduction of new t echnologies
and products into the Latin American Market.

C.A.C.I.D once more invited professionals of all over the world to visit the new
exhibition and to attend, on a free of charge basis, the free 8th Dental Seminar
on Scientific Issues. It also welcomed exhibitors to enter the Latin Amer ican
market, which met once again in Buenos Aires in August 2010.

Expodent Buenos Aires, the regional exhibiton of the dental industry and commerce,
boast 20 years´ experience throughout which it has steadily evolved.
The growth of this sec tor industry in Latin Amer ica has accompanied Expodent´s
development and has placed it in a pr evailing position among ev ents of the
same type held throughout the world.

The advantages that the exhibition offers to the exhibitor and the visit or are
many:

· Confluence of professionals from Argentina, Uruguay, Chile , Bolivia, P eru,
Paraguay and Brazil.
· Meeting with manufacturers, suppliers, distributors and importers.
· Excellent opportunity to position or launch new brands, products or services.
· On-going and continuous flow of visitors.
· Press material and disclosure prior to the fair.
· Presence in all world fairs with a view to arouse the interest of future interna-
tional exhibitors.

We invite you to visit Expodent 2012! 
5-8 September 2012. 

Costa Salguero Center - Buenos Aires

EXPODENT 2012
Argentine Exhibition of Dental 
Industry and Commerce
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•••

As a direct provider the German company

ZANTOMED offers a broad range of prophy-

laxis products for dentists and consumers .

Also for distr ibution of OEM "pr ivate label

products"  ZANTOMED offers  solutions even

starting at lower quantities to be used for in-

dividual promotion activities. ZANTOMED is

said to consistently improve offering high

quality products at moderate prices. Please,

do not hesitate to request more information

and documents at:

Zantomed GmbH

Ackerstr. 1

D-47269 Duisburg

Germany

Tel.: +49 (0203)-8051045

Fax: +49 (0203)-8051044

E-mail: info@zantomed.de

Shop: www.zantomed.de

•••

Bearings and dental spar e par ts f or y our

technical ser vice. ZB19 is a compan y spe -

cialized in technical consulting, the distribu-

tion of dental spare parts and ball bear ings

for dental. Further information about us and

our pr oducts y ou will find under

www.zb19.de.

Company ZB19

Riemenschneiderstrasse 2

97291 Thüngersheim

Germany

Tel: +49 93647145

E-mail: info@zb19.de

•••

MODFIT ENTERPRISE Co. Ltd. ( Taiwan) pro-

vides sound dental pr oducts for clinic and

lab use including apparatus , various dental

supply (disposable), branded material (com-

posite, resin, cement, etc.), DENTURE-made,

etc. with good qualit y at beneficial price.

OEM is most w elcome. For details , please

contact Mr. Michael Wang via E-MAIL: hari-

den2000@gmail.com

Tel: +886 34280038

•••

Hexagon UK sells Tongue’N Cheek super ab-

sorbent dental P ADS and  distr ibutes a 5

minute chairside risk assessment test for pe-

riodontal disease. We supply Velopex dental

& medical x ra y film processors, consum-

ables, fluid abrasion system and diode laser

to C+E. Europe and beyond.

www.HexagonLimited.com

Tel: +44 1442871710

•••

Medical plastic parts for single uses, devices,

packaging, or implants ar e in L UPONAX

PLASTIC MEDICAL expertise field. We offer a

Clean room Injection unit of Sub-Assemblies

and Ultra-Sonic Cleaning. Through constant

innovation, our teams can design, produce,

assemble and package your components for

medical or pharmaceutical sectors.

Contact: Alain Lecomte

Luponax Plastic Medical

ZI Nord - Arbent 

BP 14

01101 Oyonnax Cedex 

France

Tel: +33 474731898

Fax: +33 474772895

E-mail: a.lecomte@infiplast.fr

Website: www.luponax

• Advertising
• Trade Show Service
• Subscription Databases
• Banners
• Newsletters - Web Marketing

Services:

www.infodent.com - info@infodent.com
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Held over 3 days, 09 – 11 September, 2010 and spread over 2,500 square
meters of gross space, IDEM India 2010 showcased products from 46
companies from India and abroad. The exhibition attracted 3,157 trade
visitors from local dental professionals and dental traders.

IDEM India launched its 2nd edition with a traditional inauguration by Dr. Loh
Koi Woh, President of Asian Pacific Orthodontic Society and Prof. Dr. Arun Nayyar,
DMD, MS, USA on the 9th of September 2010 at Hall No 6, Bombay Exhibition
Centre, Goregaon East, Mumbai.

In 2010, IDEM India took the initiative to form an Advisory Board, comprising of
the Who's Who of the dental fraternity of India who are globally recognised and
respected. The 2010 Scientific Program was extensively formatted with the support
and guidelines of the A dvisory Board and this decision impr oved the overall
performance of the S cientific Program. IDEM I ndia was also a warded 12 CDE
points with the help of the Dental Council of India.

Successfully carrying forward its’ trademark, IDEM I ndia 2010 delivered a cus-
tomised scientific conference program, targeted at both budding and esta-
blished pr ofessionals of the dental industr y. C overing var ied v erticals of
necessities of the dental profession in the current day scenario, IDEM has paved
the path for conceptualised conferences that serve every need for knowledge
for modern day dentistry. 

In conjunction with the multi-facet ed and renowned Advisory Board of the
IDEM India 2010, the expertise of 56 dental professionals and speakers in various
verticals of dentistry was made available to all delegates. Chaired by some of the
most renowned names in Indian dentistry, the program received overwhelming
response with over 600 delegates. Lectures ranged over various popular subjects
like Endodontics, Imaging in Dentistry, Implants, Periodontology, Pedodontics,
Aesthetic Dentistry, Prosthodontics, Laser, Surgical Dentistry and Orthodontics
and were very well received.

Less explored topics like dental office and space design and management were
very well received, therefore bringing to the forefront the need of dental space
and professional management systems.

Globally recognised dental professionals like Dr Arun Na yyar and Dr L oh Kai
Who shared their valuable inputs and exper iences. Dr Nayyar conducted the
popular live session on the role of technology in progressive dentistry while Dr
Loh Kai Woh shared his vast knowledge on Practice Management and Materials
for Rapid Orthodontics. 

The live demo clinic called 'Changing Technologies' had been specially set up
for the entire tenure of the event and was addressed by Prof. Arun Nayyar from
USA. The session highlighted the role of evolving technology and mechanically
progressive measures for the betterment of dental practices. The live demo was
a great success and resulted in overflowing attendance.

Trade Presentations were held on equipments , materials products and tech-
nology from leading dental brands and manufac turers, who also intr oduced
their latest innovations and products. 

The newly introduced 'E POSTER' program received tremendous response and
had more than 100 par ticipants from 22 dental colleges thr oughout India. Dr
Smita Kumar from Manipal College of Dental Sciences, Dr Khusboo Doshi from
Udaipur’s Darshan Dental College & Hospital and Dr Ajay Davalur from Sri
Ramakrishna Dental College emerged as the 3 winners of the E Poster competition.

IDEM 2011 

IDEM India
September 9-11, 2010
www.idem-india.com
Press Contact: Krunal Goda
Phone: +91 22 4210 7803
Fax: + 91 22 4003 4433
E-mail: k.goda@koelnmesse-india.com

Koelnmesse YA 
Tradefair Pvt. Ltd.
Office B- 501/502
Kemp Plaza, Mind Space
Chincholi Bunder Ext.
Off Link Road, Malad (West)
Mumbai . 400064
Maharashtra, India
info@koelnmesse-india.com
www.koelnmesse-india.com
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