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MICRO-SURGICAL
TWEEZERS

Conceived to fulfill the 
ever growing demand 
for more sensitive and 
finer microsurgical 
instruments:
the ultra-thin tips ensure 
a precise and firm grip of 
the tissue fragments and 
also a wider visual field.

 • Focus on: East Asia

 • Hot Topic: 	Determinants of 
oral healthcare in developing 
countries

 • Outlook on: Brazil

3-2015
August / October



A Clinician to Clinician & E-Commerce Community

Share Cases & 
Product Reviews

Exhange Ideas &
Seek Advice

Shop for top brands at 
club member prices

Fast Regional 
Fulfillment

The daily ultrasonic
Latest News

ESACROM brand new application product

Imola 2015

The turning point 
in bone surgery

Sinus Lift 
New Special Tip

Dipartimento di Scienze 
Orali, Nano e Biotecnologiche

Detachement & Remodeling

diamonded

For Zigomatics implants
Esacrom New

The One & Only  
Ultrasonic Kit

⋅ Better effective cut 
⋅ Lower tissue heating 
⋅ Less abrasion 
⋅ Antireflective surface

Esacrom Research & Develope Dept.thickness 0,3 mm

“Comparison analysis on T-Black inserts have found out 
a reduction of the overheating of the tissue and  

an increased resistance at wearing out and corrosion” 
 

Prof. A.Scarano, Department of Oral Scienses, Nano and Biotechnology 
University “G.D’Annunzio” Chieti.

ZIGOMA KIT

ESACROM Srl Via Zambrini 6/a - Imola (BO) Italy - www.esacrom.com - Phone +39 0542 643527

The Aliens of Ultrasonic

All devices available also 
with light handpiece

®
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Infodent joins Ariesdue 
to give you a complete range of marketing 

& consultancy services. 

Access the whole dental field with our services: 
Magazines ⋅ Web advertising ⋅ Database ⋅ Co-exhibition service ⋅ 

Mailings ⋅ E-newsletters.

We help you reach suppliers, dealers, 
manufacturers and dentists! 

www.infodent.com • infodent@infodent.com
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focus on japan, korea, malaysia and thailand
“This ar ticle will focus on two distinct areas of East Asia.
divided historically by a tormented relationship made of 
reciprocal domination and cultural influence, but also of 
long-established trade link…”

36

outlook on brazil
“According to the Brazilian Association of Dental, Me-
dical and Hospital Equipment Manufacturer - ABIMO’s 
2014-2015 repor t, in just two years (2011 to 2013), the 
Ministr y of Health increased seven fold the budget inve-
sted in health researches…”
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regulatory updates in asia-pacific
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Epoxy Resin - Based Formula
- Outstanding flow characteristics allow it to 
  reach and seal lateral canals

Low Shrinkage and Solubility
- Low Shrinkage reduce gap between the sealer 
  and canal wall. Low solubility makes it resistant 
  to breaking down over time

Easy Preparation and 
Short Setting Time
- 1:1 paste to manual mixing system on the 
  mixing pad and offers 1 hour working time 
  and 7-hour setting time
- Mixing and handling is very smooth

The Ideal 
Root Canal Sealer
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•DELMA, that's what you have been looking for long.

•Manufacturer
We are 10years' manufacturer of various dental air turbine handpieces, 
and LED curing lights.
•Product
RD-T3FQ is the best seller in your market, and the one that you can 
account for to increase sells.

RD-LIW FM is the motor that you can feel sooo good from heart.
•One more thing...
PM-LED04BT is the product you really feel proud of when being in your practice 
(See sample in our booth).
Why not to be our distributor in your country?

www.delma-gz.com // delma@vip.163.com

H_Delma1.pdf   1   13/01/15   17.15

•Implant-motor and surgery piezoelectric unit

The Mariotti's technical staff working side-by-side with experts 
in the field, presents the double unit for surgery/implantology. 
The UNIKO.PZ device gives the double feature combining the 
brushless MOTOR with high luminosity led light and the PIEZO-
ELECTRIC for surgery. UNIKO.PZ delivers its ultrasonic power 
in an optimal way thanks to the innovative system of dynamic 
frequency control to ensure the proper supply of energy at any 

situation. Top motor performances in safety and precise adjustment of the parameters. 
Ergonomic and powerful piezo handpiece no overheating. Spraying system control through 
peristaltic pump. User friendly, immediate and intuitive use by touch keyboard and wide 
display. Update version via software. Extended service life of parts that require sterilization.

www.mariotti-italy.com/en/ultrasonic-surgery-piezoelectric-units/uniko-pz.html // info@mariotti-italy.com

Uscita INFODENT 180X85.indd   1 02/02/15   10.03
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•Design meets ergonomics! The NEO dental unit from Fimet Oy

In the NEO dental unit, innovative new solutions meet stylish de-
sign. The NEO dental units are ergonomic, high-quality systems 
that can be customized to meet the needs of different customers. 
Flowing, harmonious lines and seamless upholstery simplify clea-
ning and ensure good hygiene. 

The motion range of the NEO dental unit is very wide, making it comfortable and ergo-
nomic to use. The chair height can be set from 45 to 95 cm, ergonomically designed to 
ensure a comfortable working position while sitting or standing. The chair can be turned 
45 degrees in both directions. The suction head is adjustable from the “3 o'clock” to the “9 
o'clock” position. Additionally, the cuspidor can be turned sideways 90 degrees, providing 
more work space for the assistant.

Neo models: NEO, NEO Cart, NEO Floor and NEO Ceiling
Made in Finland

www.fimet. fi // fimet@fimet.fi 

Rund um den Zahn
Spezialinstrumente für Zahnärzte

MEBA - Schwer GmbH & Co. KG w Hauptstraße 61a w 78588 Denkingen
Tel. 07424 / 93133 - 60  w info@mebadental.de w www.mebadental.de

•Special instruments for dentist

“Around the tooth” is the slogan of the MEBA-Schwer GmbH & Co KG, 
headquartered in Denkingen, Germany. MEBA was founded over 90 years 
ago with the production of special instruments for dentist. All our instru-
ments „Made in Germany“ here in Denkingen, are produced with traditional 
craftsmanship and modern technology.

We are grateful and proud that this is recognized by our customers worldwide. We would like to 
be your reliable and conscientious partner today and in the future.Please take a look online and 
visit us, it's worth it!

MEBA-Schwer GmbH & Co KG
Hauptstraße 61a 78588 Denkingen
Tel: +497424-9313360
www.mebadental.de // info@mebadental.de
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•MDT Micro Diamond Technologies

MDT, a world leading manufacturer of Premium Dental Rotary Instru-
ments, includes in the range of products Multi-use and Single-patient 
Diamonds, FG, RA & HP Carbide Burs and Cutters, Diamond Discs 
and Two Step Polishers Sets offering Superiority through Technology 
thanks to state-of-the-art fully automated production processes, fi-
nest quality raw materials, adherence to strict European and Ameri-

can Quality and Regulatory requirements and standards and a dedicated and experienced 
workforce.   MDT’s extensive line of FG and RA Diamonds, 24 Gold Plated Diamonds, 
Spiral FG Diamonds, HP Diamonds and Dental Discs provide dentists and technicians with 
instruments made of ground Swiss made Stainless Steel Shanks with strict tolerance and 
special in house developed Triton® coating process for More Diamond per Diamond®- 
just part of The MDT secret. MDT Gamma Radiated Sterile Diamonds are single-pouch 
packed in an in-house Class 8 Clean Room. MDT, for the Dental Clinic and the Dental Lab: 
Efficiency in your Hands.

info@mdtdental.com // www.mdtdental.com

www.3DISCimaging.com

DEALERS 
WANTED

From Box to First Image in 15 Minutes
True Size 4c IP - No Soft ware Stitching
IP-Protecting Magnetic Feeding Tray
Network and TWAIN interfaces

Fast and High-Quality Images 
FireCR Dental PSP Reader

•Fast and Compact FireCR Dental PSP Reader 

Installing it takes just 15 minutes from box to first image. Its features ensure 
dentists fast and high-quality images and a safe investment with unlimited 
software upgrades. Its size of a shoebox fits into even the most space-
challenged clinics. 
3DISC Imaging’s FireCR Dental PSP Reader supports true size 4c IP, which 
enables dentists to capture more teeth and roots on the same image, wi-
thout having to stitch smaller images together.

The FireCR Dental’s IP-protecting feeding tray ensures a longer IP life cycle. The magnetized, 
horizontal feeding tray protects the IP by keeping it completely flat, avoiding to bend it during 
read-out. 
Other features of 3DISC Imaging’s FireCR Dental PSP Reader are the FireID RFID Reader, the 
intuitive QuantorDent Imaging Software and the QuantorTab app. It also supports Network and 
TWAIN interfaces. This all help dentists optimize their workflow and patient throughput.

www.3DISCimaging.com // info@3DISCimaging.com
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•CLEANMED READY SOFT 

Alcohol Free Disinfectant Spray for the surface disinfection of 
medical devices, including alcohol-sensitive surfaces. 

Effective against a wide spectrum of organisms (see list below), 
CLEANMED READY SOFT is a ready to use disinfectant Spray for the surfaces of all non 
invasive medical devices. Specially formulated for use in Medical and Dental environment. 
Effective Spectrum : Bactericidal : EN13727 ( Pseudomonas aeruginosa, E. coli, Entero-
coccus hirae, Staphylococcus Aureus, MRSA ), EN14204 ( Mycobacterium tubercolosis), 
EN13704 ( Clostridium difficile ), EN1276 ( Listeria, Salmonella typhimurium ). 
Virucidal : EN14476 ( HIV 1, H1N1 Virus Influenza A , Hepatitis B Virus, Hepatitis C Virus, 
Influenza B Virus,  Poliovirus Type 1, Rotavirus, Norovirus )
Fungicidal: EN13624 ( Aspergillus niger, Candida albicans, Penicillium )

BMS DENTAL S.r.l.
Via M.Buonarroti, 21-23-25 Z.Ind.le 56033 CAPANNOLI (PISA) ITALY
Tel : +39 0587 606089 Fax: +39 0587 606875
www.bmsdental.it // info@bmsdental.it

• G&H Orthodontics

As a diverse global company, G&H Orthodontics Inc. is a lea-
ding provider of clinical solutions for the orthodontic commu-
nity. With 99% practitioner satisfaction on our manufactured 
items, G&H offers a full line of orthodontic products made in 
the US including wire products, brackets, bands, tubes, elasto-

merics and more.  As the world's best manufacturer of premium archwires G&H is proud 
to introduce our new M5™ Thermal Nickel Titanium Archwire. Please contact us for a 
free sample at: (orders@GHOrthodontics.com). Our mission is to provide our custo-
mers a great experience achieved through quality manufacturing and exceptional service.  
 
www.ghortho.com // orders@GHOrthodontics.com

• TRIDENT has changed the conventional way to purify the water to use in 
the sterilization process.

Now, Sole comes with DROP-Direct Reverse Osmosis Purifier: 
the most innovative, environmentally friendly and economical sy-
stem to produce demineralized water. 
Trident has installed, in the space of the water tank, a DROP that 
operates with the inlet pressure of water and is equipped with a 

set of filters to produce around 500 liters of demineralized water with a conductivity level 
suitable to protect the steam generator and hoses of the autoclave as well as to guarantee 
a dry saturated steam of high purity. 
This system eliminates the purchase and storage of distilled water or any other device for 
water demineralization.
Using DROP the sterilization cycle cost is almost zero with respect to every other system 
(every sterilization cycle uses 0,5 l of water, the filters guarantee pure water for running  
1000 cycles during its life).

www.trident-dental.com    
Visit us at IDEA DAKAR - International Dental Exhibition Africa, October 17-19, 2015
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•The Profin System is the ultimate instrumentations for finishing 

 and polishing for professionals

In 2012 the updated version of the motor driven handpiece for Denta-
tus Lamineer tips – Profin PDX – was introduced. The handpiece and 
the dedicated and assortment of abrasive Lamineer/EVA® tips offer 
unlimited access to hard-to-reach intraoral areas, allowing reshaping of 
enamel and restorations made of porcelain, metal, composite and amal-
gam.The Profin® system is the professional´s choice for finishing, poli-

shing and contouring dental surfaces, both natural or restored. The system has been on the 
market since 1990 and with the Profin® PDX handpiece the tactile ergonomics, smooth 
glare free surface and a miniature head for best access into incapacious areas comes along.
At IDS the Profin PDH will be introduced. The PDH is a manual instrument based on the 
established Profin/EVA system, a high-quality hand instrument with the same wide range of 
interchangeable diamond tips for safe and precise finishing work.
Profin is ideal for : Interproximal adjustments, Marginal adjustments and Overhang reduction.

www.dentatus.com // info@dentatus.se

•We provide our customers with the best products in more than 90 

countries worldwide

GUANGZHOU CONGHUA SHENGHUA INDUSTRY CO., LTD 
(3H DENTAL) was established in 1997. Specializing in the R&D and 
manufacture of dental products: curing-lights, scalers, glass optic fi-
bers, scalers tip etc. We are always adhere the concept of “produce the 
goods that customers request” innovate continuously for excellen-
ce, tailor-made products for users, provide the customized OEM 

service, strive to the excellent quality. Provide the customer best products and service. We 
were accredited by ISO9001 and ISO13485 quality control system, Medical Device Registra-
tion Form and EU CE mark. All products are in high quality but low price and exported to 
more than 90 worldwide countries. We owned the high-reputation by the users in the world. 
 
info@shenghua-industry.com

•DIA-PROSEAL™

DIA-PROSEAL™, root canal sealer is an epoxy resin-based formu-
la with outstanding flow characteristics.
Benefits
- The ideal root sealer with Low Shrinkage reduced gapping betwe-
en the sealer and canal wall.

- Low solubility makes it resistant to breaking down over time.
- 1:1 paste to paste mixing system and Fast and Easy Preparation and Less Waste.
- Excellent flow properties allow it to reach and seal lateral canals, making it especially 
suited to warm gutta-percha methods.
- Offers 1 hour working time and 7-hours setting time.
- Lightly coated Gutta Percha Points with a good film thickness.

www.diadent.co.kr // diadent@diadent.co.kr  Visit us at FDI 2015, Booth B126, B127

GHOrthodontics.com       TOLL-FREE 888-668-4427       orders@ghortho.com

The world’s best manufacturer of premium archwires made in the USA — 99.9% practitioner satisfaction for G&H wires.

M5 and G&H are trademarks of G&H® Orthodontics

NEW AND IMPROVED THERMAL 
COPPER NICKEL TITANIUM WIRE FROM G&H

The World’s Best Manufacturer of Premium Archwires

4 Gentler loading forces for easier engagement

4 Precise temperature transformation of 27°C

4 Consistent and predictable tooth moving forces

4  Proprietary mechanical high polish technique for 
reduced surface friction

4  US manufacturing quality — 99.9% customer 
satisfaction for all G&H wires

Call 888-668-4427 to request a free sample
or email us at orders@ghortho.com —  
mention promo code: COPPER

G&H QUALITY MEANS:
 

See and order our full line of products at GHOrthodontics.com

MKT.004.A   –   INF3rdqtr

Tested to ANSI/ADA Specification #32, Orthodontic Wires: 2006

3rdqtrad.indd   1 6/30/15   11:30 AM



GHOrthodontics.com       TOLL-FREE 888-668-4427       orders@ghortho.com

The world’s best manufacturer of premium archwires made in the USA — 99.9% practitioner satisfaction for G&H wires.

M5 and G&H are trademarks of G&H® Orthodontics

NEW AND IMPROVED THERMAL 
COPPER NICKEL TITANIUM WIRE FROM G&H

The World’s Best Manufacturer of Premium Archwires

4 Gentler loading forces for easier engagement

4 Precise temperature transformation of 27°C

4 Consistent and predictable tooth moving forces

4  Proprietary mechanical high polish technique for 
reduced surface friction

4  US manufacturing quality — 99.9% customer 
satisfaction for all G&H wires

Call 888-668-4427 to request a free sample
or email us at orders@ghortho.com —  
mention promo code: COPPER

G&H QUALITY MEANS:
 

See and order our full line of products at GHOrthodontics.com

MKT.004.A   –   INF3rdqtr

Tested to ANSI/ADA Specification #32, Orthodontic Wires: 2006

3rdqtrad.indd   1 6/30/15   11:30 AM



Infodent International | 3 2015 16 

highlights
Advertiser’s Products

•Dental Medrano

Dental Medrano, a company with social responsability, during 
its 58 years, has been developing a mission: a compromise with 
dental health. Dental Medrano designs, formulates and manufac-
tures products with special dedication. We export to America, 

Asia, Africa and Europe. If you are a professional distributor seeking for a complete range 
of high consumable dental products with an extraordinary balance of quality and price, 
contact us now! Our products and processes are certified under Quality Systems ISO 
9001, ISO 13485, GMP (Good manufacturing Practices), that guarantee our commitment 
for a permanent dental health enhacement.
Our products range: Composites, Silicones, Whitening, Cements, Adhesives, MTA, Iono-
mers, Endo Materials, Fluoride products, Desinfectants, Reliners, Temporary Cements, 
Acrylic and more.
www.densell.com // intl@dental-medrano.com.ar - marketing@dental-medrano.com.ar

•LASAK – more than 20 years of experience

The BioniQ implant system, by LASAK Ltd., a manufacturer with 
more than 20 years of experience, includes tapered implants offe-
ring easy insertion and high primary stability in soft bone as well as 
straight implants for easy positioning in dense bone. The horizon-
tal and vertical set-off of the implant-abutment connection from 

the bone level, together with the implant mini-threads, contribute to the stability of the 
marginal bone and soft tissues surrounding the abutment and provide improved restora-
tion esthetics. The state-of-the-art implant construction enables safe and precise insertion 
and optimized load distribution in the bone tissue. The high strength of Q-Lock implant-
abutment connection is ensured by a unique combination of deep cone, solid hexagon, 
reinforcing cylinder and cone under the screw head.
Implants are available with a unique hydrophilic, nanostructured, bioactive surface (BIO). 
A single system organizer provides instruments for the insertion of implants with both 
tapered and straight design. 

www.lasak.com // info@lasak.com

•NanoPaq – The nano composite that offers aesthetics and security.
 
NanoPaq is a light-curing composite with an ultra-fine, radiopa-
que glass filler. NanoPaq convinces by being a product completely 
“made in Germany” within the high quality of each of its ingredients. 
By cross-linking the nano particles, the physical values were optimi-
zed even further, making NanoPaq an excellent choice for anterior 

and posterior tooth restorations of all Black‘s classes. Different filler particle sizes make 
NanoPaq easy to shape and to polish. Special color pigments create highly aesthetic effects 
and help the restoration to blend into the natural dentition easily. This material facilitates 
minimally invasive fillings while preserving a maximum amount of natural tooth substance. 
The outstanding physical properties of NanoPaq impress by a filler content of 83.5 % 
(percentage by weight), a minimized shrinkage and a very high Vickers hardness (1040 
MPa), amongst others. NanoPaq is compatible with most available composites as well as 
adhesive and bonding systems.

www.schuetz-dental.com // export@schuetz-dental.de
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•X-LINEAR DC

Unlike BEST X-DC, 0.7mm focus, wireless and with all functions inte-
grated into the engine bloc, X-LINEAR DC, ergonomically designed 
with an oval shape and available as upmounted or downmounted 
(picture shows the downmounted version), is equipped with a touch 
keyboard switch with preset programs along the R10 scale. With a 
0.4mm focus, which allows to obtain high-resolution images of con-
trast, X-LINEAR DC has dual control (traditional wired + wireless). 

Both devices are prepared to work with any type of film, sensors and phosphor plates.
NEW LIFE RADIOLOGY S.r.l.
Via Latina, 17 10095 Grugliasco (TORINO) ITALY
Tel /Fax: +39 011 781994

www.newliferadiology.it // info@newliferadiology.it 

•Since 30 years your ergonomic requirements are our challenge!

Since 1981 Diagram production includes equipment for den-
tal practices and laboratories, dental materials, products for 
hygiene and sterilisation such as needle burners, carpule war-
mer/needle burners, steamjet cleaners, UV curing-light ovens, 

accessories and materials for composites, new techniques methods such as transparent 
silicon-rubber. Diagram activity also focuses on the implementation of new techniques 
permitting the optimisation of both equipment and working methods. For these reasons 
the company produces and offers layouts and know-how for : 
•RESIN INJECTION SYSTEM for the fabrication of prostheses with any kind of resin; 
•ULTRAKERAMIC method reproducing the wax model directly in ceramics and availing 
the advantages in terms of color and shaping of this material; 
•DIRECT COMPOSITE RESIN RESTORATIONS: Giotto 101 Composite Painting Palette 
is the first device able to aid in controlling the fluidity of various portions of composite 
materials simultaneously and in minimum portions.
Diagram manufactures with Your private label too.

www.diagram.it // info@diagram.it

•Maestro 3D Open Dental Scanner

Maestro 3D is the scanner for dental applications. The system sim-
plifies and automates the process of planning and production of 
personalized dental prostheses. Maestro 3D dental scanner allows 
the user to get in a simple and intuitive way, with a precision of 10 
microns, the open STL files that will leave the user the free choice of 
the center of production. Maestro 3D Easy Dental Scan is the scan 
control software of the dental scanner.

