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Designed to offer improved performance with the usual 
ease of use thanks to the advanced hybrid technology, 
Hyperion X9 PRO allows the user to make multiple 2D, 3D 
and CEPH projections for every diagnostic requirement.

Expand your horizon 

www.my-ray.com

 The modular platform adapts to your requirements through easy,  
 quick and cost-effective upgrades.

 The most compact CEPH arm available on the market that combines 
 maximum diagnostic precision with operating efficiency

 The complete range of 2D PAN-CEPH and 3D MULTIFOV  
 programmes ensures the best clinical results.

  Single volumes up to 13x16 cm provide full view of teeth,  
 maxillary sinuses and upper airways.

 A new 10” full touch control panel for a simplified and  
 optimized work flow

Hyperion

IDEM Singapore 
24-26 April 2020 
Suntec Singapore Convention & 

Exhibition Centre

Stand 4K02 - 4K10
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Boris Johnson’s Brexit bill is one step away from being finalized after complet-
ing passage through parliament. The European Parliament is expected to add 
its ratification on January 29, allowing an end to the UK’s 47-year membership 
of the continental bloc. 
Of course, the 51.9% of voters who supported Brexit care passionately that the 
country puts its interests, culture and economy first. On the other hand, the dis-
senting voters want Britain to be an active and vibrant participant in the Euro-
pean and global community. To me, Brexit is both a good thing and a bad thing. 
Brexit has often been attributed to nationalism, the same word used to describe 
political and social movements in numerous other countries. But Brexit isn’t so 
much the voice of nationalism, but rather a direct statement of anti-globalization. 
Globalization is the most dramatic social and economic shift in human history. It 
is simultaneously compelling and horrifying, exciting and frightening, beneficial 
and destructive. It is messy. Although many are trying, I’m not sure anyone fully 
understands it. And what is mysterious is frightening to a lot of people. And, this 
is where the global business community comes in. What we really need is educa-
tion about what globalization really is and how it works, as well as understanding 
how we want to be global. Our political leaders have abdicated both responsibili-
ties, which leaves an opportunity for business leaders to fill the gap. Let’s start with 
education. As too costly and complicated, there are always solid business reasons 
for CEOs to pursue any level of globalization. But, do your own employees – let 
alone stockholders or the public – really know what those reasons are? Do they 
have any idea what the challenges have been or the benefits? Do they know how 
long it will take to get a return on your investment? Do they know what 
the future of the company looked like if you didn’t pursue globaliza-
tion? They should. When global teams communicate regularly across 
borders and time zones, do the rest of 
the people in your organization 
have an idea of what they 
are up to? They often 
don’t. So, why not of-
fer cross-cultural training 
to all our employees? If we are 
really committed to globalization, 
the better we all understand each 
other – the better we understand 
what culture is – the less likely we 
are to be frightened by the “other.” 
But, let’s also understand how 
we want to be global. Propo-
nents believe that globalization 
creates new opportunities in both devel-
oped and developing countries and helps every country to find 
its economic niche. Economic gains have been significant. For 
example, one estimate of the effect of the EU’s single market, 
which eliminated all trade barriers within the union, is that it has 
raised members’ GDP by 8% to 9% – which translates to an aver-

age of about US$3,000 for every man, woman and child. On the other side, 
opponents see inequalities that favor free-market, export-oriented economies 
and exploit both resources and people. It’s certainly true that some businesses 
have exploited workers and resources. It’s also true that worldwide rates of pov-
erty and disease are declining; the number of people living in extreme poverty 
dropped from 1.9 billion in 1990 to around 730 million in 2015, from 36% of 
the world’s population to less than 10%.
On the other hand, countries across the world all have their own regulatory 
standards, quality certifications and other rules they require companies to fol-
low, known as technical barriers to trade. For global businesses, adhering to all 
these different rules can be costly so, economists and trade negotiators began 
pushing countries to harmonize regulations governing issues like the environ-
ment, labor and intellectual property. This so-called deep integration is where 
international trade agreements moved into a more controversial territory. The 
EU, for example, has created a large set of harmonized standards and regula-
tions that countries must follow in order to participate in the single market, one 
of the issues motivating U.K. voters who chose to leave. 
This compromise between economic gains of global trade and the desire for 
local control over a country’s economy and markets is “the globalization para-
dox”, as the Harvard economist, Dani Rodrik, explains in his book. We cannot 
simultaneously pursue democracy, national self-determination and economic 
globalization. When the social arrangements of democracies inevitably clash 
with the international demands of globalization, national priorities should 
take precedence. So, how can we keep globalization’s gains while maintain-
ing democratic participation within it? All countries should help shape glo-
balization by joining and helping create the international organizations and 

agreements that set trade standards, giving up 
some control but having a seat at the table. Also, 

If we could be truly global in a way that honored 
all cultures and resources, that focused more 

on our common future and less on quarterly 
earnings, and that directly confronted issues 
of equality and human rights, wouldn’t most 

people be in favor? Global corporations’ inter-
nal communication and training, marketing, 

advertising, public relations, distribution 
and manufacturing can all play a role 

in education and dialogue. Glo-
balization is enormously com-
plex but, however difficult it 

will be, it’s nothing compared to 
how difficult things will be if we don’t 

keep talking and learning. 

