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All-in-One Kit contains 1x
• Paradigma® Implant
• Titanium closure cap
• Titanium healing cap*
• Plastic transfer (closed tray technique)
• 0° Esthetic abutment transmucosal h 1,8 mm*
• Definitive abutment screw gold-colour
• Plastic castable abutment
• Implant laboratory analog
• Laboratory abutment screw blue-colour 
 (*size vary with implant diameter)

Paradigma® Implant with:
• Closure cap
• Healing cap

All-in-One Kit sample

AXELMED S.R.L.
DENTAL IMPLANT SYSTEMS
Via della Liberazione, 58
20098 S. Giuliano Milanese (MI) • Italy

AXELMED
ZAHNIMPLANTATSYSTEME
Via dei Pioppi, 10 – Mail Box 949
CH 6616 Losone – Switzerland

sales@axelmed.comwww.axelmed.com

paradigma

life from titanium

Cologne
12.-16. 3. 2019

Visit us:
Hall 10.1 K 46
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ZIACOM® manufactures and  
commercializes dental Implant systems 
for more than 10 years, offering a wide 
range of products and solutions in oral 
Implantology. The philosophy is based 
on high quality products at competitive 
prices. ZIACOM® international presence 
continues to grow all over the world. 
We already sell our products in Europe, 
Asia and Latam. If you are interested in 
being distributor of ZIACOM®, contact 
us via mail: jointhefuture@ziacom.es

Conical connection:
2 morphologies

just one Surgical Kit

Visit us at:

26th January 2019 
Stand 47 - Novotel London West
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editor’s note

This is exactly what we were 
thinking of when, back in 
2004, we obtained our first 
certification as service pro-
vider, the ISO 9001. A great 
lot of work was involved in 
the thorough revision of all 
our company procedures, 
but the accomplishments 
were even greater when 

we realized that Infodent International had acquired 
a different position internationally and our quality 
of services, together with our professionality, had 
increased. 

An ISO 9001 certificate proves that your qual-
ity management system (QMS) has been certified 
against a best practice standard and found compli-
ant. Certificates issued by a third-party certification 
body let customers know they can trust that you 
have implemented the necessary internal processes 
to meet obligations, producing numerous benefits 
for any company. ISO 9001 is in fact a worldwide 
standard for quality, administered by the Interna-
tional Organization for Standardization (ISO) based in Switzer-
land. Currently in use by over one million organizations around 
the world, obtaining ISO 9001 certification puts your company in 
a very select group and opens-up new markets where you were 
virtually unable to do business. When the ISO 9001 standard was 
created over 22 years ago it was mostly seen as a tool for manu-
facturing organizations. Although there was a specific standard for 
services, it was not until recent years, since the introduction of the 
process approach, that ISO 9001 has finally proven that it is the 
best standard to help any kind of organization improve its pro-
cesses. So, whether an organization provides only services or not, 
it stands to gain tremendously from this clearly laid out standard, 
which focuses on the processes of the organization regardless of 
what a company makes or provides! 

Haven’t you ever been asked whether you are ISO 9001 certi-
fied? Let me list just few of the gains. A quality management sys-
tem standard is really all about quality so, of course, one result of 
adopting it should be an improved level of quality for the entire 
organization — every process and every product. Continued 
customer satisfaction is the ultimate goal of a QMS and quality 
means that whatever you produce will work as your customers 
expect; you will meet not only their stated requirements but 

their implied requirements, too. Quality means far 
fewer complaints and if your quality management 
system is working correctly, you should know what 
your customers expect and you should be provid-
ing it, resulting in increased customer satisfaction. 
On top of this, implementing an ISO 9001 Qual-
ity Management System can empower employ-
ees, providing them with clear expectations (qual-

ity objectives and job descriptions), the tools to 
do their job (procedures and work instructions) 
and prompt, actionable feedback on their perfor-
mance (process metrics). The result? An improved 
company culture and a more professional staff! 
Control of your processes is another target! Con-
trol comes from having a clear target to shoot for 
(objective), collecting data on the process (met-
rics) and understanding how to adjust the process 
(procedures and work instructions) to maintain 
the target output. If your ISO 9001 QMS is work-
ing, you should be increasing operational and 
product consistency. Having the right objectives, 
metrics and procedures, management and em-
ployees should be able to focus better on what’s 
important. Yet, this isn’t always the case, it’s easy 

to lose focus over a time period. Well, the ISO 9001 QMS has 
a way to ensure the company stays focused, and that’s quality 
auditing, requiring the company to periodically audit its quality 
processes. Regular process audits and as-needed audits, when 
done correctly, provide the objective feedback needed to cor-
rect any deviations from the quality path and keep the company 
focused on its goals.

However, no process and no one is perfect... why else would 
the standard devote a clause to “continual improvement”? A 
well-run QMS does enable your company to approach perfec-
tion. As your processes improve and you achieve your target 
objectives with greater regularity, you will see tangible results. 
Your process waste will decrease. Waste is money lost forever. 
Waste results from poor quality and inefficiency. Inefficiency re-
sults from variation and inconsistent processes. Reduce varia-
tion, improve consistency, and you’ll have less waste... and more 
money. All this to say that we, at Infodent International, are 
ISO 9001:2015 certified and proud it!

Baldo Pipitone
 CEO Infodent S.r.l.

baldo.pipitone@infodent.com

“show me your certificate and i tell you what i think of you”

Currently in use 
by over one million 

organizations around 
the world, obtaining 

ISO 9001 certification 
puts your company 

in a very select group 
and opens-up new 
markets where you 

were virtually unable
to do business.



TCS offers three resins (iFlex™, Unbreakable™, Karadent™) to suit labs and dentists 
preferences. Available in a variety of diameter/type cartridges to fit different injection 
units on the market. 

Unbreakable™ 
Nylon thermoplastic 

Flexible Partials
   

   Ideal degree of flexibility
   Lightweight yet durable
   Guaranteed unbreakable  

iFlex™ 
Polyolefin thermoplastic 

Flexible Partials 

   

   Clinically unbreakable
   Easy to finish and polish
   Stain-free

Karadent™ 
Microcrystalline polymer 

Full Denutes, Clear 
Framewodks

   

   No volume shrinkage
   Upgrade from acrylic
   Quick to finish and polish

Flexible Partials, Full Dentures, Clear Clasps & Frameworks

TCS Hydraulic Injector
Our best-selling injector for its 
simplicity and reliability (just plug 
it in, no need for air connections).

TCS Manual Injector
The most economical of the TCS 
injection units. A favorite for 
many technicians because of 
easy maintenance and longevity. 

JP90 Handheld Injector
Injects clasps, 1-3 tooth 
unilaterals, up to 5 consecutive 
tooth partial/saddle, saddles for 
combination cases, and repairs. 
Lightweight, compact, easy to 
use, with minimal maintenance. 
 

TCS Automatic Injector
The furnace is incorporated in 
this all-in-one unit, technicians 
appreciate not having to transfer 
the hot cylinder from the furnace 
to the injector. 
 

 

TCS Injection Equipment  for every size lab
Made in-house in the USA. 

 

Thermoplastic Comfort Systems, Inc.   |  @tcsdentalinc

CONTACT ABRAHAM CORTINA 
VP of Business Development & Sales 

abraham@tcsdentalinc.com  |  562-426-2970  |  Whatsapp: +1 562-212-6876  |  Facebook: TCS Dental Inc
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Exaktus has at your disposal a diverse educational offer in implanto-
logy, whose aim is to strengthen, upgrade and equip dental professio-
nals with new techniques and knowledge.
The training  we currently offer,  in effect is addressed to all the ele-
ments of the professional field of dentistry wishing to upgrade new 
theoretical and practical knowledge, interacting with our team spe-
cialist in oral surgery.
Our courses are known for our emphasis on its practical side, throu-
gh presentations of case studies enabling graduates follow closely the 
different situations. We believe it is the best solution for the trainee.
 
Exaktus Training
• Basic Course of Implantology
• Advanced Course in Implantology
• Veneers Course
• Hyaluronic Acid
• Maxillary Sinus Lifting 
• Short Implants
• Immediate implants in cosmetic area with peri-implant 
   tissue manipulation 

www.exaktus.pt // martapinto@exaktus.pt  

Exaktus Training – The best solution for professionals

premium highlights

companies looking for distributors

PROGRAMA OPERACIONAL REGIONAL DO NORTE
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Sabilex is a leading manufacturer since 
1951. High quality products, new techno-
logies and constant research are the 
company’s main concerns for achieving 
excellence and reliability. SABILEX offers 
one of the most advanced injection sy-
stems market including: 
1) Sabilex Injection Machines:
• Fully automatic 
• Compact Design 
• Injection temperature: up to 400ºC 
• Weight 12kg 
• Easy programming 
• CE

2) Sabilex Injection Materials:
4 CE certified versatile multi-property 
materials to elaborate dentures:
• Flexifast and Flexiultra for the making of 
flexible partials.
• Flexiacryl, a monomer free thermo-

plastic acrylic for the making of full and 
partial dentures. The flexibility you need. 
Bonds with regular acrylic.
• Flexiacetal for the making of aesthetic 
retainers, frameworks and more.
• Biostrong - Peek thermoplastic resin for 
the making of frameworks, bridges, tran-
sversal connectors and more.

3)  Vacuum sealed ready to use 
cartridges. 

4) Sabilex Marketing and Training 
Support.
Quality marketing materials and support 
for Dealers, Dentists, Labs and Patients.
Sabilex exports worldwide. Interested 
dealers are welcomed to contact us.

www.sabilex.com 
info@sabilex.com

SABILEX: •Microinjection Machines •Cartridges•Materials •Flexible Partials



REVOLUTIONIZE YOUR IMPRESSION TAKING
AND PROSTHESIS REALISATION

WITH BIOTECH DENTAL SOLUTIONS

Strong assembly
Tight sealed connection
Easy inser t ion

Software-based technology
Diagnost ics 
Open system

SIX-THREE SYSTEM® CONNECTION

STAND - 3M12

MEET US

YOUR INTRA-ORAL SCANNER
Fast, accurate & easy to use

Reliabil ity & rapidity in repositioning
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Biotech Dental - 305, Allée de Craponne - 13300 Salon de Provence - France. A French company under the french law with a capital of 24 866 417 €
Commercial register Salon de provence: 795 001 304 - SIRET: 795 001 304 00018 - VAT number: FR 31 79 500 13 04. 

Kontact® Manufacturer:  Biotech Dental.Class I, IIa and IIb medical devices for dental implantology. CE0459.
Condor® Manufacturer:  Class I medical device for digital dentistry. CE.

Images are for representation purpose only.

www.biotech-dental.com
export@biotech-dental.com 
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In the last 80 years Galbiati has satisfied the professional re-
quirements of its customers worldwide. Global, dynamic, with 
an international profile but Italian soul, Galbiati still makes of 
innovation and quality the successful drivers for its future.

GALBIATI company, thanks to its department of “research and 
development”, Galbiati MILANO created PRIMA, Class B ste-
am sterilizer with a unique design sense of aesthetic cleanliness 
combined with technology state-of-the-art and easy to use. 
Solid with an exclusive elegance, it’s the new born of Galbiati 
family, one of the first production companies in dental field.
Autoclave PRIMA has been studied in order to get high-per-
formances, complete B class cycle in 26 minutes, with a limited 
water consumption. 100% Stainless steel, simple and intuitive 
digital display, a complete electronic water control and with an 
integrated printer and usb data saving systems, make the auto-
clave PRIMA a user-friendly machine.

www.galbiati.com // info@galbiati.com
Visit us at IDS-2019, Hall 02.1, Booth A040-B049

Autoclave PRIMA: Technical Evolution, Great Design

DIA-PROSEALTM, root canal sealer is an epoxy resin-based for-
mula with outstanding flow characteristics.

Benefits
• The ideal root sealer with Low Shrinkage reduced gapping 
between the sealer and canal wall.
• Low solubility makes it resistant to breaking down over time.
• 1:1 paste to paste mixing system and Fast and Easy Preparation 
and Less Waste.
• Excellent flow properties allow it to reach and seal lateral canals, 
making it especially suited to warm gutta-percha methods.
• Offers 1 hour working time and 7-hour setting time.
• Lightly coated Gutta Percha Points with a good film thickness.

www.diadent.co.kr 
diadent@diadent.co.kr

Visit us at: 
• ADF 2018, #1L038
• AEEDC 2019, Hall 5 #501
• IDS 2019, Hall 11.3 #F-030

DIA-PROSEALTM
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Wonderpeg Instant Soldering and Firing 
Support is used to support crowns, jackets 
and veneers on a firing peg during the firing 
process. To use, insert the Wonderpeg sy-
ringe and simply fill the crown or jacket.  It 
requires no mixing and there is zero firing 
distortion for temperatures from 400°C 

to 1300°C. No drying time is necessary 
and Wonderpeg will not contaminate the 
crown or jacket. It also works well when sol-
dering structures and as a heat shield. Won-
derpeg is sold in a convenient 10cc syrin-
ge that provides easy application. Crowns, 
jackets and veneers will remove easily and 

cleanly with a twist! For use with e.max and 
lava crowns as well. Order today! 

www.dentalcreationsltd.com 
savetime@wonderfill.com
Visit us at IDS 2019, Hall 52, 
Booth D-098

Wonderpeg Instant Firing Support

Nobody questions the need and importan-
ce of steam jet cleaning in the dental lab. 
Nobody questions its consequences either: 
dirt in sinks, air moisture, condensation in 
walls and floors… And all this leaving aside 
the high price these kinds of devices used 
to have up to now. In MESTRA we have 
worked hard to make these troubles simply 
disappear by using the Altamira Steam Cle-
aning Cabin, the indispensable complement 
for any steam cleaning device. This  low-cost 

device was specially designed to work toge-
ther with a steam cleaner, and to gather dirt 
and condensed water. It has a wide working 
camera perfectly lighted, and an integrated 
extracting system to remove the steam and 
the gases. It is made of high-quality plastic, 
and it is easily and simply cleaned. The noise 
level of the extracting system is low and it 
is not annoying.

www.mestra.es // comercial@mestra.es

Steam cleaning box - Altamira (ref.080600)

MAZIC® Duro is an advanced Nano-
Hybrid ceramic, consisting of ca.80% of 
Nano-particle sized ceramic fillers (zirconia, 
silicate) and 20% of high-density, hardening 
resin matrix. MAZIC® Duro has advantages 
of both high-density resin matrix and cera-
mics at the same time. You can take elasticity, 
easy workability of high-density resin matrix 
and also strength, stain resistance as well as 
aesthetics of ceramics. 

MAZIC® Duro applies to various prosthe-
sis such as inlays, onlays, veneers and single 
crown with 1-Day treatment and makes 

sure of higher standard of esthetics than 
other materials, in spite of easy and simple 
workings only with CAD/CAM system. 

- Natural tooth-like esthetics and elasticity 
- High flexural and compressive strength 
- Excellent stain resistance 
- Easy add-on with composite resin 
- Excellent cementation 
- Easy handling for adjustment of occlusal    
surface 
- No firing and glazing: saving time, 
equipment and spaces 
- Prosthesis treatment in 1-Day.

www.vericom.co.kr 
vericom@vericom.co.kr
Visit us at
• ADF 2018(Paris), Hall N, Booth1N20
• Dent Expo (Bangkok), Hall B1, 
Booth 282, 283
• Expodent(New Delhi), Hall10, 
Booth D12, D13

MAZIC® Duro 



SEMIFLEX ACRYLIC
REMOVABLE PROSTHESIS SOLUTIONS

 1st semi-flexible acrylic resin on the market.
* Pouring technique. Method with gelatin or silicone.
* Pink, white and transparent aesthetic hooks.

* Aggregable, repairable. Allows to create new bases.
* Grinding and polishing with conventional technique.
* Without premature aging of the prosthesis as materials based 
  on nylon or polyamide.

NO NYLON, NO POLIAMIDE

Proportion of use 
by weight:
For every 10 g of 
powder add 8 g of 
liquid.

SEMIFLEXIBLE PROSTHESIS
AESTHETIC AND FUNCTIONAL
NO NEED TO INJECT

Technical advice info@qdent-system.com
www.qdent-system.com

ONLY FOR REMOVABLE PROSTHESIS CLASS 1

Height 350 mm

Width  360 mm
Length 400 mm
Weight 5.5 kg
Pressure 2 bars
Maximum temperature 100 oC
Tank volumen 6 litres
Heating power 600 W

Automatic polimeryzer pot  R-030425                      

Promotion: 
less than
1000 €

Polymerizer pot with high capacity of tank (up to 6 litres), which allows 
accommodate a considerable number of elements to polymerize. By means 
of an electronic control, temperatures can be regulated and maintained 
according to times defined by the user.
Its flexibility is sufficient to accommodate the vast majority of materials 
(polymerizable by pressure and temperature) present in the market. 
Due to its concept, it allows to carry out these tasks in a highly professional 
way and with a minimal intervention of the user.
The quality of the result is simply perfect.

TALLERES MESTRAITUA S.L.
Txori-Erri Etorbidea, 60- Tlf. (+34) 944 530 388* - Fax: (+34) 944 711 725
E-mail: comercial@mestra.es
48150 SONDIKA - BILBAO - (ESPAÑA)
www.mestra.es  (+ than 1000 references on catalogue)

Su marca de confianza
The manufacturer reserves the right to modify the products without previous notice.

Follow us on
social media!
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AIRBOX GS - 10102001 €390,00
Professional noiseless suction unit for the extraction of dust, residues and abrasives. It 
can be used on bench, sandblasters, safety cabinets, polishing hoods, dry trimmers. Air 
suction power adjustable 500-1000 watt - Db 60/67 - Depr. Rate mm/H2O 1100-2000 
- Suction 35 Lt/sec max - Include 1 AIRBAG PACK of 4 spare filters, 2mt flexible hose. 
Hose internal diameter 32 mm - Dim. wdh 33x25x40cm - Weight 12kg 

MINISAB 2T - 10101003 €520,00
Microsandblaster with 2 containers - anti-moisture “TISSI” system - use abrasives 
25/250 µ - precise sandblasting - ergonomic cabine - pneumatic foot switches - ready 
for Airbox GS aspirator (optional) - 3 syntherized extra-hard WIDIA nozzles 0,8 – 1,2 
– 1,5 mm included - Dim. wdh 35X40X34 cm - weight: 16 Kg

MINI STEAM JET 4 INOX - 10104001 €485,00 
4-bar steam generator (3,5 bar steam jet) with pedal - 5 litres tank. Entirely made of 
stainless steel AISI - Steam gun thermoinsulated - 4 different nozzles as standard - Ste-
am jet release operated by foot pedal - Worldwide leader steamer - visible water level 
- Dim. wdh 22x34x40 cm - weight: 12 kg

ALL-in-ONE is an innovative and rational product, manufactured 
by the implant company Axelmed. It has been developed with the 
aim to simplify the clinical daily routine in implant dentistry. 
Inside the box there are 3 different vials: 
A. The main vial contains the Axelmed Paradigma implant, its 
cover screw and healing cap.
B.  The vial with the blue cap contains the laboratory components 
(laboratory fixing screw, implant analog, castable abutment).
C. The vial with the withe cap contains the components to 
perform the prosthetic phase in the dental office (aesthetic 
abutment, single use plastic transfer for closed tray impression 
technique, definitive fixing screw).
This kind of packaging allows to achieve different benefits: 
• simplification: at the end of the surgery, the dentist sends to 
the dental technician the vial with the blue cap. Inside he can find 
everything he needs to create the prosthesis;
• time saving: the possibility to order 9 components, using only 
1 code, allows to simplify the dental office organization and save 
time to order the implant materials;
• money saving: the price for the ALL-in-ONE kit is 20% lower 
than the price calculated by the sum of each component.
• In case some components are not used in the procedure, they 
can be used with single implants in next cases. 

www.axelmed.com // info@axelmed.com

ALL-in-ONE Axelmed: a Way to Solve 80% of Cases by Ordering Just 1 Code

TISSIDental - Quality Laboratory Equipment 
Made in Italy Since 1988

TISSIDental - Via della Liberazione, 58/64 - 20098 S. Giuliano - Milan - Italy

www.tissidental.com // sales@tissidental.com
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The MARIOTTI factory presents the new piezoelectric-motor unit 
with led light for surgery and implantology. The UNIKO.PZ device 
gives the double feature combining the brushless MOTOR and the 
PIEZOELECTRIC for surgery both with high luminosity led light.

