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Over than 2.400 Italian original 
instruments at your disposal
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Focus on Iraq 
 “Iraq is known since ancient times as the “Land 
between the rivers” (Greek Mesopotamia), referring 
to the fer tile alluvial plain between the two rivers 
Tigris and Euphrates that run across the countr y’s 
central and southern regions…”

36

Outlook on Emerging Markets
 “A repor t released in February 2014 by Ernst & 
Young about Rapid Growth Markets highlighted some 
interesting figures from 25 emerging markets…”
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• Unique line of products offered by AdDent Inc
AdDent’s distinctive award winning products are made in the U.S.A. FDA 
cleared, ISO and CE certified. Our products include: Calset Composite War-
mer to increase the depth of cure, reduce the curing time, improve marginal 
adaptation and reduce microleakage. 
Permits the most highly filled composite to be dispensed easily and accurately.
CoMax Advanced composite Dispenser for easy to extrude highly viscous 
composite. It features one hand unloading and is completely autoclavable. 
Trimax Composite. Instrument for posterior composite restorations. Produ-

ces easy, reliable proximal contacts.  Microlux diagnostic System for diagnosis of proximal caries periodontics, 
endodontics crown and root fractures, lighted mirror and oral cancer screening. Rite Lite 2 Tri-Spectra L.E.D. 
Shade Matching 3 in 1 unit is unique, hand-held battery-operated light source that simulates various lighting 
conditions 5500°K, 3200°k, 3900°K. Oral Blu Use for screening of malignant and pre-malignant lesion in the 
oral cavity. AdDent il looking for international dealers. Please visit our website.

www.addent.com // mpereyra@addent.com  Visit our stand in IDS 2015

highlights

• LUBRIOIL - Universal Handpiece Oil Spray for maintenance
of all dental handpieces : high speed, low speed and air motors

Highly effective lubrication for all high and slow speed dental rotary handpieces. 
Complex oil with silicone and anti-rust inhibitors. Anti-rusting agent prevents 
micro rust on inner bearings. High penetrative ability to ensure thorough coating 
of bearing surface. Each can contains a high volume pressure to provide maxi-
mum bearing rotation during oiling. High internal pressure of 70+Psi (4.8atm) 
at 20ºC. Cans are to UN specification and compatible with the most renowed 
brands.  Clear in colour, peppermint aroma, shelf life of 3 years. 
BMS DENTAL S.r.l.

Via M.Buonarroti, 21-23-25 (Z.I.)
56033 CAPANNOLI (PISA) ITALY
Tel. : +39 0587 606089 Fax: +39 0587 606875

www.bmsdental.it // info@bmsdental.it

• The evolution of gloves starts with Cranberry Evolve300

In line with our product vision “Strong in Protection, Soft on Skin”, we present 
you the thinnest yet durable nitrile gloves available in market. Cranberry relen-
tless pursuit of innovation lead to the development of the latest ultralight-weight 
nitrile gloves, Evolve300!
Cranberry’s EvoSoft Formulation gives the bare-handed feel with protection 
that every dental practitioner desires. The gloves conform to contour of your 

hands providing the fit, feel and comfortable sensation. Best of all, Evolve300 gloves are free of natural rubber 
latex protein and offer outstanding protection, unmatched tactile sensitivity, while leaving NO nitrile odor on 
your hands.
Evolve300 is innovatively engineered with our “First Touch” technology ensuring ZERO skin contact exposure.
It is packed in space saving box of 300 pieces that reduce waste materials and enhance supply chain saving! 
Evolve300 is the best option for the all dental practitioners, by combining great value with the performance 
and protection you demand.

www.cranberryusa.com // info@cranberry.com.my
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• Denture injection system
4 injectable materials 
• Biocompatibles: Monomer-free. Metal-free.
• Different balances of flexibility-stiffness
• Multiple applications for removable dentures
• Low liquid absorption and long life
Micro-injection machine
• Maximum time-saving: Totally automatic. Free and pre-configured programs.
• Safe operation: Flask cover. Injection block sensor.

Certified quality
• Deflex materials are CE and FDA certified.
• Deflex injection machine: CE certified. 1-year international guarantee.
• The company manufactures under ISO 9001/ ISO 13485
Launch Deflex in your country
• We have more than 12 years exporting to 30 countries
• Export department: Integral support and responsive communication 
• Technical training and commercial support 
Looking for worldwide dealers:
Please request information on available countries for exclusive and non-exclusive agreements to 
export@deflex.com.ar  Dental technicians and dentists:  Please write to info@deflex.com.ar to request 
information on distributors and dental laboratories in your country. 

www.deflex.com.ar // info@deflex.com.ar

highlights

• E-TEMPTM

• Hydraulic temporary restorative material
• Temporary filling material for standard cavities and post-endodontic treatments
• Easily setting initiated by saliva
• Excellent adaptability
• Easy to remove
• Adheres to dentine, expands slightly during the setting and hardens 
rapidly to ensure hermetical seal
• Improved the mechanical properties for the quick temporary filling
• 30g/jar

www.diadent.co.kr // diadent@diadent.co.kr 



CASTABLE IMPLANTS CAD/CAM BARS4 1in
SYSTEM

“the smallest and most 

stable titanium abutment”

all implants brands and platforms

Via E. Zago, 10/ABC  40128 (Bologna) Italy Tel. (+39) 051 244510 - (+39) 051 244396 
 Fax (+39) 051 245238 Numero Verde 800-901172 http://www.rhein83.com  e-mail:info@rhein83.com

Infodent_01-2014.indd   1 28/01/2014   08:52:46
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highlights

• VACUUMCAST 90 – The smallest casting machine!
Advantages:
• Low floor space consumption in the laboratory,
• Includes its own enclosed cooling system,
• No need for additional purchase of ceramic casting crucibles, metal casting 
ring liners, metal casting rings or rubber casting ring socle,
• No alloy contamination,
• Economic and optimal consumption of dental alloy,
• Dental alloy remains do not contain oxides due to vacuum melting,
• Quality, non-porous casts,
• Exceptionally simple handling of the unit.

www.interdent.cc // info@interdent.cc   Visit us at: BULDENTAL,  Hall: 3 Stand Number: 3/B6

• Milling-machine for guided surgery system
MARIOTTI & C Italy introduces the new milling-machine with guided surgery 
system. The BRAVO.6 is, at the same time, a complete manual milling-machine/
parallelometer for the standard dental laboratory milling but, especially, it’s a 
complete machine for the drilling of the surgical guides. 

This system works with all the kind of implants thanks to the combination with 
a 3D software that gives the parameters to set in the 5 dimensions model-table. 
Available S3D, the 3D software for computer simulation, compatible with all the 
implant systems designed for guided surgery. 

Main specifications: 2000÷30000 rpm micromotor with internal led light, power 
supply with speed and reverse display, dial gauge 0.01mm for vertical movement 
reading. The set included the 5D model-table with n.2 digital 0.001 micrometers 

for linear movements, n.3 rotations with 1° graduation, reference system for sure model positioning (3 rotations 
and 2 linear movements) and model base mold with fixing system.

www.mariotti-italy.com // info@mariotti-italy.com

• Who we are
DenTag began manufacturing dental and surgical instruments in the early 1950s and over this period has acquired 
extensive experience in this specialist field. Our core business continues to centre on manufacture and many new types 
of instruments with different characteristics have been added to our range. Our company produces instruments, both 
for other companies and also with our own brand, for use in a wide variety of dental and surgical interventions. The 
materials used – stainless steels, aluminum and titanium alloys – are of the highest quality. Given the highly-specialized 
nature of our products, we receive requests almost daily for new instruments from our domestic and, above all, overseas 
customers. For this reason, our research focuses specifically on the manufacture of instruments which are innovative in 
every way – in their shape, materials used and  surface finish.

Our production process makes the company highly versatile in producing small and medium-sized batches of instruments.
At DenTag testing procedures and final controls are made by expert craftsmen, trained in the company, as well as some production phases particularly 
important and sensitive in terms of quality.
Demand for instruments with special shapes and in innovative materials is currently growing. For this reason, we are firmly convinced that versatility 
and continuous research into innovative production technologies will be the basis for our expansion in this field.
And we are ready for it. 
www.dentag.com // info@dentag.com 



Circulation and Distribution
• 25,000 copies

• Circulating within the exhibition among visitors and

exhibitors during the five days of the show.

• Distributed during the exhibition around 170 hotels in Cologne.

• Handed out at the metro stations around the exhibition venue.

• Given out at the Infodent booth

• Sent in electronic format to our whole database, to distributors 

producers in162 countries and 150,000 dentists.

• Contents: scientific articles, focus on the countries involved, market 

and trade information, product highlights, interviews, etc. 

Special Edition IDS 2015

Book 
now! 
Get 

15% off!

Cologne
www.infodent.com • ids@infodent.com

Inews15cartonato.indd   1 14/05/14   10:03
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• Rocanal: a biotechnical system for root canal therapy
Successful endodontics is about infection control: eliminating and excluding 
microorganisms from the pulp space. This is universal truth for the generalist 
and hi-tech specialist alike.
Rocanal R1: Disinfecting and lubricating cream.
Rocanal Irrigation: Root canal disinfecting and cleansing solution.
Rocanal R2 Vital: Final cement after vital pulpectomy, any remaining pulpal rem-
nants, especially in accessory canals, may degenerate with subsequent necrosis 
and secondary infection. This may result in failure of endodontic treatment.
Rocanal R3 Gangrenous: Final endodontic cement that prevents the growth of 
bacteria and secondary periapical complications. During the pre-setting period 
active ingredients have a diffusion of about 2mm.  

With the complete line of Rocanal your success is 100% guaranteed!

www.medirel.ch // info@medirel.ch 

• X-LINEAR DC
Unlike BEST X-DC, 0.7mm focus, wireless and with all functions integrated into 
the engine bloc, X-LINEAR DC, ergonomically designed with an oval shape and 
available as upmounted or downmounted (picture shows the downmounted 
version), is equipped with a touch keyboard switch with preset programs along 
the R10 scale. With a 0.4mm focus, which allows to obtain high-resolution ima-
ges of contrast, X-LINEAR DC has dual control (traditional wired + wireless). 
Both devices are prepared to work with any type of film, sensors and phosphor 
plates.
NEW LIFE RADIOLOGY S.r.l.
Via Latina, 17 
10095 Grugliasco (TORINO) ITALY
Tel. /Fax: +39 011 781994

info@newliferadiology.it / www.newliferadiology.it

• MG InHex with Multi Task Abutment (MTA)
MG InHex with MTA has been developed by Mozo-Grau after analyzing the 
needs of the dental implantology field in collaboration with its Committee of 
Experts and Key opinion Leaders to adapt itself to the new market trends.
Like no other similar product in the market, all MTA’s components (MTA 
abutment, security ring and impression coping) are fully maximized achieving all 
the functionalities of the elements used up till now (implant mount, abutment 
and impression transfer). 
Thanks to MG InHex with MTA, clinical professionals will have a solution 
which allows them to do the impression procedure as well as to use the MTA 
abutment for temporary or permanent restorations with just one component.
All MTA product details are available at Mozo-Grau’s Youtube channel.

www.mozo-grau.com // info@mozo-grau.com
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• Quick and easy - Capo Bulk Fill
Get your share of the successful Bulk Fill-market with Capo Bulk Fill.
Capo Bulk Fill is a light-curing composite for direct posterior restorations and for 
use in the Bulk Fill Technique.  This quick and easy method is suitable for layers 
with a thickness of up to 4 mm.  This highly viscous material (filling content ap-
prox. 77 %) adapts exceptionally to the bottom and wall of the cavity. Thanks to 
the high radiopacity (210 % Al), the differentiation between the dentin and the 
enamel can be safely diagnosed. 
Capo Bulk Fill is biocompatible and 100 % free of Bis-GMA, HEMA and TEG-
DMA. Shrinkage is very small which minimizes the possibility of secondary carri-

es being built-up. Comes in 2 g syringes in a universal shade which matches the natural colour very well. 
For more information contact us or visit http://sdent.eu/bulkfill
Schütz Dental GmbH
Dieselstr. 5-6
61191 Rosbach/Germany
Phone: +49 (0) 6003 814-365
Fax: +49 (0) 6003 814-907

www.schuetz-dental.com // export@schuetz-dental.de

highlights

• R-080600 Steam Cleaning Box
Interesting low cost device specially designed to work together with a steam 
cleaner, and to gather dirt and condensed water. It is manufactured on a strong 
polypropylene framework, and has a wide window to access the chamber, per-
fectly lighted, and an integrated extracting system to remove the steam and the 
gases. The device features a deflecting frame carefully studied for the steam to 
remain inside the chamber, with no leaks. All the walls are smooth to make clea-
ning easier. The noise level of the extracting system is low and it is not annoying.

TECHNICAL CHARACTERISTICS
Dimensions: 570 x 520 x 490 mm
Weight: 24 kg
Capacity: 8 l
Power supply: 230 V, 50/60 Hz
Power: 140 W

www.mestra.es // comercial@mestra.es

• TRIBEST, focus on infection control,your reliable guard!
Tribest Dental Products Co.,Ltd. was founded in 2006, it is one of main dental di-
sposable and material manufacturer & exporter in China.  The company is loca-
ted in Yangzhong city, Jiangsu province, near the country’s largest port: Shanghai, 
China.  Our main products are face masks, cotton roll, dental bib, dental syringes, 
dental kits, saliva ejector, microbrush, impression trays, denture box, sterilization 
pouches, bur block, disinfection box, oral health products, orthodontic products 
etc.  And we have been striving to develop more new products for our custo-
mers and friends.

We focus on infection control, gives you complete the infection control scheme and full set of series products, 
enabling you to easily know infection control concept, enjoy one-stop products and services!
Infection control is TRIBEST responsibility, also is your responsibility.

www.tribestdental.com // kevin@tribest.cn   Please Visit at: Sino-Dental,  Level B1, Stand Q 27 & Q 28 
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• tcs®: Unbreakable Flexible Partial Denturest
TCS, inc., an ISO 13485:2003 Certified company was established in 2000 in 
USA and is now one of the leading manufactures of flexible partial material and 
equipment. tcs® Unbreakable is an extremely resilient high performing nylon 
material used for the fabrication of removable partial dentures. It offers the ideal 
degree of flexibility, uncompromising esthetics, and it has a lifetime warranty on 
breakage. Additionally, it is biocompatible making it ideal for patients that are 
allergic to monomer, offers non-invasive treatment, has low water absorption, 

and it is lightweight and confortable. tcs® Unbreakable can be used in combination with metal framework or 
precision attachments. The natural hue allows appliance to blend naturally with surrounding tissue and gums. 
tcs® Unbreakable can be repaired and relined. Doctors and patients enjoy the umparalleled simplicity and 
aesthetics afforded by tcs® Unbreakable.

www.tcsdentalinc.com // abraham@tcsdentalinc.com

highlights

• Denterprise International Inc
Denterprise International Inc. is a 25-year leader & innovator in dental imaging. 
Formerly, Video Dental Concepts, the company was the co-inventor of the In-
traoral Camera (1989) & second vendor of Dental Sensor (1992) in the world.
Our imaging line is extensive and we always offer a variety of models in each 
category to suit each dealer. Currently, our award-winning dental sensor line 
offers conventional sizes 1 & 2 (QuickRay, FlashRay & Rep Panda), and Universal 
size 1.5 (UniRay and InstaRay).  Each sensor can be re-branded to suit dealers in 
their country and comes with multi-language imaging software. All Denterprise 

products are FDA registered and many are sent to the Internationally renowned CR Foundation for evaluation. 
Great attention has been given to design devices & priced below those of competing Manufacturers thereby 
yielding more sales and more profit for Dealers.  We look forward to new partnerships. 
For more information please call: 877-509-3180
denterpriseintl.com // info@denterpriseintl.com
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highlights

• Maestro 3D Open Dental Scanner
Maestro 3D is the scanner for dental applications. The system simplifies and au-
tomates the process of planning and production of personalized dental prosthe-
ses. Maestro 3D dental scanner allows the user to get in a simple and intuitive 
way, with a precision of 10 microns, the open STL files that will leave the user 
the free choice of the center of production.
Maestro 3D Easy Dental Scan is the scan control software of the dental scanner.
Maestro 3D Ortho Studio is the software for orthodontics.

•  Virtual Setup and Clear Aligner module: it allows to move the teeth of both arches evaluating distances and 
collisions and automatically build a set of virtual models ready to send to a 3d printer.
•  The viewer version: is the software to view and inspect the models exported with Ortho
Studio. (It’s also available an Apple IPad Viewer). For more information contact AGE Solutions S.r.l.
www.age-solutions.com - www.maestro3d.com  //  info@age-solutions.com

• ASSD Tips 100% Swiss made quality compatible with EMS - 
Satelec - Sirona - Kavo

ASSD company manufactures tips 100% Swiss-made with 27 differents types of 
inserts  compatible with the most notorious brands. We also have the worldwi-
de exclusivity for a WORLD FIRST  tip’’PSDLC’’ using the Formule 1 and Aero-
space technologies.  ASSD are looking for distributors wordwide (private label 
welcome).
Contact: international@assd.ch

www.swissinserts.com // international@assd.ch

• Oral Teck Group is looking for distributors
ORAL TECK GROUP is an oral care products manufacturer specialized in Sonic Toothbrush, 
Electric Toothbrush, Oral irrigator Toothbrush sanitizer and teeth whitening device.
Our products are increasingly popular all over the world and enjoy the Certificates CE-FDA, 
among others: Our main office in Europe is located in Madrid Spain
We are looking for worldwide distributors.
www.oralteck.es // info@oralteck.es

• New 4 in 1 equator system
A new technical line of abutments was recently developed by Rhein’83 company: Ot Equator Profile is currently the smallest attachment in implanto-
logy with both height and diameter reduced to obtain the maximal stability in the mouth. Equator line is available compatible to all implant brands and 
platforms, starting from a minimal height of 0,5 mm up to a 9 mm height. The system named 4 in 1 offers different technical application with his castable 
version for natural teeth, the passive bar connection on implants components and the advanced CAD CAM line. All materials are manufactured by 
Rhein’83 offering the same quality of the famous OT CAP Spherical line in the market for more than 30 years.
www.rhein83.com  //  direzione@rhein83.it Visit us at: Amici di Brugg Rimini - Italy



Cordless Root Canal
3D Obturation System
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highlights

• Sabilex injection system- metal free dentures-flexible partials

Sabilex has been a leading manufacturer since 1951. High 
quality products, new technology and constant research have 
been the main concerns of the company to always achieve 
excellence and reliability.

Sabilex offers one of the most advanced injection systems in the market. 

It includes:
1) Sabilex Injection Machines: Fully automatic, Compact Design, Weight 12kg. Easy program-
ming, CE
2) Sabilex Injection Materials: 4 CE certified versatile multi-property materials to elaborate 
dentures:
•  Flexifast and Flexiultra for the making of flexible partials.
•  Acrilfast, a monomer free thermoplastic acrylic for the making of full and partial dentures.
•  Flexiacetal for the making of aesthetic retainers, frameworks and more
3) Vacuum sealed ready to use cartridges.
4) Sabilex Marketing and Training Support.
Quality marketing materials and support for Dealers, Dentists, Labs and Patients.
Sabilex exports worldwide. Interested dealers are welcomed to contact us.

www.sabilex.com / info@sabilex.com

• SMART M dental laser – versatile and ingeneus
LASOTRONIX is launching new diode based laser platform for dentistry, the 
SMART M series with a variety of most effective wavelengths increasing 
a number of applications. SMART M is offered as a combination of two 
lasers in one package: 10W at 980nm wavelength for a wide range of appli-
cations in Microsurgery, Endodontics, Periodontology and Whitening as well as 

200mW at 635nm wavelength for cold therapies like Biostimulation and PAD (Photoactivated Disinfection). 
Combining two wavelengths in one device made our dental laser unique and most advanced in the world 
for all soft tissue procedures! SMART M is equipped with wide range of fiber delivery systems, applica-
tion end tips and very advanced user interface what makes the unit most versatile dental laser known so 
far. If you want to join us and promote our unique innovation please kindly contact with us today at med@
lasotronix.eu.
www.lasotronix.eu // med@lasotronix.eu   Visit us at: HOSPITALAR Stand N-87 Hall Verde

• Dental Medrano
Dental Medrano, a company with social responsibility, during its 50 years, has been developing a mission, its obligation with dental health.
Dental Medrano represents a community of people, dedicated to work for dentistry with 70 families in direct way and more than 1,000 families and 
our future vision is that we will be more. To fulfil our mission, we imported best products available in the word, and we design, formulate and manu-
facture products with special dedication, those products are exported to 39 countries around America, Asia, Africa and Europe.
Our products and processes are certified under Quality System ISO 9001, ISO 13485, GMP (Good manufacturing Practices), that guarantee our 
commitment for a permanent dental health improving in all the population in Argentina and in the world.
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highlights

• Baolai Medical: P9L
Baolai Medical professionally designs and manufactures the piezo ultrasonic 
scaler. We are the first one launching ‘No cracking’ aluminum alloy detachable 
handpiece and ‘No consumables’ auto-water supply scaler in the world. All pro-
ducts obtain CE certificate as well as 24 national patents. We offer OEM/ODM 
service for world famous brands.
P9L auto-water supply piezo ultrasonic scaler: PIONEER!
•  Functions: scaling and endo 

•  Water supply system without consumables
•  Aluminum alloy detachable handpiece with LED light: no cracking, more comfortable, better heat dispersion
•  Built-in power supply
•  Identifying scaler tip automatically
•  Aluminum alloy torque wrench can screw the tips for more than 3000 times
•  2pcs independent wide-mouth bottles
www.booool.com // info@booool.com Visit us at SINO-DENTAL CHINA 2014, ground floor Booth R17-R18

• Traus endo-cordless endo handpiece
SAESHIN is an expert manufacturer of micromotor handpiece for dental and 
medical use, with a history going back over 37 years. With its good reputation 
in terms of product safety and excellent quality, SAESHIN has the biggest do-
mestic market share and has been exporting its own brand name to about 120 
countries.

