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BDIA Dental Showcase 2014 is organised by the British Dental Industry Association,  
Mineral Lane, Chesham, Bucks, HP5 1NL  Tel: +44 (0)1494 782873  Email: admin@bdia.org.uk

O Over 85% of floorspace already booked.
O More than 12,000 members of the profession and industry regularly attend.
O More than half of all visitors make a purchase at the exhibition.
O Rated as the most important UK dental event in independent visitor research.
O Three day speaker opportunities available to exhibitors.

Whether you’re looking to sell to the dental profession or to find a distributor in 
the UK dental market, BDIA Dental Showcase is the place for you – it’s the UK’s 
biggest dental sales opportunity of 2014!

To book your exhibition stand and discuss sponsorship opportunities:
Telephone: +44 (0)20 3405 1831 Email: sales@dentalshowcase.com
Visit: www.dentalshowcase.com or scan the QR code with your phone

Are you exhibiting at the UK’s largest dental trade show?

Gold Sponsor
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• Sabilex injection system- metal free dentures-flexible partials

Sabilex has been a leading manufacturer since 1951. High 
quality products, new technology and constant research have 
been the main concerns of the company to always achieve 
excellence and reliability.

Sabilex offers one of the most advanced injection systems in the market. 

It includes:
1) Sabilex Injection Machines: Fully automatic, Compact Design, Weight 12kg. Easy program-
ming, CE
2) Sabilex Injection Materials: 4 CE certified versatile multi-property materials to elaborate 
dentures:
•  Flexifast and Flexiultra for the making of flexible partials.
•  Acrilfast, a monomer free thermoplastic acrylic for the making of full and partial dentures.
•  Flexiacetal for the making of aesthetic retainers, frameworks and more
3) Vacuum sealed ready to use cartridges.
4) Sabilex Marketing and Training Support.
Quality marketing materials and support for Dealers, Dentists, Labs and Patients.
Sabilex exports worldwide. Interested dealers are welcomed to contact us.

www.sabilex.com / info@sabilex.com

highlights

• KERATOR : Overdenture Attachment Systems
Kerator Overdenture Attachment System is compatible with all kinds 
of Implant systems. Also, as optimal overdenture systems for Root, it 
is possible to make and use a full denture and a partial denture of 
maxillary and mandible.

Advantage
1. Plastic carrier for the abutment makes it easier, safer to handle and 

check alignment in the mouse.
2. The lowest vertical height in the world.
3. Dual Retention(Outside and inside retention ensures the longest lasting performance)
Easy Insertion (Accurate alignment using self locating design)
4. Resilient KERATOR attachment with the superior mobility.
5. 15 degree Angled abutment can be used with non-parallel implants.   
6. Cross section of KERATOR metal housing shows the retentive property; Increasing coherence with 
denture resin.

OneBody Implant
Almost patient are hard to place implant for overdenture due to narrow width of bone by bone resorption by having overdenture for long time. 
OneBody implant can offer the best solution for these patients.

www.KERATOR.com // overdenture@kerator.com



To all current Hot Shot and Hot Tip Customers,

please contact B&L Bio Tech directly for the 

purchase of all supplies and any service or

questions you may have. B&L is now your 

direct and only contact for service, supplies

and the ordering of Hot shot and Hot Tip units.  

Visit us at Chicago 
Dental Society Midwinter Meeting

Booth #3739



A billion smiles welcome the world of dentistry

FDI 2014 · New Delhi · India
Greater Noida (UP)

Annual World Dental Congress
11-14 September 2014

www.fdi2014.org.in
www.fdiworldental.org
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• Super Endo Alpha A2 Cordless Heat Source
B&L Biotech has introduced the Cordless Alpha A2 Heat Source, 
a multitask, precision obturation instrument for warm Gutta Per-
cha techniques.   This well designed, ergonomic  handpiece easily 
facilitates the Schilder warm vertical and Buchanan “continuous 
wave” techniques, among others, with 4 precise temperature set-

tings.   Powered by a state of the art, re-chargeable lithium ion  battery, the Alpha will last for 
days on a single charge and has a series of green LED’s to monitor battery power remaining.   

Of course, the cordless handpiece eliminates the cumbersome cord common to all other endo-
dontic equipment, reducing operatory clutter and enhancing its portability.   Twelve different tips 
are available, including a wide range of pluggers  in different diameters and tapers, heat carrier 
tips, and a unique tip for thermal testing tooth vitality.  In addition, the Super Alpha has a 6 slot 
position for easy and comfortable access for the operator.  

bdshefsky@bnlbio.com // www.bnlbio.com  Visit us at: Chicago Booth #3739

• More effective, more affordable power whitening
White-FX™ Pro combines increased whitening power with less 
sensitivity and greater ease of use, making it a better choice than 
the best-known brands. Plus, it is one of the most affordable super-
strength kits on the market. Our 38% hydrogen peroxide gel is 
designed specifically for sensitive teeth and is made in the USA. It 
includes a fast-curing gingival barrier and a desensitizing treatment 
that also strengthens tooth enamel.

We also offer other in-office bleaching kits, including non-peroxide and EU-compliant 6% hydrogen 
peroxide kits. Our 6% kit gives better results than straight 6% HP gel by using instant-results non-
peroxide technology in combination with peroxide.
Sapient also offers a complete line of highly effective take-home teeth whitening products for use 
or distribution by dental professionals only, including touch-up pens, home whitening kits, gel refills, 
mouth trays, and more. 

We are looking for distributors. Private label available for all products.

www.BeamingWhite.com // info@beamingwhite.com

• (H1) Halo by D-TEC. Quality lighting from Sweden

Halo is the next generation of LED lighting for professional working 
environments. A light unit optimized for environments that demand 
high performance. Environments in which the ability to concentrate 
and make important decisions plays an essential part, for instance:
• Healthcare 		  • Dentistry 
• Aesthetic medicine 	 • Laboratory

Halo is energy efficient, easy to clean and practically maintenance-free. But most important of all 
are the lighting ergonomics. Halo has a very accurate colour reproduction and a shadow- and 
glare-free lighting profile.
More Halo highlights:
• Up to 70% in energy savings compared to regular fluorescent units
• Life span of up to 40.000 hours
• Provides up to 3.000 Lux

www.d-tec.se   Visit us at: Singapore 4-6 Apr, stand 4M-25
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highlights

• DynaFlex: quality, value and expertise
From its origin as an orthodontic laboratory in 1965, DynaFlex has 
been serving the orthodontic community with one singular purpose: 
to provide outstanding quality, value and expertise to the clients we 
serve. DynaFlex has continued to make strides in the orthodontic 
market with its state-of-the-art fully integrated digital orthodontic de-
partment, full service orthodontic laboratory and value priced ortho-
dontic products.  DynaFlex works diligently to provide a wide range of 

orthodontic products and makes diligent efforts to develop and provide proprietary products such 
as: CS-2000, Class II and Class III Corrector, a low-force, spring and pivot system that requires little 
to no maintenance.  

Although, we have great success in Class II correction, DynaFlex truly believes this is the world’s best 
Class III Corrector in orthodontics and has very little market competition.  We are actively seeking 
exclusive international distributors that want to partner on all DynaFlex products including the CS-
2000.  See the CS2000 and other offerings from DynaFlex online: www.dynaflex.com

• Inibsa Dental: the specialist in dental anaesthesia
Inibsa Dental is a pharmaceutical company with over 65 years’ expe-
rience in the R&D and production of dental anaesthetics. With a pro-
duction capacity of over 150 million cartridges a year, Inibsa Dental is 
positioned in its own right amongst the world’s leading manufacturers. 

Inibsa Dental has the right anaesthetic to suit every patient. In their daily practice, dentists face a 
wide range of pathologies and patients. It is important to choose the appropriate anaesthetic for each 
treatment and patient. Inibsa Dental provides a complete range of drugs to deliver safe, convenient 
and effective anaesthesia for every type of dental procedure and patient. 

Inibsa Dental’s local anaesthetics are aseptically manufactured, silicone-coated and have latex-free 
rubber components to ensure a smooth and painless injection.

www.inibsa.com // export@inibsa.com

Visit us at: EXPODENTAL Madrid, Spain 13-15 March, Hall 7 – Booth D08-10 // IDEM Singapore, 4-6 April 2014, Level 4 – Booth 4H-31

• SMART M dental laser – versatile and ingeneus
LASOTRONIX is launching new diode based laser platform for den-
tistry, the SMART M series with a variety of most effective wave-
lengths increasing a number of applications. SMART M is offered 
as a combination of two lasers in one package: 10W at 980nm wave-
length for a wide range of applications in Microsurgery, Endodontics, 

Periodontology and Whitening as well as 200mW at 635nm wavelength for cold therapies like Biosti-
mulation and PAD (Photoactivated Disinfection). Combining two wavelengths in one device made 
our dental laser unique and most advanced in the world for all soft tissue procedures! SMART 
M is equipped with wide range of fiber delivery systems, application end tips and very advanced 
user interface what makes the unit most versatile dental laser known so far. If you want to join us 
and promote our unique innovation please kindly contact with us today at med@lasotronix.eu.
www.lasotronix.eu // med@lasotronix.eu   Visit us at: IDEM Singapore 2014, Level 4, 4H-32



CASTABLE IMPLANTS CAD/CAM BARS4 1in
SYSTEM

“the smallest and most 

stable titanium abutment”

all implants brands and platforms

Via E. Zago, 10/ABC  40128 (Bologna) Italy Tel. (+39) 051 244510 - (+39) 051 244396 
 Fax (+39) 051 245238 Numero Verde 800-901172 http://www.rhein83.com  e-mail:info@rhein83.com

Infodent_01-2014.indd   1 28/01/2014   08:52:46
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highlights

• Kemdent Modelling Wax puts the icing on the cake!
Kemdent modelling and baseplate waxes, including Anutex, Anutex 
Eco, Tenatex and Tenatex Eco can be used with confidence by tech-
nicians because the wax consistency provides their customers with a 
high quality product.

As a manufacturer Kemdent can change the softening temperature 
of a wax to suit a specific climate or the colour and sheet size of 

the wax to match the demand of a specific market. The manufacturing  process creates a uniform, 
toughened sheet of wax; Dental Technicians the World over recognise the quality and performance 
this gives them. One UK technician commented that Kemdent modelling waxes have the correct 
ISO standard and their customers are provided with technical information which puts the icing on 
the cake!

Kemdent are looking for distribution partners Worldwide especially, India, Turkey and Brazil.  Ideally 
an established dental laboratory retailer wishing to improve their existing dental product line or an experienced manager  who has a newly established 
dental company.

www.kemdent.co.uk

• Futura: different clinical and prosthetic solutions.
The company FUTURA has been designing and manufacturing im-
plant-systems characterized by an easy technology for 30 years. Futura 
can offer many different clinical and prosthetic solutions. Futura’s im-
plants are made in titanium gr. 4 ASTM F67 because of the mechanical 
resistant and biocompatibility. The surface treatments performed on 
“Devices” are carried out with processes controlled by the today’s 
legislation UNI CEI ENISO 13485-2012 , in order to guarantee all the 

characteristics of the titanium adaptability.

The accuracy of the connection “fixture –abutment” is obtained with a  production controlled step 
by step, that ensures an high quality of the product.

The prosthetic components of our implants lines with an exhagonal, internal and external connection 
are very efficient;  furthermore, Futura‘s implants can be used with any dental surgical equipments.
The collaboration with qualified analysis laboratories guarantees a professional design-process.
The commercial network is available on the national territory in order to supply to any customers’ needs.
Futura will be glad to invite you to visit our plants, in order to give you a more adeguate idea of our manufacturing-processes.

www.futuraimplantsystem.it  //  futura@lobooral.com 

• Dental Medrano
Dental Medrano, a company with social responsibility, during its 50 years, has been developing a mission, its obligation with dental health.
Dental Medrano represents a community of people, dedicated to work for dentistry with 70 families in direct way and more than 1,000 families and 
our future vision is that we will be more. To fulfil our mission, we imported best products available in the word, and we design, formulate and manu-
facture products with special dedication, those products are exported to 39 countries around America, Asia, Africa and Europe.
Our products and processes are certified under Quality System ISO 9001, ISO 13485, GMP (Good manufacturing Practices), that guarantee our 
commitment for a permanent dental health improving in all the population in Argentina and in the world.
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• Oral Teck Group is looking for distributors
ORAL TECK GROUP is an oral care products manufacturer specialized in Sonic Toothbrush, 
Electric Toothbrush, Oral irrigator Toothbrush sanitizer and teeth whitening device.
Our products are increasingly popular all over the world and enjoy the Certificates CE-FDA, 
among others: Our main office in Europe is located in Madrid Spain
We are looking for worldwide distributors.
www.oralteck.es // info@oralteck.es

• Piezoelectric and led motor: the double unit for surgery/implantology
The Mariotti’s technical staff working side-by-side with experts in 
the field, presents the new surgery/implantology units. The UNIKO.
PZ device gives the double feature combining PIEZOELECTRIC 
and brushless MOTOR with high luminosity led light.
UNIKO.PZ delivers its ultrasonic power in an optimal way thanks to 
the innovative system of dynamic frequency control to ensure the 
proper supply of energy at any situation. 

•Excellent performances in safety and precise adjustment of the parameters.
•Spraying system control through peristaltic pump 
•User friendly, immediate and intuitive use by touch keyboard and wide display 
•Update version via software 
•Ergonomic and powerful handpieces, no overheating 
•Extended service life of parts that require sterilization

MARIOTTI&C SRL
Micromotors manufacturer since 1973
Via Seganti 73 - 47121 Forlì - Italy
tel +39 0543 474105 - fax +39 0543 781811
www.mariotti-italy.com // info@mariotti-italy.com

• Maestro 3D Open Dental Scanner
Maestro 3D is the scanner for dental applications. The system sim-
plifies and automates the process of planning and production of 
personalized dental prostheses. Maestro 3D dental scanner allows 
the user to get in a simple and intuitive way, with a precision of 10 
microns, the open STL files that will leave the user the free choice 
of the center of production.
Maestro 3D Easy Dental Scan is the scan control software of the 

dental scanner.
Maestro 3D Ortho Studio is the software for orthodontics.
•  Virtual Setup and Clear Aligner module: it allows to move the teeth of both arches evaluating 
distances and collisions and automatically build a set of virtual models ready to send to a 3d printer.
•  The viewer version: is the software to view and inspect the models exported with Ortho
Studio. (It’s also available an Apple IPad Viewer). For more information contact AGE Solutions S.r.l.
www.age-solutions.com - www.maestro3d.com  //  info@age-solutions.com
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• New Frazier surgical aspirator

•  New FRAZIER surgical aspirators, high quality in every detail, 
    for precise suction at surgical sites
•  Innovative MEDESY design for a better comfort and secure grip
•  Specific removable wire, used to clean out bone or residuals
•  Hole pressure regulation, thumb controlled
•  4 diameters available:
	 - 911/2 Ø 2 mm 
	 - 911/3 Ø 3 mm 
	 - 911/4 Ø 4 mm 
	 -911/5 Ø 5 mm 

For additional information about these new FRAZIER surgical aspirators kindly address to info@medesy.it // www.medesy.it

• DEFINITIVE®LED micromotor
DEFINITIVE®LED is the high-power brushless electric motor which 
does not absolutely require any maintenance. Designed for dental pro-
fessionals who require excellent performances, micromotor features 
extremely high torque, compactness, higher reliability, higher efficiency, 
long-life illumination and reduced noise.
Once coupled to the new DEFINITIVE®LED electric motor, any den-
tal handpiece with fibre-optics can immediately get advantage of the 

new LED source which allows over 25000-LUX daylight quality illumination of the operating area. 
The micromotor must be used together with the special high-precision BMC40 electronic control 
module which can be built in any dental unit with very simple wirings. The electronic board also pro-
vides the current supply for the LED device. 
Furthermore, with the aid of the CONV24 converter and PPOT pneumatic potentiometer and, 
optionally, the DUOPAD® control panel, the micromotor can be installed and used on any pneumatic unit.
www.teknedental.com // info@teknedental.com   Visit us at: IDEM Singapore 2014; Stand Number: 4B-07 
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• Momart Dental Cabinets
Momart™ was created in 2013, after 30 years of experience in  marketing and architectural designs of dental studios. Momart™ proposes a blend 
of Italian Design, Sturdiness , and  Maximum Quality, at the best and lowest prices on the market. Furthermore, we carry out the manufacturing 
and personalization of all types of cabinets, without any additional cost. 
The materials used are the “top” available on the market; glass, zinc metal sheets (1mm), DuPont Corian (with authentic certificate, and a lifelong 
guarantee.
Decorate your dental studio as though it is your home living room …spending the least possible!
Antonio Limongelli – CEO
a.limongelli@gnatus.it Visit us at: Amici di Brugg - Rimini - ITALY

• Rocanal: a biotechnical system for root canal therapy
Successful endodontics is about infection control: eliminating and 
excluding microorganisms from the pulp space. This is universal 
truth for the generalist and hi-tech specialist alike.
Rocanal R1: Disinfecting and lubricating cream.
Rocanal Irrigation: Root canal disinfecting and cleansing solution.
Rocanal R2 Vital: Final cement after vital pulpectomy, any remaining 
pulpal remnants, especially in accessory canals, may degenerate with 

subsequent necrosis and secondary infection. This may result in failure of endodontic treatment.
Rocanal R3 Gangrenous: Final endodontic cement that prevents the growth of bacteria and se-
condary periapical complications. During the pre-setting period active ingredients have a diffusion 
of about 2mm.  
With the complete line of Rocanal your success is 100% guaranteed! 