UNIKO.PZ delivers its ultrasonic power in an optimal way thanks to 
the innovative system of dynamic frequency control to ensure the 
proper supply of energy at any situation. Top micromotor performan-
ces in safety and precise adjustment of the parameters. Ergonomic 
and powerful piezo handpiece no overheating. Spraying system con-
trol through a practical peristaltic pump. User friendly, immediate and 
intuitive use by touch keyboard and wide display. 

Extended service life of the parts 
that require sterilization.

www.mariotti-italy.com 
info@mariotti-italy.com

Surgery-Implantology combined unit made in Italy

Uscita INFODENT 180X85.indd   1 02/02/15   10.03
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Dental Medrano is a 60-years-old Com-
pany with Social Responsability and a cle-
ar compromise with dental health 
Dental Medrano designs, formulates and 
manufactures products with special dedi-
cation. We export to America, Asia, Afri-
ca and Europe. If you are a professional 
distributor seeking for a complete range 
of high consumable dental products with 
an extraordinary balance of quality and 
price, contact us now!
Our products and processes are certified 

under Quality Systems ISO 9001, ISO 
13485, GMP (Good Manufacturing Practi-
ces), that guarantee our commitment for a 
permanent dental health enhacement. 
Our product range: Composites, Silico-
nes, Whitening, Cements, Adhesives, MTA, 
Ionomers, Endo Materials, Fluoride pro-
ducts, Desinfectants, Reliners, Temporary 
Cements, Acrylic and more. 

www.dentalmedrano.com  
intl@dental-medrano.com.ar

Dental Medrano

3DIEMME presents the new revolutionary 
dental imaging and surgical guides planning 
application running on any device: PC, MAC 
and mobile devices (tablet/smartphone, 
running iOS). The RealGUIDE software sui-
te involves, through the cloud, all the figures 
in the digital dentistry world: the radiologi-
st can perform a full diagnosis and prepa-
re the exam for the dentist that can easily 
share it with his laboratory to integrate the 
prosthetic planning and optical scans to the 

project. Starting from the complete virtual 
patient model, the doctor can plan the im-
plants on the tablet and share the project 
with other colleagues and the Patient as 
well. The final project can be sent back to 
the laboratory for the surgical guide mo-
delling in the DESIGN module, as well as 
the provisional prosthesis modelling with 
any CAD/CAM system, thanks to the open 
project data exported in STL format from 
the 3DIEMME suite. 

www.3diemme.it // info@3diemme.it
Visit us at AEEDC Dubai

3DIEMME RealGUIDE platform
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Implantswiss offers innovative and superb quality products as a 
result of Swiss precision without ever compromising on quality 
and aesthetic approach. Implantswiss aims to provide personally 
tailored solutions for patients and improve their life quality.
High quality Implantswiss brand products are produced in our 
manufacturing facilityin Yverdon with the principle of attaining 
stellar perfection. 
Implantswiss has a very wide variety of products and with our 
extensive R&D, we keep growing our product base. We are 
increasing our worldwide presence through symposiums, and 
workshops; and our products are distributed and marketed 
worldwide by our carefully selected vendors. 

www.implantswiss.com // info@implantswiss.com
Visit us at AEEDC 2019, Hall 4, Booth 4D10

Implantswiss

Like the I-Max, the I-Max 3D is the result of unrivalled techno-
logical and manufacturing expertise, and it’s still the most com-
prehensive, compact and lightweight model on the market. 
Weighing in at just 66kg, this ultra-compact and lightweight pa-
noramic unit is delivered to your clinic fully assembled. As with 
your intraoral generator, the I-Max 3D can be wall-mounted in 
no time at all. 
Equipped with a 3D Cone Beam sensor (F.O.V 9x9 to 5x5 cm), it 
will enable you to carry out high definition (87μm) examinations. 
Incorporating ALI-S (Automatic Layers Integration System), the 
unit automatically selects the best sections in order to display a 
perfect, high definition image. 
The I-Max 3D offers a range of ingenious programmes to help 
you optimise your day to day practice needs, scanning models and 
impressions for implant surgery that’s both safe and convenient. 
Choose the I-Max 3D and experience the future! 

info@owandy.com // www.owandy.com 

Take one step closer to the future with the I-MAX 3D! 
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All Cleaner is the ideal solution to remove residual parts of 
alginate, plaster, cement.
• The active ingredients are completely biodegradable 
• Cleaning agents are obtained by renewable sources
• Fast and easy to use
• Neutral pH 
• Compatible with ultrasonic cleaners
• It does not damage or dulls stainless steel surfaces.
• Without phosphates and surface-active agents
Recomended for Dental Clinics and Dental Laboratories.

www.lascod.it // lascod.italy@lascod.it  
Visit us at ADF, Booth 1L34

All Cleaner Bio Degradable 

Renew has now been on the market for over 30 
years, is sold in 23 countries on 4 continents and is 
manufactured in Canada. We have two cleaners, one 
for dentures and the other for dental appliances like 
retainers, tooth aligners, night guards, sport guards 
and more. Renew  is a professional strength cleaner 
meaning the cleaning is faster and more thorough.  
Renew is powerful enough to remove 99.9% of oral 
bacteria and viruses and is guaranteed to remove 
Tobacco, Iron, Plaque, Coffee, Calcium, Calculus, Tea, 
Tartar.  Our most successful approach has been to sell 

exclusively to dental professionals and not in retail sto-
res. This means patients must purchase from their local 
dental professional which acts as an auto-recall system 
for their practice. Once the patient returns for more 
Renew the dental professional can offer them services 
like relines, repairs or new appliances.  Revenue comes 
from both Renew and dental services.. 

www.mid-continental.com 
partner@mid-continental.com 
Visit us at IDS 2019, Hall 2.2 Aisle D 66

Renew Cleaning Products from 
Mid-Continental Dental Supply Co. Ltd. 

Renew is a premium denture cleaner, known as the best denture cleaner in the world!

Sold in 23 countries and has been on the market for over 30 years

Exclusive distributorships are available with no annual minimums

Made in Canada and has the CE Mark

MID-CONTINENTAL
THE CREATORS OF

DENTAL SUPPLY CO. LTD.
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Shenpaz Dental Ltd., with over 30 years 
of dedication and passion in designing 
and manufacturing of dental furnaces, 
proudly unveils the ALL NEW BLAZIR.

Blazing the way 
to simple sintering

www.shenpaz.com

Join US 

Partner / Reseller

Write US

info@shenpaz.com

It’s all about simplicity, accessibility and 

intuitiveness. The full 7” touch screen is user 

friendly with a superbly comfortable interface.  

BLAZIR is the perfect solution for sintering zirconia 

requiring up to 1530°C maximum temperature with 

the ability to sinter full loads in 4 hours. 

BLAZIR is equipped with VIA™ system, 

a bridge to simple sintering 

option. The programming 

methodology is designed to assist 

the operator of the furnace by 

recommending the most 

adequate sintering program. 
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The new Shenpaz BLAZIR zirconia furnace 
is all about simplicity, accessibility and intu-
itiveness. The full 7” touch screen is user 
friendly with a superbly comfortable inter-
face. BLAZIR is the perfect solution for sin-
tering zirconia requiring up to 1530°C ma-
ximum temperature with the ability to sinter 
full loads in 4 hours.  BLAZIR is equipped 
with VIA™ system, a bridge to simple sinte-
ring option. The programming methodology 
is designed to assist the operator of the fur-
nace by recommending the most adequate 

sintering program. Keeping the importance 
of the benchtop space in mind, BLAZIR’s 
footprint and lightness is well-suited in any 
work place, be it a laboratory or practice.
FEATURES & BENEFITS
Large chamber 112w x 102d x 123h 
(mm) - Ample space for sintering full arch
4 tier stackable option – Capacity for 
approximately 120 single units
Open programming – Unlimited choice 
of heating and cooling stages.
www.shenpaz.com // info@shenpaz.com

BLAZIR, Blazing the Way to Simple Sintering

ZIACOM® manufactures, designs and com-
mercializes Dental Implants, Abutments 
and Instruments.  The Implants are made 
with Zitium®: High-performance Grade 4 
Titanium and due  to the stringent quality 
controls allow us to offer Lifetime Guaran-
tee.  Since its creation, ZIACOM® has de-
veloped its activity on two  pillars: Offering 
quality products at competitive prices. Over 
the last ten years, the company has been 
consolidated as a manufacturer, expanding 
not only into Europe, but also Latam and 
Asia.  The ZIACOM® Portfolio includes 
all necessary for a Global Solution: Dental 
implants, Prosthetic Abutments, Surgical In-

struments,  Biomaterials, Zinic®3D Softwa-
re (for guided surgery), Ziacor CAD-CAM, 
Workshops and R+D+i. 

www.ziacom.es // jointhefuture@ziacom.es  
Visit us at Implant Dentistry Show, 
Boot 47, Novotel London West 

ZIACOM Looking for distributors

The Condor® intraoral scanner connects dental surgeons with 
the products and services of tomorrow. The digital revolution of-
fers many perspectives and many advantages in terms of profita-
bility, time saving and reliability:
• Eliminates costs related to the preparation, production and 
shipment of traditional impression taking,
• Daily practice made easier,
• Limits the sources of errors and provides consistent quality,
• Unalterable and archival digital data.
Condor® transforms the daily life of practitioners and offers pa-
tients a unique care experience. Condor® optimized his performan-
ce thanks to its latest 3.3 version: compatibility with implant-borne, 

tooth-borne, orthodontic and guided surgery applications, improved 
accuracy (50 microns on a complete arch), real time 3D visualization 
of missing areas, new features. In 2019, 1 practitioner out of 2 will be 
equipped with an intraoral scanner. Biotech Dental is ready to take on 
challenges to achieve this objective and equip dental surgeons with 
Condor® intraoral scanner.
www.biotech-dental.com // export@biotech-dental.com
Visit us at ADF, Hall  3 - HAVANE, Booth 3M12

Biotech Dental at the center of tomorrow’s digital practice
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The Duo™ Prefabricated porcelain ve-
neer system is an affordable solution to 
beautiful porcelain veneers. Extremely 
easy for the dentist to customize chair 
side using a hand piece or fit it on a sto-
ne model. No need to layer composites 
“free hand”, no lab fees, beautiful, long 
lasting esthetics that won’t stain or wear 
over time. Designed to mimic the luster, 
translucency and shade characteristics of 
real enamel and dentin at a fraction of 
the cost of laboratory fabricated veneers. 

The Duo Prefabricated porcelain system 
combines the beauty of pure porcelain 
with an underlay of Duo™ composite 
luting cement. Patients can now afford a 
beautiful smile makeover completed in 
1-2 office visit with minimal tooth reduc-
tion for greater patient comfort at a frac-
tion of the cost of lab fabricated veneers. 

www.denmat.com
international@denmat.com   
Visit us at: IDS 2019, Hal 10.2, 
Booth M058 

The affordable solution to beautiful porcelain Lumineers 

Do you know 
DenMat?

Many of you know us for Lumineers, but did you know that DenMat 
manufactures many of your other favourite products, all at a great 
value? We also offer continuing education courses in minimally-
invasive esthetic dentistry and soft tissue management that will 

help you build and optimize your practice.

©2018 Den-Mat Holdings, LLC. All rights reserved. 801353200 10/18AK

Made in California
denmat.com   

 international@denmat.com

Prefabricated
Porcelain Veneers

From the makers of Lumineers®

Before After

Strength and Beauty of Porcelain
The Duo:Pre-fabricated porcelain system features 
preformed porcelain shells with an underlay of composite, 
designed to mimic the luster, smoothness, translucency 
and shade characteristics of real enamel and dentin. 
Porcelain finishing provides better resistance to staining and 
chipping and does not need to be polished or maintained 
like composite, providing a beautiful, lasting solution at an 
affordable price.

•  Pure porcelain is more natural and 
lustrous composite

•  Strong (195 MPa) and easy to customize 
with hand piece

•  Require less polishing over time

• Pre-etched for efficient placement

Get the smile of your 
dreams at a price you 

can afford! 
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AdDent’s distinctive award winning products are made in 
U.S.A, FDA cleared, ISO and CE certified. 
Calset Composite Warmer increases the depth of cure, reduces 
the curing time, improves marginal adaptation and reduces micro-
leakage and polymerization stress. Permits highly filled composites 
to be dispensed easily and accurately.  
CoMax Advanced Composite Dispenser extrudes highly viscous 
composite. It features one hand unloading, and is autoclaveable.
Trimax Composite Instrument for posterior composite restora-
tions. Provides easy, reliable proximal contacts. 
Microlux2 Transilluminator System for diagnosis of proximal ca-
ries, periodontics, endodontics, crown and root fractures, lighted 
mirror and oral cancer screening. New dual intensity technology. 
Rite Lite 2 Tri-Spectra HI CRI LED’s recreate the visual spectrum 
produced by natural sunlight and indoor environments. Permits 
the perception of color unavailable from standard L.E.D’s. Availa-
ble with polarizing filter. 
BioScreen/Oral Exam Light for use as an adjunct to an oral exa-
mination to enhance the visualization of oral-mucosal abnormali-
ties including oral cancer.

www.addent.com 
mpereyra@addent.com
Visit us at 
• GNYDM Booth 3119, 
• Chicago Mid-Winter Meeting Booth 3312, 
• IDS 2019, Hall IDS 4.2, Booth M48

AdDent Advancing Dentistry. 
Through innovative, award winning products
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NUCLEUS®LED is the new innovative 
brushless electric micromotor which has 
been especially developed for endodon-
tic procedures.
Designed for dental professionals who 
require excellent performance and pre-
cision, micromotor has got LED illumi-
nation and standard ISO coupling which 
allows connection to any handpiece with 
fiber-optics and internal spray.

High flexibility and movement precision 
are anyway the key features offered by this 

new device. Precise Torque control, Auto-
Reverse and Reciprocating functions are 
also special features available thanks to its 
BMC60 electronic board. During recipro-
cation, the connected endodontic file is 
first driven in a cutting direction and then 
it is reversed so as to release. As the an-
gle in the cutting direction is greater than 
that in the reverse direction, one complete 
rotation is completed in several reciproca-
ting movements and therefore the instru-
ment progresses towards the apex.
A special DUOPAD® control panel is also 
available.

info@teknedental.com 
www.teknedental.com

NUCLEUS®LED micromotor
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3Dvital has created 3 dimensions. 
• First dimension 3d zirconia crowns. 
• Second dimension patient cashback.
• Third dimension best caring dentist.
First dimension  3d zirconia crowns 
Zirconia has a rough surface texture that 
allows porcelain chemically bond to its 
surface.
Unlike milled zirconia, porcelain debonds 
causing fractured crown.
Second dimension cashback
Diamond cashback us$200  voucher in-
sentive for patient to have “Luxury 3dvital 
zirconia crown (×2)” Done by their dentist.

Patient wear (1×) zirconia crown. Spare 
crown (1×) to show friends her best ca-
ring dentist a1 work.
Third dimension best caring dentist 
Diamond voucher us$200 to patient
Dr. Do first class work for patient.
Dr. Made spare zirconia crown for patient 
to refer friends back to best caring dentist.

3Dvital has created this three dimensio-
nal system for 
PATIENT, DENTIST, 3DVITAL.
A perpetual motion for dentist’s Pratice 
growth. www.3dvital.com // info@3dvital.com  

Luxury 3DVital Zirconia Crown

EVE Ernst Vetter is one of the leading providers of rotary polishing 
instruments in the dental industry. With over 100 employees, EVE 
offers both dentists and dental technicians a comprehensive range 
of grinding and polishing instruments for all areas of application. 
EVE products are available worldwide and are distributed via an 
ever-growing  network of experienced trade partners. One of the 
many product highlights in the EVE product range is the TWIST 
system. A polishing system with flexible lamels that simplifies the 
polishing process by reducing the number of applied shapes during 
the polishing process. One instrument for any dental surface. 

www.eve-rotary.com // info@eve-rotary.com  
Visit us at IDS 2019, Hall 4.1, Booth A-099

EVE – Perfect Surfaces



Built-in vaporizer, which generates overall 
energy savings thanks to more rapid cycles 
and consequent drastic reduction in water 
and energy consumption. Stainless-steel 
chamber. Large graphic display, a complete 
management and control software, make 
the autoclave extremely user-friendly: each 
single operation may be dispayed in more 
than 10 different languages which can 
be selected and set up through the user 
menu. Built-in printer, electrical door lock 
and internal connection settings for water 
purification system. 
The MTS (Memory Test System) is a tech-

nical backup which has been developped 
to assist the user with more reliable and 
faster diagnosis, reducing as a consequence 
the management costs.
10 different sterilization cycles and 2 
test cycles (“Vacuum Test” and “Helix/
Bowie&Dick Test”). It is possible to select 
both type-B cycles (6, with fractioned va-
cuum) and type-S  cycles (4, with pre and 
post vacuum), according to the type of 
material to be sterilized. 
 
BMS DENTAL S.r.l.
Via M.Buonarroti, 21-23-25
Z.Ind.le 56033 Capannoli (PISA) ITALY
Tel : +39 0587 606089 
Fax: +39 0587 606875

www.bmsdental.it // info@bmsdental.it
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STERIL MAXIMUM 
Class B autoclave designed and manufactured according to EN13060.
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Nanning Baolai Medical Instrument

Baolai Medical professionally designs and ma-
nufactures beautiful piezo ultrasonic scaler. 
We’re the first one launching ‘No cracking’ 
aluminum alloy detachable handpiece and 
‘No consumables’ auto-water supply scaler 
in the world. All products keep CE&FDA 
certificates and 26 patents. We offer OEM/
ODM service for world top brands. 
P9L auto-water supply ultrasonic scaler: 
PIONEER!
• Functions: scaling, Perio and endo. 
• Waterway system without consumables

• Aluminum alloy detachable handpiece 
with LED light: No cracking. No yellowing. 
No deformation. More comfortable.
• Aluminum alloy torque wrench can 
screw the tips for more 
than 3000 times.
• Identifying scaler tip automatically.
• Built-in power supply.
• 2pcs independent wide-mouth bottles.

www.booool.com 
info@booool.com  

Do you want to earn more with your exi-
sting business, selling products of superior 
quality and even with  affordable price for 
everyone, being a part of an international 
team and working with open-minded pro-
fessionals? If you are friendly, honest and ex-
perienced partner, who wants exclusively 
represent a really good implant system in a 
home country, we are looking exactly for 
you! Take your chance today to become 
a Swiss dental implant distributor! 
You don’t need to have a lot of expe-
rience or to invest much money. We 
share with you all our expertise and pro-
vide you with an easy self-selling system 
with unique variety of different types 
of implants. We make a special price 
just for you and your country. We sup-

port you with our events and trainings.
We know how to grow your income 
and that’s why TRATE is one of the most 
fast growing implant companies around 
the world. Book the opportunity to be-

come a distributor, applying now at 
www.trate.com/become-a-distributor 
www.trate.com // info@trate.com
Visit us at CONGRES ADF 2018, 
Hall Niveau 4, Booth 4L03

Increase profitability of your business! 



