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SIMPLY NO STRESS.

Dental extractions?
— With EXOMED™

 EXOMED™Kit very simple, professional,

stress-free

ﬂ The periodontal and alveolar tissues remain
fully undamaged after the extraction

The E L0 pea n M d rket fOF 9 The extraction of roots and damaged teeth

Professional Teeth Whitening or partially ruined teeth is wholly simplified
e The duration of the extraction is absolutely reduced

0 The tooth extraction even the most complicated,
is completed just with the force of two fingers!

.. .and smaller in size than.a forceps!
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ALLTION

Microscopes are our business

& Service is our pride
We are looking for the distributors worldwide

AM-3000

AM-4000

AM-4000 PLUS

-

AM-PB000

. Mﬁgangxi}lnstmmem{:m.. Ltd.

: ~ Alltion (Wuzhou) Co., Ltd.
. Alltion Building, No. 10, 3rd Road, Wuzhou Industrial Park,
o —ts Wuzhou, Guangxi, China. 543100

Tel: +86-774-2836101 ( 3lines ) Fax: +B6-774-2836192
CE I'-rL)i’AS ISO Email: salesi@alltfion.com or sales@alllion-microscope.com

Web zite: waw alltion.com or www allition-microscope.com
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| // Scalpel handle for micro blades entirely made in pure titanium

The manufacture of large and most complex tools in titanium is obtained only by means of e
technologically advanced machineries.
F@ MED E5Y * This new titanium scalpel handle is the result of one among many other investments that
pazy Cagun Medesy has recently made on the most modern last generation technological - e,
equipment.
* An excellent ergonomic design specifically conceived to guarantee the utmost comfort
and safest handling.
* Nothing lighter than titanium!
* High precision non-slip knurling.
* Medesy special design which assures maximum comfort, secure grip and easier sterilization.
For additional information about this new titanium scalpel handle kindly address to info@medesy.it or visit www.medesy.it

2 // The bone graft composite for the 2lth century: “Hypro-Oss”

Medical researchers of Bioimplon and chemistry engineers of Hypro Otrokovice have

. achieved the revolutionary breakthrough by introducing Hypro-Oss to the biomaterial

t)lC}”"ﬁp|;:;L|"|m_l_t_r| scientific world. A bone graft substitute, that potentially eliminates the need for autografts.

T The patented native bone composite “Hypro-Oss” combines scaffolding properties, 70

percent osteoconductive Hydroxyapatite and 30 percent crystalline atelocollagen with

osteoinductive native biological elements (TGF, BMPs & IGFs) to stimulate cell proliferation,

differentiation and osteogenesis. The concept by utilizing the atelopeptidation and lyophi-

lization technology for preserving the natural bio-elements in Hypro-Oss empowers the complete new bone formation

in just 14 weeks. It also has strong hydrophilic, haemostatic and bacteriostatic properties, excellent handling and highest biocompatibility.
[tis the only bone graft material without swelling or hematoma complications after sinus lifting or surgical procedures.

www.bioimplon.de /info@bioimplon.de

3 /] A-Bio™ fast: The solution to every kind of wounds

Bioservice presents A-Bio™ fast, a fluid spray with high regenerating, proliferative,

antiedema, antinflammatory properties which acts as painkiller. It has shown to be effective
’ B |OSEH\"ICE on traumatic injures of the mucous membranes and on diabetic sores and bed-sores.

J [ts action also allows severely burnt and damaged skin to restore. It allows optimal tissue

restructuring, fast and effective, clinically detectable even to feedback made the day after

surgery. The effect is explained through a powerful tissue cleansing and a powerful resto-

rative action and by physiological healing, allowing prevention and therefore formation
of keloids and/or anomalous tissues. A-Bio™ fast leads to a fast and proper reconstitution of bone tissues and mucous
membranes of oral cavity, shortening the physiologic healing time drastically. When to be used? Oral, periodontal, implant
and maxillofacial surgery, endodontics, receding gums prevention, anti-vasoconstrictor, regeneration each tissue, therapy of exposed wound of oral
cavity, angular cheilitis, intractable aphtha, herpes.

www.bioservicesrl.eu

4 // Sum3d Dental Cam: Simplicity and Efficiency

CIMsystem is a leading provider of CAD/CAM solutions with a worldwide network, delivering

innovative and powerful technical tools, training from qualified individuals and excellent

after-sales service and support. Ease of use and specific functions are the ingredients that

make SUM3D Dental a high productivity CAM application for the dental field. It is an open

Systel‘l‘l system with a simple and intuitive graphic interface, suitable for any material and offering

s bmeiedess AN extensive range of automated and customizable features. The immediacy of the software

allows the user to reduce the learning curve and quickly achieve the highest levels of pro-

ductivity. Material consumption, tool-paths, strategies and offsets are optimized for a wide range of milling solutions and
all libraries are customizable. Time and cost-reducing features include: automatic management of stocks, implants, abutments,

interlock, undercuts and holes; prep-line, pin and connector creation; material optimization and nesting; collision check; statistics and reporting.

www.sum3ddental.com / marketing@cimsystem.com Visit us at: Colloquium Dental Stand 07, Hall Corsia C
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Dentalmatic

Via Grandi, 7/2 - 40055 Villanova di Castenaso (BO), Italy
Tel +39 051 780465 - Fax +39 051 781625
info@dentalmatic.it - www.dentalmatic.it
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5 // Global distributors required

Cooksongold, part of the Heimerle + Meule Group, is a world leader of specialist materials,
having built its reputation based on quality and customer service. Cookson Dental with .
Cookson Dental over 60 years Qf experiencg producing high quality dental glloys has resulted in THE specia- g m
ek sk o list alloy supplier. The Mattigold and EC alloy ranges are reliable and trusted brands so from =
cost effective restorations to high quality premium materials; you can be assured that we
have the right alloy to suit your requirements. With research and development carried out
in the UK, these alloys are designed, tested and produced to the highest standard. We have
distributors in several countries but are looking to develop new partnerships. Please browse our website at www.cooksondental.com
Contact us on +44 121 2338149 or email dental@cooksongold.com if you would like more information regarding a distributorship in your territory.

www.cooksondental.com / dental@cooksongold.com

6 // DIA-KONDENSOR

® Having both a nickel-titanium end and a stainless steel end, it can be used in any com-

® mon endodontic obturation technique including warm and cold condensation. e
D ia DEI’Tt e Excellent durability. e
e Can be supplied 1 piece or a set included each 4 sizes. B -
K i R ——
¢ Convenient use with color-coding on the condensers.

e [ightweight and comfort design.

www.diadent.com

7 I/ Edison Medical Ltd. manufactures high quality innovative products in
the dental field throughout Israel and the rest of the world

The company’s products are protected by patents and provide variety of solutions to the
dentist needs, with an emphasize on quality, simplicity, accuracy and technological innova-
E m tions.We offer reliable service and providing dentists with an array of state of the art dental
(% implant products, whose quality we are proud to stand behind.
!:._C*!I 5 [:m A well established supplier to dental professionals with twenty seven (27) years of expe-
rience of developing, manufacturing and marketing a comprehensive range of dental im-
plant products. Edison Medical Ltd. products are leading edge because we are using latest
technologies, such as injection molding.
Not only we provide the products, but also a responsive, first class Customer Service, all of whom have years of experience
in the dental field and can apply their working knowledge of dentistry to provide dentists and clinicians with knowledge-
able advice, ongoing guidance on implant treatments and dental implants care.

www.edisonmed.com

8 /I VACUUMCAST-90 Ergonomics, high tech and quality casts!

. (%5] Semi-automatic benchtop vacuum pressure-casting unit with high melting frequency for
'« the casting of Co-Cr-Mo, Ni-Cr-Mo and precious alloys. It takes very little space in the labo-
ébm RDENT

ratory; there is no need for additional purchase of ceramic casting crucibles, metal casting

ring liners, metal casting rings or rubber casting ring socle. It assures economic and optimal

consumption of dental alloy which does not contain oxides due to the vacuum melting.
For more information visit the website www.interdent.cc
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9 // We provide our customers with the best products in more than 90
countries worldwide

GUANGZHOU CONGHUA SHENGHUA INDUSTRY CO,, LTD (3H DENTAL) was established in g_
1997. Specializing in the R&D and manufacture of dental products: curing-lights, scalers,

glass optic fibers scalers tip etc. We are always adhere the concept of “produce the goods ——
that customers request, " innovate continuously for excellence tailor-made products for ; -

users provide the customized OEM service strive to the excellent quality. Provide the cu-

stomer best products and service. We were accredited by I1SO9001 and 1SO13485 quality control system, Medical Device

Registration Form and EU CE mark. All products are in high quality but low price and exported to more than 90 worldwide counties. We owned the
high-reputation by the users in the world.

info@shenghua-industry.com

|0 // Spectra Caries Detection Aid works like Doppler radar to discover

New sleek design features a 120 degree button ring for added comfort. Spectra uses fluo-
rescence to detect caries in fissures and smooth surfaces that may go unnoticed in X-ray
(it images. After capturing the image within your existing images software, the extent of decay
EE}HN[QU Es will be interpolated and indicated in two ways: The color will be appear either blue, red,
orange or yellow and a numerical indicator between 0 and 5 will be shown. No other caries
detection aid can do this! Impressive, information-rich images enhance case acceptance.

Spectra can detect decay hidden between the margins of existing composite and amalgam '

restorations. The Doppler radar-like images are easily understood and allow you to clearly show your patients how early ‘_..O
intervention helps them.

www.airtechniques.com

Il // P9 auto-water supply ultrasonic scaler: PIONEER
®
Baolai Medical professionally designs and manufactures the piezo ultrasonic scaler.
We are the first one launching ‘No cracking’aluminum alloy detachable handpiece
and‘No consumables’auto-water supply scaler in the world. All products obtain CE
certificate as well as 22 national patents.
BAOLAI MEDICAL P9 auto-water supply ultrasonic scaler: PIONEER!

* Functions: scaling and endo.

* Water supply system without consumables.

© LED aluminum alloy detachable handpiece: no cracking, more comfortable.

Easy to disperse heat.

* Two wide-mouth bottles, more convenient for liquid changing.

® Small size: 243x145x150mm.

www.booool.com / info@booool.com

12 // MultiPack - Protective Transport Packaging for Dental Mirrors

The packaging specialist rose plastic adds the new packaging solution MultiPack for

I St & dental photography mirrors to its product range. The special features of the plastic

rUSE p a IC packaging tube are the integral centering devices and a ratchet mechanism for varia-
: . ble length adjustments. Thus, the two-piece packaging can be adjusted to different - Q

medical packaglng sizes and designs of the content. The transparent polypropylene material enables an

unlimited view on the content. The MultiPack for dental mirrors is more than just a

protective transport packaging - it also serves as a handy storage container. The inner

dimensions of the MultiPack are 80 x 10 mm (wxh) and it has a usable length of 155
to 180 mm.

www.rose-plastic.com / info@rose-medipack.com
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Infodent International 3/2013

~N




Infodent International 3/2013

highlights

I3 // Pressing Dental

Tsm Acetal Dental - Cad Cam DisK
Tsm Acetal Dental Compound - Disk for CAD CAM. It's a technopolymer
g with excellent mechanical resistance. . It's recommended for provisional ¥ ; :_ b
bridges and/or substructures match to the acrylic resin or to PMMA-based -
e compounds. Available in Vita A-A1-A2-A3-B1-B2-B3 colours. Available also in -+ =
m— pink colour for partial prosthesis. -

Smile - Cam Multilayer Disk

Multi- layers acrylic disk for CAD CAM, available in 3 —layers and 5 —layers.

[t's the ideal product to obtain a perfect color effect with a single step and it presents the same abrasion
resistance than a acrylic tooth. Certified in long-term. Available in the Vita coloring AT -A2-A3-B3-C2
-D2 @985, h 16mm e 20mm

info@pressing-dental.com / www.pressing-dental.com

14 // TRAUS(LED)-A desire for implant engine

SAESHIN is an expert manufacturer of micromotor handpiece for dental and medical use, E E
with a history going back over 36years. With its good reputation in terms of product safety

‘ ﬁ'

[

and excellent quality, SAESHIN has the biggest domestic market share and has been expor-
ting its own brand name to about 120 countries. Based on its own technology in producing
the high performance micromotor, SAESHIN developed the dental micromotor handpiece E

S H E S Hl l'l and implant engine set, TRAUS"and “X-CUBE"for the first time in Korea and has been spre-
ading its market worldwide. It's works like a dream.

www.saeshin.com / sales@saeshin.com

5 // New Color-O® AloeVate® Dual-Color Nitrile Examination Gloves

SSWintroduces new Color-Q® AloeVate® Dual-Color Nitrile
Examination Gloves to easily identify soiled gloves for no
mistake disposal. After removal, the vibrant interior color
clearly indicates the glove has been worn and should not
be reused. The Aloe Vera inner coating nurtures dry,
chapped skin. Clinical studies have shown Aloe Vera can
improve the condition of your skin after consistent use.

www.swgloves.com/ sales@swgloves.com Visit us at: A+A 2013: Hall 07 / C05
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SW Medlcal Exam Gloves hefp protect you from
exposure 10 Infactious materials, Our HandHealth™
program demands rigorous quality assurance
procedures at every siep of production. Our unigue
manufaciuring methods include extra steps that
remove more residual irritants and odors resulting in

exceptionally cleaner and more reliable gloves

i SW Giove
% S W e AV
E -:. [ A

swgloves.com

ProTecTION

.

SW s dedicated 10 continuous mnovaton 1o elevate
user protection and comfor. Extenshve R & [ has
dedivered patented aloe vera coated AloeVate?
gloves and new dual layerad ColorQ® gloves
PACK-RITE® packaging methad allows easy
Individual glove dispensing while reducing waste
and the ris ontamination

BNEEY ok e
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DUAL COLOR SAFETY

ColorQ® Exam Gloves
feature a vibrant
interior color to easily
identify used and
contaminated gloves.

swgloves.com

okl

swgloves.com

Get the Dual Golor Advantage!

\'_ ®

Dual Golor

Nitrile Exam Gloves
Aloe Vera - Coated

Aloe\/ate

Maost other gloves are made
of only a single Iag.-va'—-\*

ColorQ's

second layer

acts to corect first layer
imperfections for greater
rediability.

2-LAYER PROTECTION

ColorQ® Exam Gloves
are double layered to
provide maximum
protection and
flexibility.

SW Gloves

F3ETH Central Avenue, Bidg, 102
Union City, California U.5.A. 84587
Tal. +1.510.420.8652

Email: sales @ swglowes.com

3X BUFFER WASH

Three post-production
wash cycles help to

remove residual irritants

and odors.

ALOE VERA COATED

The patented Aloe Vera
coating has been shown
to soothe dry and
chapped skin.
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16 // TEHNODENT proudly celebrates 25t Anniversary this year

TEHNODENT —your reliable supplier of dental cartridges of almost all brands on the market.
With modern technology and new generation of CNC machines. Tehnodent has positio-
= Ced BB w? Ned as number one in supplying the aftermarket parts all over the world. Together with
) TEENCDENT bl _ . .
- our swift service, our clients value our technical support. Whether you are an experienced
repair shop or you tend to start one, Tehnodent is here to help you with free trainings, cu-
stom made tools and technical documentation. You need a new part? No problem.

m"g—“
a2

b
i \\\\

Our technical service can generate new product in three weeks. Visit our website www.tehnodent.com and check our new promotional video. Take
a quick glance at how these cartridges are made in our factory. TEHNODENT proudly celebrates 25th Anniversary this year. More than ever, we are

sure that our mission has proved as the right one: OUR QUALITY is YOUR SUCCESS.

www.tehnodent.com / office@tehnodent.com

I7 // TEKMIL:70th Year Experience -More Then You Think
Established in 1943,Tekmil is one of the first dental chair unit and equipment manufacturer
A in Turkey.In this 70 years period ,we always developed our products to be able to answer
TEKMII: the request of dentist . With certificates ISO 13485,DIN EN ISO 9001 and CE 1984 we have
o distributors in European and Asian countries .
Now for 70th year, we have redesigned again our units with maintaining our material qua-
lity at high level because we know that rather then selling, obtaining the customer royalty
with powerfull and trustable products is the most important thing. That is why our company image is: Tekmil always
stand behind their products.To explore the experience of TEKMIL quality, you are always welcome to our family.

www.tekmil.com.tr // info@tekmil.com.tr //skype:tekmil1943

18 // BRAVIA® XL Turbine

Compact and elegant new styling with titanium body, superior reliability, highly-efficient
illumination, reduced noise and weight are just a few of the various features offered by this

new special edition of the BRAVIA®L high-speed Turbine. The handpiece incorporate spe-
cial integral-structure high-precision ceramic ball bearings which, together with the safe
and perfectly balanced rotor, makes the turbine with unmatched high power, reliability
and quietness.

Lubrication can be carried out normally by means of oil dispensers or, much more efficiently, by means of the special re-
commended LubriONCE® grease lubricator. Once coupled to the GYROFLEX®LED rapid Coupling, the turbine canimme-
diately get advantage of the LED source which allows over 25000-LUX daylight quality illumination of the operating area
and produces a superior and perfectly uniform light pattern. Turbine’s connection is fully compatible with the popular
MULTIflex® one. Other types of connection are also available.

www.teknedental.com / info@teknedental.com
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19 /] ZBI9 Kugellager - Dentaltechnik GmbH

ZB19 is a quality company for dental spare parts and dental bearings.
S . We are standing for safety and competence. Secure your future, your i @ @
foe your Inchsieal Dessl senies. 1€AITING aNd the satisfaction of your clients with quality products from i ~, a @
ZB19.

www.zb19.de/info@zb19.de

20 // Tizian Zirconia Reinforced Composite Blanks —
Discover the New Possibilities

Schitz Dental presents composite blanks reinforced with zirconium dioxide.
DENTAL Th; Al i i i
SGHUTZ GROUP This hevv material is pamcularly well suited to the production of permanent
3-units crowns and bridges as well as for long-term temporary restorations.