Maestro 3D Ortho Studio is the software for orthodontics.
- Virtual Setup and Clear Aligner module: it allows to move the teeth of both arches 
evaluating distances and collisions and automatically build a set of virtual models ready to 
send to a 3d printer.
- The viewer version: is the software to view and inspect the models exported with Ortho
Studio. (It's also available an Apple IPad Viewer).
www.age-solutions.com - www.maestro3d.com  //  info@age-solutions.com
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•Leonardo - The Innovative Rapid Palatal Expander

Rapid palatal expander Leonardo has several innovative features thought to simplify the work of technicians 
and doctors, and to be easy to use for the patient.  The main features are:
Stability. The two telescopic components of Leonardo's body are always overlapped for the maximal longitu-
dinal and torsional rigidity and high stability, at its maximum opening. The inbuilt housing of the arms and their 
laser welding grant an highest resistance and a perfect oral hygiene. 
Compact dimensions: its body design minimize encumbrance into the mouth, and increase patient's comfort. 
 

Easy-to-use:
- chamfered hole to simplify the insertion of the opening tool;
- lateral screw for fast opening/closing in laboratory;
- graduate scale for an immediate reading of the opening level achieved
Safety:
- mechanical stop to prevent disassembling at the maximum open;
- mechanical anti-unscrewing system to avoid unwished opening into the mouth.
Leonardo is protected by international patents.

www.siaorthodontics.com // info@siaorthodontics.com

•TRIBEST, focus on infection control Items 

Tribest is one of the major manufacturers and exporters of den-
tal disposable consumables  in China.The company was founded in 
2006,and most of the products are CE ,ISO 13485,FDA Certificate 
approved.
Our main products are face masks,cotton roll,dental bib,dental sy-
ringes, dental kits,saliva ejector,microbrush,impression trays,denture 

box, sterilization pouches,bur block,disinfection box,
oral health products,orthodontic products etc.
Tribest focuses on infection control,and gives you the complete infection control scheme 
with fullset of series products, which enables you to know infection control concept  easily, 
and enjoy one-stop products and services.
Infection control is TRIBEST responsibility,and also is your responsibility!

www.tribestdental.com // kevin@tribest.cn  Visit us at 2015 CEDE Poland Exhibition Sep 10-12th, Pavillion 7, Booth 3B.3

•The dental plaque detector for clinic & home care

Dental plaque is the sticky film that forms on teeth. If it is not remo-
ved on a frequent basis, it can lead to tooth decay and gum disease. 
You or your child may be brushing regularly, but plaque is nearly the 
same color as teeth, so it can be difficult for you to see where it is 
accumulating. The FINDEX dental plaque detector uses a plaque 
filter window, it is easy to check dental plaque which transfer to red 

fluorescence via a violet light exposure. Just one second can get the result, you will see 
dental plaque clearly via plaque filter window. The traditional way to detect dental plaque 
is using chemical dye, it will leave a few residue of chemical dyes; FINDEX is not using the 
chemical inspection way, it can avoid residue of chemical dyes in your mouth.

www.dentmate.com.tw // info@dentmate.com.tw
Visit us at DenTech China 2015, Hall 2, Booth U59
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•IRIS-100: Navigating the Future of Dental Implants!

EPED is a leading company of design and manufacture dental na-
vigation system around the world. Our new product, The Implant 
Real-time Imaging System (IRIS-100), features the utilization of opti-
cal tracking systems to instantly visualize the implant handpiece and 
drill together with a CBCT 3D image. With the aid of this real-time 

imaging system, users can see the position of the drill and also data such as bone quality, 
nerve and sinus location and more. Similar to a car navigation system, the system is set 
up to visualize the destination and helps to guide the pre-planned placement of implants, 
avoiding dangerous areas, reducing risk and increasing the likelihood of successful implant 
surgery. This system has been widely used worldwide. 

Tel: +886-7-6955596 Fax: +886-7-6955579
www.eped.com.tw // eped-sales@eped.com.tw
Visit us at China Dental Show - CDS 2015, Hall 8.2, Booth G091 

•STH High-speed Dental Bearings

As a professional manufacturer, we are specialized in high-speed 
dental bearings perfectly usable for various brands & models of 
high-speed dental turbine handpieces:

• 120 models bearings with stainless steel balls, or ceramic balls
• including Radial ball bearings & Angular Contact ball bearings 

Specifications of our products:
• Rotating speed 350.000-450.000 rpm under the air-pressure of 200-250Kpa
• Maximum rotating speed up to 480,000 rpm under the conditions of laboratory
• Working life for about 6-9 months under the normal operation and maintenance
• Tolerance grade super-high precision ABEC 7 (P4) & ABEC 9 (P2)
• High quality, Continuous improvement
• Quick delivery & Sincere service

www.sthdentalbearing.cn // info@sthdentalbearing.cn

•iVAC and iVAC-TWIN

QUATRO's newest iVAC TM and iVAC-TWIN TM dust collectors are specifically designed 
for use with die-stone, gypsum, plaster, sand, aluminum oxide, glass beads, fine Zirconium 
dust and CAD/CAM milling. A built-in slide and glide “COLLECTOR” accumulates and 
stores up to 26 litres in the iVAC and 38 litres in the iVAC-TWIN (twin motor high volume 
model).
Both the iVAC and iVAC-TWIN feature high capacity (FCS) filter cleaning systems 
which provide 100% self-activating fully automatic hands-free filter cleaning. Both model 
iVAC’s are in-stock and available for  delivery. 
For additional information contact WORLDENT:

E-mail: worldent1@aol.com
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Clean, powerful, silent
and ergonomic

precision

Model Trimmer Mulhacen
3000 L

lEasily removable cover 
   (wide-opening hinge). 
   Easy to clean and easy access to the disc.
lMade of high strength technical plastics.
lCorrosion free.
l1600 W and 3000 rpm motor.
lBuilt-in brake (the disc stops in less 
    than a turn).
lWarning light, for hearing-impaired 
   people.

Powerful, reliable, secure and cutting edge

Precision 
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supplied 
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tank and a 
wall rack.

l Designed to operate with a steam 
     cleaning machine
l Large illuminated working chamber 
    and vacuum system.
lManufactured from high quality
    plastic.

Your trusted brand
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•EndoUltra – Cordless Ultrasonic Activator
 

Now available in Europe!
Science has shown that irrigants are more effective when they are 
electro-mechanically activated. Acoustic streaming and cavitation of 
endodontic solutions has been shown to significantly enhance cle-
ansing of difficult anatomy.  Studies have shown that low frequency 
(Sonic) oscillation (160-190Hz) was not sufficient in creating acoustic 

streaming or cavitation within the canal space. EndoUltra™ is the only cordless, compact, 
battery operated piezo ultrasonic (40kHz) activation device. Only EndoUltra™ is capable 
of producing acoustic streaming and cavitation in small canal spaces, resulting in significantly 
improved debridement, disruption of biofilm, improved penetration of irrigants into denti-
nal tubules, and the removal of vapor lock. Resulting in improved outcomes. EndoUltra™ 
features unique 15/02 Activator Tips, which resonate along the entire length of the tip and 
do not engage tooth structure. Activator tips feature depth markers at 18, 19, and 20 mm. 
 
www.EndoUltra.com - www.Vista-dental.com 

• OMS

OMS and its traditional experience in the production of dental unit,  
introduces to the market LINEA ESSE PLUS .
 
LINEA ESSE PLUS is the evolution of the classical long lasting and 
reliable Linea Esse. It maintains the same features of Linea Esse as 

to the instrument table but the advantages and the evolution are represented by the co-
loumn water group with adjustable spittoon and ergonomic suction arm with articulated 
and pantograph movement included.
OMS Excellence has today one more choice. 

www.omsstaff.com

•New protection for sharp tips and edges

With the new products “TipCover” and “QuadroPack TipLine”, 
rose plastic medical packaging GmbH in Hergensweiler/Germany 
has developed two packaging solutions which offer optimum pro-
tection for delicate tips and edges of surgical instruments and 
applications. The application of “TipCover” is self-explanatory and 

intuitive. The elliptical internal geometry enables sharp tips or edges of medical instru-
ments to be easily inserted. “TipCover” is patented and can be used both as primary and 
secondary packaging. With its telescopic length adjustment, “QuadroPack TipLine” offers 
the ideal protection for long surgical instruments and applications. The tapered ends pre-
vents the content from breaking through. “QuadroPack TipLine” is re-sealable and re-usa-
ble. “TipCover” as well as “QuadroPack TipLine” meet the requirement of biocompatibility 
and are validated up to 50 Kilogray (kGy). Both of them are suitable for gas sterilization, 
TipCover also for steam sterilization. Both can be produced according to EN ISO 13485 
standard with medical grade.

www.rose-medipack.com // info@rose-medipack.com
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•Handpiece spare parts - SPIRO dental

SPIRO dental distributes dental replacement parts for handpiece and unit repair. Our products are suitable for 
a wide range of the worlds`s best known brands. We are one of the most reliable and trustworthy suppliers 
with the focus on our clients needs and requirements. We supply our clients all over the world in the fastest 
possible time. 
European quality products: 
 

1. Turbine rotors, push buttons and keys
2. Low & high speed bearings
3. Unit hoses
4. Micromotor parts
5. Contra angle parts
6. Handpiece Xenon & LED bulbs
7. Repair accessories

It is your TIME FOR A QUALITY TURN.

www.spiroteh.com // info@spiroteh.com

•TCS Flexible Partials

TCS, an ISO 13485:2003 Certified Company was established in 2000 
in USA and is now one of the leading manufacturers of flexible partial 
material and equipment.
tcs® Unbreakable (nylon) and iFlex (polyolefin) are extremely resi-
lient high-performance materials used for the fabrication of RPDs, they 
both offer uncompromising aesthetics and functionality.  

These materials are lightweight, durable, and can be repaired and rebased.  tcs® Unbreakable 
is guaranteed unbreakable, has very low water absorption and has a proven history of success.  
iFlex is clinically unbreakable, stain-free, has virtually no water absorption, is easy to finish and 
polish, and is slightly more translucent than tcs® Unbreakable.  

www.tcsdentalinc.com // abraham@tcsdentalinc.com

•Xcem Elite: a submerged fixture from Xcem Implants 

Xcem Implants (Xcem Limited) has been manufacturing and trading 
Dental Implants & accessories for many years in the UK and worldwi-
de. Xcem Limited also manufactures dental products and wear. Our 
Implants have a novel design which reduces risk of Abutments loosing 
due to fatigue and rotational forces.

The submerged fixture Xcem Elite (XE) has a Micro Thread on top and a Main Thread with 
Dual Thread and Cutting Edge. The micro thread increases thread contact with bone thereby 
improving the initial fixation effect. When the fixture is inserted into the implant bed, the coni-
cal shape and lower deep thread of the fixture increase stability and make immediate loading 
possible. As pitch of dual thread type, the surgery time is reduced. Surface areas are increased 
through blasting by highly biocompatible Calcium-Phosphate Media. When placing the implants, 
the cutting edge of the Twist Type increases Self Tapping ability and minimizes Bone resistance. 
 
www.xcemimplants.com // sales@xcem.co.uk
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•G.Comm

Discover our mission, our values, our daily commitment to dental 
care and innovation. G.Comm is an innovative company, focused 
on the production of components for dental units. Our phisolo-
phy in designing our products is based on ensuring the well work 

of dentists and the well being of patients, always in total respect of sanitary regulations, 
hygienic conditions and environmental safety. Together with dental lights and electric mi-
cromotors,  G.Comm supplies a full range of components for dental units:
monitor arms, tray arms, instruments hoses, tubings, vacuum tubings, pneumatic valves, 
infection control devices, foot control, syringes, pressure regulators, control blocks, electro-
pneumatic boards and many others.
G.comm will also design and create your custom product under your specific request to 
help you find the best and finest solution to your dental unit.
Currently working with over 25 different countries, G.Comm is now determined to grow 
larger and experience new markets all around the world.

•Iris View

IRIS View is a Surgery Light with integrated Full-HD Videocamera system up to 30 ti-
mes Optical Zoom. The patented color mixing technology may allow the surgeon to 
adjust the color temperature (from 4200°K to 6000°K) to the optimal contrast when 
operating on soft tissue areas or change it to a natural daylight for color teeth matching.  
 
IRIS View is equipped with a keypad that has 3 preset programmes: Anti-Polymerisation 
Mode (to prevent hardness of composite in a very short time); Surgical Treatment Mode 
(to better distinguish the shades of the gums, blood and periodontium); Color Capture 
(facilitating the dentist’s choices during tooth replacement operations). 
Moreover, IRIS View can be controlled via Wi-fi with the combination of an i-Pad through 
a Software (my-light) to be downloaded (Free Of Charge) from the App Store.
 
www.gcomm-online.com // info@gcomm-online.com

•Baolai Medical aims to make the best ultrasonic scaler in China

Baolai Medical professionally designs and manufactures the piezo 
ultrasonic scaler. We’re the first one launching ‘No cracking’ alumi-
num alloy detachable handpiece and ‘No consumables’ auto-water 
supply scaler in the world. All products have obtained CE, FDA, 
TGA certificate and 24 national patents. We offer OEM/ODM ser-
vice for world famous brands.

 
P9L auto-water supply scaler : PIONEER!
⋅ Functions: scaling and endo 
⋅ Water supply system without consumables
⋅ Aluminum alloy detachable handpiece with LED: no cracking, more comfortable, better 
heat dispersion
⋅ Built-in power supply
⋅ Identifying scaler tip automatically
⋅ Aluminum alloy torque wrench can screw the tips for more than 3000 times
⋅ 2pcs independent wide-mouth bottles

www.booool.com / info@booool.com   Visit us at DenTech China 2015, Hall 1, Booth. K84-85
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•SONOSURGERY® AIR POWER 

Manufactured from high-quality and robust materials, the new 
SONOSURGERY® AIR POWER pneumatic handpiece has been 
especially designed to use them with surgery inserts. This impro-
ved handpiece, which can be used on any dental unit instead of a 
turbine without requiring any additional air pressure adjustment, 

can be employed for all prophylaxis or bone surgery procedures with the aid of the special 
Komet® surgery inserts. Vibration power level can be adjusted by means of a larger rota-
ting nut, making the procedure more flexible and accurate.
The handpiece can be used together with any MULTIflex®-compatible rapid coupling or, 
optionally, with the new SONOSURGERY® STERIL rapid coupling which allows external 
inlet of medical sterile liquids. Both handpiece and the supplied dynamometric wrench are 
fully thermodisinfectable and sterilizable. 

www.teknedental.com // info@teknedental.com

•Medesy new periodontal micro-tweezers 

The new tweezers have been conceived and realized through a cooperation with our Key Opinion Leaders, 
a joined study on micro surgery specific requirements aimed at developing a product which could offer 
excellent performance as well as easy handling. The result a very practical instrument with remarkable fea-
tures such as: 

• Optimal balance between weight and sizes 
• Rounded and anatomical handle allowing easy circular finger control 
• First-quality surgical stainless steel selected for its elevated corrosion resistance 
 
Range of 5 different micro-surgical tweezers

Main technical features:
•Tungsten carbide inserts;
•Diamond dusted tips:
•0,7 mm hole
•1x2 teeth
•Standard serration
The ultra-thin tips ensure a precise and firm grip of the tissue fragments and also a wider visual field
medesy.it // info@medesy.it
Visit us at FDI - Bangkok , September 2015, Booth A131

•High Quality Dynamic Mixer

High quality Dynamic mixing tips are for use with automatic impres-
sion material mixing machines.
⋅ Accurate ratio base and catalyst are checked by a special blender 
built in the tips which helps to achieve the perfect 5:1 ratio from 
the very beginning.

⋅ The base and catalyst are dispensed at the same time with constant speed.
⋅ Dynamic mixer minimizes any waste of the impression material while dispensing occurs.

Watch as it precisely mixes and dispenses the perfect ratio of impression material! 

www.dxm.co.kr // dxmoverseas@gmail.com / overseas@dxm.co.kr



Infodent International | 3 2015 28 

highlights
Advertiser’s Products

•TRAUS SUS10 - Ultrasonic + Implant Dual Engine

Saeshin, as professional manufacturer and exporter for dental 
handpiece and high precision medical device with 40-year-experien-
ce, launches TRAUS SUS10 equipped Ultrasonic piezo surgery and 
implant motor engine in one unit. The Piezo surgery engine provides 
big power with stable frequency for work efficiency and for mini-
mizing pain. Furthermore, it has safety system which operates on 

touching the hard tissue only, and it brings longer span life of the tips as well as safety for 
patient avoiding damage to soft tissue. The implant engine with handpiece provides maxi-
mum torque and LED for efficient and safe surgery. The LCD and panel provide easy set 
up and controlling of operation and handpieces and motor are autoclavable. The pedal is 
included and unit is qualified by international certifications. 

http://www.saeshin.com // sales@saeshin.com

•New tray trolley

MESTRA launches its new trolley R-100048 for model trays.
Its low weight and the rotating wheels, makes it highly maneuverable 
when driving around different spaces in the lab. Moreover, its dimen-
sions allow it to pass without problems through doors or narrow 

passages. Since it is built in tubular steel, it is extremely robust. It is fully compatible with the 
MESTRA R-10005X and R-10006X system tray, allowing accommodate up to 60 small or 
40 large units. It is supplied as a kit to be assembled by the customer. It is very simple to 
assemble (instructions included).
Height: 135 cm / Width: 85 cm / Depth: 85 cm / Weight: 13,5 kg

R-100048 Trolley
R-100048-50 Trolley + 30 small + 20 large trays
R-100048-60 Trolley + 60 small trays

www.mestra.es // comercial@mestra.es

•HDR System

HDR system is professionally designed & manufactured by Handy 
team. Thanks to Handy’s advanced CMOS technology and skilled 
production process, every HDR sensor is guaranteed to bring high 
definition images to simplify our clients’ daily dental practice. In a 
very short time, the digital radiographs will be shown on the PC for 

instant diagnoses with more detailed and accurate information. HDR system helps dental 
professionals work more efficiently and facilitate communication with patients by showing 
those sufficient “evidences”. Now, the clients may use HDR system software APP in mova-
ble devices and show the images freely.
Higher resolution with smaller pixel size 
Better image quality but lower X-ray dose
Ergonomic design with two sizes available
Try it, and you will love it.
 
www.handycreate.com // handy@handycreate.com 
Visit us at DenTech China 2015, Booth H24-25, 49-50
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WOlf Electric Handpiece

Fits Bien-Air, Kavo, NSK, Star and W&H systems

WHITER IMAGE Home Whitening Syringes

Proprietary blend of 12% (1/4) hydrogen peroxide and 36% (3/4) 

carbamide peroxide with nitrate potassium for sensitivity

KUT Carbides and Diamonds burs

Premium  quality - Fast cut - Dense, uniform diamond distribution insures fast, 

consistent cutting - Three layer matrix results in an excellent service life.

TEMP 10:1 C&B Temporary material

TEMP offers great 

aesthetics, perfect fit and a

precise set time, low

shrinkage results in highly

accurate temporaries with

excellent marginal 

adaptation

WOlf Light Black Label (LED+ Plasma)

The WOlf Black Label  combines market-leading en-

gineering with unique design

advancements that enhance performance and de-

liver consistent cures.

+ Light intensity: 2,700 mW/cm² (Plasma mode)

and 1500 mW/cm² in LED Turbo mode.

Cures in 3 seconds

WOlf Black Label High Speed Handpiece - 2 year warranty
Can your handpiece cut a plier with no vibration ? Black Label can at www.wolfkuts.com

+ Maximum cutting power : 21 watts

+ 24 months warranty (bumper to bumper)
+ 3 port spary and LED coupling

+ Extreme bur concentricity means better 

work precision

+ Available in Medium and Mini head

Handpiece
only

All brand and product names are registered trademarks of their respective organisations

PHIL FLOW NANO  - Flowable composite

Light-activated, low-viscosity flowable compos-

ite designed for use in Class III and V restora-

tions and select IV aesthetic restorations. Its low

viscosity and precise syringe delivery make it

flowable, easy to place and finish and

adaptable to a variety of clinical situations.