Aesthetics Have Never Been Easier

The Profin® Reciprocating System is the 
instrument of choice for shaping, contou-
ring and polishing natural dentition and 
cosmetic restorations with easy access 
and flexibility. The Lamineer tips can be 
set to rotate freely and follow tooth con-
tours naturally, or they can be locked ra-
dially for direct and specific modifications.
The tungsten Lamineer tip quickly cle-
ans up residual ortho cement without 
scratching healthy enamel.
Since Dentatus launch of Profin IPR™, 

Lamineer tips for interproximal reduction, 
interest in invisible orthodontics and aes-
thetic orthodontics has increased. Profin’s 
reciprocating motion allows for easy in-
terproximal reduction with greater con-
trol and efficiency.
Dentatus has developed IPR tips with dia-
mond coating on both sides or on one 
side which ensures safe interproximal 
stripping and eliminating risk of iatrogenic 
damage to adjacent teeth. 
The Advantages
• Interproximal adjustments
• Minimal risk of adjacent tooth damage
• Increased control during interproximal 
reduction
• Increased patient comfort
• Simple and efficient

The IPR tips allow interproximal reduc-
tion safely and with optimal control: simply 
choose the tip with the thickness (0.25, 0.3, 
0.4 or 0.5mm) for the prescribed amount 

of reduction. Like all Profin tips, they are 
harmless on soft (gingival) tissue. All IPR 
tips have a grit of 50 microns. Color coding 
corresponds to the thickness of the blade.

www.dentatus.com 
info@dentatus.se

Burr LTA
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DENTATUS PROFIN® IPR Lamineer Tips
for Safe Interproximal Reduction
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Implant 3D is a software that allows you to 
perform three-dimensional implant simu-
lation directly on your personal computer. 
It simulates the positioning of implants on 
two-dimensional and three-dimensional 
models, identifying the mandible nerve, tra-
cing panoramics and sections of the bone 
model, displaying the three-dimensional 
bone model with the ability to calculate 
bone density. By using Implant 3D, the denti-
st can plan implant-prosthetic surgery more 
safely, efficiently and quickly. 
GuideDesign is a module of the Implant 3D 
software that allows the design of a surgical 

template for performing implant-prosthetic 
interventions in guided surgery. GuideDe-
sign allows you to create gums supported, 
teeth supported, bone support surgical gui-
des. With a few clicks of the mouse you can 
obtain an extremely precise and customi-
zed surgical guide. Simply by selecting the 
edge of the surgical guide and the type of 
sleeves to use, GuideDesign generates the 
STL file ready to be printed with a 3D prin-
ter. Advanced features allow you to create 
inspection holes and add text to better 
identify the printed template. GuideDesign 
allows you to export perforated model for 

analogs based on the used implant system 
and the size of the analogs.

Media Lab Inc.
Piazza IV Novembre 4
20124 Milan Italy
+39 01.87.51.77.75

www.implant3d.com // www.bionova.bio 
info@implant3d.com

Implant 3D and GuideDesign: 
Guided Surgery Solutions

We Tribest Dental Products Co., Ltd, main do 
dental material business in China for more 
than 15 years old. Our value message is “with 
us your money in safe your business in safe”. 
We can supply lot of dental disposable pro-
ducts, such as dental bibs, saliva ejectors, air-

water syringe tips, dental syringes, Cotton Rolls, Sterilization 
pouches, Gutta percha points, Sterilization pouch, prebent 
needle tips, Universal barrier films, Micro Applicators, ortho-
dontic kits.etc. Various of products can help you enjoy one 
step purchasing to save your time, energy, money. 

Tribest Dental Products Co., Ltd

www.tribestdental.com // Kevin@tribest.cn   
Visit us at Guangzhou Dental South China 2019 
Hall 15.3, Booth D-10
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Since its establishment in 2013, Launca 
has been dedicated to designing, deve-
loping, manufacturing and marketing re-
liable, innovative intra-oral scanners for 
digital dental CAD/CAM process. 

Our product range covers digital intra-
oral scanner, and comprehensive CAD/
CAM and software solutions.

Launca DL-100 embraces digital dentistry 
with its fast and accurate optical impres-
sion technology. And the acquired 3D 
digital model on a high-definition touch 
screen is far more convenient for dentists 
to analyze clinical cases and communicate 
with patients than traditional impression. 
Its consistent reliability and accurate data 
acquisition provides dentists and patients 
easy and comfort clinical experience.

 
www.launcadental.com 
efax@launcamedical.com  

LAUNCA Intraoral Scanner - 
For Perfect Digital Dental Impression Taking
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IMICRYL, was established in 1987 to 
produce high-quality materials for Dental 
Clinics and Laboratories. Our products 
are exported more than 40 countries. 
We are looking for developing our busi-
ness relations and new marketing oppor-
tunities all over the World. IMICRYL has 
wide product range including Composi-
tes, Cements, Bonding, Teeth, Acrylics etc. 
We are proud to announce our ALL IN 

ONE UNIVERSAL BONDING is top on 
adhesion performance. Nova Compo B Plus 
adhesive contains 2 functional monomers 
to form a better double chemical adhesion. 
MDP monomer and Carboxylated metha-
crylate monomer. It can be used in total-etch, 
self-etch or selective-etch mode. 

www.imicryl.com.tr 
sales@imicryl.com.tr  

IMICRYL DENTAL has been manufacturing for 30 years.

TOP ON ADHESION PERFORMANCE
ALL IN ONE UNIVERSAL BONDING

MEDESY is glad to introduce the renewed 
range of GAMMAFIX sterilization trays.
Thanks to GAMMAFIX trays you will be 
able to reduce the preparation time during 
the washing and sterilization phases, as they 
could be organized in handy and practical 
set ups, avoiding the dangerous and expen-
sive manual sorting of instruments.
The exclusive locking system, practical and 
easy to use, keeps the tray perfectly closed 
in all conditions. The open corners facilitate 
the outflow of water and residuals thus re-
ducing the drying time.
We selected the finest stainless steel to 
withstand the thermal shock caused by the 
constant sterilization cycles.

Now you can choose among our new line 
of 7 beautiful colours for the silicon ranging 
elements, specifically developed for medical 
purpose, fully non-toxic for the safest use 
and long duration in time.

www.medesy.it // info@medesy.it  
Visit us at: 
• AEEDC Dubai 2019, 
Booth 8A09

MEDESY
ITALY

YEARS
TRADITION

600600®

®
Gammafix, Enjoy the New Colors! 
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W.R. Rayson Export, Ltd.

a world of possibilities...

W.R. Rayson Expor t Ltd. has been 
manufacturing a variety of quality dental  
products at the best prices for over 50 
years. These products include Articulating 
Papers, Films, and Foils, manufactured 
at our facility located in Burgaw, North 
Carolina, USA. 

What separates us from most manufacturers 
is that we offer personalized service. Smaller 
quantities are not a problem, so please 
inquire about our products and capabilities. 

www.wrraysonexport.com 
info@wrrayson.com 

Make Your Mark with WR Rayson Export Ltd.

The Leetrac is B&L’s new reflective perio-
steal elevator for surgical treatment. The 
Leetrac is offered in wide and narrow type 
with various shapes of reflective blades that 
are exchangeable. The mirrored surface of 
the blade makes it easier to view the surgical 
areas without the need of a secondary tool. 
The serrated edges help to stably secure the 
cortical bone plate, regardless of its shape. 
The Leetrac also offers an autoclavable wing 

to ensure easy flap retraction with highly im-
proved visibility and accessibility of the ope-
ration field. It also offers the autoclaving cap 
to prevent scratches while autoclaving. 

www.bnlbio.com 
customerservice@bnlbio.com   
Visit us at IDS 2019

B&L Biotech
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TrollDental Sweden AB was established in 1972 in 
Trollhättan under the name Trollhätteplast AB, and from 
the start a world-leading system for archiving analog 
dental radiographs, the TrollSystem, was developed. 
We now specialize in holders and covers for digital 
x-ray sensors and image plates.

The renowned high quality and level of innovation 
of our sensor holders and sensor covers has led to 
close co-operation with brands as Planmeca, Vatech, 
Suni and Gendex.

Another top quality product is the TrollFoil articula-
ting foil, always high ranking in buying guides.
TrollDental is currently supplying products in all parts of 
the world through own selling companies or re-sellers. 

www.trolldental.com 
info@trolldental.com 

TrollDental Sweden AB



The new Best-X-DC configuration includes 
the palmtop TIM - X for the control of ex-
posure parameters. The 0.3 mm focal spot 
tube allows to obtain more detailed x-ray 
images with any type of film, sensors and 
phosphor plates, reducing to a minimum 
the exposure time / emitted dose. TIM-X is 
a state-of-the-art wireless radio-frequency 
palmtop which allows to control the X-Ray 
Unit in total safety ensuring ease of handling. 
Remote management of kilovolt [kV], mil-
liamperes [mA], and expore time [ms], ma-
kes Best X-DC a unique device of its kind.                                                                                     
Exposure timing preset programs (accor-
ding to R10 scale) may be customized by 
the end user. The easy manoeuvrability 
of the head, which is very light, enables 
an immediate, precise and vibration-free 
positioning.
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NEW LIFE RADIOLOGY S.r.l.
Via Latina, 17 - 10095 Grugliasco (TO) Italy 
Tel /Fax: +39 011 781994

info@newliferadiology.it 
www.newliferadiology.it

BEST X-DC with palmtop TIM-X

Our Advertisers’ Products
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DMP, a European manufacturer of high 
quality dental materials with over 30 years 
of experience, exports worldwide to over 
60 countries. DMP is defined by its com-
mitment to clinical excellence, reliability, 
personalized customer service and com-
petitive prices. Certified with ISO 9001 
and 13485, DMP’s products carry the CE 
mark and have U.S. FDA clearance. 
DMP’s BRIGHT range of aesthetic filling 
materials provides solutions to the dental 
professional even for the most deman-
ding clinical cases, such as the reconstruc-
tion of vital and non-vital teeth. In these 
cases, BRIGHT FLOW CORE is the op-
timum product due to its high strength, 
excellent workability and tooth-like surfa-
ce hardness, while leaving the choice for 
curing in the dentist’s hands. It self-cures 
with the option to light cure, therefore 

enabling a flexible working time and gua-
ranteeing complete cure. Having a conve-
nient universal shade, it is offered in a 5ml 
syringe or 25ml cartridge.

www.dmpdental.com 
info@dmpdental.com

DMP presents BRIGHT FLOW CORE 
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Create BRIGHT smiles
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Within the industrial complex of Buccino, 
in a modern facility, dental implants are 
produced with a quality control system 
based on maximum efficiency and safe-
ty (according to ISO 13485). Over the 
years, MaCo has implemented its own 
catalog and today markets eight different 
connections, granting specialists a wide 
choice able to satisfy any clinical case 
specific requirement.
The company has imposed itself as an 
important presence in over 40 countries 
along four continents, showing how suc-
cesful its choice, to guarantee excellent 
quality standards at affordable prices, has 
been.
MaCo current purpose is to market 
desk scanners, intraoral scanners, micro-

motors, guided surgery tools and bioma-
terials to provide its customers with all 
technological tools required by modern 
specialists. MaCo Dental Care is always 
looking for new energies and new dea-
lers willing to accept this “Made in Italy” 
branded challenge.

www.macodentalcare.com  
info@macodentalcare.com   

MaCo Dental Care 

celebrates its 25th anniversary this year
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Experience the brandnew method of In-
traoral Scanning! Compared with tradi-
tional impression technology, powderless 
scanner 3DS has the advantages of effi-
ciency, accuracy and stability. Applied to 
soft tissue perfect scanning effect, it’s capa-
ble range includes digital repair, digitization 
of orthodontic, such as digital oral health 
records in various fileds. Impress your pa-
tients with efficient, stable, and accurate 
real-color impressions. It completes digital 
oral data and improve the precision of the 
final restoration. 3DS makes scanning effi-
cient and simple for dentists and assistants 
ensuring optimal comfort for patients.
Please get in touch with us: jane@runyes.com 
Tel: 008657427709922

www.runyes.com // jane@runyes.com
Visit us at IDS 2019, Hall 11.1, 
Booth A050 B051

Runyes - Looking for Global Partners!

TCS, Inc. is an ISO 1385:2012 Certified 
Company. As one of the leaders in the 
industry TCS is dedicated to offering the 
highest quality resins for the fabrication of 
flexible partials and full dentures.

TCS resins’ ideal characteristics allows for 
the most reliable, functional, and uncom-
promising aesthetic restorations forpa-
tients with missing teeth.

TCS Resins:
Unbreakable™ (nylon based) & iFlex™ 
(polyolefin based)- Ideal for Flexible Par-
tials. Available in 4 pink shades and natural.
Karadent™ (microcrystalline polymer)- 
Ideal for full dentures, clear clasps, & fra-
meworks.

Karadent™ combines the strength of 
nylons with the simplicity of acrylics. Avai-
lable in Standard Pink & Crystal Clear.
Additionally, TCS offers a variety of injec-
tion units and accessories for every size 
lab and budget.

Packaging:
Lasered and vacuum sealed cartridge 
include patient care instructions and de-
livery bag. All TCS products are proudly 
made in-house in the USA.
Contact:
Abraham Cortina, VP of Business Deve-
lopment and Sales.

abraham@tcsdentalinc.com 
www.tcsdentalinc.com  

TCS Thermoplastic Resins & Equipment BPA/ 
Metal Free Flexible Partials & Full Dentures
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We produce and distribute parts for handpiece repair in more 
than 40 countries around the world. 

Our products are suitable for world`s best known dental bran-
ds. You could find a wide range of different high & low speed 
handpiece parts, including micromotors. We support our clients 
with technical information and repair tips.

Wide range of spare parts:
1. Turbine rotors, push buttons, keys
2. High & low speed bearings
3. Micromotor parts
4. Contra angle parts
5. Handpiece LED & Xenon bulbs
6. Fibre optics
7. Unit hoses
8. Suction tubes
9. Repair tools
10. Washers & O-rings

Order spare parts at one supplier and take advantage of:
1. Technical support
2. Fastest delivery time
3. Competitive pricing
4. Reliable supply
5. Catalog of 160+ pages

It is your TIME FOR A QUALITY TURN!

www.spiroteh.com // info@spiroteh.com

1000+ parts for handpiece repair and only one supplier 





What makes the innovative CGF (Concentrated Growth Factors) technique dif-
ferent and more advanced than the conventional regenerative techniques (PRP, 
PRGF, PRF, etc.)? - A question that is frequently asked by fellow clinicians and 
patients that favour the natural, personalised approach in medicine.
Regenerative medicine is one of the most dominant objectives of today’s reha-
bilitation therapies. The ability to reconstruct lost or damaged tissues has been 
intensively researched as an important aspect of modern medicine. In dentistry, 
the research of growth factors applicable to bone regeneration techniques has 
been significant and a large number of studies recognise that the best tissue regen-
erative stimulus are present amongst the autologous growth factors (GFs), which 
have clinically proven to induce regeneration and tissue healing. Therefore many 
techniques were developed for this purpose (e.g. Tissucol, PRP, PRGF, PRF, etc.) 
aiming to achieve the appropriate biostimulation, which demonstrated degrees of 
success in many clinical scenarios.
Research and clinical studies concluded that in addition to stem cells or the 
premature cells that can differentiate into osteo- or fibroblasts, there are sev-
eral factors involved in tissue regeneration (Growth Factors GFs), such as Bone 
Morphogenetic Proteins (BMP), Platelet Derived Growth Factor (PDGF), Insulin-
like Growth Factors (IGFs: IGFI and IGF-II), Osteoprotegerin (OPG), Transforming 
Growth Factors (TGF), Fibroblast Growth Factors (FGFs), and other cytokines 
particularly type IL1 and TNF- powerful stimulants for bone reabsorption.
As it is recognised that many of these factors are naturally circulating in our blood 
and bearing in mind the ultimate regenerative characteristic of those factors, The 
CGF technique was developed to achieve the optimal phase separation and con-
centrate the factors for maximum recruitment and biostimulation of those cells 
(Concentrated Growth Factors 2006, IAIO).
The process starts with collecting patients’ venous blood, and then applying the 
centrifuging process, in which the temperature and speed are specifically con-
trolled for every stage ensuring the separation of each protein. This controlled 
process, with alternated and controlled speed and gravitational acceleration of 
approximately RCF770 (always below RCF1.000), results in the optimal separa-
tion with significantly high concentration of growth factors, thus making the CGF 
advanced and more specific.
The CGF is characterized by the existence of four phases:
1. SERUM: Upper phase; the lightest and most liquid part of the blood (fibrin-
ogen-free with only few cells). It represents a fundamental element of the CGF 
protocol that amalgamates grafts and supplies many biochemical components and 
activators. The serum is used to wash the cavity, to cover and protect all the re-
generated portions 
2. FIBRIN Buffy Coat: Interim phase represented by large and dense polymer-
ized fibrin block, which is obtained by comprising threedimensional polymer net-
works with interwoven fibres that develop during centrifuging, allowing a volume 
growth of these fibres in all directions, in a single phase in the form of gel.
This development ensures control of many components, determining numerous 
therapeutic actions, such as:
- Plasma and platelet cytokines: repair, anti-inflammatory and painkilling effect dur-
ing repair (TNF-a);
- Platelets: transmission of the signals and release of the GFs. The most important 
are the PDGF-BB, TGFI3-1 and IGF-1
Furthermore the fibrin gel blocks with excellent resistance can be used as:
- Cavity fillers
- Membrane supports
- Autologous membranes
- Biological particles to be mixed with another filling material.

This translates into simplified work, superior regenerative induction and greater 
versatility of use of the fibrin block, ranging from the use of the whole block to the 
particles or membrane.
3.  Liquid phase containing GFs: It is demonstrated that the liquid phase con-
tains not only GFs, but also white cells and stem cells able to differentiate into 
specialized cell types.
4. Lower red phase: a dense, dark, reddish, gel-like coagulation consisting of con-
centrated red and white blood cells and clotting factors, that can be added to an 
autologous or heterologous bone when filling very large cavities. 
We can therefore contemplate that the application of CGF in regenerative medi-
cine should be conceived as a multifactor stimulation system. In fact, all the phases 
and components are used according to specific requirements. This versatility and 
multipurpose application makes it stand out among other techniques.
In addition to its significant applications in oral surgery, periodontology and tissue 
augmentation, the CGF system has shown noteworthy outcomes when used in 
facial aesthetics procedures. The CGF therapy is an advanced, powerful anti-ageing 
treatment for the ultimate natural approach to facial rejuvenation; it is toxin and 
animal product free and simply uses the patient’s own blood.
The treatment is evidently effective in all aspects of facial aesthetics such as Me-
sotherapy (the liquid-phase LPCGF), the newly developed protocol for collagen 
induction (ICF), as well as non-surgical facial augmentation, lips enhancement and 
lip line couture, treating smile lines, the forehead, cheeks, neck, décolletage, hands, 
knees and elbows and other unwanted folds and wrinkles on the face in a simi-
lar fashion to dermal fillers, however achieving natural results, and more impor-
tantly not involving the injection of foreign chemical substances into the skin. As 
a result, the rare but potentially serious allergic reactions and inflammation seen 
with these products do not occur following the injection of CGF, not forgetting 
the cost effectiveness of using the autologous system to replace traditional fillers 
and homologues products. The autologous CGF is a relatively new biotechnology 
auto-graft, that evidently demonstrates significant stimulation and acceleration of 
soft-tissue and bone, healing and formation. The efficacy of this therapy lies in 
the local delivery of a wide range and high concentration of growth factors and 
proteins, mimicking and supporting physiologic wound healing, reparative tissue 
process and local infiltration therapy, taking the practice of regenerative techniques 
to a sophisticated higher level.