Based on its own technology in producing the high performance micromotor, 
SAESHIN developed the dental micromotor handpiece and implant engine set at the first time in Korea and 
has been spreading its market worldwide. Additionally, we launched “Traus Endo” for Cordless Endo Handpiece. 
It’s works like a dream.

www.saeshin.com  //  sales@saeshin.com
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highlights

CORDLESS ENDO HANDPIECE

www.saeshin.com

0120

- Ultra thin neck and micro head
- Auto-reverse/Auto-stop Mode
- 5 Memory Programs
- User friendly control panel

• VIPIBLOCK, for all CAD/CAM systems
VIPI is very proud to be part of a news and innovative CAD/CAM world, our 
expertise and knowledge producting solutions for laboratories and milling cen-
ters helped us to release our VIPI BLOCK TRILUX – Multi Layer.
An excellent solution for Crowns, Bridges, cemented or screwed for permanent 
or temporary, will surely surprise your patiens with a very aesthetic solution with 
color stability and natural mechanical properties.
Manufactured with a high molecular weight resin and OMC (Organically Modi-

fied Ceramics), resulting a very natural product with a very high mechanical, chemical and abrasive resistance 
an furthermore, a very profitable ending product under a very low cost work.
See more options, visit our website.

www.vipiblock.com.br // international@vipi.com.br

• Inserts for ultrasonic scalers
Manufactured with high-quality steel, absolutely biocompatible and fully com-
pliant with ISO 7153-1 Standard for surgery instruments, TKD’s inserts for 
piezoelectric scalers provide the perfect answer for the most discerning pro-
fessional.
The inserts feature extremely high precision, high scaling efficiency and high 
reliability. Our inserts are fully compatible with EMS® and Satelec® scalers as 
well as for the TITANUS®E handpiece.

The range comprises inserts for supragingival and subgingival tartar removal, for periodontology, for restorative 
cementation, for condensation, for endodontia, for root cleaning and planing.
Optionally, the DYNO dynamometric wrench can be used to correctly screw, hold and sterilize the inserts.

www.teknedental.com // info@teknedental.com



A billion smiles welcome the world of dentistry

FDI 2014 · New Delhi · India
Greater Noida (UP)

Annual World Dental Congress
11-14 September 2014

www.fdi2014.org.in
www.fdiworldental.org
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highlights

Via Verga, 30 - 10036 Settimo T.se (TO) - Italy - Tel: +39 011.800.00.90/800.03.98 - Fax: +39 011.800.00.62

www.dental� lm.com

X-ray self developing dental � lmsX-ray self developing dental � lms

Activate, develop, rinse
the monobath and � x and dry

Activate, develop, rinse

Dentalfilm_AD_halfpage(version2).indd   1 12/02/14   14:12

• Ergonom X Dentalfilm
Dental Film S.r.l. - the Turin-based leading manufacturer of self-developing den-
tal x-ray films since 1991, is happy to announce the availability of the newest 
‘E-Speed’ Sensibility Type film. This new product represents a further evolution 
of the already well known ‘ECO 30’ and ‘ERGONOM X’ brands, distributed 
over 70 Markets worldwide and supplied to the Armed Forces of 15 different 
Countries.

The main nowelty is the achievement of the advantages of the ‘E-Speed’ lower exposure times + higher safety 
and quality of the images, onto the self-developing films technology, which maintains by the way its basic cha-
racteristics of practicality, simplicity and cleanliness in everyday diagnostics.
For more information visit our website.

Dental Film Srl
Via Verga, 30 - Settimo Torinese (To) - Italy
Tel. +39 011.8000090 +39 011.8000062

www.dentalfilm.com //  info@dentalfilm.com 



Plaster / Water 
Dispenser precision

Easily removable powder tanks: it 
simplifies powder-filling and replacing 
plaster cartridges of different types. With 
the Boomerang dispenser a few seconds 
will be enough to replace the tank, and, 
therefore, the product to be dispensed.

Smartank dispensing system: the built-in 
dispensing mechanism is integrated in the 
tank, so that in case of obstruction or wear, 
it can be repaired in a few minutes by the 
user himself. 
The mechanism consists of a spindle, an 
impeller and an actuator, all of them 
easily accessible.

Accuracy: Accuracy is one of the most 
surprising features of the Boomerang 
dispenser. Deviations are small and fall easily 
within the tolerance range of dental plasters.

Electronic controls: 
a display shows 
continuously the amount 
of powder and water in 
grams and mililitres; 
the user can define up 
to four different 
programs; calibration 
routines; three 
operating modes: 
water only, powder 
only, and 
powder-water in 
proportion; etc.

The calibration of 
the Precision model 
is extremely simple, 
since the built-in scales 
adjust the values 
automatically.

BOOMERANG

TALLERES MESTRAITUA S.L. 
Txori-Erri Etorbidea, 60  Tlf. (+34) 944 530 388*   Fax: (+34) 944 711 725  
E-mail: comercial@mestra.es
48150 SONDIKA - BILBAO - (ESPAÑA)  
www.mestra.es  (more than 1000 references on catalogue)

Your trusted brand

R-080592
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highlights

•  X-VIEW 3D:Changes the way you see the world 
X-View is the new fully upgradable Pan-Ceph-3D unit produced by Trident to 
meet all your needs. You can get the best of the latest technology advances with 
this singular unit. X-View is an indispensable tool for the exercise of your pro-
fessional practice; you’ll boost your diagnostic capabilities and obtain amazing 
results in any kind of treatment. 
X-View features: 

Upgradable from 2D panoramic to 3D Cone Beam and Cephalometric 
Advanced intuitive touchscreen interface 
3D flat panel sensor 13x13 cm size 
Panoramic multi focus function 
24x30 cm single shot cephalometric detector

commerciale@trident-dental.com // www.trident-dental.com
 

• 25th Anniversary
TEHNODENT – your reliable supplier of dental cartridges of almost all brands 
on the market. With modern technology and new generation of CNC ma-
chines, Tehnodent has positioned as number one in supplying the aftermarket 
parts all over the world. Together with our swift service, our clients value our 
technical support. Whether you are an experienced repair shop or you tend to 
start one, Tehnodent is here to help you with free trainings, custom made tools 
and technical documentation. 

You need a new part? No problem. Our technical service can generate new product in three weeks. 
Visit our website (www.tehnodent.com) and check our new promotional video. Take a quick glance at how 
these cartridges are made in our factory. 

TEHNODENT proudly celebrates 25th Anniversary this year. 
More than ever, we are sure that our mission has proved as the right one: OUR QUALITY is YOUR SUCCESS. 

www.tehnodent.com // office@tehnodent.com 

• Shorter Implant
Short implants make implant placement easier and do not need grafting 
procedures in most cases. In many cases shorter implants can avoid com-
plicated surgery for example sinus elevation, nerve reposition which is a 
loading for both clinicians and patients.
For more information please visit our website: 
www.shorterimplant.com // info@shorterimplant.com
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• Since 30 years your ergonomic requirements are our challenge!
Since 1981 Diagram producton includes equipment for dental 
practices and laboratories, dental materials, products for hygiene 
and sterilisation such as needle burners, carpoule warmer/needle 
burners, steamjet cleaners, UV curing-light ovens, accessories and 
materials for composites, new techniques methods such as tran-

sparent silicon-rubber. 

Diagram activity also focuses on the implementation of new techniques permitting the optimisation of both 
equipment and working methods. For these reasons the company produces and offers layouts and know-how 
for: 
•  RESIN INJECTION SYSTEM for the fabrication of prostheses with any kind of resin; 
•  ULTRAKERAMIC method reproducing the wax model directly in ceramics and availing the advantages in terms of color and shaping of this material; 
•  DIRECT COMPOSITE RESIN RESTORATIONS: Giotto 101 Composite Painting Palette is the first device able to aid in controlling the fluidity of 
various portions of composite materials simultaneously and in minimum portions.
Diagram manufactures with Your private label too.

www.diagram.it / info@diagram.it 

highlights

• MESA - Dental Alloys for casting and CAD/CAM
Italian company MESA has been producing special cobalt-based and nickel-ba-
sed dental alloys for over 40 years.
Mesa offers a wide range of dental alloys, having different compositions and 
features according to their specific intended use: 
- alloys for ceramics; 
- alloys for partials and prostheses; 
- alloys for bridges and crowns; 

- alloys for welding;
- discs, blanks and bars for CAD/CAM milling machines.
As an observant producer of biomedical products, MESA has obtained the CE marking for its alloys starting in the 1990’s.
MESA has always considered the patients’ health and well-being as its major priority. All the company’s products comply with top quality, safety and 
reliability features; before any placement on the markets, MESA alloys undergo severe medical tests such as bio-compatibility and corrosion resistance.

www.mesaitalia.it // info@mesaitalia.it
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• Modern Post Technology 
Dentatus AB, a Swedish company, has manufactured prefabricated posts sin-
ce the 1930’s. The anatomically shaped posts offer extra retention for various 
restorations. Dentatus offers a variety of post systems to meet various needs. 
Prefabricated posts are easy to use and give normally an equally good result as 
cast posts, to a lower cost level.
Surtex® Classic and AztecTM Metal Posts 
Dentatus Classic Surtex posts are surface treated by blasting. The sand blasted 
anatomical shape increases the retention by 200%. The surface also reduces 
glare, which makes the post more suitable for use with translucent restorative 
materials. Surtex Classic posts are available in titanium, gold plated and stainless 
steel.

Luscent Anchors® and Twin Luscent Anchors® Fiberglass Posts 
Different fiberglass posts show different properties regarding translucency and light transmittance. Translucency is important for aesthetics and 
transmittance is important when the posts are to be used with light cured or dual cured materials, 
Luscent Anchors from Dentatus are in the forefront. The conical shape makes them easy to place also in very slim roots. Cemented with off the shelf 
bonding and flow composite systems, Luscent Anchors have high light transmitting and translucency properties, for safe curing and excellent aesthetics. 
They are color coded and available in six different sizes.  Twin Luscent Anchors are made from the same material as Luscent but shaped into a classical 
parallel-sided post, with a conical tip, an outspoken time-glass shaped waistline and a venting groove. The mid-section increases the mechanical reten-
tion. Twin Luscent Anchors are available in four sizes, all color-coded, for easy identification.
Luminex®
Luminex is a special light guide with very high light transmitting properties, used to light cure restoration material inside root canals, to strengthen 
very thin walls. The posts are discarded after light curing is made, leaving a “Dentatus Standard Root canal”. The standardized canal fits all Dentatus 
prefabricated posts.

For more information, read more at www.dentatus.com or contact Dentatus via e-mail info@dentatus.se or telephone +46-8-546 509 00.
 www.dentatus.com //  info@dentatus.se

highlights

•	
•	
•	
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• Medesy is glad to introduce you its New RUBBER DAM INSTRUMENTS
New CLAMPS , superior quality in all details and a longer endurance to stress
• Superior Quality Stainless Steel ensuring Long Life High Elasticity
• Universal anchoring holes, compatible with any type of clamp forceps.
• Beveled edges for more comfort.
• Standard finish or Satin with Anti-Reflection treatment to increase visibility 
and better suited for dental photography.
• Available in different types, dimensions and shapes.

 
DENTAL DAMS are used in dentistry to isolate the tooth being treated in order to reduce the risks of conta-
mination and to maintain the operative field clean, dry and protected from blood or saliva. 
• POWDER FREE: Medesy dental dams are specifically treated to reduce the content of latex protein and to 
minimize the risk of skin allergies.
• Improves the visibility of the tooth under treatment reducing the risk of accidentally cutting the patient’s 
tongue or lips.
• Protects the patient’s airway from any materials which may fall into it during treatment.
 
DENTAL DAM SET in GAMMAFIX TRAY, the new generation tray which facilitates the cleaning and 
sterilization process. 
THE CONTENT CAN BE CUSTOMIZED UPON REQUEST
• Rubber Dam Punch
• Clamps Plier
• Rubber Dam Frame (Adult and Child)
• Up to 12 Clamps assorted and chosen from each of the 5 categories: anteriors, premolars, molars, upper molars and lower molars

View the video of techniques for the placement of the rubber dam at http://www.medesy.it/en/gancio_e_diga.html   

For additional information about this NEW RUBBER DAM INSTRUMENTS and the different techniques for the placement of the rubber dam, kindly 
contact info@medesy.it or visit www.medesy.it

highlights

Cerrfied producer of 

Cobalt-Chrome and 

Nickel-Chrome dental alloys:

•  for ceramics

•  for crowns and bridges

•  for prostheses

••  for welding

•  discs, blanks and bars for 
CAD/CAM milling machines

MESA DI SALA GIACOMO & C. S.N.C.
VIA DELL'ARTIGIANATO 35/37/39
25039 TRAVAGLIATO (BS) - ITALY
Tel. +39 030 6863251
Fax: +39 030 6863252

Since 1975, whatever dental alloy you may need!
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• New AloeSkin Nitrile Gloves - High Tactile Sensitivity
SW has just launched our newest patented Aloe Vera coated nitrile glove. They 
combine our patented Aloe Vera coating with a new lighter weight nitrile to 
maximize comfort and tactile sensitivity. The interior aloe vera coating is known 
to prevent irritation for greater comfort in long-term use. AloeSkin gloves are 
powder-free, ambidextrous and are made of premium nitrile with textured fin-
gertips for a better grip. Gloves are packaged 200 gloves per dispenser in new  
ecologically friendly packaging which uses less packaging material and also saves 
space. Samples are available at swgloves.com/samples.

swgloves.com/aloeskin // sales@swgloves.com   Visit us at Medica Stand G13, Hall 5

highlights

• pH Balanced Exam Gloves - Long-Term User Comfort
SW pH Natural® 5.5 Soft Nitrile Exam Gloves offer the best environment for 
your hands. A pH 5.5 balanced inner coating revives your natural defenses and 
helps prevent irritation by protecting skin’s natural hydrolipidic layer. A published 
clinical test conducted at Stanford University demonstrated the efficacy of this 
special coating. Our innovative soft nitrile formula maximizes tactile sensitivity 
and reduces hand fatigue.

As for all SW gloves, pH Natural® 5.5 Soft Nitrile Exam Gloves go through 
extensive quality assurance procedures such as 100% inspection for pinholes 
and other defects. In addition, we never use silicone polymer coatings to cover 
sticky manufacturing residues. Our gloves have a smooth and clean inner-surface 
due to our online leaching and post-production triple washing processes.
Samples are available at swgloves.com/samples.

swgloves.com/pHbalanced // sales@swgloves.com   Visit us at Medica Stand G13, Hall 5

• NEW VIP pH Balanced, Fitted 2-Ply Exam Gloves 
SW introduces a new hand-specific exam glove that is also pH balanced with 
2-ply construction. VIP Nitrile Exam Gloves are manufactured to perfectly form-
fit the left and right hand to reduce stress in long-term use. Since the glove form 
better matches the natural shape of the hand, these left / right fitted gloves can 
improve comfort and minimize fatigue by allowing users to relax hands more 
during regular use. The pH balanced inner coating approaches the skin’s pH and 
has been shown in clinical studies to reduce skin irritation in long-term users. VIP 
gloves feature 2-ply construction for durability which is evident in the distinct 
inner and outer surface colors. Gloves are powder-free and are packaged in 50-
pair left-hand / right-hand dispenser boxes.
Samples are available at swgloves.com/samples.

swgloves.com/fitted // sales@swgloves.com   Visit us at Medica Stand G13, Hall 5



  

BDIA Dental Showcase 2014 is organised by the British Dental Industry Association,  
Mineral Lane, Chesham, Bucks, HP5 1NL  Tel: +44 (0)1494 782873  Email: admin@bdia.org.uk

O Over 85% of floorspace already booked.
O More than 12,000 members of the profession and industry regularly attend.
O More than half of all visitors make a purchase at the exhibition.
O Rated as the most important UK dental event in independent visitor research.
O Three day speaker opportunities available to exhibitors.

Whether you’re looking to sell to the dental profession or to find a distributor in 
the UK dental market, BDIA Dental Showcase is the place for you – it’s the UK’s 
biggest dental sales opportunity of 2014!

To book your exhibition stand and discuss sponsorship opportunities:
Telephone: +44 (0)20 3405 1831 Email: sales@dentalshowcase.com
Visit: www.dentalshowcase.com or scan the QR code with your phone

Are you exhibiting at the UK’s largest dental trade show?

Gold Sponsor
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flash news

Common disposable gloves have a pH of about 7, which can in-
terfere with the natural pH of our skin and cause irritation. Skin 
irritation means more perspiration and discomfort in long-term 
glove wearers. SW pH balanced nitrile and latex exam gloves 
respect the natural balance of your hands in any work envi-
ronment. A pH 5.5 coating lines the inside of these gloves and 
helps maintain your hands’ natural pH and defenses. A published 
clinical test conducted at Stanford University demonstrated the 
efficacy of this special coating.

A randomized, controlled, double-blind study of the effect of wear-
ing coated pH 5.5 latex gloves compared with standard powder-free 
latex gloves on skin pH, transepidermal water loss and skin irritation

Abstract 

Hand dermatitis is a common occupational disease. Altered skin pH 
plays an important role in the development of skin irritation. A glove 
that maintains tight control over skin pH may reduce hand dermatitis 
in glove users. The purpose of the study was to characterize the effect 
of glove wearing on skin pH, investigate the impact of study glove on 
skin pH compared with standard gloves and determine whether wear-
ing study gloves reduced irritation. 20 healthy volunteers enrolled in 
a 4-week double-blind comparison of study and control gloves and 
served as their own controls. Gloves were worn 8 hr per day for 5 
days per week. Skin pH and transepidermal water loss were measured 
during and 2 days after the glove-wearing period. The subject and an 
observer assessed the skin for irritation. The study glove maintained 
lower skin pH than the control glove (P < 0.05) and trended towards 
having less irritation. Observers noted increases in dryness and scale in 
both hands after 4 weeks but significantly less dryness in the study hand 
at week 4 (P = 0.006). Glove wearing increased skin pH and dryness. 
The pH 5.5 glove maintained lower skin pH levels than the control 
glove and may reduce irritation in long-term glove wearers.