• Extremely low shrinkage

• Outstanding handling

• High radiopacity

• Versatility

• Available in syringe of  2 gr and 20 tips

• A1, A2, A3, A3.5, B1, B2, C2
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•Computer-guide implantology: the new frontier of dentistry

B. & B. Dental S.r.l. is a leading Italian company in the field of oral 
implantology, manufacturer of dental implants and bone regenera-
tion materials. Adhering to the new market needs and trends, a new 
software-based technique has been developed. It allows to obtain 
faster, safer and more precise diagnosis and treatment. Through 
advanced Computer-guided surgery techniques, patients may get 

treatment plans that turn mobile prosthetic teeth into fixed implant-supported teeth, in 
a single appointment, for immediate and completely risk-free use.  The guides obtained 
through computer-aided stereolithography make osseointegrated implantology an easy-
to-use technique in any clinical condition, even in case of severe atrophy of the jaw bo-
nes. Moreover, a brand new surgical kit has positively impressed the professionals for its 
functional simplicity. Successful courses are periodically organized by B.&B. Dental; they 
confirm the growing interest of an increasing number of dentists who wish to participate 
(for information please contact: commerciale@bebdental.it).

www.bebdental.it // info@bebdental.it  Visit us at FDI Bangkok 2015, Booth A105

•MPI Privilege System: an unwavering commitment to excellence,  
searched for by the most exacting implantologists

 
As a German partner of reference, MPI implements state-of-the-art 
technology to its MPI Privilege® Implant System, creating and deve-
loping dental implants which grant the highest safety levels, outstan-
ding stability coefficients and real simplicity for any clinical case. The 
exclusive know-how based on experience of its high class professio-
nals, provides their dental implants with the utmost versatility and 

functionality available on the market. MPI’s cero defect policy, achieved through the most 
appropriate design and strict quality control procedures along the entire production chain, 
grants the professionals the security and harmony they need.  The close and interactive 
relationship with its clients, designed for constructive feedback of needs, enables MPI to 
offer efficient solutions, using the practical experience of their professional clients. Medical 
Precision Implants, designed by professionals for professionals.  

www.mpimplants.com // info@mpimplants.com

• Runyes Medical

Runyes Medical is a Chinese company founded in the year 2000, 
who is the first company in China making the steam sterilizer. 
From 2004 to 2014, Runyes has provided 135,000 pieces steam 
sterilizers to the world, has established itself as a main produ-
cer of dental equipments. Since we started producing autoclaves 
in 2004, we have acquired a sufficient knowledge in the field. To-

day we strive to be technology and design trendsetters, and we are able to offer inno-
vative solutions. Our main products are Steam sterilizer, Dental unit, dental x ray etc.     
 
www.runyes.com // runyes@runyes.com 



We are currently seeking international distributors

31 Serge Garant, Montreal, Qc, H3E 0A6, Canada

Tel: +001.514.768.6879   Fax: +001.514.768.1230

info@dscgroup.net    www.dscgroup.net

WOlf Electric Handpiece

Fits Bien-Air, Kavo, NSK, Star and W&H systems

WHITER IMAGE Home Whitening Syringes

Proprietary blend of 12% (1/4) hydrogen peroxide and 36% (3/4) 

carbamide peroxide with nitrate potassium for sensitivity

KUT Carbides and Diamonds burs

Premium  quality - Fast cut - Dense, uniform diamond distribution insures fast, 

consistent cutting - Three layer matrix results in an excellent service life.

TEMP 10:1 C&B Temporary material

TEMP offers great 

aesthetics, perfect fit and a

precise set time, low

shrinkage results in highly

accurate temporaries with

excellent marginal 

adaptation

WOlf Light Black Label (LED+ Plasma)

The WOlf Black Label  combines market-leading en-

gineering with unique design

advancements that enhance performance and de-

liver consistent cures.

+ Light intensity: 2,700 mW/cm² (Plasma mode)

and 1500 mW/cm² in LED Turbo mode.

Cures in 3 seconds

WOlf Black Label High Speed Handpiece - 2 year warranty
Can your handpiece cut a plier with no vibration ? Black Label can at www.wolfkuts.com

+ Maximum cutting power : 21 watts

+ 24 months warranty (bumper to bumper)
+ 3 port spary and LED coupling

+ Extreme bur concentricity means better 

work precision

+ Available in Medium and Mini head

Handpiece
only

All brand and product names are registered trademarks of their respective organisations

PHIL FLOW NANO  - Flowable composite

Light-activated, low-viscosity flowable compos-

ite designed for use in Class III and V restora-

tions and select IV aesthetic restorations. Its low

viscosity and precise syringe delivery make it

flowable, easy to place and finish and

adaptable to a variety of clinical situations.

• Extremely low shrinkage

• Outstanding handling

• High radiopacity

• Versatility

• Available in syringe of  2 gr and 20 tips

• A1, A2, A3, A3.5, B1, B2, C2
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•AdDent
 
AdDent's distinctive award winning products are made in U.S.A., FDA cleared, ISO and CE certified. 
Calset Composite Warmer increase the depth of cure, reduces the curing time, improves marginal adapta-
tion and reduces microleakage. The Calset permits the most highly filled composite to be dispensed easily and 
accurately. Received highest award from Dental Advisor and others.  
Comax Advanced Composite Dispenser extrudes highly viscous 

composite. It features one hand unloading, and is autoclaveable. 
Trimax Composite Instrument for posterior composite restorations. Provides easy, reliable 
proximal contacts. Microlux Transilluminator System for diagnosis of proximal caries, pe-
riodontics, endodontics, crown and root fractures, lighted mirror, and oral cancer screening. 
Rite Lite 2 HI CRI L.E.D's recreate the visual spectrum produced by natural sunlight. This 
permits the perception of color not available from standard LEDs. Available with polarizing 
filter. OraBlu - used to verify suspicious lesions found in initial oral visual screenings
AdDent is looking for international dealers.
www.addent.com // mpereyra@addent.com Visit us at GNYDM, Booth 3119 and Chicago Mid-Winter Meeting, Booth 4319

•Dynamic Medical: Leading manufacturer of dental oil free air compressor 

As leading manufacturer and designer of dental oil free air com-
pressor, suction unit and portable dental unit in China, we have 
exported our products to more than 100 countries with CE and 
FDA approved. Since 2004, we have built a good reputation for our 
DYNAIR and DYNAMIC brand all over the world. 

www.dynamicgroup.cn // support@dynamicgroup.cn
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•ORAL DRY clampable aspirator tips

ORAL DRY brings a unique and innovative solution to den-
tal aspiration: made entirely of bio-compatible polymer, this 
new kind of aspirator tip can be fixed on a tooth during 

oral care, bringing both dentists and patients new level of comfort and safety. ORAL DRY 
consists of an omega-shaped clamp, compatible with mandibular molars anatomy, and two 
oblong aspiration tubes, perforated on their upper sides. The whole system is connected 
to a standard aspiration unit.
The system fits into any mouth and allows for continuous aspiration. The wide extraction 
surface, that covers all parotid, sublingual and submandibular salivary glands, provides a 
highly efficient saliva ejection, while making cotton rolls largely superfluous.
As aspiration orifices are placed on the superior part of the aspiration tip, direction suction 
of the mouth floor or gum is avoided, preventing the occurrence of mucosa trauma.

http://www.medicotechnicare.com/oral-dry/ // info@medicotechnicare.com

•The evolution of gloves starts with Cranberry Evolve300.

In line with our product vision “Strong in Protection, Soft on Skin”, 
we present you the thinnest yet durable nitrile gloves available in
market. Cranberry relentless pursuit of innovation lead to the de-
velopment of the latest ultralight-weight nitrile gloves, Evolve300!
Cranberry’s EvoSoft Formulation gives the bare-handed feel with 

protection that every dental practitioner desires. The gloves conform to contour of your 
hands providing the fit, feel and comfortable sensation. Best of all, Evolve300 gloves are 
free of natural rubber latex protein and offer outstanding protection, unmatched tactile 
sensitivity, while leaving NO nitrile odor on your hands. Evolve300 is innovatively engine-
ered with our “First Touch” technology ensuring ZERO skin contact exposure. 
It is packed in space saving box of 300 pieces that reduce waste materials and enhance 
supply chain saving! Evolve300 is the best option for the all dental practitioners, by com-
bining great value with the performance and protection you demand.

www.cranberryusa.com // info@cranberry.com.my

•ROCANAL: A BIOTECHNICAL SYSTEM FOR ROOT CANAL TERAPY
 
Successful endodontics is about infection control: eliminating and 
excluding microorganisms from the pulp space. This is universal 
truth for the generalist and hi-tech specialist alike.
Rocanal R1: Disinfecting and lubricating cream
Rocanal Irrigation: Root canal disinfecting and cleansing solution
Rocanal R2 Vital: Final cement after vital pulpectomy, any remaining 

pulpal remnants, especially in accessory canals, may degenerate with subsequent necrosis 
and secondary infection. This may result in failure of endodontic treatment.
Rocanal R3 Gangrenous: Final endodontic cement that prevents the growth of bacteria 
and secondary periapical complications. During the pre-setting period active ingredients 
have a diffusion of about 2mm.  
With the complete line of Rocanal your success is 100% guaranteed ! 
 
www.medirel.ch // info@medirel.ch
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•Not a Bur holder only but a simple solution

Universal holder for burs, tips, mirrors and other small parts in diffe-
rent diameters you have to preserve and protect. 
Made in autoclavable nontoxic silicon, it can hold till 35 small parts 
that are easy to insert and extract from the peculiar holes.  It has 
got the distinctive trait to keep the burs (small parts) even if tur-

ned upside down, in order to protect them by an accidental hit. 

Available in six different colors to divide and  identify easily the suitable parts for different 
applications. You can also cover and close it with a transparent top in two different heights 
for different sizes of instruments.

www.dentag.com // info@dental.com

•KUT Diamond and carbide burs

The KUT Diamond and Carbide Burs offers a Made in USA gold 
standard performance at an economical cost. They are very efficient 
in tooth preparation (natural diamond particles); and tungsten car-
bide, they cut very rapidly and continue to do so for multiple tooth 
preparations (ISO-exceeding stainless steel shafts maintain concen-
tricity and accuracy). 
KUT Diamond and carbide Burs are priced as low cost level where 

a new diamond and carbide can readily be justified for every patient. They are sterile, 
single-packaged in dispensers of 25 individual burs.
Thus, there is no risk of cross-contamination while picking up a new bur. KUT Diamond 
Burs are available in numerous shapes and sizes for all types of operative procedures. All 
“kut” consistently well at the same low price.

www.dscgroup.net // info@dscgroup.net

•WOlf Black Label High Speed handpiece
 

The new Wolf Black Label high speed handpiece offers a Made in 
Germany gold standard performance at an economical cost. It has 
an impressive 2 year warranty. Wolf Black Label’s 21 Watts provide 
maximum cutting power. The handpiece is available in Medium and 
Mini heads and it’s advanced design offers excellent ergonomic ba-
lance and user comfort, as well as minimized operational noise. The 

highly-secured bur rotation concentricity provides exceptional working precision and fine 
clinical control, as well as patient safety. The Wolf Black Label’s LED coupling and 3-port 
spray assure clear working field visibility. The Wolf Black Label also offers exceptional retail 
value for a superior quality high-speed handpiece. We have listened to dentists worldwide 
and have designed our product from the ground up, constantly improving it, creating a 
handpiece revolutionary in performance, dependability and value. We are proud of the 
excellence of our Wolf Black Label. Add it to your product line.

www.dscgroup.net // info@dscgroup.net
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•SABILEX INJECTION SYSTEM-METAL FREE DENTURES-FLEXIBLE PARTIALS

Sabilex has been a leading manufacturer since 1951. High quality 
products, new technology and costant research have been the 
main concerns of the company to always achieve excellence an 
reliability. SABILEX offers one of the most advanced injection 
systems in the market.  It includes:
 

1)Sabilex Injection Machines:
Fully automatic
Compact Design
Weight 12kg
Easy programming
CE
2)Sabilex Injection Materials:
4 CE certified versatile multi-property materials to elaborate dentures:
Flexifast and Flexiultra for the making of flexible partials.
Acrilfast, a monomer free thermoplastic acrylic for the making of full and partial dentures.
Flexiacetal for the making of aesthetic retainers, frameworks and more.
3)Vacuum sealed ready to use cartridges.
4)Sabilex Marketing and Training Support.
Quality marketing materials and support for Dealers, Dentists, Labs and Patients.

Sabilex exports worldwide. Interested dealers are welcomed to contact us.
www.sabilex.com / info@sabilex.com

•Oral Teck Group is looking for distributors

ORAL TECK GROUP is an oral care products manufacturer spe-
cialized in Sonic Toothbrush, Electric Toothbrush, Oral irrigator To-
othbrush sanitizer and teeth whitening device.
 
Our products are increasingly popular all over the world and CE-

FDA certified. Among others, our main office in Europe is located in Madrid, Spain.
We are looking for worldwide distributors.

www.oralteck.es // info@oralteck.es

•New MTA®

 
This new MTA® line offers the easiest and most effective solution
The implant (MG InHex® o MG Osseous®) together with the MTA 
abutment with implant mount function allows the maximum use of 
all its prosthetic components with the high quality wich has always 
characterized Mozo-Grau. This new Line presents, together with a 

Mozo-Grau implant, a final MTA® abutment, an impression coping, a cover screw and a 
prosthetic screw, which makes it the optimal solution to achieve the maximum efficiency of 
all its components.
All MTA product details are available at Mozo-Grau's Youtube channel.

www.mozo-grau.com // info@mozo-grau.com



Sanctuary Dental Dam

 
The world’s first powder-free Sanctuary dental dam, Sanctuary 
Dental Dam offers better comfort, making it a better alternative 
compared to ordinary dental dam. 

1. Sanctuary Dental Dam is manufactured using a special cast-
ing procedure which allows for uniformed thickness along the 
entire piece. This makes it equally tear tolerant in any part of the 
dam which facilitates the ease and practicality of use. 
2. Sanctuary Dental Dam guarantees minimum expansion of 10 
times from any hole punched, significant tensile strength above 
20MPa and a low  modulus level,  which are crucial and neces-
sary for the practical and efficient application of the dam.
3. Sanctuary Dental Dams are developed for the ease of use 
and comfort of patient. It is powder free and mint scented mak-
ing the procedure more comfortable for the patient.
4. Sanctuary Dental Dams are available in both latex and non-latex. 

 

Sanctuary Dental Dam Accessories
 
 
 
 
 
 
 
 
 
 
 
 
 
 
A new introduction into the market, Sanctuary Dental Dam Ac-
cessories offers innovative characteristics and facilitates further 
the use of Sanctuary Dental Dam.

1. Sanctuary Dental Dam Clamps are engineered with “flex-
ible but strong” concept, using a double vacuum-melted and 
martensitic age-hardenable alloy - the Stainless Steel Grade 465, 
which has achieved tensile strength above 2000 mPa. 
This assures the clamps allow a good retention of its original 
shape through repeated usage.
2. Sanctuary Dental Dam Punch is engineered to withstand the 
repetitive stress in application during every punch; developed 
for the purpose of durability in obtaining a perfect punch hole 
on a dental dam. 
3. Sanctuary Dental Dam Forceps is light weight with easy grip-
ping handle designed to allow for easy placement of any clamp 
size with infinite precision. 
4. Sanctuary Dental Dam Frames are made from high grade 
stainless steel and come with two sizes 105 mm and 129mm.

 

For more info:
Please visit our website: www.sanctuary-dental.com
Corporate Office Address: Sanctuary Health Sdn. Bhd.
6B, 2nd Floor,  Persiaran Greentown 4, Greentown Avenue,
30250 Ipoh, Perak, Malaysia.				 
Tel: +605-2553939   Fax: +605-2559339
Email: info@sanctuaryhealth.com.my
 
Visit us at:  
⋅ FIME 2015, 5th - 7th August, Booth No. 1179; 
⋅ ESE Barcelona 2015, 17th - 19th September, CCIB, Booth No. 1;  
⋅ Dental Expo Moscow 2015, 28th Sept. -1st Oct., Hall 7, Booth No. O89.2; 
⋅ Fach Dental Sudwest 2015, 23th - 24th October, Hall 4, Booth No. E34;
⋅ Italian Dental Show 2015, 22th - 24th October, Hall 2, Booth No. A20
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This article will focus on two distinct areas of East Asia. 
Japan and Korea, lying at the Eastern tip of the Asian continent, are divided geographically by the Korean Strait. 

Malaysia and Thailand, covering together a large part of the Indochinese peninsula.

Author:  Michela Adinolfi

Japan and Korea, lying at the Eastern tip of the Asian continent, 
are divided geographically by the Korean Strait, and histori-
cally by a tormented relationship made of reciprocal domina-
tion and cultural influence, but also of long-established trade                                                                                          
links. They are both advanced economies and major indus-
trial powers with a sophisticated technological infrastructure, 
a highly urbanised landscape as well as similar demographic 
trends.

Malaysia and Thailand, covering together a large part of the In-
dochinese peninsula, share the same border and experienced 
a parallel economic development “boom” in the last decades 
of the 20th century, that brought both countries to reach the 
upper-middle income status.

 However, while Thailand's population is roughly twice the size 
of Malaysia's, the latter's per capita GDP is 1.6 times higher. 
The two countries, together with Indonesia, have recently 
been criticised for their refusal to provide relief to prosecute 
migrants held off their coasts, adding to the persisting issue of 
insufficient human rights law enforcement in Southeast Asia.
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Japan
Economy outlook 
According to the IMF, Japan's GDP should reach 1% 
growth in 2015, after a prolonged contraction that 
has affected its economy in 2014. Strong exports, 
boosted by a weak yen, were accountable for a large 
share of the growth, while consumer spending and 
business investment remain low, expressing  the 
concerns of household and investors. With a budget 
deficit of 7%, and an ageing population, the Japanese 
government needs to keep a tight control over pub-
lic finances and in 2014 it imposed a tax increase that 
eventually brought a recession. Moreover, stagnating 
wages and very low inflation contributed to the dif-
ficulty in regaining a confident market sentiment. 

However, in a recent outlook published by Deloitte, 
some positive signals were highlighted, including the 
falling unemployment rates, although less full time 
and more part time or contract workers are hired 
and the recovering of the industrial production after 
five years of sharp decline.

When it comes to the economic fundamentals, Japan 
is quite solid with low bond yelds, but low labour 
productivity and high corporate income tax have so 
far influenced business investment negatively. 

Healthcare system
Japan has a universal health insurance system in place 
that helped the country achieving one of the world’s 
highest life expectancy rates, ensuring a high level of 
health standards. Any insured citizen is entitled to 
receive free examinations for a list of diseases and 
for prenatal care, both from locally administered or 
state-level facilities. 

The health insurance is divided into two main 
schemes, employment-based or community based, 
named the Employees’ Health Insurance and the 
National Health Insurance. It is mandatory to enter 
one of the two schemes, both requiring salary-based 
monthly premiums. 

Under the Employees’ Health Insurance scheme, 
people who are working in private schools, in the 
national and the local government and in medium or 
large companies, receive insurance certificates from 
their employers. 

All those who are not covered by Employees’ Health 
Insurance, including visiting people who remain in Ja-
pan for more than one year, must subscribe to the 
National Health Insurance. 

Despite the wide coverage provided by the universal 
insurance system, there is still a small percentage of 
medical expenses (around 14%) that is paid through 
co-payments.

The healthcare sector is influenced by a marked de-
clining birth rate and population ageing trend, which 
impact on medical costs and poses a significant chal-
lenge for the welfare system.

Demographic issues:
The rapid pace of Japan’s population ageing is evi-
dent in the statistics made available by the National 
Institute of Population and Social Security Research, 
who released the following figures for the period 
2010-2030:
•The population will decrease from 128.05 million 
to 116.62 million;
•The ratio of people aged 65 and older is expected 
to rise from 23% to 31.6%
•The ratio of the productive-age population com-
prising people aged 15 to 64 is expected to fall from 
63.8% to 58%.

Consequently, by 2030 there will be two workers 
supporting each elderly person, and by 2060 there 
will be just 1.2 workers supporting each elderly per-
son. This problem will strike more in rural communi-
ties and is likely to accelerate the excessive urban-
isation. With this in mind, the government is under 
pressure to stenghthen home-based medical servic-
es and nursing care, while reforming the tax system 
to restore the financial sustainability.

Dental market highlights: 
•Market profile: Japan is a high-end market, dominat-
ed by major local dental equipment manufacturers.
•Utilisation of dental services: A recent study re-
ported that dental care in Japan has traditionally 
been treatment-oriented, with low use of preven-
tive care especially among working-age adults. Only 
29.4% of people in their twenties had dental check-
ups, while the percentage climbed to 32.2% of those 
in their thirties or forties and to 41.4% of those in 
their sixties. Despite an improvement in preventive 
behaviors, there are consistent inequalities across the 
different socioeconomic groups, which prompted 
experts advocating for public insurance coverage for 
preventive care in order to narrow the gap.
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•Implants: According to a recent report by Technavio, the im-
plant market in Japan was valued at US$460 million in 2014, 
expected to reach US$814 million by 2019 (CAGR 12%). How-
ever, the market is relatively saturated and premium brands en-
joy a well established predominant position.