The concentrated growth factor (CGF)
The advanced breakthrough 

in regenerative medicine

Silfradent srl
Via G. Di Vittorio 35/37 - 47018 S. Sofia (FC) - Italia

Tel. +39 0543.970684 - Fax +39 0543.970770
www.silfradent.com - info@silfradent.com
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Total population 

36,708
millions of people 

2017 

Urban population 

81%
GDP 

1,559,623,393
current USD, 

World Bank 2015

GDP per capita

43,525
current USD, 

World Bank 2015

Median age 
41
2017

15.7% 
percentage of population 
age 65 and older, 2014 

14%
percentage of adults who 

report being daily smokers, 
2014 
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Author: Silvia Borriello
silvia.borriello@infodent.com

The Privilege of 
Equal Access Within

 Canadian Healthcare

Focus

Given Canada’s internationally lauded history of high-quality healthcare system ground-
ed in values of equity in access and solidarity, it is surprising that its national system of 
health insurance does not include services such as drugs, vision and dental care. 
Nonetheless, despite its separate position, statistics demonstrate that Canada has 
among the best access to dental care in the world with very good levels of oral health.

DO YOU KNOW THAT

The provinces and territories of Ca-
nada are sub-national governments 
within the geographical areas of Cana-
da under the authority of the Canadian 
Constitution. Together, the 10 pro-
vinces and 3 territories make up the 
world’s second-largest country by area.
Provinces receive their power and au-
thority from the Constitution Act, 1867, 
whereas territorial governments have 
powers delegated to them by the Parlia-
ment of Canada. 

In modern Canadian constitutional the-
ory, the provinces are considered to be 
sovereign within certain areas based on 
the divisions of responsibility between the 
provincial and federal government within 
the Constitution Act 1867, and each pro-
vince thus has its own representative of 
the Canadian “Crown”, the lieutenant go-
vernor. Unlike the provinces, the territori-
es of Canada have no inherent sovereign-
ty and have only those powers delegated 
to them by the federal government and as 
a result, have a commissioner instead of a 
lieutenant governor.
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Healthcare in Canada is delivered through 
thirteen provincial and territorial systems 
of predominantly publicly funded health-
care, informally called Medicare, guided by 
the provisions of the Canada Health Act 
of 1984 which sets standards for “medi-
cally necessary” hospital, diagnostic and 
physician services. The system is highly 
decentralized with provinces (10) 
and territories (3) having primary ju-
risdiction in terms of governance, or-
ganization and service delivery with 
medically necessary hospital, diag-
nostic and physician services free at 
the point of service for all residents. 
The federal government, from its side, 
co-finances provincial and territorial pro-
grams which must adhere to the Canada 
Health Act, which states that to be eligible 
to receive full federal cash contributions 
for healthcare, each provincial and terri-
torial healthcare insurance plan needs to 
be: publicly administered, comprehensive 
in coverage, universal, portable across 
provinces and accessible (for example, 
without user fees). Furthermore, the fed-
eral ministry of health, Health Canada, 
plays a role in promoting overall health; 
food and drug safety; medical device and 
technology review and funding and de-
livery of certain health services to cer-
tain groups of people (aboriginal groups, 
members of the Canadian Forces, veter-
ans, inmates in federal penitentiaries and 
eligible refugee claimants). 
There is no nationally defined statu-
tory benefit package; most public 
coverage decisions are made by pro-
vincial and territorial governments in 

conjunction with the medical profes-
sion and each province and territory 
has some reasons to determine what 
is considered essential and where, 
how and who should provide the ser-
vices, resulting in a wide variance in 
what is covered across the country by 
the public health system, particularly 
in more controversial areas, such as 
midwifery or autism treatments. An 
expansion of the publicly funded basket 
of services and coordinated effort to 
reduce variation in outcomes between 
provinces and territories would hinge on 
more engaged roles for the federal gov-
ernment and the physician community 
than have existed.
Most publicly funded healthcare services 
are delivered privately through private for-
profit, private non-profit as well as public 

organizations and by physicians who re-
ceive remuneration from provincial min-
istries of health. Despite the reforms 
made over the past four decades in re-
sponse to changes within medicine and 
throughout society the basics within 
Canada’s healthcare system remain the 
same: universal coverage for medically 
necessary healthcare services are pro-
vided based on need, rather than abil-
ity to pay. Nonetheless, in the setting of 
geographical and population diversity, long 
waits for elective care demand the capacity 
and commitment to scale up effective and 
sustainable models of care delivery across 
the country; furthermore, profound health 
inequities experienced by Indigenous pop-
ulations and some vulnerable groups also 
require coordinated action and a need to 
be more effectively addressed. 

More than 70% of healthcare in Can-
ada is financed through general tax 
revenues. In 2016, total and publicly 
funded health expenditures were 
forecast to account for an estimated 
11.1% and 8.0% of GDP, respectively; 
by that measure, 69.8% of total health 
spending came from public sources. 
The provinces and territories are most 
directly responsible for raising most of 
the financing, but the federal government 
contributes with an annual cash transfer 
on a per capita basis through the Canada 
Health Transfer. The provinces and territo-
ries administer their own universal health 
insurance programs, covering all provincial 
and territorial residents in accordance 
with their own residency requirements. 

The provinces and 
territories administer their 

own universal health 
insurance programs, 

covering all provincial and 
territorial residents in 

accordance with their own 
residency requirements.

COMPARATIVE HEALTH INDICATORS, 2016

Sources: https://international.commonwealthfund.org/countries/canada/ and WHO 2018

CANADA U.S.A.

Prevalence of obesity (BMI>30) 26 % (2014) 38 % (2014)

Life expectancy at birth (years) 82.8 78.5

Healthy life expectancy at birth (years) 73.2 68.5

Chronic bronchitis 6.3 4.0 

Probability of dying from any of cardiovascular disease, cancer, diabetes or chronic respiratory 
disease between age 30 and exact age 70 (%) 9.8% 14.6%
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Hospitals account for the largest share of 
healthcare spending. Spending on drugs 
has accounted for the second-largest 
share since 1997, making up 16% of 
spending in 2010. The third-largest share 
of healthcare expenditures is accounted 
for by spending on physicians, which 
made up 14% of spending in 2010.

Almost all essential basic care is publicly cov-
ered, including primary care physicians, spe-
cialists and hospital services. The coverage 
includes prevention and treatment of com-
mon diseases and injuries; basic emergency 
services; referrals to and coordination with 
other levels of care, such as hospital and 
specialist care; primary mental healthcare; 
palliative and end-of-life care; health pro-
motion; healthy child development; primary 
maternity care and rehabilitation services.

HEALTHCARE EXPENDITURE AND SOURCES OF FINANCING 

Total healthcare expenditures (THCE), 2015 est.               US$ 219.2 Billion
Private-sector healthcare expenditures, 2015 est.    US$ 64.2 Billion
Total health expenditure per capita (2015)    US$ 4,508
Total per capita spending on drugs, 2015, est.     US$ 959
Total per capita spending on physician services, 2015, est.  US$ 946
Total per capita spending on oral healthcare, 2015, est.    US$ 378.60
Total out-of-pocket healthcare spending per capita, 2014 est.  USD 644
Total public healthcare expenditure, 2016 est.    69.8% 
Private health insurance as % of THCE, 2014, est.    12%
Out-of-pocket payments as % of THCE, 2014, est.   14%

Universal health coverage: Financial protection Proportion
of population with total household expenditures on health 

> 10% and > 25% of total household expenditure or income, 
latest available data, 2007–2015

Proportion of total government spending
on essential services (education, health and social protection)

as a % of general government expenditure, 2015

TOTAL HEALTH EXPENDITURES BY SOURCE OF FINANCE, 2010 FORECAST

Note: Although the graph notes that provincial/
territorial governments pay for 65% of health 
expenditures in Canada, the federal government 
supports provincial/territorial expenditures through 
fiscal transfers.
Source: Canadian Institute for Health Information. 
National Health Expenditure Trends, 1975 - 2010.
https://www.canada.ca/en/health-canada/services/
health-care-system/reports-publications/health-
care-system/canada.html

 > 10% > 25%

CANADA 2.6% 0.5%

U.S.A. 4.8% 0.8%

CANADA 19.1%

U.S.A. 22.6%

30%
Private sector

1%
Social Security 

Funds

1%
Municipal 

Goverments

65%
Provincial/territorial

governments 

4%
Federal Direct

Source: World Health Statistics (WHO), 2018

Source: The Commonwealth Fund / WHO, 2018 / Canadian Dental Association
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Health services not covered by Medi-
care are largely privately financed and 
they vary depending on the province 
and territory but dental or vision care, 
cosmetic surgery and some forms of 
elective surgery are not considered 
essential. Pharmaceutical benefits are 
only available to the elderly, disabled 
or low-income earners, although all 
prescription drugs provided in hospi-
tals are covered publicly, with outpa-
tient coverage varying by province or 
territory. User fees for ambulance ser-
vices vary considerably across provinces, 
private rooms in hospitals are also usually 
not covered. Individuals and families who 
do not qualify for publicly funded cover-
age may pay these costs directly, be cov-
ered under an employment-based group 
insurance plan or buy private insurance 
(although provinces and regions provide 
partial coverage for children, those living 
in poverty and seniors). Private insurance 
in Canada is therefore complementary 
and both the federal and provincial gov-
ernments are involved in regulating the 
private health insurance market, but Cana-
dian regulation of the design of insurance 
products, their pricing and their sale, are 
relatively weak by international standards.  
Private health expenditure accounts for 
around 30% of healthcare financing with 
out-of-pocket payments making up more 
than 50% of expenditures. At the same 
time, private health insurance is respon-
sible for roughly 12-13% of total health 
expenditures. In 2014, out-of-pocket pay-
ments represented about 14% of total 
health spending, going mainly toward pre-
scription drugs (21%), nonhospital institu-
tions, mainly long-term care homes (22%), 
dental care (16%), vision care (9%), and 
over-the-counter medications (10%). 

PROVIDER OWNERSHIP

PRIMARY CARE - Private sector

HOSPITALS - Public/private mix (proportions vary by region), mostly not-for-profit

PROVIDER PAYMENT

PRIMARY CARE PAYMENT - Mostly fee-for-service (45% to 85%, depending on 
province), but some alternatives (e.g., capitation) for group practices

HOSPITAL PAYMENT - Mostly global budgets, case-based payment in some 
provinces (does not include physician costs)

DELIVERY SYSTEM FOR PRIMARY CARE 

REGISTRATION WITH GP REQUIRED - Not generally, but yes for some 
capitation models

GATEKEEPING - Yes, mainly through financial incentives varying across provinces 
(e.g., in most provinces, specialists receive lower fees for patients not referred)

BENEFIT DESIGN 

CAPS ON COST-SHARING  - No

EXEMPTIONS & LOW-INCOME PROTECTION - There is no cost-sharing 
for publicly covered services; protection for low-income people from cost of pre-
scription drugs varies by region

Source: https://international.commonwealthfund.org/countries/canada/

IN BRIEF

GOVERNMENT ROLE - Regionally administered universal public insurance program that plans 
and funds (mainly private) provision

PUBLIC SYSTEM FINANCING - Provincial/federal general tax revenue

PRIVATE INSURANCE ROLE - 67% buy complementary coverage for noncovered benefits 
(e.g. private rooms in hospitals, pharmaceuticals, dental care, optometry)



Infodent International | 4 2018

focus

 49  49 

Canada’s universal healthcare system is 
known as a single payer system, where 
basic services are provided by private 
doctors (they have been allowed to in-
corporate since 2002), with the entire 
fee paid for by the government. They 
are generally paid through fee-for-service 
schedules that itemize each service and 
pay a fee to the doctor for each service 
rendered. These are negotiated between 
each provincial and territorial ministry of 
health (for primary and specialist care) and 
the provincial and territorial medical as-
sociations in their respective jurisdictions. 
In some provinces, such as British Colum-
bia and Ontario, payment incentives have 
been linked to performance. Physicians 
are not allowed to charge patients prices 
above the negotiated fee schedule. Those in 
other practice settings such as clinics, com-
munity health centers and group practices 
are more likely to be paid through an al-
ternative payment scheme, such as salaries 
or a blended payment (e.g., fee-for-service 
payments plus incentives for providing cer-
tain services such as the enhanced man-
agement of chronic diseases etc.). Nurses 
and other health professionals are generally 
paid salaries that are negotiated between 
their unions and their employers.

Primary care - The traditional model of 
primary care in Canada has been based 
on individual, self-employed family physi-
cians (often known as general practitio-
ners or GPs), providing primary medical 
services in private practices remunerated 
on a fee-for-service basis, although there 
has been a movement toward alterna-
tive forms of payment such as capitation. 
In 2014–2015, fee-for-service payments 
made up 45% of payments to GPs in 
Ontario, compared with 68% in Que-
bec and 84% in British Columbia. In the 
last decade, provincial and regional 
ministries of health have renewed ef-
forts to reform primary care focus-
ing on moving from the traditional 
physician-only practice to group 
practice, interprofessional primary 
care teams that provide a broader 
range of primary healthcare services 
on a 24-hour, 7-day-a week basis. The 
networks of GPs working together and 
sharing resources varies across provinces 
in the composition and size of teams.  In 
2014, 46% of GPs reported to work in 

a group practice, 19% in an interprofes-
sional practice and 15% in a solo practice. 
Patients are free to choose and change 
their family physicians, they can access 
specialists directly, but it is common for 
family physicians to act as gatekeepers 
and refer patients to specialty care. Many 
provinces pay lower fees to specialists for 
non-referred consultations. 
Preventive care and early detection are 
considered critical in Canada and yearly 
checkups are recommended by public 
campaigns. Several are the programs, for 
seniors, those with disabilities, awareness 
campaigns for back injuries and many 
others, funded by the government to 
create public health awareness and to re-
duce healthcare costs. 
In 2016, there were 230 practicing physi-

cians per 100,000 population, about half 
of whom were general practitioners and 
the rest specialists, totaling 84,063 doc-
tors, 92% of which working in urban ar-
eas. Total gross clinical payments to physi-
cians in 2015–2016 increased 3.4% over 
the previous year to $25.7 billion. Fee-
for-service payments accounted for 72% 
of gross clinical payments and alternative 
payments accounted for 28%. Recent 
reports indicate that Canada may be 
heading toward an excess of doctors, 
though communities in rural, remote 
and northern regions, and some spe-
cialties, may still experience a short-
age. The gross average salary in 2016 
was $339,000 per physician. Out of the 
gross amount, doctors pay for taxes, rent, 
staff salaries and equipment.

Source: World Health Statistics (WHO), 2018 / https://international.commonwealthfund.org/countries/canada/

CANADA U.S.A.

Average Annual number of physician visits 
per capita, 2014 7.6 4.0

Density of nursing and midwifery person-
nel (per 1000 population), 2016 9.8 /

JURISDICTION
FAMILY 

MEDICINE
SPECIALISTS

TOTAL 
PHYSICIANS

Newfoundland and Labrador 682 633 1,315

Prince Edward Island 152 127 279

Nova Scotia 1,215 1,242 2,457

New Brunswick 960 775 1,735

Quebec 9,823 10,447 20,270

Ontario 15,417 15,600 31,017

Manitoba 1,423 1,325 2,748

Saskatchewan 1,241 1,041 2,282

Alberta 5,320 4,974 10,294

British Columbia 6,189 5,358 11,547

Yukon Territory 68 10 78

Northwest Territories 25 8 33

Nunavut 7 1 8

Canada 42,522 41,541 84,063

Notes: 
-includes active physicians in clinical and non-clinical practice (e.g., research and academia) who have an MD 
degree and a valid mailing address.
-excludes residents, physicians in the military, and semi-retired physicians
-excludes non-registered physicians who requested that their information not be published as of December 31
Source: Scott’s Medical Database, 2016, Canadian Institute for Health Information https://www.cihi.ca/en/
physicians-in-canada

Number of Family Medicine and Specialist Physicians, by Jurisdiction, Canada 2016
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Outpatient specialist care - Most out-
patient specialist care is provided in 
hospitals, but there is a trend toward 
providing services in private non-
hospital facilities, although this has 
not yet become the dominant mode 
of delivery. In 2014, 65% of specialists 
reported to work in a hospital, compared 
with 24% in a private office or clinic.  Spe-
cialists are mostly self-employed and paid 
fee-for-service, with a variation across 
provinces and territories. Those working 
in the public system are not permitted 
to receive payment from private patients 
for publicly insured services. There are 
few formal multispecialty clinics.
Canada’s provincially and territorially 
based Medicare systems are cost-effective 
because of administrative simplicity. In 
each province and territory, physicians and 
specialists bill provincial/territorial govern-
ments directly, although some doctors are 
paid a salary by a hospital or facility. There 
are no direct payments from patients 
to physicians so there is no need for 
patients who access healthcare to be 
involved in billing and reclaim. There 
are no deductibles on basic healthcare 
and no cost-sharing for publicly covered 
services (insured physician, diagnostic, and 
hospital service). User fees are extremely 
low or non-existent. In general, user fees 
are not permitted by the Canada Health 
Act, but physicians may charge a small fee 
to the patient for reasons such as missed 
appointments, doctor’s notes and for pre-
scription refills done over the phone. Some 
physicians charge “annual fees” as part of a 
comprehensive package of services they 
offer their patients and their families. Such 
charges are completely optional and can 
only be for non-essential health options. 

Hospitals - Hospital care is delivered 
by publicly funded hospitals, most of 
which are independent institutions 

incorporated under provincial Corpo-
rations Acts and are required by law 
to operate within their annual global 
budgets, negotiated with the provin-
cial or territorial ministry of health 
or regional health authority. How-
ever, several provinces, including Ontario, 
Alberta and British Columbia, have con-
sidered introducing activity-based funding 
for hospitals. Hospital-based physicians 
generally are not hospital employees and 
are paid fee-for-service directly. Hospitals 
are a mix of public and private, predomi-
nantly not-for-profit, organizations, often 
managed locally by regional authorities 
or hospital boards representing the com-
munity. In provinces with regional health 
authorities, many hospitals are publicly 
owned, whereas in other provinces, such 
as Ontario, they are predominantly private 
nonprofit corporations. There are no data 
on the number of private for-profit clinics 
(which are mostly diagnostic and surgical).
Canada (except for the province of Que-
bec) is one of the few countries with a 
universal healthcare system that does not 
include coverage of prescription drugs. 
Every provincial government has a pre-
scription drug plan that covers outpatient 
prescription drugs only for designated 
populations (elderly or indigent), with the 
federal government providing drug cover-
age for eligible aboriginal groups. More 
than 60% of prescription medica-

Average payment to family medicine 
physicians (2016) $275,000

Average payment to medical specialists 
(2016) $347,000

Average payment to surgical specialists 
(2016) $461,000

Source: Scott’s Medical Database, 2016, Canadian Institute for Health Information https://www.cihi.ca/en/
physicians-in-canada

tions are paid for privately in Canada, 
through employment-based private 
insurance or paid for out-of-pocket. 
Pharmaceutical costs are set at a global 
median by government price controls.
Ultimately, there is a clear trend in Canada 
for the consolidation of tertiary care in 
fewer and more specialized hospitals, as 
well as the spinning off of some types of 
elective surgery and advanced diagnostics 
to specialized clinics.