Raeesa Mirza, Neda Maani, Cynthia Liu,  June Kim and Wingfield Rehmus; 
Department of Dermatology, Clinical Trials, Stanford University, Stanford, CA, USA and 
Shen Wei USA Inc., Union City, CA, USA. Contact Dermatitis. 2006 Jul; 55(1):20-5. 
http://www.ncbi.nlm.nih.gov/pubmed/16842549

SW Gloves
swgloves.com

SW Gloves
pH Balanced Exam Gloves Shown to Benefit Hand Health
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Focus on

Author: Michela Adinolfi

Iraq  

focus

Sunset through Palm Trees in Ramadi, Iraq. 
Rockfinder / istockphoto
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Iraq is known since ancient times as the “Land between the rivers” 
(Greek Mesopotamia), referring to the fertile alluvial plain between the two 
rivers Tigris and Euphrates that run across the country’s central and southern 
regions, ending in the Persian Gulf. This area is defined as the cradle of 
civilization, having been inhabited for nearly 6,000 years; this is where the 
earliest known civilisation, writing system and recorded history have begun.
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According to the IMF’s prudent estimate, Iraq’s 
economy will grow by 6% during 2014, mainly 
led by exports of 2.6 million oil barrels per day.

Central Bank of Iraq is pressing ahead with 
the improvement of its operations and the 
reform of the financial sector by preparing 

new central bank, commercial bank, and an-
ti-money laundering/combating the financing 
of terrorism legislation, and introducing a new 

payment system.  
focus

Country data

Main cities: 

Baghdad
(capital), 
Mosul, 

Basrah, Erbil

Urbanization 
rate: 

66%

Population: 

34 millionGDP (current US$): 

215,8
billion

GDP per capita 
(current US$, Purchasing 

Power Parity): 

7,435



istorical background

Iraq is surrounded by Jordan, Syria, Turkey, Iran, Kuwait 
and Saudi Arabia. Its modern boundaries were settled 
after the dissolution of the Ottoman Empire as the 
League of Nations established the British Mandate of 

Mesopotamia in 1920. After having gained independence in 1932, the 
British-installed monarchy was overthrown in 1958 and ten years later 
the Arab nationalist Ba’ath (meaning “Renaissance”) party took control 
of the Republic.

The oil boom during the following decade brought considerable wealth 
and became the main economic resource for Iraq. After Saddam Hussein 
took power, the Iran-Iraq war in the 1980s and the 1991 Gulf War, with 
the following imposition of strict international sanctions, destroyed the 
country’s prosperity and caused the death of thousands of people and 
especially children.

In 2003, the Ba’ath Party and Saddam Hussein were removed from 
power by a US-led invasion and a Shia government resulted by 
multi-party parliamentary elections, whose effective ruling was hidered 
by insurgents from opposing factions. The last decade has been marked 
by high insecurity due to terrorist attacks and unrests, that led to a 
prolonged permanence of US troops, which ended in 2011. Threats to 
the country’s internal security continue since Sunni-Shia contrasts and 
disputes with the autonomous Kurdistan Region result in violent clash-
es and terrorist attacks frighten the population. Moreover, the conflict 
in neighbouring Syria caused a great number of refugees to flow into 
Iraq, opening a humanitarian crisis in the Kurdistan Region.

Economy

According to the International Energy Association, Iraq may become 
the world’s second-largest oil exporter by the mid 2030s, reaching 8.3 
million barrelsper day and accounting for 45% of the growth in global 
output. The IEA predicts that Iraq is likely to gain almost US$5 trillion in 
revenues from oil export over the period to 2035, an annual average 
of US$200 billion. 

However, the oil sector growth is not enough to take the country out 
of the stagnation and damage caused by years of war and destruction. 
One of the main problems is the low diversification of the economy, 
due to several factors such as a large public sector, employing about half 
of the labour force but affected by poor governance and regulations, 
and public spending on construction, transport and the limited agricul-
tural sector depending much on oil revenues. Non-oil activities, on the 
other hand, account for only 46% of the economy. 

The high unemployment combined with a difficult environment for pri-
vate enterprises also pose a challenge to the immediate growth pros-
pects. Although both poverty headcount ratio and national poverty 
have declined by around 4% in the period 2007-2012, the reduction 
hasn’t spread equally all over the country. 

After 35 years of conflicts, Iraq faces continued emergencies that com-
plicate focusing on long-term strategies that might turn the country 
into a modern and stable economy. Security issues have so far dis-
couraged many investors, despite the positive signals coming from a 

sustained GDP growth that is projected to continue over the next 4/5 
years, even if too much dependent on oil exports. A major issue is the 
lack of adequate infrastructures, many of which have been destroyed 
during the wars, and are now being rebuilded, although at slower than 
desired pace, and the widespread corruption that makes it difficult to 
enforce new rules to liberalize the economy.

Nevertheless, after a recent meeting between a team from the Inter-
national Monetary Fund and Iraq’s minister of finance and central bank 
governor, statements were issued that cast a positive light on the future 
economic prospects for Iraq, despite the several drawbacks. According 
to the IMF’s prudent estimate, Iraq’s economy will grow by 6% during 
2014, mainly led by exports of 2.6 million oil barrels per day. However, 
budget deficit increased last year by 6% and the current government 
spending plans for security, social assistance and pensions arose some 
concerns about the ability to contain public spending over the long 
term. Moreover, concerning the ongoing financial reform, the IMF stated: 
“Central Bank of Iraq is pressing ahead with the improvement of its 
operations and the reform of the financial sector by preparing new 
central bank, commercial bank, and anti-money laundering/combating 
the financing of terrorism legislation, and introducing a new payment 
system. However, more needs to be done by the government and the 
central bank to restructure the large state-owned banks, and leveling 
the playing field for private banking sector, gradually increasing their 
access to government business. more efforts are needed to restructure 
the large state-owned banks and introduce measures that easen up the 
access of the private banking sector.”

From a general perspective, Iraq offers indeed a very challenging en-
vironment, but also promising opportunities for the future. The FGM 
report “Two sides of the same coin” highlights that in the last decade 
Iraq has tripled its oil production and posted around 10% GDP annual 
growth rates, while in the past three years the market capitalization of 
its stock exchange has nearly tripled. 

The report cited several banking institutions’ remarks and figures to 
support the claim for a greater confidence in Iraq’s potential, such as:

• Iraq central bank: expected 9.4% annual growth in GDP to 2016;
• Bank of America Merrill Lynch: the economy could triple in size by 
2024;
• CitiBank: Iraq could become a US$2 trillion economy by 2050, as the 
country becomes one of the largest oil exporters worldwide.

These forecasts may well seem a little too optimistic, but the trends 
recorded between 2003 and 2013 account for at least part of such 
positive outlook: 

• Population has risen from 27 to 34 million (29 of which are mobile 
phone users)
• Nominal GDP has grown from US$12 billion to US$225 billion
• GDP growth rate went up from -41% to 9%
• GDP per capita has grown tenfold from US$500 to US$5,000
• Net foreign reserves have grown from US$5 billion to US$80 billion 

*At the moment of writing this article, parliamentary elections are under-
way in Iraq. The future decision of the newly formed government will impact 
on the economic outlook and cannot be taken into account in the present. 
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focus

Ancient glazed tiles from the gates of ancient Babylon (Iraq) depict a lion.
oversnap / istockphoto
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The healthcare system

Once able to provide free health care and send medical graduates 
training in Europe, in over 30 years the country has seen its healthcare 
infrasturcture compromised and resources largely drained by wars and 
sanctions that had a devastating impact on the whole healthcare sys-
tem. Already at the time of the 2003 invasion, the health system lacked 
equipment, drug supplies, infrastructure and trained workforce. During 
the 2003-11 occupation period, the US$53 billion spent for assistance 
schemes were effective only to a limited degree due to the absence of 
clear and coordinated long-term strategies.
The challenges faced by the Iraqi healthcare system are diverse and 
affect almost all sectors, from financing through delivery to outcome 
assessment. The system is organized on a provincial basis, with a Direc-
torate of Health for each of the 18 governorates (two for Baghdad), 
overseeing the health districts at the lower level, while Kurdistan has a 
separate Ministry of Health. Weak governance and fragmentation have 
been the main cause for the failure of many health programmes, even 
if externally supported by the international donor community that has 
a strong presence in Iraq.

Critical issues of Iraq’s healthcare system

• Migration of skilled health workers and young graduates into other 
countries combined with a dual practice model (doctors run private 
practices along with their work in the public facilities) lead to the un-
availability of adequate health staff in public sector facilities.
• Private healthcare is neither supported by widely implemented poli-
cies nor availability of health insurance, and plays a limited role.
• The system is still centralised and focused on hospitals and clini-
cal treatment rather than primary care, despite national development 
plans aimed at developing primary healthcare; major investments con-
tinue to focus on secondary and tertiary healthcare.
• Unequal distribution and shortage of health facilities and workforce 
among the governorates and between urban and rural areas, with the 
latter more deprived of basic health needs.
• Communicable disease outbreaks continue, but non-communicable 
diseases have become the largest threat. Moreover, the long-standing 
conflict resulted in over 150,000 people affected by some form of 
disability or psychological disease, with insufficient resources for their 
rehabilitation.
• Financing for the health sector is low compared to the high number 
of facilities that need to be rebuildt or restored and the growing de-
mand for medical services propelled by unplanned population increase.

• Difficult management of water, electricity, sewage, disposal of medical 
and nonmedical waste, and pollution of the environment, also in conse-
quence of outdated or weak legislations.

Health statistics
Total population: 32 million
Life expectancy: 68.9 years for men, 71.7 years for women
Under 5 mortality rate: 39 per 1,000 livebirths
Infant mortality rate: 31 per 1,000 livebirths
Maternal mortality ratio 63 (WHO) / 25 (Ministry of Health)
Non-communicable diseases: diabetes 10%, hypertension 44%, 
overweight or obese adults 67%
Total doctors: 26,250 
Nursing professionals: 55,000
Number of pharmacies: 6,000
Total hospitals: 340
Public clinics: 2,331
Total number of beds: 41,600
Laboratories: 666
Sources: Naseba, National Investment Commission

Primary care - The Ministry of Health has designed a primary health-
care model based on family health services (mainly maternal and child 
health or environment issues) delivered in “health houses”. The next 
level is the subcentre, and then various types of primary healthcare 
centres equipped with delivery rooms and an emergency room, and 
some used as training centres. Of the over 2,300 PHCs, 375 are located 
in areas without access to hospitals, and 140 are fully equipped facili-
ties staffed with personnel trained through the USAID-funded Primary 
Health-Care Project. 

However, many other centres are are still inadequately staffed and 
equipped, therefore new PHCs are being constructed and about 10% 
of subcentres are being upgraded to PHCs in an effort to adjust their 
distribution to meet the health needs of the population. The shortage 
of qualified medical workforce and the high number of facilities and 
equipment in need of upgrading still limits the coverage of the family 
healthcare program. However, it is still an important step to improve 
the referral system towards secondary care facilities, since only about 
40% of the population has access to referral services to hospitals from 
PHCs. The referral process, in fact, needs to be addressed also at the 
tertiary level of care.
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According to the report “Health Services in Iraq” by Dr Khadum 
Al Hilfi, a pilot family healthcare project was launched in one of the 
poorest provinces, Missan, using health visitors to link households and 
health facilities. Patients’ health data were registered and computerised, 
to be kept on so-called smart cards, enabling mobile text messaging 
of prompts for required immunisations and clinic visits. The outcome 
showed that child immunisation coverage in targeted areas was greater 
than 90%.

Hospitals - Despite the renewed focus on primary healthcare, Iraq’s 
229 public hospitals remain the main provider of health services. Half 
of them is 30 to 40 years old, and the number of beds per population 
is low compared to regional average (13 beds per 1,000 population 
against 17/18). Baghdad concentrates the highest number of tertiary 
hospitals and facilities equipped with better technology.

The MoH has put in place several programs to build or re-equip hos-
pitals and operating theatres across the country. 75 new projects for 
general hospitals and specialty centres, as well as drugs and medical 
appliances factories have been established, according to the National 
Investment Commission. Among them:
• 18 health project contracts worth US$276 million will target nine 
provinces (Baghdad, Anbar, Babil, Najaf, Basra, Diyala, Ninawa, al-Muth-
anna and Wasit) and include: eight public hospitals, three specialised 
cardiac centre, one neurology and one cancer hospitals and primary 
care centres for women and children.
• US$60 million are destined to the construction of six new 400-bed 
hospitals in Anbar, Diyala, Wasit, Babil, Basra and Baghdad provinces.
• Anbar provincial council has awarded 465 service projects worth 
US$386.5 million to local and international companies. The projects 
include building hospitals, health centres and importing modern me-
dical devices.
• Baghdad’s Governor Ali Al-Tamimi has signed a US$360 million to 
build three hospitals in Baghdad: 400-bed hospital in Al-Hurriya, 200-
bed hospital in Al-Shaab and 200-bed hospital in Al-Fadhliyah.
• Two UAE-based companies will invest in the creation of a 58 million 
square feet city in Baghdad to accommodate up to 150,000 people, 
including a hospital and health centres, for total US$4.5 billion.

The complete list of projects is available online on the Commission’s 
website (http://investpromo.gov.iq).

Health workforce - The two major issues concernig Iraq’s health 
workers are the low number of doctors and specialists left after a 
decade of unrests, the drainage of new graduates due to migration, 
and the uneven distribution throughout the country. Before 2003 there 
were an estimated 32,000 doctors in Iraq, including those employed 
in teaching institutions. Many emigrated or were killed, and despite the 
average 1,500 to 1,800 new graduates each year, still around 25% of 
them leave after graduation, so the total number is now estimated 
at around 24,000. A large number of doctors are concentrated in or 
around Baghdad where 20% of Iraqis live. Other major concentrations 
are in the richest provinces as well as in Erbil and the Kurdistan region 
which was less affected by the violence and unrests shaking the rest of 
the country.

About 800 new dentists graduate each year from 12 public and two 
private schools. In 2008 were recorded over 3,500 dentists, but the 
National Investment Commission reported a total of 5,029 dentists 
in 2011.

Health expenditure - The fist national health account was only created 
in 2010; back then, Iraq spent about 8.4% of its estimated US$82 billion 
GDP on health, while external resources accounted for a tiny 0.8%. 
Per capita health spending was estimated at US$247 per person, or 
US$340 at purchasing power parity, a significant rise in two years from 
about US$118 in 2008. 

Government funding was mainly allocated to provide clinical services, 
while pharmaceuticals accounted for roughly one-third of the national 
health-care budget and administrative costs for around 2%. The World 
Bank expects the share of GDP allocated for healthcare to rise up to 
10% in 2014, but about 20-22% of the total health expenditure is now 
estimated to be out-of-pocket. 

Private healthcare sector

Since many doctors that work in public hospitals also work privately, 
waiting times in public hospitals are long. However, only a few Iraqis 
can afford to seek private treatment, also due to the lack of health 
insurance programs. Private healthcare is therefore paid for almost ex-
clusively by direct out-of-pocket payments.

There are 92 private hospitals and around 10,000 to 12,000 private 
clinics in Iraq. The exact figure is difficult to assess due to the under-
developed capacity of collecting information and statistics from health 
centres. At any rate, private clinics are available only to a minority of 
richer households, while most of the population can only afford to 
receive medical services provided by public facilities.

While the public system is expected to remain the backbone of general 
hospital care, private primary care clinics and specialty hospitals are 
likely to be the main target for private providers, also in the form of 
contracted services. More affluent urban areas will of course be the 
preferred locations where the private sector may expand. However, 
this requires an upgrade of the regulatory system that is currently too 
weak and fragmented. The absence of clear guidelines and of a national 
policy based on reliable information makes it difficult for the govern-
ment to go beyond the immediate effort to rebuild health facilities and 
restore at least the basic services on a national scale.

The government has envisaged to develop a social insurance system 
that would include universal health coverage. In time, this is expected to 
go along with a broader privatisation of services, but this will require a 
different employment system to separate the public and private sector, 
whereas doctors currently split their working time between the public 
services and the private practice.

Market profile

The launch of a considerable number of projects for new hospitals and 
clinics and for re-equipping existing facilities offers a significant oppor-
tunity to medical manufacturers. Local production is practically absent 
and the Ministry of Health is almost entirely dependent on imports to 
supply the necessary equipment and drugs. Over 2007 to 2012 medi-
cal equipment imports have grown by 40%. In 2012 medical equipment 
spending reached US$414 million and the growing trend is expected to 
continue.  As regards pharmaceuticals, spending is estimated to reach 
US$1.5 billion in 2014.
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Naseba’s “Iraq Health Report” underlines the commitment of Iraqi 
government to eventually privatize state owned enterprises, and to 
provide the existent and newly constructed healthcare facilities with 
advanced technology for diagnosis and treatment. The new develop-
ment plans will open the market to foreign direct investment especially 
in local manufacturing, considering the costs reduction benefits and 
better access to public procurement tenders.

KIMADIA, the State Company for Marketing Drugs and Medical Ap-
pliances, is in charge of importing and distributing pharmaceuticals, 
medical appliances, laboratory equipment, laboratory consumables, 
and medical equipment for all public health care facilities, with US$1.25 
billion budget recorded in 2011. According to Naseba’s report “Health-
care Opportunities in Iraq,” KIMADIA operates a central warehouses 
(Baghdad) and a local distribution chain of five governorate-based 
warehouses, with uncovered governorates supplied directly from Baghdad. 
17% of its procurement goes to the Kurdish Regional Government 
while 83% to the rest of Iraq.

Foreign companies interested in supplying public hospitals in Iraq typically 
partner with a “scientific bureau” in order to apply for tenders with 
KIMADIA. These bureaus act as distributors offering storehouses and 
sales force, with the largest ones providing coverage over most governorates, 
and sometimes also equipped with training centres. Partnership with 
scientific bureaus, or with any local representing company, is not man-
datory to participate in KIMADIA tenders, but these companies are the 
only authorised suppliers to private pharmacies, hospitals, and clinics, 
and they appear to be favored by KIMADIA. Therefore, establishing a 
joint venture with such partners is a preferred way to enter the Iraqi 
market. Once awarded the tender, companies are required to train end 
users on their technology and equipment.

After the success obtained by the Missan Governorate e-health system, 
the govenrment wants to expand the program on a national scale. 
Health IT technology will also be procured through KIMADIA tenders. 
IT equipment and solutions are also targeted to upgrade the outdated 
inventory management systems and to address the lack of an integrated 
national health information system.

There are no regulations on medical imports nor any requirements for 
qualification of dealers. Companies that may be interested in local manu-
facturing can apply to the National Investment Commission for support 
on licenses, land concessions, tax exemptions and market entry.

Sources:
World Bank, Iraq Country Brief, http://go.worldbank.org/45E7BO8KQ0 
BBC, “Iraq Profile” - http://www.bbc.com/news/world-middle-east-14542954
WHO-EMRO, “Country Cooperation Strategy for WHO and Iraq”, 2012 – 2017 - 
http://applications.emro.who.int/docs/CCS_Iraq_2012_EN_14959.pdf
IMF, “Statement by the IMF Mission at the Conclusion of a Staff Visit for Iraq”, Press Re-
lease No. 14/124, March 25, 2014 - http://www.imf.org/external/np/sec/pr/2014/pr14124.htm
FMG, “Iraq: Two Sides of the Same Coin” - http://www.fmgfunds.com/index.php/compo-
nent/content/article/3-news-en/322-twosides 
REUTERS, “Iraq five-year plan will attempt to diversify economy” By Raheem Salman, Sep. 19, 
2013, - http://www.reuters.com/article/2013/09/19/iraq-economy-plan-idUSL5N0HF0CE20130919
The Lancet, “Health services in Iraq”, Thamer Kadum Al Hilfi, Riyadh Lafta, Gilbert Burnham - 
http://www.ed.ac.uk/polopoly_fs/1.115933!/fileManager/Lancet%2520paper%2520Thamer.pdf
Naseba, “Healthcare opportunities in Iraq” - http://www.healthcareiraq.com 

Useful links:
Ministry of Health - http://www.moh.gov.iq/english/
National Investment Commission - http://investpromo.gov.iq 
KIMADIA - http://www.kimadia-iraq.com 
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market overview

The “basic 56” Principles for Startups
The following article features 12 of the 56 principles. 

56
Principles for Startups

basic
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14

15

16

17
18
19

Apply for Customer Awards
Whether you’ve developed a new service for the busi-
ness of your customers, or you are introducing a new 
product, unlike anything else, in the market — getting 

the recognition from a business award will surely increase your brand 
awareness. It is not so important if your award is small, because it will 
only mean an increase on the reputation of your company. Winning a 
local business award will also give your startup more legitimacy.