Japan's dental figures
- In fiscal year 2011, dental care expenditure accounted for 
about 7% of the total spending on medical care.
- Total dental expenses in 2011 were 2.6 billion yen - of these, 
426 million were paid for elderly dental care.
- In 2010 there were 68,384 dental clinics in Japan
Source: Ministry of Health, Labour and Welfare

Korea
Economy outlook 
Korea is Asia’s fourth largest economy, and it represents a key 
trade partner in the region for Europe and USA. According to 
the OECD and the World Bank, economic growth in Korea was 
quite moderate in 2014, in a context of low domestic and ex-
ternal demand where only fixed investment posted a positive 
trend. GDP is expected to grow about 3.5% in 2015, provided 
that the low and stable inflation and a current account surplus 
continue. The improved trade conditions and low global oil pric-
es, as the country’s energy sector is almost entirely dependent 
on imports, should impact positively on this estimate.
Partly as a confirmation, in a recent article the BBC reported 
that during the first three months of 2015 the Korean economy 
expanded 2.5% compared with a year earlier, a tiny but encour-
aging 0.1% point over Bank of Korea’s own estimate for the 
period. Construction investment and manufacturing as well as 
a rebound in private consumption contributed to the increase.

Healthcare system and demographic trends 
Total healthcare spending in South Korea is quite low compared 
to other advanced economies, at an estimated 6.9% of GDP.
Healthcare services are based on a three-tier system consisting 
of clinics, small hospitals up to 100 beds and general hospitals 
up to 700 beds at the second level and universities or general 
hospitals with more than 700 beds at the third.
All South Koreans may access these facilities, but a referral sys-
tem is in place to receive care in a third-tier centre.

A universal healthcare insurance is in place, based on a mixed 
financing from taxation and premiums and is divided into three 
branches: the National Health Insurance Program (NHIP), the 
Medical Aid Program, covering those who are not able to pay 
for their own insurance; and the Long-term Care Insurance Pro-
gram specially targeting the elderly.

From a demographic perspective, the ageing trend is becoming 
an issue in Korea: according to a study, the shrinking workforce 
due to a low birth rate and rapidly aging population, pictures a 
situation that is quite similar to that in Japan: the workforce aged 
between 15 to 64 should at 37 million in 2016 before declin-
ing to 33 million in 2030, 29 million in 2040, 25 million in 2050 
and 22 million in 2060. Parallel expectations show that the total 
population should decline from 52 million in 2030 to 51 million 
in 2040, 48 million in 2050 and 44 million in 2060.

Dental market highlights 
It is worth mentioning that dental equipment or supplies rank 
among the top ten medical items produced in 2013, according 
to official figures released by the Korea Medical Devices Indus-
try Association (KMDIA). Specifically, dental implants registered 
the highest production value, totaling 556 billion won from 52 
manufacturing companies.

Dental precious metal alloys were the third most produced item 
with 136.4 billion won and 45 companies involved in the pro-
duction.  Implantology was also present, further down in the list, 
with instruments for dental implanting ranking 11th; the total 
production value for the segment was 73.1 billion won with 48 
manufacturing companies. 

At the 19th place, the value of dental units and chairs produced 
in 2013 reached 41 billion won, split among the 9th manufactur-
ers in this segment. As regards exports, the top performers in 
the same year were by far dental implants, with exports worth 
112.5 billion won, which helped this segment gain the 3rd place 
in the top 20 exported items in 2013. Instruments for dental 
implanting managed to get the 20th position with 20.2 billion 
won of export value.

It is interesting to note that dental products and equipment dis-
appeared from the 2013 ranking of the top 20 imported items. 
This finding shows that, despite the increase in medical imports 
as a general category, dental products do not account for a sig-
nificant share.  

Highlights
• In 2013 there were 2,607 medical manufacturers in Korea, a 
14.5% increase from the previous year. Their number grew at an 
average 8.7% per year between 2008 and 2013.
• 750, or roughly one third of them, were also exporters and 
recorded an average annual growth rate of 9.6% in the same 
period.
• The number of medical importers grew from 1,456 in 2008 
to 2,009 in 2013, recording average annual growth rate of 6.7% 
during this period.
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Malaysia 

Economy outlook 
In the last decades of the 20th century, the rapid 
growth of the Malaysian economy has gained the 
name of "Asian Dragon". Malaysia’s GDP growth 
peaked at 6% in 2014 thanks to strong private con-
sumption and exports, despite contracted fixed 
investment and government spending. Private con-
sumption, in particular, contributed more than half of 
GDP growth from the demand side, with robust 7% 
growth, driven by job creation, low unemployment, 
and higher wages, as well as the support of cash 
transfers from the government. On the other hand, 
the government balanced the expenses by reducing 
public consumption to 4.4%.

From the supply side, services grew by 6.3% to gen-
erate most of the GDP growth. The sector’s growth 
was led by communications, wholesale and retail 
trade, and real estate and business services. Tourism 
was another important factor boosting growth in ac-
commodation and restaurants.

Economic growth is projected to slow to around 
4.7% in 2015 and 5% in 2016 as demand weakens 
while prices of oil and other commodities remain 

low. However, the manufacturing sector, accounting 
for about one quarter of the economy and services 
such as tourism are expected to keep their favour-
able momentum due to low fuel costs, currency de-
preciation and improved outlook for the main trad-
ing partners. Since services and manufacturing now 
account for 80% of GDP, their healthy status means 
positive spillover effects on the entire economy.

Healthcare system and market highlights 
Healthcare in Malaysia has changed radically from 
traditional remedies of the pre-colonial era to the 
more modern and westernized medical practices 
now widespread in the country. The health system 
is divided into two sectors, public and private, where 
doctors may shift to private practice after having 
completed three years of service in public hospitals. 
Malaysia also encourages foreign doctors to practice 
in its health sector.

Despite the theoretical commitment to a universal 
access to high-quality healthcare, remote areas suf-
fer from a low distribution of facilities and specialists, 
an issue that is being targeted through the so-called 
“Tele-primary Care” , allowing doctors in remote ar-
eas to discuss problem cases through Tele-consulta-
tions with specialists and doctors in other hospitals. 

Malaysia and
Thailand 
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parallel economic 

development 
“boom” in the last 
decades of the 20th 
century; however, 

while Thailand's pop-
ulation is roughly 
twice the size of 
Malaysia's, the 

latter's per capita 
GDP is 1.6 times 

higher. 
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Another unsolved issue, common to many Asian countries, is 
the habit of over-prescribing drugs to artificially boost doctors’ 
own incomes.
As a popular destination for health tourism, Malaysia offers many 
high-end services in the fields of cardiology, dentistry, gastroen-
terology, screenings, general surgery, orthopaedics, ophthalmol-
ogy, and plastic surgery.
The medical devices industry is dominated by the production 
and export of catheters and surgical and examination gloves, 
two product segments where Malaysia is a global market leader 
supplying 80% of the world market for catheters and 60% for 
medical gloves, including specialty gloves such as low protein, 
powder-free medical gloves and safety gloves. However, this 
industry is also beginning to diversify the production towards 
higher value medical devices. Most of the about 180 medical 
manufacturers are small- to medium-sized companies with 
some multinationals. The medical industry employs over 20,400 
people, most of whom are in the managerial, professional, su-
pervisory and technical staff levels. Currently, there are more 
than 180 medical devices manufacturers in the country. 

As regards oral healthcare, today it is provided in both the public 
and private sectors with the Oral Health Division, MOH that 
has assumed the role of lead agency for the profession. The pri-
vate sector gives a significant contribution although mainly in the 
well-populated urban areas.
The market appears very mature and oral hygiene is by far the 
largest category driving growth.

Thailand
Economy outlook
According to the Asian Development Bank, after the military 
takeover of the government that occurred in May 2014, follow-
ing a series of political unrests that disrupted economic activity 
in the first half of the year, growth prospects should improve for 
2015, rising to 3.6% in 2015 and slightly over 4% in 2016.
These estimates are based on the assumption of the persistance 
of a relatively calmer political environment, that is supposed to 
revitalise public fixed investment, especially in the transporta-
tion and infrastructure sectors. The government is undertaking a 
large-scale investment project that will allocate $95 billion over 
8 years starting from 2016. 

As Thailand’s main export destinations (China, Japan, Europe) 
are still in a fragile position, the only partner with a stronger 
outlook is the USA but it is insufficient to compensate the weak 
exports to other traditional destinations. On the other hand, a 
growing tourist sector and the low price of energy are fueling 
the economy and an easier monetary policy should help the 
highly indebted households (especially in the agricultural sector) 
and boost consumption, provided that a smooth transition to a 
civilian government takes place in the near future.
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Healthcare system and market highlights

According to the World Health Organization, the 
rapid economic expansion occurred in Thailand 
over the last two decades has caused a decrease in 
the mortality rate and an improvement of general 
health indicators. In 2002, universal healthcare was 
introduced, based on the primary health services 
network and a focus on prevention measures such 
as alcohol and tobacco tax to finance health promo-
tion activities. 

Under the 11th National Development Plan (2012-
2016), there was a marked progression towards 
the health-related Millennium Development Goals. 
However, there are great disparities across the differ-
ent regions of the country, where poverty rates are 
4 to 8 times higher than in Bangkok. The government 
has started a nonconditional cash transfer program 
for all Thais aged over 60 years and a parallel pro-
gram for 0-6 year old low-income children.

Another issue is represented by the estimated 2.4 
million migrants, most of whom work informally, and 
therefore cannot count in the 99% citizens that re-
sult covered by the Thai health protection schemes. 
Although the government has proposed a particular 
scheme to cover this group, it is still at an early stage 
and the outcome cannot yet be assessed. Some 
other challenges include the ageing population, the 
incidence of non communicable and communicable 
diseases and administrative inefficiencies. 

As regards the medical device sector, Thailand de-
pends on imports for almost all of the higher-end 
equipment and products, since the over 300 local 
manufacturers are mainly producing basic items such 
as bandages, sutures, syringes, blood transfusion sets, 
disposable gowns, examination gloves, condoms, 
HIV and AIDS kits, and wheelchairs. In particular, im-
ports must satisfy almost entirely the demand for 
advanced products such as ocular prostheses, heart 
valves, electrocardiographs, ultrasound equipment, 
X-ray equipment, dental drill engines and artificial 
teeth, which are especially sought in the over 250 
private hospitals across the country. 

The Thai Medical 
Device Technology 

Industry Association 
estimated the dental 
market to be worth 
US$65 million in 

2014.

The Trans-Pacific Partnership:
a controversial agreement to liberalise trade in Asia-Pacific

Eleven countries in the Asia-Pacific region, namely 
Australia, Brunei Darussalam, Canada, Chile, Japan, 
Malaysia, Mexico, New Zealand, Peru, Singapore, 
United States and Vietnam, are participating to ne-
gotiations aimed at establishing the “Trans-Pacific 
Partnership”. This trade agreement should, in the 
view of the negotiating countries, “open markets, set 
high-standard trade rules and address 21st-century 
issues in the global economy.” 

However, this agreement has been strongly op-
posed by global health professionals, internet free-
dom activists, environmentalists, organised labour 
and advocacy groups, as well as elected officials. The 
main issues with the TPP are the secrecy of negotia-
tions, conducted without any parliamentary vote or 
commitment, and also outside the framework of the 
World Trade Organisation, as well as the controver-
sial nature of many of the provisions about product 
safety requirements, copyright protection and envi-
ronmental standards. 

The fear expressed by relevant international experts 
is that such an agreement would be of little benefit 
to workers and households, and mainly serve to the 
interest of large multinationals to bypass national 
regulations entitled to protect workers, consumers 
and the environment. Another problem arises from 
the participation of countries where human rights 
are severely violated. From the economic point of 
view, the interest of some Asian countries to join 
in the TPP, such as Thailand and Indonesia, contrasts 
with their protetionist policy that is incompatible 
with the liberalisation measures imposed by the 
treaty.
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Brazil increases investments in health 
researches and establishes key inter-
national partnerships

According to the Brazilian Association of Dental, 
Medical and Hospital Equipment Manufacturer 
- ABIMO’s 2014-2015 report, in just two years 
(2011 to 2013), the Ministry of Health increased 
seven fold the budget invested in health researches, 
from  R$35.6 to R$248.7 million. The aim of the 
government is to develop innovative solutions for 
the country’s healthcare system, organised under 
the Sistema Unico de Saude (SUS) and to improve 
the use of health services. Of the overall budget, 
slightly less than R$60 million were allocated for 
the direct hiring of research institutions. In par-
ticular, these researches focused on the areas of 
maternal health, prevalent diseases and impact of 
strategic public policies. 

The increase in R&D budget is part of a compre-
hensive effort to make Brazil’s public healthcare 
sector more competitive. ABIMO reports that the 
research investment level in Brazil is now com-
parable to that in the biggest countries around 
the world. Recently, a partnership agreement was 
signed with the National Institute for Clinical Ex-
cellence (NICE), an independent agency of the Brit-
ish Health Ministry that is supposed to cooperate 
with its Brazilian counterpart in a program aimed 
at exchanging knowledge and competences to 
bring key health technologies to the public health 
system.

The new research projects financed by the Brazil-
ian MOH for a total investment of R$47.1 million, 
include, among the others:
- Construction of the National Network of Re-
search on Health Policies
- Strengthening of the Brazilian Network of Health 
Technologies Assessment
- Development of new therapies
- Improving the treatment of endocrine and meta-
bolic disorders.
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Another important international partnership has 
been established with Germany, under the theme 
“Where ideas connect” which includes several areas 
of cooperation such as economy, education, sciences 
and sustainable development. Within the framework 
of the Quantitative Imaging in Oncology research 
network, the German Cancer Research Center 
(DKFZ) based in Heidelberg, is working with the 
São-Paulo Oncology Center and the Sírio-Libanês 
Hospital on a tumor screening software.

The medical devices industry

According to a consultant from the Getùlio Vargas 
Foundation (FGV), that together with ABIMO con-
ducted a joint analysis of the Brazilian medical and 
dental industry, national policies conducted to re-
duce poverty allowed an increase in the number of 
lower income Brazilian households, that were able 
to get a healthcare plan in the past few years and 
receive periodical medical examination.

The positive impact on the medical device sector is 
mirrored in several indicators of the recent industry’s 
performance:
- Production: In the first quarter of 2014, physical 
production of medical, hospital and dental equip-
ment has accelerated 5.8%, with an estimated invoic-
ing growth of 7% for the year. 
- Employment: Between 2012 and 2013, almost 
1,500 new jobs have been created but even if many 
jobs were added in the first six months of 2014, that 
contributed to an acceleration of the trend anyway.
- Export: In the first half of 2014, exports increased 
by almost 5% during the same period of 2013, while 
imports fell by 1.2%. 
- Trade partners: The USA are the main business 
partner of Brazil, accounting for 32% of Brazilian 
medical imports and 24% of export. Argentina is the 
second importer.

However, there is still a gap between imported and 
exported medical products, as domestic production 
does not meet the growing demand for high quality 
equipment.

As the largest South-American market, Brazil repre-
sents an important export destination for medical 
and dental manufacturers, despite barriers on im-
ports add difficulties to the market penetration.
 
A closer look on the dental sector

Brazil has about one thousand Centres of Dental 
Specialties or CEOs, supplied by the “Brasil Sorri-
dente” (Smiling Brazil), a Program run by the Ministry 
of Health since 10 years and which is a part of the 
National Oral Health Policy. These centres provide 
completely free oral healthcare, including endodon-
tic treatment, surgeries, gum treatment and oral can-
cer detection. 

In some cases they also support patients needing im-
plantology and orthodontic treatments.

The program currently benefits 79.6 million citizens, 
employing 23,150 Oral Health Teams that operate 
across almost 5,000 cities, which represents approxi-
mately 90% coverage.

In particular, the CEOs cover more than 800 cities.
Until November 2013, the program had received 
R$803 million in resources, both for the Oral Health 
Teams and CEOs, which make it the major public 
oral health program worldwide. 

Just to give some figures, after the implementation 
of the program started in 2004, the number of pros-
theses performed every year jumped from previous 
100 thousand to 405,000 in 2012 and 415,000 in 
2013.

The dental industry 
production has 
reached R$760 
million in 2012, 

with a surplus worth 
more than US$12 

million.
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Exhibition 
schedule

2015 
2016

AUGUST
Famdent Hyderabad
1-2         
Hyderabad, India.
www.famdent.com

Southwest Dental
Conference
6-8
Dallas - TX, USA.
www.swdentalconf.org

HK Ideas – Hong Kong 
International Dental Expo
7-9
Hong Kong, China.
www.hkideas.otg

ICOI Symposium
14-16
San Francisco - CA, USA.
www.icoi.org

CAE Canadian Association
of Endodontics
26-29
Banff - Alberta, Canada.
www.caendo.ca

SEPTEMBER
Medvin Stomatology
2-5
Kiev, Ukraine.
www.medvin.kiev.ua

AesthetiCon
3-5
Sydney, Australia.
www.aestheticon2015.com

• CEDE
10-12
Poznań, Poland.
www.cede.pl

BIHE
18-20
Baku, Azerbaijan.
www.bihe.az

• FDI  Annual World
Dental Congress
22-25
Bangkok, Thailand.
www.fdi2015bangkok.org

• CDS China Dental Show
24-27
Shanghai, China.
www.ChinaDentalShow.com

OCTOBER
• Dental Expo
28/09 – 01/10
Moscow, Russia.
www.dental-expo.com

Dental Africa
7-9
Lagos, Nigeria.
www.dentalafrica.com

• Pragodent
8-10
Prague, Czech Republic.
www.pragodent.eu

• DenTech China
21-24
Shanghai, China.
www.dentech.com

• BDIA Dental Show
22-24
Birmingham, UK.
www.dentalshowcase.com

NOVEMBER
IFED
5-7
Cape Town, South Africa.
www.ifed-2015.com

Expodentaria
12-14
Lisbon, Portugal.
www.omd.pt

• Denta 
19-21
Bucharest, Romania.
www.denta.ro

ADF 
24-28
Paris, France. 
www.adf.asso.fr

• GNYDM
27 - 02/12
New York - NY,, USA.
www.gnydm.com

DECEMBER
Medipharm Vietnam
2-4
Ha Noi, Vietnam.
www.hn.medipharmexpo.com

Expodental International 
India
25-27
New Delhi, India.
www.expodent-india.com

2015

Main Exhibitions Worldwide

• Famdent • • SW Dental Conf. •
• HK Ideas •

• CEDE •

•DE•
• Dental Africa•

• Pragodent •

• IFED • • Expodentaria •

• GNYDM •
• Medipharm •

• AEEDC• • Dental Review • • ICOI •

• Dental South China • 
• Krakdent•

• Expodental • 

• Imagina•
• IDEM •

• Texas Dental Asso. •• A Asso. Ortho. •

• Sino Dental• 

• Medvin •
• AesthetiCon •
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2016

• ICOI Symposium • • CAE •

• CEDE • • BIHE •
• FDI •

• Dental Expo •

• Expodentaria • • Denta •

•  Expodental India •

• RM Dental Conv. •
• ACDI•

• CIOSP•

• ICOI • • Ac. Osseointegra.  •

• Krakdent•
• Expodental • 

• Dental Salon •
•  TH. Dental Meeting • 

•  IDEX • 
• AACD•

• Star of the North •

• WID •
• InDent•

• Covention du Quebec •

• ADX16•

• Yankee Dental C.•

• Chicago Midwinter •

• A Asso. Ortho. •

• CDS •

• Sino Dental• 

• Exhibitions where Infodent International will be distributed.  Please check possible changes on the exhibition’s websites.

For more information contact Infodent International:   +39 0761 352198    |  tradeshow@infodent.com    |  www.infodent.com

JANUARY
Rocky Mountain Dental 
Convention
21-23
Denver - CO, USA
www.rmdconline.com

ACDI - African Congress of 
Dentistry and Implantology
26-30
Marrakach, Morocco.
www.acdi2016.com

CIOSP
27-30
Rio de Janeiro, Brazil.
www.ciosp.com.br

41st Yankee Dental Congress
28-31
Boston - MA, USA.
www.yankeedental.com

FEBRUARY
• AEEDC
2-4
Dubai, UEA.
www.aeedc.com

Dental Review
8-10
Moscow, Russia. 
www.dental-expo.com

ICOI Winter Symposium
12-14
Miami - FL,  USA.
www.icoi.org

Academy of Osseointegration 
Annual Meeting
18-20
San Diego - CA, USA.
www.osseo.org

Chicago Midwinter
25-27
Chicago - IL, USA.
www.cds.org

MARCH
• Dental South China 
2-5
Guangzhou, China.
www.dentalsouthchina.com

Krakdent
10-12
Krakow, Poland.
www.targi.krakow.pl

• Expodental Madrid
10-12
Madrid, Spain.
www.ifema.es 

Dental Salon Krasnoyarsk
16-18
Krasnoyarsk, Russia.
www.dental-expo.com

The 104th  Thomas P. Hin-
man Dental Meeting
17-19
Atlanta - GA, USA.
www.hinman.org

ADX16 Sydney
18-20
Sydney, Australia.
www.adx.org.au

APRIL
Imagina Dental – 5th 
Digital Technology Aesthetic 
Dentistry
7-9
Montecarlo, Monaco.
www.imaginadental.org

• IDEM
8-10
Singapore.
www.idem-singapore.com

• IDEX
14-17
Istanbul, Turkey.
www.cnridex.com

AACD - American Academy 
of Cosmetic Dentistry
27-30
Toronto, Canada.
www.aacd.com

Star of the North Meeting
28-30
St. Paul - MN, USA.
star.mndental.org

MAY
116th American Association 
of Orthodontists 
29/04 - 03/05
Orlando - FL, USA.
www.aaomembers.org

Texas Dental Association 
Annual Session
5-8
San Antonio - TX, USA.
www.texasmeeting.com

WID - Vienna International 
Dental Exhibition
20-21
Vienna, Austria.
www.wid-dental.at

InDent
26-28
Brno, Czech Republic.
www.bvv.cz

46th Annual Convention of 
the Ordre des Dentistes du 
Québec
27-31
Montréal, Canada.
www.odq.qc.ca

JUNE
• Sino Dental
9-12
Beijing, China. 
www.sinodent.com.cn

• Dentech China •
• BDIA Dental Show •

• ADF •
• GNYDM •
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The oral hygiene market

According to a research carried out by the BBC in 2014, the 
Brazilian oral hygiene sector is the core of the country’s dental 
market. Mentioning an estimate by Euromonitor International, 
Brazil has the highest number of dentists in the world, around 
240,000 or 15% of the total and the third-largest market af-
ter USA and China. Interestingly, an average Brazilian household 
spends as much as a US household in oral care.  Brazil is a very 
competitive market and the economy is now growing slower 
than in the past decade, but well-known American and Europe-
an brands have maintained their sales potential quite unshaken.