Oral Healthcare system - Given Canada’s 
internationally lauded history of privileging 
equal access to healthcare, health policy 
analysts are often surprised that Canada’s 
national system of health insurance (Medi-
care) does not include dental care. Only 
a small proportion of the population 
(around 5.5%) is covered by public 
dental insurance, almost all targeted 
to socially marginalized groups and 
delivered in the private sector through 
public forms of third-party financ-
ing. For publicly financed dental care, this 
breaks down in specific ways: the federal 
government finances dental care for spe-
cific groups, such as state-recognized Ab-
original groups and the country’s Armed 
Forces, both due to historical custom and 
fiduciary responsibilities; the provinces fi-
nance dental care for such groups as low-
income children, social welfare recipients, 
the disabled and those with craniofacial 
disorders; and through cost-sharing agree-
ments with the provinces, municipalities 
finance care for low-income children and 
social welfare recipients, and independently 
for groups such as low-income seniors. 
Regardless of this activity, overall, among 
the OECD countries, Canada ranks very 
low in the public financing of dental care. 
Dental care is almost wholly privately 
financed, with private dental insurance 
covering around 62.6% of the popula-
tion, mostly by way of employment-
based benefit plans. By the end of 2011, 
87,500 group insured contracts provided 
13.1 million workers and dependents with 
dental care benefits, while 31.9% of Canadi-
ans self-reported having neither public nor 
private dental insurance. Dental insurance 
plans coverage helps to pay for preventive 
and main-tenance services and root canals, 
periodontal cleaning and scaling. It may also 
extend to major restorative procedures, 
such as crowns, bridges, dentures, braces 

Regardless of this activity, 
overall, among the OECD 
countries, Canada ranks 

very low in the public
financing of dental care.
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and orthodontic services. Many plans typi-
cally reimburse most of the charges for 
primary dental care, plus 50% for major 
procedures to a maximum amount in any 
year and orthodontic services to a lifetime 
maximum. The benefits may also be subject 
to a deductible amount for which the in-
sured is responsible. Research shows that 
access to dental care may be getting more 
difficult for the middle-income segment of 

the Canadian population as well. Middle-in-
come workers have experienced significant 
changes in their work environments, which 
includes decreases to both the amount 
and availability of employment-based den-
tal insurance. In addition, the provision of 
public dental benefits does not always en-
sure access to dental care for those who 
are covered, since there are often compli-
cated insurance-related barriers to access-

ing dental treatment. Nonetheless, when 
considering access to oral healthcare 
for entire populations, statistics show 
that Canada has among the best ac-
cess to oral healthcare in the world. 
The figures below reveal that all countries 
face similar challenges regarding access to 
oral health for the poorest segments of 
society, regardless of whether oral health-
care is publicly or privately delivered.

Source: https://international.commonwealthfund.org/countries/canada/ 

*visits in past 2 years/**visits in past 3 months.
Source: Health at a Glance 2011, OECD Indicators, 2011 (taken from Canadian Dental Ass. website https://www.cda-adc.ca/stateoforalhealth/canada/)

2016 Commonwealth Fund International Health Policy Survey, Comparative Figures
Access to care:
-able to get same-day/next-day appointment when sick: Canada:  43% / U.S.A. 51% 
-very/somewhat easy to get care after hours: Canada 63% / U.S.A. 51% 
-Waited two months or more for specialist appointment: Canada 30% / U.S.A. 6%
-Waited four months or more for elective surgery: Canada 18% / U.S.A. 4%
-Experiences access barrier because of cost* in past year: Canada: 16% / U.S.A. 33% 
(*Access barrier because of cost defined as at least one of the following: Did not fill/skipped prescription, did not visit doctor 
with medical problem, and/or did not get recommended care)
Overall views of healthcare system: 
Which of the following statements comes closest to expressing your overall view of the health care system in your country?’
A. “the system works pretty well and only minor changes are necessary to make it work better”: Canada: 35% / U.S.A. 19% 
B. “there are some good things in our health care system, but fundamental changes are needed to make it work better”: 
Canada: 55% / U.S.A. 53% 
C. “Our health care system has so much wrong with it that we need to completely rebuild it”: Canada: 9% / U.S.A. 23% 

POOREST AVERAGE RICHEST

France* 63.9 74.9 82.3

Czech Republic 50.3 71.0 77.8

United Kingdom 58.1 68.8 74.5

Slovak Republic 47.6 68.8 76.3

Canada 46.5 64.6 78.5

Austria 51.6 61.0 70.2

Finland 51.3 58.6 68.5

Belgium 39.8 58.1 69.5

Slovenia 42.6 56.1 64.4

New Zealand 43.8 51.2 59.8

Estonia 31.0 48.0 55.8

Spain 34.5 44.9 57.8

United States 26.2 42.4 56.9

Poland 26.8 42.3 54.6
Hungary 28.1 37.5 50.5
Denmark** 28.1 35.3 40.0

Percentage of Population Visiting Dentist in Past Year
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Consequently, the major portion of pay-
ments for oral healthcare comes from 
private sources, either out-of-pocket 
(approx. 40%) or through private dental 
insurance (approx. 60%). According to 
the Canadian Dental Association, it is es-
timated that total expenditures on dental 
services in Canada in 2015 amounted to 
$13.6 billion, with the private sector mak-
ing up the largest component of spend-
ing, estimated at $12.7 billion (93.8% of 
total spending), while public-sector ex-
penditures were estimated at $846 mil-
lion (6.2% of total spending).
On a per capita basis, the latest data avail-
able showed that total per capita expen-
diture on oral healthcare was estimated 
at $378.60 in 2015 (compared to $959 
on drugs and $946 on physician services). 
Private per capita spending on dental ser-
vices was estimated at $355 and public 
per capita spending at $23.60. 

Independent practitioners operating their 
own practices deliver nearly all oral health-
care. A dental healthcare team of profes-
sionals supports dentists in their work, in-
cluding dental hygienists, dental assistants 
and dental technologists. In select jurisdic-
tions, dental therapists and denturists have 
legislated practice and offer services inde-
pendent of dentists, such as basic dental 
treatment and preventive services as well 
as patient assistance and referrals. Dental 
hygiene is the 6th largest registered health 
profession in Canada with 29,246 regis-
tered dental hygienists (in 2016) working in 
a variety of settings, with people of all ages, 
addressing issues related to oral health. 
There are around 21,109 dentists in 
Canada with a dentist/population ra-
tio of 1/1,622, meaning that for every 
dentist in Canada there are 1,622 people. 
A minority of these professionals practice 
in public health settings, with information 
collected from provincial, municipal and 
federal health jurisdictions showing that 47 
public health specialists, 66 clinical dentists, 
152 therapists and 453 dental hygienists 
were part of the public health workforce 
in 2007/2008. The distribution of dentists 
varies widely by province. Currently, 
there is widespread debate regarding 
the “over- saturation” of dentists in 
Canada with a generally declining ra-
tio over-time, signifying that there are 
increasing numbers of dentists relative 

to the population, suggesting greater 
overall availability of oral healthcare. 
Reports suggest that there is a grow-
ing per-capita pool of dentists in spe-
cific jurisdictions, primarily large urban 
centers like Toronto, Montreal and 
Vancouver, an “over-concentration” of 
dentists in urban areas with rural and 
remote areas having proportionally 
fewer dentists, making access to oral 
care in these regions more challenging.
Recently, there has been a shift towards 
the corporatization of dentistry in Can-
ada. In the US, corporate interests own 
30–40% of all dental offices. In Canada this 
figure is 2% but steadily rising. It has been 
predicted that corporate practices will po-
tentially find it increasingly easier to buy 
existing dental practices and to recruit the 
workforce needed to operate them. As a 
result, the future of solo practices in the 
current environment is set to decline.
To practice as a dentist, an individual must 
obtain a license from one of the dental au-
thorities in Canada. Each province/territory 
has a dental regulatory authority/licensing 
body that establishes regulations and require-
ments for the licensure of general practitio-

ners within its jurisdiction, although the Royal 
College of Dentists of Canada plays the role 
of setting standards for postgraduate spe-
cialty practice. The requirements to obtain a 
license are similar across the country but can 
vary slightly from one jurisdiction to another. 
To obtain a license, the applicant must hold 
a Doctor of Dental Surgery (DDS) or Doc-
tor of Dental Medicine (DDM) degree from 
an accredited program, pass the National 
Dental Examining Board of Canada Written 
Examination and Objective Structured Clini-
cal Examination as well as be registered with 
the pertinent regulatory body. In addition to 
a dental regulatory college, each jurisdiction 
also has a dental association. Membership in 
the provincial/territorial and national dental 
associations is a necessary component of li-
censure in all provinces except Ontario and 
Quebec. Also, in the territories, membership 
in the Yukon Dental Association and the 
Northwest Territories & Nunavut Dental 
Association is not mandatory for registration 
and licensing.
In 2010, Health Canada published a report 
on the dental health of Canadians, based 
on the Canadian Health Measures Survey 
(CHMS) conducted by Statistics Canada. 

In this chart, for illustrative purposes private insurance refers to all sources of private insurance including 
employment and non-employment related dental coverage
Source: Health Expenditure Trends, CIHI, 2015 (taken from Canadian Dental Ass. website 
www.cda-adc.ca/stateoforalhealth/servicescanada/)

Private direct out of pocket

Public federal government directPrivate insurance

Public municipal government

Public provincial governments

37.5%
56.2%

4% 2.2%
Dental Service Expenditures in Canada, 2015
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DO YOU KNOW THAT

Canada is a Constitutional Monar-
chy - Queen Elizabeth II is still the 
Head of State of Canada, a former 
British colony. Below a list of ro-
les still served by “Elizabeth the 
Second, by the Grace of God, of 
the United Kingdom, Canada and 
Her other Realms and Territories, 
Queen, Head of the Commonwe-
alth, Defender of the Faith” (her 
official full Canadian title).

• She’s the Head of State. Technically speaking, Queen Eli-
zabeth is the Sovereign of the parliamentary democracy and 
constitutional monarchy of Canada. 
• Government Officials and New Citizens Swear an 
Oath to Her.
• The Governor General is Appointed by Her. 
• She Stays Neutral. Because she is considered to be the 
personification of the state of Canada, she is meant to remain 
neutral on all matters of politics.

• She Supports Many National Organizations. The Queen 
is a patron of a number of Canadian organizations, including 
the Canadian Cancer Society, the Canadian Red Cross Society 
and the Royal Canadian Humane Association. 
• The Entire Royal Family Upholds Canadian Traditions 
and Ceremonies. Most important anniversaries or celebra-
tions are attended by the monarch herself, while other mem-
bers of the royal family may attend lesser events in her place.
• She Plays a (symbolic) Role in Canada’s Armed For-
ces. The Queen acts as Colonel-in-Chief of numerous Ar-
med Forces regiments, such as the King’s Own Calgary Regi-
ment and The Canadian Grenadier Guards. 
• She Stays Informed on Political Matters. The prime mi-
nister and the ministers in his cabinet are all appointed by the 
governor general on behalf of Queen Elizabeth. 
• Her Signature is Necessary for Certain Government 
Approvals. The Queen must apply her royal sign-manual, 
or signature, as well as the Great Seal of Canada to patent 
letters, specific appointment papers of the governor general, 
the creation of additional Senate seats and any change in her 
Canadian style and title.
• She can Grant Immunity from Prosecution.

Dentists and Other Oral Healthcare Providers, 
Latest Data Available 

Dentists (2013)    21,109 
Population/dentist ratio (2016)  1,622/1 
Dental hygienists (2016)   29,246 
Dental assistants    26,000 - 29,000
Dental technicians   NA   
Dental therapists   300 
Denturists    2,200

* NA= not available

Source: Canadian Dental Ass. https://www.cda-adc.ca/stateoforalhealth/ 
http://ncohr-rcrsb.ca/knowledge-sharing/working-paper-series/content/garbinneumann.pdf

The results showed that 75% of Ca-
nadians visit a dental clinic annually 
and 86% do so at least once every 2 
years. Overall, the survey indicates 
that Canadians have very good lev-
els of oral health with significant de-
creases in levels of dental decay over 
the past 40 years. While Canada’s oral 
healthcare measures are generally above 
average compared with countries around 
the world, there are inequities in oral 
care. Particularly, Canadian families and 

individuals with lower incomes and of 
lower socio-economic status, those with-
out dental insurance, older Canadians 
and Indigenous Canadians experience 
worse overall oral health outcomes than 
the general population.
According to the report, the mean DMFT 
at age 12 was 1.02 and 38.7% of 12-year-old 
children had 1 or more permanent teeth af-
fected by caries. Overall, dentate adults have 
an average of 0.58 teeth with untreated de-
cay, 2.14 teeth extracted, and 7.95 teeth filled. 

The level of edentulism (no teeth) among 
Canadians has fallen from 23.6% in 1970–72 
to 6.4% in 2007-09. Approximately 2 out of 
3 Canadians have no clinical needs as identi-
fied by dentist-examiners in the CHMS. The 
CHMS also showed that the rate of an-
nual visiting to obtain oral healthcare is 
greatly influenced by income and insur-
ance; 83.8% of people from the most 
affluent and 82.3% of privately insured 
families visited a dentist compared to 
60.0% of people from the lower income 
category and 59.3% of non-insured fam-
ilies. At the same time, avoiding visit a den-
tist because of costs is an issue for more than 
17% of Canadians, and this percentage can 
be higher among young adults with no insur-
ance (49.9%) and lower incomes (46.7%), as 
well as among adults aged 40–59 years with 
no insurance (42.3%).

Among main sources:
- Extracts from “The Canadian Health Care 
System”, The Commonwealth Fund 
- https://international.commonwealthfund.org/
countries/canada/
- The Government of Canada, for details on 
healthcare: https://www.canada.ca/en/health-
canada/services/
health-care-system/reports-publications/
health-care-system/canada.html
- Extracts from “The State of Oral Health in 
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Canada”, Canadian Dental Association, 
https://www.cda-adc.ca/stateoforalhealth/
https://www.cda-adc.ca/stateoforalhealth/snap/
https://www.cda-adc.ca/en/services/internationally-
trained/economic/
https://www.cda-adc.ca/en/services/internationally-
trained/terms/
https://www.cda-adc.ca/en/services/internationally-
trained/economic/
- Extracts from “A Comparative Analysis of Oral 
Healthcare Systems in the United States, United 
Kingdom, France, Canada, and Brazil” By Daniela 
Garbin Neumann and Carlos Quinonez., http://
ncohr-rcrsb.ca/knowledge-sharing/working-paper-
series/content/garbinneumann.pdf   
- Canadian Institute for Health Information 
- https://www.cihi.ca/en/dentists
- “Why was dental care excluded from Cana-
dian Medicare?” by Carlos Quinonez Quiñonez 
NCOHR Working Papers Series 2013, 1:1, http://
ncohr-rcrsb.ca/knowledge-sharing/working-paper-
series/content/quinonez.pdf
- The Canadian Dental Hygienists Association, 
https://www.cdha.ca/cdha/The_Profession_folder/
Resources_folder/The_Canadian_Institute_for_
Health_Information_CIHI_folder/CDHA/The_Pro-
fession/Resources/CIHI.aspx   
- https://www.statista.com/statistics/686355/number-of-
licensed-dentists-in-canada-by-province/
Scott’s Medical Database, 2016, Canadian Institute 
for Health Information - https://www.cihi.ca/en/physi-
cians-in-canada
https://www.cihi.ca/en/infographic-a-profile-of-
physicians-in-canada-in-2016  
- World Health Statistics (WHO), 2018
- https://www.thelancet.com/journals/lancet/article/
IIS0140-6736(18)30181-8/fulltext

Source: Canadian Dental Ass. website - https://www.cda-adc.ca/stateoforalhealth/snap/

Outcome from the CHMS Survey 

• Roughly 80% of Canadians have a dentist
• Percentage of children with at least one decayed tooth, 23.6%
• Percentage of adolescents with at least one decayed tooth, 58.8%,
• Average number of decayed, missing or filled teeth (per child), 2.5
• 34% of dentate Canadians 6-79 years of age had some sort of treatment     
  need identified
• 47% of lower-income Canadians had a need identified, compared to 26% 
  of the higher-income group
• 1 out of 3 Canadians has a need and only 1 out of 6 says they cannot 
   address this need because of financial reasons
• Overall, Canadians from lower-income families were found to have two 
  times worse outcomes compared to higher income families in many 
  measures.
• 84% of Canadians report their oral health as good or excellent
• 5.5% of Canadians have untreated coronal cavities
• Most Canadians (73%) brush twice or more a day and over a quarter 
  (28%) floss 5 times a week.

For a detailed report on the State of Oral Health in Canada:
Canadian Dental Association (CDA)
1815 Alta Vista Drive - Ottawa, Ontario, Canada
K1G 3Y6 - Phone: 613-523-1770
www.cda-adc.ca/stateoforalhealth

MADE IN ITALY
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market overview

Author: Silvia Borriello
silvia.borriello@infodent.com

A Snapshot on Italian Dentistry, 
Have Italians Given Up the Dentist?

Italian dentistry today is completely different from what it was 25 
years ago or even as little as 7 or 8 years ago. But, what kind of a 
change is it? Is there a crisis and for whom? For private or for public 
dentistry? For patients or for everyone? For sure, an epochal chan-
ge has taken place and in such a context Italian dentistry needs to 
adapt to the new reality and adjust to the emerging market needs.      

Population 

60.7
millions 

Registered dentists
2015, est.

60,600

Population to 
dentist ratio 

2015, est.

1,003
Total oral health expenditure 

2016, Istat est.

9.6 billion

Active dentists
2013, est.

39,075-45,896

Active dental
offices 

est.

41,000
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According to the Italian National In-
stitute of Statistics (ISTAT), in 2005, 
the number of people visiting a den-
tist in the last 12 months was 39.3%. 
In 2013 it fell to 37.9%. A 2% fall in 
eight years is not so much, but dental 
practices are losing around 40% of turn-
over. So, what’s going on? The answer is 
simple. Patients visit a dentist less fre-
quently and the number of patients 
deferring their visits has increased 
from 24% in 2005 to 29.2% in 2013.

It is essential to note that economic 
reasons account for 85.2% on the to-
tal of those who have deferred dental 
visits. In 2013, 12% of people aged 14 
and over had not visited a dentist or had 
not had a dental treatment, in the pre-
vious 12 months, for economic reasons. 
Dentistry is changed. Dentists are mostly 
working on performance, not because 
the population is no longer going to the 
dentist but simply because it has reduced 

the number of visits, maybe for many of 
those treatments that do not have to do 
with emergency or pain. 

A major concern is the diversification of the 
country, with northern Italy being completely 
different from the south in terms of oral health. 
In the South of Italy (Istat data) only 27.7% of 
the population aged 3 and over resorted to 
dental treatment compared to the national 
average of 37.9%. Also, as far as number of 
visits for prevention in the South, the percent-
age of people that make them is almost half 
(16.1%) of that of the North (30.7%), while 
the number of those who have never been to 
a dentist is double: 12.1% against 6.2%.
A further paradox is the increasing trend in 
the use of public or subsidized dental facilities 
within the country except for southern Italy, 
which has gone down from 4.4% in 2005 to 
4.1% in 2013.
But despite all, the oral health of the total 
population has improved; in 2005, 37.8% of 
Italians had 28 natural teeth, rising to 41.4% 
in 2013. While in 2005, 12% were edentu-
lous patients, falling to 10.8% in 2013.

According to a study, made by the Bocco-
ni University (Milan-Italy), on the operat-
ing mode of Italian dentistry, 75% of dental 
practices are made up of individual-inde-
pendent professionals. So, the financial crisis 
is not so much for the patient (still going to the 
dentist, but less frequently and with improved 
oral health) but more for the mono-profes-
sional practice, mostly made up of profession-
als with an average age of 53 years, operating 
on average 24 years within their profession. 
According to the survey, 77.7% of dentists 
are over 45 years-old and 69% have been 
working as dentists for over 20 years. So, 
when we talk about a crisis on revenues, we 
address a population of dentists mainly in this 
segment which is facing an identity crisis need-
ing to be dealt with, differently from younger 
dentists that might already have found the 
countermeasures to react to the change.
According to the study, in 2015 over a third 
of dental practices have had lower revenues 
from previous year ; among them, 80% are 
solo practices, many reporting having a lot of 
competition around them and most of them 
having few patients (less than 10 per day). 