• Baolai Medical: P9L
Baolai Medical professionally designs and manufactures the piezo ul-
trasonic scaler. We are the first one launching ‘No cracking’ aluminum 
alloy detachable handpiece and ‘No consumables’ auto-water supply 
scaler in the world. All products obtain CE certificate as well as 24 na-
tional patents. We offer OEM/ODM service for world famous brands.
P9L auto-water supply piezo ultrasonic scaler: PIONEER!
•  Functions: scaling and endo 

•  Water supply system without consumables
•  Aluminum alloy detachable handpiece with LED light: no cracking, more comfortable, better heat 
dispersion
•  Built-in power supply
•  Identifying scaler tip automatically
•  Aluminum alloy torque wrench can screw the tips for more than 3000 times
•  2pcs independent wide-mouth bottles
www.booool.com // info@booool.com Visit us at: Dental South China 2014, Hall 15.3 Booth J08
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• New 4 in 1 equator system
A new technical line of abutments was recently developed by Rhein’83 company: Ot Equator Profile is currently the smallest attachment in implanto-
logy with both height and diameter reduced to obtain the maximal stability in the mouth. Equator line is available compatible to all implant brands and 
platforms, starting from a minimal height of 0,5 mm up to a 9 mm height. The system named 4 in 1 offers different technical application with his castable 
version for natural teeth, the passive bar connection on implants components and the advanced CAD CAM line. All materials are manufactured by 
Rhein’83 offering the same quality of the famous OT CAP Spherical line in the market for more than 30 years.
www.rhein83.com  //  direzione@rhein83.it Visit us at: Amici di Brugg Rimini - Italy

• Dr. Friendly® Sterile Single-Pouched Diamond Burs
Sterile FG Diamond burs are efficient and cost effective. MDT quality 
Sterile Diamonds are packed automatically in a Class 10 Clean Room 
then Gamma Radiated. The packing conditions and premium materials 
ensure 5 years sterilization validity. A new, sterile instrument is opened 
and used for each procedure. Fresh burs are always sharp and fast 
cutting. A clean dependable performance is guaranteed with every 
procedure. Less pressure is applied reducing heat build-up. Patient di-

scomfort is decreased; chair time shortened. The need to clean, disinfect and sterilize used burs is 
eliminated saving time and money. Risk of infection and cross contamination is significantly reduced. 
Higher safety precautions safeguard the patient, the dentist and dental assistants. Productivity is enhan-
ced. Dr. Friendly®, an asset to any dental practice. MDT®, Efficiency in your hands.
www.mdtdental.com //  info@mdtdental.com

• MEXPO INTERNATIONAL INC.: product quality, reliability and service
For more than 24 years, MEXPO INTERNATIONAL INC. has been committed 
to product quality, reliability and service. Our BLOSSOM Brand has strong world-
wide recognition in both the Dental & Medical markets. Our quality products, 
namely Latex Exam Gloves and Nitrile Exam Gloves, have been sold in over 100 
countries. MEXPO INTERNATIONAL INC. is more than just a quality exam gloves 
provider; we are a partner you can trust to grow with you.
 

Some of our bestselling and specialty  gloves include:
a.            Powder Free Avocado Green Soft Nitrile***
b.            Powder Free Lila Soft Nitrile Exam Gloves
c.             Powder Free Pink Soft Nitrile Exam Gloves
d.            Powder Free White Soft Nitrile Exam Gloves
e.            Powder Free Dark Blue Soft Nitrile Exam Gloves
f.             Powder Free Nitrile Exam Gloves with Aloe Vera
g.            Powder Free Latex Exam Gloves with Aloe Vera
h.            Powder Free Latex Exam Gloves with Aloe Vera + Vitamin E
 
***Our Avocado Green Nitrile Gloves has been rated an 88% (++++) by The Dental Advisor. For more details, please visit the 
following website: http://www.dentaladvisor.com/blossom-brand-avocado-green-nitrile-examination-gloves (QR CODE 1)
In addition, Dr. Molinari has nominated our Avocado Green Nitrile Gloves as a 2013 “Clinical Problem Solver” due to their durability 
and tear resistance when donning.  For more details, please visit the following website: 
http://www.dentaladvisor.com/clinical-evaluations/product-awards/2013-clinical-problem-solvers.shtml (QR CODE 2)
www.blossom-disposables.com / blossomglo@aol.com ; tim@mexpo-glove.com
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• Diskbond NF - discs for CAD-CAM
Diskbond NF are discs for CAD/CAM system, based on Co-Cr, free 
of nickel and beryllium. They are made of biocompatible alloy, which 
is easy to polish and has very little nitrogen and is therefore extre-
mely suitable for porcelain. Ideal coefficient of thermal expansion 
allows wide range of different ceramics. 
www.interdent.cc / info@interdent.cc  
 Visit us at: IDEM SINGAPORE Booth 4K - 33 Hall 4k 

• Traus endo-cordless endo handpiece
SAESHIN is an expert manufacturer of micromotor handpiece for 
dental and medical use, with a history going back over 37 years. With 
its good reputation in terms of product safety and excellent quality, 
SAESHIN has the biggest domestic market share and has been expor-
ting its own brand name to about 120 countries.

Based on its own technology in producing the high performance mi-
cromotor, SAESHIN developed the dental micromotor handpiece and implant engine set at the first 
time in Korea and has been spreading its market worldwide. Additionally, we launched “Traus Endo” 
for Cordless Endo Handpiece. It’s works like a dream.

www.saeshin.com  //  sales@saeshin.com

• 3.0 Dynamic Abutment, freedom of movement from 0° to 28°
3.0 Dynamic Abutment® system is an essential tool to modify and 
correct angulations that has revolutionized the implantology sector, 
becoming a great alternative to titanium angled abutments and indivi-
dualized stumps manufactured by the technician. It allows you to preci-
sely correct the angle up to 28º with 360º total freedom of movement. 
• Simplifies and speeds up the problem-solving
• Improve the restoration function

• Improve the aesthetics
• Cost and time reduction
• Available in plastic, cobalt-chrome and Tilite®
• Compatible with most implants
• More than 50.000 Dynamic Abutments placed in mouth endorse the product quality and safety
The screwdriver set of 3.0 Dynamic Abutment® can be used to rectify the screw entry in Cad-Cam 
milled structures. We have a wide range of Dynamic Abutment®  screws to be adjusted with all 
implant connections.

www.dynamicabutment.com // das@dynamicabutment.com
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highlights

• New Color-Q® AloeVate® Dual-Color Nitrile Examination Gloves
SW introduces new Color-Q® AloeVate® Dual-Color Nitrile Exami-
nation Gloves to easily identify soiled gloves for no mistake disposal. 
After removal, the exposed white interior clearly indicates that the 
glove has been worn and should not be reused. Clinical studies have 
shown that Aloe Vera can improve the condition of your skin and nur-
ture dry and chapped skin after consistent use.

• New Color-Q® pH Natural® 5.5 Dual-Color Nitrile Examination Gloves
New Color-Q® pH Natural® 5.5 Dual-Color Nitrile Exam Gloves feature the best environment for your 
hands. Clinical studies done at Stanford University showed how a pH 5.5 balanced inner coating 
rivives your natural defenses and helps prevent skin irritation. Our innovative soft nitrile formula 
maximizes tactile sensitivity and reduces hand fatigue.

www.swgloves.com // sales@swgloves.com  Visit us at: Medica 2014 in Dusseldorf, Germany
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• MESTRA Plaster and Water Dispenser R-080592
Since 1942 , Talleres Mestraitua, S.L. (MESTRA) is providing specific 
products for the dental laboratory. Our firm has been gradually incre-
asing its catalog (probably the widest range of product) to become an 
undisputed world leader in the field of the dental laboratory.

Modern, reliable, innovative, and attractive product, are the keys to 
success for MESTRA. If you also add a dedicated technical service and 

an unbeatable price, it’s easy to understand why MESTRA is one of the most interesting options for 
any buyer.

This year Talleres Mestraitua, S.L. (MESTRA) will participate in international fairs in Chicago Labday, 
Expodental Madrid, Dubai, Dental Forum Paris,… There, will show its new products such as a new 
plaster and water dispenser with built-in scale. Its use is now much easier with the highest precision.

www.mestra.es // comercial@mestra.es   Visit us at: Expodental Madrid, Hall 7 Stand C-13

• 25th Anniversary
TEHNODENT – your reliable supplier of dental cartridges of almost 
all brands on the market. With modern technology and new genera-
tion of CNC machines, Tehnodent has positioned as number one in 
supplying the aftermarket parts all over the world. Together with our 
swift service, our clients value our technical support. Whether you are 
an experienced repair shop or you tend to start one, Tehnodent is 
here to help you with free trainings, custom made tools and technical 

documentation. 
You need a new part? No problem. Our technical service can generate new product in three weeks. 
Visit our website (www.tehnodent.com) and check our new promotional video. Take a quick glance at 
how these cartridges are made in our factory. 

TEHNODENT proudly celebrates 25th Anniversary this year. 
More than ever, we are sure that our mission has proved as the right one: OUR QUALITY is YOUR 
SUCCESS. 

www.tehnodent.com // office@tehnodent.com 

• ASSD Tips 100% Swiss made quality compatible with EMS - 
Satelec - Sirona - Kavo

ASSD company manufactures tips 100% Swiss-made with 27 diffe-
rents types of inserts  compatible with the most notorious brands. We 
also have the worldwide exclusivity for a WORLD FIRST  tip’’PSDLC’’ 
using the Formule 1 and Aerospace technologies.  ASSD are looking 
for distributors wordwide (private label welcome).
Contact: international@assd.ch

www.swissinserts.com // international@assd.ch
Visit us at: IDEM 2014 Singapore, Swiss Pavillon 6H-06
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• Pierrel Pharma, a global leader in quality dental anesthetics,
 is pleased to introduce Oralbloc®

Oralbloc®, an aseptically produced articaine anesthetic that clearly 
differentiates itself from all other local anesthetics on the market. 
Successfully used by clinicians throughout Europe, USA and Canada, 
Oralbloc® was named a Dental Product Shopper Best Product for 
2013. Today’s busy dental practices require anesthetics that are fast, 
predictable and safe. With a rapid onset tine, complete anesthesia lasts 
about 1 hour for infiltration up to 2 hours for nerve block, and an 

aseptic manufacturing process, Oralbloc® delivers on all three. Oralbloc® has a 24 months shelf life, 
less epinephrine overages than anesthetics made with a terminal sterilization process, requires less 
volume than lidocaine anestethics, and each cartridge comes in its own blister packet for safe handling. 
Please visit www.oralbloc.com. You may view an educational tutorial on Oralbloc® and the aseptic 
manufacturing process at http://pierrelpharmalearning.com/member/classroom.asp?x_classID=1947

www.oralbloc.com // info.pharma@pierrelgroup.com   
Visit us at: Midwinter Meeting Chicago, booth # 1389

• iVAC and iVAC-TWIN
QUATRO’s newest iVAC TM and iVAC-TWIN TM dust collectors are specifically designed for use 
with die-stone, gypsum, plaster, sand, aluminum oxide, glass beads, fine Zirconium dust and CAD/
CAM milling.

A built-in slide and glide “COLLECTOR” accumulates and stores up to 26 litres in the iVAC and 
38 litres in the iVAC-TWIN (twin motor high volume model).

Both the iVAC and iVAC-TWIN feature high capacity (FCS) filter cleaning systems which provide 
100% self-activating fully automatic hands-free filter cleaning. Both model iVAC’s are in-stock and 
available for  delivery. 

For additional information contact WORLDENT:
Quatro Export Sales & Marketing Rep Group
E-mail: worldent1@aol.com or Fax: +1 954 340 4992

• tcs®: quality you can trust
tcs® Unbreakable Flexible Partials:
• Ideal degree of flexibility
• Guranteed unbreakable
• Aesthetic
• Durable
• Relinable
• Repairable
• Lightweight
• Comfortable
• Biocompatible
• Made in USA

For further information conctat: abraham@tcsdentalinc.com

www.tcsdentalinc.com 
Visit us at: IDEM Singapore booth #4E-12
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• TRIBEST, focus on infection control,your reliable guard!
Tribest Dental Products Co.,Ltd. was founded in 2006, it is one of 
main dental disposable and material manufacturer & exporter in Chi-
na. The company is located in Yangzhong city,Jiangsu province,near the 
country’s largest port:Shanghai,China. Our main products are face 
masks, cotton roll, dental bib, dental syringes, dental kits, saliva ejector, 
microbrush, impression trays, denture box, sterilization pouches, bur 
block, disinfection box,oral health products, orthodontic products etc. 

And we have been striving to develop more new products for our customers and friends.

We focus on infection control, gives you complete the infection control scheme and full set of series 
products, enables you to easily know infection control concept, enjoy one-stop products and services!
Infection control is TRIBEST responsibility,also is your responsibility!

www.tribestdental.com // kevin@tribest.cn

Visit us at: 2014 IDEM in Singapore 2014, Level 6 Stand 6A-15, China pavilion.  

highlights

• Unique line of products offered by AdDent Inc

AdDent’s distinctive award winning products are made in the U.S.A. 
FDA cleared, ISO and CE certified. Our products include:  

Calset Composite Warmer to increase the depth of cure, reduce the 
curing time, improve marginal adaptation and reduce microleakage.  
Permits the most highly filled composite to be dispensed easily and 
accurately.

CoMax Advanced Composite Dispenser for easy to extrude highly viscous composite. It features 
one hand unloading and is completely autoclavable. 

Trimax Composite Instrument for posterior composite restorations. Produces easy, reliable proximal 
contacts. 

Microlux Diagnostic System for diagnosis of -proximal caries periodontics, endodontics crown and root fractures, lighted mirror and oral cancer 
screening. 

Rite Lite 2 Tri- Spectra L.E.D Shade Matching 3 in 1 unit is unique, hand-held battery-operated light source that simulates various lighting conditions 
5500°K, 3200°k, 3900°K.   

OraBlu Use for screening of malignant and pre-malignant lesions in the oral cavity. 

AdDent is looking for international dealers. Please visit our website. 

www.addent.com / mpereyra@addent.com  Visit us at: Chicago Midwinter , Booth 4216



Made in the UK by Associated Dental Products, Kemdent works, Purton, Swindon, SN5 4HT.  e: steph@kemdent.co.uk  www.kemdent.co.uk

Kemdent Modelling Wax 
Puts the icing on the cake!
  Competitively Priced
  Complies with ISO 15854
 Polish to a mirror like finish
 Very stable in the mouth
 Modelling waxes, made to 
 suit your requirements

Suitable for any country any climate!

Exclusive Distributors Required
India, China, South America, Africa

& Middle East
E- mail: steph@kemdent.co.uk UK Manufacturing 

materials at
its very best!www.kemdent.co.uk

Suitable for any country any climate!

Anutex
Anutex Eco
Astynax
Tenatex
Tenatex Eco
Anutex HS
Tenacetin
Tenasyle

TYPE 2
CLASS 1 

SOFT

TYPE 2
CLASS 1 

HARD

EXCLUSIVE
Distributors

Required
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• Diadent
ITEM NAME: E-TEMPTM
DESCRIPTION: 
• Hydraulic temporary restorative material
• Temporary filling material for standard cavities 
and post-endodontic treatments
• Easily setting initiated by saliva
• Excellent adaptability
• Easy to remove

• Adheres to dentine, expands slightly during the setting and hardens rapidly
to ensure hermetical seal
• Improved the mechanical properties for the quick temporary filling
• 30g/jar

ITEM: DiaCemTM TempNE
DESCRIPTION: 
• Non-Eugenol temporary cement for trial cementing restorations or temporary crowns and bridges.
• Easy and precise direct dosing
• No hand mixing and stable mix of base and catalyst viscosity with the automix tip
• High bond strength to prevent leakage and sensitivity to cold and heat
• Easy removal for the patient comfort
• Low film thickness with high compressive and flexural strength
• Fast working time(3 min) and setting time(5 min in the mouth) 
• 2 syringes of 10g and 10 Automix tips

www.diadent.co.kr /  diadent@diadent.co.kr

•  X-VIEW 3D:Changes the way you see the world 
X-View is the new fully upgradable Pan-Ceph-3D unit produced by 
Trident to meet all your needs. You can get the best of the latest 
technology advances with this singular unit. X-View is an indispen-
sable tool for the exercise of your professional practice; you’ll boost 
your diagnostic capabilities and obtain amazing results in any kind of 
treatment. 