The implant market 

The Brazilian market for implants kept a growing pace in the 
last five years, with a 10% increase in the period 2012 – 2013, 
according to a market research carried out in 2013 by VMCom.
Unlike the other product segments, the implantology sector 
is largely dominated by domestic manufacturers, and the five 
industry-leading companies are all Brazilians. As regards the 
consumers preferences, a survey among professionals attend-
ing implantology events showed that cone-morse connections 
and cemented prostheses were the preferred cases for single 
implants, while for multiple prostheses it showed a prevalence  
for esternal hex system with screwed prosthesis.
As for the market of biomaterials and tissue regeneration, about 
80% of oral surgery professionals use membranes and the 86% 
bones substitutes.

Sources: 
ABIMO-ApexBrasil, “Brazilian Health Devices 2014/2015”
BBC, “Brazil’s battle for the nation’s billion dollar smile” - 
http://www.bbc.com/news/business-30416226
Inpn.com, “Volume de implantes colocados no Brasil cresceu 10% em 
relação a 2012” - http://www.inpn.com.br/Materia/Noticias/1145 
SEGS, “ABIMO mapeia perfil de atuação e consumo de dentistas do país” 
- http://www.segs.com.br/saude/11657-abimo-mapeia-perfil-de-atuacao-e-
consumo-de-dentistas-do-pais.html 
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Accessing the Brazilian market
Despite the high demand of sophisticated medical equipment, 
80% of which is met by imports, that makes the Brazilian market 
very attractive to foreign manufacturers, its strongly protetionist 
regulations also make it difficult to access. This is especially the 
case for small and medium companies with limited (or minimal) 
investment capacity and international infrastructure. 

The Brazilian Health Surveillance Agency, or Anvisa, is the regula-
tory body for all the health-related devices and products. Under 
the Anvisa categorisation, medical devices are divided into four 
categories depending on their risk level, which may be sum-
marised as follows:

Category I: Non-invasive equipment that present minimal risk 
to humans (such as heart rate monitors, bandages, trolleys 
etc.)
Category II: Non-invasive equipment that present a consider-
able risk to humans (ultrasound, endoscopes, resins for dental 
surgery etc.)
Category III: Invasive products that present a high risk for humans
Category IV: Invasive products with maximum risk for humans

On general terms, products included in categories III and IV, and 
even products in lower categories that may present a risk to 
humans are required to be registered with Anvisa and become 
subject to the Health Surveillance Regime. As most of category 
I and II products pose minor risks to humans, they only need to 
be listed on the Anvisa database. In both cases, Anvisa issues an 
11-digit number to each product that is required for the mar-
keting and sales in Brazil. 

The two different registrations are known as “Cadastro”, for the 
lower-risk products and “Registro” for the higher risk. The “Ca-
dastro” registration is quite simple and fast, taking about 6 to 
10 months, while the “Registro” procedure can last up to 24-36 
months. 

It is important to note that foreign manufacturers cannot direct-
ly apply for the ANVISA registration. If the company does not 
wish to use an intermediary, the only way to enter the market is 
to establish a local branch (either through a merger, acquisition, 
joint venture or establishing a subsidiary) and register the prod-
ucts. Otherwise, the company must appoint a local distributor or 
a third party recognised by ANVISA as the Brazilian Registration 
Holder (BRH). The BRH holds the market and import licence 
and registrations, the responsible entity for adverse events re-
port before the Brasilian government as well as the holder of 
ANVISA’s permit to keep a deposit of the registered products.

Registering with ANVISA

In order to obtain the registration, the applicant must start the 
process through Anvisas’s website and then file the application 
directly to ANVISA’s headquarter either in person or via e-mail. 
The company must then provide ANVISA with all the necessary 
documents in Portuguese, which include:

For all categories
- Autorização de Funcionamento da Empresa, by which Anvisa 
authorises the company’s activity related to medical products, 
including manufacturing, distribution and importing;
- Licença or Alvará de Funcionamento, allowing the company to 
operate in Brazilian territory issued by municipal or state Health 
Surveillance institutions;
- Boas Práticas de Fabricação e Controle (aka Good Manufac-
turing Practice) certifying the compliance to good manufac-
turing standards as listed in the RDC-59/2000 resolution. The 
certificate is issued after inspection by the Health Surveillance 
institutions or Anvisa itself depending on the company’s location, 
which can be repeated once every two years. 

For products in category I and II
- Detailed product description, user manual, tag and label mod-
els both displaying the product characteristics, risks for usage 
and storage conditions;
- Proof of payment of Health Surveillance service tax;
- Certificate of conformity, if required
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- Copy of proof of registry or Free Trade certificate from the 
country of origin and letter of consent to the commercializa-
tion of the equipment in Brazil (required for imported class II 
products only);
- Copy of Anvisa’s Boas Práticas de Fabricação e Controle 
(Good Manufacturing Practice) Certificate;
- Equipment based on new technologies are required a specific 
technical dossier.
The registration becomes valid once reported in the Brazilian 
Official Journal (Diário Oficial da União) and the registration 
number is granted. It lasts for 5 years, after then must be revali-
dated.

For products in category III and IV
- Special form for identification of the product, manufacturer or 
importer ;
- Proof of payment of Health Surveillance service tax;
- Copy of the company’s Autorização de Funcionamento da 
Empresa;
- Product label, user manual and technical report (to be submit-
ted in additional CD format);
- Proof of compliance to Anvisa’s Technical regulation
- Copy of Anvisa’s Boas Práticas de Fabricação e Controle Cer-
tificate
- Copy of proof of registry or Free Trade certificate from the 
country of origin and letter of consent to the commercialization 
of the equipment in Brazil.
This registration too expires after five years and needs revalida-
tion. 

Depending on the products, further documentation may be 
needed, such as:
- Relatório de Informações Econômicas, an economic report of 
the medical equipment including information about the price 
established outside of Brazil, the potential targeted patients, the 
intended price for Brazil including taxes, manufacturing costs and 
replacement products available in Brazil. This applies to particu-
lar products such as pacemakers, surgical prosthesis and hearing 
aids.

- Certificado de Conformidade INMETRO, a certificate issued 
by the National Institute of Metrology, Quality and Technolo-
gy after laboratory tests have proved compliance to electrical 
equipment safety regulations. Brazil now applies the third edi-
tion of the IEC 60601-1 regulation for the INMETRO certifica-
tion. This certificate relates only to active medical equipment 
or devices involving electricity such as electroencephalography 
devices and lung ventilators.
- A risk analysis is mandatory for all implantable medical devices, 
intrauterine devices and blood bags. It is useful to remind that 
Brazil applies the technical standard ISO 14971 for risk manage-
ment.

Revalidation and additional regulation
The revalidation of an existing registration as well as the change 
in the products specifications, such as: 
- addition of new models in the registered device family
- addition of further manufacturers or change of manufacturer’s 
information (address, company name etc.)
can be filed by the manufacturer or its BRH and it requires an 
ex-novo submission of the documents already submitted for the 
first registration, including those certifying the company’s com-
pliance to ANVISA’s regulations. On this purpose, the manufac-
turer (or the BRH) should always keep a copy of the technical 
dossier submitted to ANVISA for each product. Moreover, the 
marketing content related to registered products must adhere 
to the specifications submitted to ANVISA. 
Important note: the renewal of the registration must be com-
pleted at least one year and half before the expirty date of the 
current registration.

Recent regulatory updates
The law 13,097/2015 introduced some changes in the existing 
ANVISA regulatory process, as summarised by the global regu-
latory consultant Emergo in a recent post:

• Increase of validity period up to 10 years for some devices;
• Possibility for ANVISA to accept quality management system 
inspection reports issued by inspection organisations outside 
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of Brazil, and to expand certifications of 
laboratories allowed to conduct health 
surveillance inspection and post-market 
surveillance.

• Updated requirements for registration 
transfers and operating permit renewal 
exemptions

Further indications are awaited from AN-
VISA as for the implementation of these 
regulatory updates.

Moreover, with law RDC 15/2014 the 
Brazilian government has simplified the 
registration process for some low-risk 
and IVD devices. One of the most rel-
evant updates is related to the category 
I and II devices, included class II IVD de-
vices, which are registered with ANVISA 
and included in the exemption list “IN 
2/2011”. These devices do not require 
any more GMP certification and registra-
tion tax payment. 

Sources:
ANVISA Brazil Product Registration - Mandala 
International
Dott. M. Testa, “La registrazione dei dispositivi 
medici presso le autorità brasiliane” - http://
www.admareha.org/UserFiles/file/RA_BRASILE_
WS2406.pdf 
Brazilian Regulation for Health Technology - http://
techinbrazil.com/brazilian-regulation-for-health-
technology 
Emergo Group - http://www.emergogroup.com/
blog/2015/01/anvisa-granted-more-leverage-pri-
oritize-medical-device-related-health-risks#sthash.
IeG4oVdK.dpuf 



Tissue engineering and regenerative medicine have made and 
continue to make great progress identifying new strategies in 
the field of tissue regeneration, such as the use of “platelet con-
centrate” which constitutes a relevant and innovative clinical ap-
proach.

From years Silfradent deals with the study of platelet concen-
trates and, in particular, with CGF (Concentrated Growth Fac-
tors) that represents a new generation of platelet concentrates 
able to hold inside a higher concentration of autologous growth 
factors. CGF, like other platelet concentrates, is isolated from 
blood samples through a simple and standardized separation 
protocol, which is performed by a specific centrifuge device 
(Medifuge MF200, Silfradent srl, Forlì, Italy) without the addition 
of exogenous substances.

A study made in the “Laboratory of Organ and Tissue Regen-
eration”, headed by Professor Luigi F. Rodella of the Section 
of Human Anatomy, Department of Biomedical Sciences and 
Biotechnologies of the University of Brescia and published in 
the international journal “Microscopy Research and Technique” 
has highlighted some of its main features: the CGF consists of 
an organic matrix rich in fibrin that is able to “trap” a greater 
amount of growth factors (TGF-ß1 and VEGF); moreover, it con-
tains CD34 positive stem cells, which are known to be recruited 
from blood to injured tissue and play a role in vascular main-

tenance, neovascularisation 
and angiogenesis.I In addi-
tion, another study under-
lined the need to establish 
a standardized protocol for 
preparing CGF (also said 
PRF-Platelet Rich Fibrin) 
membranes for clinical use.2

Form a clinical point of view, 
some recent studies about the 
use of CGF in maxillofacial sur-
gery showed the efficacy of CGF 
in guided bone regeneration be-
fore dental implant placement.3-5 
In particular, there are satisfying 
results about the use of CGF as 
alternative to bone substitutes for 
sinus augmentation.4,5

However, its features make it 
suitable for its use, alone or with 
other biomaterials, in other fields 
where tissue regeneration and remodelling is required.
To date, the research continue and is addressed to evaluate “in 
vitro” the ability of CGF of stimulate cellular proliferation and to 
test the efficacy of CGF in different clinical applications ranging 
from oral surgery, dermatology and cosmetic surgery.

References
1. Rodella LF, Favero G, Boninsegna R, Buffoli B, Labanca M, Scarì G, Sacco L, 
Batani T, Rezzani R. Growth factors, CD34 positive cells, and fibrin network 
analysis in concentrated growth factors fraction. Microsc Res Tech. 2011; 
74:772-777.
2. Kobayashi M, Kawase T, Horimizu M, Okuda K, Wolff LF, Yoshie H. A pro-
posed protocol for the standardized preparation of PRF membranes for 
clinical use. Biologicals 2012; 40:323-329.
3. Sohn DS, Moon JW, Moon YS, Park JS, Jung HS. The use of concentrated 
growth factors (CGF) for sinus augmentation. Implant Journal 2009; 38:25-
35.
4. Sohn DS. The use of concentrated growth factors as alternative to bone 
substitutes for sinus augmentation. Dental Inc 2009; Marc/Apr:2-7. 
5. Sohn DS. The effect of concentrated growth factors on ridge 
augmentation. Dental Inc 2009; Sep/Oct:34-40.

CGF: concentrate growth factor from tissue regeneration
The ability to regenerate tissues and organs is a topic of great scientific, social and ethical interest. 

 53 Infodent International | 3 2015

industry news
Silfradent



Infodent International | 3 2015 54 

hot topic
Certificates & Regulations

Regulatory updates
in Asia-Pacific

Extract from: Medical Devices News, September 2014, SGS Group and Asia-Pacific New 
Regulations Updates, US Export)
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China
he substantial regulatory reform that 
recently took place in China has 
introduced major updates to both 
pre- and post-market compliance 
requirements for medical devices 
and in vitro diagnostic reagents. 

These reforms came into effect on 1 October 2014 
and were aimed at implementing a system that signi-
ficantly raised the standard on clinical safety require-
ments for high-risk medical devices in China. The 
revised legislation has now established a default po-
sition that requires mandatory in-China clinical trials 
for all imported Class II and III medical devices (un-
less specifically exempted). Manufacturers must, in 
addition, supply the Clinical Evaluation Report used 
to support the medical device approval in the coun-
try of origin. This article, which is written by Lucy 
Xiao, Davey Dehui Han and Arthur Brandwood, 
outlines the new in-China clinical trial requirements 
for imported medical devices, how clinical trials are 
conducted in China, and the key challenges facing 
non-Chinese manufacturers during this time of regu-
latory transition

Chinese Regulatory Environment For Medical Devic-
es Approval from the China Food and Drug Admin-
istration (CFDA) is required to introduce medical 
devices into the Chinese market.

The most relevant laws and regulations for medical 
devices are:

The Council Statute Order No.650: ‘Regulations 
for the Supervision and Administration of Medical 
Devices’ (1 June 2014) 

CFDA Order No.4: Administrative Measures for 
Medical Device Registration (will go into effect on 
1 October 2014)

CFDA Order No.5: Administrative Measures for 
the Registration of In Vitro Diagnostic Reagents (1 
October 2014)

CFDA Order No.6: Administrative Rules for Instruc-
tions and Labels of Medical Devices (1 October 
2014)

CFDA Order No.7: Administrative Measures for 
the Supervision of Medical Device Manufacturing 
(1 October 2014)

CFDA Order No. 8: Administrative Measures for 
the Supervision of distribution of Medical Devices 
(1 October 2014)

Harmonised GB National Standards and YY&YY/T 
standard (e.g. GB 9706.1:2007 – identical to IEC 
60601-1 Ed.2 – and GB 16866 series – identical to 
ISO 10993 series)

Cover Photo
The kimono is a 
Japanese traditional 
garment. The word 
"kimono", which lite-
rally means a "thing 
to wear" (ki "wear" 
and mono "thing"), 
has come to denote 
these full-length 
robes. 
Stock photo © Rich Legg
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Medical Device Classification And Testing

The CFDA has a similar classification for medical devices as the 
FDA: Class I devices are carried through routine administration, 
but Class II and III have stricter controls, accordingly. Provisions
for classification are given in CFDA’s Order 15 here.
(NB: To support new regulations, the updated provisions for 
classification are in draft format.)

For Class II and III equipment testing, the manufacturer should 
draft the technical requirements. These requirements are similar 
to the Essential Requirements Checklist and should:
• Be in compliance with adopted standards (GB National stan-
dards and YY&YY/T industrial standards)
• Include performance specification and testing method

For active Class II and Class III devices, the CB test reports do 
not exempt them from testing, but they can be helpful. Devices 
will be tested according to the technical requirements in a Chi-
nese testing laboratory that is supervised by the CFDA. The 
applicable national standards are:
•For General Safety: GB 9706.1:2007 (identical to IEC 60601-1 
Ed.2) is mandatory
•For Class II Devices: EMC testing YY0505:2012 (identical to 
IEC 60601-1-2:2004) is mandatory from 2015
•For Class III Devices: EMC testing YY0505:2012 (identical to 
IEC 60601-1-2:2004) is mandatory from 2014

Clinical Requirements

For Class I, the supplied clinical evaluation report will be ac-
cepted.
For Class II and Class III device: 
• If the device falls under ‘clinical trial exemption database’ the 
supplied clinical evaluation report will be accepted
• If the device does not fall under ‘clinical trial exemption data-
base’ clinical trial in China is mandatory
(NB: The ‘clinical trial exemption database’ is still in draft format.)

CFDA Application And Registration 

The CFDA application and the required documents need to 
be provided in Chinese and in English. For the application and 
contacts, a Chinese Registration Agency is required – the manu-
facturer signs the English versions of documents and the agency 
in China signs Chinese versions.

In addition to the application, several other documents are 
required:
• Qualification for Manufacture: a certificate issued by the au-
thorities (or Notified Body) of the Country of Origin (CoO) 
that authorizes the manufacturer to produce and distribute  
medical devices, for example in the EU this is an EN/ISO 13485 
certificate.
• Approval for the device in the CoO: for example in the EU 
this is the CE Certificate and Declaration of Conformity.
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• Qualification of Registration Agency: comprises 
the License of the Agency and an Authorisation Let-
ter from the manufacturer.
• Technical Requirements: typically drafted together 
with the manufacturer and the registration
agency, is based on the user manuals, test reports 
and technical specifications.
• Test Report for Class II and Class III devices: issued 
by the testing laboratory that is authorised by
CFDA, based on the technical requirements.
• User Manual and Labelling in Chinese.
• Clinical Evaluation Report: (see clinical require-
ments).
• Product Quality Guarantee Letter : with this letter 
the manufacturer guarantees that the quality of the 
product which has to be registered for sale in China, 
is exactly the same in CoO and that the quality man-
agement system is continuously supervised.
•Letter of Authorisation and Letter of Promise for 
the Responsible Agency in China: the agency will 
need a business license, will undertake the relevant 
legal responsibility of product quality, report possible 
incidents to the CFDA, take care of product recalls 
and contact the CFDA and manufacturer when nec-
essary.
•Letter of Authorisation and Letter of Promise for 
the After-sales Agency: the agency will need a busi-
ness license and will have responsibility of all neces-

sary technical documents, training, spare
parts, consumables, and after-sales of the device.
•Self-declaration for Documents Submitted: provid-
ed by the manufacturer and includes a promise from 
the manufacturer to undertake legal responsibility 
(NB: To support  new regulations the
document list above will be updated – no official 
notice of changes to date).

In principle, the CFDA technical review and adminis-
trative review need 90 working days if there are no 
on-hold comments. In practice, the expected lead-
time for a Class II device is typically 9-16 months 
(e.g. documents preparation, testing, CFDA review).

China Decree 650 framework
• Key changes in registration requirements
• Clinical trial impact on product registration time-
line in China

1. In-China clinical trials: required for Class II and III 
imported medical devices
2. In-China clinical trial can only be conducted after 
successful completion of type testing
3. On-site Quality System audit: moved to during 
product registration, risk based and manufacturers 
outside of China may be audited
4. More technical documents are required

New regulation 
results in 9 - 12 

months longer time-
line for registration 
due to clinical trial 

requirement



Infodent International | 3 2015 60 

hot topic
Certificates & Regulations

5. Potential overseas Auditing
6. Longer evaluation time for class III Devices:
- 90 working days for class III devices. Change evaluation time 
from 60WD to 90WD assuming no supplement requirement
- 60 working days for class II devices. No change to evaluation 
time for class II devices assuming No supplement requirement

Removing barriers in registration
1. Filing only. Registration approval for Class I MD and IVD is 
not required.
2. Registration license is valid for 5 years. Extended from 4 years 
to 5 years.
3. Registration Certificate is reformed, the initial registration 
number will be kept with device in life time
4. Extended days for submitting supplementary documentation 
from 60 to 365 days
5. Country of Origin (COO) Requirement: COO from Legal 
Manufacturer OR Manufacturing Site
6. Exemption from the clinical trials requirements is feasible for 
products listed in the Catalogue of Clinical criteria for clinical 
exemptions.

India
India-specific labels are required for both regulated and unregu-
lated products imported to India by September 27, 2014.