2005
45.0

35.0

25.0

15.0

5.0

40.0

30.0

20.0

10.0

0.0

201339.3

24.0

Last 12 months 1-3 years ago More than 3 years  Never been to the dentist

37.9

29.2
25.5 24.5

11.2
8.4

POPULATION 3 YEARS AND OLDER FOR FREQUENCY OF VISITS TO A DENTIST OR ORTHODONTIST
Years 2005 and 2013, standardized rates per 100 people

Source: Istat, July 2015



Infodent International | 4 2018

market overview

 58  58 

2005

2013

29.8
24.5

17.1
9.6

8.5
6.3

7.8
4.9

3.2
3

2.3
0

2.1
1.4

POPULATION 3 YEARS AND OLDER FOR TYPE OF TREATMENT IN THE LAST 12 MONTHS. 
Years 2005 and 2013, standardized rates per 100 people

Source: Istat, July 2015
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Over half of the professionals (55.8%) expect 
the economic crisis to continue within the 
next year or so with 34.9% of dentists believ-
ing it will increase even further. 

In conclusion, the Bocconi study asked, to 
a sample of 3,101 dentists, if they had to 
choose their profession again, would they 
choose to be a dentist? Among the respon-
dents, 52.2% reported they would probably 

or surely choose it again (31.1% probably and 
21.1% for sure), while 34.1% would probably 
or surely not choose it with 13.8% not being 
sure. The most dissatisfied tend to be older 
dentists in solo-practices.

One last major issue is the fast aging of Ital-
ian population with a consequent increase in 
oral healthcare needs and a welfare state not 
enough supporting it. With a total population 

of 60.7 million, people over 65 now represent 
22.6% of the population, against an average of 
18.9% in Europe. It is the highest figure in Eu-
rope. The age group 0-14 years is decreasing 
(11.7%), as is the fertility rate (1.35 child per 
woman - European average is 1.58) with an av-
erage age of the population at 44.7 years. Ac-
cording to studies, in spite of an increase in oral 
care needs among the elderly, the percentage 
of visits to the dentists decreases with increas-

Last 12 months Never visited a dentist

2005 2013 2005 2013

Northern Italy          47.0 44.5 6.7 6.2

Central Italy 43.4 38.9 8.7 6.7

Southern Italy         29.9 27.7 19.0 12.1

POPULATION 3 YEARS AND OLDER VISITING A DENTIST OR ORTHODONTIST AND GEOGRAPHICAL DISTRIBUTION.
Year 2005 and 2013 per 100 people with the same characteristics 

POPULATION 3 YEARS AND OLDER BY TYPE OF PROFESSIONAL TO WHICH THEY HAVE MADE A VISIT IN THE LAST 12 
MONTHS AND GEOGRAPHICAL DISTRIBUTION. 
Years 2005 and 2013, standardized rates per 100 people.

2005 2005 20052013 2013 2013

Northern Italy

Independent-private dentist                                                      Dentist from public or subsidized institution

Central Italy Southern Italy

23.7
24.9

33.335.3
38.641.5

4.14.45.95.16.45.3

Source: Istat, July 2015
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ing age, with 36.1% of over 65 years old visiting 
a dentist while only 29.2% over 75 do.

Only around 5-7% of dental care is provided 
within the National Health System completely 
free of charge with the remainder through co-
payments and mainly out-of-pocket. The Italian 
National Institute of Statistics (ISTAT), in 2015, 
placed the dentist in the first place in the bas-
ket of needs for the Italian population. Accord-
ing to an ISTAT report in October 2017, 11.7% 
of patients 15 years and older used the public 
service, 86.9% turned to the private sector but 
over 80% of expenses are out-of-pocket. 
Greater focus on prevention is a must 

within Italian dentistry as ISTAT calcu-
lates that on the one hand the percent-
age of those who take care of their teeth 
decreases, today there are about 37 Ital-
ians every 100 (i.e. 63 Italians give up 
dental care) and on the other side there 
are those who still go to the dentist but 
less frequently.

Source:
Formazione ODG “La salute orale – Il ruolo dei 
media per una cultura della prevenzione”.
Tra i relatori: Dr.  Michele Cassetta, giornalista 
odontoiatra, Docente A.C. Comunicazione 

Medico-Paziente Università di Bologna, 
Dr.ssa Antonella Polimeni, Prof. Ordinario 
alla Sapienza, Dr. Enrico Gherlone, 
Prof. Ordinario San Raffaele di Milano, Presi-
dente Collegio Docenti di Odontoiatria
Seminar organized by the National Journalist 
Association, titled “Oral Health – The Role of 
the Media for a Culture of Prevention”. Among 
the speakers, Dr. Michele Cassetta, dental 
journalist and A.C. Professor Doctor-Patient 
Communication, University of Bologna, Dr. 
Antonella Polimeni, Professor University of Rome 
“La Sapienza”, Dr. Enrico Gherlone, Prof. San 
Raffaele of Milan, President of the Association 
of Teachers in Dentistry

OPERATING MODE
With reference to your main dental practice, what kind of practice is it?

Sample: 3,101 respondents
Source: Bocconi Univ.

Independent solo practice 

Corporation

In association with other professionals

Dental practice shared with other dentists

75%

3%

13%

9%

REVENUES
Based on the information you have today, could you indicate wheth-
er your practice revenues in 2015, compared to 2014, were roughly:

RESIDENT POPULATION IN ITALY
(1st January 2008 – 1st January 2018)
(value in percentage)

Question asked to dental practices owner/co-owners 
Sample: 2,733 respondents
Source: Bocconi Univ.

Source: ISTAT, 2018
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New York, August 14, 2018 - The Academy of Dentistry In-
ternational (ADI) was granted Special Consultative Status 
to the Economic and Social Council of the United Nations 
(ECOSOC) on 24 July 2018. This consultative status is uni-
que for an oral health-related membership organization and 
as such, enables a loud and direct voice for global oral he-
alth to be heard at the highest levels of the United Nations’ 
member states, the UN Secretariat and Agencies. 
As an NGO with Special Consultative Status, the Academy will 
submit statements and provide advice on matters related to its 
areas of competence – 
• Promotion of oral health as a critical element of general health; 
• Role of oral health in the achievement of the UN’s Agenda for 
2030 – the Sustainable Development Goals; and 
• Social responsibility and volunteerism of the dental profession. 
This unique status is granted at a pivotal time for oral diseases 
when over half the world’s population have no access to even 
basic and essential dental care. The ‘Global Burden of Disease Stu-
dies’ funded by The Gates Foundation report that untreated den-
tal decay in permanent teeth is the single most prevalent disease 
on the planet, severe chronic periodontal (gum and underlying 
bone) disease the sixth most prevalent and untreated decay in 
deciduous (‘milk’) teeth the 12th most prevalent. According to 
the World Health Organization (WHO) 60% to 90% of children 
worldwide have dental caries. Unfortunately, oral diseases affect 
the most vulnerable individuals, children, elderly and members of 
racial and ethnic minorities. The economic burden of these pre-
ventable diseases is severe. The indirect costs, such as time away 
from school and work, amount to more than US$140 billion per 
year, ranking the indirect costs of oral diseases among the top 10 
causes of death. The World Oral Health Report (published 
by WHO) concluded that oral disease is still a major public 
health problem in high-income countries and the burden 
of oral diseases is growing in many low- and middle-inco-
me countries. Oral diseases are linked to diabetes, heart 
disease and stroke, and pre-term low birthweight babies 
among other conditions. Common risk factors for many 
of these diseases include sugar, tobacco, alcohol, lack of 
hygiene, unsafe water, and lack of injury prevention. There 
is a clear social gradient to the inequalities and disparities 
in oral health, and the social determinants for oral diseases 
are common to many other Non-Communicable Diseases. 
In the build-up for this unique role the Academy, together with 
many other civil society organizations, has submitted statements to 
the forthcoming High-level Meeting on Non-Communicable Di-
seases to be attended by heads of State and Government during 
the 73rd session of the UN General Assembly in September 2018. 

The Academy’s mission is brought to life through the service 
of its members in volunteer work and oral health projects 
serving communities in need. The ADI spearheads social re-
sponsibility among the oral health community supporting its 
members and others to design and deliver health programs, 
and to provide advice on oral health to governments and 
other NGOs worldwide with focus on the under-privileged 
and under-served. Through a number of its members, the Aca-
demy has close working relationships with the WHO Global Oral 
Health Programme. The President of ADI, Dr. Gerhard  Seeberger, 
a dentist from Cagliari, Italy, views this new status as a major game-
changer for the reductions in oral diseases and their harmful effects 
on general health and quality of life. “As oral health professionals 
we need to talk less among ourselves, and truly reach out to Go-
vernments and other NGOs within the health sector and beyond, 
to work together to make health and improved well-being a reality 
for all peoples. Special Consultative Status brings the call for essen-
tial oral health and disease prevention closer toward achievement 
of the SDGs and the UN’s 2030 Agenda - Transforming our World.” 
The designated representative to the UN on behalf of the Aca-
demy of Dentistry International is the Academy’s Vice President for 
International Affairs, Dr. David Alexander a specialist in dental public 
health and the study of oral diseases. In describing the goals for 
the Academy with ECOSOC, Dr. Alexander added: “We are strong 
supporters of the Sustainable Development Goals and put signifi-
cant focus on a broad number of the goals which together will not 
only help prevent oral diseases but promote health and well-being 
in general. Currently the Academy is the only voice for oral health 
within ECOSOC and we hope others will join us and align around 
common goals for the betterment of mankind. It’s time to stop the 
needless suffering from these preventable diseases.” 

About the Academy of Dentistry International 
The Academy of Dentistry International is a global network of over 3000 oral and other 

healthcare professionals in more than 80 countries around the globe dedicated to the 

improvement in the oral health and quality of life for citizens of every nation. As an 

international honor society, ADI supports and undertakes service projects for the health 

and welfare of the underprivileged, underserved people of the world and advocates for 

the 2030 Agenda – Transforming our World: the Sustainable Development Goals, rather 

than the needs and personal interests of members. See www.adint.org 

MEDIA CONTACTS

Mr. Fred Herbst (Germany) Chair, Public Relations, ADI 

ChairPublicRelations@adint.org  +49 172 6900469  

Dr. David Alexander (USA) V-P International Affairs, ADI

david@appoloniaglobalhealth.com +1 732 484 0582 

CENTRAL OFFICE 

Academy of Dentistry International 

3813 Gordon Creek Drive - Hicksville, OH 43526 USA 

info@adint.org  +1 419 542 0101

Advocacy for Oral Health and Sustainability at the United Nations 
– Academy of Dentistry International takes a Unique Role 
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Congress in San Francisco, California, from 
5–8 September. Together, we hope to cre-
ate a positive and impactful dental meeting 
for attendees, guests and exhibitors.
Our ambition is to deliver a Congress like 
no other – we are ready to welcome a 
diverse global contingent of dentists and 
other professionals within the oral health 
community and ensure that each visitor 
returns home with valuable insights and 
knowledge to help improve oral healthca-
re worldwide. We are thrilled to be back 
in San Francisco next year – FDI first held 
its annual Congress there 54 years ago, 
in 1964. San Francisco is a desirable and 
inclusive destination for local, national and 
international participants, and we hope 
that attendees will be able to take full 
advantage of all that the city has to offer. 

As an American dentist yourself, you 
enjoy a special relationship with the 
American Dental Association. How 
do you envision the FDI-ADA part-
nership?
FDI is proud to partner with the ADA. As 
the largest dental association in the United 
States, representing more than 161,000 

member dentists, the ADA has successfully 
supported patients in their quest for qua-
lity care since 1859. Next year, we look 
forward to pooling our strengths to pro-
duce an engaging and modern scientific 
programme and pull off one of the largest 
industry exhibitions that we’ve ever seen 
at an FDI World Dental Congress.

Your term as FDI President will formal-
ly conclude at the Congress – what do 
you hope to achieve in this next phase 
of your mandate?
Over the years, I’ve learned that only by 
working together and having policies of 
inclusion for all people, countries, and 
backgrounds, can we achieve our ambi-
tion of optimal oral health for all. My goal 
as FDI president is to collaborate closely 
with the global oral health community to 
further our vision as one. Developing a 
common vision is the only way we will 
tackle the global burden of oral disease. 
This is what I am most excited about in 
the countdown to the Congress – the 
chance to narrow our lens and focus our 
efforts on what matters most to us as a 
community of dental practitioners. 

FDI World Dental Congress 2019 
to be held in San Francisco, USA 
Interview with FDI President Dr Kathryn Kell

FDI President Dr Kathryn Kell

Tell us a bit about next year’s Con-
gress – what makes this event unique?
Next year’s FDI World Dental Congress 
will be a truly collaborative event. In 2019, 
FDI will work side by side with the Ameri-
can Dental Association (ADA) to host the 
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The Greater New York Den-
tal Meeting (GNYDM) is the 
largest Dental Meeting in 
the United States registering 
52,733 attendees from all 50 
states and 9,026 internatio-

nal attendees from 151 countries which includes 18,998 dentists, 
4,523 dental assistants, 520 dental technicians and 4,102 hygienists.

Dental and Medical professionals are encouraged to roamed 
over 1,700 exhibit booths and over 700 companies for free 
to learn about the newest equipment and materials available 
from around the world.  The GNYDM offers over 350 seminars, 
hands-on workshops, and essays including programs in Spanish, 
French, Chinese, Russian and Korean. There is also a designated 
workshop room for live Portuguese translation for morning and 
afternoon sessions. As the GNYDM continues to increase its 
international population of attendees, it also continues to incre-
ase educational programs offered in other languages other than 
English. The Greater New York Dental Meeting’s partnership 
with the U.S. Department of Commerce International Buyer 
Program allowed exhibitors a free listing in our Export Interest 
Directory, the opportunity to meet many worldwide senior le-
vel volume buyers, export counseling by government specialists 
and additional benefits derived from our extensive internatio-
nal marketing efforts. The newest program introduced this year 
is the 3D Printing and Digital Technology Conference.  With 8 
programs offered from Sunday – Wednesday of the Meeting, 
attendees are invited to learn the A to Z on 3D Technology.
The GNYDM included a Free and unique Health Screening Fair 
for two days of the Meeting, consisting of Oral Cancer, caries, 
hearing, blood pressure, Diabetes and vision screenings. This year 
the fair was open to numerous private sectors and to the public 
who were in need of care. 

The World Implant EXPO increased in attendance and welcomes 
world renowned clinicians to New York City. Implant seminars 
and hands-on workshops are offered daily at the GNYDM in 
support with the International Congress of Implantologists, the 
American Academy of Implant Dentistry, the European Associa-
tion of Osseointegration and new this year, the INDIAN Implant 
Symposium. The Pediatric Dentistry Summit offers seminars and 
workshops from Sunday - Wednesday. The programs are packed 

with standing room only. The Global Orthodontic Conference 
offers 6-concentrated Orthodontic Specialty programs; including 
seminars and hands-on workshops. The “Live” Dentistry arena fil-
led over 550 seats daily with standing room only for all four days.  
This revolutionary concept takes place right on the show floor 
with NO tuition costs to attendees. It should not be missed.

As the holiday season is a time for giving and helping others, the 
Greater New York Dental Meeting once again hosted the “Grea-
ter New York Smiles” fun and child-friendly program. Each year the 
GNYDM invites 1,500 NYC Public School children from all five 
New York City boroughs. The Smiles Program teaches nutrition 
and oral hygiene instruction in a fun and child-friendly atmosphe-
re. This program is sponsored by Colgate, UFT and DentaQuest.

2018 Highlights
• 3D Printing and Digital Dentistry Conference
• World Implant EXPO
• Pediatric Dentistry Summit
• Global Orthodontic Conference
• Sleep Apnea Symposium
• Airway Summit
• Specialized New Dentist Program designed for graduates in 
the last 10 years
• Pre-Dental/Medical Program for the Undergraduate Student
• Botox/Dysport and Dermal Filler Courses
• Lasers & Certifications
• Invisalign
• Seminars and workshops in all topics including: Endodontics, Oral 
Surgery, Forensics, Periodontics, CPR, Ethics and so much more!
• Courses for the Administrative Staff
• The Pankey Institute, SPEAR Education and The Dawson Aca-
demy courses
• Practice Management, Coding, Billing and social media, Websi-
te building, malpractice & insurance
• Hygiene and Dental Assistant Seminars
• Anesthesia recertification courses
• Lab Programs for the technician and dentist offered Daily
• Free Public Health Screening including Oral Cancer & Cari-
es Detection, Hearing tests, Blood Pressure Screening, Diabetes 
Risk Assessment and Eye Exams
• Live Dentistry Arena offering courses Sunday through 
Wednesday

The Greater New York Dental Meeting… 
Be a Part of it!
Meeting Dates: Friday, November 23rd – Wednesday, November 28th
Exhibit Dates: Sunday, November 25th – Wednesday, November 28th

By: Jayme McNiff Spicciatie

FREE REGISTRATION
WWW.GNYDM.COM
@GNYDM   #GNYDM
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Many of the Presentations Crowded with Audience
The number of registrants for SIDEX 2018 international acade-
mic congress was 9,727 in total. Since it is the only ADA certi-
fied conference in Korea to give up to 10 points for continuous 
ADA education, the number of dentists participating from over-
seas is also increasing. 
The conference was crowed, as many of the insightful lectures 
by high profile speakers were full with the audience from the 
first day. The lectures covered diverse topics for those running 
cental clinics in the field from digital dentistry, implant, ortho-
dontic treatment, periodontics and dental insurance and new 
format of lectures including joint and integrated presentation 
made the conference even more interesting. 
Chang Dong-wook, Scientific Congress Headquarters of SIDEX 
2018 said “It has been a successful event for the two days with 
more than 70 lectures carefully prepared by the organizing commit-
tee” and added “It was also impressive that the audience showed 
interested across all topics from insurance to lectures by foreign 
speakers, not heavily skewed to certain topics.” 

Companies Showed High Satisfaction 
SIDEX 2018 exhibition site was busy and crowed all the time. 
The number of visitors to the exhibition was 15,578 in total 
and the number of buyers and visitors from overseas was 871, 
growing more than twice from the previous year. 
A source of Company A said “We handled more export con-
tracts than ever during the exhibition period. We almost con-
sumed up the total amount of materials we prepared.” while 
expressing high satisfaction. Company B said “Buyers said they 
come and visit SIDEX as it is geographically closer and they can 
find better quality products here than China. We noticed that the 

presence of SIDEX is growing every year.” Noh Hyung-Kil, secre-
tary general of SIDEX said “It seems that the efforts to expand 
exchange with overseas dental associations and strengthen promo-
tion at overseas exhibitions are now reaping fruits. We will make 
continuous efforts to seek mutual advancement with the companies 
growing together with SIDEX.” 
Meanwhile, SIDEX organizing committee had a series of mee-
ting with 12 overseas organizations during SIDEX 2018. It was 
able to expand the scope of exchange to the Middle East and 
US, as well as Asia and signed an MOU with Dental Association 
of Los Angeles and Dalian Private Dental Association in China. 