X-View features: 
Upgradable from 2D panoramic to 3D Cone Beam and Cephalometric 
Advanced intuitive touchscreen interface 
3D flat panel sensor 13x13 cm size 
Panoramic multi focus function 
24x30 cm single shot cephalometric detector

commerciale@trident-dental.com // www.trident-dental.com
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market overview

Before you go on reading, make sure you have a firm grasp on two 
key issues. 

1- You want to make sure that all of your marketing strategies iden-
tify and build upon what makes your business unique in your space 
- so identify what those characteristics are and keep them in mind as 
you plot out your tactics. 

2- Identify what the goals of your marketing strategy are to gain 
social followers, convert prospective customers into purchasing 
customers or merely increase brand awareness. Knowing exactly what 
you want to gain from your marketing efforts will help you choose the 
best tactics. 

The “basic 56” Principles for Startups
The following article features 12 of the 56 principles. 

This article wants to set the 56 principles 
that you have to consider to build and 

to measure your business about a Startup. 
We’ll apply them in marketing areas, 

economics, relationship opportunities, 
financial, Web and Social Media strategies, 

learning activities and so on.

56
Principles for Startups

basic
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market overview

The first 12 of 56 principles

During Startups there are many situations to generate a lot of worry. 
About launching, finding and securing funding, hiring great staffers... 
So, the customer service could be considered in the wayside. 

Attention, if you don’t want to have problems with your startup, re-
member that in order to be successful, offering the best customer 
service is essential. Otherwise the finances and the new brand will be 
suffering to obtain the ROI (Return On Investment).

Users expect very fast answers from you

In 2014 you have to meditate that most brands have social 
media platforms now. So, many things have changed due to the 

increased importance of customers’ voice. As far as the opinions are 
concerned, whether they are formed on Facebook or Twitter, however 
on the Internet, you have to anticipate that they want a fast reply. 

Everybody needs answers very fast, but the more so during startups, 
when your brand isn’t enough consolidated yet. If you think that cus-
tomers who use social media for customer service expect a reply from 
you within an hour... It is another reason for going towards customer 
service direction. Apparently, during your company’s startup your brand 
isn’t so famous to support any answers, but you have to considerate 
that about a quarter of users can wait the rest of the day to receive 
your answers. This is the reason why startups must monitor online con-
versations and answer users fast. 

At the beginning your product 
probably isn’t perfect

Abundantly obvious, that many betterments are possible. It’s 
normal, that’s OK. Startups are startups for many reasons, some of 
these improvements depend on the product, and other depend on 
services you offer into your value pack to compete with one another.  
It’s normal at the beginning that users become impatient if your cus-
tomer service platform is not perfect. 

They know what went wrong will be fixed. When a startup launches, 
sometimes businessmen rely on users to identify faults, which can be 
great feedback for the company. Those users deserve something in re-
turn, they could be an opportunity however. You have to contribute 
information, communications and solve problems.

Starting, you need opinion leaders 
and first adopters 

Every startup needs those starting Opinion Leaders and first 
Adopters who buy (and use) your products and your services, even 
when they aren’t perfect. Startups must treat those customers with 
special care. Also remember that customers are twice more likely to 
share bad customer service experience than a good experience. Fur-
thermore, it takes 12 positive customer experiences to make up for 
one negative experience, according to the Law of Pareto. Getting one 
bad review early, you damage your brand.

There aren’t best investors looking for valuable startup like your Opin-
ion Leaders and first Adopters. They are also financially effective for 
your company. A great customer service means advertising effective-
ness and financial assistance for every startup.

Remember: above all you can’t afford 
to lose customers

There is a risk that consumers will stop doing business with 
your company after poor customer service and for startups, that would 
be a huge loss. Customers can spread the word about the company. 
While established companies have the luxury of being able to lose a 
few customers, startups simply do not. In all, 55% of consumers would 
pay more for better customer experience, so startups can capitalize on 
this by offering awesome customer service right out of the gate. 

Today the competition is very hard during the startup. In each country 
in the world, having fast and efficient customer service is one thing that 
can set your startup apart. I should work you to my way of thinking 
that every day we are inundated by brands fighting for our attention. 
How can you possibly make your startup top of mind? Marketing your 
startup in today’s competitive business economy is undoubtedly diffi-
cult. There are steps that you can take to make sure your startup gets 
a fighting chance at success.

56
Principles for Startups

basic

1

2

3

4

focus
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The focus is on your target customer

Frequently during the first start marketing, it is easy to get 
overzealous and wanting to reach out to everyone at once all 
the time. However, it is important to stay focused. The priority 

is only to reach your target customers who are most likely to help 
establish and grow your business.
Rather than trying to attract any potential customer, be all over in on a 
target segment that will help you reach your short-term goals. Maybe 
this target segment is made up of early adopters, who you think will 
buy your product quickly - or quite simply, they may be a target audi-
ence you know how to reach. Whatever the case, staying focused will 
help you reach your target customer more efficiently and it is a better 
use of your limited resources.

It is very important to build strategic partnerships

From point 5 (The Focus is on Your Target Customer), aligning 
yourself with an established brand will help your startup gain 
credibility. For example the Dentistry Association, Industry As-

sociation, otherwise Scientific Societies. Choose a form of communi-
cation that shows your enthusiasm about complementary services so 
that you can refer to your strategic partners. You can always consider 
implementing a referral fee on both sides, so that there is a monetary 
incentive on top of the new business partnerships that each of you 
will bring in. 

Engage in community development

Getting specific and dedicated news magazine into the refer-
ral market is a great way to raise awareness about your brand. 
Participate to specialized newspaper or specific congresses 

organization and tell them about your new business development. This 
is also another concept to convince the market why your business 
is worth their time and energy, so you can speak directly with your 
customers. You also need to contact Universities or Colleges, and see if 
they would be willing to publish your story in their student newspaper 
or website. Universities love to report on alumni who are doing cool 
things after graduation, so it never hurts to ask them about your new 
business development.

But the best way to market your startup through community outreach 
is by sponsoring local events or competitions. It may be possible to look 
for investors’ awareness. It’s very, very important that you look for re-
search bloggers (Key Opinion Leaders) too, and send them a product 
to review. You should also provide them with a referral link for their 
review post so you can add to your ROI.

Lastly, you could offer to.... Incentivize people to 
share to conquer the market.

If you want consumers to talk about your product or service, 
there’s nothing quite like giving them an incentive to do so. 

Offer an immediate discount, if they write or speak or post, or Tweet... 
or ask them to post about your product or service on Facebook.

Through a contest.

Another way to incentivize your customers is through a con-
test. Give a premium, find the winner! You can embed the 

possibility to win a premium anywhere, including your own site, then 
you can pick a winner at the end. In order to incentivize your custom-
ers to participate, explain to them the actual value of you products or 
services for them. This is another way to explain your products and 
services.

Develop the content of your brand.

5

6

7

8

9

fast
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market overview

This is a fundamental point and it represents more than a long-term 
strategy. Pointing to the content of your Brand is the real way to suc-
cess. Developing your Brand content is a phenomenal way to market 
your startup. If you’re working with a small team and you just don’t have 
many customers who write custom content, don’t wait a few months 
until you are a bit more established, start immediately yourself to write 
opinions on Internet. Positioning your Brand is the only one great way 
to align your company and if you have something intelligent to propose 
to enter in the market like a protagonist, do it.

Release an article about problems that the 
market has. Customers understand if you 
know the market.

The important thing to remember is to release an article, about once 
every three months, where you reflect on issues that your industry is 
facing with some thoughtful commentary and analysis. Also remember 
that it’s very important to do researches or conduct market surveys 
and publish the more relevant findings. In fact, the most unique the 
information is, the more likely it will be to earn the attention for your 
Brand.

The Power of Social Media

Today you cannot afford not to use Social Media. It’s 
obvious that one of the tactics for your marketing, when 

you develop your startup, is using social media. However, there are right 
and wrong ways of using social media marketing. In this case it’s very 
important that you explain how you are engaging with your customers. 
Don’t use your Twitter and Facebook platforms only for promotional 
information about your company. Instead, post interesting and share-
able information. You want the content you offer to have value – it’s 
crucial to know your audience so you can give them information that is 
either helpful, interesting - or both.
Remember that the platforms are not all the same. You should always 
consider which platforms make the most sense for your startup. For 
example, if you offer a service that is best expressed by sharing infor-
mation, develop a strong Twitter or Facebook presence. With Twitter 
in mind, be sure to use it to engage B2B as well as B2C. Thank anyone 
who mentions your business in their articles, and even engage with 
your competitors from time to time - this puts your brand on the map, 
and can bolster relationships with people in your industry.

Would you like to contact the Author? Write to: ap@arianto.it
Antonio Pelliccia
Prof. Catholic University of Rome
Health Management 56

Principles for Startups
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Author: Michela Adinolfi

Eastern 
Asia
  
The national healthcare reform 
was introduced in 2009 to
improve the system at all levels, 
starting from insurance, 
to public health and management 
as well as the supply chain.

Buddha Statue In Bronze 
Hanoded Photography / istock
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China: Outlook on the 
Oral Healthcare Sector

n order to respond to the increased demand for health services 
and higher expenditure, at the same time reducing the wide-
spread inefficiencies in allocation and use of health resources, 
the national healthcare reform was introduced in 2009 to im-
prove the system at all levels, starting from insurance, to public 
health and management as well as the supply chain.

However, despite the efforts, the implementation of a system capable 
to provide basic healthcare coverage to over 1.3 billion people isn’t an 
easy task, given the challenges the government has to face: 

• Distribution of healthcare resources is largely unequal, with wealth-
ier areas and cities benefiting for higher quality facilities, while rural and 
poorer cities lack not only sophisticated institutions, but even a devel-
oped network of primary care facilities. 

• Poorest households cannot even afford to seek medical care, also 
given the high incidence of out-of-pocket payments, despite the efforts 
to expand the health insurance coverage. 

• The highly decentralized healthcare model implies that poorer 
provinces often pay doctors much less than richer provinces, increas-
ing the professional migration and therefore worsening the cross-coun-
try inequality in levels of care. This also happens with rural-to-urban mi-
gration of doctors, that leave many rural areas underserved, attracted 
by higher fees and better opportunities in larger cities. 

• The negative habit of over-prescribing drugs and tests continues 
as incentives are given to doctors that prescribe them, even when it’s 
not necessary. 

Concerning oral healthcare, the same disparities that are present in the 
general healthcare condition are found among the Chinese population.
According to the latest industry reports, in 2012 the dental equipment 
industry grew by almost 7% on 2011, totalling RMB 2.76 billion (ap-
proximately USD 450 million) and in the period January – October 
2013, it jumped up to RMB 4.2 billion (approximately USD 690 million). 
This rapid increase adds up to the average annual 20% growth regis-
tered since 2006.

Despite the rising expenditure on oral healthcare, mirrored by the in-
creased revenues of dental hospitals and clinics from RMB 2.37 billion 
(approximately USD 390 million) in 2006 to RMB 6.5 billion (approx-
imately USD 1.07 billion) and the expansion of the oral health service 
institution network, there is still a wide gap between the size of the 
dental workforce and the need of the population, with only around 1 
dentist every 10,000 inhabitants. The low penetration of sophisticat-
ed dental treatment such as implants, estimated at 200,000 per year 
against 1 million placed in South Korea, also reflects the challenge to 
make the complete range of oral healthcare services available to a 
larger share of Chinese population.

Nevertheless, the implant market is growing at a sustained pace, ex-
pected to reach 540,000 units by 2016. Part of the forecasted growth 
is expected to come from the ageing population and dental tourism; 
however, Chinese patients are becoming increasingly demanding for 
implant procedures and orthodontics.

I

Old Asian woman, Akha
Digitalpress / istock
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Hong Kong: Small but interesting 
Private Market

The small region of Hong Kong is a main trade hub in the East Asian 
region. Despite its reduced area, it has 2,258 dentists, 344 dental hy-
gienists and over 400 dental technicians, with per capita expenditure 
on health of HKD 12,724 (approximately USD 1,600), making it an 
interesting market. The need for dental treatment is high as oral health 
conditions aren’t yet satisfactory among many middle age and elder-
ly people suffering from caries, while children commonly suffer from 
gingivitis.

Dental care is mainly provided privately, in solo practices. As fees are 
not regulated, the price of dental treatment can vary sensibly.
The 230 public dentists mainly provide service to civil servants and 
their families and basic emergency care for the remaining population 
in special government clinics. In addition, there are about 40 non-gov-
ernmental organizations providing dental services. Specialist and emer-
gency dental services are available to patients recovered in or referred 
to public hospitals.

Approximately 450,000 children aged 6 to 12 are also treated un-
der the voluntary “School Dental Care Service” available in nine pub-
lic clinics by paying a low enrolment annual fee. This service includes 
general preventive and restorative care, while orthodontics and other 
advanced procedures are excluded. 
As regards elderly people, a Healthcare Voucher Scheme was intro-
duced in 2008 and entitles people aged 65 to 69 to receive ten vouch-
ers per year of approximately 6 US dollars value, to be used on med-
ical or dental expenses. Despite the success of the program in helping 
elderly people access dental care, the total amount of the subsidy (60 
dollars a year) is still insufficient to cover all their health expenses.

Southeast Asia: Socio-economic 
Overview and Healthcare Market

The Southeast Asian region has been the focus of international inves-
tors for several years now. It is indeed an area of sustained growth in 
domestic demand and GDP scores, having topped two-digit figures in 
the last decade and still on the rise although the international crisis has 
reduced its impetus.

In the period 2014 – 2018, the regional GDP is expected to grow by 
7% annually on average, but what is more important is that its com-
position is diversifying and shifting from manufacturing to the services 
sector (particularly finance, business and ICT).

Local governments are putting efforts in creating a more competitive 
environment, strengthening the infrastructure and transportation net-
work and also in developing regional economic integration to further 
increase the attractiveness for foreign investors.

Along this path, however, there are still significant challenges to over-
come. The growth in recent years has outlined the structural weakness-
es of many Southeast Asian countries which found themselves project-
ed in an accelerating development lane, without exactly knowing how 
to manage the related changes. 

While Malaysia, Brunei, Singapore and Thailand have reached upper 
middle income or high income status, the remaining countries in the 
Indochina peninsula and Malay archipelago (Vietnam, Cambodia, Laos, 
Myanmar, East Timor, Papua New Guinea, Philippines) remain lower 
middle income or even low income countries. Some of them, like Viet-
nam, Indonesia and Philippines are threatened by the so-called “mid-
dle-income trap”, occurring when a country moves from a low-income 
to middle-income status quickly, boosted by commodity trade and 
heavy foreign investment and then fails to produce enough internal 
demand and develop more sophisticated industry and service sectors.
However, it is worth mentioning that the whole area has a popula-
tion of 610,000,000, making it a must for companies looking for new 
expanding markets to fully consider (or re-consider) their activities in 
this region.
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Local governments are putting efforts in
creating a more competitive environment, 

strengthening the infrastructure and 
transportation network and in 

developing regional economic integration 
to increase the attractiveness 

for foreign investors.
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The interesting fact about this datum is that it is a largely young pop-
ulation, with increased literacy rates and middle class growing overall. 
It is true that poverty rates remain high especially in the Indochina 
peninsula, but on the other hand, population living on less than $1.25 a 
day (at PPP) has declined from 45% to 16% between 2000 and 2010, 
and here are the fastest-growing economies too. 

It is undeniable that a development gap exists between the so-called 
“ASEAN-6” (Singapore, Brunei, Malaysia, Thailand, Indonesia, Philip-
pines) and “CLMV” (Cambodia, Laos, Myanmar, Vietnam), based on 
pre-existing economic disparities that deepened while regional inte-
gration progressed.

Among the main differences, there is religion (with Malay Archipel-
ago countries dominated by the Islamic religion), grade of economy 
openness due to historical causes and the level of infrastructure de-
velopment. It is however interesting to note that the more advanced 
ASEAN-6 economies have experienced slower growth than CLMVs, 
which are little by little moving towards closing the development gap 
(likely within the next two decades).