Specifically the following information is mandatory: 
•manufacturing date and expiry date
•MRP or “Not intended for retail sale”
•import license #
•customer care phone
•number in India
•registered address in India
•warehouse address in India
•legal
•manufacturer name and address
•manufacturing site

•Key Challenges:
1. Products must be India label compliant BEFORE they are im-
ported. Labeling operation cannot be done in India.
2. Small packages cannot accommodate the additional informa-
tion.
3. Short transition period (6 months).

•Advocacy Success:
1. Additional Labelling can be added to products after imports 
in India.
2. Small label exemption: India specific labelling can be provided 
on Shelf Carton only.
3. Products for use by Hospital/Diagnostic labs (not supplied to 
customers directly) are exempted for India Specific Labelling on 
unit pack.

Japan
Pharmaceuticals Affairs Laws (PAL) is revised to be PMD (Phar-
maceuticals and Medical Devices) Act. The PMD Act comprises 
both the PAL and some Medical Device specific requirements.
Main characteristics of the new PMD Act are:
•More medical specific requirements are added.
•Creation of new MAH license category that is specific to IVD 
reagent.
•Standalone software will be regulated as MD (currently non-
PAL).
•Regenerative medical products will be defined and covered 
by PMD Act.
•Expanded 3rd party review to higher class MD
•FMA (Foreign Manufacturer Accreditation) is relaxed from “ac-
creditation” to “registration”.
•QMS (for manufacturer) and GQP (for MAH) requirements 
will be merged into one.
•MAH in Japan will have more supervisory responsibility for 
product life cycle management.
The effective implementation time was November 25, 2014

Malaysia
By 2015, mandatory enforcement will take place for medical 
device registration.
The class of medical device is based on the Classification Rules 
(1st Schedule of MD Regulation) according to 4 main classes:
•Class A: Low risk
•Class B: Low moderate risk
•Class C: High moderate risk
•Class D: High risk

Classification of Medical
Device

CLASS A
RISK LEVEL 
Low Individual Risk and Low
Public Health Risk
DIVICE EXAMPLES
Clinical Chemistry Analyzer,
Prepared Selective Culture Media

CLASS B
RISK LEVEL 
Moderate Individual Risk
and/or Low Public Health Risk
DIVICE EXAMPLES
Vitamin B12, Pregnancy SelfTesting,
Anti-Nuclear Antibody,
Urine Test Strips
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CLASS C
RISK LEVEL 
High Individual Risk and/or
Moderate Public Health Risk
DIVICE EXAMPLES
Blood Glucose Self-Testing, HLA
Typing, PSA Screening, Rubella

CLASS D
High Individual Risk and High
RISK LEVEL 
Public Health Risk
DIVICE EXAMPLES
HIV Blood Donor Screening, HIV
Blood Diagnostic

Moreover, Medical Devices will be cate-
gorised according to the Rules of Group-
ing (Regulation 3(1)(b) of MD Regula-
tion), into 6 groups:
1. Single
2. System
3. Family
4. Set
5. IVD Test Kit
6. IVD Cluster

Source:
Medical Devices News, September 2014, 
SGS Group - http://www.sgsgroup.com.
cn/~/media/Global/Documents/Techni-
cal%20Documents/Newsletters/SGS%20
SSC%20Medical%20Devices%20Newslet-
ter%20issue%20LR%2011%20A4%20
EN%2014%2009.pdf
Asia-Pacific New Regulations Updates, US 
Export - http://export.gov/minnesota/build/
groups/public/@eg_us_mn/documents/
webcontent/eg_us_mn_080825.pdf

DenTag s.r.l.

Via Maniago, 99
33085 Maniago (Pn) Italy 
tel. + 39 0427 71561
fax + 39 0427 700666
info@dentag.com

www.dentag.com

Shanghai
24•27 September ’15
hall 8.2
Stand E05/06

Mosca  
28 September
1 October ’15
hall 8
Stand G 56.4

Visit us!



Infodent International | 3 2015 62 

hot topic
Developing Countries

The burden of oral health diseases in developing 
countries

In developed countries, there are a series of trends that show 
the improvement of oral healthcare, such as the decline in the 
incidence of dental caries among children, the higher number of 
adults that retain their natural teeth and a general increase in 
oral health awareness and behaviours that favour oral hygiene. 
However, lifestyle and dietary habits of the population in these 
countries often pose their own challenge to the oral health con-
ditions of the population, increasing the incidence of diseases 
related to the use (or the abuse) of tobacco and alcohol, soft 
drinks and excessive sugar intake. On the other hand, even in 
developed countries there are groups or communities, such as 
lower income or migrant people, that have restricted access to 
oral healthcare and show higher prevalence of dental diseases. 
In general terms, however, dental services are available to the 
average citizen thanks to a variable mixture of public and private 
provision, with the public service focusing on children, elderly 
and other vulnerable groups such as pregnant women; while 
more sophisticated procedures such as implantology are mainly 
covered by private expenditure, either through direct out-of-
pocket payment or contributed by a form of health insurance.

The picture for the developing countries is quite different. Ac-
cording to the WHO, in these countries the health budget al-
located for oral healthcare is low and it is mainly used to provide 
emergency care and pain relief in regional or central hospitals 
of urban centres. 

This type of care tends to be the only option available, either 
because of the excessive costs of dental treatments compared 
to the average income, or due to the shortage of dental profes-
sionals and facilities (like in Africa, where there is a dentist every 
150,000 people), or for both reasons. Moreover, preventive and 
restorative dental care have very limited priority and proper 
oral health promotion programmes are often lacking or poorly 
implemented.

As a result, most of the population only seeks treatment when 
the disease has progressed too much and an emergency inter-
vention is necessary. For instance, many developing countries 
present a low rate of dental caries. This is not as positive as it 
may seem, since the reason is generally the lack of timely treat-
ment, so when the patient goes to see the dentist, the only 
option left is tooth extraction. In fact, the use of fluoride is very 
limited in developing countries, in a context where water and 
sanitation conditions are far from being ideal and do not help 
to radicate proper oral hygiene habits. Combined with the poor 
access to primary dental care and simple prevention measures, 
even a simply treatable disease eventually goes too far to pre-
vent radical interventions. Furthermore, the dietary habits are 
shifting to more westernised models and the use of tobacco is 
continuously spreading. 

Some figures account for the global size of the problem: for in-
stance, the WHO estimated that in the South-East Asia Region 
about 45% of people aged 35–44 years suffer from severe or 
advanced periodontal disease. In the poorest and most disad-
vantaged countries, poverty and malnutrition create the sub-

Determinants of oral health-
care in developing countries

In the developing world, essential oral health care should be 
a main focus of primary health programmes according to the 

specific health needs of the population.

Author:  Michela Adinolfi
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stratum for the plague of Noma (CancrumOris, a 
gangrenous necrosis of oro-facial tissues), that is an 
extremely painful and devastating condition affecting  
a large number of children, currently estimated in 
100-140 thousand (with 80-90% mortality rate for 
untreated cases). In many African countries where 
this disease is particularly widespread, the HIV/AIDS 
pandemic worsens the situation.

How do these trends affect the developing coun-
tries? 

In these countries, out-of-pocket payments are 
the primary source of health care financing. When 
households have to reduce expenditure on basic 
needs in order to face healthcare expenses, these are 
defined as catastrophic health expenditure or CHE. 
It has been estimated that roughly 3% of house-
holds in low income countries, 1.8% of households 
in middle income countries and 0.6% of households 
in high income countries face some CHE. Generally 
speaking, the proportion is higher in lower income 
countries, especially with greater income inequality, 
but the income level, urban/rural location, household 
composition and availability of health insurance are 
associated with higher incidence of CHE.

Oral diseases are the 4th most expensive disease 
to treat. Their treatment cost is often excessive for 
average households even in high income countries 
with 5-10% of public health spending used for oral 
health. In most low income countries, they are usu-
ally beyond the available resources for the provision 
of an essential public health care package, there-
fore people can seldom rely on a functioning public 
oral healthcare service to satisfy their essential oral 
health needs and private dental care is usually unaf-
fordable for large segments of the population. The 
high direct out-of-pocket expenditure, added to the 
indirect loss of income caused by the necessary time 
to visit the dentist or get the treatment, are enough 
to discourage many households who cannot afford 
to lose a large proportion of their available income 
or take on their shoulders long-term debts. 

When these costs reach such a level, they are esti-
mated as catastrophic dental health expenditure or 
CDHE, with the same parameters used to calculate 
the CHE. Interestingly, the incidence of CDHE in low 
and middle income countries is reported at simi-
lar rates as for the CHE. This evidence suggests that 

out-of-pocket dental payments may play a significant 
role in the overall CHE, especially in a context of low 
financial protection against this type of expenses. In 
low and middle income countries, even more than 
in the developed ones, the use of dental services is 
not much related to the actual needs of the popula-
tion, but rather to the household’s ability to pay for 
treatment.

Unfortunately, in these countries there are gener-
ally few, if any, financing schemes for dental care, 
resulting in an exaggerate prevalence of out-of-
pocket payments that exposes the population to a 
higher probability of incurring CDHE. Several studies 
have highlighted that the implementation of social 
protection policies based on prepayment and risk-
pooling mechanisms result in a more equitable ac-
cess to dental care and provide better protection 
from large health shocks. Combined with increased 
resources allocated for oral health awareness cam-
paign and prevention programmes, this integrated 
approach can significantly reduce the burden of oral 
healthcare costs on households’ disposable income. 
The successful application of these policies of course 
requires that policymakers and officials within the 
different healthcare systems in developing countries 
increase their own awareness of the matter and in-
clude dental care in the process towards a universal 
health coverage, which is theorically in the agenda of 
many of these countries.

What is the role of dental insurance in this context?
In several studies, dental insurance has been identi-
fied as one of the key factors affecting the use of 
dental services. In general terms, by reducing the 
out-of-pocket expenditure, dental insurance can be 
an important determinant for a patient’s decision to 
seek dental care. Insured people, for instance, have 
been shown to use preventive and restorative ser-
vices more than those without insurance.
The extent of coverage is also crucial, since the 
use of dental services increases significantly as the 
proportion of co-payment required declines. Insur-
ance has a relevant impact particularly on the use of 
more expensive dental care. Even the World Health 
Organisation has included the reorientation of oral 
health services towards prevention among its prior-
ity action areas. In the developing countries, it is par-
ticularly important that insurance schemes support 
the focus on preventive care.

Cover Photo
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Evidence from country-focused studies
The impact of national health insurance schemes on oral health-

care and out-of-pocket payments.

Iran (2011 study): In Iran there are two dental insurance sys-
tems, public and commercial, subsidising treatment costs. In 
public insurance, both the employer and employee pay a com-
pulsory premium, deducted from the employee’s wage or in-
come, while the commercial insurance requires the employer 
to pay the premium as fringe benefit. Public insurance covers 
examination, dental X-ray, teeth extractions, scaling, amalgam 
and composite fillings and removable denture. Treatment is fully 
subsidised at public clinics and it is subsidised by 70% at clinics 
contracted with the public system; the commercial insurance, 
instead, covers all dental treatments with a subsidy of 70%. 

In Tehran there were approximately 4,500 practicing dentists 
serving 8 million inhabitants. 71% of the people surveyed in the 
study had dental insurance, 65% public, 6% commercial, while 
29% had no insurance at all. Among the relevant findings of the 
study, there was the higher incidence of teeth extractions among 
the non-insured respondents, which was reported almost twice 
as frequently as for the insured ones. Moreover, half of the non-
insured people with a low household income reported tooth 
extraction as their most recent treatment. Other determinants 
for the highest rate of extractions were low level of education, 
unfrequent visits to the dentist (more than 12 months ago) and 
poor oral health hygiene (less than daily tooth brushing). 

However, the insurance status didn’t seem to make any relevant 
difference in the higher frequency of restorative treatments 
compared to preventive care; according to the authors, these 
findings show that although insurance is an effective determi-
nant of better access to essential dental care, there is still an 
insufficient focus on prevention, both in the insurance schemes 
and in the general oral healthcare system.

Ghana (2013 study): Ghana’s National Health Insurance Scheme 
allows three different kinds of insurance plans: District Mutual 
Health Insurance Schemes, or DMHIS; private mutual insurance 
schemes and private commercial insurance schemes. The most 
popular plan is the DMHIS, which operates in every district in 
Ghana. The other insurance plans cover less than 1% of the in-
sured population. By the end of 2011, around 15.5 million people 
(66% of the population) were covered by the insurance scheme, 
with 5,000 accredited health facilities. With the introduction of 
the health insurance, outpatient utilization of healthcare services 
increased more than 40-fold, from 0.6 million in 2005 to 25.5 
million in 2011, while inpatient use increased more than 30-
fold from 28,906 in 2005 to 1.4 million in 2011. In the same 
period, private out-of-pocket expenditure has fallen from 80% 
to 66% of total private health spending and public health expen-
diture as a share of total health expenditure increased by 19%.   

The range of premiums varies according to the person’s income, 
but many DMHIS apply a standard premium.

The NHIS covers oral health treatments including pain relief 
(tooth extraction, temporary incision and drainage) and den-
tal restoration (simple amalgam filling, temporary dressing). It 
doesn’t cover dentures and cosmetic procedures.
A study by Nguyen et al. found evidence of the financial protec-
tion effect of the NHIS in significantly lower payments for care 
and uncovered drugs and tests compared to the uninsured and 
especially for the poorest. However, out-of-pocket payments 
were not eliminated. Another study by Witter and Garshong 
confirmed that 70-75% of total NHIS funding comes from taxa-
tion and there is a substantial exempted group at about 30%. 

Factors influencing oral healthcare in developing countries

Economic and demographic trends:  
globalised economy urbanisation population ageing

Social, behavioural and environmental factors:
poor living conditions, unhealthy lifestyles (dietary shift to 

more sugar-rich food and drinks, malnutrition, increased use
of tobacco alcohol, poor oral hygiene) low availability and

accessibility of oral health services.

Risk factors:
dental caries, gum disease, trauma of teeth and jaws

dental erosion, developmental enamel defects, oral mucosal 
lesions oral cancer / Noma HIV/AIDS related oral disease  
Problems related to non-communicable chronic diseases 

(diabetes, obesity, cancer, cardiovascular disease)

An unmet demand for dental care and 
prevention programmes

• Availability of dental services (distribution and operativity 
of equipped facilities and skilled workforce)

• access to financing means (insurance, low-income benefit 
packages, etc.)

Political environment AND degree of 
awareness among officials

budget allocations and inclusion of oral health 
into national health insurance schemes

&

influence
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Communications have changed and companies are responding 
to this evolving interactive scenario by redefining some very 
important concepts. In this article you will find different sug-
gestions on what we should expect in the next months.

users' expectations

Author: Prof. Antonio Pelliccia 
Marketing & Health Management 
Faculty of Medicine 
Catholic University of Rome
Policlinic A. Gemelli of Rome
University Vita e Salute of Milan
Hospital S. Raffaele of Milan
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n 2014 you should consider that most of the brands 
have social media platforms.  These changes are re-
flecting the importance of the customers' voice.  
As regards the opinions born on the Inter-
net, especially on Facebook or Twitter, we 
have to admit that they require a fast reply.  

 
Everybody needs fast answers, mostly during start-ups pe-
riods, when your brand isn't consolidated enough. If you 
think that customers using social media expect a response 
from you within an hour to enjoy a service... This is an-
other reason to go towards customer service direction. 
 
Apparently, during your company's start-up, your brand is still 
not so famous to support a lot of answers, but you have to 
consider that about ¼ of users can wait the rest of the day 
to receive your replies. This is the reason why start-ups must 
monitor online conversations providing fast answers to users. 
2014 has been a very prosperous year regarding the growing 
use of social channels, both in terms of volume and ways of 
interaction between people.
 
In this topic I will try to give different suggestions on what we 
should expect in the next months. The global population has 
increased from 7 to 7.2 billion of people and the number of 
active Internet users has exceeded 3 billion users -12 months 
ago were 2.5 billion- (with a penetration that has reached 42% 
of the world population). Active accounts on social media are 

now more than 2 billion (29% penetration), this means that 
compared to 12 months ago the percentage has grown by 12%.
If we take a look to data regarding mobiles, it is interesting to 
note that compared to an increase of 5% of mobile users, the 
number of people who actively use social media from their 
smartphone has grown of 23% (more than 313 million of peo-
ple). The growth of these indicators truly represents a global 
phenomenon.
 
What happens in Italy? If a level of penetration data is higher 
than the average (60% vs 42% of the world average), observ-
ing the time spent online, we consider that the percentage of 
people who enters the internet from a desktop is lower than 
people who browse the net from mobile (2.2 hours per day, 
compared with an average of 2.7 hours). So, it seems that Ital-
ians prefer many sessions of a shorter duration compared to 
what happens in other countries: globally, the number of pages 
visited by desktop has decreased by 13% but has increased of 
39%  by smartphone (and 17% by tablet).
 
The analysis on the active use of social channels, highlights how 
year after year is important to let people interact and find the 
information they are seeking. Today there are more than 2 bil-
lion active accounts on social platforms (with a penetration of 
29% of the total population): in Italy the penetration is 46% (the 
highest value is the one registered in Singapore - 66% - while in 
France, for example, is 45%, and in Germany 35%). Between all 
the platforms, the most used is still Facebook (1.36 billion ac-
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tive users), but it is interesting to notice the continuous growth 
trend of instant messaging services (as WhatsApp, that has ex-
ceeded 600 million users, compared to 400 million 12 months 
ago, Facebook Messenger that is used today by more than 500 
million people and Wechat which has almost doubled its user-
base, now reaching 468 million users).The big new entry in this 
ranking is Instagram, which is now used by more than 300 mil-
lion people.

Italian people spend 6.7 hours a day on the internet (including 
mobile and personal computers: 2.5 hours are dedicated to the 
use of social channels against a world average of 2.4 hours (2 
hours in France and 1.9 in Spain - to provide the terms of com-
parison). The 60% of Italians regularly browse the internet and 
the active accounts on social channels are now 28 million (22 
million of logins are made from mobile devices).
Data regarding the access to social channels from mobile have 
seen the greatest increase in the last 12 months (11%), demon-
strating a particular inclination to interact in mobility and actively 
with content that can be accessed online. We have noticed how 
WhatsApp and instant messaging platforms are more and more 
used worldwide, in particular in Italy: considering the total popu-
lation, the most used service during a month  is actually What-
sApp ( even more than Facebook).

So, even in Italy, the mobile represents the mean by which peo-
ple mostly access to platforms relationships and conversations 
online.

Therefore, Italians use their smartphones to complete various 
tasks, once delegated to larger screens: the use of video content 
is growing as well as the use of applications related to social 
platforms. It is also interesting to observe how the percentages 
of people seeking information about products to buy and who 
then actually buy from desktop are identical (39%), while there 
is a small deviation between those seeking from smartphones 
and those who complete a purchase by the same device (20% 
vs 19%). This happens probably because people prefer using 
personal computers to conclude transactions.
So, despite not being a lover of annual reports, it is interesting to 
take a look on how important has been 2014 for social medias, 
in order to understand what is the starting point of this 2015.
 
Let's start from some aggregated data.
Today nearly 3 out of 10 people are active users of at least one 
social platform. Social media have effectively reached a penetra-
tion of 28% on the total population, exceeding the 2 billion 
active users:
 
• Facebook has 1.3 billion users
• Google 343 millions
• 300 millions Linkedin
• Instagram 300 millions
• Twitter 280 millions
• Tumblr 230 millions
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efficiency.
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necessary space; push the spring aside; choose the correct size of ACTIVA and put into place. 
In this manner, the spring is reactivated and again ready to create needed space.

2015 Catalog



Infodent International | 3 2015 70 

market trends
Social Media Marketing

These are people who frequently enter these platforms, to 
which they dedicate more time. The 28% of the time spent on-
line regards social channels (in particular children aged between 
15 and 19 spend, on average, three hours a day interacting on 
social networks and those aged between 20 to 29, on average, 
two hours a day).
Companies are replying to the evolution of this scenario where 
they have to interact with people and they are doing it by rede-
fining some important concepts. Five of these are the result of a 
rationalisation that I want to examine here below:

1. Real-time ≠ Right-time 
"Real-time marketing" was one of the terms used (and often 
abused) in recent months, but the focus is shifting now on 
finding a right-time, rather than the real-time. Even if 2014 has 
been characterized by the importance of thinking about how 
to deliver the right audience and the best content when they 
could create a real value of people.

2. Media and content are not two separate worlds
2014 has been also the year that changed the dynamics of con-
tent distribution: the quality of content now requires a dedi-
cated media strategy that applies more leverage on a "copy-
paste-do-it-yourself", but planned, anyway.
 
Each day grows the number of individual content products 
which are shared not only by users, but also by brands. There-
fore is really important to develop together both strategy media 

and  strategy contents in order to ensure visibility in important 
moments, especially for contents addressed to a specific audi-
ence.