The blanks with a diameter of 98 mm are available in five different tooth sha-
des and two different blank heights. What's more, they combine the advantages of both zirconium dioxide
and composite: high abrasion-resistance, brilliant aesthetics due to a choice of shades and the option of
being veneered with a composite.

An outstanding Vickers hardness in comparison to conventional PMMA ensures a very good stability of
the restoration. Tizian Zirconia Reinforced Composite Blanks are compatible with most CAD/CAM milling
systems that are suited to 98 mm blanks. il i T Fis
e | f or S
www.schuetz-dental.de/en

g -+ -
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21 // Since 30 years your ergonomic requirements are our challenge!

Since 1981 Diagram producton includes equipment for dental practices
D|AGRAM% and laboratories, dental materials, products for hygiene and sterilisation
such as needle burners, carpoule warmer/needle burners, steamjet clea-
ners, UV curing-light ovens, accessories and materials for composites, new
techniques methods such as transparent silicon-rubber. Diagram activity also focuses on the implementa-
tion of new techniques permitting the optimisation of both equipment and working methods. For these
reasons the company produces and offers layouts and know-how for:

+ RESIN INJECTION SYSTEM for the fabrication of prostheses with any kind of resin;

+ ULTRAKERAMIC method reproducing the wax model directly in ceramics and availing the advantages in terms
of color and shaping of this material;

+ DIRECT COMPOSITE RESIN RESTORATIONS: Giotto 101 Composite Painting Palette is the first device able
to aid in controlling the fluidity of various portions of composite materials simultaneously and in minimum
portions.

Diagram manufactures with your private label too.

www.diagram.it/ info@diagram.it

_________________________________________________________________________________________________________________________________________________________ ighlights
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DENTAL MEETING

SCIENTIFIC MEETING:
Friday, November 29 -
Wednesday, December 4
EXHIBIT DATES:

Sunday, December 1 -
Wednesday, December 4

NO PRE-REGISTRATION FEE

P 4

Attend At No Cost
MNever a pre-registration fee at the Latest Dental Technology & Scientific Advances

Greater New York Dental Meeti
reater New York ben eetng More Than 350 Scientific Programs

Mark Your Calendar Seminars, Hands-on Workshops, Essays & Scientific
Educational Programs: Poster Sessions as well as Specialty and Auxiliary
Friday through Wednesday, Programs
November 29 - December 4 . . .

Educational Programs in various languages
g::?alffihmugh Wednesday, Social Programs for the Entire Family

December 1 - December 4 )
ErJoy NEw YORK CITY AT ITS BEST DURING THE

More than 600 Exhibitors MOST FESTIVE TIME OF THE YEAR!
Jacob K. Javits Convention Center
11th Avenue between 34-39th Streets (Manhattan)

Headquarters Hotel The Largest Dental Meeting/Exhibition/
New York Marriott Marquis Hotel Cﬂl"lgl"ESS in the United States

Live Dentistry Arena - No Tuition 89" ANNUAL SESSION

Greater
New Yark
Dental Meeting

For More Information:
Greater New York Dental Meeting®
570 Seventh Avenue - Suite 800, New York, NY 10018 USA

Tel: (212) 398-6922 [ Fax: (212) 398-6934 WWW.G N Y D M . co M

E-mail: victoria@gnydm.com f Website: www.gnydm.com

Sponsored by: The New York County Dental Society and The Second District Dental Society



221/ =

Maestro 3D is the scanner for dental applications. The system simplifies and automates the
| process of planning and production of personalized dental prostheses. Maestro 3D dental
scanner allows the user to get in a simple and intuitive way, with a precision of 10 microns,
the open STL files that will leave the user the free choice of the center of production.
Maestro 3D Easy Dental Scan is the scan control software of the dental scanner.
Maestro 3D Ortho Studio is the software for orthodontics.
Virtual Setup and Clear Aligner module: it allows to move the teeth of both arches evaluating distances and collisions and automatically build a set
of virtual models ready to send to a 3d printer.
the viewer version: is the software to view and inspect the models exported with Ortho Studio. (It's also available an Apple IPad Viewer).
www.dage-solutions.com / www.maestro3d.com / info@age-solutions.com

MARIOTTI&C Italy introduces the new milling-machine with guided surgery system. The

: BRAVOS is, at the same time, a complete manual milling-machine/parallelometer for the stan-
h dard dental laboratory milling but, especially, it's a complete machine for the drilling of the surgical
z guides. This system works with all the kind of implants thanks to the combination with a 3D
H software that gives the parameters to set in the 5 dimensions model-table. Available S3D, the
3D software for computer simulation, compatible with all the implant systems designed for

MARIOTTI 352
Main specifications: 2000+-30000 rpm micromotor with internal led light, power supply with

speed and reverse display, dial gauge 0.01mm for vertical movement reading. The set included
the 5D model-table with n.2 digital 0.001 micrometers for linear movements, n.3 rotations with
1° graduation, reference system for sure model positioning (3 rotations and 2 linear move-
ments) and model base mold with fixing system.

MiniUnikoC.L combines ease of use and practicality with second-to-none performances concerning the torque value,
it's endowed with full safety and operating precision with every implant system and it's compatible with handpieces
and contra-angles (with or without optic fiber) found on today’s market. The device set includes the control-unit with
a wide display and a capacitive “touch” keyboard for an immediate use and the brushless motor of the newest gene-

ration with high luminosity LED light. - @\
Moreover the set contains the multi-function foot-control, the stainless steel bar, the handpiece support and two irri- '

gation tubes. The maximum Torque is limited to 60Ncm, the peristaltic pump maximoum irrigation is 90 ml/min, the T—
control-unit dimension is mm 245x245x100. The Spraying is adjustable through the peristaltic pump until a flow rate

of 90 ml/min. The multi-function foot-pedal controls the motor (with variable speed), the reverse, the spraying and it

can retrieves the 10 saved user programs.

www.mariotti-italy.com / info@mariotti-italy.com

The Opteo sensor is an innovative and functional imaging system that addresses the

~ desires and demands of our clients.

Owa n y The sensor enables dental professionals to make immediate and safe diagnoses.
Thanks to the intelligent A>-S (Automatic Activation System), the number of steps to
capture an High Definition image is reduced and its quality is also guaranteed.

The integration of A>-S improves sensor functionality and supports the dental professional in his daily activities.

The Opteo sensor can capture and display high-resolution radiographs in a very short time. As it is no longer necessary
to wait for the radiographs to be scanned or developed, the dental professional can focus on his patient and increase his
efficiency.

Thanks to the Opteo sensor’s ergonomic design, with rounded corners and bevelled edges, making a dental radiograph is
no longer uncomfortable for the patient. info@owandy.com - www.owandy.com
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25 // Dr. Friendly® Sterile Single-Pouched Diamond Burs

Sterile FG Diamond burs are efficient and cost effective. MDT quality Sterile Diamonds are packed

A automatically in a Class 10 Clean Room then Gamma Radiated. The packing conditions and pre-

== mium materials ensure 5 years sterilization validity. A new, sterile instrument is opened and used for
@ €ach procedure. Fresh burs are always sharp and fast cutting.

A clean dependable performance is guaranteed with every procedure. Less pressure is applied
reducing heat build-up. Patient discomfort is decreased; chair time shortened. The need to clean,
disinfect and sterilize used burs is eliminated saving time and money. Risk of infection and cross
contamination is significantly reduced. Higher safety precautions safeguard the patient, the dentist and dental assistants.
Productivity is enhanced. Dr. Friendly®, an asset to any dental practice. MDT®, Efficiency in your hands.

www.mdtdental.com/ info@mdtdental.com

26 // Fve- Fine Vision Electronic, reasonable prices and quality!

FVE-Fine Vision Electronic was established in Taiwan in 1997. The FVE is an independent
design and manufacturer of the advanced microscope system, illumination products and ,v
high intensity LED type curing light equipments. With more than 10 years of design and . ®
manufacturer experience, FVE has the knowledge, the commitment and the resources to
provide complete customer solutions. \
The advanced microscope system, illumination products and high intensity LED type curing light equipments are used
in medical and dental image system. Furthermore, the reasonable price along with quality is our policy, FVE made inno-
vative and professional LED type curing light in the way of reasonable cost. Because FVE has special skills of electronics &

optics, and also has reliable partners, so our dental products showed competence in marketing.

www.finevision.com.tw /info@ finevision.com.tw

27 [] A-VIEW 3D

The Pano/3D solution is affordable for every dental practice.
L Giorgio Rizzo, a life dedicated to the developing of solutions for dental profes-
r * e n sionals, shocks the dental industry once again. This time he is offering a 3D X-

for your salisfaction  Raysolution that dental surgeries of any size and budget will be able to afford.

Main features:

» Combi 3D and Panoramic

« CEPH upgradable

« 8x8 cm flat panel field of view

« High definition sensor pixel size 100 micron
« High speed PAN frames

« DC generator

« Camera and laser centering patient

«Large flat touch screen display

« Easy and friendly operator menu —

« Smaller space required /

www.trident-dental.com

ERRATA CORRIGE: In Infodent International 2/2013 we published the picture of another product in the Highlight “X-View 3D"
We apologize for the inconvenience.
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DENTAL-EXPO
SAINT-PETERSBURG

6" INTERNATIONAL DENTAL FORUM

29-31 October 2013

Venue:

SAINT-PETERSBURG,

Lenexpo

WWW.DENTAL-EXPO.PRIMEXPO.RU
WWW.DENTAL-EXPO.COM/SPB

ORGAMISERS:
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Iran Iraq, Syrla, the Mediterranean Sea and the Black

Sea. The geographic.position has enabled Turkey, in

= anciént-times known as “Asia Minor”, to bIW"‘Cem'Grles-

long bridging role between Europe and Asia, making it a country full of
sharp but fascinatifg contrasts. . E

Although slowly moving towards joining the EU, Turkey is consi-
dered neither as completely European nor as fully Middle Eastern,
representing a unique historical crossroads of civilizations.

Infodent International 3/2013

Maiden Tower and the Old Clty S|Ihouette in Istanbul Turkey

nexus 7 [ shutterstock
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General figures

Unemployment

rate
8.8%

Elderly
population
aged 65

and over
7.8%

Population, 201 |
73.64 million

Population

Households

growth Life with access to
??;S expectancy the Inteornet
e at birth 41.6%

74.3

Poverty
ratio
18%

GDP (current US$),
201 1
$775 billion

GNI per capita
(PPP Int $)

Sources: OECD/World Bank

Micromotor Global Leader

j, £\

Laboratory Micromotor Portable Micromotor

Hoad Ofcn 1 Foor, Gysengbus High Tech Wilege, 006 Samefung-5 WWes g Eig, A i = i H H H
eacisiin, Dbl TR T8 E-mail : micronx @ micronx.co.kr  WWwW.Mmicronx.co.kr mICF’DNx
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Demographics — According to the Turkish Statistical Institute, Turkey

impact on the aging trend.

70% of Turkish population live in urban centres. The most densely
populated areas are Istanbul, with its 13 million inhabitants, followed
by Ankara, the capital (4.4 million) and Izmir (3.4 million). Other im- :
portant cities are Bursa (1.9 million), Adana (1.6 million), Gaziantep (1.3 :

million, Konya and Antalya (both 1 million).

Turkey is a secular State, although nearly 98% of the population is
Muslim, mostly defined as moderate or “light”. After several decades
of government policies aimed at secularism, in recent years several :
laws were introduced, that arouse fears among some groups of Turkish
citizens that the government may be trying to modify this model in

favour of a more Islamic-oriented legislation.

Economy — During the last decade, Turkish economy saw impressive
growth rates and transformations. Just to mention some figures, :
inflation dropped from 30% to 6.6%, exports rose from US$36.2 :

billion a year to US$153 billion. Per capita GDP similarly increased from
: Source: Foreign Economic Relations Board (DEIK)

US$3,492 to above US$10,000.

In 2010-2011real GDP growth averaged 9%, but it slowed down to
2% in 2012, and it is forecasted at about 3-4% in 2013. It is however
remarkable that in the period 2002-2012 real GDP rose by 64% and :
per capita GDP by 43%. A comparison with economic figures from
the past decades shows the transformations occurred in Turkey’s eco- :
population growth combined with unemployment arise some con-
i cerns for the country’s productivity and competitiveness. These trends
The country’s economic basics are quite solid, with gross public debt
at just 36% of GDP, low household and corporate debt, a good re- :
cord of job creation, strong banks and large foreign-currency reserves.
However, the current picture is not all rosy. Accordig to the OECD's :
“Economic Survey of Turkey 2012’ following the global economic :
slowdown some vulnerabilities have emerged, particularly the :
excessive dependance on foreign confidence and capital inflows. :
Moreover, there is a question of sustainability of the growth achieved :
so far, as it created large current account deficits (expected at 6% of
¢ rural regions less provided with sufficient educational infrastructure.

nomic environment.

GDP in 2013).

Turkey’s economy in figures
has a population of 74 million, projected to grow up to 94.6 million :

in 2050. Although the growth rate remains slightly positive (1% annually), :
declining birth rates and improving health conditions are expected to

1980 2001 2010
GDP (billion $) 70 509 735
Per capita GDP (USD) 1,500 2,906 9,977
Number of enterprises 90,000 723,503 1,325,749
Exports (USD billion) 3 31 114
Exports per worker (USD) 65 1,456 5,040
Industry share in exports 10% 92% 92%
Number of exporters 1,000 25,000 50,350

0.3 8 21
25th 21st 17th
44% 65% 70%

Domestic political unrest, recession in the euro zone (still Turkey's biggest
export market) and turmoil in Syria and in the surrounding region may
affect the inflow of foreign capital, which is actually very needed due
to the low rate of domestic savings. As regards the internal issues,

combine negatively with the relevant role of the informal sector in
business and job creation.

The labour market is defined by several observers as overregulated
and in need of reforms to allow more employment in the formal sector.
Besides wide-reaching labour market reforms, there is also a pressing
need to increase the skilled and qualified labour force. The education
system, although it has an extensive coverage, presents deep inequa-
lities based on both wealth and geographic location, with eastern and

INNOVATION
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Friendly Dentistry Instrument

Precise spotting &
detecting implants buried
under soft tissues
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Trade — Despite Turkey is often cited as one of the best-performing Outlook on the health care system
emerging economies in the world, its growth has become unbalanced :
because of the boom of domestic demand, that made imports outpace General health figures

exports in the last two years. The OECD reports that following the : Physicians 126,029
increased integration with the European and intermational markets, : Physicians per 10,000 population (2011) 17.1
Turkey’s share in global exports grew rapidly at first, to decline in recent : Nurses per 10,000 population (2011) 24
years. The current export growth rate for goods and services is lower : Hospitals 1410
than in other emerging economies such as Brazil, Korea, China and : Outpatient institutions 26,544
Russia in 2012 and 2013. : Per capita total expenditure on health, current US$ (2011) $696

¢ Health expenditure as share of GDP (2011) 6.7%

According to a study by the Centre for European Policy Studies (CEPS), :

in order to reverse the trend, the government aims to increase the : Healihesme Eeliites

export volume from $340 billion in 2011 to $500 billion in 2023. The :

goal seems too ambitious considering the average export growth Type of facility Public Private Density
rates over the last decade. Particularly after 2000, Turkish exports :
were mainly driven by goods rather than services. While most of Tur- (per 100,000)

kish services exports are in tourism, travel and construction, exports :

of high value-added services such as ICT, financial, business and legal Health post ‘ 6,305 | 1.213 84
services, that depend on high rates of tertiary education and skilled :
. P ) g i y ¢ Health centre 34 027
human capital, remain comparatively low.
; I 405 12
The manufacturing industry accounts for about 80% of total ex- :

ports, but it largely depends on imported intermediary goods
(about 40%). These imports also play an important role towards the
domestic market, which in the last decade has attracted the largest : Source: WHO
share of industrial production. The government is trying to decrease :
the dependency on imported intermediate goods for most compe-
titive export sectors, in order to tackle current account deficit mostly :
caused by trade imbalances. :

0.3

oo Y
WINMNER OF THE QUEEN'S AWARDS FOR d b %
ENTERPRISE INTERNATIONAL TRADE 2013

orthodontics

Do you want to work with an award winning orthodontic company?

DB Orthodontics is an independent, family owned company with
40 years of experience in the supply of orthodontic products.

We were recently awarded The Queen's Award for Enterprise in
International Trade, the UK's most prestigious business award, in
recognition of outstanding achievement in international trade.

Our dedicated export department currently work with over
45 distributors throughout the world. If you are interested in J
working together to expand your business, then why not come
and visit us at the FDI in Istanbul, Turkey, Stand B22 or contact
us at james.lee@dbortho.com

DB Orthodontics, Ryefield Way T: +44 (0] 1535 656 999 F: +44 (0] 1535 656 960
Silsden, West Yorkshire, BD20 DEF, UK E: sales@dbortho.com W www.dborthocom
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alth Transformati
reforms was launche

social security institutions and out-of-pocket paym

Three organisations provided health insurance: the Sosyal Sigortalar

and the Self-Employed and Emekli Sandigi or the Government Em-
ployees Retirement Fund (GERF).

In 2006, the government merged them to create a singl
scheme known as “Social Security Institution” (SSI). Under the:
Law, all Turkish citizens are required to contribute to the soi%jv‘
rance system. Households with income under a certain thresho
entitled to get contributions paid by the State under the “Green Card”
scheme, which includes outpatient benefits and drugs.

On general terms, some benefits achieved so far by the implemen-
tation of the program include:

*R ion of morbidityxand mortality rates

indicators

care and lifestyle

Ith sector, supported by foreign capitals

rofessionals)

: dual is assigned to a named family doctor. Currently.
gulations and new R&D legisla-  :

focus

3

. However, some critical issues remain unsolved:

* Low per capita expenditure on health compared to more developed
: countries

: * Local regulations on patents and intellectual properties not yet har-
* monized with international regulations

i © Relevant dependance on imports in the high-tech medical device
: sector

: © Price control and reimbursement issues may affect foreign investors
Kurumu (SSK) for blue and white-collar workers in the public and pri- :
vate sectors, Bag-Kur or the Social Security Organization for Artisans
: According to the “Turkey Health System Performance Assessment
: 2011" that measured the results of the first 7 years of the HTP, the steady

interest

improvement of life expectancy at birth and life expectancy at age
5 has narrowed the gap between Turkey and rest of the European
egion.