As far as healthcare is concerned, on general terms the whole region 
suffers from high mortality and morbidity rates, worsened by the im-
pact of natural catastrophes (the latest having been the Philippines hur-
ricane) that took a heavy death toll and left many in extreme poverty, 
at the same time raising severe disease outbreaks.

The general trend is to allocate the already low budgets for medical 
and hospital care rather than developing preventive services and the 
primary care network. Given the low funding for health and the conse-
quently high rate of out-of-pocket payment, there is still very poor sup-
port for lower income groups in accessing healthcare services, whose 
quality is also much better in private facilities than in the public ones.

As regards the dental market, some data can be highlighted: 

• The share of dental equipment and products is small in the public 
sector (below 1% of health funding in most Southeast Asian countries), 
but larger in private sector.

• The most promising markets in the short term is Malaysia. In medium 
term, the growing middle class in Indonesia and Vietnam (combined 
population: 320 million) is expected to significantly increase consumer 
base for dental services, especially as these two countries progress to-
wards universal insurance coverage targets.

• Myanmar, Cambodia and Laos are still at an underdeveloped stage; 
in the long-term they will add up to the middle income country list, 
but current opportunities to enter the market at an early stage are 
still concentrated in corporate investment in hospitals including dental 
clinics and participation to development initiatives (e. g. World Bank, 
Asian Development Bank, private investment and PPPs).

• However, healthcare provision (including oral health) is becoming a 
priority even for poorer countries. Malaysia is especially focusing on 
assisting CLMVs in implementing oral health assessment and awareness 
campaigns. It is well positioned as starting base for future expansion 
into CLMV as these markets grow.

Southeast Asia: Spotlight on Vietnam

focus

Fast facts

GDP (2012): 

138.071 
billion 

Number of 
physicians: 

65,000 + 

Healthcare 
Expenditure: 

US$ 9 
billion 

Number of 
Hospitals: 

1,060 + 

Medical Equipment: 

US$ 643 
million 

Hospital Beds: 

245,000 + 

Life 
Expectancy: 

72 

Population: 

90.39 
million 

GDP Growth 
(2012): 

5.2% 

Pharmaceuticals: 

US$ 
2.84

billion 



Economy - Vietnam, the world’s thirteenth most populous country 
and sixth largest economy in Southeast Asia is rapidly developing. In 
2012, the country’s economy grew at an estimated 5.2 percent with 
private consumption accounting for approximately 68 percent of the 
gross domestic product. 

According to Vietnam Briefing, one of the country’s biggest successes 
in 2013 was the control of inflation and even though the GDP growth 
rate was lower than neighbouring countries, it resulted positive never-
theless, due to inflation reduction.
The government’s macro-economic and monetary policy proved suc-
cessful in stabilizing the exchange rate between the Vietnamese Dong 
and foreign currencies while increasing foreign currency reserves and 
it also managed to cut the interest rates, which particularly favoured 
domestic businesses production.

The banking sector is also continuing a process of restructuring and 
consolidation through mergers or dissolutions of weak banks and the 
equitization of four state-owned commercial banks. Recently Vietnam 
has increased the share of stake in a domestic financial institution al-
lowed to foreign investors, from 15 to 20%.
As part of the economic goals set by the government, the same re-
structuring process will apply to credit organizations. Further measures 
include equitization of state-owned enterprises, shifting from process-
ing and manufacturing to production; integrating deeper into the global 
value chains. 

The service sector, accounting for 43% of the economy, led the 2013 
sectorial growth by expanding 6.5%, followed by construction sector 
(5.43%) and agriculture (2.67%). 

Healthcare market - Vietnam’s healthcare market is valued 
around US$ 9 billion in 2012 with an expected growth rate of 12.6 
percent, much higher rate of growth than the overall economy. Health-
care is expected to reach $ 15.9 billion by 2017. While lifestyles im-
prove, the demand for healthcare services grows. 

Growing prosperity and a prioritization of the biotechnology sector by 
the Vietnamese government drive growth in medical consumption. In 
the meantime, non-communicable and cardiovascular diseases are on 
the rise. 
As private hospitals gain an increasing share of the Vietnamese health-
care landscape, the demand for medical technology grows. Based on 
the industry’s potential, healthcare service providers, medical device 
manufacturers, pharmaceutical companies and medical technology 
firms can tap a large market while helping Vietnam improve its health-
care system. 
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Vietnam’s healthcare market is valued around 
US$ 9 billion in 2012 with an expected growth 

rate of 12.6 percent, much higher rate of 
growth than the overall economy.

Healthcare is expected to reach $ 15.9 billion 
by 2017. While lifestyles improve, the demand 

for healthcare services grows. 
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focus

The six Southeast Asian countries: Indonesia, 
Malaysia, Cambodia, Laos, Myanmar, Vietnam share 
some common economic trends, including constant 
GDP growth that has proven quite resilient through 
the financial turmoils of the last five years, and 
a transition from low- to middle-income countries, 
although with wide variations and uneven progress 
among the different nations.

Indonesia

Malaysia

Vietnam

Myanmar

Cambodia

Lao PDR

Real GDP growth, 2012

GDP per capita, 2012 (US$)

• Malaysia	 10,304
• Indonesia	 3,592
• Vietnam 	 1,528
• Laos		 1,446
• Cambodia 	934
• Myanmar 	 835

Economy - DDP Comparison

Indonesia

Malaysia

Vietnam

Myanmar

Cambodia

Lao PDR

306,000 612,000 918,000 1,224,000

GDP at PPP (international US $million)

Myanmar

Malaysia

Vietnam
Cambodia

Laos

Indonesia

Southeast
Asia
Foreign investment has increased together with 
the growing integration of Southeast Asian economies
with the international markets, but issues such as 
corruption and imperfect removal of state monopolys 
are a deterring factor for some private players. On the 
other hand, the Southeast Asian market, with over 
600 million population, rapidly growing middle class 
and insufficient provision of healthcare services to meet 
the overall demand, offers a range of opportunities 
that are worth exploring.

Highest real GDP 
increase occurred in 
the three countries 
with lowest per
capita GDP.

0 7.5
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Main Cities and trade hubs

• Phnom
 Penh 2,234.5

• Ta Khm
ao 195.8

• Sisophon 181.1
• Battam

bang 180.8
• Siem

 Reap 174.2
• Kam

pong C
ham

 118.2

Cambodia

• Ventiane 196.7
• Pakse 88.3
• Savannakhet 66.5
• Luang Prabang 47.3
• Xam

 N
eua 38.9

• Phonsavan 37.5

Laos

• Yangon 4.57
• M

andalay 1.23
• N

aypyidaw
 0.92

• M
aw

lam
yaing 0.45

• Taunggyi 0.44
• Bago, Pathein 0.24

Myanmar

• Kuala Lum
pur 1.47

• Johor Bahru 0.91
• Ipoh 0.70
• Shah Alam

 0.67
• Petaling Jaya 0.63
• Kuching 0.61

Malaysia

• Indonesia -  Malaysia Jakarta vs Kuala Lumpur - 
Jakarta has 7 million more inhabitants, almost double 
GDP size ($56 billion) and faster-growing population; 
on the other hand, Kuala Lumpur boasts more interna-
tional integration through business and administrative 
entities, lower taxes and lower population density and 
unemployment.

• Vietnam - Ho Chi Minh City concentrates over 20% of 
Vietnam’s GDP, and about a quarter of total industrial 
production.
• Myanmar - Yangon and Mandalay are the most impor-
tant trade hubs, but Yangon, the former capital, is the 
main commercial and financial centre.
• Cambodia - Phnom Penh, lying on the river Mekong 
with its port, accounts for three-quarters of the count-
ry’s GDP and investments.

• Jakarta 9.58
• Surabaya 2.76
• Bandung 2.39
• Bekasi 2.33
• M

edan 2.09
• Sem

arang 2.06

Indonesia

• H
o C

hin M
inh C

ity 7.39
• H

a N
oi 6.47

• H
ai Phong 1.90

• C
an Tho 1.18

•  D
a N

ang 0.88
• Bien H

oa 0.78

VietnamM
il. Pop.

M
il. Pop.

M
il. Pop.

M
il. Pop.

Thous. Pop.

Thous. Pop.
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Workforce - Over the past two decades, basic literacy and numer-
acy skills have helped Vietnamese workers move from low productivity 
agriculture into higher productivity non-farm jobs. This has promoted 
rapid economic growth and poverty reduction. 
Today, Vietnamese workers perform better in reading than workers 
in other countries, including wealthier ones. Looking ahead, continued 
strong economic growth will require increased labour productivity and 
a workforce with the skills to match the job market. 

Despite impressive literacy and numeracy achievements among Viet-
namese workers, many Vietnamese firms report a shortage of workers 
with the right skills. The skills gap is particularly acute among appli-
cants for jobs in technical, professional and managerial positions, while 
a shortage in applicants is common among more elementary occupa-
tions. 

Foreign Direct Investment (FDI)– From January to mid-De-
cember 2013, FDI inflow in Vietnam reached about USD 21.6 billion, 
up 54.5% from the same period of 2012. Compared to the expected 
US$ 13-14 billion, it is an impressive result. The main destinations of in-
vestment were processing and manufacturing industries, accounting for 
77% of total registered capital. Manufacturing and distribution industries 
of electricity, gas, hot water, steam and air conditioning accounted for 
9.4% and the remaining industries for 13%. 

An interesting datum is the geographic destination of inflow, which 
has shifted from the long-standing Ho Chi Minh City, Hanoi and Binh 
Duong, to target new areas such as Thai Nguyen which attracted the 
highest FDI of the country, about USD 3.4 billion or 23.7% of total 
newly registered FDI. Other provinces were:

• Binh Thuan: nearly USD 2.03 billion (14.2%)
• Hai Phong: over USD 1.8 billion (12.9%)
• Binh Dinh: nearly US$ 1.02 (7.1%)
• Ho Chi Minh City: US$ 949 million (6.6%)
• Dong Nai: more than US$ 745 million (5.2%). 

The main investors are:
• South Korea: USD 3.75 billion (26.3%)
• Singapore: USD 3.014 billion (21.1%)
• China: USD 2.28 billion (16%)
• Japan: USD 1.3 billion (9.1%)
• Russia USD 1.02 billion (7.2%)

High-quality and high-tech projects are receiving priority as FDI targets, 
due to the government strategy applied to shift from quantity to qual-
ity of attracted investments. According to this scheme, environmentally 
friendly, high-tech and high quality projects are prioritised. The imple-
mentation of this policy is made difficult by the risk of losing advantage 
in terms of labour resources and policies in favour of its neighbours, 
combined with the slow progress of infrastructure renewal and expan-
sion and of administrative simplifications. 

The Resolution 103 released by the Vietnamese government has tar-
geted these issues by focusing on the improvement of the legal frame-
work and incentive policies, introducing measures to encourage invest-
ment in the infrastructure sector, supporting industries and high-tech 
projects. Moreover, it finalised environmental regulations as well as for-
eign exchange, credit, land and housing rules.

The next step is to promote small and medium scale projects tailored 
on local economies and industrial conditions and smoothing the inter-
action between domestic and foreign enterprises. 

Close up of a group of young Buddhist monks
BlueOrange Studio / shutterstock
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In the meantime, negotiations between Vietnam and the EU are under-
way to establish a FTA  by end 2014. The signature of such an agree-
ment will require Vietnam to create a more transparent investment 
environment for EU businesses. Several issues on trade regulation and 
investment framework were already discussed and negotiations contin-
ue on critical points.

The labour market – According to Business Times, the Vietnam-
ese labour market will see a 6-8% salary increase in 2014. The demand 
for skilled labour is rising fast and poses challenges to the ability of 
the Vietnamese educational system to form such human capital. The 
industries that are creating most of new job places continue to be 
automotive, healthcare, IT and insurance.

Opportunities and challenges in the healthcare mar-
ket – The rapidly emerging Vietnamese middle class is increasing its 
demand for medical care and the current provision is insufficient. Most 
public hospitals are large state-owned facilities offering basic services. 
They are concentrated in the urban areas of Ho Chi Minh City and Ha-
Noi, and typically overcrowded by serving patients from both the local 
urban neighbourhoods and rural areas. 

This creates opportunities for foreign investors, as private hospitals 
and clinics are expanding across the country and foreign ownership 
is allowed. Moreover, there is almost no domestic competition in the 
supply of high-end medical equipment and devices, neither are there 
import restrictions. Import duties range from 0 – 5%. It is also worth 
mentioning that incentives to invest include corporate income tax rate 
10%, tax exemption over first 4 years of a project and 50% tax break 
afterwards.

In 2012, Vietnamese spent on average USD 100 or 6.5% of their annual 
income on healthcare. A new health insurance regulation introduced 
in 2010 resulted in over 90% of insured patients paying out-of-pocket 
between 5 and 20% for hospital fees depending on procedures and 
hospitals. 

Around 30,000 wealthier Vietnamese per year seek quality treatments 
in neighbouring countries such as Singapore, Thailand, and Hong Kong, 
spending an estimated USD 1 billion: it is a potential opportunity for 
private investors who can provide services to this group in their own 
country. According to Business Times, the Vietnamese healthcare mar-
ket is estimated to be worth USD 12 billion in 2013 and to reach USD 
15.9 billion by 2017, with expected 75% growth. 50% of the 2013 
expenses were direct out-of-pocket payments.

Private hospitals account for 8% of the total 1,184 hospitals throughout 
the country. Ho Chi Minh City alone concentrates 35 private hospitals. 
The room for new private players is wide; among the foreign investors 
that are already targeting the market to meet the rising demand there 
are the Singaporean Chandler Corporation, the Canadian Triple Eye 
Infrastructure Corporation and the Filipino United Lab to name only 
some recent.

However, there are some challenging factors:

• The regulatory regime is unclear, subject to lobbying and corruption, 
therefore market entry takes time and a certain amount of risk com-
panies need to be aware of.

• There is shortage of qualified Life Sciences human resources.

• While the private market is growing and has great potential, its size is 
still limited and on the public side government spending on healthcare 
is also limited, with hospitals suffering chronic budgetary deficits

• Foreign companies cannot distribute their devices themselves, they 
must necessarily appoint a local distributor or agent.

• Newcomers are disadvantaged compared to early-2000s investors 
who could attract high numbers of good physicians drifting away from 
state owned schools, or invite leading experts to work for them, also 
supported by State incentives. Now, it is harder for new private hospi-
tals to attract qualified and famous doctors.

Around 30,000 wealthier Vietnamese per year 
seek quality treatments in neighbouring

countries such as Singapore, Thailand, and 
Hong Kong, spending an estimated USD 1 

billion: it is a potential opportunity for private 
investors who can provide services to this 

group in their own country. 
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The medical equipment industry – The Vietnamese medical 
equipment industry was estimated at USD 640 million in 2012. It is 
almost entirely supplied by imports, mainly from the US, Germany, and 
Japan. Local production is limited to low-end products, mainly dispos-
ables such as dressings, plastic gloves  and syringes. There are, however, 
joint ventures with foreign manufacturers of more sophisticated devic-
es such as x-ray, intravenous infusion kits and disposable syringes. 

Oral healthcare conditions and provision – The latest avail-
able data about the oral health conditions of the Vietnamese popula-
tion are quite outdated (National Oral Health Survey 2001), but they 
outlined some important trends:
• More than 85% of 6-8 year olds were affected by tooth decay.
• Adults had on average 8 decayed teeth.
• Most dental professionals were (and still are) located in urban areas: 
this means that most rural patients with tooth decay go untreated.
The dental workforce includes approximately 1,500 dentists, with one 
of the lowest dentist-to-population ratios among the Southeast Asian 
nations (1 : 60,000). Moreover, there is a worryingly high number of 
dental clinics and dental technicians operating illegally.

Halong Bay Tour 
Gatsenko Alexander / istock
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Southeast Asia: Further developments 
in Laos SME policy

According to recent news on Vientiane Times, the Lao government 
is boosting the special fund designed to support small and medium 
enterprises (SMEs) in view of ASEAN Economic Community (AEC) 
integration in 2015.

Since SMEs represent approximately 90% of business in Laos, they are 
crucial to the economic development of the country. More than 240 
billion kip (USD 30 million) are expected to be allocated to the fund, 
also with the support of the World Bank and other financial sources.
The Lao Finance Ministry has provided 16 billion kip to the Lao De-
velopment Bank since the fund was established in 2010. In November 
2013, the Asian Development Bank (ADB) provided 120 billion Lao kip 
(USD 15 million) worth of low interest loans for the fund. 