The Marketing Plane
Not only the big companies need marketing plans, also 
your startup needs one. I’m sure that you know the 
importance of a business plan, so a marketing plan will 
help you focus and decide where and how to spend 

your resources. A marketing plan could not guarantee your success, 
but what it will do is give you a guide that details how, when, and why 
you’ll carry out certain efforts. This is extremely important because it 
increases your chance for success. Not only that, the work you put into 
developing such a plan will help you better understand your business 
and industry.

Brainstorm
Before writing a marketing plan, consult your business 
plan. Review the goals you’ve set for yourself and look 
at the products/services you offer. How do your prod-
ucts/services benefit a potential customer? How do 

you differ from your competitors? What makes you stand out? Start 
with a brainstorming session to determine your selling point and think 
about what you hope to get out of your marketing efforts.

Identify Target Audience
Defining a target audience is essential before develop-
ing a marketing plan. Your products and services may 
appeal to a lot of people, but that doesn’t mean you 

should spend your time and money trying to reach everyone. Deter-
mining an audience can help you distribute what limited resources your 
startup has.

Consult your business plan
Anything you do to further promote your company 
should align with your original business plan. Before 
you decide to market your company, look at what you 

offer and figure out how it satisfies a need for your potential customers.

Research
Gather information from secondary sources! Your po-
tential customers, like the leads, are one of the exam-
ples of secondary resources.  If you can invest money, 
conduct some primary research. Use this research to 

determine how to define your niche.

Customer profile
At first you’ve to take the time to research, create 
a customer profile. This is an in-depth description of 
who your typical customer may be. It includes both 
demographic dentistry information—like age, gender, 

and location—and psychographic and personal informations, which 
offers insights regarding interests, hobbies, or behaviors. Both types of 
information are essential to gather early in the process of developing 
your marketing plan, because your seller force will be very interesting 
about this second area of informations...



In
fo

de
nt

 In
te

rn
at

io
na

l 2
/2

01
4 

46

flash news

20

21

22Find your customer
Take this step literally! Find out which social networks 
or apps your potential customers use. Which websites 
do they like? Determine everything you can about pos-

sible channels to reach your audience. Monitor and observe the envi-
ronment where your customers express their opinions... I could tell to 
you. After you’ve determined who is your potential customer, you have 
to prepare a campaign to evaluate whether you hit the mark in terms 
of targeting the right audience.

SWOT Analysis
Before you set your marketing efforts and investment, 
you need to know where you stand. A SWOT analysis 
is an assessment of the internal and external factors 

or issues a company is facing. SWOT is an acronym that stands for 
Strengths, Weaknesses, Opportunities, and Threats. Why is this step in 
the marketing process important? When you determine your market-
ing objectives, you need to make sure they are built on the knowledge 
you acquired during a SWOT analysis because the information can help 
dictate those objectives. If you learn during your research that there’s 
an untapped market that might be interested in your products or ser-
vices, you can be the first among your competition to reach out to that 
audience. Essentially, it helps you establish YOUR place in the market.
Don’t skip ahead for just a minute, the last part of the marketing pro-
cess.  You have to involve and to adjust your plan based on how your 
efforts have performed or the new information you have acquired. If 
you’re a brand new startup, that’s going to be essential because you 
might not be able to complete your SWOT analysis without some 
trial-and-error. Before launching your first marketing campaign, you can 
try to determine your SWOTs, but it all changes once you officially 
enter the market!

Set Objectives
The information you compiled during your SWOT 
analysis should help guide the development of your 
objectives. For example, if you determine that you have 

low customer retention, you can take this into consideration as you 
complete the rest of your marketing plan. You’ll know to focus some of 
your efforts on boosting customer retention.
Your objectives need to have several qualities: specific, measurable, 
achievable, realistic, time-sensitive. That means: 
Specific: write your objectives in a manner that is clear about what you 
would like to achieve.

SWOT
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Principles for Startups

basic23

24Measurable: It doesn’t matter which objective you set, you need to be 
able to verify whether you were successful. That means define each 
objective.
Achievable: this step is tricky. It’s about ensuring you have the resources 
to realize the objectives you’ve set. This usually means having the mon-
ey or people to support your objectives. As a startup, you might be 
short on both. Keep in mind what resources you have (or lack) as you 
develop your objectives.
Realistic: this might be one of the most difficult parts of developing 
objectives. You need to find the balance between challenging and ob-
tainable. In my experience, when beginning every startup it’s natural to 
have the drive and passion to grow the business. But, one mistake that 
the owners make is creating objectives that just aren’t possible. This can 
be discouraging. Reach high, but don’t set yourself up for failure.
Time-sensitive: for each objective, set a deadline. A Gantt diagram...

Determine Strategies and Tactics
How do you intend to achieve your objectives? What 
do you hope to accomplish with your objectives or 
with your strategies and tactics? It is actually better to 

explain! You’ll develop a strategy to tackle each objective, then decide 
on the tactics. This section is where you get into decisions whether 
you’ll choose to advertise, focus on engagement through social media, 
or run an email campaign or classical advertisement. Make sure that the 
strategies you develop and tactics you choose align with the objectives 
you’ve set, for example you Business Plan. In addition, make sure you 
put together specifics about how you’re going to measure all of your 
activities.

Finalize Budget and Timeline
Now try to put together the first association of points 
developed in this article. When you settle on the tactics 
you will use to market your company, you’ll be investi-

gating costs for various activities. Create a budget and timeline section 
that lists the name of each activity as well as the cost and budgeted 
time. As a startup, this section may actually be more focused on time 
and human resources. Regardless of the tactics you’ve chosen and how 
they’ll be funded or accomplished, lay out how much you plan to spend 
and develop a timeline. Having all this information in one place will help 
you revisit it in the future and reconcile how much time and money you 
planned to spend versus actual costs and time spent.

Would you like to contact the Author? Write to: ap@arianto.it
Antonio Pelliccia
Prof. Catholic University of Rome
Health Management 
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hot topic

Outlook on 
Emerging Markets
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A report released in February 2014 by Ernst & Young about Rapid 
Growth Markets highlighted some interesting figures from 25 emerg-
ing markets: Argentina, Brazil, Chile, China, Colombia, Czech Repub-
lic, Egypt, Ghana, India, Indonesia, Kazakhstan, Korea, Malaysia, Mexico, 
Nigeria, Poland, Qatar, Russia, Saudi Arabia, South Africa, Thailand, Tur-
key, Ukraine, UAE and Vietnam.

According to the report, a growing middle class is going to impact sig-
nificantly on these countries’ economies, although many of them suffer 
the consequences of political uncertainty and slowdown in exports to 
traditional trading partners among the more developed nations that 
are struggling with stagnation or low growth rates.

For instance, protests, conflicts and unrests have affected investors’ con-
fidence towards countries such as Nigeria, Egypt, Russia, Thailand and 
Ukraine. In other countries such as Brazil, India, Indonesia and Turkey, 
inflation and higher interest rates have slowed the pace of growth.
At any rate, growth in RGMs will increasingly be depending on do-
mestic demand rather than commodity exports, and a strengthening 
middle class is crucial to this shift.

EY estimates that by 2022 these countries will have a total of 200 mil-
lion households with annual income higher than US$35,000, a number 
that exceeds the US middle class. 80 million of them will be in China.

Estimated number of households with annual income over US$10,000 
by 2022:

• More than 220 million in China
• More than 15 million in Brazil and Russia 
• More than 10 million in Mexico, Turkey, India and Nigeria
 
As income rises, household expenses will no longer be limited to basic 
food, clothing and housing necessities; health and education spending 
will therefore increase accordingly, expanding the demand for afford-
able yet higher quality services.

Emerging markets forecasts

Chile: The healthy mining and services sectors are contributing to a 
continued growing trend on an year-on-year basis despite temporary 
slowdowns, while low inflation and a strengthening labor market sup-
port domestic demand. GDP is expected to grow by 4.3%, keeping the 
2013 trend (4.2%). Macroeconomic and political stability create favour-
able conditions for this rate to be maintained over the next years, but 
further investments are needed in core energy sector.
China: Strong industrial production and retail sales, and a recovery 
in exports in the last quarter of 2013 brought the forecasted GDP 
growth to 7.6% in 2013 and 7.3% in 2014. 

Economic reforms are going on especially regarding private partici-
pation in state-owned enterprises and the banking sector, including a 
probable lift of the 50% limit on private ownership in state-owned 
enterprises. Moreover, an improvement in property and social security 
rights for rural residents is expected by the reform of household reg-
istration and land.

Investment remains the key driver of growth, but domestic consump-
tion is gaining a relevant role. Over the next three years it is epxpected 
to keep GDP growth above 7%. The particularly strong concerns about 
environmental issues are also leading to a shift towards more sustain-
able productiona and consumption patterns.

While China improves its economic position, some neighbors such as 
Korea, Indonesia and Taiwan are still struggling with export contrac-
tions, but as the manufacturing sector expands, it contributes to an 
overall expectation of 6% growth in Asia this year.
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Czech Republic and Poland: As the Eurozone shows moderate recov-
ery signs, central and eastern Europe are in a good position to bene-
fit from their close trading ties. The majority of exports from Poland 
(53%) and the Czech Republic (63%) are directed to this area.
The Czech Republic has a strong banking system and is ready to gain 
from the stronger exports. Its economy is predicted to grow by around 
3% annually over the next three years. In the same period, Poland 
should score a slightly higher average rate (3.5%), after a 2.8% GDP 
increase expected in 2014 thanks to low inflation, rising consumption 
and strong economic fundamentals.

India: After almost a decade of more than 8% yearly GDP growth part-
ly fueled by foreign investment inflows, a slowdown has affected the 
economy reducing it by half, also in consequence of financial markets 
turmoils. During the last months of 2013 India’s GDP accelerated on a 
quarterly basis, resulting in an expected 4.9% growth in 2014. Despite 
the improved forecast, structural problems such as high inflation, large 
current account deficit and insufficient push towards liberalization re-
forms remain, making the economy vulnerable to capital outflows.
To prevent this, the central bank has introduced some measures to 
favour repatriation of capitals by Indians abroad, which has brough an 
estimated US$35billion back to the country, and to stabilize inflation 
and monetary policy.

Much more effort is needed to improve the business environment and 
reform the banking sector to improve access to credit for small- and 
medium-sized companies and poorer households. Other interventions 
needed are a further liberalization of FDI in some restricted sectors, 
improve the energy supply infrastructure and tackle the low and un-
even performance of the education system.

Indonesia: High inflation and current account deficit are weighing on 
Indonesian growth, which has slowed to 5.6% in 2013, a minimum since 
2009. However, both public and private spending are expanding and 
exports keep benenfiting from weak currency. In 2013, 40% of house-
holds earned more than US$10,000, but within a decade the share is 
expected to rise to 60%.

Mexico: Compared to other emerging markets, Mexico is scoring 
moderate growth around 1.3% in 2013 and forecasted 3.8% in 2014, 
boosted by strengthening external demand impacting on exports and 
manufacturing. Reforms are being implemented in several core sectors: 
fiscal system, energy, education, labor market and telecoms. The energy 
reform bill, in particular, is a key turning point as it removes the ban on 
private investments in the country’s oil, gas, electricity and petrochem-
icals sectors. All combined, the reforms are expected to rise growth 
outlook to 4% over the medium term.

Targeting emerging market consumers

In a recent article on the Huffington Post, Mr Tom Doctoroff (CEO of 
JTW Asia Pacific) highlighted some of the factors that influence con-
sumers behaviours in emerging markets. Among the listed factors there 
were:
• Relatively low protection of individual interests, both on the politi-
cal and economic side, and safety;

• Higher perceived value of big brands as indicating a status in usually 
deeply hyerarchical societies.
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These factors lead the author to define some elements to take into 
account for companies wishing to market their products in emerging 
markets. The most relevant one isthe trend to focus on mega-brands 
rather than stand-alone brands: the reassuring power of mega-brands 
is reportedly a main decisional factor for 79% of Asian and 61% of 
Latin American consumers in developing countries. These shares drop 
to around 40% in Western Europe or more sophisticated Asian econ-
omies such as Korea and Japan (original source: Roper Reports). Citing 
another survey by McKinsey & Company, the article points out that 
28% of Chinese consumers stick to previously used brands rather than 
trying new ones. Just to give a comparison, the correspondent share in 
the UK is reported at 16% and drops to 4% in Japan. 

One of the main reasons behind this behaviour is the higher confidence 
in the integrity of the manufacturing process in large-scale brands. Fur-
thermore, in many emerging markets a brand is not so closely identified 
with a specific category of products. Large conglomerate brands pro-
ducing a wide array of consumer goods and equipment are perceived 
as more efficient and also much more widely advertised in a context of 
high media costs. So rather than establishing several stand-alone brands, 
corporations are focusing on building single, comprehensive master 
brands awareness.

Another factor is the so called “value for money”, which implies a per-
ceived justification of higher prices related to better quality, but the per-
ceived value may be increased by adapting to local preference patterns. 
Composite multifunctional devices that ensure practical advantage are 
an instance of well-performing products.

When it comes to advertising, companies should take into account the 
different competitive environment, that points more to an influence 
on consumer behaviours offering new comprehensive post-sale or 
extra-sale experiences, rather than on establishing an objective supe-
riority over the alternatives. This is even more the case with the rather 
rational than emotional approach of emerging-market consumers to 
purchasing. Pragmatism is a key factor and it is influenced by several 
factors including after-sale service or assistance, persuasion arising from 
shared information and renown opinion leaders.

Source:
Ernst & Young, “February 2014 - Rapid-Growth Markets Forecast”-
h t tp : / / emer g i ngmar ke t s . e y. com/wp-con ten t /up loads /down-
loads/2014/02/1000759_RGM-Feb2014-OK-LR.pdf
The Huffington Post, “Emerging Markets, Consumer Insight and Business 
Strategy”, by Tom Doctoroff, posted: 03/04/2014 - 
ht tp : / /www.huf f ingtonpost . com/tom-doctorof f /emerg ing-mar-
kets_b_4893113.html
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flash news

UniCredit is one of Europe’s most prestigious commercial banks 
with strong roots in 17 European countries operating with a net-
work spanning 50 markets, including more than 9,000 branches.

The group  benefits from a strong European identity and has always 
sustained a strategic development plan focusing on innovation in order 
to provide rapid and efficient responses to its customers using all the 
means offered by technology to best meet their needs.

In adherence to this philosophy Unicredit every year sponsors an ini-
tiative to award the best Italian companies which stand out for their 
special approach to innovation and research. The prize “OK Italia” as 
it is called, is a very prestigious business award given to Italian man-
ufacturing companies, not just belonging to the dental sector, in recog-
nition of their outstanding achievement in International Trade. Business 
Enterprises and  generational transition was selected as core theme for 
2013 edition.

Protagonists of the event only family-run Companies, (corresponding 
to about 80% of the Italian entrepreneurial context), for  which the 
passage from father to sons has revealed the potential of the company 
and has enabled  the consolidation  and the successful business take-off.  
MEDESY is among the 7 best Italian companies awarded by UniCredit 
where the passing of the torch has turned into a winning recipe creat-
ing effective formulas to innovate, revive the business, regain competi-
tiveness and expand to new market areas. 
Great joy and enthusiasm in the team Medesy for this acknowledgment 
as featured in the words of Claudio Ghezzi, CEO and President of the 
company. 

 “We are delighted to receive the UniCredit Prize “OK Italia” because it 
rewards us for having always focused on craftsmanship and innovation. We 
have always pursued the best solutions to meet the needs of the market 
and thanks to the constant dedication of my family and all my staff over 
the years we have managed to maintain a high standard of quality much 
appreciated by our customers and more. This award gives us the right mo-
tivation and adds new enthusiasm, this is what we truly need to continue 
our business”.

Medesy is awarded the Unicredit OK Italia prize

UniCredit is one of Europe’s most 
prestigious commercial banks with 
strong roots in 17 European countries 
operating with a network spanning 
50 markets, including more than 
9,000 branches.
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Medesy was selected and awarded the ok prize for more than one 
reason, but let’s discover the remarkable and distinguishing features 
which enabled Medesy to be retained among the seven top winners 
of the prize. A third generation family company located in Maniago, the 
knives district of Italy famous worldwide for its centennial tradition 
and know-how in the manufacture of blades and cutting tools of the 
finest quality.  Claudio Ghezzi together  with his daughter and son 
have truly succeeded in combining the great treasure left by the skilled 
artisans and craftsmen of the past with accurate technological research 
aiming at obtaining the production of high quality dental and surgical 
instruments. The company perfectly represents the fusion of 600 years 
of specialization of the great smiths’ art with pure innovation. 

This heritage and this background are the pillars and strength as well 
as the engine of Medesy production where each single instrument is 
the perfect combination between artisanal expertise and technological 
approach. The company management has indeed been able to exploit 
the artisanal competence locally available and to specialize on the de-
velopment and manufacture of surgical instruments whose added value 
is the expression of the artisanal culture and a strong investment in 
innovation and research, a concept completed and reinforced also by a 
constant cooperation with university centres and leading professional 
figures of the dental environment. 

Staying anchored to the values of the past but also oriented to the 
future, Medesy has adopted modern means of marketing and commu-
nication which facilitate the development of better relations and close 
partnerships with its customers. Special attention is placed on enhanc-
ing the image of the product both with frequent targeted promotions 
as well as by presenting its trademark in the most important interna-
tional dental congresses Thanks to the new communication strategies 
and to the continuous launch of new products MEDESY is considered 
one of the most dynamic Companies in the dental field, fast-reacting to 
the demand for innovation and for superior quality standards. 

The huge investments on last generation technological machineries 
as well as the opening of a new production factory prove the great 
ambition and strong will of Medesy Management to keep on improv-
ing the Quality Standard.

Nowadays Medesy is firmly present and appreciated in more than 105 
international markets for the excellent quality of its products refined 
in all the details, from a technical point of view and in terms of de-
sign. The entire Medesy team is daily committed to provide not just 
the best quality products but takes pleasure in looking after all its 
customers with a personalized attention and punctual pre and post 
sales-service.

Medesy R&D department is committed to the realization of new in-
struments and testing new materials with the purpose of improving 
and facilitating the techniques and the daily tasks of dental practitioners. 
More than 2.400 instruments, some of them covered by an interna-
tional patent, are now successfully on the market proving that Mede-
sy commitment on innovation is the right formula to better fulfil the 
needs of modern dentistry and to achieve at the same time positive 
business results. 

In line with this strategy a new company has been created, Mede-
sy Engineering, whose specific and unique mission is innovation and 
has already produced extraordinary results. The most recent and re-
markable is Exomed™  an instrument which allows the extraction of 
teeth and roots with minimal trauma, a patented device revolutionary 
for the huge advantages and benefits which no other extraction tech-
nique can offer today.  

Exomed has been experimented for about 3 years and submitted to 
several clinical tests before being considered suitable for a final 
market presentation. It has been tested by dentists and pro-
fessors of various international universities and the feedback 
has been unanimous everywhere: Exomed is a real break-
through. 

The future and objectives of Medesy are openly conveyed 
and summed up in the words of CEO Claudio Ghezzi:

“We have achieved great and important goals so far, we 
are proud of these results but we are deeply convinced 
that we still have many other more to attain and the whole 
team is already working hard for this. A company is not 
a virtual entity, it is something more complex and made 
of human beings actively contributing to the company life. 
We have a strong and motivated team that adds passion 
and dedication on each daily task and  without any doubt 
this is the key-ingredient to our success!”

Visit our web sites:
www.medesy.it
www.exomed.it



CEDE is the standout event on Poland’s dental calendar. 

It has become not only a European exhibition, but also a scientific-
training “gathering” for dentists, technicians, dental assistants and 
students keen to keep track of the latest developments in their field. 

CEDE hosts the Congress of Dental Teams and numerous lectures, 
courses and demonstrations organised by exhibitors and professional 
organisations, all of which ensure participants access to the latest, alre-
ady proven advances in science that can be applied in dental practice. 
CEDE is a place where dentists, dental technicians, assistants can see 
and touch the most up-to-date medical techniques and technologies, 
or hear the best and most assured lecturers and specialists in the field.  
You can shop on the internet, listen to lectures on tape or online, and 
read articles without leaving your home. But they are no substitute for 
personal contact with a lecturer, a salesperson, a creator, a demonstra-
tor.... none of the most state-of-the-art communication technologies 
available can replace the opportunity to try out for yourself and test 
dental equipment, materials and tools before deciding whether to buy 
them. 