: Another positive result was the high coverage reached by the national
¢ immunization programme of infants and children, both at national
i and provincial levels. Nevertheless, one of the main problems of the
: country’s health profile remain the regional disparities and inequa-
: lities in coverage rate according to income, educational level and
: between rural and urban areas.

: The HTP included interventions on several fundamental aspects of

: Tureky's healthcare system:

: 1. Strengthening primary healthcare (PHC), particularly through the
rovements in health-care resources

h indivi-
e 6,367

implementation of family medicine. Under this sche

family health centres across the country. |

.
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2. Increasing the satisfaction and productivity of health workers,
thus addressing the issue of the low numbers of health workers with

the number of new graduates.

3.Increasing the share of government expenditure allocated on healthcare,
from 8% in 2000 to almost 13% in 2008 (50% increase over almost a
decade), to bring it in line with spending levels of other OECD and
EU countries. In particular, budget allocation for disease prevention
programmes and PHC has increased from USS$7-9 per capita between
2000 and 2003 to US$42 per capita in 2010.

4. Consolidating the various social health insurance schemes into :

a single scheme managed by the SSI. The Social Security Law guarantees
to all beneficiaries the same benefits package (access to public and
private sector doctors, outpatient benefits and drugs).

Some figures show that the reform was effective in increasing both
scope and depth of healthcare coverage:

* The population covered by some form of social security increased
from 84% in 2000 to 98% in 2010

e Referral rate from PHC to other levels of care dropped from 16.7% in
2002 to 0.4% in 2010.

10 hospital visits between 2006 and 2009.
fessional categories except pharmacists and dentists.

In particular,

in nurse and physician density between 2000 and 2006.

However, concerning the latter point, it must be noticed that the rates

of nurses and midwife physicians per inhabitants remain considerably
both financial and non-financial incentives, and investing to increase :

lower than the European average. Moreover, specialized professio-

nals are concentrated in the western Anatolia and Istanbul areas,
: while the north-eastern, south-eastern and mid-eastern anatolia
regions are underserved. For instance, Istanbul alone concentrates
¢ about one-third of the over 126,000 medical doctors in Turkey. On the
i other hand, other types of health-care workers show more even distri-
: bution rates throughout the country.

i The private healthcare sector — The Turkish Foreign Economic Relations

Board (DEIK) reports that private investors have been highly active in
the health sector since early 1990s, and in the last years an increasing

number of foreign investors has stepped into the market as well. Cur-
: rently, there are 10 international investment funds and groups holding

interest in Turkish hospitals and clinics.

: The development of private hospitals, clinics, and health centers has
: been particularly relevant for plastic and cosmetics surgery, ortho-
¢ pedics and ophthalmology. Especially during the last decade, the
i growth of the private health sector has become apparent through the
: change in the distribution of hospitals and beds between public and
private providers. Currently, roughly 60% of beds are public and 40%
* The proportion of primary-care visits has risen from 6 to 7 visits per

are private.

i The number of private doctors has increased as well. Considering the
* The number of health workers per population increased for all pro- :

figures for 2000-2009 made available by DEIK, it is worth noticing how

. the number of private doctors has increased more than five-fold,
among 30 OECD countries, Turkey showed one of the highest increases

while that of public-employed doctors has increased three-fold. In

i both sectors, however, the greatest increase was registered in the pe-
¢ riod 2005-2009.

CAD-CAM: MATERIALS AND EQUIPMENTS
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Number of Doctors in Turkey (2000-2009)

MoH Medical Private Total
Schools
2000 17.665 7.204 4226 29.085
2005 22.893 9.801 5542 38.236

- 63,622 25,015 22,574 111,211

Source: DEIK (Foreign Economic Relations Board)

The market for medical devices

Market size — Turkey’s medical market was valued at US$2.26 billion
in 2012, ranking within the top 30 largest medical markets in the
world. The International Society for Pharmaeconomics and Outcomes
Research estimates that the total market size will reach US$3 billion
by 2015, making it a very attactive market for medical device manu-
facturers.

According to Espicom analysis, imports account for about 85% of the
medical devices and products supplied in the Turkish market. Althou-
gh the import share has been increasing by average 6% in the period
2007-2011, in 2012 total medical import value decreased by 6% on
the previous year, to US$1,88 billion. Only the dental sector registered
a different trend with positive growth of import values.

The USA, Germany and China together account from half of the
imported medical supplies.

Size of the medical devices market
in Turkey (millions of USS)

2010 2011 2012

Total Market Size 2,000 2,100 2,260
Total Local Production 200 210 226
Total Exports 200 220 240

Source: Medical Device Manufacturing

Growth factors — Despite the current economic constraints and surroun-
ding financial turmoils, the medical device market in Turkey is expected to
benefit from the expansion of healthcare facilities and rising health
expenditure, which made analysts forecast an optimistic 8 to 9% ave-
rage growth rate in the next four years.

According to the Investment Support and Promotion Agency of Turkey,
the introduction of universal healthcare insurance scheme is impac-
ting positively on the medical market, resulting in growing health
awareness and the possibility to access a broader scope of health
services.
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Other factors to be considered as relevant for the long-term potential :
concentration of health institutions, transportation and telecommu-
¢ nication facilities in these cities, as well as easier supply and access to
i research and technical support. The products range goes from simple
. disposables such as wadding, gauze, bandages, syringes, needle and
catheters, to more sophisticated equipment including medical and
¢ surgical instruments and appliances, ophthalmic instruments, dental
These trends account well for the interest of foreign companies in :
: Turkish medical manufacturers comply with international standards

of the Turkish medical market are:

- growing population and increasing share of elderly population
- high incidence of chronic diseases

- higher life expectancy

-increased average annual income

the Turkish medical martket. On its side, the Turkish government has

encouraged foreign investments through several incentives in R&D
legislation, simplification of procedures and transfer of shares of in- :
corporation companies, and more freedom in choosing the resolu- :
¢ Turkish medical production fulfills domestic demand for some pro-
* ducts, but a relevant share goes to export markets. Medical exports
: were valued approximately US$182.3 million in 2011, registering
i 31.7% increase on 2010

tion systems for commercial disputes. Added to the already existing
favourable conditions allowing repatriation of profits, acquisition of
immovable property or rights in Turkey and full ownership of a Tur-
kish subsidiary, these measures have undoubtedly been effective.

Several overseas medical companies (including large multinationals :
such as General Electric, 3M, P&G, Pfizer, Johnson and Johnson) have :
established production bases in Turkey both to manufacture products
i categories:
trade hub in the region, to export to countries in Central Asia, the
+ US$106.3 million

) Orthopedic appliances, splints and other fracture appliances and
Local industry - The Turkish medical devices and supplies industry is
a fast developing sector that changed significantly over the last de- :
cade. The scope of local production, the number of manufacturers :
and also the general quality of the products have all increased. Accor-
ding to the Ministry of Economy, the industry comprises about 6,000 :
companies, including 450 medium and large-scaled companies, 100 :
manufacturers/exporters, and 2,500 suppliers. Most of the compa- :

for the growing domestic market and to benefit from its role as main

Caucasus and the Middle East.

Trraus seio

LED www.saeshin.com

nies are located in Istanbul, Ankara, Izmir and Samsun, due to the

instruments, laboratory diagnostics, wound closure equipments, etc.

such as the GMP (Good Manufacturing Practices), GHP (Good Health
Practices), ISO standards and CE mark.

(US$1384 million), and 75.9% increase on
2007 (US$103.6 million). A closer look at the composition of Turkish
medical exports in 2011 (the latest year for which detailed figures are
officially released) shows the different weight of the three main export

1. Medical, surgical, dental or veterinary instruments and appliances
hearing aids US $53.6 million

3. Mechano-theraphy appliances US $ 14.7 million

Among the 100 export markets, the major are Germany, France,

Azerbaijan, Irag, Somali, China, Iran, the Turkish Republic of
Northern Cyprus, USA, UK, Italy, the Netherlands and Pakistan.
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dental or veterinary sciences
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Several reports highlight that oral health

was 0,7 access/year. After over a decade the ratio has only increased

to 1,5. Another indicator is the annual consumption of toothpaste :
(85/90g per capita) and tooth brush consumption (one-third per capi-

ta), pointing at the need to increase the general focus on prevention
of oral health diseases.

Both public and private providers offer dental care in Turkey. Dental

care services in the public sector are provided by family health cen- :
tres, general and teaching hospitals, dental and oral health centres :
: equipment

and dental hospitals.

The public health insurance system covers oral health, with special

attention to children aged between 5 and 15 years, who can receive
orthodontic treatment, restoration of teeth and root canal the- :
rapy on primary and secondary permanent molars at any public or :
private facility. Poor people ineligible for participation in the pu- :
blic health insurance are entitled to free oral health care, with the : 2010-2050" http://www.turkstat.gov.r/PreHaberBultenleri.do?id=13140

: Zuhal Mansfield, Foreign Economic Relations Board (DEIK), “Turkey’s economic

exception of orthodontic and prosthodontic treatment.

Since the new insurance system was introduced, demand for dental

population in accessing dental services.

The patient covered by public insurance may receive treatment from

a private dentist by referral from a public facility, particularly in districts
where dentists are not available in public facilities. The service fees :
are reimbursed by the SSI under specific conditions, according to the :
public reimbursement price for the same service, while usually the re- :
.oasp

Espicom, “Overview of the medical market in Turkey’; http.//www.espicom.com/
The private sector plays the most important part in Turkey’s oral healthca-

re provision. Dentists generally practise in their own offices, but there :
http://www.tcp.gov.tr/english/sectors/sectoringpdf/medical_devices.pdf

ferred patient pays the difference to reach the total of the private fee.

are private dental clinics and units in hospitals. Despite the increased

number of private health insurance plans, oral health treatments are

not often included in the benefit package, therefor private dental care :
: stemsforTheDelivery/Turkey%202010.pdf

is still largely paid out-of-pocket by the patient itself.
Dentists in Turkey: facts and figures
Active dentists : 24,203

Number of persons per dentist: 3,505
42% are female and 58% are male

65% worked in private practices, 25% in government hospitals, 9%

in university hospitals and 1% in other institutions

Average monthly income of dentists working in the governmental
clinics is around US$3.250. This amount approaches to US$5,200 in
the private sector.

20% practise in Istanbul

2,250 newly graduate dentists join the community each year after

completing a 5 year full time education at the 44 dental faculties

Sources: FDI, Turkey Health Survey 2012

. The FDI states that, in line with the increasing number of dentistry
: faculties, the number of dentists graduating each year in Turkey has
: grown.

awareness and education in Turkey are still relatively low, as access :
to dental and oral health services in Turkey remains under the ave- :

rage of OECD members. In the early 2000s, access to dental clinics
technology and higher quality products in private practices and cli-

The private sector is highly attractive for patients that can afford to
pay dental treatment out-of-pocket, due to better access to latest

nics. Therefore access to dental therapies and aesthetical dentistry has
increased significantly in the last decade.

. Dental market figures

Turkish market of dental equipments and products has an annual

turnover of around US$260 million

The growth rate of dental industry is estimated at 10% since 2010.
About 50 corporations manufacture consumable products and dental

300 dental warehouses supply dental products to dentists and dental

¢ technicians.

Turkish Statistical Institute, “Demographic structure of Turkey and its future,

transformation and its role in the region; full side and empty side of the glass’,
. ITC WEDF 2012, Jakarta

services has increased in public hospitals and clinics. However, this re- : OECD, “Economic Survey of Turkey 2012"

sulted in long waiting lists that disadvantage rural and the urban poor
: Daniel Gros and Can Selcuki, Centre for European Policy Studies (CEPS), “The

Changing Structure of Turkey's Trade and Industrial Competitiveness: Implica-
tions for the EU”

The Economist, “Strong but vulnerable’ 15th June 2013

WHO, http.//www.who.int/medical_devices/countries/tur,pdf

Foreign Economic Relations Board (DEIK), “The Outline of Turkish Healthca-
re Environment” http://www.healthinturkey.org/en-EN/overview/4.aspx

ISPOR, http://www.ispor.org/pressrelease/Jan13/Turkey_medical_device_market.

turkey-medical-device-market

Ministry of Economy of Turkey, “Medical Devices and Supplies’,

Betul Kargul, Meltem Bakkal, “Systems for the Provision of Oral Health Care
in the Black Sea Countries. Part 6: Turkey’, http.//www.cecdo.org/pages/Sy-

WHO, “Turkey Health System Review’, http//www.euro.who.int/__data/assets/

S pdf_file/0006/158883/096441 pdf
: FDI 2013 Istanbul Annual World Dental Congress, “Dental and oral health ser-
vices in Turkey'; http.//sdfds.com/abridged%20FDI%202013%20Prospectus.pdf

Trojan horse Troy Turkey

Mati Nitibhon / shutterstock
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Healthcare
expenditures

per capita:
GDP Real

Growht:

$476 (USD)
+3.4%

GDP
(current US$),
201 1: Healthcare
$1.858 trillion expenditures
total(% of GDP):
5.6%

Expenditures on
healthcare:
Government: 52%*
Private: 38%**

GNI per capita:
US $10,400
(World Bank, 201 I)
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market overview

ussia is the biggest country in the world. It occupies | 1.5%
of the world territory and its area is equal to |7 min sq. km,
which is somewhat larger; for instance, than the area of Canada
- the second largest country in the world (9.97 min sq. km),
and that of Australia (about 7.68 min sqg. km).

The territory of Russia spreads for ten thousand kilometers from the
Baltic Sea in the west to the Sea of Japan in the east. Spanning eleven
time zones, Russia is the largest country on earth in terms of surface area,
afthough large tracts in the north and east are inhospitable and sparsely
populated.

There are 89 subdivisions in the Russian Federation, 21 republics, 46
oblasts or provinces, 9 krais or territories, | autonomous oblast or province,
4 autonomous okrugs or districts and 2 federal cities.

The Russian federation counts more than one thousand cities and towns.
The largest cities with more than one million inhabitants are: Moscow
(more than 9 million people), St. Petersburg (about 4.7 million people),
Nizhniy Novgorod, Novosibirsk, Yekaterinburg, Samara, Omsk, Tcheliabinsk,
Kazan, Perm, Ufa, Rostov-on-Don, Volgograd.

Russia is a Democratic Federative Republic with a presidential government
and two-chamber Federal Assembly (parliament) consisting of the State
Duma and the Federation Council. The head of state is elected once
in four years. In 2000 Vladimir Putin was elected the President of the
Russian Federation and on March [4th, 2004 he was reelected for the
second term.
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Russia emerged from a decade of post-Soviet economic and political
turmoil to reassert itself as a world power. Income from vast natural
resources, above all oil and gas, have helped Russia overcome the eco-
nomic collapse of 1998.The state-run gas monopoly Gazprom is the
world’s largest producer and exporter, and supplies a growing share
of Europe’s needs.

Russia’s economy grew 3.4 percent in
2012, down from 4.3 percent in 201 |.
Growth will continue slowing further to
3.3 percent in 2013, and then is set up
to pick up modestly to
3.6 percent in 2014.

Economy

At first glance, Russia’s economy looks strong. In 2012, when the global
economy was losing momentum and the Eurozone was stuck in recession,
growth in Russia was solid, based on resilient domestic consumption. The
pace of economic growth in Russia was faster than in Brazil, South Korea,
and Turkey, something that was unconceivable only two years ago.

Achievements were not limited only to economic growth:

* In 2012, the current account was strong thanks to a large surplus in
the trade balance.

* Capital outflows declined, allowing the Central Bank of Russia (CBR) to
add again to its stock of reserves.
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* The budget was balanced, and the Government started to replenish its
reserve funds that were depleted by the crisis.VWhile average public debt
in advanced economies exceeds | |0 percent of GDP Russia’s

public debt is no more than 10 percent of GDP.

* Unemployment dropped to 5.4 percent in January 2013, a record low
for the last two decades, and wages grew at a solid pace.

* Low unemployment, a growth in wages, and a reduction in inflation are
set to reduce the number of poor people from 6.9 million in 2012 to
[5.9 million in 2014.

However, a closer look reveals weaknesses:

* Economic growth dropped to half the level of the decade up to the
2008 crisis. Industrial output declined in early 2013 for the first time
since 2009.

* Fixed investment remains dependent on public funds, and foreign direct
investment is subdued. Inflation increased in the second half of 2012 and
is set to remain stubbornly high in early 2013, weighing on consumption.
* Russia is also stagnating in global economic rankings. Measuring the
size of the economy in current U.S. dollars, Russia did improve globally
from [8th to 8th position between 2000 and 2008, but it remained in
this position in 2012.

Russia’s economy grew 3.4 percent in 2012, down from 4.3 percent
in 201 |. Growth will continue slowing further to 3.3 percent in 2013,
and then is set up to pick up modestly to 3.6 percent in 2014. The
weak external environment, elevated inflation, flat oil prices, and sluggish
domestic demand could postpone a pickup in growth in Russia toward
the second half of 2013.

Growth declined mainly due to the weaker performance of investment.
Inventories were flat as the restocking cycle after the crisis came to an

end, and fixed investment expanded only moderately as business re-
mained cautious about future prospects. In part due to high investment
spending in late 201 |, the contribution of investment to growth declined
throughout the year: In contrast, consumption growth remained almost
as strong as in 201 |, thanks to low unemployment, wage increases, credit
expansion, and government spending. As a result, consumption became

At the end of the 20th century,
the collapse of the Soviet Union and
ensuing radical changes in the country’s
social and economic policy engendered
healthcare problems and
systemic challenges.

the main growth driver instead of investment. Finally, the weak investment
dynamics dampened import growth.This translated into a lower negative
contribution of net exports to growth in spite of weak external demand
due to the recession in the European Union (EU).