The program includes:
• Subsidized consultancy services for SMEs through a government 
Business Assistance Facility Fund supported by the World Bank. 
• A credit fund to guarantee loans for businesses with good profit 
forecasts but insufficient assets to use as a guarantee. 
• Seven SMEs centres run by both state bodies and business sectors to 
provide consultation and training to business owners. 

Southeast Asia: Myanmar, 
the right frontier market to explore?

The political situation in Myanmar has long prevented foreign com-
panies to target the market in a country that is also plagued by high 
incidence of poverty. However, the situation has changed with the sig-
nificant developments occurred and the drop of sanctions.
An example of the different attitude is the opening of a Mercedes-Benz 
showroom, the first luxury automotive brand in Myanmar. It is not ex-
pected, of course, that the market transforms itself into a massive con-
sumer of goods, especially luxury goods, in the short term. But with 
almost 60 million population and rising wages, the time has come for 
more risk-proven enterprises to try be an early-stage investor in the 
country.

It is, of course, a very hard task. Transparency and bureaucracy are still 
a big issue, but maybe the negative perceptions associated with past 
conditions prevent from directly experiencing if it’s worth making some 
effort to be there. Currently, main investors come from South Korea, 
China and Japan, while things move slowly from Western countries. It is 
not wise, of course, to underestimate the bad conditions of infrastruc-
ture and energy supply across most of the country and even if wages 
are still lower than in China, productivity is lower as well. But consid-
ering literacy rates and incentive schemes introduced for productive 
workers, workforce skills are set to improve in a relatively short time. 

Sources: 
Research and Markets, “Dental Implants Market in China 2012-2016” 
(summary) 
- http://www.researchandmarkets.com/research/75vxmn/dental_implants
Infodent Presentation “Dental Markets in Southeast Asia”, VDDI meeting, 
Dec. 2013
Productionservice Vietnam, “February 2014 “Vietnam Business News - 
The Economic Mirror Indochina’s” - www.produktionsservice-vietnam.com
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flash news

In April 2013 DB Orthodontics were announced as winners of the 
Queen’s Award for Enterprise in International Trade. The Queen’s 
Award is the United Kingdom’s most prestigious business award, given 
in recognition of outstanding achievement in International Trade.
  
The awards are made annually by Her Majesty The Queen, given on 
the advice of the Prime Minister of the United Kingdom assisted by 
an Advisory Committee. The judging panel consider turnover, market 
share and measures taken to increase trade. In winning the Queen’s 
Award, DB Orthodontics demonstrated outstanding performance in 
each category, with the export department achieving record sales and 
entering a number of new markets. With a strong distribution network 
covering over 50 markets in six different continents across the globe, 
the company is perfectly placed to continue to build upon this success.

As winners of the Queen’s Award, the Directors of DB Orthodontics, 
David and Christian Burdess, were invited to a reception at Buckingham 
Palace where they were personally congratulated by Her Majesty 
Queen Elizabeth II.  Also in attendance during the reception were 
Prince Andrew, Duke of York, Princess Beatrice of York, Princess Eugenie 
of York, Prince Edward, Earl of Wessex, Sophie, Countess of Wessex 
and Prince Edward, Duke of Kent

“It is a great honour to be congratulated by The Queen on winning such a 
prestigious award. It was a very special evening and one which I will remem-
ber for a long time. It is a culmination of many years of hard work by the DB 
team of which I’m very proud; bringing our vision of becoming a global lead-
er in orthodontic and laboratory supplies a step closer.” – David Burdess

DB Orthodontics have come a long way since David Burdess estab-
lished the company in 1998. In those days the company consisted of 
just two members of staff, David and his son Christian, operating out 
of a small room in the family home. It was not long before the business 
had outgrown these humble surroundings and David and Christian 
moved into a new office space in the market town of Skipton, North 
Yorkshire. 

From here, the team began to grow as DB Orthodontics started to 
develop their own product range. Today, the company operates out of 
a purpose built warehouse occupying 22,000 sq ft, housing an extensive 
product range. David remains as the Managing Director, whilst Christian 
is now the Marketing Director and is responsible for the day to day 
running of the company alongside his sister, Victoria Coppack (Sales 
Director). Christian and Victoria are supported by a team of 28 highly 
trained members of staff, with exciting plans in 2014 for future expan-
sion of both building and workforce in order to accommodate the 
increase in business and to enable continued growth into new markets.

Despite this growth, DB Orthodontics are proud to 
remain a family company:

“Our company philosophy places importance on the individual custom-
er’s requirements. We recognise that every customer is different and we 
appreciate the importance of individual care and attention. Enthusiasm, 
commitment and integrity are essential to our success. We have a fantastic 
team and we are excited to see the company continue to grow.” – 
Victoria Coppack

DB Orthodontics are perhaps best known as manufacturers of Ixion 
Instruments, the high quality orthodontic instruments designed with 
comfort and style in mind (www.ixion-instruments.com). This includes 
the distinctive Ixion Lingual Series, the favoured instruments of lingual 
practitioners throughout the world. DB Orthodontics are also manu-
facturers of the Infinitas Mini-Implant system, a ground-breaking system 
that introduces a simple approach to the use of mini-implants 
(www.infinitas-miniimplant.com). 

Ixion Instruments and Infinitas Mini Implants are just a small part of a 
complete range of orthodontic products offered by DB Orthodontics. 
The brand is recognised as representing high quality innovative prod-
ucts, excellent customer service and value for money for international 
and domestic customers alike. DB Orthodontics are continually devel-
oping new products, working with leading orthodontists from around 
the world in order to meet the high standards expected by today’s 
practitioners.

DB Orthodontics Ltd – 
Winners of the Queen’s Award for Enterprise 
in International Trade.
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Do you want to work with an 
award winning orthodontic company?

DB Orthodontics, Ryefield Way
Silsden, West Yorkshire, BD20 0EF, UK

T: +44 [0] 1535 656 999    F: +44 [0] 1535 656 969
E: james.lee@dbortho.com    W: www.dbortho.com

WINNERS OF THE QUEEN’S AWARDS FOR
ENTERPRISE INTERNATIONAL TRADE

™

mouthguard

Infodent advert 200114-A.indd   1 20/01/2014   14:32

DB Orthodontics will be exhibiting at the following 
exhibitions (plus more to beconfirmed):

AEEDC Dubai
Dubai, UAE
4-6 February 2014

Dental Trade Alliance Preview Show
Chicago, USA
19 February 2014

IDEM Singapore
Singapore
4-6 April 2014

AAO 2014 Annual Session
New Orleans, USA
25-29 April 2014

European Orthodontic Society Congress
Warsaw, Poland
18 – 21 June 2014

British Orthodontic Conference
Edinburgh, Scotland
18-20 September 2014

International Orthodontic Conference 2015
London, UK
27-30 September 2015

DB Orthodontics Ltd | Ryefield Way | Silsden | West Yorkshire | BD20 
0EF | United Kingdom | 
Tel: +44 [0] 1535 656999 | Fax: +44 [0] 1535 656969 | 
Web: www.dbortho.com | Email: james.lee@dbortho.com |
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flash news

At its ISO-certified facility in San Jose, CA, USA, Suni Medical Imaging 
manufactures two lines of digital x-ray Sensors—the flagship SuniRay 
sensor and the Dr. Suni Plus sensor. This award-winning product line 
has propelled Suni to a leadership position within the digital dental 
industry.

Since its creation in 1995, Suni Medical Imaging has gained a leading 
position in the digital radiography market, pioneering the develop-
ment of digital sensor technology for dental clinical applications, and 
is best known for designing and manufacturing sensors for many of 
the early leaders in this field. In recent years, however, the company 
added its own brand of high-quality sensors and intraoral cameras to 
its product portfolio.

Suni says that its corporate culture is built on three basic principles–
technological innovations, continuous improvement and exception-
al customer service. Headquartered in Silicon Valley, the company’s 
team of design engineers is credited with a number of firsts, including 
the world’s thinnest intraoral sensor and the “best overall value for 
price” in the sensor marketplace.

SUNI MEDICAL IMAGING, USA
www.suni.com

Suni
Suni’s digital sensors offer low radiation and added robustness.
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Since 1958, Villa Sistemi Medicali designs, manufactures and markets 
radiological systems for dental and medical applications. The com-
pany’s know-how covers all technologies which can create either a 
modern radiographic examination room as well as an efficient imag-
ing integration of a comprehensive dental practice.

Our dental portfolio includes X-ray units for either intraoral and 
extraoral radiology; since the very first model introduced in 1974, 
the Rotograph name has always been synonymous with panoramic 
radiography systems, 100% designed and manufactured in Italy. Roto-
graph D, our entry level panoramic unit, represents the evolution of a 
unit chosen by thousands of professionals worldwide. Rotograph Evo, 
our premium dental imaging system, is configurable with a full range 
of panoramic and cephalometric functionalities, and can even operate 
with the latest Cone Beam technology, featuring a 3D FOV volume of 
85 x 85 mm, upgradeable up to 145 x 114 x 95 mm.

vsminfo@villasm.com 
www.villasm.com

IDEM 2014: booth 4A - 14

Villa Sistemi Medicali
The right partner to complete your dental imaging world.

A new era for intraoral units

Hi-frequency generator,
for shorter exposures
and reduced dose

Wireless X-ray pushbutton,
available for ultimate user
convenience

Graphical user interface,
for the easiest system’s
setting

Multilingual main screen,
for an effective communication
with any patient

Standard dose visualization,
to comply even with the
strictest regulations

Intraoral radiology   Panoramic imaging   Cone Beam 3D

VILLA SISTEMI MEDICALI spa
20090 Buccinasco (MI), Italy
Via delle Azalee, 3
Tel.: +39-02-48859.1
Fax: +39-02-4881.844
www.villasm.com

For additional information
please contact:



New BDIA marketing campaign launched

A new marketing campaign promoting The British Dental Trade Asso-
ciation’s (BDTA) re-brand to the British Dental Industry Association 
(BDIA) has launched.

The name change of the UK’s principal industry body, which represents 
over 80% of the dental industry, has driven a complete brand refresh. 
The new advertising creative explains the rationale behind the name 
change as the Association drops ‘Trade’ and ‘gains ‘Industry’, to convey 
the increasing diversity of its membership, in addition to highlighting 
the benefits of choosing to do business with quality-conscious BDIA 
member companies.

Tony Reed, BDIA Executive Director, explained “BDIA encompasses 
the wider world of dentistry beyond the direct ‘trade’ including banks, 
insurance companies, publishing companies as well as suppliers of ser-
vices and technologies to the dental industry amongst its membership. 
The new advertising campaign is refreshingly simple in its approach and 
hopefully it will ensure the Association’s new name is instantly recogni-
sable throughout the dental sector.” 

Since 1923, the Association has played a crucial role within the industry 
as a not-for-profit organisation, using its funds solely for the purpose 
of developing dentistry for the benefit of its members, the profession 
and the public.

Today, BDIA plays a pivotal role in driving quality standards within the 
dental industry: equipping its members with exclusive information and 
statistics to provide greater insight and knowledge; providing opportu-
nities for networking and collaboration to address market challenges; 
shaping the future of the wider dental industry through its proactive 
engagement with relevant bodies; organising exhibitions that provide 
a key focal point for the industry and the profession to conduct bu-
siness for mutual benefit; as well as providing highly regarded training 
for the industry ensuring a thorough understanding of the essentials 
of dentistry.  

To find out if your suppliers are members of BDIA or if you are intere-
sted in becoming a BDIA member, please visit www.bdia.org.uk or call 
01494 782873.

www.bdia.org.uk. 
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The reference 
event for 

the African 
dental sector

THE DENTAL INDUSTRY GOES TO AFRICA!

International Dental Exhibition Africa

www.ideadakar.com
For further information please 
contact us at info@ideadakar.com

adv_idea_def.indd   1 10/02/2014   21.18.57
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IDEM Singapore 2014 Gateway to the Asia Pacific Region

Dental companies from around the globe are flocking to exhibit at 
IDEM Singapore 2014 as the economic duldrums in Europe and the 
Americas focus the world‘s expectation for growth on Asia.
Back for its eighth biennial edition, the International Dental Exhibition 
and Meeting (IDEM) Singapore 2014 is a “must-attend” for dental prac-
titioners and professionals in the Asia-Pacific looking for the latest cut-
ting edge technology and innovations in dental solutions and services. 

IDEM Singapore runs from April 4th to 6th with a pre-congress day on 
April 3rd at the newly renovated SUNTEC Convention and Exhibition 
Centre. The  conference theme this year is “Dentistry - The Future Is 
Now” with its programme focusing on the future of dentistry, addres-
sing the different challenges in the various fields of dentistry.
IDEM Singapore attracts exhibitors from around the world who are 
eager to engage potential clients from the Asia Pacific region looking for 
the latest advancements in dental technology. 

Among the many technological advancements on display this year, di-
gital dentistry is one of the areas that has captured a fair amount of 
attention among the dental and dental trade professionals. Many of the 
visitors at this year‘s IDEM Singapore will be attending to see the latest 
digital technology from fields such as CAD/CAM, intraoral and extra-
oral radiography and computer-aided implant dentistry,  so they can 
gather all the information they need to make informed decisions about 
which technologies will best prepare their practices for the future.
Tim Mitchell, Delcam’s Vice President of Healthcare Division Asia says, 
“Asian dental labs were at first relatively slow to embrace digital technology 
compared to their counterparts in the West. However, in the past three 
years there has been a dramatic uptake of this technology in some parts of 
Asia, such as China, Taiwan, Japan and Korea; now Delcam is focusing more 
of its attention on developing markets in Asian countries such as Vietnam, 
Thailand, India and Indonesia. Exhibiting at IDEM Singapore is a key part 
of that strategy.”

IDEM Singapore has already established itself as the most important 
dental conference and exhibition in the Asia-Pacific region. IDEM Sin-
gapore 2014 looks set to be bigger and better than ever as the eyes of 
the world turn towards Asia - especially the ASEAN region - to drive 

business growth. It’s not just the West that is looking to Asia for new bu-
siness opportunities. Now IDEM Singapore, which has always been the 
dental exhibition where East meets West, is also increasingly seen as the 
platform where different parts of the East gather to meet each other.
The two new country pavilions from China and Japan are indications 
of the growing interest in the developing ASEAN markets from both 
Eastern and Western manufacturers. 

First time IDEM Singapore exhibitor Sun Medical Company, is typical of 
IDEM’s Asian exhibitors when it says that it is keen to increase its trade 
in the Asia-Pacific region.  Company spokesperson Sukefumi Tanakubo, 
the assistant director of the International Department in the Global 
Business Strategy Division says, “We are looking to break into the Ma-
laysian, Indonesian and Chinese markets because there is much more 
room for expansion in the ASEAN region, compared to the European 
and American markets which have stabilised and become saturated.”

It’s not just exhibitor numbers which are growing, IDEM Singapore 
2014 also looks like it will see more than a 10 percent increase in 
visitors and delegate attendance to over 8000 - clear evidence of the 
importance of the rapidly growing dental industry in the region.
Delegates will also get to partake of a variety of lectures, courses and 
roundtable discussions conducted by leading voices of authority in 
dentistry. Ray Williams will be lecturing and moderating a roundtable 
discussion. Ken Hargreaves will be giving three SDA Masterclass Pre-
sentations  and Gordon Christensen will be conducting a Pre-Congress 
Day lecture.

www.idem-singapore.com

Idem Singapore



The 48th edition of the international specialised exhibition BULMEDI-
CA / BULDENTAL will be held from 21th to 23th of May, 2014, at Inter 
Expo Center, Sofia. 

One of the most prestigious Southeast European events in the field 
of medical care, traditionally held under the auspices of the Ministry 
of Health of the Republic of Bulgaria. It is supported by the Bulgarian 
Medical Association and the Bulgarian Dental Association.

Information at www.bulmedica.bg
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DenTech China 2014_Show Preview

DenTech China 2014 (the 18th China International Exhibition & 
Symposium on Dental Equipment, Technology & Products) is sche-
duled be held on October 22-25, 2014. The 7th Asian Dental Lab 
Outsourcing Exhibition is to be held concurrently at Shanghai World 
Expo Exhibition and Convention CenterSWECC.

Organized by China International Conference Center for Science & 
Technology, Shanghai Ninth People’s Hospital of Jiao Tong University 
and Shanghai UBM ShowStar Exhibition Co., Ltd, DenTech China 2013 
achieved great success with more than 630 exhibitors, reached about 
34,500 sqm and attracted about 69,100 professional visits. Thousands 
of high quality products and selections ranging from the latest in prac-
tice equipment, dental CAD/CAM, imaging system, sterilization device, 
and many oral health products were featured. We also have received 
confirmation of participation at DenTech China 2014 from almost all 
2013 exhibitors. With their active supports, we are confident that the 
next show will achieve great success. DenTech China, aspiring to be 
national as well as international, will continue to unitize its scale of eco-
nomics with your consistent attention.