Joint Event with APDC Scheduled for Next 
This year SIDEX has been building grounds for another leap 
forward, marking the 15th event. Adding to diverse new initia-
tives for the conference and exhibition, it held ‘SIDEX Deve-
lopment Forum’ and many surveys to listen to voices of dentists 
in the field and the industry. 
Choi Dae-Young, Chairman of the organizing committee said “SI-
DEX will keep working hard to lead the dental medicine and in-
dustry of Korea and grow into an exhibition to represent Korea.” 
Meanwhile, on the last day of SIDEX 2018, an MOU was sig-
ned for joint hosting of ‘2019 the 41st Asia Pacific Dental 
Congress(APDC), the 54th KDA Congress and the 16th Seoul 
International Dental Exhibition(SIDEX).’ With the agreement, SI-
DEX 2019 will be held May next year, jointly with 2019 APDC, 
organized by Korean Dental Association. Also, as the exhibition 
site will be expanded to Hall B, adding to the current site of Hall C 
and D, SIDEX next year is expected to come in largest scale ever.

By Kim Young-Hee/news001@sda.or.kr

The 15th SIDEX, Going Global 
to Move Beyond Korea 
SIDEX 2018 ended with great success, setting new records in the event history. 
SIDEX 2018 was held June 22 to 24 at COEX, with participation of 251 companies with 
1,022 booths from 17 nations to present extensive dental equipment exhibition and more 
than 70 insightful lectures for an international conference with the theme of ‘4th Wave: 
Revolution in Dentistry’ With more than 15,500 visitors from Korea and overseas, the 
event ended in great success, with satisfying results both in scale and satisfaction level.
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On Saturday 22 September this year, the 27th Central European 
Dental Exhibition (CEDE) came to an end. Those who came to 
Poznan witnessed the next stage in the metamorphosis of this 
event – from a conventional exhibition into a project that allows 
visitors to familiarise themselves with the latest technology and 
acquire world class knowledge.
Nearly 10,000 people attended this year’s edition of CEDE from 
47 countries. A total of 201 exhibitors presented their products at 
the exhibition. It is worth pointing out that more than 1000 peo-
ple took advantage of CEDE’s brand new feature – its educational 
forums: Dentistry 3.0, Dental Club and Business Dental Forum. 
This year’s exhibition saw the launch of a new social awareness cam-
paign called “Open your Mouth and Say No to Cancer”. Several hun-
dred residents of Poznań took advantage of free dental examinations. 
The project was carried out with the participation of Poznań City 
Hall, the ”A Smile for Life” Foundation, and dental students.
The number of participants attending the 2nd Polish Dentistry 
Union Congress, CEDE’s sister event, can be regarded as an un-
doubted success. Just under 1200 people came to the lectures 

and workshops The Congress is thus on its way to becoming the 
biggest educational event in the dental field. In total more than 
100 speakers took part in the project.
- The sheer number of Congress participants this year is proof 
that we chose our subjects well. We had expected our topics to 
appeal primarily to non-specialist practising dentists – and such 
was indeed the case. - explains Professor Marzena Dominiak, 
chairwoman of the National Scientific Council and President of 
the Polish Dental Association.
It is no secret that the future of the project, especially in terms 
of its value as an educational event, is in the opinion of CEDE 
Organisers, closely tied to that of the recently restructured Po-
lish Dental Association (PTS). Prof. Marzena Dominiak together 
with her enthusiastic team set themselves the mission of achieving 
scientific integration, and this mission will be the basis of subse-
quent editions of CEDE and the Polish Dentistry Union Congress.

info@exactus.pl / cede@cede.pl / info@cede.pl 
www.cede.pl/2018/en

CEDE 2018: 
a breath of fresh air 
Never before in its history has CEDE put so much emphasis on the importance
of integration between the worlds of business and science in the dental industry. 
Close to 10,000 participants from 47 countries could try out products offered by 
200 exhibitors and attended more than 200 educational events.
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44-th Moscow International Dental Forum & Exhibition 
DENTAL-EXPO 2018 was held 24-27 September in the in-
ternational exhibition center “Crocus Expo” with support of 
the dental community and the Ministry of Health of the Rus-
sian Federation.  36559 specialists took part in the Forum.
For the first time the exposition of the exhibition was located in 
four exhibition halls on the area of more than 26 thousand square 
meters. This year, over 500 companies, 4 national pavilions from 
Russia, Germany, China, and South Korea were represented at 
the exhibition. The geography of new exhibitors (73 companies) 
includes Russia, Belarus, Greece, Malaysia, Germany, China, South 
Korea, Taiwan, Switzerland.  The national pavilions of China and 
South Korea gained more participants than usual. With support of 
the state, large companies enter the Russian market. 
The exhibition was sponsored by S.T.I.dent, exclusively represen-
ting Septanest®, the general information partner of the forum in 
the Russian Federation was the newspaper Dentistry Today, the 
general scientific and information partner of the forum in the 
Russian Federation the Dental Tribune newspaper, the general in-
ternational information partner of the forum was a media holding 
“Dental Tribune International”. Expansion of the exposition allows 
companies to represent new products that are being certified 
and introduced to the dental market of the country. Among the 
new products at the exhibition there were presented dental ma-
terials for therapy and dental laboratories, implants and the latest 
toolkits for working with them, wireless mini-cameras, 3D scan-
ners and printers, dental lasers, a large number of products for or-
thopedics, visualization, hygiene, new clothing collections, software.
The increased scale of the exhibition area requires more time to 
prepare for visiting, and dentists do an excellent job using the in-
teractive exhibition tools. On the exhibition website participants 
can familiarize themselves with the latest changes, select events 
on the day of the visit, download the list of new products, sche-

dule and print a list of companies to visit, go online registration.
Specialists interested in buying or selling a business, as well as in 
finding or providing work and services, had the opportunity to 
exchange information on the traditional stand “From teeth to te-
eth” (hall 7). In fact, the exhibition operated a kind of exchange 
of information between dentists and clinics. The format of the 
exhibition, in addition to the exchange of information, provides an 
opportunity to meet and communicate with potential partners, 
doctors and employers, sellers and buyers of business.
Within the framework of the Forum a huge number of scientific 
and educational events were held. For specialists in 10 conference 
halls and at exhibition stands, the companies organized more than 
650 lectures and workshops in conference halls and at exhibitors’ 
stands. On the 23rd of September 2018 in Moscow in the con-
gress center of the hotel “Hilton Moscow – Marina” was held a 
greatest scientific event of the year in the field of implantology – 
“IX National festival of implantology”. The forum was organized 
by the Russian Dental Association of and the Russian Association 
of dental implantology. On September 23, Professor I. M. Makeeva 
presented a new author’s course on endodontics “ Personalized 
endodontics: medical service or medical care?»
On the 24th of September in the international exhibition center 
“Crocus Expo” a scientific part of the Forum started its traditional 
lecture of the rector of the Moscow State University of Medicine 
and Dentistry, professor Oleg Yanushevich for first-year students 
of dental faculties. On the same day, the conference of cosmeto-
logists, dentists and plastic surgeons “SmART Face 2018” was held 
for the first time. Synergy of cosmetologists and dentists. Interdisci-
plinary forum. Related problems». The speakers of the conference 
were A. Zograbyan (Gingival papillae: stabbing or cutting?), Soikher 
M. (Botulinum toxin therapy and the oval of the face. Bruxism), A. 
Akulovich (Teeth whitening: the line between cosmetology and 
dentistry), busarov. (Injection work in the field of lips, preferably 
fillers from the point of view of the dentist), Razumovskaya E. (Th-
read lifting as a stage in the correction of the facial oval), Prokudin 
S. (Volumization with fillers, lift pads and projection capabilities. Si-
mulation of correction of problems of occlusion). The organizers 
are grateful to A. Akulovich for the moderation and support of this 
new, but promising activities. Scientific-practical conference of the 
strategic partner of the forum - the Dental Association of Russia 
- “Dentistry of the XXI Century” presented a number of sympo-
siums accredited by the system of continuing medical education.

The next event for dentists - the 45th Moscow Internatio-
nal Dental Forum and exhibition “Dental Salon 2019” will 
be held from 22 – 25 April, 2019 (exhibition center Crocus 
Expo, Pavilion 2, Halls 5, 7, 8).

Dental-Expo



2019

Dental Salon
April 22-25, 2019

Dental-Expo
September 23-26, 2019

Crocus Expo fairground,
pavilion 2, halls 5, 7, 8

www.dental-expo.com

oscow
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Lascod Spa Dental Material produ-
cer since 1946 offers PL/OEM goods, 
services and solutions for a wide range 
of industries and products with a relia-
ble and confidential service for our PL 
customers. 
For further info do not hesitate to con-
tact us at lascod.italy@lascod.it

Shenpaz Dental Ltd. is looking for di-
stributors. Shenpaz is an innovative com-
pany who specialized in the design and 
manufacturing of high precision dental 
furnaces. We are looking to expand our 
worldwide distribution network with 
partners that are serious about mar-
keting excellent products. Please kindly 
contact us at info@shenpaz.com

Looking for distributors? 
Interested to deal new products and improve your business?
These are the pages for you: announcements of companies
and distributors searching for each other.
Your next partner is already waiting for you. 
Write to classified@infodent.com to be in the next issue.
Always free for distributors!

The Distributors Wall Find your next partner:

Looking for products

Looking for distributors

Miscellaneous

Biotech Dental, manufacturer of dental 
products since 1987, specialized at the 
beginning in implantology is now sup-
plying a global solution for dental prac-
tices: from implants, aligners, intra-oral 
scanner, cadcam, aesthetics to regenera-
tive range. With a fresh and innovative 
vision of the market, we are looking for 
dynamic distributors around the world.
+33(0)4.90.44.60.60
export@biotech-dental.com
www.biotech-dental.com

We are constantly seeking new markets
Even though Dentatus is already repre-
sented by qualified and well-known di-
stributors in many countries across the 
world, we are constantly seeking new 
markets for our high quality products. If 
you are interested in becoming one of 
Dentatus highly regarded distributors and 
have an extensive knowledge about your 
dental market, please do not hesitate to 
drop us an e-mail and we will get back to 
you. info@dentatus.se

ZIACOM® is one of the leading com-
pany in field of oral Implantology in Spain. 
We are looking for sales agents for EU  
and distributors worldwide. Make your 
future with us! Please, apply now at: 
jointhefuture@ziacom.es

MARIOTTI&C’s production is based on 
the design and manufacture of electro-
medical devices for the dental sector: 
implantology-surgery motors and piezoe-
lectric surgery units capable of meeting all 
the specific requirements of performance, 
robustness and ease of use. Moreover, the 
company manufactures a wide range of top 
quality micromotors for nails/cosmetic and 
podiatry sectors. The high quality of the MA-
RIOTTI products offers extreme reliability 
and high performance under all particular 
working situations. MARIOTTI&C 
Via Seganti, 73 47121 Forlì FC - Italy 
+390543781811 info@mariotti-italy.com
www.mariotti-italy.com

W.R. Rayson Export Ltd. is a manufac-
turer of a variety of quality dental products 
including Articulating Papers, Films, and Foils.  
For over 50 years we have offered personali-
zed service. All products are manufactured in 
USA. info@wrrayson.com
www.wrraysonexport.com

Infodent International 
Advertisers

OUR COMPANY IS LOOKING 
FOR AN INDIPENDENT SALES 
REPRESENTATIVE IN ITALY AND 
FRANCE.
We are a worldwide active 
Dental Products Manufacturer.
We would be glad to receive your 
application documents, in our order to 
Mr Riccardo Bonati at 
riccardo.bonati@infodent.com

Looking for new dental manufacturers inte-
rested in U.A.E. Market. Integral 
Health Care Medical Equipment
Al Ain, PO Box 68749 U.A.E. - T. +971 50 
6915 925 integralhcs@gmail.com
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3DIEMME, a leading Italian Company 
in the guided surgery and prosthesis 
modelling software development, is se-
arching for International Companies (im-
plants, CBCT, 3D printers or CAD/CAM 
manufacturers) to enlarge its RealGUIDE 
software distribution network. 
Please send your submission and Com-
pany profile to biomed@3diemme.it 

3DIEMME Srl 
Italy 
www.3diemme.it

Dental Medrano SA is looking for in-
ternational distributors for our complete 
range of dental materials.
Our Company is dedicated to the dental 
trade and manufacturing since 1956. 
Our product range covers whitening, 
restorative, impression, cements, MTA, 
preventive, endomaterials, composite 
and adhesives.

Please contact us at: 
intl@dental-medrano.com.ar
See our line of 
DENSELL INTERNATIONAL EXPORT 
product at 
www.dentalmedrano.com 

Dental Medrano is a Company with 
social responsability. For over 60 years 
we have been committed to oral health. 
We export to America, Asia, Africa and 
Europe. Our Products and processes 
are certified under Quality System ISO 
9001, ISO 13485. 
GPM Composites, Silicones, Whitening, 
Cements, Adhesives, Endodontic Mate-
rials, Fluorides, MTA endo sealer, MTA 
reparative and more.
Contact us: 
www.dentalmedrano.com 
Te. 54-11-4962.9000
intl@dental-medrano.com.ar

AdDent, Inc. is a dealer oriented com-
pany located in the USA that manufac-
tures and exports high quality advanced 
dental products. Over the past 18 years we 
have supplied major distributors in the USA 
and overseas. A combination of good ser-
vice, quality, and affordability enables us 
to retain and attract customers. 
www.addent.com
mpereyra@addent.com

AXELMED DENTAL IMPLANTS 
www.axelmed.com
DISTRIBUTORS for FREE countries are 
welcome. We offer high quality standards 
and real clinical features at friendly price, 
made in Italy. Contact Mr. Luca Modena, 
Export Dep. sales@axelmed.com 
mobile + 39 3510143165 
AXELMED S.r.l. 
Via Liberazione, 58
20098 S. Giuliano Milano / Italy 

Concept srl, established Italian company 
that manufactures Zirconia for the dental 
prostheses, already on the international 
market, is looking for distributors and 
partners for its own products in Croatia, 
England, France, Germany, Poland.  
For information about company and ma-
nufacturing, please visit our website 
www.zirconiaconcept.it 
If you are interested please submit your 
request with a detailed presentation to 
info@conceptsrl.com

Dental Creations was established in 2001.  
Our unique and innovative products will 
save your customers time and money al-
lowing them to work smarter, not harder. 
We have a strong support team for interna-
tional business. International shipping costs 
are offset by our competitive distributor pri-
cing. Visit our website for more information: 
www.dentalcreationsltd.com
savetime@wonderfill.com

EVE – Perfect Surfaces - EVE is one of the 
leading providers of rotary polishing instru-
ments in the dental industry with an ever-
growing network of experienced trade part-
ners. We are looking for distributors to join 
our effort to supply our high-quality range of 
polishing instruments to dentists and dental 
technicians in their respective countries. 
EVE Ernst Vetter GmbH
Neureutstr. 6 75210 Keltern Germany
info@eve-rotary.com 
www.eve-rotary.com

DenMat Holdings, LLC a California ba-
sed company and a leading manufacturer 
of many dental products is looking for di-
stributors worldwide. We are known for 
Lumineers and Snap-On Smile but we also 
manufacture Geristore, CorePaste, Periop-
tix, Hartzell instruments, SplashMax, Nuance, 
Infinity, Flashlight, SOL laser, NV Microlaser 
and the Sapphire Plasma light. Contact In-
formation: international@denmat.com 
www.denmat.com 

We are looking to distribute all consumables 
(needles - bibs - mixing tips- disinfect- paper 
point e.a). Edent is a dental shop in Athens 
Greece. We sell all consumables products 
direct to dentists in Greece market. Edent 
Mixalakopoulou 180  Athens, Greece 
info@odontiatrika.gr

Cingol Medical focused on humanized 
dental unit design and manufacture, dedi-
cated to improve dentists work efficiency 
and patients use experience, products 
obtained 20 registered invention patents 
and approved by CE and ISO:13485, 
We’re looking for DISTRIBUTORS globally 
www.cingol.cn // cingol@cingol.com
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Launca Medical has been dedicated to 
designing, developing, manufacturing and 
marketing reliable, innovative intra-oral 
scanners for digital dental CAD/CAM 
process. Our product range covers digi-
tal intraoral scanner, and comprehensive 
CAD/CAM and software solutions.  
Currently we are looking for global part-
ners, Please contact us via 
efax@launcamedical.com 
We will reply you at the earliest opportunity! 

IMICRYL is  looking for new distributors 
to develop our business relations and mar-
keting facilities. IMICRYL has wide product 
range including Composites, Cements, 
Bonding, Teeth, Acrylics etc. Please feel free 
to contact us at. sales@imicryl.com.tr
or +90 444 7 130  Contact Person: Kutay 
ERDAL www.imicryl.com.tr 
Fetih mah. Mahir Sok Konya TURKEY

Song Young International Co. was esta-
blished in 1997. Our parent company is 
Song Tah Trading Co.,Ltd. In order to expand 
our export market, Song Young was establi-
shed to responsible for export market and 
OEM/ODM cooperation. 
Our aim is to continue to innovate and im-
prove and to achieve the trust and recogni-
tion of domestic and foreign customers. We 
are looking to distribute Articulator, Head 
Light, Loupes, Micromotors, Dental labora-
tory products. 
Contact us. Song Young International 
Co. 12F-1 No.376 Sec.1 No.376 Sec.1, 
Tun Hua S. Road 10684 Taipei, Taiwan
T. +886 2 27036465

office@songyoung.com.tw	
www.songyoung.com.tw

Glidewell Europe GmbH is seeking op-
portunities to partner with promising inter-
national distributers from Europe, the Middle 
East and Africa. Backed by Glidewell Dental, 
the U.S. laboratory technology company with 
more than 45 years of experience, Glidewell 
Europe offers internationally recognized den-
tal brands, tools and laboratory services. For 
information, visit eu.glidewelldental.com Con-
tact: Phone: +49 (0)69–50600–5312 
Orders@glidewelldental.de 
eu.glidewelldental.com 

Sabilex microinjection system for the 
making of flexible partials and metal free 
dentures. We have been a leading manu-
facturer since 1951 in the dental industry. 
Get to know our products:
• Fully automatic injection machines
• 5 different types of materials
• Ready to use cartridges
Become our distributor in your country 
and obtain great benefits!
info@sabilex.com // www.sabilex.com 
www.facebook.com/SabilexCompany/

Grow your income with TRATE! 
Don’t miss your chance to become a 
Swiss dental implant distributor! We 
ensure you with easy-to-sell product of 
unique implant types variety, flexible pri-
ce policies and our support on all stages 
of your business. We share with you our 
expertise so that you run your business 
easy and profitable. 
www.trate.com/become-a-distributor

Mid-Continental - Our company has 
been manufacturing our own brand 
of denture cleaner called Renew® since 
1986 in Canada and are now selling it 
in 23 countries. Renew’s unique formu-
la is backed by a money back guarantee 
to remove Tobacco, Iron, Plaque, Coffee, 
Calcium, Calculus, Tea, Tartar and Bacte-
ria. Exclusive distributorships available!
partner@mid-continental.com 
www.mid-continental.com

B&L Biotech is an innovated dental 
company who manufactures the highest 
quality dental products. Our specialty is 
in endodontics. Innovation and excellen-
ce are key goals in all of the products 
we produce. We are seeking distributors 
who are serious and passionate about 
marketing excellent products in their 
country. www.bnlbio.com 
Mr. Bruce D. Shefsky 
bdshefsky@bnlbio.com

 
We are looking to distribute dental com-
posite accessories and materials, matrix 
systems, thermoplastic denture materials 
and accessories, denture technology. 
APOldent company is interesting in the 
new technology and innovative products 
possible to use in dental clinics, dental la-
bolatories. APOLdent
support@apoldent.pl
www.apoldent.pl

We are looking to distribute local ane-
sthetic dental carpules from Japan. 
TechnoPro-Medical - Stephanstraße 
89a 22047 Hamburg, Germany 
dr.a.salama@web.de 