Inflation continues to be high. Headline year-on-year inflation reached
7.1 percent in January 2013, compared to 4.2 percent in January 2012.
The increase in inflation in Russia is striking from an international per-
spective and is related to three factors. Firstly, it reflects the increase in
food inflation triggered by the drought in Russia and among international
grain producers, as well as higher excise taxes on alcohol. For example,
year-on-year food inflation increased from 1.2 percent in April 2012 to
8.6 percent in January 201 3. Secondly, the rise in administrative prices in
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July and September 2012 and January 2013 pushed up services inflation.
As a result, year-on-year services inflation increased from 3.8 percent in
June 2012 to 7.8 percent in January 201 3. Finally, there was some uptick
in core inflation, which excludes food and gasoline. It increased from 5.1
percent in May 2012 to 5.8 percent in October 2012, and then stabilized
at roughly 5.7 percent in recent months.

By 2014, growth in Russia is set to be once again lower than in Brazil,
South Korea,and Turkey. In order to revive and modernize the economy
and reduce its dependence on natural resources, policy makers face two
challenges. Firstly, Russia has to manage macroeconomic policies so as to
ensure economic stability in the face of domestic and external vulnera-
bilities. This implies three policy priorities: sticking with prudent spending
plans and saving oil revenues that come in over and above budget; focusing
monetary policy on low inflation to keep inflationary expectations in
check; and strengthening banking supervision and taking additional measu-
res to mitigate emerging risks in consumer lending.

Russia has to step up structural reforms in order to lift its growth
potential. Reviving growth requires, among other things, reducing the
state's footprint on the economy and improving the investment clima-
te; confronting the challenges of an aging and shrinking population; and
strengthening governance through more transparency, better regulations,
and more effective control of corruption.

The Russian Healthcare System

In the Russian Federation, provision for healthcare is one of the primary
social functions of the state; covering delivery of medical care, prevention
of disease, and improvement of the population’s health.

Dental Spare Parts & Bearings ﬁ
for your Technical Dental Service -

After the February and October revolutions of 1917, the main featu-
re of Russian healthcare was the creation of a comprehensive state
medical treatment and prevention system. Inherited from the Soviet
Union, the Russian Federation was faced with a legacy of guarantees
for a wide range of social services, including citizens’ right to free me-
dical services. The guarantee of a full range of free healthcare services
has not changed with ithe dissolution of the former system, but rather
has been confirmed through the new Russian Constitution and the new
healthcare financing law.

Until the late 1980s, the structure of health services in the Soviet Union
was highly centralised. After the dissolution, the healthcare system fol-
lowed the new decentralised administrative structure of the country
and it is now divided into federal, regional (oblast-level) and municipal
(rayon-level) administrative levels. 30% of the population receive primary
care through work related clinics and hospitals. For certain employment
groups such as police, railroad workers, and high-level government officials,
special health services exist.

At the end of the 20th century, the collapse of the Soviet Union and
ensuing radical changes in the country’s social and economic policy en-
gendered healthcare problems and systemic challenges, many of which
are yet to be addressed.

Starting in 1998, the Russian Federation Government has been imple-
menting an annual program that provides guaranteed free medical care
to Russian citizens, funded by the state budget.

National Project “Health”
In 2006 a national project named ‘Health’ was

the country’s he st
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Rus

Russian Federation

¢

Capital city:
Moscow

Overview

Russian rubles (RUB)
Russian
Christianity, Islam
| rouble = 100 kopecks

Emerging/Developing

® Netherlands 129, ® China 6%, ® Italy 6% (201 1)

® China |6%, ® Germany 0%, ® Ukraine 7% (201 I)
Petroleum and petroleum products,

natural gas, metals, chemicals, weapons and military equipment
Machinery, Vehicles,

Pharmaceutical products chemicals

Source: Cia World Factbook 2013

Total area:
' |7 million sq km

(6.6 million sq miles)

‘0
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® Population of Russia: 142.8 million (UN, 201 1)

® Population growth rate: 0.01% (2012 est.)
Birth rate: 12.3 births/1,000 population (2012 est.)
Death rate: 14.1 deaths/1,000 population (July 2012 est.)

e Structure of Russian population:
0-14 years: 15%

15-64 years: 72% ’/
65 years and over: | 3% (2012 est.) //
® Median Age: ‘

Total: 38.8 year

Male: 35.6 years
Female: 42.1 years

® Life expectancy at birth:
Male: 63 years
Female: /5 years
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with advanced, high-end equipment and ambulance systems, build new
medical centers, as well as launch nation-wide vaccination programs and
free health checks. The project has also been working on developing
medical technology market through initiatives to blend healthcare and
information technology. One of the focuses was made on salary increase
of medical staff working in the primary care as well as their wider training
programmes.

The project was initiated by the Russian President Vladimir Putin and
coordinated by the President Office. It was mostly financed by the
federal budget. However regional and municipal levels have also con-
tributed significantly to financing the programme, whose budget 78,98
billion RUR in 2006 and 346,3 billion RUR in 2007-2009.

The new legislation goes beyond
the traditional focus on healthcare
delivery to include a concern
about population health.

In general the Health project received very positive remarks in the society.
The industry has benefited from the government's ‘National Health
Program’, which provides substantial funds to build |5 specialized health
centers in the country. This higher purchasing power of hospitals and
active government support has also assisted the medical devices market.
However some experts wrote that, taking into consideration the level
of financing, better results especially in the field of primary care deve-
lopment could be reached.

Healthcare Development Concept 2020

The new legislation goes beyond the traditional focus on health-care
delivery to include a concern about population health. It sets out the
goals of reducing mortality in working ages, especially by lowering rates of
injuries and alcohol poisoning, as well as reducing infant and maternal
mortality. It also highlights the need for effective action against “socially
determined conditions” such as drug addictions, smoking, hazardous drin-
king, sexually transmitted diseases, tuberculosis and AIDS.

The Russian government put emphasis on high technology, greater pri-
mary care, reduction of hospital capacity, improvement of management,
introduction of new systems of payment for facilities and individual pro-
viders of services, construction of cardiology centers and transition to
insurance-based healthcare.

The major priorities for reform include:

* closing the gap between formal commitments to the population and
available resources;

* shifting the structure of provision towards greater reliance on inte-
grated primary care;

* adopting payment schemes in the healthcare sector that encourage
more cost-effective therapeutic choices;

» modernizing the system of mandatory medical insurance.

The objectives of the concept are:

* population growth up to 145 million people;

* increase of life expectancy to 75 years

* decrease of infant mortality to 7,5 per 1000 born (20% decrease
compared to 2007)

* decrease of maternal mortality to 18.6 per 100 000 born (15.7%
decrease compared to 2007)
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* formation of healthy lifestyle, incl. curtailment of tobacco and alcohol

demand

* improvement of quality and accessibility of healthcare services, gua-
4& y -ranteed to the population of the Russian Federation

B The goals of the concept are:
1“\ * Creation of conditions, possibilities and motivation of population for
healthy lifestyle
* Development of the healthcare system
* Specification of state guarantees of free medical services provision
to the population
* Improvement of pharmaceutical supply at the outpatient departments
within the frames of the OMS system

B * Creation of an effective management model of financial resources of
" L the state guarantee programme

! l‘l * Further training of medical staff and creation of motivation system
| for quality work

. ‘1 * Development of medical science and innovations in the healthcare

sector

B & - IT development in healthcare

o

!1| -

. R ¥One the most interesting statements in this framework is the ambition

‘ ﬂ the government to increase the size of insurance premiums to the

{ andatory medical insurance system (OMS) both for the working

‘ ! . d the non-working population as well as transfer to a single channel

H\ancing model (via OMS). Then tariffs for the medical care should

‘ - . ir‘ude all expense items connected with maintenance of activity of
. .corresponding healthcare facilities.

ven if Russia has instituted a comprehensive reform of its healthcare
sys&n and healthcare is “Priority #1” in the government’s new na-
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tional priority projects, it is currently estimated that only 20% of the
Russian population of 142 million has access to quality healthcare.The
majority of hospitals and polyclinics are public and belong to federal,
regional or local governments.

At the moment, the two major sources of public healthcare funding -
mandatory insurance funds (30%) and spending supported by federal
and regional budgets (70%) - do not cover all healthcare expenses.

As a result, a significant portion of overall (public and private) health care
spending (about 20%) is covered out of patients’ pockets. Voluntary
healthcare insurance programs account for approximately one-third of
the total private healthcare expenditures. According to long-term re-
form plans, mandatory insurance funds will serve as the main source of
healthcare funding, providing transparency and control over cash flow
within the system. However, despite the ongoing healthcare reforms
and significant increases in federal and regional budget allocations for
healthcare, financing remains insufficient to address the needs of the
sector.

Russian medical equipment and supplies market

The Russian medical equipment and supplies market is one of the fa-
stest growing sectors of the economy. According to the estimates of
the Russian Ministry of Industry and Trade, Russian medical devices
market will be gradually increasing by around 13% annually till 2020.

In 2012, the Russian market for medical equipment and supplies is
estimated at US$5,455.7 million. Per capita spending stands at US$39;
per capita expenditure is low by western standards, but is in line with
that found in other ex-Communist states such as Belarus or Bulgaria.
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A relevant share of the manufacturing sector is composed by small and
undercapitalized companies whose medical device production is com-
petitive at the price level but not focused on quality. The country has a
strong scientific research base but relatively less experience in commer-
cializing new products. Exports are low and centered on other former
USSR markets.

Almost two-thirds of the medical equipment and devices used in pu-
blic clinics and hospitals are obsolete and need replacement. Russia itself
does not produce much high-end medical equipment and relies almost
exclusively on imports for more sophisticated products

The Russian dental market has an
impressive potential too.The number
of clinics, practicing dentists, technicians
and patient visits is very high and
continues to grow.

The Federal Service on Surveillance in Healthcare and Social Deve-
lopment of the Russian Federation (Rosdravnadzor) has approved over
20,000 medical products and devices for use in treatments, 60% of which
are locally manufactured (appliances - 3,000, equipment - 1,000, instru-
ments - 7,000, glass and polymer medical products - 700). About 1,200
Russian enterprises, 90% privately held, manufacture an array of medical
devices, including apparatus and appliances (45%), medical instruments
10%), medical equipment (9%), glass and polymer medical products
(10%), other medical products (26%).

According to various sources, imported medical devices constitute
60% of the Russian market. The statistical data show that 40-45% of
imports come from Germany, 20-25% from the U.S., 10% from Japan
and 5% each from Italy and France. For the last three years, a growing
number of cheap analogues from China and Pakistan have entered the
Russian market in large volumes.

Russian medical equipment manufacturers are making some progress
in several traditional and developing segments. First, most routine X-ray
diagnostic procedures are done on Russian-made equipment.

Apart from that, the Russian medical device market is well represented
by monitors for various uses, including those for intensive therapy, sur-
gical operations, pregnancy and at the patient’s bedside. Also, Russian
companies manufacture certain models of electrocardiographs, encepha-
lographs and rheographs.

A particular focus of Russian manufacturers (usually 15% of the pro-
ducts made at any given plant) is on producing surgical tables, lighting
systems, sterilization equipment, cameras for disinfection, beds and
medical furniture. The Russian manufacturer KB Vzlet developed the
“Kosmea” apparatus used for cardiac artery bypass surgery that works
without an artificial blood-circulation apparatus.“Trekpor Technology”
Holdings developed an industrial magnetic-resonance accelerator for
the production of membranes.

In November 2010, the government developed a strategy that will help
the medical device industry to attract investment, create new jobs and
produce competitive, safe, good quality and affordable products to fulfil
the healthcare system'’s requirements. Currently, the bulk of high-tech
medical equipment comes from abroad. If the objectives of the plan are
realised, by 2020, the local industry will be able to meet 50% of the local
demand for medical devices.

The Healthcare Modernization Act, initially intended for 201 1-2012 and
the total cost of which was equal to 630 billion rubles (approximately
US$18.9 billion) will be prolonged till 2013. Up to now, the government
hasn't yet implemented the programs that were directed at implantation
of the new standards, doctors’ salary increase, repair of hospitals and
informatization. For 2013 the Ministry of Healthcare will ask additional
50 billion rubles (approximately US$ 1.5 billion).

The reforms that are implemented by the regions were planned for 201 |
and 2012 and financed by Federal Fund of the obligatory medical insu-
rance (it was increased from 3, 1% till 5, and 1% since 201 1), territorial
funds and subjects.The goal of the programs was to make the Healthcare
system in the whole Russia more even. The program included repairing
and equipping the medical institutions, medical professionals’ salary incre-
ase, implantation of the medical assistance standards and informatization.

It is necessary to prolong the modernization reform because regardless
of the invested capital there is still a lot to do. At the end of the 2012
17% of the institutions needed repair and almost 41% a total equipping.
Of the 4,400 institutions 2,600 were repaired and Of 9,900 hospitals and
clinics that needed new equipment, only 5,500 were re-equipped.

As it was mentioned by the Prime Minister Dmitri Medvedev, one of the
main courses of the modernization reform is the development of high-
technological medicine and the creation of the scientific base. In 2012 the
strategy of medicine development was accepted until 2025.

Another important issue in heafthcare sector wasthe increase in life ex-
pectancy. Following a demographic program that lasted for 5 years (from
2005 till 2011), the number of birth was increased from 1,000,479 to
1,000,794.The number of deaths has declined by |6,4%: from 2,3 million
people to 1,9 million.
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Opportunities

Despite recent breakthroughs and the fact that locally made medical
equipment is two to four times cheaper than imported equipment,
Russian production still lags behind the majority of developed countries.

Thus, Russia is still dependent on imports for a significant number of
medical equipment industry sub-sectors, especially those requiring large
investments in R&D, innovative technologies and automation.

The best prospects for medical equipment include: Computer tomo-
graphs; Blood pressure instruments and equipment; Respirators;
Endoscopes; Ultrasound scanning equipment; Syringes, catheters,
dental disposables, ophthalmological equipment; X-ray equipment for
general medicine, surgery and veterinary;and Artificial kidney complex
components (oxygenators and dialysis machines).

There is a large number of medical device distributors in Russia. The ma-
jority of the distributors are located in Moscow and St. Petersburg and
other Russian cultural centers - Samara, Yekaterinburg, Perm, Krasnoyarsk.
Distributors commonly receive direct shipments from foreign manufac-
turers or from their representative office in Russia. Many distributors
have their head office in Moscow and representative offices in other
regions. Other regional distributors may have direct contract with ma-
nufacturers or buy products from a centralized distributor located in
Moscow or in St. Petersburg.

Russian dental market

The Russian dental market has an impressive potential too. The number
of clinics, practicing dentists, technicians and patient visits is very high
and continues to grow.There are 12,400 public and private dental clinics
in the country. According to estimates there are more than 85,000
dentists and 10,000 technicians.

51 dental schools over the country are issuing more than 3,000 dentists
annually. The number of patient visits is more than |50 million per year.
Dental care is provided by 4.5 dentists for every 10,000 people. The
estimated turnover of dental services is US$ 4 Billion(2009).

The ratio of municipal and private dental clinics is changing rapidly. If
some five years ago, it was 70/30, now it is at 20/80. There is talk of
total privatization of dental services in Russia.

These factors make the dentists more independent and focused on im-
proving the quality of services in a competitive struggle for the patient.
In the last few years a surge of interest in the latest international deve-
lopments in the field of dentistry has led to the unprecedented activity
of Russian dentists abroad, which affected the attendance of international
exhibitions, participation in the most prestigious conferences, joining the
international professional associations.

This trend was also reflected in the rapid growth of dental exhibitions
in Moscow DENTAL-EXPO and DENTAL SALON, which firmly established
among the world's leading exhibitions in dentistry. Today DENTAL-
EXPO and DENTAL SALON are not just exhibitions of products for
dentists, but those are complex congress and exhibition events, bringing
together under one roof more than 300 events for dentists - from a
master class to the International Congress and accompanied by major
exhibitions, representing more than 500 participants from more than
30 countries worldwide. These events are held as Moscow International
Dental Forums in April and September annually.

Local regional dental exhibitions are growing actively as well, giving the
company perfect marketing possibility throughout the country with biggest
territory in the World. The best growth rates are shown in such cities
as St-Petersburg, Samara, Ufa, Krasnoyarsk, Rostov-na-Donu,Volgograd etc.

Source:

“Cia World Factbook 2013”- CIA

“The Russian Medical Device Market: it is System not Tools that should Alter” by SGS
“Russian Healthcare System Overview” by the Stockholm Region office in St. Petersburg,
June 2010 “Russia Profile”- www.bbc.com

“Healthcare System Russia”- www.siemens.com/healthcare-magazine
data.worldbank.org
Www.emergogroup.com
www.myanmar.mid.ru
www.indexmundi.com
www.espicom.com
www.lloyds.com
www.worldbank.org
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oland is a Central European state, the 8th largest by area. The
northern and central regions are occupied by lowlands whi-
le the Sudetenland and the Carpathian mountains dominate
the south. Rivers and lakes enrich the Polish landscape and
forests cover up to 30% of the territory.

The country is divided into |6 provinces known as “Voivodeships”. Each
Voivodeship is subdivided into “powiats” (counties), each with a further
subdivision into “gminas” (municipalities). Sixty-five major cities hold sta-
tus of both "“gmina” and “powiat”. The total number of counties is 379
with 2,478 municipalities.

In May 2004, Poland entered the EU, but it maintained its currency, the
Zioty. Poland is the state receiving the largest share of EU funds allocated
every seven Years. In the period 2007 to 2013, they amounted to €102
billion, and for the subsequent seven years up to 2020, they are expected
to reach €106 billion. These funds fuelled an impressive growth of infra-
structures, manufacturing activities and exports.

Economy — Poland is recognised as an economic power in the Central
European region, and it managed to avoid the recession that hit the other
EU members not only thanks to the foreign funds and capitals, but also
to cautious fiscal and monetary policy.

Poland was actually the only European country to achieve uninterrup-
ted GDP growth during the last four years. Since 2008, cumulated GDP
growth has exceeded |8.7%, whereas in other EU countries it has been
only slightly above 0% in best cases.