With fully support from School of Stomatology of Jiaotong Universi-
ty, School of Stomatology of Tongji University, Shanghai Stomatological 
Disease Center and main dental schools from all over the country, 
DenTech China, aimed at the best in China, has become one of the 
most necessary dental exhibitions in China.

DenTech China 2014 will be welcoming dental specialists and buyers 
with an eclectic mix of exhibitors from China and beyond over 34,500 
square meters of show space. A strong international presence will be 
felt at the show area with National Pavilions from Germany, United 
States of America and Korea showcases the latest technology and bre-
akthroughs in the dental industry. It has also become a platform to 
release new products and technologies for famous companies from 
Australia, BrazilCanada, Poland, Denmark, Finland, France, Germany, 
Hungary, Israel, Italy, Japan, Korea, Liechtenstein, Malaysia, Mexico, Swe-
den, Switzerland, Singapore, Turkey, UK, USA and China including Hong 
Kong and Taiwan, etc. 

DenTech China, a stomatology pageant in China, has had its 18th glo-
rious year with warm concerns by all circles. Thus, we sincerely welco-
me you to attend the exhibition in 2014.

For more information, please go to our website: www.dentech.com.cn 

Dentech



The Greater New York Dental Meeting has stepped-up its game and 
has become not only an international Buyer’s Market for the latest in 
dental technologies, materials and supplies but has also become the 
forefront of dental Meeting trends.

At this year’s 89th annual event, the Greater New York Dental Meeting 
registered 54,629 attendees from all 50 states and 131 countries; 
record breaking results!

With NO pre-registration fee to attend, the GNYDM welcomed all to 
New York City during the greatest time of the year. The conference was 
held November 29 – December 1 and the reaction from attendees 
and sponsors was unanimous: Not only was the content, faculty and 
networking excellent, but the event was unlike anything else.
At the heart of the Greater New York Dental Meeting is its attendees 
and speakers; there were choices of essays, full-day and half-day semi-
nars as well as hands-on workshops.

The Greater New York Dental Meeting and Aegis Publishing announced 
a groundbreaking partnership in laboratory technology. ColLABoration 
2013 provided a designated laboratory exhibit area on the GNYDM 
Exhibit Floor, specialized education, demonstrations, digital dentistry 
and technology engaged technicians and dentists’ side-by-side in an in-
tegrated, hands-on experience.
There’s no doubt that technology was in the spotlight for 2013. When 
it came to the subsequent search for the right laser, CAD/CAM or 
Cone Beam, interested Dentists found the concentrated expertise of 
the innovative dental industry and the associated trading companies 
presented at the Technology Pavilions.

An integral part of the Greater New York Dental Meeting experience is 
for attendees to interact with exhibitors.  Professionals roamed aisle af-
ter aisle and visited more than 1,600 exhibit hall booths, learning about 
the newest equipment and materials available from around the world.
The Greater New York Dental Meeting’s partnership with the U.S. De-
partment of Commerce International Buyer Program allowed exhibi-
tors a free listing in our Export Interest Directory, the opportunity to 
meet many worldwide senior level volume buyers, export counseling 
by government specialists and additional benefits derived from our 
extensive international marketing efforts.

The “Live” dentistry arena filled over 450 seats with standing room only 
for all four days.  This revolutionary concept in Dental Conventions 
took place on the show floor with NO tuition costs to attendees.
The GNYDM’s international program accommodated 8,323 interna-
tional visitors from 131 countries and offered educational programs in 
Spanish, Portuguese, French, Italian and Russian.

For 2014, the GNYDM has announced that it will introduce a World 
Implant EXPO to facilitate the education of dental professionals in 
all aspects of implantology. The GNYDM will subsequently expand 
its exhibit floor to include companies involved with implant products, 
technology, bone replacement materials and equipment as well as in-
corporate a full educational program focused on implants.

Look for an increase in technology as the GNYDM will incorporate a 
Digital Scanning Pavilion and will expand their Laser Pavilion.
As the holiday season is a time for giving and helping others, the Gre-
ater New York Dental Meeting once again hosted the “Greater New 
York Smiles” program.  This educational program is focused on impro-
ving oral healthcare in children. With the increased space on the exhibit 
floor, the GNYDM was able to invite 300 more children increasing the 
program to over 1,700 children from all five New York City boroughs.  
The Smiles Program with the help of Colgate, UFT and DentaQuest 
teaches nutrition and oral hygiene instruction in a fun and child-friendly 
atmosphere. 

Mark your calendar for the GNYDM: 
November 28 – December 3, 2014.  
Remember there is never a pre-registration fee.  For additional 
information, please contact the Greater New York Dental Meeting; 
Telephone: (212) 398-6922 / E-mail: info@gnydm.com.
Source: Jayme S. Spicciatie,
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non - profit

INTERDENT d.o.o  · Opekarniška 26  · 3000 CELJE  · SLOVENIJA  
Tel: +386(03) 425-62-00  · info@interdent.cc  · http://www.interdent.cc

INTERFINE K+B SPEED
New premium line INTERDINE K+B SPEED 
provides you with extremely smooth and precise casts

Super fine phosphate bonded investment 
material for crown and bridge technique 
made of precious or non-precious 
alloys and for pressed ceramic. It is 
suitable for speed heating method 
even after the investment material has 
already harened. Longer bonding 
time assures enough time for the 
investment of details. Take advantage of 
Interdent investments, since the 
expansion liquid – Expasol is the same for all 
Interdent investment materials – for crowns 
and bridges and as well for partial dentures.
www.interdent.cc

INTERVEST K+B SPEED MODELCAST MODELCAST S

Visit us at the exhibition IDEM 
in Singapore at the booth 4K-33. Choose perfection!

Dentaid is a charity committed to supporting dental professionals 
worldwide; particularly those working in developing countries where 
the needs are great and resources are limited. 

Dentaid aims to support charitable oral health projects by supplying 
equipment, resources and training, enabling oral health care workers 
to provide a sustainable oral health care service to their communities. 

Dentaid specialise in portable dental equipment designed to meet the 
needs of dental professionals working in rural settings with no access 
to electricity and water supply. The DentaidBox is Dentaid’s latest in-
novation; a portable dental surgery in a box for easy transport to any 
location. 

In 2009, through partnerships with NGO’s working in Cambodia, Den-
taid learnt of the work of the Cambodian Nurses Training School in 
Kampong Cham. The school trains Dental Nurses, equivalent to Dental 
Therapists in the West. However, on graduating from the school the 
nurses were mostly without the equipment they needed to use the 
skills they had learnt in order to serve the dental needs of their com-
munities. 
With the help of funding from UK dentist, Neil Sikka in London, Den-
taid embarked on one of our biggest projects; to provide 24 porta-
ble dental chairs and portable instrument kits to the newly graduated 
Cambodian Dental Nurses. 

In November 2012 Dentaid’s volunteer Dentist, Simon Crewe, visited 
the Cambodian Nurses Training School. He was encouraged to see the 
school still striving to train dental nurses despite the constant challeng-
es as Simon reports; “The training School trains Dental Nurses to perform 
community Dental Health Education, treat children for early caries using 

Dentaid 
Supporting Dental Professionals Worldwide



59

In
fo

de
nt

 In
te

rn
at

io
na

l 1
/2

01
4 

No
n 

- P
ro

fit

POLSKI LASER

MICROSURGERY

ENDODONTICS

PERIODONTOLOGY

WHITENING

BIOSTIMULATION

PHOTOACTIVATED 
DISINFECTION

 www.lasotronix.eu  e-mail: med@lasotronix.eu

SMART
DOUBLE
WAVELENGTH
DIODE LASER

980nm/10W
635nm/200mW

W
E 

AR
E 

 

W
O
RLD

W
ID

E
LO

O
KI

N
G
 F

O
R 

D
IS

TR
IB

U
TO

RS

modern non-invasive techniques, and carry out preventive measures. They 
are also able to treat adult patients who are suffering dental pain. They 
are trained to work in primitive conditions, but also to know which patients 
need referral. The Ministry of Health in Cambodia has great difficulty in 
supplying resources to hospitals and training centres - on our visit there we 
discovered that the school did not possess one single complete set of hand 
instruments.”

On Simon’s return to the UK he requested that Dentaid look to supply 
the school with dental hand instruments in order that all the students 
get thorough hands-on training. Dentaid has been able to secure trust 
funding in order to send the required hand instruments to the school. 
This will mean that the school can offer a good standard of education 
and dental nurses will be fully trained to offer vital, pain-relieving dental 
treatments.

The need for Dentaid’s support is growing rapidly especially as more 
oral health projects and international NGO’s learn about the Den-
taidBox. This equipment is enabling oral health care workers to reach 
areas of the world where dental care has never been provided before. 
Dentaid is excited about the possibilities to help improve oral health 
care in even the most remote areas of the world.

Timor Leste is one such location where Dentaid will be working in 
2014 to help dental professionals there to establish a sustainable oral 
health service. Dentaid will soon be sending several DentaidBoxes 
along with a vocational training team from the UK to support Timor’s 
first ever class of dental therapy graduates. Furnished with their porta-
ble dental equipment and new skills the dental therapists will be sent 
to all areas of this war-torn island where, until now, there has been 
virtually no dental provision.

To find out more about Dentaid’s work, the DentaidBox, and how you 
can help us to improve the world’s oral health please visit our website 
www.dentaid.org 
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non - profit

Vision

Dentaid’s vision is a world where people 
of disadvantaged communities are able to 
achieve an optimal level of oral health and 
where this in turn contributes to an improve-
ment in general well-being.

Mission

Dentaid’s mission is to enable people of disad-
vantaged communities to achieve an optimal 
level of oral health by accessing appropriate, 
sustainable, primary oral health care services 
in their community. This is achieved through 
fostering and supporting worldwide partner-
ships to deliver equipment, training and edu-
cation materials to oral health professionals, 
thereby improving the oral health of poor and 
socially disadvantaged communities.

www.dentaid.org



Cordless Root Canal
3D Obturation System
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business opportunities

Business 
Opportunities
Classifieds

Do you want us to publish your ad
in the next issue of INFODENT?
Submit a text of max 50 words by e-mail: 
info@infodent.com

* free of charge for distributors

Whip Mix Corporation is a worldwide leading manufacturer of gypsum, 
investment, porcelain furnaces, articulators, mixing equipment and other 
lab products.  
We are looking for dealers who help us expand into the market and especially
in the following countries: Finland, Romania, Serbia Montenegro, Croatia, 
Bosnia, Herzegovina, Slovakia, Macedonia, Malta, Moldova, Luxembourg, 
Poland, Hungary, Russia, Ukraine and Indonesia.

Contact: mailbox@whipmix-europe.com

• Looking 
 for distributors



Visit us
Level 4
Stand 4L-17

DenTag s.r.l.

Via Maniago, 99 • 33085 Maniago (Pn) Italy 
tel. + 39 0427 71561• fax + 39 0427 700666

info@dentag.com • www.dentag.com 63
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U.S. manufacturer seeking distributor-
partner in many countries.  Pemaco 
Inc. is a 30 year old company ma-
king a complete line of excellent 
quality gypsums types I to V, waxes, 
duplicating & separating 
materials, abrasives, and ultraso-
nic cleaning solutions.  We develop 
products and solve problems on all 
continents.  Add to your line and 
profit. 
Pemaco Inc. 2030 S. 3rd Street
St. Louis, MO 63104
Phone: 314-231-3399
Fax: 314-231-4484
Website: www.pemaco.us
Email: pemaco@pemaco.us 

••••

AGE Solutions is always open to part-
nership opportunities for distribution of 
its solutions, www.maestro3d.com. We 
are looking for dealers for our CAD\
CAM software\hardware products. If you 
are interested in establishing a partner-
ship for the distribution and servicing of 
Maestro3D’s solutions, please contact us. 
AGE Solutions S.r.l.
Via Rinaldo Piaggio, 3256025 Pontedera 
(Pisa) ItalyTel: +39 0587274815
Fax: +39 0587970038
www.age-solutions.com
www.maestro3d.com
info@age-solutions.com

••••

Au-Shaw Dental Productions Inc.
can help your manufacturing company 
sell into North America.  We have a 
professional organized sales-network, 
marketing and advertising in place ready 
to promote you through the dealer 
network. Please contact us at 
aushaw@primus.ca or 1-647-298-7429 / 
1-888-886-1808
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••••

B&L Bio Tech is an innovative dental 
company who manufacturer’s the highest 
quality dental products. Our specialty is in 
endodontics. Innovation and excellence are 
our key goals in all of the products we pro-
duce. We are seeking distributors who are 
serious about marketing excellent products 
in your respective country. Please visit our 
website at www.bnlbio.com or contact Mr. 
Bruce D. Shefsky at 
bdshefsky@bnlbio.com

••••

Dental Equipments/Instruments at affor-
dable price Contact: bluedentindia@gmail.
comwww.bluedentindia.in 
Mobile +91 9884698096

••••

We are a dental equipment sales and 
service company based in Melbourne 
AUSTRALIA and are looking for a new 
brand of Dental Surgery Equipment we 
have a fully established showroom and 
workshop.We are a long established name 
in dentistry and are looking to broaden 
our presence in the Market. Please note 
we are trading out of Midmark and looking 
for replacement to complement the rest 
of our Products.(Melag,Cattani,Durr, NSK, 
MK-Dents, Sorodex.)

••••

Portuguese Company, is looking for reliable  
distributors world wide.
BIOBONE - Synthetic  Bio material - 
Several  awards - Excellent Product.
For more info: Geral@cpmpharma.pt 
4420-356 GondomarTelef: 224638537 / 
224671569  Fax: 224647330
www.cpmpharma.pt//skype: cpmpharma

••••

Interdent d.o.o. is a family company from 
Slovenia - Europe established in year 1987. 
It is producing material for dental labora-
tories: stones, waxes, investment materials, 
dental alloys, acrylics, equipment. Beside 
the production it has also educating centre 
for dental technician. For more information 
visit the website www.interdent.cc or send 
us an e-mail: info@interdent.cc

••••

The company MARIOTTI&C, founded in 
Forli Italy in 1973, is one of the leading 
manufacturers for Implant Motors, 
Surgery Piezoelectrics, Lab Micromotors 
and Milling-Machines. All high quality 
products capable of meeting all specific 
requirements in professional field and for 
training course. For more details please visit 
our web-site and contact us: 
MARIOTTI&C SRL, Forli Italy
info@mariotti-italy.com
www.mariotti-italy.com

••••

Medirel serves as the export and mar-
keting office for La Maison Dentaire. 
This company manufactures specialized 
products for endodontics. More than 60 
million patients worldwide have at least 
one root canal filling with Rocanal.We are 
looking for new distributing partners in 
other countries.
info@medirel.ch
www.medirel.ch

CS-2OOO®

Easy To Place
Little To No 

Maintenance
Up to 5mm  

of  Correction
350 grams of  

Low Continuous Force

Exclusive distributors 
wanted, please contact 

Lori Munoz
lorim@dynaflex.com

100413 © 2014 DynaFlex® , St. Louis, MO 63074.  
All rights reserved. CS-2000® patent #6719557   

 Pivot with slotted base patent #6036488

w w w.dynaflex.com  |   800-489-4020

Patented Archwire  
Attachment

The World’s Most 
RevolutionaRy 

System

Visit Us At 
BooTh #4D-10

Class III

Class II

100413_CS2000_THIRD-DealerAd.indd   1 1/15/14   9:35 AM
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• Looking 
 for manufacturers

Qplusdental is your top source for high 
quality dental rotors and turbines Made in 
Switzerland.
Contact us at www.qplusdentla.com

••••

Quatro’s iVAC TM and iVAC-TWIN TM 
dust collectors are specifically designed for 
use with die-stone, gypsum, plaster, sand, 
aluminium oxide, glass beads, fine Zirco-
nium dust and CAD/CAM milling. A built-in 
slide and glide COLLECTOR accumulates 
and stores up to 27 liters in the iVAC and 
38 liters in the iVAC-TWIN (twin motor 
high volume model). Both the iVAC and 
iVAC-TWIN feature high capacity (FCS) 
filter cleaning systems which provide 100% 
self-activating fully automatic hands-free 
filter cleaning.  For additional information 
contact WORLDENT (Quatro export 
sales & marketing rep group)
E-mail: worldent1@aol.com
Fax: +1 954 340 4992

••••

We are interested in importation of 
the following Dental Materials Alginate 
Impresion Materials Lidocaine HCI 2% 
with Epinephine 1 100 000 1.8ml Cartidge 
Nano Hybrid Restorative Materials Glass 
Ionomer CementZinc Phosphate Cement 
Dental X-Ray Films 30x40cm Kodak Type 
100/150Pcs BoxDental Ni/Cr Alloy for 
Ceramic Dental Disposable Needles Inches 
Type Surgical Wires for fixation of Broken 
Jaw Modelling Wax Root Canal K-Files 
Absorbent Paper Point Gutta Perchar Point 
Orthodontic Materials. 
Rapola Nig Enterprises
13a Egunjeimi Street Dugbe Alawo Ibadan 
Oyo State Nigeria
Attention Saka Kolawole Olashinde
Telephone 234-08034173559

••••

••••

We (MODFIT CO.) provide
1. Latex exam glove 
2. Face mask 
3. Mixing tip 
4. Micro brush 
5. Curing Light 
6. Intraoral Camera 
7. Prophy mate (Powder) 
8. diamond & carbide bur 
9. endo file

••••

Baolai Medical professionally designs and 
manufactures piezo ultrasonic scaler.  We 
are the first one launching No cracking- 
aluminum alloy detachable handpiece 
and No consumables auto-water supply 
scaler in the world. We offer OEM/ODM 
service for world famous brands. For 
more details, please contact us: 
info@booool.com
www.booool.com
Tel: +86 771 381 5998

••••

We are producer of the most innovative 
and the most efficient dental nano gel 
for the treatment of any oral lesion or 
oral wound. Our presence on the world 
market from day to day is much stronger. 
We are in expectation of your email for 
starting of the mutual cooperation.
NanoCureTech 
email: nanocuretech@gmail.com
www.nanocuretech.com

••••
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Dynamic Abutment Solutions is an 
innovative company of dental sector who 
manufactures an exclusive prosthetic 
solution, the Dynamic Abutment which 
allows the correction of implants bad 
positioned with a freedom of movement 
from 0∞ to 28∞, and angled screws to 
resolve angulations in Cad-cam milled 
structures. We are looking for distributors 
in many countries. If you are interested 
in the distribution of this solution, please 
contact us. 
Dynamic Abutment Solutions
Phone +34973289580
Email das@dynamicabutment.com
Website: www.dynamicabutment.com

••••

US MEDLINK offers a wide range of high 
quality, low-cost dental equipment, parts 
and tubing made in USA.   
Since 1996, we have been serving 
well-known dental manufacturers and 
distributors worldwide.  Please contact us 
at sales@usmedlink.com or visit 
www.usmedlink.com for product 
information and catalog.