We, VERICOM, established in 1998, as a 
leading dental manufacturer in Korea, are loo-
king for distributors worldwide.
On the international level, VERICOM has ac-
quired more than 10 certificates of quality as-
surance and approvals such as CE, FDA, JPAL, 
GOST-R, SFDA, KGMP & CMDCAS. 
VERICOM exports its high quality products 
such as dental Restoratives, Preventives, En-
dodontics, Adhesive&Etchants, Impressions, 
Disinfections, Laboratories and CAD/CAM. 
vericom@vericom.co.kr 
www.vericom.co.kr
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TrollDental Sweden AB - We design 
and manufacture holders and covers for 
sensors and image plates. The renowned 
high quality and level of innovation of our 
products has led to close co-operation 
with brands such as Planmeca, Vatech, 
Suni and Gendex.
We sell products in all parts of the world 
and we are always looking for reliable 
partners as distributors.
www.trolldental.com
annelie.johansson@trolldental.com

Tribest is one of leading consumable ma-
nufacturers in China, we have been fo-
cus on infection control products over 11 
years, main products are dental syringe, 
salia ejector, orthodontic kit, endo irriga-
tion needle tips, endo capillary tips. etc.
Anymore question, contact us at 
Kevin@tribest.cn 
or www.tribestdental.com

Mid-Continental
Our company has been manufacturing 
our own brand of denture cleaner called 
Renew® since 1986 in Canada and distri-
bute in 23 countries.  We also distribute 
other manufacturers’ products in Canada 
specializing in denture supplies and con-
sumables.  If you have a unique product 
for distribution consideration, please 
contact us.
partner@mid-continental.com 
www.mid-continental.com

We are looking for new products for Den-
tal and related. We are distributor of dental 
products and medical products in Taiwan 
for 20 years. Smart Life Int’l Co., Ltd. 
6F, No. 139, Ershizhang Road, Xindian 
Dist. 23141 New Taipei City, Taiwan
smartlifeintl@gmail.com

We are looking to distribute the machine, 
accesories, supply and consumable pro-
ducts of Panoramic, 3D CBCT, x-ray, por-
table x-ray, x-ray sensor, intra-oral scanners, 
3D medical printers, CAM/CAM systems, 
blocks, dental softwares. We have been 
working in the dental field for 25 years. 
We have experince marketing, selling, di-
stributing and after sales technical services 
especially in the imaging and CAD/CAM 
fields. Dentamax estabilisted in Istanbul and 
service all over Turkey. Dentamax 
Oguzhan Caddesi No: 23/5 Saray Apt. 
Findikzade, Fatih - Instanbul, Turkey 
int@dentamax.com.tr

Guided Surgery Solutions
Media Lab Inc. is a company which has 
been present in the market for more 
than 24 years and produces software for 
the medical and dental industry. Our Im-
plant 3D and GuideDesign software are 
both CE and FDA certified.
Media Lab Inc. is present at Internatio-
nal fairs such as IDS in Cologne, AEEDC 
in Dubai, IDEM in Singapore and Expo-
Dental Meeting in Italy. The international 
presence of the company coupled with 
the desire to offer complete solutions for 
guided surgery such as planning software 
and surgical guide design software (open 
system with more than 150 implant ma-
nufactures), means we are always looking 
for reliable partners as distributors. 
Sales Manager - Eng. Maurizio Olivato
olivato@implant3d.com 
+39 333 8005580

Our company was created in 2008 and 
it’s specialized in importation and distribu-
tion of dental products for dental labora-
tories. We wish to develop our offer and 
we are open to all partnership proposals. 
Aycodent - 12, Rue Aourirt 
2006 Casablanca, Morocco
aycodent@aycodent.com

We are looking to distribute anesthetic 
periodontics, endodontic, restorative, pre-
ventive & control, orthodontics and lab. 
materials. We are looking to be agents 
and partners with manufacturers of va-
rious dental products.
 
Dental Future Company Limited 
Ellable House Tesano, PO Box AB 239 
Abeka-Accra, Ghana   
dentalfc@yahoo.co.uk

Thermoplastic Comfort Systems, 
Inc. (TCS, Inc) is an ISO 13485:2003 & 
NS-EN ISO 13485:2012 Certified Com-
pany, established in USA is now one of 
the leading manufacturers of BPA/metal-
free flexible partial and full denture re-
sins and equipment. TCS is still looking 
for distributors. Contact: Abraham Cor-
tina, International Business Manager 
abraham@tcsdentalinc.com for
information on becoming a distributor. 

Nanning Baolai - We professionally 
design and manufacture piezo ultrasonic 
scaler for 8 years. CE&FDA certified. We 
offer OEM/ODM service for world top 
brands. We’re looking for distributors 
worldwide.   T: +86 771 381 5998 
info@booool.com www.booool.com

Get unmatched support when you buy 
Alien Zirconia Blocks, by a team of pro-
fessionals who use these blanks on a daily 
basis. Now you can mill Alien Zirconia in 
your lab. Experience the highest quality 
and translucency the Zirconia world has to 
offer. Over 100,000 satisfied patients, doc-
tors, and labs. Alien Milling Technologies
1345 N. Fitzgerald Ave. Unit F  
CA 92376, Rialto, USA  
info@alienmilling.com 
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We are the official distributors for Dentium 
Dental Implants in the UAE & we are looking 
forward to increase our product portfolio 
with new distributions in the same sector. 
Medinova Medical Supplies  
Plot 95, Store 1, Mussafah 13
Abu Dhabi, United Arab Emirates
anoopjames@medinova.ae

We are dental products distribution com-
pany based in Egypt. We have a great expe-
rience in this field not only in Egypt but in 
most Arabian countries. We are interested 
in bleaching and orthodontics products. 
Alrwad For Industry  Import and Export 
Alrwad.import@gmail.com

We are looking to distribute Innovative 
products in Orthodontics / Preventives / 
Silver Diamine / Endodontics / Periodon-
tics. We have been in the dental distribu-
tion business in the past 38 years. We are 
in market for partners with new and inno-
vative products. Fildent Trading 
10 FNDI 1785 E Rodriguez Avenue 
1111 Cubao Quezon City, Philippines 
fildent.trading@gmail.com

We are looking for products of: conser-
vative, orthodontics, endodontics, im-
pression, cements, single use. Wintek has 
been a distributor in Italy for 25 years, we 
are looking for novelties and quality pro-
ducts in the following lines: conservative, 
orthodontics, endodontics, impression, 
cements, monouse. Contact us. 
Wintek s.r.l.s. 
Via Marina del Mondo 34/F 
70043 Monopoli, BA, Italy 
T.+39 080 777437  
wintek.vincenzo@gmail.com

We are looking to distribute Dental Materials 
(Composites, Cements, Core Build-Up, Im-
pression, C & B), Crowns, Disposables, Infec-
tion Control, X-Ray Sensors & Imaging Plates, 
Handpieces, Lidocaine, Mepivicaine, Articaine, 
Sutures, Endo, Burs/Diamonds, Floss, Ultraso-
nic Scaler & Inserts, Ultrasonic Units. Looking 
for manufacturers that are registered with 
the FDA and offer private label services. Pro-
ducts offered must be also FDA registered.  
Primo Healthcare Products 1465 Rou-
te 23 South #212 NJ 07470, Wayne, USA 
ashok@primodentalproducts.com

Looking for Innovative Products for impor-
ting and distributing in India as Exclusive 
Channel Partner. Looking at surgical, Implan-
tology, Dental laboratory, Digital Dentistry 
consumables and Equipment. Extensive 
Experience, Knowledge & Rapport in Uni-
versities, Dental Chains (DSO) & Most Key 
Dental Clinicians across India. 

Marks Biotech Inc. 
104, Second Floor, S-1, CLS Brown Building, 
6th Street , Radha Avenue, Valsaravakkam 
600087, Chennai, India  
mani.krishnan@marksbiotech.com

We are looking to distribute intra oral sen-
sor - Intra Oral Scanner - u. S. Scaler - pho-
sphorus plate - panoramic X ray. We are 
dental importer since 1980 in Egypt and 
we are number one in dental field in Egypt.
GET,General Egyptian Trading 
446 El Ahram Street, 4th Building, Floor 12 
Giza, Egypt get.egypt@yahoo.com

We are a 30-year-old dental material di-
stributor in China. We are looking for high 
quality products like composite, bonding 
agent, glass ionomer and instrument. Plea-
se contact us if you want to develop your 
business in one of the biggest markets in 
the world. Dentalisland 
No.1205 Building 1 Haochuang Tower 
Zhong Hua Bei Rd.  - Xinzheng City 
gn027984@gmail.com 

Servo-Dental is a German manufacturer 
of dental implants and prosthetic compo-
nents, which is on the market for more 
than 40 years. In order to optimize and ex-
pand our worldwide distribution network 
we are looking for new sales partners. For 
more information, please contact us via 
email. Servo-Dental GmbH & Co. 
KG Rohrstr. 30 - 58093 - Hagen, Germany 
mueller@servo-dental.de

LASOTRONIX is looking for distribu-
tors - Lasotronix is an innovative com-
pany who specialized in high-tech laser 
devices designed for the use in medical 
and dental sectors. We are looking for 
worldwide distributors who are serious 
about marketing excellent products. For 
more details please kindly contact us at 
mp@lasotronix.pl.

Talleres Mestraitua, MESTRA is a Spa-
nish manufacturer of dental equipment 
and appliances. Founded in 1947, with a 
constant expansion thanks to: an efficient 
relationship with customers, high quality 
of our products and technical innovation. 
It exports 50 countries across five conti-
nents. Its extensive catalog contains over 
1,000 different references. 
www.mestra.es 
comercial@mestra.es

We are looking to distribute carbide cutters 
and diamond discs for lab. Russian strenght, 
perfect balance. KAMED Zinin str.,7 Kazan 
420097, Russia - kran07@ya.ru
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Seil Global Co., Ltd. is one of Largest online 
dental reseller, distributor and manufac-
turer in South Korea. We are looking for 
innovative or price competitive consuma-
ble/device products to distribute in Korean 
Region. Please contact us: Lay Kang, 
world@seilglobal.co.kr   
Seil Global Co., Ltd. 
191, Gaejwa-ro, Geumjeong-gu 
Busan, Republic of Korea  
world@seilglobal.co.kr  

We are looking to distribute anything 
new and advance in dentistry exclude 
implant products. It can be tools, small 
equipment or accessories. 
Altis-Pro Marketing Sdn Bhd 
36, Jalan 6/3, Taman Commercial Pandan 
Indah 55100 WP, Kuala Lumpur, Malaysia 
altisprom@gmail.com
www.altis-pro.com.my

Bin Ali Medical Supplies LLC is a reputed 
medical company dealing in medical and 
dental products in the United Arab Emi-
rates. Since early 2000, BAMS has grown 
to be a leading supplier of a wide range 
of excellent products. We are looking for 
different type of dental products.
Contact us: Mr Omar Ali 
omar@binalimed.com
info@binalimed.com 
Bin Ali Medical Supplies LLC 
P. O.Box: 32893  
Abu Dhabi, U.A.E. 
T. +971 2 6760555 - F. +971 2 6760888

Medibrex is a leading producer and 
worldwide distributor of a comprehen-
sive Dental Implant system. Teetanium® 
Implant System comes in conical and 
straight shape. Medibrex’ precision in-
struments, tools and exclusive compo-
nents are made in Germany. Additionally, 
Medibrex offers the Teebone® product, 
it is designed in mouth for ridge augmen-
tation techniques with or before implant 
placement.  Please learn more at: 
www.medibrex.com
Medibrex 
crm1@medibrex.com 

We are looking to distribute Dental Clinic 
& Lab Equipment, Dental Material
Excel Medical Supplies established in 
2014 as supplier of dental products and 
equipments in Kingdom of Bahrain. Excel 
Medical Supplies has grown strong and di-
versified dental clinics and dental lab bases, 
which has evaluated over the years due to 
the dental clinic and dental lab commit-
ment to the very highest quality and cu-
stomer service. 
Excel Medical Supplies 
Bldg. 790 Road.1414 Block.814   
Isa Town, Bahrain   
excel.medical14@gmail.com 

HANDPIECE REPAIR PROFESSIONALS
We are looking for companies & techni-
cians doing handpiece repairs. We are of-
fering access to 1000+ different parts for 
high & low speed handpieces and the fa-
stest supply all around the world. Contact: 
SPIRO d.o.o., Cankarjeva ulica 80 - 5000 
Nova Gorica - Slovenia - EU
www.spiroteh.com // info@spiroteh.com

Hiratrade is a competent and reliable Rus-
sian medical device wholesaler, dental depot 
and dental online retailer with 24 years 
experience on device and pharmaceutical 
markets. We are working for further deve-
lopment of our business through new den-
tal products introduction and their possible 
registration in Russia. Our company is always 
looking for new partners and any offers are 
welcome! Hiratrade denis@hiratrade.ru
Gogolya, 20A - 600000, Vladimir, Russia

APOldent offers higher class products 
for dental clinics and dental technicians. 
We are focused on the best products for 
“better dentistry”. APOldent offers resto-
ration products like composites, light curing 
systems, accessories, anaesthtics, thermo-
plastic products for dental technicians 
and everything connected with Dentures. 
APOldent ul. Myslborska 
18 lok 44 03-185, Warszaw, Poland 
sklep@apoldent.pl // www.apoldent.pl

We are ready for export our fixed resto-
rations including Zirconia, PFM, Emax, Im-
plant and removeable dentures for the US 
market with FDA registration. We updates 
all the best milling machines of Imes Icore, 
3Shape software Imetric, Dekema firing, 
sintering, pressing furnaces and 3D printing 
serivices for crowns, bridges. Our company 
video: https://youtu.be/KJlkAx94Whg
T: +84 24 3661 5666
vugialab.com // infor@vugialab.com/
We would like to find out any collabo-
ration with any labs/dental centres which 
look for outsourcing dental lab.  
Vu Gia Dental Lab Co., ltd 
No 71 Lane 201 Cau Coc street, Tay Mo 
ward, Nam Tu Liem district  
Hanoi, Vietnam   
hoai.dang@vugialab.com

3D TrueLife A ceramic moulding, it is the 
innovative system ideal for production of 
porcelain crowns/onlays/veneers. Porcelain 
build up can be completed in 1 minute 
using moulded porcelain “SHELLS” which 
allow one technician to complete 5 crowns 
per day without assistance. ASK your sup-
plier to supply your porcelain SHELL sy-
stem.  www.3dtruelife.com 
info@3dtruelife.com
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25-28 11 2018 
Greater New York Dental 
Meeting 2018 (GNYDM) - 
94th Annual Session
Infodent Booth: 1005
New York City - USA 

Greater New York Dental Meeting
200 W. 41st Street, Suite 800
New York, NY 10036
Tel: +1 212 398 6922
Fax +1 212 398 6934
E-mail: info@gnydm.com
Website: www.gnydm.com
Referent: Dr. Robert R. Edwab 
(Executive Director)
E-mail: execdirector@gnydm.com
Exhibits Manager: Ms. Carla M. Borg
E-mail: exhibits@gnydm.com
Exhibition venue: Jacob K. Javits 
Convention Center
655 West 34th Street, New York, NY 
10001, USA

www.gnydm.com

27/11-01/12 2018
ADF 2018 - The French 
Dental Association 
Annual Meeting
Paris - France

Association Dentaire Francaise
7 rue Mariotte 
75 017 Paris
France
Phone: +33 1 58 22 17 10
Fax: +33 1 58 22 17 40
Website: www.adf.asso.fr

Venue: Palais des Congrès
Add: 2 place de la Porte Maillot
75017 Paris - France

www.adfcongres.com/en

29/11-01/12/2018
Implant Expo 2018
Wiesbaden - Germany

Organised by:
Youvivo GmbH
Karlstraße 60
80333 Munich
Germany
Phone: +49 89 5505209-0
Fax: +49 89 5505209-2
Email: info@youvivo.com

Venue: RMCC RheinMain 
CongressCenter
Friedrich-Ebert-Allee 1
65185 Wiesbaden
Germany

www.dgi-kongress.de/auf-einen-blick

Calendar
November

25-28 11 2018 
GNYDM
New York
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14-16 12 2018 
Myanmar Phar-Med Expo 
2018 - Myanmar Lab 
Expo 2018 - Myanmar 
Dental Expo 2018 
Yangon - Myanmar

Organised by:
Minh Vi Exhibition and Advertisement 
Services Co., Ltd (VEAS CO., LTD)
12th Floor, Room 12A03, Cong Hoa 
Plaza, 19 Cong Hoa Street, Ward 12,
Tan Binh District, Ho Chi Minh City - 
Vietnam
Phone: +84 8 3842 7755 
Fax: +84 8 3948 1188
Website: www.veas.com.vn
Contacts Ms Rosie
Email: rosie.tran@veas.com.vn
Ms Ann 
Email: ann.ltb@veas.com.vn 
Venue: Rose Garden Hotel
171 Upper Pansodan Rd
Yangon, Myanmar

www.pharmed-myanmar.com

21-23 12 2018
Expodent International 
India 2018 - India’s 
Biggest Dental Exhibition
New Delhi - India

Organized by: ADITI (Association of 
Dental Industry & Trade of India)
#3, LSC, MOR Land, Near J Block,
New Rajinder Nagar,
New Delhi - 110060. India
Email: secretary@aditidental.co.in
Phone: +91 11 45551200, 9599189519
Fax: +91 11 45551222

Venue: Pragati Maidan
Hall No. 8,9,10,11,12 & 12A
New Delhi India

www.expodent-india.com

14-16 12 2018 
Myanmar 

2018

December

30/01-02/02 2019 
AADGP 2019 - American 
Academy of Dental Group 
Practice - Conference and 
Exhibition
Las Vegas, NV - USA

AADGP Executive Office
2525 East Arizona Biltmore Circle, 
Suite 127
Phoenix, AZ 85016
USA
Phone: +1 602 381 1185
Email: aadgp@aadgp.org
Website: www.aadgp.org

Venue: Planet Hollywood
Las Vegas, NV
USA

www.aadgp.org/annual-expo

January
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05-07 02 2019 
AEEDC 2019 
The 23rd edition of the 
UAE International Dental 
Conference & Arab Dental 
Exhibition
Infodent Booth: 3E21
Dubai - United Arab Emirates

INDEX Conferences & Exhibitions
Sina Building Block B, Office 203.
P.O. Box: 13636, Dubai - UAE
Tel: +971 4 3624717
Fax: +971 4 3624718
Email: index@emirates.net.ae
Website: www.index.ae

Venue: Dubai International Convention 
and Exhibition Centre

www.aeedc.com

03-06 03 2019 
Dental South China 2019 
The 24th Dental South 
China International Expo
Guangzhou - China 

Organised by: Guangdong International 
Science & Technology Exhibition 
Company
Address: c/o Department of Science & 
Technology of Guangdong Province, 171 
Lianxin Road, 
Guangzhou, 510033, P.R. China 
Phone: +86 20 83549150 - 83558271 - 
83561174 - 83517102 - 83547321
Fax: +86 20 83549078
E-mail: dental@ste.cn
Website: www.dentalsouthchina.com

- Exhibiting Contact: Cherry Wu, 
Christine Su, Hui Li
Phone: +86 20 8354 9150 - 8356 1174 
- 8355 8271 
- Visiting Contact: Mabel Mai

Phone:+86 20 8356 1589 
Email: dentalvisit@ste.cn
- Customer Service: Jessica Yu, 
Josh Zhuang
Phone: +86 20 83517101 - 83517102
Email: dental@ste.cn
Venue: Block C, China Import & Export 
Fair Phazou Complex
Xin Gang Dong Road
Guangzhou
P.R.China

www.dentalsouthchina.com/En

February March
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