When the global economic downturn widened the deficit-to-GDP ratio
from less than 2% to nearly 8% in 201 |, the Polish government avoided
extensive spending cuts and rather increased its spending especially on
investment programmes, largely utilizing the available EU funds. There are
of course some factors affecting Poland's economy as a part of the more
general weakness of the European area. As reported in a recent article
by The Economist, in consequence of the credit crunch the inflow of
foreign capitals has slowed down, as it is happening for most of the gre-
atest emerging economies. Especially VWestern European countries have
started pulling their money out of Poland.

However, these conditions caused a depreciation of the zloty over the
period 2008-2013 that helped the trade balance eventually reduce its
deficit compared to when the crisis began. Moreover, the so-called “Vien-
na Initiative”, a European bank-coordination policy encouraging Western

market overview

European lenders to maintain their exposures to Central and Eastern
Europe despite the financial turmoil, also had its effect in sustaining Poland's
economy.

Despite these positive achievements, the gloomy situation of the European
continent is going to have a stronger influence on Poland than it did
before. Far from the 3.9% growth registered in 2010 and 4.3% in 201 I,
the 2% registered in 2012 is expected to slow further to 1.2% in 2013.

The government is now more oriented towards implementing austerity
measures and cut public spending, as it did with the pensions’ sector.
Furthermore, the combination of lower EU-fund inflows and public
investment, limited contribution of external trade and the decreased demand
from both export and domestic market will also play a role in reducing
growth prospects for the next few years.

On the other hand, the risk of a serious financial crisis is low. Among the
positive factors there are:

* One of the lowest public sector debts in Europe (57% of GDP against
EU 27 average of 84.9%)

* the programs of modernization of the country’s infrastructure under-
taken in recent years

* the large base of small and medium enterprises (about 3 million)

Regional disparities — According to a report by PMR Consulting, the
growth experienced in the last decade has not been equally distributed
across Poland. Considerable regional differences became apparent in several
growth indicators such as real per capita GDP 5.7 times higher in Warsaw
than in the poorest sub-region, or the income variation coefficient (43%).

Economic disparities seem to be increasing both between the wealthy
and moderately wealthy regions and between the moderately wealthy
and poorer regions. It is worth noticing that even within the same region,
growth rates varied consistently. For instance, real GDP growth in the
poor Krakow sub-region between 2000 and 2010 was 80%, while the
national average was 46.4%.The reverse also happened, with sub-regions
experiencing lower than the average growth in wealthy regions.

Furthermore, a historically grounded gap exists between eastern Poland
and the rest of the country, which was targeted by the program named
“Development of Eastern Poland” that allocated approximately US$3
billion for the period 2007-2013.
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Special economic zones - There are currently |4 special economic zones
(SEZ) in Poland, set to remain open until end 2020 but already on the
course of having their lifespan further extended. Investments in SEZs are
incentivized by tax exemptions, close geographic proximity to suppliers
or customers, and ready-to-use investment sites with developed infra-
structure and utilities. Regulations vary according to each SEZ and the
size of the tax breaks available depends on the size of the investing entity
and Voivodeship where the subzone in question is located.

In general, the investor needs to agree with the specific authorities on
how many jobs will be created through the investment and he must later
fulfil this agreement. The minimum value of an investment to be located
in a special economic zone is usually €100,000.

Trade - In the first quarter of 2013 the Polish exports expressed rose
by 5.6% as compared to the same period of 2012. At the same time,
imports decreased by 2.1% and the foreign trade deficit decreased to
US$0.6 billion as compared with US$4.2 billion in the analogous period
of the previous year. Considering the whole 2012, total export growth
was 3.8% while imports fell by 0.6%. About 75% of Polish exports go to
EU countries. The largest trading partner is Germany, with stable trade
volumes although a declining value in Zlotys. Outside the EU, exports
towards Ukraine and Slovakia also grew considerably.

Foreign trade figures, 2012 (current prices)

Imports US$195.43 billion
Exports US$182.71 billion
Trade balance US$ —12,7billion
Exports to GDP ratio 46.1%

Healthcare System

General figures, 2012

Practising doctors per 1,000 individuals 2.2
Number of doctors 80,358
Annual consultations per capita 7
Practising nurses per 1,000 individuals 53
General Hospitals 814
Outpatient healthcare institutions 19,151
Non public outpatient healthcare institutions 16388

Hospital beds per 1,000 individuals 6.6
Medical practices 6,587
Source: WHO, OECD, Central Statistical Office

Structure of the healthcare system — During the Soviet era, the Po-
lish healthcare system was highly centralised and provided free care in
state-owned facilities entirely funded by the government’s budget. Only
a minimum share of health services were provided by doctors privately.

Starting from 1991, after the dissolution of the Soviet Union and the
consequent socioeconomic transformations that took place in Poland,
a series of changes were introduced in order to establish a regulated
market for services in the public healthcare system.

In 1999, the Law on Universal Health Insurance came into force, creating
a mandatory public health insurance intended to replace the State in fun-
ding health services. Initially the public insurance system was managed by
one occupational and |6 regional Funds (Health Insurance Organizations).
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This decentralized model was ideally aimed at financing healthcare in
individual regional areas with significant independence; the creation of a
supervisory organization that would level disproportions in the insuran-
ce system was planned, but never took place.

Complicated bureaucracy that hindered patient mobility and episodes of
abuse and corruption led the public opinion to adverse this system and
raised social conflict.

The mandatory public health insurance - In 2003, the government mer
ged the regional funds into the National Health Fund (NFZ), with a head
office and branches corresponding to the former HIOs. Under the NFZ,
the price of individual health services was uniformed and the mandatory
public health-insurance covers about 85% of the cost of public medical
services.

The insurance scheme includes:

® out-patient health care, nursing, medical emergency services

® medical examinations and consultation, diagnostic examinations

® medical treatment and rehabilitation, supply of orthopaedic devices
and aids

® preventive and palliative care and alleviation of disabilities/certification
of temporary or permanent disability

e supply of drugs and medical devices

® prenatal care during pregnancy

Some benefits not included in public insurance coverage are mentioned
in a list known as negative basket. Public health insurance covers em-
ployees, the self-employed, and the unemployed not receiving benefits,
people on leave to raise young children, soldiers, retired persons and
disabled. Non-working spouses are freely co-insured.

”
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The health-care contribution is 9% of gross wages, estimated separately
for the employed, self-employed and farmers. However, 7.75 of these 9
percentage points represent a tax credit, making effective income tax
rates much lower than their apparent levels. The result is that the central
government still effectively finances a large part of health care.

Apart from the public health insurance, a limited part of the healthcare
system is funded from the state budget. Local governments fund the
every-day operational costs of hospital facilities and the maintenance of
buildings, repairs and renovations, and investments in medical equipment.

Moreover, the State budget covers:

® health insurance premiums for specific groups of the population and
investments in public health care institutions

® public blood service, professional medicine, programmes of preven-
tion and control in public health issues and drug/alcohol addiction

® pharmaceuticals and technical means

® medical apprenticeship specialisation and sanitary inspections

Effects of the healthcare reforms — Although some positive results have
been achieved since the introduction of the mandatory public insurance
system, a number of drawbacks remain.

According to some external institutions and observers, the reform of
the Polish healthcare system is incomplete and lacks interventions aimed
at modernizing the managing criteria of hospitals and health institutions,
leaving a number of irrational practices impact on the rising debt. Moreo-
ver,the NFZ is often regarded as a sort of replica of the former centrally
administered budget system.
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Poland’s Special Economic Zones source: invest in Poland

Preferred investment type

Aircraft construction,
motor industry, metal processing

All types of investment

Business Process Outsourcing,
Shared Services Center, IT, R&D

Automotive, plastics, metal

Household appliances, IT, Business
Process Outsourcing, Fast-moving
consumer goods

High-tech industry, electronics

All types of investment

All types of investment

Precision mechanics, motor
industry, metallurgy, electronics, textile
and clothing, wood processing, con-
struction materials, related industries

Metal, plastics, construction
materials, electro-technical

industries

All types of investment

Greenfield investments

Main incentives

Exemption from land and real estate tax / fee

for power connection (only in Mielec) Funds

available for training of future personnel for
investors

Good location, cheap labour
Professional assistance to investors

Relief in real estate tax, depending
on municipality

Close to:
- A-4 motorway connecting EU with former
Soviet countries
- national road No.3 connecting Scandinavia
and Southern EU
- airfield for business planes

Exemption from real estate tax

Relief/exemption from real estate tax in some
areas

Industrial districts of the cities,
good communication links
Low industry construction costs
Investment services / advisory / recruiting /
training available
Locations available in large urban areas or
close to smaller towns with relatively high
unemployment level

Exemption from real estate tax

50% exemption from real estate tax

Green field’, rapid investors support, LHS line

Land plots prepared for investments Full

access to technical infrastructure . Assistance at

all project stages Close to Czech and German
borders. Competitive labour costs

Developed communication network, banking
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Investments introducing new techno-
logies, building relations with local

subcontractors, using regional resources

and financial services Qualified human
resources, developed educational system

Availability of raw materials. Numerous tourist

attractions/leisure opportunities

Assistance with formalities
Low labour costs
Friendly business environment
Large selection of subcontractors
and construction companies
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Another issue is the tendency of family doctors to refer patients to a
specialist more often than necessary. Since the number of specialist is
insufficient to meet the demand, month-long waiting lists are common.
Hospitals, on their part, are also overloaded with excessive patients’ re-
ferrals and since the NFZ imposes annual limits on service providers un-
der insurance coverage, it results once again in long queues for patients.

Healthcare financing — The public share in healthcare expenditure fell
from 90% in the early 1990s to 72%, a level that remained quite stable
over the last decade. The share of health expenditure as percentage of
GDP is low, about 7.4%, and although the figure has been rising over the
past 20 vears, it has increased less than in most OECD countries.

About 98% of the population is covered by public insurance. The health
expenditure per capita is valued at US$1,423.This figure grew at an an-
nual average of 7% during the last decade, but it slowed down in the last
three years, afthough it remained positive.

In the period 2000-2010, the expenditure for inpatient services grew
more than that for outpatient care (8.1% vs. 5.3%).This clearly reflects
on of the main problems of the Polish healthcare system that lacks a
developed and efficient organization of patient referrals.

A considerable share of medical expenses has to be paid out-of-pocket
by the patient itself. Private insurance plays a relatively restricted role,
ranging around less than 1.5 % of current healthcare expenditure.

Especially considering that the number of facilities and providers con-
tracted under the NFZ public insurance are insufficient to meet the need
for medical services, the long waiting lists generate inequalities in access
to care, causing long waiting times and a tendency to seek specialized
care in private hospitals and clinics for those who can afford the heavy
out-of-pocket payments.

Reportedly, the average wait for a total knee replacement is 433 days; for
hip interventions 365 days, and for highly specialized eye surgery (inclu-
ding cataracts), it is 35| days. In private hospitals, such operations are of
course immediate if the patient is able to pay directly.

Private sector - According to the report by PMR Consulting “Private
healthcare market in Poland 2012 - Development forecasts for 2012-
2014”,in 201 | the value of private healthcare sector rose by about 7%
compared to the previous year and reached US$9.2 billion.

The firm estimates 5% average annual growth until 2014, reaching
US$10.7 billion. The composition of private health expenditure is
expected to remain quite stable as it did in the past few years, with
the largest share (58%) going to expenses for medicines and medical
equipment.

To sum up... the Polish health-care system is characterised by:

® low spending

® heavily regulated public system with a stringent budget constraint

® restricted sub-national government autonomy

® thin private insurance market / limited ““over-the-basic” insurance co-
verage, i.e. the share of both the population and spending covered by
private insurers over and above the "basic” insurance package
The most pressing issues to be addressed concern:

® easing the substantial limitations in access to care;

® reducing persistent inequalities;

e carefully designing new private health insurance;

® better coordinating among major public actors;

® improving hospital management;

® strengthening the gate-keeping function played by generalists;

® developing a comprehensive long-term-care strategy.

Expected increase of elderly population
Although on a European scale Poland has a relatively young
society, yet it has the fastest aging rate.The group of elderly
people is expected to increase more than four-fold by 2050,
while the zero reproduction rate makes it hard to forecast the
slightest increase in the number of children.Therefore, age-
related diseases are expected to increase as well.

The dental sector

General Figures (2009/201 1)

Practising dentists per 100,000 inhabitants: 329
Number of dental practices: 22,885
Of which individual practices: 95%
Of which general individual practices: 60%
Number of dental practices contracted under NFZ: 5227
Number of public dental clinics: 546
Number of non-public dental clinics: 4,628
Number of maxillofacial surgery wards 150
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Of the almost 23,000 dental practices existing in Poland, only about
one-quarter are contracted with the NFZ. This means that dental care
provision is largely private. Nevertheless, the number of dental prac-
tices providing services financed from public funds has been growing
in recent years.

Dental services that are listed in the 2009 Regulation of the Minister
of Health are available free of charge in any dental care institution con-
tracted by the NFZ, that reimburses the provider according to annually
determined fees. In the private sector; instead, fees are not regulated.

The list of benefits includes:

® general dental care for children and adults

® oral surgery and periodontics

e orthodontic care for children under 18

® dental prostheses

® emergency dental care and preventive dental services for children and
youths under 19

Some services, such as checkups, tooth radiography, removal of dental
plaque and dental prostheses are subject to frequency limitations, while
reimbursement for endodontic treatment depends on the type of tooth
and the number of canals. Similarly, missing teeth restorations on implants
are provided free only in presence of particular oral conditions. The
low relative number of dental practices contracted with NFZ some-
times causes troubles in accessing public dental care, which is usually
obtained through referral from a local general practitioner. Only in
emergency cases, patients go directly to the local hospital.

The general oral health status in Poland mirrors the insufficient resources
destined to dental care within the health system and budget. The ratio of
dentists to population is lower than the Western European average, and
a similar disadvantage is apparent in other indicators such as the number
of children with zero decayed, missing and filled teeth and the number
edentulous individuals among the elderly population. Although some
preventive dental care services for schoolchildren such as fluoridation or
prevention of malocclusion and congenital malformations are financed
by the NFZ, the Polish oral health system lacks centrally coordinated
preventive dental care programmes.

Dental market - A PMR report valued the Polish dental market around
US$2.9 billion in 2013.The private sector accounts for the largest and
most valuable share of the market, as private practices and clinics are
usually equipped with high-quality, modern materials and devices.

market overview

Moreover, it is important to consider that in the public sector, only
a limited number of more complex procedures is covered by the in-
surance system, and even the type of dental materials to be used in
reimbursable treatments is specified by law.

The costs of treatments or materials that are not included in the list
of guaranteed benefits have to be paid out-of-pocket. Therefore, pro-
cedures such as prosthetic crowns and bridges and materials such as
titanium implants or porcelain crowns are only available in the private
sector, and patients who can afford to pay for them choose to seek pri-
vate treatment. The dental sector is not only supported by an increased
awareness among the population, but also by a large number of foreign
patients coming to Poland for cheaper dental treatments with compara-
tively high quality standards. Dental tourists can save between 50-70% on
treatments compared to the Western European average.

Sources:

Central Statistical Office, “Poland in figures 2013
http:/iwwwistat.gov.pl/cps/rde/xberigus/F_poland_in_figures_201 3.pdf

PMR Consulting - http://www.pmrconsulting.com/

Central Statistical Office- http://www.stat.gov.pl

OECD, "Health at a glance Europe 2012"-
www.oecd.org/els/health-systems/HealthAtAGlanceEurope20 | 2.pdf

Ministry of Health, “The Polish Health Care System: in historical prospective and to-
day”, http:/fwww.mz.gov.pliwwwmzold/index/mr=m0&ms=&ml=en&mi=535&mx=
0&mt=&my=464&ma=>5166

Siemens Medical Solutions - August 2012, “The Polish Healthcare System” http://
www.medical.siemens.com/siemens/en_US/rg_marcom_FBAs/files/brochures/
medsol_2012-3_essay_release.pdf

Boulhol, H. et al. (2012), “Improving the Health-Care System in Poland”, OECD
Economics Department Working Papers, No. 957, OECD Publishing- http://dx.doi.
org/10.1787/5k9b7bn5qzvd-en

WHO, “Health Systems in Transitions — Poland Health System Review-http://www.
eurowho.int/__datalassets/pdf file/0018/163053/e96443.pdf
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trade show press releases

IDEM Singapore breaks new ground with
2 levels of exhibition space in 2014

With over 16,000sqm, twelve national pavilions and close to 450 exhi-
bitors, IDEM Singapore is set to be over 30% larger in 2014 compa-
red to the last edition. The biennial International Dental Exhibition and
Meeting (IDEM) returns for its 8th edition in 2014, showcasing the latest
advances across major disciplines of dentistry. IDEM Singapore 2014 will
be held from 4 — 6 April 2014 at the Suntec International Convention
and Exhibition Centre, Singapore, with a precongress session taking place
on 3 April 2014.

Organized by Koelnmesse and the Singapore Dental Association, the 8th
edition of the event will feature a total of twelve national pavilions, with
returning groups from Australia, France, Germany, Italy, Korea, Singapore,
Switzerland, Taiwan, United Kingdom and United States; and two new pa-
vilions from China and Japan. Close to 450 leading companies from over
36 countries in dentistry will be showcasing the latest innovations in clini-
cal dentistry, dental technology and patient care across every segment of
the dental market, covering restorative and preventive treatments, surgi-
cal procedures and equipment, orthodontics, endodontics, periodontics
and laboratory tools.

Familiar names at IDEM Singapore 2014 include 3M, Anthogyr, Carestre-
am Health Singapore Pte Ltd, CMS Dental, Colgate-Palmolive (Eastern)
Pte Ltd, Dentamerica Asia Inc., GlaxoSmithKline, Institut Straumann AG, ).
Morita Mfg. Corp., Kemdent, Meta Biomed Co,, Ltd, Planmeca Oy, SciCan
Ltd.,, Soredex, Ultradent Products Inc, Vatech Co., Ltd, and more. These
brands will complement first-time exhibitors, such as AB Dental Devices
Ltd, Aribex, Inc,

Bioteck SPA, Dendia GmbH, Genoray Co, Ltd. Lasotronix, Mozo-Grau,
Sacred International, Interdent d.o.o0.The full exhibitor list will be available
online starting from November 2013.