••••
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Maximum reliability
Easy to use
Great performance

Maximum reliability
Easy to use
Great performance

info@mariotti-italy.com
www. mariotti-italy.com

MARIOTTI & C. srl
Via Seganti 73

47121 Forlì - Italy 
Tel +39 0543 474105
Fax +39 0543 781811

IMPLANTOLOGY - SURGERY

LED MOTOR

PIEZOELECTRIC 
LED MOTOR

SPAZIO uniko cl-pz INTERNATIONAL.indd   1 15/06/12   15.10

Importer and distributor of dental products 
and equipments: GC, BEGO, VITA, NSK, SIC, 
etc. Interested to find other dental compa-
nies  to cooperate. West Dental 
Teh-MedRevolutiei 62/4310025 
Arad Romania0040 257 25682
office@westdental.ro 
www.westdental.ro

••••

Alazizi Trading Est work in dental field from 
1997 it is cover 75% from Yemen local 
Market from dealing with strong companies 
worldwide.  Our experience and strong 
staff help us much to win big number from 
Local dealers and clinics. Most our business 
in quantities sell and our orders grow up 
harry in each order. Many items we cover 
it from our exclusive agency from these 
companies (3M-ESPE USA- MAJOR ITALY 
- DEGOTZEN ITALY - LASCOD ITALY - 
AZ & PARTNER GERMANY - HORICO 
GERMANY - SKY DENT SLOVIK - 
MEDEX FRANCE- WOODPECKER 
CHINA - SCITEM LIMITES UK- BALKAN 
MOTOR TURKEY- AIREL PARMA FRAN-
CE- SUREDENT KOREA - SHUGHUNG 
KOREA- DENTEX TAIWAN - BETCH 
GERMANY 

••••

APoldent Dental Supply located in Poland 
is looking for manufacturing offering The 
highest level and the most unique pro-
ducts. We are interesting with  composites, 
adhesives systems, denture materials and 
others. APoldent is focused on products 
like thermoplastic materials for dentures, 
accessories, equipmets as well for dentists 
as for dental technicians.contact : 
APOldent office Warsaw
03-185 Warszawa
ul.Mysliborska 18 lok 44
 www.apoldent.pl
tel/fax +48 22 747 09 18

••••

ARC Equipment and Supplies is a dental 
equipment dealer located near Los Angeles, 
California, USA.  We sell Dental Chairs, 
X-Rays, Sterilizers, Vacuums, Compressors, 
Delivery Units and other larger dental 
equipment items.
ARC Equipment and Supplies, 
1411 Broadway, Santa Monica, CA 90404, 
310-394-1551, 
info@arcdental.com
www.arcdental.com

••••

A company with social responsibility, during 
its 50 years, has been developing a mission, 
its obligation with dental health. Our 
products and processes are certified under 
Quality System ISO 9001, ISO 13485, GMP 
that guarantee our commitment for a per-
manent dental health improving in all the 
population in Argentina and in the world.

••••

• Looking 
 for manufacturers
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www.DentAll.sk - supplier of complex dental 
equipment and dental materials, authorised 
representations of A-DEC, VATECH, 
W&H, EMS, NSK, KERR, 3M ESPE, VOCO, 
DENTSPLY DETREY, IVOCLAR VIVADENT, 
SPOFA-DENTAL, DURR-DENTAL, 
MEDICOM, SULTAN, VDW, KOMET, 
KENDA, BAUSCH, DUX B.V, ANTHOGYR, 
ELMA, SUPPORT DESIGN, RINN, 
DENTALFILM, DENTAL HI TEC, 
DEPPELER, AMERICAN EAGLE, 
MEDIN etc.)
Do you have any brands or goods what we 
can need ???
Please contact us e-mail: dentall@dentall.sk, 
fax: + 421 51 758 2007
www.DentAll.sk

••••

Our company (www.grupohansmed.com) 
is established in Peru since 2008 as a 
dealer and distributor of the main lines of 
equipment and medical dental products. 
We are in search of new partners, with the 
sense of expanding our product offerings to 
the market, if your company is interested in 
a mutual commercial cooperation.
Please write to my email
 avasquezp@grupohansmed.com, 

••••

Kzn Dental Suppliers( south Africa)We are 
a dental  supply company in South Africa 
searching for new partners who can supply 
us with  innovative and quality dental pro-
ducts. We would welcome the opportunity 
to buy high quality reliable equipment like 
High speed dental turbines ( Fast handpie-
ces), Digital autoclaves, as well as branded 
materials and consumables. 
Please contact us at info@kzndental.co.za or 
sales@kzndenatal.co.za 

••••
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Our company, Nardent LLC, is located in 
Yerevan, Armenia. It is in the market since 
February 2000 and deals with imports and 
sales of dental supplies. Nardent LLC’s main 
goal is to sell high quality goods.
Head office: 16 Khudyakov Str., 
Yerevan 0063, Armenia
Tel: + 374 10 537195
E-mail: navoara@netsys.am
Central office: 12 Grigor Lusavorich Str., 
Yerevan 0015, Armenia
Tel.: + 374 10 533852
E-mail: nardentllc@yahoo.com

••••

We are a pioneer importer company in 
Bangladesh in the dental Sector.Our com-
pany dealings all kinds dental lab and clinical 
items and supply all over Bangladesh. Now 
our company import bulk quantity from 
china, korea, japan, germany. We are looking 
exporters who are interested export their 
products to our company.  
Contact details. 
Oversea Business Syndicate 
Room# 109, Lebel# 02 16, Purana palton, 
Dhaka-1000, Bangladesh.   
Tel.  9559334
Mobile. 01715-051019 

••••

PT Sigma Samamitra is a dental distributor 
in Jakarta, Indonesia. We are interested 
in distributing Dental Handpiece (LED 
Handpiece With E-Generator). If you are a 
European, American or Japanese company 
having aforementioned product and inten-
ding to develop a long term cooperation to 
penetrate the Indonesian market, we might 
be the right partners. Please contact us by 
e-mail sigma.samamitra@gmail.com . 

••••

The company, well-known on the dental 
market of Ukraine, with the advanceddealer 
network, offers cooperation on exclusive 
distribution to manufacturers of the dental 
equipment, materials and instruments. 
The basic request - payment of obligatory 
registration of own production in Mini-
stry of Health of Ukraine.Our Contact 
Details:Service-Centre Ltd.52, Bazarnaya 
Str.65125, Odessa,Ukraine.E-mail: sc.ltd.
dental@gmail.com

••••

VINOVA PHARMA GROUPA 
An establish Medical and Dental 
products distributor from Malaysia with 
sales network in the ASEAN region.Vinova 
Pharma offers agency and regional sales and 
marketing development for a 
selective number of non-competing brands                                          
We add value and reached for your Brands 
without compromising on quality.
Website: www.vinovapharma.com
Email: info@vinovapharma.com
Tel: +603 80231961 or +603 80231962
Fax: +603 80246963    

••••

We want to be distributors for Dental ma-
terials and dental devices. For the companies 
that wish to have a Distributor in Saudi 
Arabia.  We are seeking for that Specifically 
dental materials and dental devices. 
Establishment IbnAamer Saudi Arabia - Me-
dina PO Box 42 Zip Code 41411
Phone 00966553300339
www.ibnaamer.com
mralharbi@yahoo.com



Dental Expo
04-06/03/2014 
Dental-Expo Omsk (Omsk-Russia)

Moscow, Ulica B. Yakimanka 38А
119049 Moscow, P.O. box 27, ZAO “DE-5”
Tel: +7 495 921 4069
Fax: +7 495 921 4069
Email: info@dental-expo.com
Website: www.dental-expo.com
Contats:
Ms Tatiana Frolova
Tel: +7 495 921 4069
Fax: +7 495 921 4069
Email: region@dental-expo.com
Ms Anna Fedorova
Tel: +7 495 921 4069
Fax: +7 495 921 4069
Email: office@dental-expo.com
Venue: Komplex Dvorec Мolodeji
str. Pereleta, 1
www.dental-expo.com

•••••

Kradent 2014 The 22nd Dental Fair 
06-08/03/2014 
(Krakow - Poland)

Targi w Krakowie Ltd
41A Centralna Str. 
31-586 Krakow - Poland 
Tel: +48 12 644 12 03
Fax: +48 12 644 61 41
Senior Project Manager: Ms Beata Simon 
Tel: +48 12 651 90 27
Email: simon@targi.krakow.pl
Venue: International Exhibition and Convention 
Center EXPO 
Krakow – Poland
www. targi.krakow.pl

•••••
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EXCELLENT PERFORMANCE
& HIGH RELIABILITY 

EXTREME COMPACTNESS 
& SIMPLE CONNECTION

OPTIONAL EXTERNAL 
DIGITAL CONTROL
BY MEANS OF THE 
DUOPAD® PANEL

brushless 
micromotor

S I M P L I F Y I N G   D E N T A L   M O T I O N

TeKne Dental srl - Via del Pescinale, 77 - 50041 Calenzano (Firenze) - ITALY
m +39 055 8825741    | +39 055 8825764

info@teknedental.com    www.teknedental.com
UNI CEI EN ISO 13485

DUOPAD BMC40 PPOT

Visit us at 
Stand #4B-07

Pubb DEFINITIVE 118x240 ing 14_1  20/01/2014  17:36  Pagina 1

March 14
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Italian Design

MomArt is exclusively
distributed by Dental Shop s.r.l.
Via Principe di Piemonte 40/A

Casoria - Napoli
Tel: +39-081-5854492

a.limongelli@gnatus.it - www.momart.it

... when dental furniture becomes 
Art at competitive prices.

19th Dental South 
China International Expo
06-09/03/2014 (Guangzhou - China)

Guangdong International Science & 
Technology Exhibition Company (STE)
Address: c/o Department of Science & 
Technology of Guangdong Province 171 Lianxin 
Road, Guangzhou, 510033 - P.R. China
Tel: +86 20 83558271 // 83547321 // 83549150
Fax: +86 20 83549078
E-mail:dental@ste.cn // E-mail: dentalvisit@ste.cn
Booth Sales & Exhibitor Service:
Marketing Department: Ms Mabel Mai
E-mail: mabel@ste.cn
Tel +86 20 83561589 // Fax +86 20 83549078
Website: www.dentalsouthchina.com 
Website: www.dentalexpo.cn
Venue: Area C, China Import & Export Fair, 
Pazhou Complex 
Address: 380 Yuejiang Zhong Road, Haizhu 
District, Guangzhou City, P.R.China

INFODENT 
STAND: 
Hall 14.1- 
stand L17
•••••

13th Expodental  
2014 13nd International 
Dental Equipment, Supplies
and Services Show 
13-15/03/2014 
(Madrid - Spain)

Organized by: IFEMA, Feria de Madrid
Parque Ferial Juan Carlos I
28042 Madrid - Spain
Tel.: +34 91 722 5030 // 5000
Fax: +34 91 722 5804 // 5791
Director: Mr. Alfonso de Borbon
Commercial Director: Javier Sanz de Andino
E-mail: expodental@ifema.es
Website: www.expodental.ifema.es
For Italy: IFEMA Fiera di Madrid
Corso Italia, 47, 20122 Milan
Tel: +39 02 58 31 81 81 // Fax: +39 02 58 32 50 77
E-mail: ifema@tin.it
www.expodental.ifema.es

INFODENT 
STAND: Hall 
7- stand N08
•••••

 ADX 2014
Australian Dental Expo 
(Sidney - Australia)
21-23/03/2014 

Australian Dental Industry Association Inc.
757 Elizabeth Street
Zetland, NSW , 2017, Australia
PO Box 536
Strawberry Hills NSW 2012
Contact: Duncan Campbel
Ph: + 61 2 9319 5631
Fax: +61 2 9319 5381
E-mail: adia@adia.org.au 
E-mail: adx.sydney@adia.org.au 
Venue: Sydney Harbour Expo
www.adia.org.au
•••••



 IDEX 2014 12th Istanbul Oral and Dental 
Health Apparatus and 
Equipment Exhibition 
03-06/04/2014 
(Istanbul - Turkey)

Organizers: CNR Ekspo Trade Fairs Inc.
Yesilköy 34149 Istanbul - Turkey
Tel: +90 212 465 74 74 // 75
Fax: +90 212 465 74 76 // 77
E-mail: info@cnridex.com
Website: www.cnrexpo.com
International Sales Executive: Mr Ahmet Sucakli
Tel: : +90 212 465 74 74 ext 2370
Email: ahmet.sucakli@cnr.net
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April 14
International Marketing 
Supervisor : 
Ms Duygu Coskun
Tel: +90 212 465 74 74 ext 2494
Email: duygu.coskun@cnr.net
Iran Country Manager: Ms Farah Taghipouri
Tel: +90 212 465 74 74 ext 2560
Email: farah.taghipour@cnr.net
Russia & CIS Countries Executive: 
Mr Hakan Coskun
Tel: +90 212 465 74 74 ext 3705
Email: hakan.coskun@cnr.net
Venue: CNR EXPO Istanbul Turkey

•••••

IDEM Singapore 
2014 International 
Dental Exhibition and Meeting 
04-06/04/2014
(Singapore - Singapore)

Koelnmesse Pte Ltd.
152 Beach Road, #25-05 Gateway East, 
Singapore 189721
Phone +65 6500 6700 // Telefax +65 6294 8403
Website: www.idem-singapore.com
Exhibitor Enquiries
International: Ms. Stephanie Sim
Tel: +65 6500 6723 // Fax: +65 6296 2771
E-mail: s.sim@koelnmesse.com.sg
Ms. Swee Ting Yap
Tel: +65 6500 6729 // Fax: +65 6296 2771
E-mail: st.yap@koelnmesse.com.sg
Europe: Ms. Daniela Basten
Tel: +49 221 821 3267 // Fax: +49 221 821 3271
E-mail: d.basten@koelnmesse.de
Exhibition Venue: Suntec Singapore International 
Convention & Exhibition Centre

INFODENT 
STAND: Hall 
4L – stand 17 
•••••
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TIHE 2014  The 
19th Tashkent International 
Exhibition
09-11/04/2014 
(Tashkent – Uzbekistan)

Organized by: ITE-Uzbekistan
59A, Mustakillik Ave.
Tashkent, 100000, Uzbekistan.
Tel: +998 71 113 01 80
Email: post@ite-uzbekistan.uz
Website: www.ite-uzbekistan.uz
Contact Person: 
Ms. Julia Evstifeeva, Project Manager 
E-mail: tihe@ite-uzbekistan.uz 
Venue: NEC UzExpoCentre
Tashkent - Uzbekistan
 www.tihe.uz 