Such an opportunity is only available to us through exhibitions and aca-
demic-training sessions/gatherings. And what about  “extracurricular” 
activities, i.e. the chance to take part in wonderful social events? ....no 
television or radio can replace that. Therefore, attending CEDEis a must 
to visit event for many reasons, to mention just a few:  a convenient 
platform for exhibitors, comfortable conditions for visitors, professio-
nally organised events, computer facilities, digitalisation, road access, 
parking facilities, a large number of excellent exhibitors,  many leading 
manufacturers, high-standard conference  facilities, countless excellent 
lectures, courses, demonstrations – a warm, friendly atmosphere and 
social events…  

Testimony to the standing of this “feast of dentistry”, is  the growing 
number of participants, both in terms of visitors (13,492 in 2012 and 
13,769 in 2013), as well as in terms of those attending the Congress of 
Dental Teams: 1,250 participants in 2012 and 1,349 in 2013. And what 
will 2014 bring? Participants will still enjoy a free entry card to the exhi-
bition, an exhibition app for mobile devices, access to an expanded Test 
Zone and Speakers’ Corner, as well as to a new exhibition pavilion, lec-
tures delivered by leading Polish and foreign lecturers, come-together 
free evening concert on the exhibition patio and many, many other 
important local attractions. You simply cannot miss CEDE 2014

For more information visit: www.cede.pl
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Review of the 19th Dental South China 
International Expo 

The 19th Dental South China International Expo 2014 was suc-
cessfully held in Guangzhou from March 6 to 9. With an exhibition 
area of 43,000m2, it has attracted 821 companies from 26 countri-
es and regions as well as 45,285 dental professionals from around 90 
countries and regions. Over 120 wonderful forums and seminars have 
been held, sharing leading technologies and management skills.

The grand show has ushered in four exhibition groups this year respec-
tively from German, Korea, Taiwan and Nanhai, Foshan. The four pavi-
lions featured regional dental products and advanced dental technolo-
gies, drawing attention from many professional buyers. Embodying the 
global top-class dentistry, the German Pavilion even debuted with an 
exhibition scale of 1,200m2.

Besides pavilions, other exhibitors showed to visitors dental products 
of all categories, including dental furniture, dental equipment, dental 
device, dental materials, pharmaceuticals, oral care products, denture, 
dental management software, dental teaching models as well as com-
munication and office systems. They presented their new products and 
advanced dental technologies to professional buyers at the show, indi-
cating the latest development trends of dental industry.  

Over 100 Conferences and seminars have been held concurrently with 
the expo. Top experts from the USA, Germany, Japan, Korea, Italy, Por-
tugal, Mainland China, Hong Kong and Taiwan have been invited to give 
lectures on cutting-edge achievements in dentistry. More than 7,000 
dentists and relevant management personnel are attracted to attend 
the three-day seminars. The ADA Education Day and Training Wor-
kshop on Dental Technology for ASEAN Countries were successfully 
held again, promoting cross-regional Exchange. 

The next Dental South China International Expo will be held in 
Guangzhou from April 5 to 8, 2015. 

Welcome to pay close attention to www.dentalsouthchina.com 
for more information. 

Dental South China 2014
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Over 25 million $ trade volume in CNR IDEX! 

Being the 3rd biggest fair of its industry worldwide, CNR IDEX - 
Istanbul Oral and Dental Health Materials and Equipment Exhibition, 
was organized in CNR EXPO Fairgrounds Istanbul, 03-06 April 2014. 

CNR IDEX has been visited by 9.053 professionals predominantly 
dentists.  
Fast growing industry of dental and oral health of Turkey and as being 
the only exhibition held in Turkey, CNR IDEX Istanbul Oral and Den-
tal Health Materials and Equipment Exhibition, was organized in CNR 
EXPO Fairgrounds Istanbul, 03-06 April 2014. 

IDEX has been organized in cooperation with DISSIAD (Turkish Dental 
Businessmen Association) and CNR Ekspo Trade Fairs Inc, supported 
by KOSGEB where the latest Technologies in Dental Units and Chairs, 
X-ray Equipment, Oral Camera and Digital Radiography Devices, Im-
plant Systems are showcased.

Professionals visiting from 57 countries
The exhibition hosted 9053 total visitors of which are 718 foreign. 
Dentists, dental technicians, academicians, chief doctors and purchasing 
managers meet the latest technology products during the exhibition. 
The exhibition was visited from 57 different countries including Bulga-
ria, Germany, Kosovo, Bosnia& Herzegovina, Russia, Saudi Arabia, Iran, 
Montenegro, Serbia, Tunisia, Greece, Macedonia, Syria, Azerbaijan, Ka-
zakhstan, Iraq, Poland, Jordan and Lebanon. 
The exhibition has created a trade volume of 25 million $. The most 
prominent products were the filling material totally natural and good 
for life time long, cream that prevents cavities and the “Cavity Scanner” 
localizes cavities beforehand. 

Exhibitors from 13 different countries 
IDEX hosted 60 foreign companies as exhibitors from China, South 
Korea, Germany, Italy, Pakistan, Chinese Taipei, Israel, Hungary, Bulgaria, 
Georgia, Spain and UK.

We will be glad welcoming you again in CNR EXPO 
Fairgrounds, 7-10 April 2016. 

Idex 2014



The Preferred Platform for Success in Asia’s Dental Markets
Many other exhibitors were IDEM Singapore veterans returning to 
what is for them, a tried and tested platform for reaching their Asian 
client base.

Mr Eyal Milman, President and CEO of ADIN Dental Implant System, 
explained why his company had come to IDEM Singapore for the se-
cond time, “ADIN is a major manufacturer of implants producing more 
than 450,000 units a year and exporting all over the world but we were 
looking for a venue to introduce our products to more Asian markets 
like Indonesia, Malaysia, Vietnam and Thailand and IDEM Singapore was 
the logical choice. We produce a range of narrow implants which are 
designed to be suitable for the finer Asian jaw structure and everyone 
told us if you want to do more business in South East Asia we have to 
come to IDEM Singapore. I am glad we came, it has been very good 
and we have had lots of enquiries. We are already the number one 
brand of implants in India and we hope IDEM Singapore can help make 
us number one in South East Asia too.”

Domenic Arnz, Sales South East Asia, FONA was very happy to be 
back at IDEM Singapore 2014. “FONA came to IDEM Singapore for 
the first time in 2012 and it was good for us so this year we came 
back and we doubled the size of our stand. We also staffed the stand 
with regional managers from Vietnam, Indonesia, India, Korea, and the 
Philippines. We are very happy to launch several new exciting products 
like our new XPan 3D and the FONA 2000, which received lots of very 
good feedback and interest.”

Where East Meets West & East Meets East
The increase in the number of exhibitors, growth of attendee numbers 
by more than 8% and the increased representation from countries in 
the Asia-Pacific region such as Australia, Cambodia, Taiwan, Hong Kong, 
Korea, Japan, New Zealand, Myanmar and Sri Lanka, also highlighted 
another trend; IDEM Singapore, long considered the event where East 
meets West, is now also increasingly seen as the gathering point for 
different parts of the East to meet each other. 

This is certainly the case for Nobel Biocare Asia Ltd, veteran of many 
IDEM Singapore exhibitions, and back again this year. As their South 
East Asian Sales and Marketing Specialist, Mr Richie Leung put it, “As a 
major manufacturer of implants supplying much of Asia we simply have 
to be present at IDEM Singapore; everyone is here: all our competitors 
and more importantly all our clients and potential clients. We have had 
a good show, got to meet and treat our established customers, and of 
course introduce ourselves to new customers. And the special deals 
we offered just for IDEM Singapore also did well.”

The Eighth Edition of IDEM Singapore 2014 
was a Record-breaking Success 

This year’s IDEM Singapore demonstrated why it is Asia’s leading 
dental trade fair and scientific conference with record breaking num-
bers of exhibitors, conference tracks and attendees. 

IDEM Singapore 2014 saw more than 500 exhibitors from 38 countries 
showcasing the latest innovations in clinical dentistry, dental techno-
logy and patient care across every segment of the dental market, co-
vering restorative and preventive treatments, surgical procedures and 
equipment, orthodontics, endodontics, periodontics and laboratory to-
ols. The IDEM Singapore trade fair was the largest staged at the Suntec 
Singapore Convention and Exhibition Centre since it was refurbished, 
and the first ever to fill both floors of exhibition space covering 16,000 
sqm. The trade fair and conference welcomed 7,842 participants from 
61 countries over three and a half days.

ESRO the Swiss manufacturer of dental care products, at IDEM Singa-
pore for the second time, had an excellent experience according to 
their General Manager Mr Patrick Sutter, “IDEM Singapore has been 
excellent for us. We came from Switzerland to build contacts in Asian 
markets. We’ve made some good contacts and had some good con-
versations. Every contact and every discussion has been fruitful. We do 
not sell direct here from the fair so the results will be afterwards, but 
we are positive there will be good results. We will definitely consider 
coming back.”

A Launchpad for New Products in Asia
IDEM Singapore is increasingly seen as the gateway to Asia for dental 
manufacturers and distributors wishing to break into Asian markets and 
this was reflected in the high number of first time exhibitors; 170 or 
30% were new to IDEM Singapore this year. 

First time exhibitors, Prophytec from France, brought several unique, 
patented products to IDEM Singapore to look for distribution part-
ners in the Asia-Pacific region. Emmanuel Guigon the Commercial and 
Export Manager reported, “We have had a lot of interest from Asian 
dentists who have not seen our products before. The dentists were 
very impressed but we are not selling products at the exhibition, we are 
really here to meet possible distribution partners for Asian countries. 
We have had some interesting conversations with potential distributors 
but of course that is just the start of a process that might take months 
to settle.”

American company Aribex, part of the Kavo Kerr group, were also 
exhibiting for the first time at this year’s IDEM Singapore. “We had 
hoped to make it over for the 2012 show but were unable to make 
all the arrangements in time so we made sure we got here this year, 
Mr Marc Burrows explained. “We think the Aribex NOMAD handheld 
X-ray device could be the perfect product for many Asian dentists and 
IDEM Singapore is certainly the perfect exhibition at which to meet 
those dentists.” 
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Takara Belmont Corporation’s Regional Manager, Mr Jackson Ang, said 
there had been plenty of interest in the company’s dental chair range 
and X-ray equipment. “We have been coming to IDEM Singapore for 
many years, it is like a window to all the neighbouring countries in the 
region and we use it to showcase our products to the many, many den-
tists that come here from all over South East Asia and beyond.”

Dr Tieng Chhnoeum, President of the Cambodian Dental Association 
was pleased with their association stand and thought IDEM Singapore 
was, “A very big event, a lot of people have joined. I see a lot of product 
displays; we saw a lot of new things we can’t find at home. There are so 
many participants; it has been a successful one. I am sure that I will try 
my best to come back for the next one.” The highlight for his colleague, 
Dr Yam Solita, President Elect, Cambodian Dental Association, was the 
networking opportunities, “Great networking for us at the association, 
a lot of exhibitors are also looking for agents in Cambodia so it’s good 
for us. We will be back next time and also try to bring dental students 
here.”

Illuminating the Future of Dentistry
IDEM Singapore 2014 proved itself to be not only a “must-attend” 
event for dental practitioners and professionals in the Asia-Pacific lo-
oking for the latest cutting edge technology and innovations in dental 
solutions and services at its trade fair but also a “must-attend” scientific 
conference.

The conference theme this year was “Dentistry - The Future Is Now” with 
the programme focusing on the future of dentistry, addressing the chal-
lenges and the procedural and technical advances in the various fields 
of dentistry. The extensive scientific conference ran for three and a half 
days, and featured 45 different sessions and 36 international speakers. 

Dr John Burgess, the Assistant Dean for Clinical Research at the Univer-
sity of Alabama at Birmingham, United States, knows all about the “The 
Future is Now”. He gave two well-attended and fascinating lectures on 
Vital Pulp Therapy, and Effective Efficient Tooth Coloured Restorations. 
There is still a long way to go in the field of vital pulp therapy but Dr 
Burgess believes it might one day revolutionise the way we do dentistry. 
“It is fascinating to think that one day in the not too distant future we 
might be able to repair a tooth with stem cells or even grow a living 
tooth for implant.” Dr Burgess thinks this is a time of wonderful oppor-
tunity for Asian dentists, especially those in South East Asia countries 
with rapidly expanding middle classes and a new generation of den-
tists to cater to them. “In the past, restorations were expensive, when 
we worked with metal-based materials that required lengthy, almost 
handmade processing. That put restorations beyond the reach of many 
people but today with ceramics and composite resins, and CAD/CAM 
imaging and milling technologies, they are both more affordable and 
affordable to more people.” 



SINO-DENTAL, the largest dental exhibition in China, is a benchmar-
king dental show, which enjoys high reputation both in China and 
around Asia. SINO-DENTAL 2014 will be held on June 9 -12 at China 
National Convention Centre, Beijing, China.

In the past two decades, Sino-Dental has strived to introduce and pro-
mote advanced technologies and products; to provide a platform for 
national and international dental companies to demonstrate images, be 
informed of market information, learn the advanced technologies and 
develop new products; to provide opportunities for the exhibitors and 
professionals to communicate and exchange experiences. Many of the 
exhibitors all over the world now regard SINO-DENTAL as their first 
choice in China for new products launching. And SINO-DENTAL has 
always been the most ideal business platform for business cooperation 
and potential market exploring.

In 2014, over 700 exhibitors from nearly 30 countries and regions will 
be participating in SINO-DENTAL. Companies from Germany, Japan 
and Korea will be attending as National Pavilions. The state-of-the-art 
technologies and products, as well as excellent Chinese products with 
competitive price and service, will all be showcased on this platform.
As the most influential dental exhibition in Asia-Pacific, SINO-DENTAL 
is expecting over 80,000 visitors from 90 countries and regions this 
year. Near 200 top-level academic seminars and workshops will be held 
during the exhibition period.

For many dealers, SINO-DENTAL has already become a one-stop so-
lution for product purchasing. To encourage more business activities, 
SINO-DENTAL has the special event of International Dealers’ Day 
for international dealers. International Dental Dealers Day will be held 
from 10:00-16:00 on June 10th in the International Dealers Lounge. 
Major Chinese dental manufacturers will introduce their products & 
services and we will provide free luncheon for this event. We would 
also provide free interpretation service for international dealers. We 
encourage our visitors to invite more international dealers or traders 
to SINO-DENTAL. We will provide free local accommodations during 
June 8-12 for the one who could invite a group of 20 or more dealers 
or traders to SINO-DENTAL.

Except for the great exhibition, we are sure you will enjoy the city a lot, 
too. Beijing, the capital of China, is no doubt one of the most popular 
tourist destinations in the world. As a historic city with glorious culture, 
and a perfect blend of ancient and modern, with a wide variety of 
famous tourist spots, Beijing’s attractions are second to none in China.

Looking forward to seeing you in Beijing this June!
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Another IDEM Singapore speaker, Prof Ken Hargreaves, the Profes-
sor of Pharmacology and Physiology at the University of Texas Health 
Science Center in the United States also enjoyed the event. “It’s been 
a very fruitful event; for my talks on Successful Management of Acute 
Dental Pain, Issues in Managing the Persistent Endodontic Infection and 
Regenerative Endodontic, I’ve met participants from all over the world, 
such as Cambodia, Korea, Japan, Indonesia, Australia and New Zealand 
and even from as far as the United Kingdom.”

It was not just the speakers that were impressed with the conference. 
Prof Tran Van Truong, a professor of odontostomatology from Vietnam 
was also impressed with the organisation of the event. “The exhibition 
and scientific meeting are very well-organised and there are many pe-
ople. I hope to be back.”

Addressing the Diverse Needs of the Modern Dental Team
The scientific conference also introduced new tracks this year to re-
present the diversity in today’s dental team including dental technicians, 
dental hygienists and therapists. 

Dr Yam Solita, President Elect, Cambodian Dental Association, was im-
pressed with the new tracks. “It’s really nice; there are a lot of program-
mes that’s different from before. They also have scientific programmes 
targeted for the whole dental team: for dentists, dental hygienists, dental 
technicians.”
Attendees of the new Dental Technician Forum were very positive 
about the new track. Mohd Khair Bin Abu Yamin, a lab technologist 
from Singapore, said, “It’s good and I learnt many news things; although 
I might not use the techniques in my work currently, I definitely think 
some if not all of what I learnt will be useful in the future.”
Elizabeth Witherington, a dental technician from Australia was also ple-
ased, “The Dental Technician Forum has been very informative. I look 
forward to more programmes for dental technicians in future editions 
of IDEM Singapore.”

Looking Ahead to 2016 and Beyond
Dr Kuan Chee Keong, President of the Singapore Dental Association 
(SDA) and Chairperson of the IDEM Singapore 2014 Committee, said 
“The Singapore Dental Association helps to promote the professionali-
sm of dentistry through our support of continuing education program-
mes like IDEM Singapore, with a world-class conference, to help the 
dental team keep up with advances in dentistry. Through our commu-
nity outreach and friendship with the various dental associations in the 
region, we hope to continue to spread the importance of continuing 
education and to increase the participation from the dental teams in 
Asia coming to IDEM Singapore.”

“As dental markets in the region continue to develop and reach out 
to embrace the globalisation of dentistry and the opportunities it pre-
sents, IDEM Singapore will continue to play a strategic role for its exhi-
bitors in facilitating that development and outreach. We will continue 
to strengthen IDEM Singapore’s position as the preferred platform for 
companies looking to launch new dental solutions in Asia, by continuing 
to bring in the key buyers from the region. We hope that IDEM Singa-
pore will grow to become not only a gateway to Asian markets but also 
a portal to the rest of the world,” said Mr. Michael Dreyer, Asia-Pacific 
Vice President, Koelnmesse. 

The next edition of IDEM Singapore will be staged from April 
8 – 10, 2016. 



Dental brands prepare for BDIA Dental Showcase 2014 

If you plan to visit just one dental event this year make sure it’s the UK’s 
largest. Rated the most important dental event in the UK based on in-
dependent visitor research, BDIA Dental Showcase will bring together 
the widest range of dental equipment, materials, products, technology 
and ideas to meet the practical requirements of the whole dental team 
when it opens its doors on 9-11 October at London’s ExCeL.

Already, with six months until the event takes place, almost 250 leading 
dental companies ranging from global dental brands to local suppliers, 
have booked to exhibit and are preparing to meet and share their 
expertise with every member of the dental profession.  

Simon Gambold, Managing Director UK & Ireland and Vice President 
European Dental Northern Region of Henry Schein says  “BDIA Show-
case is the leading event in the UK for dental team members looking to 
find out what’s new, make purchases, learn or network with colleagues 
and Henry Schein has been an exhibitor and supporter for many years. 
“Showcase plays a crucial part in our marketing calendar and is a hi-
ghlight of the year for our team.”

Alexander Breitenbach, Managing Director, NSK United Kingdom Ltd 
says “We have exhibited at Dental Showcase for many years and have 
always found it an excellent platform for our products and services.
“The calibre and number of delegates is exceptional, and the value it 
delivers is unmatched in the industry. Additionally, we have the reassu-
rance that many exhibitors are BDIA members who are committed to 
the long-term development of the industry.”

Each year, BDIA Dental Showcase attracts more members of the dental 
team than any other UK dental event. Busy dental professionals set asi-
de crucial time to meet and share ideas with leading manufacturers and 
suppliers of state-of-the-art products and services who are constantly 
innovating new solutions to benefit patients and practices. 
Peter Gowers, Managing Director of Panadent comments “BDIA Den-
tal Showcase is the biggest and best show, the footfall it generates 
provides us with the ability to meet and greet new as well as existing 
customers.

“Furthermore, as a specialist manufacturer, Dental Showcase connects 
us with the audience we are looking for, and so far is the only show to 
manage this in plenitude.” 
In addition to established leading industry players, BDIA Dental Show-
case plays host to an ever-increasing number of new suppliers each 
year, from the UK and internationally. 

Marcin Pakora, Managing Director of Lasotronix in Poland, one of a 
number of new exhibitors who will be attending the show in October, 
says “We are very positive about participating in BDIA Dental Showca-
se for the first time. We have decided to exhibit at this, the UK’s most 
important dental event to launch our Smart M laser system. There is no 
comparable laser system currently offering the same versatility for soft 
tissue in the UK dental market.”