IDEM Singapore 2012 attracted over 7,000 trade visitors and conference
delegates from the region and beyond. A total of 422 exhibitors from 36
countries showcased their solutions in preventive and restorative tre-
atment procedures to surgical equipment and laboratory tools.

Online registration for IDEM Singapore 2014 conference opens in
September 2013. Please log onto www.idem-singapore.com to register:

I'DIE M

SINGAPORE

Articulators
anaFQCE

Sealing

Bio

All your company needs

to succeed is a partner
of excellence...

bic-art

EXPORTING TQ OVER 50 COUNTRIES - www.bioarf.com.br

intelligen

salutions




: Transform =
} Wi der Free

-
200/BOX

100/B0OX

Perform Like A Superstar.
Transform Your Game.

Treat your hands like superstars with Aurelia’s newest comfort and performance series
nitrile gloves. Introducing Perform™ and Transform™ — our newest nitrile gloves that
combine all the best benefits of a nitrile glove in a proprietary formulation that take
strength, comfort and performance to an all new level.

Perform™ @ Transform™ @

= Our thinnest ever nitrile glove = Ultra thin for superior tactile sensitivity

for ultimate comfort . .
+ Combines long-lasting comfort,

« Greater tactile sensitivity durability, and decreased hand fatigue
* Designed for optimal performance + Improved barrier protection
* New teal color » New TransBlue™ color

For an experience beyond the ordinary,
visit aureliagloves.com and request a FREE sample kit.

www.supermax-brasil.com // www.supermax-gmbh.eu // www.supermaxcanada.com // www.supermax.com.my

|-877-AURELIA (1-877-287-3542) www.aureliagloves.com e AU R E L
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BDTA Dental
Showcase
charity poll
returns for 2013

Vote for Dentaid!

After the huge success of last year's charity poll, and the donation of
£5,000 to dental charities, BDTA Dental Showcase is re-launching the
charity poll for 2013. Dentaid are delighted to have again been chosen,
along with two other charities, to receive up to £10,000 — but we need
your votel When on-line registrations reach 20,000, the BDTA will do-
nate £5,000, shared out between the charities in accordance with your
votes. When registrations reach 25,000, BDTA will add another £5,000
to be shared between them in the same way.

All you need to do is register for BDTA Dental Showcase, the largest
event in the dental calendar, where members from every corner of denti-
stry gather to discover all the latest innovations and developments within
the industry. Once registered, you'll be given the chance to vote for your
favourite charity to decide how the money is shared.

Last year's donation made a significant difference in the world of den-
tistry. We put the funds raised towards the Dentaid DentalBox - our
portable dental surgery in a wheelie bin - which includes all the essential
instruments and equipment for poor communities to gain access to vital
pain-relieving care and live healthy, productive lives. The portable sur-
geries are currently being used in Uganda, Malawi and Ethiopia and are
proving to be highly effective in increasing access to oral health care in
remote areas.

BDTA Dental Showcase 2013 will be held at Birmingham’s NEC from
17-19th October. To find out more about BDTA Dental Showcase
2013 and register for tickets, visit: www.dentalshowcase.com now!

Dentaid is one of the leading oral health charities in the world, having
supported almost 260 oral health programmes in over 60 countries. In
recent vyears, the charity has expanded its work from supplying refurbi-
shed dental surgeries for charitable projects, to playing vital roles in oral
health promotion such as establishing innovative school prevention pro-
grammes, and initiating various training schemes encompassing disciplines
from equipping rural health workers to carry out basic dental care in
remote communities to teaching governments on fluoride advocacy and
writing national oral health strategies.

For further information about Dentaid please visit www.dentaid.org,
email info@dentaid.org or tel. 01794 324249.

trade show press releases

We are waiting for
you at DENTA 20I3

The international exhibition for dentistry and dental technologies
Between 2 st and 24th of November 2013, ROMEXPO Exhibition
Center in Bucharest, organizes the 29th edition of DENTA.

Why should you participate at this event?

® DENTA is the most representative exhibition in the Romanian dental
field with an extended range of exhibited products: equipment, instru-
ments, accessories, materials, oral hygiene and chemical-pharmaceutical
products for dentistry.

® DENTA is a great opportunity to intensify contacts with customers,
new business openings, face to face meetings between manufacturers
and users, market analysis or launching new products.

® DENTA is accompanied by additional events such as international den-
tistry congresses, symposia, workshops, conference and special presenta-
tion organized by exhibitors with special guests, continuous professional
training for dentistry.

The up-coming edition will cover the following topics: dental medicine
clinics (equipment, instruments, accessories, materials, chemical-pharma-
ceutical products), dental laboratories (equipment, installations, materials,
instruments), services, information, communication and organization (ser-
vice for equipment, client data processing systems, organization systems
for clinics and dental laboratories, media, advertising, specialty literature,
delivery systems for clients) and oral hygiene products.

With our long-time experience in organizing international trade fairs we
will be glad to support you in all concerns.The previous edition gathered

WX

[41 exhibitors from Romania and abroad and over 7.000 professional
visitors. For more information about this event and participation details
please visitwww.denta.ro.

ROMEXPO s the leader of the Romanian fair and exhibition industry
and it combines tradition, experience and quality for the benefit of all
exhibitors and specialists who confirm the company's good reputation
every year. Also, the Exhibition Center is internationally acknowledged
and it is a member of UFI (the Global Association of the Exhibition Indu-
stry), CEFA (the Central European Fair Alliance), CENTREX - the Inter-
national Exhibition Statistics Union and EURASCO - the European Fe-
deration of Agricultural Exhibition and Show Organizers and a founding

member of ASOEXPQO.

dentistry and de
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The 35th Moscow International Dental Forum

Organizer:

The 35th Moscow International Dental Forum

Dental Salon

international dental fair

April 21-24

Crocus Expo exhibition grounds

In 2014 we expect:

more than 450 exhibitors
more than 25000 visitors
more than 35 countries
more than 400 lectures

www.dental-expo.com RSk



flash news

Silfradent

In recent years, the imperative of modern surgery has become minimal
invasiveness and low biological impact. Piezo-electric surgical techniques fall
perfectly into this category. In developing these procedures, | have devised
a personal manoeuvre, which can be identified using the acronym PEC,
Piezo Expansion-Crest. With this procedure, in one surgical session, it is
possible to achieve the bone thickness necessary in order to insert one
or more implants in crests which are atrophied due to post-extraction or
post-traumatic infections.

Today, patients are coming to our surgeries with two priority needs: den-
tal reconstruction with a high level of aesthetic importance and the rapid
morphological and functional restoration of missing teeth. It is obvious that
it becomes a priority to have surgical procedures that make it possible to
replace missing teeth with implants. For this purpose, it is possible to use
piezo expansion-crest procedures.

Let us now analyse this technique in detail: the expansion-crest makes it
possible to create a permanent dilation suitable for accepting the implants,
thereby making the surgical intervention quicker and more predictable. It
is very important not to confuse the expansion-crest with the split-crest,
two procedures which are apparently similar but totally different in terms
of substance and results. The split-crest is performed by opening a par-
tial-thickness flap and using greenstick fracture of the

L

-

e

crest and elastic deformation under tension of the
disjointed bone gaps. The expansion-crest, howe-
h ver, is performed with a full-thickness flap and takes
| advantage of the viscoelastic properties of the bone,
allowing a gradual separation of bone segments with
oermanent dilation and plastic deformation devoid
of tension. The lack of tension on the implants is the
key feature that makes it easier to stabilise the bone,
reducing the risk of absorption and allowing a more
predictable therapeutic outcome in the short, me-
dium and long term.
Operational difficulties in the execution of
the separation of bone segments, espe-
cially in the jaw, are easily overcome
by using the new PEC technique.
As a matter of fact, the inserts that
| have developed in cooperation
with Silfradent, which provided the
technical support necessary for their
creation, make it possible to create
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the appropriate plastic dilation
with minimum effort in the pro-
gression in depth and with the
maximum preservation of the
adjoining bone walls. The result is
a kind of new implant tunnel site
that is both a passive stabilisation
and active bone proliferation site,
extremely vibrant from a biolo-
gical point of view for the con-
struction of the new implant site.

To this end, | have made a kit consisting of piezoelectric inserts with incre-
asing diameter, calibrated for the most common implant procedures, with
a non-working apex in order to avoid iatrogenic fenestrations and at the
same time enable the tips to behave in a self-centring manner. The clinical
case presented highlights the easy management of this procedure which,
even in extremely critical clinical conditions, allows less experienced opera-
tors to easily insert fixtures in crests with marked atrophy which, with the
usual procedures, would first require bone increase and then, at a later date,
the implant could be performed.

Today, using mini PEC procedures, it is possible to create implant tunnels
without rotary cutters, creating biological conditions which are conducive
to faster and more effective healing from both an aesthetic and functional
point of view, improving the quality of the intra-operative stage and its
course, satisfying today's contextual demand for minimally invasive surgery
with low biological impact.

CAPTIONS:

| - Upper right quadrant in need of implants in zone 4 and |5.

2 - Full-thickness flap and horizontal bone incision with piezo insert.
3 - Horizontal osteotomy completed.

4 - First deep piezo insert for implant tunnel.

5 - Second deep piezo insert for implant tunnel.

6 - Third deep insert.

7 - Fourth and final insert for implant tunnel.

8 - Dilating osteotomy completed.

9 - First implant inserted in zone 14 and simultaneous osteotomy in |5.
|0 - Implant insert on 14 15 in PEC (Piezo Expansion-Crest)

AUTHOR BOX:
Luca Lancieri, freelancer in Genoa -Italy - E-mail: info@silfradent.com
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New Multitask Abutment
for MG InHex Implant

Established inValladolid (Spain) in 1996, Mozo-Grau was created to offer a service by developing,
investigating, designing and launching new reliable products and solutions for the field of implan-
tological oral surgery, based on the experience of highly esteemed professionals.

The headquarters of the Company counts with the most modern technology, dedicated to both
the manufacturing process and the quality control and ensuring the correct reply for the strong
and steady growth the company is going through. The accuracy, reliability and correctness are the
identity signs of Mozo-Grau.

Following its bet for the research and innovation, Mozo-Grau has just launched MG InHex with
MTA pack into the market, in order to offer an optimal solution to the clinical professionals and
their patients, and to adapt to the new worldwide markets’ needs. MG InHex with MTA pack
includes implant, abutment and impression coping in only one single pack, offering more versa-
tility and functionality without compromising the accuracy and quality of Mozo-Grau's products.
Thanks to MG InHex with MTA, the clinical professionals will have an improved solution that will
allow them to do the impression taking as well as to use the MTA abutment for temporary or
permanent restorations.

As impression transfer, the coping provides an easy and accurate positioning system thanks to its
flat side and ““click”” system. As implant mount, the MTA abutment is characterized by the strength
of the materials (up to 100 Ncm for insertion in hard bones). It also can be replaced by a normal
MG mounts and a new open-end wrench allows MTA removal in little primary stability cases.

With the use of a new C/A driver designed with a retention o-ring, supported in the four inner
edges, the MTA abutment provides an easy insertion of the implant. Other features in the MTA
are the marks that shows the hexagon edges and the easy identification thanks to the laser en-
graved platform name. A security ring comes assembled from factory to the MTA abutment to
avoid the morse taper sealing before the final restoration.

MOZGc. RAU’

O E M T A L M P L a ™M TS




BECOME OUR DISTRIBUTOR.

The right product. The right company. The right business.

» Quality Control of 100% of manufactured units
p Implants with leading edge features

p Scientific supported

» Professional training

» R&D

» Best Marketing support

» Large events organization

Headquarters:
C/ Santiago Lépez Gonzalez, 7. 47197 Valladolid (SPAIN) Te. +34 983 211 312 - Fax. +34 983 304 021 info@mozo-grau.com
WWW.mozo-grau.com
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The European Market
for Professional Teeth
Whitening Systems

A bright, healthy smile is largely recognized as the best business card. :
White teeth are synonymous with cleanness, personal care and well-
ness. Although healthy teeth are not always shining-white, as the color :
of the dental enamel varies from person to person, it is undeniable that
everyone who care about their look prefers to have its teeth as white :
as possible. It is also true that every day people living both in developed
and emerging economies are exposed to advertisements and aesthetic
models that show a perfectly white smile, making it ever more desirable
to improve one’s image also as a means to increase one's opportunities
in the business domain.

The increasing availability of professional bleaching treatments as well :
as take-home methods such as gels, rinses, chewing gums, toothpastes, :
paint-on films and strips, has allowed a great expansion of the consum-
er base and market volumes.

In-office whitening systems are the most effective due to their higher
concentrations of hydrogen peroxide compared to other whitening
products on the market, even up to 40% in some products. However,

: the impressive results of in-office chairside whitening procedures go

hand-in-hand with some drawbacks for the patient who may experi-

: ence gum irritation and tooth sensitivity.

: Professional take-home teeth whitening - In order to reduce the risk

of irritation and tooth sensitivity for the patient, custom-made take-
home whitening treatments can be recommended. These kits are com-

: posed by a hydrogen peroxide or carbamide peroxide gel, placed in a

¢ dental tray.

This article will focus on professional teeth whitening, one of the most
popular cosmetic dental treatments as well as one of the most fre-
quently requested procedures in dental offices nowadays. Professional :
teeth bleaching can be performed in-office or at-home with profession- :
al take-home kits, including a gel with high concentration of hydrogen
peroxide or carbamide peroxide.

The patient needs a first visit to have impression molds of the teeth

: done in order to produce the trays to be used in application of the

whitening gel. During the second visit the trays are tested and adjusted

: if necessary. Once at home, the patient fills the trays with the whitening
: gel and wears them for various periods, ranging from hours to over-

night, depending on the desired level of whitening.

Hydrogen peroxide has been used in teeth whitening procedures for
many years. It is a combination of oxygen and hydrogen, resulting in a
weak acid with oxidizing properties that make it act as bleaching agent. :
Normally, the concentration of hydrogen peroxide in professional teeth
whitening systems ranges between 8% to 5%. Compared to carbamide
peroxide, hydrogen peroxide has a faster and stronger action, but it is :
also more aggressive and bears more risks of causing irritations. For this :
reason, some professional teeth whitening products use carbamide per-
oxide instead of hydrogen peroxide, especially for take-home whitening :
kit trays that are worn over a longer period of time. :

Hydrogen Peroxide vs. Carbamide Peroxide - Hydrogen peroxide, or
H?O? is the active ingredient that removes stains within tooth enamel

: through the oxidation process. The risks involved in the use of hydron-

gen peroxide are the irritation of the patient's gum and the increase of

: tooth sensitivity, as it may open up enamel pores at the tooth surface.

: Carbamide peroxide, or CHN2O-H20?, is a compound of hydrogen

peroxide molecule and a urea molecule. Carbamide peroxide mole-

: cules need to breakdown into hydrogen peroxide in order to start the

i whitening action. This process usually requires 15 minutes to begin,

In-office teeth whitening - In-office professional teeth bleaching is usu-
ally performed in |5-minutes intervals that add up to an hour.There are
also whitening systems that reduce the treatment time to less than half :
an hour of chair time.

¢ therefore take-home whitening kits utilizing carbamide peroxide imply

longer treatment times. However, this is compensated by the lower risk
of sensitivity and irritation issues, since the hydrogen peroxide is gradu-

¢ ally released in small amounts.



Regulations on teeth whitening products

European Dentists) regarding teeth whitening products was released

20 September 201 | It regulates the use of hydrogen peroxide and oth-
er compounds including carbamide peroxide and zinc peroxide. Note  :
that the active ingredient of carbamide peroxide is hydrogen peroxide : million in 2018.

i There is a good potential demand for whitening products in Europe,

where 16.62% of carbamide peroxide corresponds to 6% of hydrogen

peroxide. Sodium perborate and perboric acid are also regulated as :
ried on by dentists and clinics. The popularity of dental cosmetic proce-
¢ dures has been boosted by the influence of the entertainment industry
Until now, the maximum concentration of hydrogen peroxide allowed
in oral hygiene products freely available on the market was limited to :
0.1%. According to the new Directive, teeth whitening or bleaching :
products with concentration of hydrogen peroxide between 0.1% :
and 6% can now be sold to dental practitioners, and not directly to :
the consumer. Such products must be used for the first time only by :
dental practitioners or under their direct supervision, after clinical ex-
: such as veneers. Prices are expected to remain stable over the next five
i years as significant manufacturer discount remain available.

After this initial treatment, the rest of the cycle can be performed by :
the patients themselves. However, these concentrations cannot be used
on a person under |8 years of age.To sum up the regulations on the :
use of substances releasing hydrogen peroxide, whether in-office or :
: among the different countries as far as the average number of teeth

they are considered to be hydrogen peroxide releasing substances.

amination has ensured the absence of risk factors or oral pathologies.

at-home:

 Concentrations of = 0.1% of hydrogen peroxide present or released
in oral products, including mouth rinse, tooth paste and tooth whitening
or bleaching products are safe and will continue to be freely available :
products as well as particular forms of promotions in franchising clin-

on the market.

« Concentrations of >0.1% - < 6% of hydrogen peroxide present or :
released in tooth whitening or bleaching products can only be sold to :
dental practitioners and, for each cycle of use, the first use can only be
carried out by dental practitioners or under their direct supervision. :
Afterwards the product may be provided to the consumer to complete

the cycle of use.

 Concentrations of >6 % of hydrogen peroxide will continue to be
i market. In five years (2008 — 2013) the market value for in-office teeth
¢ whitening has grown from US$28 to US$31 million, which makes it
[t is important to note that in several EU Member States, concentra-
tions higher than 6% of hydrogen peroxide are currently being used due @ US$34 million in 2018.

to the fact that tooth whitening or bleaching products are considered :

¢ According to the iData report, despite a lower unit share, the in-office

prohibited, as before.

medical devices and not cosmetic products.The national legislations on

the matter are based on the Medical Devices Directive and bear the :
related CE marking. For the EU legislation, however, tooth whitening or
¢ the higher fees charged by dentists for in-office treatments will continue
: to be a deterrent for many patients, the average annual growth rate of
The Council of European Dentists is carrying out an annual survey to :
report to the European Commission the undesirable effects caused by :

bleaching products remain to be treated as cosmetic products.

tooth whitening or bleaching products of concentrations between 0, |

and 6% of hydrogen peroxide or equivalent observed by dentists or :
ing tooth sensitivity and has raised some concerns about the effects of
¢ heat from chairside lights on pulpal tissue. These issues have partially
: affected the market. Furthermore, another limit of this market is rep-
i resented by the initial investment required for whitening lamps, as well
¢ as the time needed to perform the procedure at the dental chair that

reported by patients themselves. The first report will cover the period
from 31 October 2012 to 31 October 201 3.