•••••

Dental Salon Moscow 2014
21-24/04/2014
(Moscow-Russia)
Dental Expo

Central Office: Moscow, Ulica B. Yakimanka 38А
119049 Moscow, P.O. box 27, ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
E-mail: info@dental-expo.com
Director of Moscow International Exhibitions: Ms 
Khohlova Nataliya
E-mail: rus@dental-expo.com
International Affairs Manager: Ms. Pikulina 
Katerina
E-mail: international@dental-expo.com
Venue: Moscow, Crocus Expo
www.dental-expo.com

•••••



SIDEX 2014 Seoul International Dental 
Exhibition and Scientific Congress 
09-11/05/2014 
(Seoul - Korea, South)

Organized by: Seoul Dental Association (SDA) 
Managed by: SIDEX Organizing Committee 
81-7 Songjeong-dong Seongdong-gu
Seoul 133-837, Korea
Tel: +82 2 498 9146
Fax: +82 2 498 9147
E-mail: sda@sda.or.kr
Website: www.sidex.or.kr
Contact Person: Brandon(Young-Bum), Kang
E-mail: brandon@sda.or.kr
Venue: Coex Hall C Hall D

•••••
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Bulmedica - Bulden-
tal 2014 48th International 
Specialized Exhibition
21-23/05/2014 
(Sofia – Bulgaria)

BULGARREKLAMA AGENCY
Fax: +359 2 9655 231
Website: www.iec.bg // www.bulmedica.bg
Project Manager BULMEDICA: 
Maria Jeliazkova
Tel: +359 2 9655 277 
E-mail: mjeliazkova@iec.bg
Project Manager BULDENTAL: 
Gabriela Lubenova
Tel: +359 2 9655 279
E-mail: glubenova@iec.bg
Stand designer BULMEDICA: 
Eleonora Yaneva
Tel: +359 2 9655 267
E-mail: ejaneva@iec.bg
Stand designer 
BULDENTAL: 
Martina Vojkova
Tel: +359 2 9655 314
E-mail: mvojkova@iec.bg
Congress & Events Planner: S
toyan Dinkov
Tel: +359 2 9655 205
E-mail: sdinkov@iec.bg
Venue: Inter Expo Center
147, Tsarigradsko Chaussee Blvd.
1784 Sofia, Bulgaria
www.bulmedica.bg

•••••

57th Congress Ami-
ci di Brugg 2014
22-24/05/2014
(Rimini – Italy)

Associazione Amici di Brugg
Via circonvallazione, 69 
47900 Rimini -Italy 
Tel: +39 0541774363
Email: segreteria@amicidibrugg.it
Website: www.amicidibrugg.it
Exhibition Information: Promunidi srl 
Viale E. Forlanini, 23 
20134 Milano - Italy 
Tel +39 02 7006 1220-9 
Fax +39 02 7000 6546
E-mail: fiere.italia@unidi.it
Website: www.unidi.it

•••••

Famdent Mumbai 2014
23-25/05/2014
(Mumbai – India)

Famdent Publications
7/102, Sapphire Court, Azad Nagar, Behind Apna 
Bazaar, J.P. Road, Andheri (West)
Mumbai - 400053 - India
Tel:+91 22 2673 2260 / 65049697
Fax: +91 22 674 2425
Mobile: +91 9833992559 / 9867284470 / 
9987724400 / 9819555807 / 9870954470 / 
9930145666.
Email: famdentresponse@gmail.com 
famdentmail@gmail.com 
Website: www.famdent.com
Venue: Bombay Exhibition Centre - Halls 2 & 5

•••••

May 14





MIDEK 2014 Malaysia-International
Dental Exhibition and Convention
30/05-01/06/2014 
(Kuala Lampur – Malaysia)

Malaysian Dental Association
54-2 (2nd Floor) Medan Setia 2 Plaza Damansa-
ra, Bukit Damansara
50490 Kuala Lumpur - Malaysia
Tel: +603 20951532 // 20951495
Fax:+603 20944670
Email:mdaassoca@mda.org.my
Website: www.mda.org.my
Venue: Kuala Lampur Convention Centre
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Stomatology St. Petersburg 2014
04-06/06/2014
(Saint-Petersburg – Russia)
DentalExpo

119049 Moscow, P.O. Box 27, ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
E-mail: info@dental-expo.com
Website: www.dental-expo.com
Contacts:
Ms Tatiana Frolova (Moscow)
Tel/Fax: +7 495 921 40 69
E-mail: region@dental-expo.com
Ms Anastasia Kostirya
Tel/Fax: +7 812 380 60 00
E-mail: med@primexpo.ru
Venue: Lenexpo Exhibition Centre, 
St.Petersburg, Russia V.O., Bolshoy pr., 103
Metro Primorskaya
www.dental-expo.com

•••••

June 14
Medima 2014 
- 13th Exhibition of Me-
dical Equipment co-located 
event:Dentima 2014 - 14th Dental 
Exhibition 
28-30/05/2014
(Krasnodar - Russia)

Organized by: “KrasnodarEXPO”
5, Zipovskaya Str., pavilion 1,
350010 Krasnodar - Russia
Tel.: +7 (861) 200 12 34
Fax: +7 (861) 200 12 54
Website: www.krasnodarexpo.ru

GiMA International Exhibition Group GmbH
Contact person: Cornelia Limbach
Tel.: +49 (0) 40 235 24 - 335
Fax : +49 (0) 40 235 24 - 410
Email: limbach@gima.de

Venue: Kuban Expocentre
Zipovskaya str, 5
Krasnodar – Russia

www.medima.su

•••••

May 14



Model trimmer Mulhacen
3000 L

TALLERES MESTRAITUA S.L.
Txori-Erri Etorbidea, 60 ● Tlf. (+34) 944 530 388*  ● Fax: (+34) 944 711 725
E-mail: comercial@mestra.es
48150 SONDIKA - BILBAO - (SPAIN)
www.mestra.es  (more than 1000 references on catalogue) The manufacturer reserves the right to modify he products without previous notice

lDesigned to operate with a steam 
    cleaning machine
l Large illuminated working chamber 
    and vacuum system.
lManufactured from high quality plastic.

Steam cleaning cabin Altamira                                        Steam-ClearR-080600

420 mm

340 mm

345 mm 14.5 kg

A new concept in trimmers
l 1600 W and 3000 rpm motor. 
l Wide worktable: 121 mm wide 
        (most probably the widest in the market). 
l Built-in brake.
l Warning light, for hearing-impaired people.
l Easily removable cover (wide-opening hinge).
l Made of high strength technical plastics.
l Corrosion free. 
l Hook-and-loop (Velcro® ) type abrasive disc. 
        High cutting power and very easy to replace.

R-080093

490 mm

570 mm

520 mm 24 kg

April 10-11-12

March 13-14-15 Hall 7 Stand C-13

February 21-22

Please visit us at:

New products Your trusted brand

Your trusted brand



SINO-DENTAL 2014 The 19th China 
International Dental Exhibition and 
Scientific Conference 
09-12/06/2014
(Beijing – China)

International Health Exchange and Cooperation 
Center, Ministry of Health P.R. China
Sino-Dental Organizing Committee
Rm. 703, B3 Wudongdalou, No 9 Che-
gongzhuang Street
Beijing 100044 - P.R.China
Tel: +86 10 883 93917
Fax: +86 10 883 93924
Email: info@sinodent.com.cn
Website: www.sinodent.com.cn
Contacts: 
Ms Carol Kang (Project Manager)
Email: kangle@ihecc.org

In
fo

de
nt

 In
te

rn
at

io
na

l 1
/2

01
4 

78

calendar

CORDLESS ENDO HANDPIECE

www.saeshin.com

0120

- Ultra thin neck and micro head
- Auto-reverse/Auto-stop Mode
- 5 Memory Programs
- User friendly control panel

Ms Sunny Yin
E-mail: yinhaiyan@ihecc.org
yhysunny@hotmail.com
Venue: Venue: China National Convention 
Center (CNCC)
Add: No. 7 Tianchen East Road, Chaoyang 
District
Beijing - P.R. China

•••••

APDC 2014 - 
The 36th Asia Pacific Dental 
Congress 
17-19/06/2014 
(Dubai - United Arab Emirates )

APCD 2014 Secretariat:
Kenes Asia (Thailand) Co., Ltd.
10 Soi Lasalle 56, Sukhumvit Rd.
Bangna, Bangna, Bangkok 10260 - Thailand
Contact Person: Barbara
E-mail: btandong@kenes.com
Industry Liaison and Sales Associate:
Yukonthon Pradsarakke
E-mail: ypradsarakee@kenes.com
Venue: Dubai World Trade Center, Dubai - UAE
www.apdentalcongress.org

•••••

June 14
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Efficiency in your hands
Micro Diamond Technologies Ltd.

www.mdtdental.com  |  info@mdtdental.com

Made in Israel

 

FG Diamonds in Innovative Magnifying
Color Coded Packaging with Tamper-proof Seal

SafeShank®

Genuine                  logo
Proof of Original Quality

5 Multi-use FG diamonds in the original color coded box

with magnifying bulb

MIDEK 2014 - 
Malaysia-International Dental 
Exhibition and Convention 
30/05 – 01/06/2014
(Kuala Lampur – Malaysia)

Malaysian Dental Association
54-2 (2nd Floor) Medan Setia 2 Plaza Damansa-
ra, Bukit Damansara
50490 Kuala Lumpur - Malaysia
Tel: +603 20951532 // 20951495
Fax:+603 20944670
Email:mdaassoca@mda.org.my
Website: www.mda.org.my
Venue: Kuala Lampur Convention Centre
http://www.mda.org.my/

•••••

IADR - International Association for 
Dental Research
25-28/06/2014
(Cape Town - South Africa )

The International Association for Dental Rese-
arch (IADR)
1619 Duke Street, Alexandria, 
VA 22314-3406 USA
Tel: +1 703 548 0066
Fax: +1 703 548 188
Website: www.iadr.org
Exhibits, Sponsorship & Meetings Manager: 
Carman O’Quinn
Tel: +1 703 299 8093
Venue: Cape Town International Convention 
Centre
Cape Town - South Africa
www.iadr.org

•••••



Have you enjoyed reading Infodent International?
The up-coming issue will be published next 
May...don’t miss it!

Infomedix International 2/2014
Publishing Date: May 2014

Circulates: May - June - July

Some of the Upcoming Contents:
• Focus on: Iraq

• Hot Topic: The “basic 56” Principles for Startups (part II)

• Market overview: Seizing the Rapid-Growth Markets Opportunity

If you would like to give us feedback about Infodent’s appearance and editorial 
content or suggest a specific topic for an article, please contact Ms. Lara Pippucci, 
Editor. Tel: +39 0761 352 198/ E-mail: lara@infodent.com
Delivery problems and back issues: If your issue did not arrive or if you would like 
to order back issues, contact us by phone at +39 0761 352 198 or by e-mail at
delivery@infodent.com
Subscriptions, address changes: In order to place a subscription to Infodent Interna-
tional or to change your contact details, contact us by phone at +39 0761 352 198 or by 
e-mail at subscription@infodent.com

Display advertising:
Foreign Market:
Ms. Silvia Borriello: silvia@infodent.com
+39 06 5830 3245
Mr. Riccardo Bonati: riccardo.bonati@infodent.com
+39 0761 352 198
Italian Market:
Ms. Daniela Fioravanti: daniela@infodent.com// +39 06 5830 3245
Classifieds “Business Opportunities” information: 
Write at classified@infodent.com
For general information, call us at : 0039 0761 352 198 or write at info@infodent.com

Infodent tm is the title of this magazine as well as an applied for trademark.
Any use there of without the publisher’s authorization is to be deemed illegal 
and shall be prosecuted.

• Publisher-Editore: Baldo Pipitone
baldo.pipitone@infodent.com
• Editorial Director- Direttore Responsabile: Arturo Chiurazzi
a.chiurazzi@panoramadentale.it
• Editor- Redazione: Lara Pippucci / Paola Uvini
lara@infodent.com / paola@infodent.com
• Editor- Redazione: Michela Adinolfi
michela@infodent.com
• Art Director- Responsabile Grafica: Karlen Zamora Zúñiga
karlen@infodent.com
• Exhibition Manager- Responsabile Fiere: Arianna Caracciolo /
Silvia Borriello
arianna.caracciolo@infodent.com / silvia@infodent.com
• Advertising Foreign Markets- 
Vendita spazi pubblicitari aziende estere: Riccardo Bonati
 riccardo.bonati@infodent.com
• Advertising China and Taiwan- 
Vendita spazi pubblicitari Cina e Taiwan: Giorgio Brusati
giorgio.brusati@infodent.com
• Advertising Italian Market- 
Vendita spazi pubblicitari aziende italiane: Daniela Fioravanti
daniela@infomedix.it
• Account Dept.- Amministrazione: Nadia Coletta
nadia@infodent.com

Publishing House/Casa Editrice: Infodent S.r.l.
Via Vicenza 14 Int. 8- 01100 Viterbo - Italy
Tel: +39 0761 352 198 – Fax: +39 0761 352 133
www.infodent.com - info@infodent.com 

In collaborazione con Ikon Srl. 
Via Vincenzo Monti, 32 20122 Milano 

Printer/Stampa: Graffietti Stampati Snc 
S.S. Umbro Casentinese Km. 4,500 
Montefiascone (VT)

n°1/2014 - aut. trib. VT n°496 del 16-02-2002
Trimestrale di informazione tecnico scientifica
Poste Italiane s.p.a. - Sped. in A.P. - D.L. 353/2003
(conv. In L. 26/02/2004 n°46) art. 1 comma 1 DCB VITERBO
Costo copia - Euro 0.77

La riproduzione delle illustrazioni e degli articoli pubblicati sulla rivista, 
nonché la loro traduzione, è riservata e non può avvenire senza 
l’espressa autorizzazione della Casa Editrice. La Casa Editrice non si 
assume responsabilità nel caso di eventuali errori contenuti negli 
articoli pubblicati e di errori negli articoli stessi in cui fosse incorsa 
nella riproduzione sulla rivista.

Permission to photocopy, reprint/republish, or disseminate Infodent 
content (print, online, multimedia, etc.) for commercial use must be 
obtained by submitting a request for copyright permission which 
can be faxed to +39 0761 352 133.

Questa rivista Le è stata inviata tramite abbonamento: l’indirizzo 
in nostro possesso verrà utilizzato, oltre che per l’invio della rivista, 
anche per l’invio di altre riviste o per l’inoltro di proposte di abbo-
namento. Ai sensi della legge 196/03 è nel Suo diritto richiedere la cessazione 
dell’invio e/o l’aggiornamento dei dati in nostro possesso.
Infodent S.r.l. wishes to inform all INFODENT INTERNATIONAL readers 
and subscribers that their personal data will be used for the delivery 
of the magazine. Personal data will be treated by means of elec-
tronic instruments and can be modified and integrated as well as 
cancelled anytime, according to art. 13 of the Italian Law on Privacy 
675/96. The treatment of data is necessary to carry out contractual 
requirements, to organize advertising material and to check deli-
very of the magazine. We remind our readers and subscribers that 
they can forbid the treatment of their data by writing to Infodent 
S.r.l., Via Vicenza 18 Int. 4 - 01100 Viterbo - Italy

is printed by Infodent Srl.

MEDESY srl

Via la mola, 9
I- 33085 Maniago, PN - ITALY
www.medesy.it
info@medesy.it

UNICREDIT AWARDS MEDESY
MEDESY is among the best 7 Italian companies awarded 
by  in which the Generational Transition 
from father to sons has revealed and underlined the potential 
of the company, creating effective formulas to innovate, revive 

the business, regain competitiveness and market areas.
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www.infodent.com 1-2014
February / April

Inside:

Focus on: East Asia

Business Opportunities

Market Overview: 
The “basic 56” Principles 
for Startups

n°1/2014 February- April issue
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what’s next?

carewe

for your business
www.infodent.com • info@infodent.com





info@trident-dental.com
www.trident-dental.com

X-VIEW 3D

X-VIEW as the result of a team with more 
than 30 years experience on radiology, 
offers the most innovative technology: We invite you to visit us at the:

Dental South China
Guangzhou, 
March 06-09,2014
F05 on the first floor

X-VIEW changes the way 
you see the world                                          

Digital Panoramic / 3D / Cephalometric... All in one

Basic 2D images with Multi Focus Function

13x13 cm FLAT PANEL detector with 100 micron Pixel

24x30 cm SINGLE SHOT detector
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