Don’t miss out on the UK’s premier dental exhibition – save the date 
in your diary and visit www.dentalshowcase.com for more information.
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Register now for BDIA Dental Showcase 2014

The most highly anticipated dental event of the year, BDIA Dental 
Showcase has officially opened registration for 2014. This year’s event 
will be held on 9-11 October at ExCeL London. 

BDIA Dental Showcase is the ultimate place to explore the latest 
technologies and equipment in the UK dental industry, meet face to 
face with friendly experts on more than 350 exhibition stands and 
listen to keynote speakers sharing their expertise on the latest issues 
facing dentistry.

By registering and visiting the exhibition you will have direct access to 
today’s dental innovators and can rest assured that the widest selection 
of dental products, equipment, technologies and services from global 
brands to newcomers will be on display, ready for you to test and trial 
for your practice, laboratory and patients.

BDIA’s Executive Director Tony Reed said: “BDIA Dental Showcase 
plays a vital role within dentistry bringing together the industry and the 
profession to share ideas and expertise. 

“With an increasing number of counterfeitand non CE-marked dental 
products in the marketplace, it is becoming even more important for 
the dental team to know the source of their dental equipment and 
products to ensure that all parties are protected. 

“BDIA Dental Showcase is the perfect opportunity for busy dental 
professionals to form relationships with suppliers face to face and make 
informed decisions about the companies with whom they wish to con-
duct business as well as to engage more widely with colleagues and 
industry leaders.” 
Don’t miss the dental event of the year! BDIA Dental Showcase is free 
to attend, but a £10 on-the-day entry fee will be charged to visitors 
who do not register in advance. 

Register now, it’s easy:
Online: www.dentalshowcase.com
Phone: 01494 729959
Text: Your name, postal address, occupation and GDC number to 
07786 206276  
Email: register@dentalshowcase.com

BDIA Dental Showcase 14



AGE Solutions is always open to partnership 
opportunities for distribution of its solutions, 
www.maestro3d.com. We are looking for dealers 
for our CAD\CAM software\hardware products. 
If you are interested in establishing a part-
nership for the distribution and servicing of 
Maestro3D’s solutions, please contact us. 
AGE Solutions S.r.l.
Via Rinaldo Piaggio, 32
56025 Pontedera (Pisa) Italy
Tel: +39 0587274815
Fax: +39 0587970038
www.age-solutions.com
www.maestro3d.com
info@age-solutions.com

••••

Au-Shaw Dental Productions Inc. Can help 
your manufacturing company sell into North 
America.We have a professional organized 
sales-network, marketing and advertising in 
place ready to promote you through the dealer 
network. Please contact us at:
aushaw@primus.ca or 1-647-298-7429 
1-888-886-1808

••••

B&L Bio Tech is an innovative dental com-
pany who manufacturer’s the highest quality 
dental products. Our specialty is in endo-
dontics. Innovation and excellence are our 
key goals in all of the products we produce. 
We are seeking distributors who are serious 
about marketing excellent products in your 
respective country. Please visit our website 
at www.bnlbio.com or contact Mr. Bruce D. 
Shefsky at bdshefsky@bnlbio.com
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business opportunities

Business 
Opportunities
Classifieds

Do you want us to publish your ad
in the next issue of INFODENT?
Submit a text of max 50 words by e-mail: 
info@infodent.com

* free of charge for distributors

• Looking 
 for distributors

Whip Mix Corporation is a worldwide 
leading manufacturer of gypsum, investment, 
porcelain furnaces, articulators, mixing 
equipment and other lab products. We are 
looking for dealers who help us expand 
into the market and especially in the 
following countries: Finland, Rumania, 
Serbia Montenegro, Croatia, Bosnia, 
Herzegovenia, Slovakia, Macedonia, 
Malta, Moldova, Luxembourg, Poland, 
Hungary, Russia, Ukraine and Indonesia.
Contact: mailbox@whipmix-europe.com 
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Dental Equipments
Instruments at affordable price 
Contact: 
bluedentindia@gmail.com
www.bluedentindia.in 
Mobile +91 9884698096

••••

We are a dental equipment sales and 
service company based in Melbourne 
AUSTRALIA and are looking for a new 
brand of Dental Surgery Equipment we 
have a fully established showroom and 
workshop. We are a long established name 
in dentistry and are looking to broaden 
our presence in the Market. Please note 
we are trading out of Midmark and looking 
for replacement to complement the rest 
of our Products. (Melag,Cattani,Durr, NSK, 
MK-Dents, Sorodex.)

••••

Portuguese Company, is looking for reliable 
distributors world wide. BIOBONE  Synthetic  
Bio material  Several  awards  Excellent 
Product. 
For more info: 
Geral@cpmpharma.pt 4420-356 
Gondomar
Telef: 224638537 / 224671569  
Fax: 224647330
www.cpmpharma.pt  
skype: cpmpharma

•••• Efficiency in your hands
Micro Diamond Technologies Ltd.

www.mdtdental.com  |  info@mdtdental.com

Made in Israel

 

FG Diamonds in Innovative Magnifying
Color Coded Packaging with Tamper-proof Seal

SafeShank®

Genuine                  logo
Proof of Original Quality

5 Multi-use FG diamonds in the original color coded box

with magnifying bulb
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business opportunities

We want to be distributors for Dental materials 
and dental devicesFor the companies that wish 
to have a Distributor in Saudi Arabia. We are 
seeking for that Specifically dental materials 
and dental devices. 
Establishment IbnAamer
Saudi Arabia - Medina
PO Box 42 Zip Code 41411
Phone 00966553300339
www.ibnaamer.com
mralharbi@yahoo.com

••••

We are European producers of material for 
dental laboratories with high quality pro-
ducts. Our main products are dental alloys, 
investment materials, stones, equipment.
We are looking for distributors in regions: 
Latin America, Asia, and Middle East. 
INTERDENT d.o.o.
Slovenia
Tel: +386/ (0) 3 425 62 00
E-mail: info@interdent.cc
www.interdent.cc

••••

LITEMEDICS is the affordable right choice of  
diode dental laser for the market distribution.   
Entirely made in Italy, by a well-known manu-
facturer, LITEMEDICS is the perfect brand for 
your distribution. For more info please visit 
our web-site  www.litemedics.com and con-
tact us at info@litemedics.com

••••

The company MARIOTTI & C, founded 
in Forli Italy in 1973, is one of the leading 
manufacturers for Implant Motors, Surgery 
Piezoelectrics, Lab Micromotors and Milling-
Machines. All high quality products capable of 
meeting all specific requirements in professional 
field and for training course. For more details 
please visit our web-site and contact us: 
MARIOTTI&C SRL, Forlì, Italy
info@mariotti-italy.com
www.mariotti-italy.com

••••

Medirel serves as the export and marketing 
office for La Maison Dentaire. This com-
pany manufactures specialized products for 
endodontics. More than 60 million patients 
worldwide have at least one root canal filling 
with Rocanal.We are looking for new distri-
buting partners in other countries.

••••

We MODFIT CO. provide
1. Latex exam glove
2. Face mask
3. Mixing tip
4. Micro brush
5. Curing Light
6. Intraoral Camera
7. Prophy mate (Powder)
8. diamond & carbide bur
9. endo file
MODFIT CO, Apparatus, Disposable items, 
Material (3M/DENTSPLY composite, resin, 
bonding.etc). For details, please contact 
Michael Wang
E-mail: hariden2000@gmail.com.

••••

Baolai Medical professionally designs and ma-
nufactures piezo ultrasonic scaler. We’re the 
first one launching ‘No cracking’ aluminum alloy 
detachable handpiece and ‘No consumables’ 
auto-water supply scaler in the world. We 
offer OEM/ODM service for world famous 
brands. For more details, please contact us: 
info@booool.com
www.booool.com
Tel: +86 771 381 5998

••••
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••••

We are producer of the most innovative 
and the most efficient dental nano gel for 
the treatment of any oral lesion or oral 
wound. Our presence on the world market 
from day to day is much stronger. We are 
in expectation of Your email for starting of 
the mutual cooperation.
NanoCureTech, Seoul - South Korea
email:nanocuretech@gmail.com
www.nanocuretech.com

••••

U.S. manufacturer seeking distributor-part-
ner in many countries.  Pemaco Inc. is a 30 
year old company making a complete line 
of excellent quality gypsums types I to V, 
waxes, duplicating & separating materials, 
abrasives, and ultrasonic cleaning solutions.  
We develop products and solve problems 
on all continents.  Add to your line and 
profit.
Pemaco Inc.
2030 S. 3rd StreetSt. Louis, MO 63104
Phone: 314-231-3399
Fax: 314-231-4484
Website: www.pemaco.us
Email: pemaco@pemaco.us

••••

Qplusdental is your top source  for high 
quality  dental rotors and turbines ìMa-
de in Switzerlandî Contact us at www.
qplusdentla.com

••••

S I M P L I F Y I N G   D E N T A L   M O T I O N

Via del Pescinale, 77 - 50041 Calenzano (FI) - ITALY
m +39 055 8825741     | +39 055 8825764

info@teknedental.com    www.teknedental.com UNI CEI EN ISO 13485

for piezo-electric scalers

• High quality 
and reliability

• Ems® or Satelec®

compatibility
• Fully compliant

with ISO 7153-1
and ISO 10993-1
Standards

• 100% 
Made in Italy

Pubb INSERTI 118x240 uk 14_1  23/04/2014  09:58  Pagina 1
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business opportunities

Quatro’s iVAC TM and iVAC-TWIN TM dust 
collectors are specifically designed for use 
with die-stone, gypsum, plaster, sand, alumi-
nium oxide, glass beads, fine Zirconium dust 
and CAD/CAM milling. A built-in slide and 
glide “COLLECTOR” accumulates and sto-
res up to 27 liters in the iVAC and 38 liters 
in the iVAC-TWIN (twin motor high volume 
model). Both the iVAC and iVAC-TWIN 
feature high capacity (FCS) filter cleaning 
systems which provide 100% self-activating 
fully automatic hands-free filter cleaning. For 
additional information contact: 
WORLDENT 
(Quatro export sales & marketing rep 
group)
E-mail: worldent1@aol.com
Fax: +1 954 340 4992

••••

We are interested in importation of the following 
Dental Materials: 
Alginate Impresion Materials 
Lidocaine HCI 2% with Epinephine 1 100 
000 1.8ml Cartidge 
Nano Hybrid Restorative Materials 
Glass Ionomer Cement 
Zinc Phosphate Cement
Dental X-Ray Films 30x40cm Kodak Type 
100/150Pcs Box 
Dental Ni/Cr Alloy for Ceramic 
Dental Disposable Needles Inches Type 
Surgical Wires for fixation of Broken Jaw 
Modelling  Wax
Root Canal K-Files
Absorbent Paper Point 
Gutta Perchar Point
Orthodontic Materials 
We look forward for the publication and 
copy of the Edition.
Rapola Nig Enterprises13a Egunjeimi Street 
Dugbe Alawo Ibadan Oyo State Nigeria
Attention Saka Kolawole Olashinde
Telephone 234-08034173559

••••

Dynamic Abutment Solutions is an inno-
vative company of dental sector who ma-
nufactures an exclusive prosthetic solution, 
the Dynamic Abutment which allows the 
correction of implants bad positioned with 
a freedom of movement from 0∞ to 28∞, 
and angled screws to resolve angulations in 
Cad-cam milled structures. We are looking 
for distributors in many countries. If you are 
interested in the distribution of this solution, 
please contact us. 
Dynamic Abutment Solutions
Phone +34973289580
Email das@dynamicabutment.com
Website: www.dynamicabutment.com

••••

US MEDLINK offers a wide range of high 
quality, low-cost dental equipment, parts and 
tubing made in USA.   Since 1996, we have 
been serving well-known dental manufac-
turers and distributors worldwide.  Please 
contact us for product information and ca-
talog.
sales@usmedlink.com
www.usmedlink.com 

wecare
for your business
www.infodent.com • info@infodent.com

INFODENT Srl • Rome, Italy •  Tel:+39 0761 352198

Visit as at
Sino Dental

Booth 
Y27,Y28,Y29

Infodent.indd   1 12/05/14   15:38
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Alazizi Trading Est work in dental field 
from 1997 it is cover 75% from Yemen 
local Market from dealing with strong 
companies worldwide. Our experience 
and strong staff help us much to win big 
number from Local dealers and clinics.
Most our business in quantities sell and 
our orders grow up harry in each order 
.Many items we cover it from our exclu-
sive agency from  these companies (3M-
ESPE USA - MAJOR ITALY - DEGOTZEN 
ITALY - LASCOD ITALY - AZ & PARTNER 
GERMANY - HORICO GERMANY - SKY 
DENT SLOVIK - MEDEX FRANCE - 
WOODPECKER CHINA - SCITEM 
LIMITES UK - BALKAN MOTOR 
TURLEY- AIREL PARMA FRANCE - 
SUREDENT KOREA - SHUGHUNG 
KOREA - DENTEX TAIWAN - BETCH 
GERMANY 

••••

APoldent Dental Supply located in Poland 
is looking for manufacturing offering The 
highest level and the most unique pro-
ducts. We are interesting with  composites, 
adhesives systems, denture materials and 
others. APoldent is focused on products 
like thermoplastic materials for dentures, 
accessories, equipmets as well for dentists 
as for dental technicians. Contact:
APOldent office Warsaw 
03-185 Warszawa
ul.Mysliborska 18 lok 44
www.apoldent.pl
tel/fax +48 22 747 09 18

• Looking 
 for manufacturers
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ARC Equipment and Supplies is a dental 
equipment dealer located near Los Angeles, 
California, USA.  We sell Dental Chairs, X-
Rays, Sterilizers, Vacuums, Compressors, Deli-
very Units and other larger dental equipment 
items.  
ARC Equipment and Supplies, 
1411 Broadway, Santa Monica, CA 90404
310-394-1551
info@arcdental.com
www.arcdental.com

••••

A company with social responsibility, during 
its 50 years, has been developing a mission, 
its obligation with dental health. Our pro-
ducts and processes are certified under 
Quality System ISO 9001, ISO 13485, GMP 
that guarantee our commitment for a per-
manent dental health improving in all the po-
pulation in Argentina and in the world.
Dental Medrano S.A.
info@dental-medrano.com.ar
www.dentalmedrano.com/
Argentina

••••

www.DentAll.sk - supplier of complex dental 
equipment and dental materials, authori-

sed representations of A-DEC, VATECH, 
W&H, EMS, NSK, KERR, 3M ESPE, VOCO, 
DENTSPLY DETREY, IVOCLAR VIVADENT, 
SPOFA-DENTAL, DURR-DENTAL, 
MEDICOM, SULTAN, VDW, KOMET, KEN-
DA, BAUSCH, DUX B.V, ANTHOGYR, 
ELMA, SUPPORT DESIGN, RINN, DENTAL-
FILM, DENTAL HI TEC, DEPPELER, AMERI-
CAN EAGLE, MEDIN, etc.)Do you have any 
brands or goods what we can need ???
Please contact us
e-mail: dentall@dentall.sk
fax: + 421 51 758 2007
www.DentAll.sk

••••

For more info about Dental and Medical 
market in Iran contact Dr Sasan Momeni. 
Marketing & advertising management  Dental 
and Medical  equipment’s, materials, instru-
ments  in Iran 
Tell:+98 9121128335
www.sasansdc.com               
email: drsasanmomeni@sasansdc.com

••••

We are a dental supply company looking 
to import a full line of hand piece products 
from a manufacturer. We have been in busi-
ness selling to dentists since 1980.

We are located at 1884 Bellmore Ave. 
Bellmore, NY 11710. You can reach us at 
(516) 783-8700, or 1-800-972-7917, or visit 
us online at www.franklindentalsupply.com.

••••

Our company is established in Peru since 2008 
as a dealer and distributor of the main lines 
of equipment and medical dental products. 
We are in search of new partners, with the 
sense of expanding our product offerings to 
the market, if your company is interested in a 
mutual commercial cooperation, please write 
to my email avasquezp@grupohansmed.com
www.grupohansmed.com

••••

Our company HypoDent International is an 
exclusive sale representative of ATTRACTI-
VE GLASS ABUTMENT SYSTEM ZX-27, a 
unique progress in prosthetic dentistry and 
prosthetic, real tool and new alternative for 
progressively thinking dentists and dental 
technicians. This system brings new hope 
for many patients because it provides them 
with an esthetic, fix dental prosthesis even in 
cases where only partially removable pros-
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thesis have been recommended. ZX-27 glass 
abutment system is unique because elimina-
tes the problem of missing own abutments 
necessary for the application of fix dental 
prosthesis. Moreover, there is no need for any 
surgical intervention. ZX-27 glass abutments 
fabricated of special material adhere to the 
alveolar arch mucosa in the edentulous parts 
of upper and lower dental arch and therefo-
re replace the missing own abutments. Each 
patient receives his/her own personalZX-27 
glass abutment made of prefabricated piece 
treated both thermally and mechanically by 
certified dental technicians to match exactly 
his/her alveolar dental mucosa.
We are looking for new distributors. For 
more information visit www.zx-27.com, or 
contact us on hypodent@hypodent.sk

••••

Kzn Dental Suppliers (south Africa). We are 

a dental supply company in South Africa 
searching for new partners who can supply 
us with innovative and quality dental pro-
ducts.  We would welcome the opportunity 
to buy high quality reliable equipment like 
High speed dental turbines (Fast handpieces), 
Digital autoclaves, as well as branded mate-
rials and consumables.
Please contact us at info@kzndental.co.za or 
sales@kzndenatal.co.za 

••••

Marina medical and dental equipment com-
pany is one of the largest trade company in 
Libya, we specialize in supplying of dental 
equipment and dental material for medical 
and dental clinics marina is dealer of many 
foreign companies we are interested in new 
partners pleases contact us
Dr. Tawfik Harisha
tell 00218213404119

fax 00218213616002
email: dr.tawfik@marina.ly

••••

Our company, Nardent LLC, is located in 
Yerevan, Armenia. It is in the market since 
February 2000 and deals with imports and 
sales of dental supplies. Nardent LLCís main 
goal is to sell high quality goods.
Head office: 16 Khudyakov Str., 
Yerevan 0063, Armenia
Tel: + 374 10 537195
E-mail: navoara@netsys.am
Central office: 12 Grigor Lusavorich Str., 
Yerevan 0015, Armenia
Tel.: + 374 10 533852
E-mail: nardentllc@yahoo.com

••••
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Occidental S.R.L. its an import leader com-
pany in Argentina, with over 30 years of ex-
perience in the Dental Market in Argentina. 
We are looking for new exclusive represen-
tation of products and dental equipment. 
For more information please access our site: 
www.planeta-dental.com.ar The proposal is 
aimed at manufacturers around the world, 
interested to access into the ARGENTINA 
Dental Market.
Please mail your proposal to: 
Dr. Carlos Tobio. 
e-mail: consultores@planeta-dental.com.ar

••••

Our company name is Orthosystems and 
we are based in Mumbai , India and we deal 
exclusively in orthodontic products. 
Rajesh Patil 
Orthosystems
 F-08, Haware Centurion Mall , Sector 19-A, 
Nerul , Navi Mumbai
India, tel - 919819008120
Mail - orthosystems@yahoo.com

••••

We are a pioneer importer company in 
Bangladesh in the dental Sector. Our com-
pany dealings all kinds dental lab and clinical 
items and supply all over Bangladesh. Now 
our company import bulk quantity from 
china, korea, japan, germany. We are looking 
exporters who are interested export their 
products to our company.  Contact details. 
Oversea Business Syndicate
Room# 109, Lebel# 02
16, Purana palton, Dhaka-1000, 
Bangladesh.   
Tel.  9559334
Mobile. 01715-051019 

••••

We are a pioneer importer company in 
Bangladesh in the dental Sector. Our com-
pany dealings all kinds dental lab and clinical 
items and supply all over Bangladesh. Now 
our company import bulk quantity from 
china, korea, japan, germany. We are looking 
exporters who are interested export their 
products to our company.  Contact details. 
Oversea Business Syndicate Room# 109, 
Lebel# 02 16, 
Purana palton, Dhaka-1000,  Bangladesh.   
Tel.  9559334   Mobile. 01715-051019

••••

PT Sigma Samamitra is a dental distributor in 
Jakarta, Indonesia. We are interested in distri-
buting Dental Handpiece (LED Handpiece 
With E-Generator).If you are a European, 
American or Japanese company having afo-
rementioned product and intending to de-
velop a long term cooperation to penetrate 
the Indonesian market, we might be the right 
partners. Please contact us by e-mail 
sigma.samamitra@gmail.com . 