Market Overview
Despite the heavy recession in 2008 and 2009, the professional teeth

whitening market continued to expand at a quite stable rate. However,
the peculiar situation of the European countries, where EU Directives  :
come across with national legislation, resutted in significant variations of :
market performances in the different countries. For instance, countries
¢ and less discomfort for patients. Some key features for these systems
i include an absence of heat activation during the whitening process, im-
: proved teeth isolation methods to prevent tissue irritation and reduced
treatment times.

such as France and the UK. that have considerably stricter regulations.

hot topic

¢ The total European professional teeth whitening market is valued at

EU Directives - The latest EU Directive set forth by CED (Council of :
. professional take-home segment. Over the last five years the market as

approximately US$58 million, a majority of which is contributed by the
a whole registered an average annual growth rate of 2.5%, and if this
trend continues over the next five years, it is expected to reach US$66
driven by the high consumer awareness and promotional activities car-
and aesthetic models has posed a great accent on dental health as part
of one’s image.

Despite the economic downturn during 2008 and 2009, the market
was able to keep growing though at a contained rate. This was also due

to the affordable price of whitening treatments, at average sales price
of €40 (US$56), making them more accessible than other alternatives

However, the future landscape of the European teeth whitening market
will largely depend from individual governments' choices concerning
the application of EU directives. Moreover, there are great variations
whitening procedures per dentist are concerned.

The market is quite saturated with a wide range of products and OTC
ics. They represent a concurrent segment which, however; is not likely
to outpace the stable growth forecasted for the in-office and take-
home professional whitening segments. These treatments offer, in fact,
advantages in terms of quality and effectiveness that are able to retain

patient’s confidence.

In-office teeth whitening — this segment accounts for 53.2% of the

reasonable to forecast a similar growth over the next five years, up to

market has a higher turnover than the take-home teeth whitening seg-
ment due to the higher prices imposed by the products. However, since

this segment (29) will remain one percentage point below that of the
take-home market (about 3%).

The in-office teeth whitening segment presents some criticisms regard-

is not profitable.

The industry has tackled the sensitivity issues by introducing a new
generation of whitening systems offering better efficiency for dentists

63
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These improvements, combined with the quicker results guaranteed
by this type of treatment, counteract the higher investment required
and is expected to keep sales of in-office whitening products grow at

¢ is not likely that the take-home market may deeply affect the in-office
: market, as the majority of dentists integrate both systems to offer the
: patient long-lasting results.

a stable rate of 1.4% over the next five years. Average sales prices are

forecasted to remain relatively stable as well, but they may vary consis-

tently depending on the manufacturer, the concentration of the active
ingredient and the type of kit.

It is therefore expected that over the next few years the two segments

i will become still more evenly balanced, with take-home gaining up to
1 49% of the total market and in-office giving up about 2% points, to
i account for 51%.

Take-home teeth whitening - The dentist-supervised take-home teeth

whitening segment represents about 47% of the total market value

with approximately US$28 million. The popularity of this segment
has increased in recent years due to sensitivity issues experienced by

advantage to be accessible without capital equipment investment and
therefore they can be easily made available in most dental practices.

Professional teeth whitening
market in Europe by segment, US$ min

2013

Take-home

Total market value

Source: iData Research Inc.

Sources:

: iData Research, “Professional Teeth Whitening Market”

: Council of European Dentists, Guidelines on Tooth Whitening, http://www.
some chairside whitening patients. Take-home treatments also offer the
¢ clean_version-20120903-151 2.pdf

: http://www.ada.org/sections/about/pdfs/HOD_whitening_rpt.pdf
The share of the take-home segment in the total whitening market is
expected to increase at the expense of the in-office sector. However it *

eudental.eu/library/ | 04/files/290820 | 2_guidelines_on_tooth_whitening

http://www.adia.org.au/regulation/whitening
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hot topic

-"Why Does Sapient’s 6% Bleaching Kit Give
Such Good and Immediate Results?

By Luis Lajous

Sapient Dental, part of the Beaming White group, has been manufac-
turing teeth whitening products for over 5 years. The company is very
well-known for it's 38% hydrogen peroxide (HP) professional teeth
whitening system, is recognized as giving
the best results combined with the least amount of sensitivity, all at the
lowest price in the industry among “‘power whitening” kits.

When the legal limit for hydrogen peroxide was lowered to 6% in the
European Union and other countries, most manufacturers in the in-
dustry quickly came up with a 6% HP product. However, everyone has
found that the bleaching results with 6% just don't compare to those of
38%. How could they? It's less than |/6 the strength, right?

Dentists have been universally disappointed with essentially all the new
6% kits. That was until they tried the new bleaching kit
from Sapient Dental. So how can this kit be so much better? Isn't 6%
hydrogen peroxide gel the same, regardless of who makes it?

Although there are significant differences between different companies’
gels, most 6% hydrogen peroxide gels by themselves will give similarly
poor results. So what does Sapient do to make its 6% gel give such good
and immediate results? We cheat. Yes, we admit it blatantly.VWe have de-
veloped a new compound that contains zero peroxide but which gives
dramatic whitening results in just 20 minutes. The only problem with

A INTELLIGENT M DENTAL PRODUCTS

The Only

Taetm W

—_

Ask

For your
FREE SAMPLE

WHITE-FX ™

.|r.;.r|r.q Ellﬂtmn

www. SapientDental.com

this compound is that the
results only last a few days,

Sapient

INTELLIGENT B DENTAL PRODUCTS ;
so you can't use that com-
= pound alone.
The kit

contains 2 kinds of gel:

- E-F’XPHH one is the 6% HP bleach-
E WH” - ing gel while the other is
Qg 3 g THETE WAIT o our secret compound.

By using both gels in the
order and duration we
recommend, you get the
best of both worlds: im-
Y mediate results from the

=
- = special compound  plus
' y long lasting results from
A the 6% HP.

This is the only legal kit available in Europe that actually gives excellent
in-office results. Sapient also has a home whitening kit that includes
both gel, which has added advantages for the patient such as having a
pen that allows patients to whiten their teeth in just 20 minutes, any-
where, any time.

In-Office & Home Whitening Products

Made In USA

6% H,0, System

that gives excellent, immediate results.

() 6%-38% Ho05
\»/ Non-Peroxide Gels

Competitive Prices

\»/ Private Label Available

P -
P emrng
FRAYS [/

Distributors
Wanted
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SIGNAL is proud to introduce a special line of products created exclusively
for the dental field: Signal Professional. Signal Professional products are
divided in 3 different platforms:

e WHITE NOW

e SENSITIVE

* CHLORHEXIDINE

Signal Professional WHITE NOW platform includes all products for
dental whitening with several accessories as EASY LAMP (the powerful
bleaching lamp), QUICK MASK BLU (the light cure gingival barrier),
etc ...

Signal Professional WHITE NOW Liquid & Powder PLUS is the most
efficient and complete whitening kit nowadays. Specially developed for
in-office procedures, Signal WHITE NOW Liquid & Powder PLUS has
a special formula, which guarantees optimal results. Extremely easy pro-
tocol to prepare the bleaching gels, by mixing Signal Professional Liquid

at the kit, obtaining a fresh gel ready to be applied on the teeth. It ¢
be kept at room temperature, as there is no need of special storag
conditions like in the refrigerator.

One single kit is able to make up to 20 whitening treatments as it
contains | jar of 6g Signal Professional POWDER, | bottle of |6ml Sig-
nal Professional LIQUID, | syringe of Signal Professional QUICK MASK
BLU, | set of accessories (spatula, mini spoon, drop counter; etc.) and
20 patient cards which the dentists will certify their professional treat-
ments placing the adhesive sticker showing the product lot number and
the date of the treatment.

Signal Professional SENSITIVE platform is the state of art on sensibility
treatment and teeth remineralization. It is based on Nano technology
of a biomimetic and non-absorbable Hydroxyapatite.

The Nano HA binds the collagen fibrils on the surface of the dentinal
tubules, sealing and consequently eliminating the painful feeling. The ac-
tive Nano Hydroxyapatite, once has occupied and sealed the dentinal
tubules, is resistant to acid attacks and when applied to the vital dental
abutments penetrates into the dentin protecting it without creating
thickness, harmful for the prosthesis positioning.

Signal Professional SENSITIVE PHASE | is made of 30% Nano Hy-
droxyapatite in absolute alcohol suspension indicated for the treatment
of hypersensitivity from whitening treatments, exposed dentin or vital
abutments periodontally healthy rehabilitated for cemented prosthesis.
Signal Professional CHLORHEXIDINE platform embraces daily use
products based on chlorhexidine digluconate, an effective antibacterial
agent that helps to oppose the agents responsible for the bacterial
plaque formation. It contains no alcohol.

Signal Professional CHLORHEXIDINE is supplied in super concentrate
mouthwash and can be diluted to 0.2% for daily pre-treatments or 0.3%
for pre-surgery like implants or paradontal cleaning.

www.miromedics.com

@ Broad Spectral LED Curing Light
385-515nm

Light Probe A

k1) ‘0

Ultrasonic Scaler Tips

a“
—

Multi-Function Ultrasonic System

SHEMGHUA INDUSTRY €0, LTD C.E




Signal Professional White Now Liquid & Powder PLUS is the most
efficient and complete bleaching kit nowadays in the dental field for professional use

only. It contains all necessary instruments for an in-office procedure:

- the liquid and the powder to make the bleaching gel

- the light cure gingival dam for the protection of the gingiva

- the accessories as the mixing wells, mini spoon and several others like the patient
card to verify the teeth shade changes and to keep the treatment information

- and, specially for the new partners, an unique promotion of 10 single-use vials of
Signal Professional SENSITIVE for the immediate elimination of dental sensibility
post-treatment, when necessary.

Signal Professional SENSITIVE

is nancapatite of synthesis, particularly indicated in all cases in
which dentale sensibility is evidenced taking full advantage of the
- nanotechnology, exalting and improving the characteristics and the

Signal

Introduces
the special line
of products created
exclusively

rator
yo refrie®
aeeded

e g

-

Signal Professional White Now
Liquid & Powder
Simple and fast bleaching gel preparation

New Partners Worldwide
Launching support; | kit of Liquid & Powder PLUS

propercies of the bk spetics a SPECIAL GIFT of 10 desensitizer treatments

r‘ At dental level, Signal Professional SENSITIVE ransforms
' itself in a particolar type of denting; add itself and integrate with
the natural dentine where it has been applied, becoming part of the

with Signal Professional SENSITIVE

s'lh-s-; dentine resicant to acid aotacks.
gnal

It is suggested the use of Signal Professional SENSITIVE
s =i in case of dental sensibility before and/or after the
pane 1 | whitening treatment.
0 eromoky AP

C € 0546

MIROMEDICS PROFESSIONAL KFT

Vendel utca 11 - 1096 Budapest HUNGARY
Export Director Phone: +39 335 7623463

polessioral wwwamiromedics.com || info@miromedics.com



The 17th China Int’'l
Exhibition & Symposium
on Dental Equipment,
www.dentech.com.cn Sl IR I=Td aTgTe] [e]e \VAR ‘Bl i feTo [V [@ &

1st China International Forum on Dental CAD/CAM

The 3rd Shanghai Academic Conference on Implant Dentistry
% The 7th Asian Dental Lab Outsourcing Exhibition

_ : October 23~26, 2013
- JV Shanghai World Expo Exhibition and Convention Center
' Shanghai, China

e _.ﬂl.-.ll Lu_

T

Approved by: Minjstry of Science and Technology of the People’s Republic of China

Supported by: China Association for Sdence and Technology / Chinese Stomatological Association [ Shanghai Stomatological Association

Organized by: China International Conference Center for Science & Technology / Ninth People’s Hospital, School of Medicing, Shanghai Jiao Tong University /
shanghai UBM-Showstar Exhibition Co,, Ltd,

Co-organized by: College of Stomatology, Shanghai Jizo Tong University ¢ School of Stormatology, Tang Ji University £ Shanghai Stomatological Disease Center

If you are interested in participating or visiting the Exhibition, please fill the form below and fax or post to: Shanghai LEWM Showstar Exhibution Co., Ltd.
9F CIROS Plaza, Mo. 388 Manjing Road (W), Shanghai 200003, China
Tel: 86-21-6157 3955/ 6157 3953 Fax: 86-21-6157 7272 E-mail: sandrashen@ubm_com / ingjing. xu@ulm.corm

| am interested in DenTech China 2013, please send me more information on [:| EXHIBITING D VISITING

Name Company
Address
Telephone

Zip
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Nowadays the beauty appeal is increasing day after day and one of
the things which people give the most attention is the smile. It must
be aligned, proportional and of course bright: “As bright as possible!”

Bio-Art has a great and efficient line that come across to that fad, con-
sisting on vacuum forming machine and sheets. The machine has pow-
erful motor, unique heating system, double-sided cast rack and rotative
sheet support suitable for round and square sheets.

These special features grant the PlastVacP7 the top three position
worldwide for best sellerThe sheets are vacuum packed with metalized
material, reducing the risk of moisture absorption.

Furthermore, there is a high diversity of thicknesses, materials and
shapes that give to the dental office the possibility to produce not only
whitening trays, but also many other applications.

Together, the vacuum forming machine and sheets stand out for its
versatile system that enable the dental office to produce and provide
the whitening tray or any other tray just in time to the patient, avoid-
ing extra costs and time with outsourcing and gathering a bright and
pleased smile from the patient.

More about it: www.bioart.com.br

"HyPRo-085": THEINEW
BONE GRAFT, COMPDSITE
OF THE 21TH CENTURY.

aluy
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intelligent solutions
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business opportunities

Business
Opportunities

Classifieds

Do you want to publish your ad in
the next issue of INFODENT?
Submit a text of max 50 words by
e-mail: classifields@infodent.com

Infodent International 3/2013

Free of charge for distributors

Looking for
Distributors

Dental Medrano has more than 50
years of experience in the world
market. We carry out the mission and

responsibility to take care our customers
without forgetting its main objective:
The commitment for continuous
improvement of oral health. We pro-
vide products of excellence quality.
Visit us at www.densell.com.ar

U.S. manufacturer seeking distri-
butor-partner in many countries.
Pemaco Inc. is a 30 year old com-
pany making a complete line of
excellent quality gypsums types |
to V, waxes, duplicating & separa-
ting materials, abrasives, and ultra-
sonic cleaning solutions. We deve-
lop products and solve problems

=%, Nanning Baolai Medical Instrument Co., Ltd
\q\;\w' Professionally design and manufacture ultrasonic scaler

Brightens Your Day
e ———

Tel: B6-771-3815988
Fax. 86-T71-3217883 info@booool.com

www . booool.com




on all continents. Add to your
line and profit.Pemaco Inc. 2030
S. 3rd Street St. Louis, MO 63104

Phone: 314-231-3399

Fax: 314-231-4484

Website: www.pemaco.us

Email: pemaco@pemaco.us

AGE Solutions is always open

to partnership opportunities for
distribution of its solutions,
www.maestro3d.com.

We are looking fordealers for our
CAD\CAM software\hardware
products. If you are interested in
establishing a partnership for the
distribution and servicing of
Maestro3D’s solutions,

please contact us.

AGE Solutions S.rl.

Via Rinaldo Piaggio, 3256025
Pontedera (Pisa) Italy

Tel: +39 0587274815

Fax: +39 0587970038
www.age-solutions.com
www.maestro3d.com

info@age-solutions.com

B&L Bio Tech is an innovative dental
company who manufactures the
highest quality dental products.
Our specialty is in endodontics.
Innovation and excellence are our
key goals in all of the products we

business opportunities

The Low Radiation Sensor
With the Best Images

viray

Mew Impact Protection Technology
Low Radiation +- 40ms

Faster Acquisition™*

Crystal Clear Images

Compact & Portable USB Systemn
Superb AlM Filter

Safety Cable Release

CMOS FOP

MNow available for
Mac and Windows

W

+ 1 408 227 6698 WWW.suni.com

international@suni.com

DEESCMED,
FABRICATED

Also Available: Dr. Suni Plus,
S the worlds thinnest sensor!
H

suni
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business opportunities

produce. We are seeking distributors
who are serious about marketing
excellent products in your respective
country. Please visit our website at
www.bnlbio.com or contact

Mr. Bruce D. Shefsky at:
bdshefsky@bnlbio.com

The Dentatus Surtex Classic dental
posts are ideal in economical build-
up treatments of all teeth for the
elderly and others. Lengthy expe-
rience and proven Swedish quality
makes the Surtex Classic post a very
good, reliable and safe companion.
Available in many sizes in Titanium,
Stainless steel and Gold plated, with
designated reamers.

Interdent d.o.o. is a family company
from Slovenia - Europe established
inyear 1987. Itis producing material for
dental laboratories: stones, waxes,

investment materials, dental alloys,

A ll'i v
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O
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info@tekmil.com.1r
www lehmil com.ie

. 2013 ISTANBUL

acrylics, equipment. Beside the pro-
duction it has also educating cen-
tre for dental technician. For more
information visit the website www.
interdent.cc or send us an
e-mail: info@interdent.cc

The company MARIOTTI&C, founded
in Forll Italy in 1973, is one of the
leading manufacturers for Implant
Motors, Surgery Piezoelectrics, Lab
Micromotors and Milling-Machines.
All high quality products capable of
meeting all specific requirements
in professional field and for training
course. For more details please visit
our web-site and contact us:
MARIOTTI&C SRL,

Forll, Italy

info@mariotti-italy.com

www.mariotti-italy.com

‘g We are waiting gou
/ () 2 wn booth to mect

i

Jl‘l_- 101 mum

28 - 31 August 2013
BS Floor / Stand : C043

Medesy is an Italian company, ma-
nufacturer of high quality dental in-
struments.We have more than 600
years of history and tradition in the
manufacturing of surgical instru-
ments. We are a certificated com-
pany and we currently export to
more than 103 Countries worldwi-
de.