Focusing on the brand is a decisive element, as customers iden-
tify their interest in products and services through this public 
spec of the company. Therefore, they become “Leads” in gener-
ating conversations that increase positive opinions and valorise 
the company on the market. The promotion carried out by the 
brand positioning, outlines the target of the real and the po-
tential consumer. In this way, it is possible to make promotional 
campaigns more effective through a physiological segmentation 
of targets by attracting the specific and customized interest of 
the customer: that motivates the consumer to buy.

The promotion of content makes possible to segment 
more precisely and effectively the audience and to en-
sure that you can reach interesting and interested peo-
ple at specific times, with content tailored to their needs. 

3. The editorial approach is becoming more and more impor-
tant 
Brands are aware of the importance to create quality content 
which will give birth to a world that can excite and engage 
people. The 59% of companies expect to increase the budget 
dedicated to create content during the next 12 months.
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4.  The word  Video doesn't mean only 
YouTube
Last months of 2014, were characterized 
by an historic overtake: for the first time 
Facebook collected more videos visual-
ization than YouTube . This fact is impor-
tant not only for the data in itself, but 
even because it represents the growing 
tendency to enjoy video contents from 
different platforms: YouTube is not the  
first media anymore, but right now new 
tools have appeared besides Facebook, 
such as Vine and Instagram.
It is important to understand what is the 
audience section that you want to reach 
and the project of  the content you want 
to accomplish.
For example, YouTube is the only plat-
form that has got a very high penetration. 
But nowadays, there are several factors 
that we have to consider, as the differ-
ent methods of access to content from 
people. And not only are the views to 
make Facebook an increasingly impor-
tant channel for the creation of video, 
but also shares.
 
As regards Facebook, it has become an 
important channel for the creation of 
video not only for the high percentage 
of views but even for the high level of 
content sharing.

5.  Time to answer.
Apparently, during your company's start-
up, your brand isn't famous enough to 
support a lot of answers, but you have 
to consider that about a quarter of users 
can wait the rest of the day to receive 
your answers. This is the reason why 
start-ups must monitor online conversa-
tions and answer to users faster.

It's time to answer! Why?
Firstly because your potential customers 
need to receive immediately the infor-
mation they need and, secondly because 
there are many information that can be 
easily reached and you have to reach 
them before your competitors.
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DALLAS, June 23, 2015 /PRNewswire/ – According to a new 
market research report "Dental Implants and Prosthetics Mar-
ket by Material (Titanium, Zirconium, PFM, All Ceramics), by 
Stage (Two Stage, Single Stage), by Connectors (External hexag-
onal), by Product Type (Crowns, Bridges, Dentures, Abutments) 
- Global Forecast to 2020", published by MarketsandMarkets, 
the global Dental Implants & Prosthetics Market is expected 
to reach $10,427.7 Millions in 2020 and is poised to grow at a 
CAGR of 7.2% during the forecast period of 2015 to 2020.

The global Dental Implants & Prosthetics Market has witnessed 
major growth over the past few years. With the rising incidence 
of tooth caries and other periodontal conditions, there is an 
overall increase in edentulism globally. The baby booming popu-
lation is also aging, which is further contributing to the rising 
incidences of tooth loss. This has resulted in the rise for the de-
mand of tooth restorative techniques and products like dental 
implants and prosthetics. The increasing focus on quality dental 
care and rising dental awareness among patients are further ex-
pected to propel the growth of this market. However, limited 
dental insurance coverage and reimbursement could hinder the 
growth of this market to a certain extent.

Dental Implants and Prosthetics Market
Worth $10,427.7 Million by 2020
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The global Dental Implants & Prosthetics Market is 
segmented by products, product material, and geog-
raphy. This report also covers main market drivers, 
restraints, opportunities and challenges for the Den-
tal Implants & Prosthetics Market.

In 2014, the titanium implants segment accounted 
for the largest share of the dental implants market, 
by material. The extensive use of titanium is mainly 
attributed to its biocompatibility with the human 
body and its lower cost than zirconium. Dental bridg-
es segment accounted for the largest share of the 
dental prosthetics market, by type, in 2014, mainly 
due to the technological developments in this field. 
Improvements in the materials used, such as high-
performance ceramics and translucent resin nanoc-
eramics, help to decrease the work time and provide 
higher standards of aesthetics and function. More-
over, the introduction of the CAD/CAM technology 
helps to increase the accuracy and saves designing 
and manufacturing times.

Europe was the largest market for the global Dental 
Implants & Prosthetics Market in 2014, with a share 
of 39.8%. It was followed by North America, Asia-
Pacific (APAC), and the Rest of the World (RoW). 
APAC and Latin America are expected to show the 
strongest growth rate during the forecast period. 

This is mainly attributed to the rising dental tourism 
due to the low prices of dental implants there. The 
increase in the number of trained dentists and better 
medical infrastructure will also drive the growth of 
this market.

The global Dental Implants & Prosthetics Market is 
a consolidated market. Some prominent players in 
this market include STRAUMANN (Switzerland), 
DENTSPLY International (U.S.), Zimmer Holdings 
(U.S.), Biomet 3i (U.S.), 3M ESPE (U.S.), Danaher 
Corporation (U.S.), Avinent Implant System (Spain), 
and OSSTEM IMPLANT Co. Ltd. (South Korea).

Contact:
Mr. Rohan
North - Dominion Plaza,
17304, Preston Road,
Suite 800, Dallas, TX 75252
Tel: +1-888-600-6441
Email: sales@marketsandmarkets.com

Source: MarketsandMarkets
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POST SHOW REPORT. DENTAL SALON-2015 

The 37th Moscow international dental forum and exhibition 
"Dental Salon 2015” - the main event of the first half in den-
tistry of Russia - finished successfully on April 23 at the IEC 
"Crocus Expo". Organizer - exhibition company DENTALEXPO 
- says the undoubted success of the event. In two exhibition 
halls gathered more than 390 companies from 21 countries of 
Europe, Asia and America. The exhibition occupied the area of 
21000 sq. m.

Numerous presentations of new products of 2014-2015 were 
held at Dental Salon 2015. Among the novelties there were so-
lutions for CAD / CAM system, hybrid ceramic similar to den-
tine, composites, dental equipment of economy class, tips and 
their motors, sets for implant dentistry and anesthesia, scanners 
and devices for dental photography, cutting technology, tools, 
portable X-rays, dental paste and brushes, bleaching systems.

Traditionally top managers and consultants of world leading 
manufacturers attended the exhibition. For the Russian market 
still keeps its importance and perspectives for the global dental 
industry despite the difficult political situation in the world.

As always, there were a lot of activities at stands. In addition to 
the presentation part of the exposition industry leaders incre-
asingly offer visitors training courses at the exhibition floor of 
both theoretical and practical direction that invariably increases 
interest of dentists. The exhibition demonstrated a high activity. 
In the first two days of the show exhibitors felt the serious 
pressure. The total number of visitors exceeded the figures of 
April 2014.

The program of the forum was as always various and rich. More 
than three hundred events of different level and content were 
presented to the participants of the Forum. 
The main events of the Forum scientific program were following:
•traditional Russian Dental Association conference "Actual pro-
blems of dentistry";
•the first endodontic congress ENDOPOINT with presenta-
tions of TOP speakers from Italy attracted the most strong at-
tention;
•Dental LAB held a conference for dental technicians and pros-
thodontists for the fifth time.

All fields of dentistry were affected during the Forum, with par-
ticular focus on periodontology, dental innovations, implants, 
dental surgery, hygiene, dental laboratory, endodontics, digital 
dentistry.
The most strong attention attracted the first endodontic con-
gress ENDOPOINT, held within the program of the Forum. 
More than 400 participants enjoyed presentations of TOP spe-
akers from Italy.
Those dentists who couldn't attend could participate at the 
event online. The option was provided by the general scientific 
information partner of the event - Dental Tribune Russia. EN-
DOPOINT received a very positive feedback and was launched 
as a continued project in endodontic education.
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POST SHOW REPORT. STOMATOLOGY St. PETERSBURG 
-2015

On 3-5 June, 2015 the 18th International exhibition Stomato-
logy St. Petersburg, the largest exhibition of equipment, instru-
ments, materials and services for dentistry in the Northwest 
of Russia was held at Expoforum, St. Petersburg.

Within three days 3 298 people visited the exhibition.

A saturated business program is an integral part of the Sto-
matology St. Petersburg exhibition. This year program attracted 
over 1000 listeners. Within three exhibition days the following 
events were held:
• Symposium ‘Current trends, technologies and innovations in 
dental practice’: Therapy Day and Implantology and Orthopa-
edics Day;

• ХХ International Conference of Maxillofacial Surgeons and 
Stomatologists ‘Modern technology in dentistry’;

• International Scientific and Practical Conference ‘Current is-
sues of pediatric dentistry and prevention of dental diseases’;

• International Scientific and Practical Conference ‘Integrated 
rehabilitation of patients with diseases of dental system and the 
TMJ using dental implantation and 3D technology’;

• Round Table ‘Examination and treatment for dental patients 
with ENT diseases’;

• Seminar ‘Today aspects of functional orthodontic care’;

• Dr. Goncharov`s seminar ‘Diagnostic system of integral plan-
ning in dentistry. Clear occlusion: physiologically grounded prac-
tical approach according to the Dr. John Koid system’;

• Master class of N.M. Batyukov, PhD in medicine ‘Modern pos-
sibilities of endodontic treatment’.

Exhibitors including leading Russian and foreign experts held 
their presentations on the demonstration site.

The exhibition was held with the official support of the Com-
mittee on public health services for St. Petersburg and the Com-
mittee on public health services for the Leningrad region.

The exhibition organizers are PRIMEXPO, part of the ITE 
Group, and DENTALEXPO. The joint projects include not only 
the Spring edition “Stomatology St.-Petersburg”, but also ‘Den-
tal-Expo St. Petersburg’ which will be held on 27-29 October, 
2015 in EXPOFORUM.
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Don’t miss out on the UK’s largest dental show

BDIA Dental Showcase is the UK’s biggest and best attended 
dental trade show, with over 12,000 attendees from the dental 
industry. It’s the perfect opportunity to find out about the latest 
products and innovations, attend free CPD lectures and net-
work with colleagues and associations.

This year’s event is on 22-24 October at the NEC in Birmingham 
and brings together the biggest names in the world of dentistry. By 
attending BDIA Dental Showcase you will have the opportunity 
to meet over three hundred exhibitors and to get hands-on ex-
perience of the most comprehensive range of dental equipment, 
materials and services available in the UK.

You can also visit the new Dietary Zone, supported by The Dairy Council, which looks at the latest thinking in the link between diet 
and oral health, and how you can help patients by providing appropriate advice.
And with so many of your colleagues attending, BDIA Dental Showcase is a great place to network, seek careers advice from recru-
itment agencies, and meet other members of professional associations.

Fiona Ellwood, President, from the British Association of Dental Nurses said about the BDIA Dental Showcase, “It is one of the 
highlights of the year for many of our members. Not only is there a chance to see the latest products, the BDIA provides practical 
advice and experiences that positively impact on skillsets and careers alike.”

Make sure BDIA Dental Showcase is on your year planner. You can register for tickets and 
find out more by visiting www.dentalshowcase.com
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Greater New York Dental Meeting NEW YORK, USA
Visitors: 54,629 Exhibiting companies: 600

The Greater New York Dental Meeting (GNYDM) is 
the largest Dental and Healthcare Congress and Exhi-
bition in the United States. The previous GNYDM in 
2013 registered 54,629 attendees from all 50 states of 
USA and 131 countries out of which 19724
were dentists, 4078 were hygienists, 5323 were dental 
assistants and about 1000 were dental technicians. The 
total area of the show was 38,000 square meters with 
16,000 square meters dedicated to the floor exhi-
bition area. There were 600 exhibiting companies in 
over 1,600 booths. In 2015, the GNYDM will be held 
from November 27 - December 2, 2015.
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Sino-Dental 2015 NEW PRODUCTS AND TECHNOLOGY PROMOTION 

The 20th China International Dental Exhibition & Scientific Conference 2015 (SINO-DENTAL 2015), jointly organized 
by International Health Exchange and Cooperation Centre, Ministry of Health, P. R. China (IHECC) and Chinese Stoma-
tological Association (CSA), was staged at China National Convention Center (CNCC) from June 9 to June 12, 2015. 
SINO-DENTAL is no doubt the most authoritative and professional dental conference in China.

In 2015, the total exhibition area was 36000 sq meters and more than 700 exhibitors from over 24 countries and 
regions presented their products and service in SINO-DENTAL. 
 
For years, Sino-Dental has been striving to serve as the most ideal platform for new dental products and technology 
launching in China. Many of the exhibitors now regard Sino-Dental as their first choice in China for new products 
launching.

This year, Sino-Dental published a Handbook for New Products and Technology to distribute to all visitors. A full display 
of the new products and technology was also be available on LED screen and panel board at the main entrance. Special Edition of 
newsletters were pushed to visitors phones as warm-up promotion.

Sino-Dental Organization Committee
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25th CEDE Exhibition will be held in Poznań (Poland) 
September 10-12, 2015.

Conveniently located in the center of the vibrant city of Poznań 
on the Poznań Fair Grounds just opposite the main railway sta-
tion and 6 kms from Ławica airport. 

CEDE is not only an exhibition, but also a scientific-training “gathe-
ring” for dentists, technicians, dental assistants and students keen 
to keep track of the latest developments in their field. CEDE hosts 
the CLINICAL DENTISTRY - Conference of Polish Dental Society, 
hands on courses organized by young dentists of Be Active Den-
tist Foundation, LASER SHOW by Dental Tribune International, 
TOUCH & TRY ZONE, numerous lectures, courses and demon-
strations organised by exhibitors and professional organisations, all 

of which ensure participants access to the latest, already proven advances in science that can be applied in dental practice.

The CEDE mobile application is gaining in popularity. It is easy to use, intuitive and very helpful in constructing your own visit and 
lecture programme. Also this year visitors will use mobile app to vote for one of the products nominated for the Grand Prix 
CEDE2015. It’s very simple: each participating product will be tagged with unique QR voting code. The only thing visitor will be asked 
to do is to scan a product’s QR code with the app! The results will be displayed live on the screens next to Fair Office. One person 
will be able to vote for one product only. 
Attending CEDE is a must to visit event for many reasons, to mention just a few:  a convenient platform for exhibitors, comfortable 
conditions for visitors, professionally organised events, computer facilities, digitalisation, road access, parking facilities, a large number 
of excellent exhibitors,  many leading manufacturers, high-standard conference  facilities, countless excellent lectures, courses, de-
monstrations – a warm, friendly atmosphere and social events… You simply cannot miss CEDE 2015

For more information visit: www.cede.pl
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China Has Offers Matching All Budgets
In an exclusive interview with Prof. Wang Xing, President of China Stomatological Association (CSA), he tells us why 
China Dental Show (CDS) 2015 is the only place that brings together latest technology offerings and key knowledge 
exchange programs, all under one roof.

What is the idea behind this year’s theme Digital Dentistry? What can visitors expect on this topic from the high-
profile seminars and conferences organized by CSA?
Digital technology has made a huge presence in today’s lifestyle. Hence, it is no surprise that Digital Dentistry is the 
logical evolution of the stomatological industry also. The challenge before us is to keep pace with these rapid changes in 
dental technology. Innovations are emerging from China and overseas almost every month, owing to the latest techno-
logy registration policies. We are delighted to see that our selected theme has been received very well, evinced by the 
quick registrations for more than 400 technical sessions at CDS 2015. 

What makes CDS different from other dental trade shows in the world? How does it reflect on the Chinese dental 
industry?

CDS is unique for these three reasons:
1) It reflects our association’s principle that education and information exchange comes before business. China is a huge market 
with varying demands, needs and budgets. Hence, our members need to be well updated and trained before they select the right 
products. Thus, every three years we select a new theme developed by the CSA Committee Board.
2) CDS 2015 plays host to the CSA Annual Meeting which is a must-attend event for all our members. It is the only opportunity 
for members from across China to meet socially and professionally.
3) The new venue at National Exhibition & Convention Center in Shanghai in more user-friendly with buyers and exhibitors mee-
ting on the same level without spending much time travelling across the fairgrounds. Hence, CDS 2015 is sure to be an invigorating 
experience for all visitors and participants.

6th China Dental Show
www.chinadentalshow.com

C
D
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or those of us who work in the 
dental industry we often focus on 
the need to innovate and discover 
new techniques and technologies 
– so sometimes it’s a shock to re-

member that 70% of the world still has no access to 
even the most basic dentistry.  One charity is work-
ing to solve the consequences of using an innovative 
and sustainable approach which harnesses the good 
will of the dental profession to bring about positive 
change.

What we do:

Bridge2Aid works to address the causes of poverty 
in some of the poorest communities in the world.  
We do this by strengthening local healthcare systems 
– by training local healthcare workers to carry out 
emergency dental treatment.

There is a desperate need to tackle oral disease, in-
fection and chronic pain in communities throughout 
the developing world and to enable people to work, 

Bridge2Aid – the dental charity

“Oral diseases 
continue to be a 

major public health 
problem in the 
African region. 

They are a source 
of considerable 

pain, suffering, and 
disability for many, 
especially the poor 

and deprived”

Thorpe, S. (2006). 
‘Oral Health Issues
in the African Region:
Current Situation and 
Future Perspectives’ 



 83 Infodent International | 3 2015

non profit
Bridge2Aid

attend school and care for their families. We want 
to see skills taught in these communities that mean 
local people are able to function free from pain, and 
avoid the risk of preventable infections and diseases.
Crucially our sustainable training model pass these 
skills into local communities to provide long-term 
lasting change.  All of these skills are taught by den-
tists, dental nurses, hygienists and therapists from 
Europe who voluntarily deliver one of our fortnight 
long intensive training courses.

Initially we have developed our working model in 
rural Tanzania, but our long term aim is to roll this 
training model out to any country where necessary.

Our East African programme:

Bridge2Aid training programmes teach emergency 
dental skills to Tanzanian health workers in remote 
rural areas.  Armed with these skills they can provide 
help to people who have been in constant pain for 
months or years. 

In 2004, we began our programme by training four 
Tanzanian health workers in emergency dental care.  
This was the fi rst ever Bridge2Aid volunteer pro-
gramme. Now we have forged ahead and our ama-
zing UK volunteers are helping us to train fi fty health 
workers every year. 

Daniel Masesa from a health centre in the heart of 
Geita district is one of those we have taught to vital 
emergency dental skills. When asked about the train-
ing he has received from Bridge2Aid David said:

“Bridge2Aid volunteers pass on knowledge that 
stays long after they’ve gone home." 

“This knowledge trains health workers in lifesa-
ving dental skills. I am now confi dent in carrying 
out emergency dental care, extractions, effective 
oral examinations, diagnosis, infi ltration and inferior 
dental nerve block injections. I understand causes of 
oral disease, the results of cross infection, sterilisation 
techniques, and I can communicate oral health 
messages throughout my village." 

 “Once fi nished my training, I received a steriliser 
(pressure cooker) and basic instrument kit, allowing 
me to take my new skills back to my rural dispensary 
where I can treat my own patients - no longer having 
to refer them to the district hospital”.

“In one year I can expect to free 200 people of den-
tal pain, who otherwise faced the option of enduring 
the pain or risk visiting unskilled practitioners.”

Dental pain in rural Tanzania doesn’t just hurt – it’s 
destructive. It is a threat to lives and livelihoods. 
Experiencing pain, problems with communicating, 
eating and smiling due to dental decay leave people 
ostracised from their communities, unable to work 
or attend school. 

Bridge2Aid-trained health workers can expect to 
carry out extractions on 84% of patients, imme-
diately taking them out of pain, give a prescription 
of antibiotics/analgesics to 14% and to refer just 2%. 

A sustainable training model:

We strive to ensure that our work is all about training, 
so skills are passed into the hands of local communi-
ties – and remain there.  It is vital that  the long-term 
work can continue without our input.  In this way 
we strengthen the basic health infrastructure of a 
country which is among the poorest on the planet.  

Photo
Bridge2Aid

ISO 13485

Each Health Worker 
that Bridge2Aid 
trains serves a 

rural community 
of around 10,000 

people.  
This means that we 
have now provided 

over 3 million people 
access to emergency 
dental care in rural 

Tanzania



Infodent International | 3 2015 84 

non profit
Bridge2Aid

Our volunteers:

Our volunteers are amazing.  The work of Bridge2Aid 
cannot happen without the support of the dental 
profession in the UK.  We recruit dental professionals 
– dentists, nurses, therapists and hygienists – all year 
round to travel to Tanzania in order to take part to 
our Dental Volunteer Programme. 
Training a volunteer health worker in the emergency 
dental care sector, is an opportunity to change lives 
of thousands of people who currently suffer from 
debilitating dental pain with no hope of treatment.

Any member of the Bridge2Aid family will tell you 
that  teach these vital skills to volunteers is an ex-
perience like no other.  Many volunteers return to 
the UK feeling that they’ve taken far more from the 
experience than they have given.  

Each UK team has spaces for up to seven dentists 
and four nurses who are ready to work in remote 
rural clinics developing the skills of Health Worker 
and delivering basic dental services to the com-
munity.  Usually we train six health workers during 
each programme. Volunteers taking part to the pro-
gramme can expect to be away for approximately 
12-14 days.