••••

PT. Cobra Dental Indonesia, dental importer 
and retailer, since 1980.   - 26 branches, at 15 
major cities in Indonesia. 323 employee. ISO
9001-2008.   - The Best South East Asia Dea-
ler for several products.   - Looking for Den-
tal medicine, Ortho and implant products 
PT Cobra Dental Indonesia
Head Office: Pakuningratan 69,
str   Yogyakarta 55233 Indonesia
Adi Pranoto, Director
Ph: +62.274 589455 +62 274 520277
Fax: +62 274 589755 +62 274 581177
Email: cob-adi@cobradental.co.id
cobraden@cobradental.co.id
URL:   www.cobradental.co.id

••••

The company, well-known on the dental 
market of Ukraine, with the advanceddealer 
network, offers cooperation on exclusive 
distribution to manufacturers of the dental 
equipment, materials and instruments. The 
basic request - payment of obligatory registra-
tion of own production in Ministry of Health 
of Ukraine.Our Contact Details:
Service-Centre Ltd.
52, Bazarnaya Str.
65125, Odessa, Ukraine
E-mail: sc.ltd.dental@gmail.com

••••

VINOVA PHARMA GROUP An establish 
Medical and Dental products distributor 
from Malaysia with sales network in the ASEAN 
region.Vinova Pharma offers agency and re-
gional sales and marketing development for 
a selective number of non-competing brands. 
We add value and reached for your Brands 
without compromising on quality.
Website: www.vinovapharma.com
Email: info@vinovapharma.com
Tel: +603 80231961 or +603 80231962
Fax: +603 80246963

••••

Importer and distributor of dental products 
and equipments: GC, BEGO, VITA, NSK, SIC, 
etc. Interested to find other dental compa-
nies  to cooperate. 
West Dental Teh-Med
Revolutiei 62/4
310025 Arad Romania
0040 257 256821
office@westdental.ro 
www.westdental.ro
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Au-Shaw Dental Productions Inc. is a Ca-
nadian based technical marketing and sales 
group looking for unique dental products 
for North America.
We can help you set up a sales strategy, 
programs and a support network to co-
operate with the dental dealers.
Please contact us:-
David Goldshaw L.B.I.S.T.(President)
Au-Shaw Dental Productions Inc.
511 Millway Ave.
Concord, ON L4K 3V4
Canada
Office - 647-725-0388
Cell - 647-298-7429
1-888-886-1808
www.aushaw.com
E-Mail - aushaw@primus.ca

••••

• Looking 
 for manufacturers



• • 30/05 – 01/06/2014 - 
MIDEC 2014 - Malaysia-International 
Dental Exhibition and Convention 
(Kuala Lampur – Malaysia)

Malaysian Dental Association
54-2 (2nd Floor) Medan Setia 2
Plaza Damansara, Bukit Damansara
50490 Kuala Lumpur - Malaysia
Tel: +603 20951532 // 20951495
Fax:+603 20944670
Email:mdaassoca@mda.org.my
Website: www.mda.org.my
Venue: Kuala Lampur Convention Centre
http://www.mda.org.my/

• • 04-06/06/2014 - 
Stomatology 
St. Petersburg 2014
 (Saint-Petersburg – Russia)

DentalExpo
119049 Moscow, P.O. Box 27, ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
E-mail: info@dental-expo.com
Website: www.dental-expo.com
Contacts:
Ms Tatiana Frolova (Moscow)
Tel/Fax: +7 495 921 40 69
E-mail: region@dental-expo.com
Ms Anastasia Kostirya
Tel/Fax: +7 812 380 60 00
E-mail: med@primexpo.ru
Venue: Lenexpo Exhibition Centre, 
St.Petersburg, Russia V.O., Bolshoy pr., 103
Metro Primorskaya
www.dental-expo.com
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june 14
• • 09-12/06/2014 - 
SINO-DENTAL 2014 The 
19th China International Dental 
Exhibition and Scientific 
Conference
(Beijing – China)

International Health Exchange and Coope-
ration Center, Ministry of Health P.R. China
Sino-Dental Organizing Committee
Rm. 703, B3 Wudongdalou, No 9 
Chegongzhuang Street
Beijing 100044 - P.R.China
Tel: +86 10 883 93917
Fax: +86 10 883 93924
Email: info@sinodent.com.cn
Website: www.sinodent.com.cn
Contacts: 
Ms Carol Kang (Project Manager)
Email: kangle@ihecc.org
Ms Sunny Yin
E-mail: yinhaiyan@ihecc.org / yhysunny@
hotmail.com
Venue: Venue: China National Convention 
Center (CNCC)
Add: No. 7 Tianchen East Road, Chaoyang 
District
Beijing - P.R. China
Come to visit us at Area Media.
Infodent Booth: Y27,Y28,Y29

• • 17-19/06/2014 APDC 2014 - The 
36th Asia Pacific Dental Congress
(Dubai - United Arab Emirates )

APCD 2014 Secretariat:
Kenes Asia (Thailand) Co., Ltd.
10 Soi Lasalle 56, Sukhumvit Rd.
Bangna, Bangna, Bangkok 10260 - Thailand
Contact Person: Barbara
E-mail: btandong@kenes.com
Industry Liaison and Sales Associate:
Yukonthon Pradsarakke
E-mail: ypradsarakee@kenes.com
Venue: Dubai World Trade Center, 
Dubai - UAE

www.apdentalcongress.org
Infodent Booth: 8F 11

• • 25-28/06/2014  IADR - 
International Association for 
Dental Research 
(Cape Town - South Africa )
The International Association for Dental 
Research (IADR)
1619 Duke Street, Alexandria, 
VA 22314-3406 USA
Tel: +1 703 548 0066
Fax: +1 703 548 188
Website: www.iadr.org
Exhibits, Sponsorship & Meetings Manager: 
Carman O’Quinn
Tel: +1 703 299 8093
Venue: Cape Town International Conven-
tion Centre
Cape Town - South Africa
www.iadr.org
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• • 12-15/08/2014 Meditech 2014 - 
The 4th International Health Fair
co-located event Odontotech 2014

(Bogota – Colombia)
Corferias 
Carrera 37 No 24 - 67 
Bogota - Colombia.
Tel: +571 381 00 00 / 30
Website: www.corferias.com 
Asociacion Colombiana de Hospitales y 
Clínicas, ACHC
Carrera 4 No. 73 - 15 
Bogota - Colombia
Tel: +57 1 312 44 11/ 312 1001
Fax: +57 1 312 10 05
Website: www.achc.org.co 
Venue: Coferias
Bogota - Colombia 
Venue: Kuala Lampur Convention Centre
http://www.feriameditech.com/

august 14 • • 21-23/08/2014 
ICOI Summer Meeting 2014 
(Chicago IL – USA)

International Congress of Oral 
Implantologists
1700 Route 23 North
Suite 360
Wayne, NJ 07470
Toll free: 1 800 442 0525 
Tel: +1 973 783 6300
Fax: +1 973 783 1175 
Contact person
Credentialing & Meeting Exhibiting: Betty 
Email: blukacs2002@yahoo.com
Venue: Hyatt Regency Mc Cormick Place
Chicago, IL
http://www.icoi.org/

wecare
for your business
www.infodent.com • info@infodent.com

INFODENT Srl • Rome, Italy •  Tel:+39 0761 352198

Visit as at
Sino Dental

Booth 
Y27,Y28,Y29

Infodent2.indd   1 13/05/14   11:55



• • 03-06/09/2014 
MEDVIN Dentistry Kiev 2014 
(Kiev - Ukraine)

Organized by: Medvin
Heroes of Stalingrad Avenue 12E, office 
“MEDVIN” Kyiv 04210 - Ukraine
Tel: +38 044 501 03 44 // 501 03 42 // 501 03 66
Fax: +38 044 501 03 44 // 501 03 42 // 501 03 66
E-mail: mail@medvin.kiev.ua
Website: www.medvin.kiev.ua
Project managers:
Project Manager: Ms Alexeenko Valeria
Tel: +380 44 501 03 44 // 42 // 66 ext. 109
Email: valery@medvin.kiev.ua
Chief engineer: Mr Capcom Ivan
Tel: +380 44 501-03-44 // 42 // 66 ext. 120
Email: kapkoivan@ukr.net
Venue: KievExpoPlaza 
Add: str. Salyutna 2b
Kiev – Ukraine
http://www.medvin.kiev.ua

• • 11-13/09/2014 CEDE 2014 - 24th 
Central European Dental Exhibition 
(Poznan – Poland)

Organiser : 
EXACTUS Sp.j.
Al. Kosciuszki 17 1st floor 
90-418 Lodz, Poland
Tel: +48 42 632 28 66 
Fax: +48 42 632 28 59
E-mail: info@exactus.pl // cede@cede.pl // 
info@cede.pl
Website: www.exactus.pl // www.cede.pl 
Project manager: Mr Darek Sobczak
Ph. +4842 632 28 66
e-mail:d.sobczak@exactus.pl
Venue: Poznan International Fair 
grounds, Glogowska Street 14, 
60-734 Poznan, Poland
Visit us at Infodent stand:
Hall 8, booth 5d.3
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september 14
• • 11-14/09/2014 FDI Annual 
World Dental Congress - New 
Delhi 2014
(New Delhi – India)

FDI World Dental Federation
Tour de Cointrin
Avenue Louis Casai 84
Case Postale 3 
1216 Cointrina Genève
Switzerland
Tel. +41 22 560 81 50
Fax +41 22 560 81 40
E-mail: info@fdiworldental.org
E-mail: congress@fdiworldental.org 
Website: www.fdiworldental.org
Contact Person: Mr Steeve Girod
E-mail: SGirod@fdiworldental.org
Direct Phone: +41 22 560 81 41 
Venue: India Expo Mart Ltd
http://www.fdiworldental.org/
Infodent booth: B144 - 145

• • 18-20/09/2014 BIDM 2014 - 
The 24th Annual Beirut International 
Dental Meeting 
(Beirut – Lebanon)

Organized by: Lebanese Dental Association
Victoria Tower,Corniche du Fleuve Beirut 
Lebanon
P.O.Box:11-2266
Tel: +961 1 611555 // 961 1 611222
Fax: +961 1 611555 // 961 1 611222 
Email lda@lda.org.lb
bidm@lda.org.lb
Website: www.lda.org.lb
Venue: Congress Palace, 
Beirut – Lebanon
http://www.bidm-lda.com/

• • 18-20/09/2014 
Dentex 2014 - The 19th International 
Dental Equipment Exhibition
(Brussels – Belgium)

Dentex International
98 J.B. Depaire Avenue Brussels B-1020 
Belgium

Tel: +32 (0)2 478 14 41
Fax: +32 (0)2 4780567

Website: www.dentex.be

Venue: Brussels Expo
http://www.dentex.be
18-20/09/2014 North Dakota Dental 
Association (NDDA) Annual Session 
2014 (Minot, ND – USA)
North Dakota Dental Association
PO Box 1332
Bismarck, ND 58502
Website: www.nddental.com
Contact: Elicia H. Jacobson, Exhibits Chai-
rperson
Tel: +1 701 223 8870
Fax: +1 701 223 0855
E-mail: ejacobson@midconetwork.com
Venue: Holiday Inn, Minot, ND
http://www.nddental.com/

• • 19-20/09/2014 Fachdental West 2014 
(Dusseldorf – Germany)

CCC Creative Communications Concepte
Gesellschaft fur Marketing & Werbung 
mbH
Postfach 25 03 40
50678 Koln
Tel: +49 221 931813-0
Fax: 49 221 931813-90
Email: idd@ccc-werbeagentur.de
Website: www.ccc-werbeagentur.de
http://www.iddeutschland.de/id-deutschland-2014

• • 24-26/09/2014 
Medvin Dentistry - Donetsk 2014 
(Donetsk – Ukraine)

Organized by: Medvin
Heroes of Stalingrad Avenue 12E, office 
“MEDVIN”
Kyiv, 04210 - Ukraine
Tel: +38 044 501 03 44 // 501 03 42 // 501 
03 66
Fax: +38 044 501 03 44 // 501 03 42 // 
501 03 66
E-mail: mail@medvin.kiev.ua
Website: www.medvin.kiev.ua
Contacts
Project Manager: Alexeenko Valeria
Tel: +380 44 501 03 44 //42 //66 | ext. 109
Email: valery@medvin.kiev.ua
Chief engineer: Capcom Ivan
Tel: +380 44 501 03 44 //42 //66 | ext. 120
Email: kapkoivan@ukr.net
Manager: Vitaly Spring
Tel: +380 44 501 03 44 //42 //66 | ext. 112
Email: vitaliy@medvin.kiev.ua
Venue: State Medical University 

Ave. Illich, 16



Looking for a video
of your booth &

products at the IDS 
Cologne?

www.infodent.com • ids@infodent.com

Infodent International and PennWell 
can make it for you!

Our editor and camera crew will come to your booth and shoot a 2-4 
minute infomercial.  You can make product launches, corporate branding, 
announcements of partnerships and much more… This is your chance to 
share the latest from your company with our audience via video!

Infodent/PennWell will interview your representative: an executive, product 
manager or engineer. We’ll go over the questions ahead of time, and our 
editors will help you get your important message out!

Special 10% 
discount 
to all our 

customers!

Contact us for information 
about our offers:

IDS Daily & IDS Promotion

Inews15cartonato2.indd   1 13/05/14   15:59



Circulation and Distribution
• 25,000 copies

• Circulating within the exhibition among visitors and

exhibitors during the five days of the show.

• Distributed during the exhibition around 170 hotels in Cologne.

• Handed out at the metro stations around the exhibition venue.

• Given out at the Infodent booth

• Sent in electronic format to our whole database, to distributors 

producers in162 countries and 150,000 dentists.

• Contents: scientific articles, focus on the countries involved, market 

and trade information, product highlights, interviews, etc. 

Special Edition IDS 2015

Book 
now! 
Get 

15% off!

Cologne
www.infodent.com • ids@infodent.com

Inews15cartonato.indd   1 14/05/14   10:03
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Donetsk – Ukraine
http://www.medvin.kiev.ua/
index.php

• • 25-27/09/2014  UzMedExpo 2014 
(Tashkent – Uzbekistan)

IEG Uzbekistan
str. A. Timur, 107B, Suite 4C-02 International 
Business Center
Uzbekistan, 100084, Tashkent
Tel: + 998 71 238 91 88
Fax: + 998 71 238 91 82
Email: info@ieguzexpo.com
Website: www.ieguzexpo.com
Manager of the project: Saida Tangrikulova
Tel: + 998 71 238 91 82
Fax: + 998 71 238 91 82
Mobile: +998 93 501 02 78
Email: metall@ieguzexpo.com
Venue: National Exhibition Complex 
«UzExpoCenter», Pavilion 1
http://www.ieg.uz/archives/243?lang=en

• • 25-28/09/2014 
2014 China Dental Show-CDS
The 16th CSA Annual Meeting 
(Shanghai – China)

Organized by: Reed Sinopharm 
Exhibitions Co., Ltd.
15th Floor, Tower B, Pingâan International 

Finance Center, No.1-3, Xinyuan South 
Road, Chaoyang District, Beijing, 

P.R. China

Tel: +86 21 845 56677
Website: www.reed-sinopharm.com
Senior international Sales & Marketing 
Supervisor : Mr Leo Liu
Tel: +86 10 845 56607
Mobile:+86 1370 1016 544
Email: yao.liu@reedsinopharm.com
Venue: Shanghai Everbright & Convention 
Exhibition Center
http://www.chinadentalshow.com/en/
Visit us at our Infodent booth

• • 26-27/09/2014  
2014 MDLA Northland Exhibition - 
Midwest Dental Laboratory 
Association
(Welch MN – USA)

Midwest Dental Laboratory Association
2345 Rice St 
St. Paul, MN 55113 - USA
Tel: +1 651 317 8065
E-mail: info@mwdentalab.org
Website: www.mndentallab.org
Venue: Treasure Island Resort and Casino
Welch MN – USA

• • 26-27/09/2014 
Fachdental Leipzig 2014 
(Leipzig – Germany)

Leipziger Messe GmbH
Messe-Allee 1
04356 Leipzig
Postfach 10 07 20 04007 Leipzig
Tel: +49 341 678-0
Fax: +49 341 678-8762

Email info@leipziger-messe.de
Project manager: Joachim Sauter

Tel: +49 711 18560-2448

Fax: +49 711 18560-2275
Email: joachim.sauter@messe-stuttgart.de
Project Assistant: Susanne Weninger
Tel: +49 711 18560-2871
Fax: +49 711 18560-2872
Email: susanne.weninger@messe-stuttgart.de
Venue: Leipziger Messe
http://www.messe-stuttgart.de/fachdental-leipzig

• • 29/09-02/10/2014 
Dental-Expo Moscow 2014 
(Moscow – Russia)

Organized by: Dental Expo
Postal address: 119049 Moscow, P.O. box 
27, ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
Email: info@dental-expo.com
Website: www.dental-expo.com
Director of Moscow International Exhibi-
tions: Ms Khohlova Nataliya
Email: rus@dental-expo.com
International Affairs Manager: Ms Pikulina 
Ekaterina
Email: international@dental-expo.com
Venue: Moscow CC “ Crocus City”
http://www.dental-expo.com/eng/dental-expo.html
Visit us at our Infodent booth



• • 29/09-02/10/2014
 Dental-Expo Moscow 2014 
(Moscow – Russia)

Organized by: Dental Expo
Postal address: 119049 Moscow, P.O. box 
27, ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
Email: info@dental-expo.com
Website: www.dental-expo.com
Director of Moscow International Exhibi-
tions: Ms Khohlova Nataliya
Email: rus@dental-expo.com
International Affairs Manager: Ms Pikulina 
Ekaterina
Email: international@dental-expo.com
Venue: Moscow CC “ Crocus City”
Visit our Infodent booth

• • 02-05/10/2014 
2014 Sofia Dental Meeting 
(Sofia – Bulgaria)

Sofia Dental Meeting
“Krum Popov” 62 
Sofia 1421 - Bulgaria
Tel:+359 2 866 2257 // +359 884 27 84 
83
Email: sofiadentalmeeting@gmail.com
sofiadentalmeeting@dir.bg 
office@sdm.bg
http://www.sofiadentalmeeting.com/

• • 02-05/10/2014 78th Pacific Coast 
Society of Orthodontists Annual 
Meeting 
(Anaheim CA – USA)

Pacific Coast Society of Orthodontists
401 North Lindbergh Boulevard
St. Louis, MO 63141-7816
Tel: +1 415 441 2410
Tel: 888 242 3925
Fax: +1 415 441 5683
Website: www.pcsortho.org
Venue: Marriott Hotel and Conference 
Center

Anaheim CA – USA
http://www.pcsortho.org/
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october 14 • • 08-11/10/2014 
Italian Orthodontic Society – 
SIDO 26th International Congress 
(Florence – Italy)

SIDO - Società Italiana di Ortodonzia
Scientific Secretariat:
Via Pietro Gaggia, 1
20139 Milano, Italy
Tel: +39 02 56808224
Fax: +39 02 58304804
Website: www.sido.it
E-mail: scientific@sido.it
http://www.sido.it/

• • 09-11/10/2014 BDIA London 2014 
(London - United Kingdom)

British Dental Industry Association 
Mineral Lane, Chesham 
Bucks HP5 1NL - UK
Website: www.bdia.org.uk
Executive Director: Tony Reed 
Email: tonyreed@bdia.org.uk
Exhibition & Facilities Co-ordinator: Darran 
Lacey
Email: darranlacey@bdia.org.uk 
Events Co-ordinator: Maggie Wan
Email: maggiewan@bdia.org.uk
http://www.dentalshowcase.com/
Visit our booth Infodent

• • 09-11/10/2014 Indonesian 
Association of Orthodontists - 
The 9th Annual Meeting 
(Bali – Indonesia)

Deparment of Orthodontics
Faculty of Dentistry, 
Gadjah Mada University 
Jalan Denta, Sekip Utara, Bulaksumur
Yogyakarta, Indonesia, 55281
Tel: +628980161981
Website: www.ikorti-iaomeeting.com
E-mail: iaoannualmeeting@gmail.com
Exhibition:
drg. Setiawan, Sp.Ort. 
Tel: +62 818 737 002

Venue: The Stones by Marriott
http://www.ikorti-iaomeeting.com/

• • 09-11/10/2014 
Pragodent 2014 - The 22nd 
International Dental Exhibition
(Prague - Czech Republic)

Incheba Praha Spol. s.r.o.
Vystaviste 67, 17090 Praha 7
Email: info@incheba.cz
Website: www.incheba.cz
Project Manager: Ing. Marcela Benesova
Tel: +420 220 103 491
Fax: +420 220 103 492 
E-mail: m.benesova@incheba.cz
Assistent: Petr Kutnohorsky
Tel: +420 220 103 491
Fax: +420 220 103 492
E-mail: p.kutnohorsky@incheba.cz
Venue: Incheba Expo Prah
http://hwww.pragodent.eu/en/contacts.html

 • • 09-14/10/2014 
ADA 2014  America’s Dental Meeting 
(San Antonio TX – USA)

ADA - Ameican Dental Association
211 East Chicago Ave.
Chicago, IL 60611-2678
Tel: +1 312 440 2500 
Website: www.ada.org
Contact person: 
Mary Michalik 
Tel: +1 312.265.9650 
Email: mary@corcexpo.com
http://www.ada.org/

• • 10-11/10/2014 
Fachdental Sudwest 2014 
(Stuttgart – Germany)

Landesmesse Stuttgart GmbH
Messepiazza 1
70629 Stuttgart
Tel: +49 711 18560-0
Fax: +49 711 18560-2440
Landesmesse Stuttgart GmbH
Messepiazza 1
70629 Stuttgart
Tel: +49 711 18560-0
Fax: +49 711 18560-2440
Email info@messe-stuttgart.de
Website: www.messe-stuttgart.de
Venue: Messe Stuttgart
http://www.messe-stuttgart.de/fachdental/
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SINO-DENTAL 
Beijing 2014
June 9 - 12

DenTag s.r.l.