MEDESY , ITALY,

ph.+39 (0) 427 72786,

fax. +39 (0) 427 71541,
www.medesy.it

info@medesy.it.

www.exomed.it

Mozo-Grau was established in 1996
in Valladolid (Spain) with the aim of
meeting Oral Surgery and Implanto-
logy fields. Now well-established in
the Spanish market and present in
Europe, Asia and Latin America, we
are open for new business opportu-
nities for distribution of our dental
implant systems in collaboration
with foreign companies.




alian Dental Sh

A TRADITION OF
EXCELLENCE SINCE 1996 "t SESURS

Brescia e Italy 24" -25% - 26*“'Octobe

& Over 300 brands represented

&’ Over 5.000 visitors from 5 continents and 30 countries
U’ 7.500 m? of exhibition space

v Obligatory exhibition route lkea-style

v Easy to reach the exhibition centre

v’ 3.500 free parking lots o 4
o Last booths available ..... s
® e
For more information please visit: www.italian-dental-show.it : o’
colloquium

For booking information please contact: colloquium2013@infodent.com
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what’s next

INFCDENT

CONNECTING DENTAL BUSINESS WORLDWIDE

Have you enjoyed reading Infodent International?
The up-coming issue will be published next November
..don't miss it!

Infodent International 4/2013
Publishing Date: November 2013
Circulates: November-December-January

Some of the Upcoming Contents:
« Focus on Central Asia

« The dental market in Romania

» Business Opportunities

If you would like to give us feedback about Infodent’s appearance and editorial

content or suggest a specific topic for an article, please contact Ms. Lara Pippucci,

Editor. Tel: +39 0761 352 198/ E-mail: lara@infodent.com

Delivery problems and back issues: If your issue did not arrive or if you would like

to order back issues, contact us by phone at +39 0761 352 198 or by e-mail at
delivery@infodent.com

Subscriptions, address changes: In order to place a subscription to Infodent International
or to change your contact details, contact us by phone at +39 0761 352 198 or by e-mail
at subscription@infodent.com

T N
o n.-.“ —
Display advertising: § Mot / -

Foreign Market:
Mes. Silvia Borriello: silvia@infodent.com

+39 06 5830 3245 J
Mr. Riccardo Bonati: riccardo.bonati@infodent.com :‘Z_iw‘fri.-
1390761352198 el
Italian Market: &
Ms. Daniela Fioravanti: daniela@infomedix.it// +39 06 5830 3245 E j‘

Classifieds “Business Opportunities” information:
Write at classified@infodent.com
For general information, call us at : 0039 0761 352 198 or write at info@infodent.com

care

for your business

www.infodent.com e info@infodent.com

www.infodem.mm
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business opportunities

Mozo-Grau, S.L. - Spain
Tel +34 983 211 312
Fax 434 983 304 021
sales@mozo-grau.com

WWW.MOozo-grau.com

Baolai Medical professionally de-
signs and manufactures the piezo
ultrasonic scaler. We are the first
one launching No cracking alumi-
num alloy detachable handpiece
and No consumables auto-water
supply scaler in the world. All pro-
ducts obtain CE certificate as well
as 22 national patents. For more
details, please contact us at
info@booool.com,
wWww.booool.com,

Tel: +86 771 381 5998

Quatrofs iIVAC TM and iVAC-TWIN
TM dust collectors are specifically
designed for use with die-stone,
gypsum, plaster, sand, aluminium
oxide, glass beads, fine Zirconium
dust and CAD/CAM milling. A bu-
ilt-in slide and glide ICOLLECTORI
accumulates and stores up to 27
liters in the IVAC and 38 liters in
the iIVAC-TWIN (twin motor high
volume model). Both the iVAC and
IVAC-TWIN feature high capacity
(FCS) filter cleaning systems which

Maestro 3D ORTHO System

Innovative solutions [or dental applications
www marsktro3d com

OPEN 3D ORTHO SCANNER

Attachment designer
"

ago.eolubinnsicam v macsbroddicom

%
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3-6" October 2013
Sofia, Bulgaria

Sofia Princess Hotel

6" International

Sofia Dental Meeting

WWWEITIg

—_—

Team Atlanta at
SDM 2013

All-day lectures,
a live clinical demonstration
and a hands-on workshop with

v 1la aIk’

Or. Henry Salama Dr Maurice Salama Dr. David Garber
USA USA

More than:
50 30 20 10
world- lectures work- live
famous shops clinical
speakers demos

Find more details and register
online at www.sdm.bg



provide 100% self-activating fully
automatic hands-free filter clea-
ning. For additional information
contact WORLDENT (Quatro ex-
port sales & marketing rep group)
E-mail: worldent1@aol.com

Fax: +1 954 340 4992

Looking for

Manufacturers

www.DentAllsk - supplier of complex
dental equipment and dental materials,
authorised representations of A-Dec,
Vatech, W&H, Ems, Nsk, Kerr, 3M Espe,
Voco, Dentsply Detrey,

Ivoclar Vivadent, Spofa-Dental,
Saremco, Durr-Dental, Medicom,
Kettenbach, Sultan, Vdw,

Komet, Kenda, Bausch, Dux B.V, An-
thogyr, Elma, Support Design, Rinn,
Dentalfilm, Dental Hi Tec, Deppeler,
American Eagle, Medin...Etc)

We are also EXPORTER and WHOLESALER
of dental materials and instruments.

Do you have any specials brands or
goods what we can need 7?7

Please contact us.

E-mail: dentall@dentall.sk

Fax:+ 42151 758 2007
www.DentAll.sk

business opportunities

BRAVIA’XL

The new
Eurbine with
superior
PeErFormance

* Special
integral-structure
high-precision
ball bearings

e Titanium body

¢ Improved dynamics
* Incredibly light

* Available

with various
connection types

SIMPLIFYING DENTAL MOTION

Via del Pescinale, 77 - 50041 Calenzono (Firenze] - ITALY
C€ € 439055 8825741 =z +39 055 8825764
0051 info@teknedental.com  www.teknedental.com

MED
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trade show calendar

*+ 28-31/08/2013 FDI Annual World
Dental Congress Istanbul 2013
(Istanbul - Turkey)

FDI World Dental Federation

Tour de Cointrin

Avenue Louis Casai 84

Case Postale 3

1216 Cointrin a Geneve
Switzerland

Tel. +41 22 560 81 50

Fax +41 22 560 81 40

E-mail: info@fdiworldental.org
E-mail: congress@fdiworldental.org
Website: www.fdiworldental.org
Contact Person: Mr. Steeve Girod
E-mail: SGirod@fdiworldental.org
Direct Phone: +41 22 560 81 41
Venue: Istanbul Congress Center Taskisla
Street

Harbiye 34367 Istanbul/ TURKEY
Infodent booth: B158 - B159
www.fdiworldental.org
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**12-14/09/2013 CEDE 2013-23rd
Central European Dental Exhibition
(Poznan - Poland)

Organiser:

EXACTUS Spj.

Poland

Tel: +4842 632 28 66

Fax: +4842 632 28 59

E-mait

info@exactus.pl

cede@cede.pl // info@cede.pl

Website: www.exactus.pl // www.cede.pl
Venue: Poznan International Fair grounds
Glogowska Street 14, 60-734 Poznan, Poland
www.cede.pl

Infodent booth: PAV 7 No. 7.2.14
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MADE IN [TALY

www.macointernational.com
info@.macointernational.com

C€ o

** 16-19/09/2013 Dental-Expo 2013-
International Dental Forum - International
Exhibition (Moscow — Russia)

Dental Expo Ltd./ JSC“DE-5"

Bolshaya Yakimanka 38A

119049 Moscow - Russia

TelFax+74959214069

International Affairs Manager:

Ms. Katerina Pikulina

E-mail: international@dental-expo.com
Website: www.dental-expo.com

Exhibition Venue: Moscow, Crocus Expo
www.dental-expo.com/eng/dental-expo.html

Infodent booth: Pav 7L76.2

**24-27/09/2013 StomatExpo 2013
(Odessa — Ukraine)

Medvin

Heroes of Stalingrad Avenue 12E, office
"MEDVIN"

Kyiv, 04210, Ukraine

Tel: 438044 501 0344 // 501 0342 // 501 03 66
Fax:+38044 501 0344 // 501 0342 // 501 03 66
E-mail: mail@medvin kiev.ua

Website: medvin.kiev.ua

Contacts:

Project Manager: Alekseyenko Valeria

Tel: +380 44 501 03 44 /42 /66 | add. 109
E-mail: valery@medvin.kiev.ua

Manager: Mukoviz Alexander

Tel: +380 44 501 03 44 /42 /66 | add. 112
E-mail: alex@medvin kiev.ua

Venue: National Medical University

ul. Olgievskaya, 2

Odessa - Ukraine

www.medvin kiev.ua

** 26-29/09/2013 77th Pacific Coast
Society of Orthodontists Annual Meeting
(San Diego, CA - USA)

Pacific Coast Society of Orthodontists
401 North Lindbergh Boulevard

St. Louis, MO 63141-7816

Tel: +1 415 441 2410

Tel: 888 242 3925

Fax: +1 415 441 5683

Website: www.pcsortho.org

Venue: San Diego Convention Center
Monterey, CA

www.pcsortho.org

. J




** 03-06/10/2013 Sofia Dental Meeting
2013 - 6th edition (Sofia — Bulgaria)
Vilem Ltd.

“Krum Popov” 62

Sofia 1421 - Bulgaria

Tel: 4359 2 866 2257 // 884 27 84 83
E-mail: sofiadentalmeeting@gmail.com
Website: www.sdm.bg

Project Manager: Dr. Elena Stoyanova
E-mail: sofiadentalmeeting@dir.bg
Venue: Dedeman Princess Hotel, Sofia
www.sdm.bg

**17-19/10/2013 BDTA Dental Showcase
2013 Birmingham (Birmingham - United
Kingdom)

The British Dental Trade Association (BDTA)
Mineral Lane

Chesham, Bucks,

HP5 TNL

United Kingdom

Tel: +44 1494 782873

Fax: +44 1494 786659 //782873

E-mail: info@dentalshowcase.com
E-mail: admin@bdta.org.uk

Website: www.dentalshowcase.com //
www.bdta.org.uk

Exhibition Assistant: Darrran Lacey
E-mail: darranlacey@bdta.org.uk
Marketing: Diana Gettinby

E-mail: diannegettinby@bdta.org.uk
Exhibition Venue: NEC Birmingham,
Halls 6 & 20

Infodent Booth: A 14
www.dentalshowcase.com

**17-19/10/2013 International
41st Expodental and Expodental Forum
(Milan - Italy)

Information:

PROMUNIDI Srl.

Viale E. Forlanini 23

20134 Milan - Italy

Tel: 439 02 700612-1 // 70061229
Fax: +39 02 70006546

E-mail: expodental@expodental.it //
marketing@expodental.it
Website: www.expodental.it
Venue: Fiera Milano City - Pav. 3
Porta Teodorico 5, Viale Scarampo,
Milano - Italy

www.expodental.it

\

trade show calendar

DI od [-F- T =

FG Diamonds in Innovative Magnifying
Color Coded Packaging with Tamper-proof Seal

Proof of Original Quality

M%@ Efficiency in your hands
D

Micro Diamond Technologies Ltd.
& www.mdtdental.com | info@mdtdental.com

Made in Israel
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trade show calendar

( )
r 1 r 1 **29-31/10/2013 Dental-Expo
-+ 23-26/10/2013 Dentech China 2013- ++ 25-26/10/2013 Italian Dental Show - St Petersburg 2013-International Dental
The 17th China International Exhibition & Colloquium Dental 2013 (Brescia - Italy) Forum (St Petersburg — Russia)
Symposium on Dental Equipment, Techno- . )
logy & Products- The 7th Asian Dental Lab Dental Expo Ltd. / JSC"DE-5

Bolshaya Yakimanka 38A
119049 Moscow - Russia
Tel/Fax: +7 495 921 40 69
Contact Person (Moscow)
Ms. Tatiana Frolova

Outsourcing Exhibition (Shanghai - China)

Shanghai UBM ShowStar Exhibition
Service Co, Ltd.
9F CIROS Plaza, No. 388 Nanjing Road (W)

Shanghai 200003, PR. China E-mail: region@dental-expo.com

E-mail: mail@showstar.net Tel./fax: +7-495-921-40-69

Tel: +86 21 6157 3953 // 6159 3955 Teamwork Media srl Conﬁact Person (St. Petersburg)

Fax: +86 21 6157 7272 Via Sicilia, 21a Kostirya Anastasya

Website: www.showstar.net // 25069 Villa Carcina (BS) E-mail: med@primexpo.ru
www.dentech.com.cn Phone: Tel/fax: +7-81 2-380-§O-00
www.ubmshowstar.com 439030 898 2985 www.dental-expo.primexpo.com

Contacts: Fax: Venue: Lenexpo Exhibition Centre

Ms. Sandra Shen (International Developing +39030898 1613 103, Bolshgy pr., VO St Petersburg - Russia
Manager) E-mail: info@teamwork-media.com Metro Station: Primorskaya

E-mail: sandra.shen@ubm.com E-mail: ronchi@teamwork-media.com www.dental-expo.com/spb/index_e.ntml
Tel +86 21 6157 3953 www.teamwork-media.com

Mr. Grant Chen (Managing Director) www.colloguium-dental.com Infodent booth: PAV 7 L762

Email: grant@showstar.net; Contact: Mr. Peter Asselman

grant.chen@ubm.com E-mail: asselmann@teamwork-media.com

Tel +86 21 61573958 Venue: Brixia Expo - Fiera di Brescia SpA

Exhibition Venue: Shanghai World Expo Via Caprera, 5 - Brescia (BS) —Italy

Exhibition and Convention Center, www.italian-dental-show.it/en/

SOl «+ 31/10-03/11/2013 2013 ADA American
www.dentech.com.cn/en/main.asp Dental Association- 154th Annual Session

(New Orleans LA - USA)

o
Via Mascagni 67 1-47122 FORLI - ITALY

D ' AG | AM & o 08 043 THAOTS = Feuc 439 0543 THIIT0 ADA American Dental Association

URL: www.diagramit - E-mail: ind iagram.it 211 East Chicago Ave.

30 years In practice “al dente” and on tiptoe Chicago, IL 60611-2678 - USA
Toll free: 800 232 1432 (US only)
Tel: +1 312 440 2500

Fax: +1 312 440 2707

E-mail: annualsession@ada.org
Website: www.ada.org

Exhibit Manager: Rhonda King
Phone +1 312 265 9656

E-mail: rhonda@corcexpo.com
Exhibit Sales: Bob Drewniak
Phone +1 312 265 9662

E-mail: robert@corcexpo.com
Venue: Ernest N. Morial Convention Center
New Orleans, LA - USA
www.ada.org
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Enhance Your

Diagnostic Capabillities

scansxqy,,

Infrooral Digital Imaging
= 40 LP/mm [2000 dpi)

+ Eliminate the darkroom, film, hazardous
chemicals, and expensive ongoing
processor maintenance costs,

¢ |Improves patient comfort with thin,
flexible, wireless, reusable phosphor
plates in infracral sizes 0, 1, 2, 3 and 4.

Direct U5B 2.0 connection.

Spectra

Hand-Held Caries Defection Aid

+ Spectra uses lucrescence technology to enable
relicble tooth-by-tooth detection of fissure caries and caries on
smocth surfaces that are foo small to be detected by an X-Eay.

* Spectra can detect decay hidden between
margins of exisfing compaosite and amalgam
restoration,

« Direct USB 2.0 connection.

q3

To reguest g product demonstration
orf for more informalion, please cal
Ed Marill ot 514-214-5435 or wisit
www.airfechnigues.com.

i
i

equipped for life
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www.idem-singapore.com

THE BUSINESS OF DENTISTRY

I'D EM

SINGAPORE

INTERNATIONAL DENTAL
EXHIBITION AND MEETING

APRIL 4 - 6,2014

Suntec Singapore International Convention and Exhibition Centre

Pre-Congress Day: April 3, 2014

The Gateway to the Asia Pacific's Dental Markets.
IDEM Singapore is a highly targeted trade exhibition and conference
that offers exhibitors unrivalled prospects to meet and do business
with the dental fraternity in the Asia Pacific region.

With almost 450 exhibitors participating from around the globe,
IDEM Singapore 2014 will provide a truly international showcase
of the trends shaping the world of dentistry.

Capitalize on this unique opportunity and participate at this "must attend”
event for every professional who is in the business of dentistry.

Endorsed By Supported By Held In In Cooperation With Co-arganizer
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‘++* koelnmesse

s.simiPkoelnmesse.com.sg we energize yaur busimess

Ms. Stephanie Sir

T: +65 6500 6723
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Serving 115 countries

Cordless Root Canal
3D Obturation System

Quick Heating System

e

Superior Silver Alloy

Ergonomic Design swanpn ettt

www.diadent.co.kr <
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steam sterilization system
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TRIDENT S.r.l.

via Verdi, 20 - 20090 ASSAGO - ITALY
t.+3902 87072380 - fax. +39 02 87072381
www.trident-dental.com
info@trident-dental.com



	5
	INFODENT 3_13_Final Bassa
	INFODENT 3_13_1_PAGG_COP1-3
	INFODENT 3_13_2_PAGG_4-15
	INFODENT 3_13_3_PAGG_16-27
	INFODENT 3_13_4_PAGG_28-41
	INFODENT 3_13_5_PAGG_42-53
	INFODENT 3_13_6_PAGG_54-61
	INFODENT 3_13_7_PAGG_62-69
	INFODENT 3_13_8_PAGG_70-75
	INFODENT 3_13_9_PAGG_76-COPIV
	INFODENT 3_13_Cartonato