We are continually interviewing for upcoming vol-
unteering programmes. You must have a minimum 
of 1 year’s post-graduate experience for dentist ap-
plicants.  We would really like you to take part – to 
find out more information, please take a look to our 
website and email us at visits@bridge2aid.org or give 
us a call on 0845 850 9877

More information at www.bridge2aid.org  
Tweet @Bridge2aid - Facebook.com/Bridge2Aid

Photo
Bridge2Aid

“The number of 
working days lost 

(a direct 
contributor 
to poverty) 

worldwide as a 
result of dental 

pain is similar to 
the number of 

days of work that 
are lost due to 
tuberculosis, 
anaemia or 
malaria”

Benzian & 
Helderman (2006). 
International Dental 
Journal



ome and enjoy 18 holes of Golf at the beautiful 
Hamptworth Golf Club set in the New Forest. 
The day will start from 7.30 a.m. with coffee 
and bacon rolls ready for a shotgun start at 
8.30 a.m. You will be welcomed back to the 
clubhouse with a hot buffet lunch (lasagne and 

curry) followed by prize giving

The cost of the day is £60.00 per person or, if you introduce a 
second team of 4 players, we are offering a discounted rate of 
£50.00 per person for both teams. 

Download a registration form here 
http://www.dentaid.org/wp-content/uploads/2015/04/Golf-
Day-Registration-Form-2015.pdf 

Next year we are celebrating our 20th Anniversary and we are 
looking at new venues for our Golf Day, more central for 
everyone to join us. If you have any particular favourites, please 
let me know.

Christmas – Our Christmas Party Night this year is at the lovely 
4 Star Hotel -The Careys Manor Hotel and Spa in the New 
Forest.  Tickets are £49.50 each and include: Fizz on Arrival, Four 
Course Dinner, Disco and Casino Night. 
Tickets are selling well so please let me know if you would like 
to book a table. More details on our website www.dentaid.org/
events 

Please email info@dentaid.org or call me on 01794 324249 for 
more information or to book your place.

I look forward to hearing from you.

Kerry Crook
Fundraiser for Dentaid
Email: info@dentaid.org
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The thought of the dentist: 
Early Discovery is the key

Tel: +886 2 8976 9226

info@dentmate.com.tw

8F, No. 8-11, Sec. 1, Zhongxing Road

www.dentmate.com.tw

Fax: +886 2 8976 9236

 Taiwan

 Wugu District, New Taipei City 24872

Preventive Dentistry: Care Today, Savings Tomorrow 

FINDEX
TM

Dental Plaque Detector

- Dental Plaque Detector for clinic & home care

- Wireless charging stand

- One second detected

Dentaid
Dentaidʼs Annual Golf Event

At Hamptworth Golf and Country Club
Friday 2nd October 2015
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Do you want us to publish your ad
in the next issue of INFODENT?
Submit a text of max 50 words by e-mail: 
classified@infomedix.it

* free of charge for distributors

In Dispotech family there is a new 
product: 2SMART UNIQUE Im-
plant Cube! 2SMART is a project 
born in 2009 thanks to the collabo-
ration between clinic and industry. 
The clinical usage started in 2010, 
has allowed today to reach more 
than 5000 successful case history 
in the implantology...Do you want 
to know more about it? Contact us:  
www.2smartimplantcube.com
DISPOTECH srl
Via Al Piano, 29
23020 Gordona (SO) ITALY
Tel. +39 0343 36711
e-mail: info@dispotech.it  

⋅⋅⋅⋅ 

Whip Mix Europe GmbH 
Whip Mix Corporation is a worldwi-
de leading manufacturer of gypsum, 
investment, furnaces, articulators, 
mixing equipment and other lab 

products. We are looking for de-
alers who help us expand into the 
European market and especially in 
the following countries: Finland, 
Romania, Serbia, Montenegro, 
Croatia, Bosnia - Herzegovenia, 
Slovakia, Macedonia, Malta, Mol-
dova, Luxembourg and Indonesia. 
If you are interesting in be-
coming dealer for Whip Mix 
Products, please contact  
mailbox@whipmix-europe.com 

⋅⋅⋅⋅
 
FOR 20 YEARS, MASTERDENT has 
been producing TEETH and ACRYLIC 
RESIN with the highest quality, which is 
supported by CE, FDA, KFDA and ISO 
13485 certificates, we are an innovate 
Company Looking for DISTRIBUTORS 
WORLDWIDE. Contact us:
e-mail: Masterdent@une.net.co 
www.masterdent.com.co
Skype:Masterdent.3
574-4489345 (Colombia) 

⋅⋅⋅⋅ 

 

MEBA-Schwer is a manufacture of den-
tal instruments.  All our instruments 
"Made in Germany" here in Denkingen, 
are produced with traditional craftman-
chip and modern technology. We are lo-
oking for distributors world wide. Please 
take a look online to get a first impres-
sion and contact us:
MEBA-Schwer GmbH & Co KG
info@mebadental.de
www.mebadental.de 

⋅⋅⋅⋅

Medesy is an Italian company, manufac-
turer of high quality dental instruments.
We have more than 600 years of histo-
ry and tradition in the manufacturing of 
surgical instruments. We are a certifica-
ted company and we currently export 
to more than 103 Countries worldwi-
de. We are looking for distributors 
worldwide: contact us at 
info@medesy.it.
MEDESY , ITALY, ph.+39 (0) 427 72786, 
fax. +39 (0) 427 71541
www.medesy.it

⋅⋅⋅⋅

• Looking for 
Distributors



 87 Infodent International | 3 2015

business
Classifieds

The company MARIOTTI & Co, 
founded in Forlí, Italy in 1973, is one of 
the leading manufacturers for Implant 
Motors, Surgery Piezoelectrics, Lab 
Micromotors and Milling-Machines. All 
high quality products capable of mee-
ting all specific requirements in profes-
sional field and for training course. For 
more details please visit our web-site 
and contact us:  MARIOTTI&C SRL, 
info@mariotti-italy.com
www.mariotti-italy.com 

⋅⋅⋅⋅

Baolai Medical professionally designs 
and manufactures piezo ultrasonic 
scaler. We’re the first one launching 
‘No cracking’ aluminum alloy detacha-
ble handpiece and ‘No consumables’ 
auto-water supply scaler in the world. 
We offer OEM/ODM service for 
world famous brands. For more de-
tails, please contact us: 
info@booool.com
www.booool.com
Tel: +86 771 381 5998
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Since 1981, Diagram means full Guaran-
tee, Proudly Made in Italy. For 34 years, 
Dentists ergonomic requirements are 
the challenges to our creativity of work 
methods. Manufacturing True Exclusve 
Innovations projected by Dentists Rese-
archers. Our production includes Dental 
Practices and Lab.equipment, materials 
and products for Hygiene and Steriliza-
tion. info@diagram.it -www.diagram.it

⋅⋅⋅⋅ 

Our company SHENGHUA INDUST-
RY mainly produced the curing light, 
light guide, scaler and tips. SHENGHUA 
INDUSTRY can offer the OEM service 
according to the customers’ request, 
which also can offer the different size 
of light guide and different brand of tips.  
We are looking for distributors all 
over the world. You can get some in-
formation about our product from 
some dental exhibitions, or con-
tact our sales department, we are 
so pleasure to do business with you. 

Any query, please send us email:  
to sale@shenghua-industry.com.

⋅⋅⋅⋅ 

Mohong Bearing Co., Ltd. specialized in 
High-speed dental bearings for dental 
turbine handpieces:
• 120 models bearings with no shield, 
one shield & integral shield
• Bearings with stainless steel balls or 
ceramic balls 
• Radial ball bearings & Angular Contact 
ball bearings
Please contact us!   
sthdentalbearing@hotmail.com

⋅⋅⋅⋅

Quatro’s iVAC TM and iVAC-TWIN TM 
dust collectors are specifically designed 
for using with die-stone, gypsum, plaster, 
sand, aluminium oxide, glass beads, fine 
Zirconium dust and CAD/CAM milling. 
A built-in slide and glide “COLLECTOR” 
accumulates and stores up to 27 liters 

in the iVAC and 38 liters in the iVAC-
TWIN (twin motor high volume model). 
Both the iVAC and iVAC-TWIN featu-
re high capacity (FCS) filter cleaning sy-
stems which provide 100% self-activating 
fully automatic hands-free filter cleaning.  
For additional information contact 
WORLDENT (Quatro export sales & 
marketing rep group)
E-mail: worldent1@aol.com
Fax: +1 954 340 4992

⋅⋅⋅⋅

Xcem Ltd. is UK based manufacturer 
of Dental Products and Implants. We 
produce a variety of high quality Den-
tal Products like Composites & Bonds, 
Glass Ionomer, Cements & Liners, Tem-
porary Material, Sealants & Preventati-
ves, Endodontic, Dressings and Sundries. 
Presently we are looking for the distri-
butors all over the word.
Contact: admin@xcem.co.uk
Tele: +44 (0) 203 490 2909
www.xcemdental.com
www.xcemimplants.com

 

SCANNER  FREE&EASY SMILE 
Structured double-light Scanner 
with automatic tilt motion plate  
and integrated PC 

SMILE-CAM: Calcinable transparent and green 

SMILE-CAM: Pmma  RX  for surgical masks 
SMILE-CAM: Micro-filled Pmma Col. “Vita”: A1-A2-A3-B1 

SMILE-CAM: Micro-filled Pmma (Enamel): pre-filling prosthesis 

SMILE-CAM: Micro-filled “multi-layer” 3 and 5 layers  
                            Col. “Vita” A1-A2-A3-B3-C2-D2   

ORTHO-SMILE: Transparent “Compound” for elastic devices   

TSM ACETAL DENTAL: Compound Col. A-A1-A2-A3-B1-B2-B3 and Pink  

PLASTIC STEEL: Techno polymer loaded with fibers  

SMILE PEEK: Technopolymer for bars 

TITAN SMILE: Titanium disks   

SMILE PEEK: Disks of reinforced technopolymer 

ZIRCO SMILE: White, translucent, coloured and super translucent   

SMILE TEST: Disks Ø 98.5  h12-18 mm  in special aluminium 

 

 

JOLLY MODULAR - 4 OR 5 AXIS 
It can carry out every type of processing on 
the following materials:  
Waxes, Zirconium, Resins loaded with fibres, 
Compound materials, Disilicate  Pmma,  
Pre-milled in titanium 

INJECTION SYSTEM:  
MATERIALS  AND EQUIPMENT 

CAD-CAM: MATERIALS AND EQUIPMENTS 

PRESSING DENTAL: ONE COMPANY, MANY SOLUTIONS 

SMILE-CAM: Pink Pmma for total and partial prosthesis 

MASTER MODEL: Disks  for master models 

J100 EVOLUTION      YOU AND ME               EASY CLASP TSM ACETAL DENTAL THE.R.MO BRIDGE  FLEXI J - Nylon  FJP COMPOUND CORFLEX ORTHODONTIC PLASTIC STEEL 
CONVENTIONAL HOT  

ACRYLIC RESINS 

Pressing Dental srl     Repubblica di San Marino    Tel. int.** 378 909948     E-mail: info@pressing-dental.com     www.pressing-dental.com 

INTRAORAL SCANNER 

We will be at   
COLLOQUIUM DENTAL  

Brescia 22-24 October 2015  
Hall 2 - A09 
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Dental  Medrano, a company with so-
cial responsability. For over 58 years 
committed to oral health.
We export to America, Asia, Africa 
and Europe .
Our products and processes are certi-
fied under Quality Systems ISO 9001, 
ISO 13485. GPM Composites, Silico-
nes, Whitening, Cements, Adhesives, 
Endo Materials, Fluorides and more.
Contact us : 
www.dentalmedrano.com.ar
Te. 54-11-4962.9000
Mail   intl@dental-medrano.com.ar

DELMA MEDICAL INSTRUMENT (GUANGZHOU) CO.,LTD.
Add.: 17th.Xiangshan Rd. Science city Guangzhou, 510663, China
Tel.: +8620-3205-2929
Fax: +8620-3205-3131
E-mail: delma@vip.163.com

www.delma-gz.com

There are few people whom I really love,
and even fewer of whom I think well. But I really love you, 

my DELMA, my handpiece!
 

Looking for distributors worldwide.

ad_Delma.indd   1 06/02/15   16:19

• Looking for 
Manufacturers



2
 • 07-09/08/2015  
 
2015 HK IDEAS - Hong Kong 
International Dental Expo 
and Symposium 
 
(Hong Kong - China) 
 
Hong Kong Dental Association
15 Hennessy Road, Wanchai, Hong Kong
Tel: +852 2528 5327
Fax: +852 2529 0755
Email: hkideas@hkda.org
Website: www.hkda.org

Venue: Hong Kong Convention and 
Exhibition Centre - Exhibition Hall 5G 
 

 • 31/07-02/08/2015 

Famdent Hyderabad 2015 

(Hyderabad - India)

Famdent Publications
7/102, Sapphire Court, Azad Nagar, 
Behind Apna Bazaar, J. P. Road, Andheri 
(West), Mumbai - 400053, India 

Tel: +91 22 2673 2260 / 2674 2425 
Mobile: +91 98672 84470 / 99309 
50880 
Email: info@famdent.com 
Website: www.famdent.com

Venue: JRC Convention Centre

1
August

 
• 10-12/09/2015 

 
2015 CEDE  
The 25th Central European 
Dental Exhibition 

(Poznan - Poland)

Organized by: EXACTUS
Al. Kosciuszki 17 Ip.
90-418 Lodz	
Tel: +48 42 632 28 66
Fax: +48 42 632 28 59
Email: info@exactus.pl
cede@cede.pl
info@cede.pl
Website: www.exactus.pl
www.cede.pl
Venue: Poznan International Fair 
grounds 
Add: Glogowska Str. 14 
60-734 Poznan
Poland 
 
Infodent Booth: 
5C.8 Pavillion 8 
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• 22-25/09/2015 
 
FDI Annual World Dental
 
(Bangkok - Thailand)

FDI World Dental Federation
Tour de Cointrin
Avenue Louis Casai 84
P.O. Box 3 
1216 Geneva-Cointrin
Switzerland
Tel +41 22 560 81 50
Fax +41 22 560 81 40
E-mail: info@fdiworldental.org
Website: www.fdiworldental.org 
 
www.fdi2015bangkok.org

Venue: BITEC Bangkok - Thailand 
 
Infodent Booth: C49 
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• Fully automatic.
• Compact design. 
• Weight 12 Kg.

Microinjection 
Machines

Cartidges

Materials

Marketing 
support

Vacuum sealed 
ready to use 
cartridges

Cartidges

Special materials for a 
variety of applications

 info@sabilex.com 
www.sabilex.com 

Injection System for Metal-free Dentures
Flexible Partials

We export 
to over 30 
countries!

3
 

• 24-27/09/2015 
 
The 17th CSA Annual 
Meeting of Chinese 
Stomatological 
Association & 2015 CDS

(Shanghai - China)

www.chinadentalshow.com/en/index.htm
Reed Sinopharm Exhibitions
Add: 15th Floor Tower B,Ping An 
International Financial Center, No.1- 
3, Xinyuan South Road,Chaoyang 
District, Beijing
China 100027
Fax: +86 10 6202 2922
Tel: +86 10 8455 6607
Website: www.reed-sinopharm.com
Contacts
International Sales & Marketing Di-
rector: Mr Khamsay Luangpraseuth
Tel: +86 10 84556639
Email: khamsay.l@reedsinopharm.com
Senior International Sales & Marke-
ting: Mr Leo Liu
Tel: +86 10 84556607
Email: yao.liu@reedsinopharm.com
Venue: National Convention and 
Exhibition Center Shanghai
China

Visit our Booth

2



DENTECH CHINA 2015

If you are interested in participating or visiting the Exhibition, please fill the form below and fax or post to: Shanghai UBM ShowStar Exhibition Co., Ltd.
9F CIROS Plaza, No. 388 Nanjing Road (W), Shanghai 200003, China

Tel: 86-21-6157 3955 / 6157 3953   Fax: 86-21-6157 7272   E-mail: sandra.shen@ubm.com / jingjing.xu@ubm.com

I am interested in DenTech China 2015, please send me more information on

Name

Address

Telephone

Zip

Company

Fax

E-mail

EXHIBITING VISITING

The 19th China Int’l 
Exhibition & Symposium 
on Dental Equipment, 
Technology & Products

The 9th Asian Dental Lab Outsourcing Exhibition
2015 China Int'l Forum on Digital & CAD/CAM Dentistry

2015 China Shanghai International Conference on Prosthodontics

October 21~24, 2015
Shanghai World Expo Exhibition and Convention Center 
Shanghai, China

EARLIEST & LARGEST IN CHINA

DenTech China
1994~2015

C

M

Y

CM

MY

CY

CMY

K

2015DenTech China 英文广告.pdf   1   14-10-17   上午11:13
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 • 28/09-01/10/2015 
 
Dental Expo Moscow 2015
38th Moscow International
Dental Forum & Exhibition 

(Moscow - Russia)

Organised by: Dental Expo
B.Yakimanka 38A, 1 staircase, 2 floor 
(Metro "Oktyabrskaya", "Polyanka")
Moscow 
Russia
Tel: +7 495 921 4069
Fax: +7 495 921 4069 
Email: info@dental-expo.com
Director of Moscow exhibitions: Ms 
Natalia Khokhlova 
Email: rus@dental-expo.com
General manager: Mr Ilya Brodetski 
Email: brodetski@dental-expo.com

Venue: Fairgrounds Crocus Expo, Pav. 
2, Halls 5, 7, 8
Myakinino Subway station
Moscow 
Russia 
 
www.dental-expo.com 

 
Infodent Booth: 
Hall 7 Booth P96 

  

         • 22-24/10/2015 

BDIA Dental Showcase

(Birmingham – UK)
The British Dental Industry Associa-
tion
Email: admin@bdia.org.uk
Te: +44 (0)1494 782873
Website: www.bdia.org.uk
Venue: NEC Birmingham - UK 
 
wwww.dentalshowcase.com 
 
Infodent Booth: N195 

1
October

3
 • 21-24/10/2015

Dentech China 2015

(Shanghai – China)

UBM China (Shanghai)
International Developing Manager: 
Sandra Shen
Tel:+86 21 61573953
Email: sandra.shen@ubm.com
Griffin Ge
Marketing Supervisor : Griffin Ge
Tel: +86 21 61573952
Email: griffin.ge@ubm.com
Sales Manager Assistant: Vivian Zhou
Tel+86 21 61573954 
Email: jc.zhou@ubm.com
www.dentech.com.cn
Venue: Shanghai World Expo Exhibi-
tion and Convention Center
Shanghai - China

Visit our Booth

2



DENTECH CHINA 2015

If you are interested in participating or visiting the Exhibition, please fill the form below and fax or post to: Shanghai UBM ShowStar Exhibition Co., Ltd.
9F CIROS Plaza, No. 388 Nanjing Road (W), Shanghai 200003, China

Tel: 86-21-6157 3955 / 6157 3953   Fax: 86-21-6157 7272   E-mail: sandra.shen@ubm.com / jingjing.xu@ubm.com

I am interested in DenTech China 2015, please send me more information on

Name

Address

Telephone

Zip

Company

Fax

E-mail

EXHIBITING VISITING

The 19th China Int’l 
Exhibition & Symposium 
on Dental Equipment, 
Technology & Products

The 9th Asian Dental Lab Outsourcing Exhibition
2015 China Int'l Forum on Digital & CAD/CAM Dentistry

2015 China Shanghai International Conference on Prosthodontics

October 21~24, 2015
Shanghai World Expo Exhibition and Convention Center 
Shanghai, China

EARLIEST & LARGEST IN CHINA

DenTech China
1994~2015
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CY

CMY

K

2015DenTech China 英文广告.pdf   1   14-10-17   上午11:13
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what’s next
Upcoming Issue

Have you enjoyed reading Infodent International?

The up-coming issue will be published next 
November..don’t miss it!

Infodent International 4/2015
Publishing Date: November 2015

Circulates: November, December, January

Some of the Upcoming Contents:
•  Focus on Philippines

•  Market Overview: Albania

•  Business Opportunities

If you would like to give us feedback about Infodent’s appearance and editorial content 
or suggest a specific topic for an article, please contact Mrs. Lara Pippucci, Editor.
Tel: +39 0761 352 198/ E-mail: lara@infodent.com

Delivery problems and back issues: If your issue did not arrive or if you would like 
to order back issues, contact us by phone at +39 0761 352 198 or by e-mail at 
delivery@infodent.com
Subscriptions, address changes: In order to place a subscription to Infomedix International or 
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MICRO-SURGICAL
TWEEZERS

Conceived to fulfill the 
ever growing demand 
for more sensitive and 
finer microsurgical 
instruments:
the ultra-thin tips ensure 
a precise and firm grip of 
the tissue fragments and 
also a wider visual field.

 • Focus on: East Asia

 • Hot Topic:  Determinants of 
oral healthcare in developing 
countries

 • Outlook on: Brazil
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 IDEA, Dakar Senegal, October 17 - 19, 2015
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