Via Maniago, 99 • 33085 Maniago (Pn) Italy 
tel. + 39 0427 71561• fax + 39 0427 700666

info@dentag.com • www.dentag.com

• • 16-18/10/2014 
International Expodental 2014 - 
The 41st International Exhibition 
of Equipment and Materials for 
Dentists and Dental Laboratories 
(Milan – Italy)
Organized by: PROMUNIDI S.r.l. 
V.le Forlanini, 23 
20134 Milan - Italy 
Tel: +39 02 7006121 
Email: expodental@expodental.it
Contacts
General Manager: Ms Linda Sanin
Email: segreteria@unidi.it
Foreign Shows and Sales: Ms Angela Bianchi
Tel: +39 02 70061220
Email: sales@expodental.it
Italian Shows and Sales: Mr Andrea Cighetti
Tel: +39 02 70061223
commerciale@expodental.it
Venue: Fiera Milano City - Pavilion 3
Add: Viale Scarampo (Gate 5)
http://www.expodental.it

• • 18/10/2014 
ID Infotage Dental-Fachhandel
Munich 2014
(Munich – Germany)

CCC Creative Communications Concepte
Gesellschaft fur Marketing & Werbung 
mbH
Postfach 25 03 40
50678 Koln
Tel. +49 221 931813-0
Fax +49 221 931813-90
Email: idd@ccc-werbeagentur.de
Website: www.ccc-werbeagentur.de
http://www.iddeutschland.de/

• • 21-23/10/2014 
Dental Expo Ufa - Ural Dentistry 
(Ufa – Russia)

Dental Expo
119049 Moscow, P.O. box 27, ZAO “DE-5”
Tel: +7 495 921-40-69
Fax: +7 495 921-40-69
Email: info@dental-expo.com
Website: www.dental-expo.com
Contact person: Ms Tatiana Frolova
Tel /fax: +7 495 921 40 69 // +8 985 817 
43 76
Email: region@dental-expo.com
Venue: Dvorec Sporta

Add: Zorge, 41, Ufa
http://www.dental-expo.com/ufa.html
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• • 22-24/10/2014 
BelarusDent 2014 - The 10th 
International Stomatology Forum 
(Minsk - Belarus )

Technics and Communications Joint Stock 
Company (T&C)
P.O Box 34, 220004, Minsk - Belarus
Tel: +375 17 306-06-06 // 226 90 14 (7) // 
203 68 67 (69)
Fax: +375 17 203 33 86
E-mail: medica@tc.by
Website: www.tc.by
Exhibition Manager: Ms Irina Klimchenko
Venue: Belarusian State Medical University 
Add: 83, Dzerzhinskogo Avenue
Minsk – Belarus
http://www.tc.by/english/events/

• • 22-24/10/2014 Medikos 2014 
(Prishtina – Kosovo)

Organized by: Congress & Event Organi-
zation
Rr. Rrustem Statovci nr. 14
Prishtina - Kosovo
Tel: +381 38 220 003
Fax: +381 38 225 092
Email: info@ceokos.com
Website: www.ceokos.com
Contacts
Mr Nexhmedin Xhafa 
Tel: +377 44 629 916 
Mr Lulzim Krasniqi 
Tel: +377 44 251 377
Venue: Pallati i Rinise - Kultures dhe i 
Sporteve 
Add: Luan Haradinaj p.n

10000 Prishtina - Kosovo
Website: www.pallatirinise.com

http://www.kosovafair.com/

• • 22-25/10/2014 
CAE Canadian Academy of 
Edodontics - 50th Annual General 
Meeting 
(Toronto ON – Canada)

CAE Canadian academy of Edodontics
Dr. Wayne Maillet, Executive Secretary
301-400 St. Mary Avenue, Winnipeg, MB, 
R3C 4K5
Email: info@caendo.ca
Website: www.caendo.ca
Venue: King Edward Hotel
Toronto ON – Canada
http://www.caendo.ca/

• • 22-25/10/2014 
DenTech China 2014 - The 18th China 
International Exhibition and 
Symposium on Dental Equipment, 
Technology and Products 
(Shanghai – China)

Organized by: Shanghai UBM Showstar 
Exhibition Co Ltd
9F CIROS Plaza, No.388 West Nanjing 
Road 
200003 Shanghai - China
Tel: +86 21 6157 7288 
Fax: +86 21 6157 7272
Website: www.ubmshowstar.com
International Developing Manager: 

Sandra Shen
Tel: +86 21 615 73953 

Email: sandra.shen@ubm.com

Mr Grant Chen 
(Managing Director)
Email: grant@showstar.net
grant.chen@ubm.com
Tel: +86 21 61573958 
Venue: Shanghai World Exhibition and 
Convention Center
Shanghai – China
http://www.dentech.com.cn

Visit our Infodent booth

• • 28-30/10/2014 
Dental - Expo St. Petersburg 2014 
(St. Peterburg – Russia)

Dental Expo Ltd. / JSC “DE-5”
Postal Add: 119049 Moscow, P.O. box 27, 
ZAO “DE-5”
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
Email: info@dental-expo.com
Website: www.dental-expo.com
Contacts
Ms Tatiana Frolova (Moscow)
Tel: +7 495 921 40 69
Fax: +7 495 921 40 69
Email: region@dental-expo.com
Ms Irina Sidorenko (S.t Petersburg)
Tel: +7 812 380 60 00
Fax: +7 812 380 60 00
Email: irinas@primexpo.ru
Venue: Lenexpo Exhibition Centre
St.Petersburg – Russia
http://www.dental-expo.com/eng/spb.html
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• • 29-31/10/2014 
2014 OCTOBER
Dental Ukraine - The 12th 
International Dental Exhibition 
(Lviv – Ukraine)

Organized by: 30, Vynnychenko St., 79008, 
Lviv, Ukraine 
Tel: +380 (32) 2971369, 2970627 
Fax: +380 (32) 2971756 
Email: exhib@galexpo.lviv.ua 
Website: www.galexpo.lviv.ua
Forum director: Ms Natalya Lozytska 
Tel: +380 (32) 2971369 // 2970628
Email: nml@galexpo.lviv.ua
fairmail@galexpo.lviv.ua
Venue: Lviv Palace of Arts 
Add: 17, Kopernik St.
Lviv – Ukraine
http://www.dental-ukraine.info/

• • 01/11/2014
 ID Infotage Dental-Fachhandel 
Berlin 2014 
(Berlin – Germany)

CCC Creative Communications Concepte
Gesellschaft fur Marketing & Werbung 
mbH
Postfach 25 03 40
50678 Koln
Tel. +49 221 931813-0
Fax +49 221 931813-90
Email: idd@ccc-werbeagentur.de
Website: www.ccc-werbeagentur.de
http://www.iddeutschland.de/

• • 04-07/11/2014 DTA - Dental Trade 
Alliance Annual Meeting 2014
(Indian Wells CA – USA)

Dental Trade Alliance 
4350 N. Fairfax Drive, Suite 220
Arlington, VA 22203 - USA
Tel: +1 703 379 7755
Fax: +1 703 931 9429 
E-mail: info@dentaltradealliance.org
Website: www.dentaltradealliance.org 
Venue: Hyatt Grand Champions Resort 
Indian Wells CA – USA
http://www.dentaltradealliance.org/

• • 05-07/11/2014
Dental Expo Samara
(Samara – Russia)

Dental Expo
119049 Moscow, P.O. box 27, ZAO “DE-5”
Tel: +7 495 921-40-69
Fax: +7 495 921-40-69
Email: info@dental-expo.com
Website: www.dental-expo.com
Contact person: Ms Tatiana Frolova
Tel /fax: +7 495 921 40 69 // +8 985 817 
43 76
Email: region@dental-expo.com
Venue: EC “Expo-Volga”
Michurina, 23A, Samara
http://www.dental-expo.com/eng/samara.
html

november 14
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Email: 
directia.evenimente@romexpo.ro
Project Cordinators: 
Ms Laura Iordache
Tel: +40 21 202 5723
Mobile: +40 758 053 134
Fax: +40 21 207 7070
Email: denta@romexpo.ro
Ms Roxana Ionescu
Mobile: +40 724 520 515
Fax: +40 21 207 7070
Email: denta@romexpo.ro
Venue: Romexpo Exhibition Center
Bucharest – Romania
http://www.denta.ro/

• • 20-22/11/2014 
Dental Expo Rostov 
(Rostov - Russia)

Dental Expo
119049 Moscow, P.O. box 27, ZAO “DE-5”
Tel: +7 495 921-40-69
Fax: +7 495 921-40-69
Email: info@dental-expo.com
Website: www.dental-expo.com
Contacts: 
Ms Tatiana Frolova
Tel /fax: +7 495 921 40 69 // +8 985 817 
43 76
Email: region@dental-expo.com
Ms Alena Karol
Tel: +8 63 201 74 65 /66 /67
Email: expo@aaanet.ru
Venue: Dvorec sporta
Halturinsky pereulok, 103, Rostov-na-Dony
http://www.dental-expo.com/rostov.html

• • 20-22/11/2014 
The Finnish Dental Congress and 
Exhibition 2014 
(Helsinki – Finland)

The Finnish Fair Corporation, Helsinki 
Exhibition & Convention Centre
Messuaukio 1 (P.O. Box 21) FI-00521 
Helsinki
Tel: +358 40 450 3250 
Fax: +358 9 142 358
Email: info@finnexpo.fi
Website: www.finnexpo.fi
Venue: Helsinki Exhibition & Convention 
Centre
Add: Messuaukio 1, PL 21,
00521 Helsinki
http://www.messukeskus.com/

• • 13-16/11/2014
 IDEA Senegal 2014 - 
International Dental 
Exhibition Africa 
(Dakar - Senegal)

UNIDI (Unione Nazionale Industrie Denta-
rie Italiane) 
V.le Forlanini 23 - 20134 Milano, Italia 
Tel. +39 02 7006121 
Fax +39 02 70006546 
Email: segreteria@unidi.it
Website: www.unidi.it
IDEA Dakar 2014 - 
Email: info@ideadakar.com
http://www.unidi.it/

• • 14-15/11/2014 Dentamed 2014 
(Wroclaw – Poland)
Organized by: Targi w Krakowie Sp. z.o.o.
ul. Centralna 41a
31-586 Krakow - Poland
Tel: +48 12 644 59 32 // +48 12 644 81 65
Fax: +48 12 644 61 41
Website: www.targi.krakow.pl

Contact person: Ms Beata Simon 
Tel: +48 12 651 90 27

Mobile: +48 501 402 495

Email: simon@targi.krakow.pl
Venue: Centennial Hall
Add: ul. Wystawowa 1
51-618 Wroclaw - Poland
Website: www.convention.wroclaw.pl
http://www.targi.krakow.pl/

• • 20-22/11/2014 Denta 2014
(Bucharest – Romania)

Organized by: Romexpo SA
Marasti Blvd, nr. 65-67
PO Box 32-3, 
011465 Bucharest-Romania
Tel: +40 21 207 7000 
Fax: +40 21 207 7070 
Email: romexpo@romexpo.ro 
Website: www.romexpo.org

Events Director: Ms Delia Botan
Tel: +40 21 202 57 05

Fax: +40 21 207.70.70
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Maestro 3D ORTHO System
Innovative solutions for dental applications

www.maestro3d.com

 
 

OPEN 3D ORTHO SCANNER
 

 
 
AGE SOLUTIONS SRL - www.age-solutions.com - www.maestro3d.com
Viale Rinaldo Piaggio, 32 56025 Pontedera - PI - ITALY
tel: 0039 0587274815 - fax: 0039 0587970038
info@age-solutions.com
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• • 30/11-03/12/2014 
Greater New York Dental 
Meeting 2014 - 90th Annual 
Session 
(New York NY – USA)

Greater New York Dental Meeting
570 7th Avenue, Suite 800
New York, NY 10018
Tel: +1 212 398 6922
Fax +1 212 398 6934
E-mail: info@gnydm.com
Website: www.gnydm.com
Referent: Dr. Robert R. Edwab 
(Executive Director)
E-mail: execdirector@gnydm.com
Exhibits Manager: Ms. Carla M. Borg
E-mail: exhibits@gnydm.com
Exhibition venue: Jacob K. Javits Convention 
Center
655 West 34th Street, New York, NY 
10001, USA
http://www.gnydm.com/



Have you enjoyed reading Infodent International?
The up-coming issue will be published next 
July...don’t miss it!

Infodent International 3/2014
Publishing Date: July 2014

Circulates: August- September - October

Some of the Upcoming Contents:
•  Focus on: Venezuela

•  Market overview: the dental market in Botswana

•  Hot Topic: The “basic 56” Principles for Startups (part III)

• The hidden costs of business travel. Improve traveler wellbeing and 

corporate productivity

If you would like to give us feedback about Infodent’s appearance and editorial 
content or suggest a specific topic for an article, please contact Ms. Lara Pippucci, 
Editor. Tel: +39 0761 352 198/ E-mail: lara@infodent.com
Delivery problems and back issues: If your issue did not arrive or if you would like 
to order back issues, contact us by phone at +39 0761 352 198 or by e-mail at
delivery@infodent.com
Subscriptions, address changes: In order to place a subscription to Infodent Interna-
tional or to change your contact details, contact us by phone at +39 0761 352 198 or by 
e-mail at subscription@infodent.com

Display advertising:
Foreign Market:
Ms. Silvia Borriello: silvia@infodent.com
+39 06 5830 3245
Mr. Riccardo Bonati: riccardo.bonati@infodent.com
+39 0761 352 198
Italian Market:
Ms. Daniela Fioravanti: daniela@infodent.com// +39 06 5830 3245
Classifieds “Business Opportunities” information: 
Write at classified@infodent.com
For general information, call us at : 0039 0761 352 198 or write at info@infodent.com

Infodent tm is the title of this magazine as well as an applied for trademark.
Any use there of without the publisher’s authorization is to be deemed illegal 
and shall be prosecuted.

• Publisher-Editore: Baldo Pipitone
baldo.pipitone@infodent.com
• Editorial Director- Direttore Responsabile: Arturo Chiurazzi
a.chiurazzi@panoramadentale.it
• Editor- Redazione: Lara Pippucci / Paola Uvini
lara@infodent.com / paola@infodent.com
• Editor- Redazione: Michela Adinolfi
michela@infodent.com
• Art Director- Responsabile Grafica: Karlen Zamora Zúñiga
karlen@infodent.com
• Exhibition Manager- Responsabile Fiere: Arianna Caracciolo /
Silvia Borriello
arianna.caracciolo@infodent.com / silvia@infodent.com
• Advertising Foreign Markets- 
Vendita spazi pubblicitari aziende estere: Riccardo Bonati
 riccardo.bonati@infodent.com
• Advertising Italian Market- 
Vendita spazi pubblicitari aziende italiane: Daniela Fioravanti
daniela@infomedix.it
• Account Dept.- Amministrazione: Nadia Coletta
nadia@infodent.com

Publishing House/Casa Editrice: Infodent S.r.l.
Via Vicenza 14 Int. 8- 01100 Viterbo - Italy
Tel: +39 0761 352 198 – Fax: +39 0761 352 133
www.infodent.com - info@infodent.com 

In collaborazione con Ikon Srl. 
Via Vincenzo Monti, 32 20122 Milano 

Printer/Stampa: Graffietti Stampati Snc 
S.S. Umbro Casentinese Km. 4,500 
Montefiascone (VT)

n°2/2014 - aut. trib. VT n°496 del 16-02-2002
Trimestrale di informazione tecnico scientifica
Poste Italiane s.p.a. - Sped. in A.P. - D.L. 353/2003
(conv. In L. 26/02/2004 n°46) art. 1 comma 1 DCB VITERBO
Costo copia - Euro 0.77

La riproduzione delle illustrazioni e degli articoli pubblicati sulla rivista, 
nonché la loro traduzione, è riservata e non può avvenire senza 
l’espressa autorizzazione della Casa Editrice. La Casa Editrice non si 
assume responsabilità nel caso di eventuali errori contenuti negli 
articoli pubblicati e di errori negli articoli stessi in cui fosse incorsa 
nella riproduzione sulla rivista.

Permission to photocopy, reprint/republish, or disseminate Infodent 
content (print, online, multimedia, etc.) for commercial use must be 
obtained by submitting a request for copyright permission which 
can be faxed to +39 0761 352 133.

Questa rivista Le è stata inviata tramite abbonamento: l’indirizzo 
in nostro possesso verrà utilizzato, oltre che per l’invio della rivista, 
anche per l’invio di altre riviste o per l’inoltro di proposte di abbo-
namento. Ai sensi della legge 196/03 è nel Suo diritto richiedere la cessazione 
dell’invio e/o l’aggiornamento dei dati in nostro possesso.
Infodent S.r.l. wishes to inform all INFODENT INTERNATIONAL readers 
and subscribers that their personal data will be used for the delivery 
of the magazine. Personal data will be treated by means of elec-
tronic instruments and can be modified and integrated as well as 
cancelled anytime, according to art. 13 of the Italian Law on Privacy 
675/96. The treatment of data is necessary to carry out contractual 
requirements, to organize advertising material and to check deli-
very of the magazine. We remind our readers and subscribers that 
they can forbid the treatment of their data by writing to Infodent 
S.r.l., Via Vicenza 18 Int. 4 - 01100 Viterbo - Italy

is printed by Infodent Srl.

Tradition
and Technology

DISCOVER OUR PRODUCTION CONTACT US AT:
MEDESY srl - Via la mola, 9 - Industrial Area - 33085 Maniago, PN - ITALY

www.medesy.it - info@medesy.it

Over than 2.400 Italian original 
instruments at your disposal

In
fo

de
nt

 In
t’l

 2
/2

01
4 

- I
N

FO
D

EN
T 

Sr
l -

 V
ia

 V
ic

en
za

, 1
4 

Vi
te

rb
o 

- P
os

te
 It

al
ia

ne
 s.

p.
a.

 - 
Sp

ed
. i

n 
A.

P. 
- D

.L
. 3

53
/2

00
3 

(c
on

v. 
In

 L
. 2

6/
02

/2
00

4 
n°

46
) a

rt
. 1

 c
om

m
a 

1 
D

CB
 V

IT
ER

BO
 - 

PP
 - 

Ec
on

om
y 

-  
D

CO
/D

CV
T/

n°
5f

b-
 d

el
 2

4/
05

/0
2

www.infodent.com 2-2014
May / July

Inside:

Focus on: Iraq

Market Overview
The “basic 56” Principles 
for Startups 
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emerging markets 
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what’s next?

carewe

for your business
www.infodent.com • info@infodent.com
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