Baldo Pipitone
 CEO Infodent S.r.l.

baldo.pipitone@infodent.com

Brexit: from 
Globalization to 
Nationalism? 

But Brexit isn’t so much the voice 
of nationalism, but rather a direct 
statement of anti-globalization. 
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TCS offers three resins (iFlex™, Unbreakable™, Karadent™) to suit labs and dentists preferences. 
Available in a variety of diameter/type cartridges to fit different injection units on the market. 

Unbreakable™ 

Flexible Partials 
   

   Ideal degree of flexibility
   Lightweight yet durable
   Guaranteed unbreakable  

iFlex™ 

Flexible Partials 

      Clinically unbreakable
   Easy to finish and polish
   Stain-free

Karadent™ 

Full Denutes, Clear Framewodks
   

   No volume shrinkage
   Upgrade from acrylic
   Quick to finish and polish

Flexible Partials, Full Dentures, Clear Clasps & Frameworks

TCS Hydraulic Injector
Our best-selling injector for its 
simplicity and reliability (just plug 
it in, no need for air connections).

TCS Manual Injector
The most economical of the TCS 
injection units. A favorite for 
many technicians because of 
easy maintenance and longevity. 

JP90 Handheld Injector
Injects clasps, 1-3 tooth 
unilaterals, up to 5 consecutive 
tooth partial/saddle, saddles for 
combination cases, and repairs. 
Lightweight, compact, easy to 
use, with minimal maintenance. 

TCS Automatic Injector
The furnace is incorporated in 
this all-in-one unit, technicians 
appreciate not having to transfer 
the hot cylinder from the furnace 
to the injector. 
 

TCS Injection Equipment  for every size lab

Made in-house in the USA. Contact Abraham Cortina
VP of Business Development and Int’l Sales
abraham@tcsdentalinc.com
562-426-2970
Facebook: tcsdental www.tcsdentalinc.com
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The New Orthodontic range from Kemdent

Kemdent introduce a new range of orthodontic resins, the growth in popularity 
for younger patients to choose a personalized orthodontic appliance has 
resulted in Kemdent’s new range of glitter acrylics. The Aesthetic orthodontic 
acrylic has the same high quality associated with Kemdent orthodontic acrylic 
but with a splash of glitter & color to suit the interest of each patient. By using 
color, sequential treatment stages can also be easily identified. Supplied in 
a convenient pack of 6 different colors and liquid, also available individually 
packaged and in Bulk for OEM customers. Kemdent displayed the new range 
at AEEDC Dubai, stand no. 3D16 and Kemdent will be displaying it at IDEM 
Singapore Stand No. 6F-06. Kemdent holds certification to the ISO13485:2016 
Standard and Kemdent are members of Made in Britain. Providing assurance 
that we manufacture our products in Great Britain and have been since 1922.

www.kemdent.co.uk // sales@kemdent.co.uk
Visit us at: IDEM Singapore 2020, Level 6, Booth 6F06

Introducing Kemdent’s new range of orthodontic material

Because quality matter above all, our furnace 
is equipped with unique 3 firing and 3 
drying step system in order to answer to the 
demands of dental technicians. 

This is crucial for the firing of the ceramic over 
zirconia because it allows the zirconia to be 
fired evenly from all sides. Also, gives more 
precise control over the whole process and 

guarantees fine result. User can change some 
of the parameters during execution of the 
firing program. We use Pt/Ro thermocouple 
for higher precision and durability 400 
individual programs are available. For more 
information, please check our website.

www.vop-bg.com
official@vop-bg.com

Ceramicmaster E3000 
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A gentle handling of the tissue leads to a 
significantly reduced surgical trauma and thus 
to an improved wound healing process.

Using microscopes, a more precise treatment 
with delicate instruments is possible to achieve 
a scar-free and aesthetically perfect result.

Micro instruments from Helmut Zepf have 
been specially developed for a minimally 
invasive treatment method to fully meet the 
requirements of modern microsurgery.
The delicate instrument tips facilitate work, 
especially in areas which are difficult to access. 
In the area of the instrument lock, the needle 
holder offers a special feature.

The parallel lock known from standard needle 
holders has been replaced by a new axially 
turned lock. This reliably prevents the suture 
material from being stuck when knotting. 

The shingle design combines design and 
function. The shingles provide a controlled 
guidance of the instruments in the working 
direction. The balanced design helps the user to 
hold the instrument properly.

www.zepf-dental.com
info@zepf-dental.com
Visit us at: 
IDEM Singapore 2020

Micro Instruments for Minimally Invasive Treatment

Geass is the Italian brand of innovative and high-performing 
dental implantology, with over 30 years of activity. Thanks 
to investments in R&D and a constant collaboration with 
professionals, Geass found innovative solutions, offering 
significant clinical advantages. Above all, Synthegra, 

the revolutionary laser implant surface, patented by Geass to satisfy 
two requirements at the same time: to reduce the risk of peri-implant 
infections and to promote osseointegration. Synthegra is the surface 
treatment applied to way implants, the implant system designed by 
Geass to answer all the professionals’ needs, uniting surgical and 
restorative simplicity and freedom: six types of implant, specific for 
every type of rehabilitation, connected by the same surgical protocol.
 Way guarantees elevated levels of functionality and safety in all phases 
of the implant restoration treatment, as each component is produced 
respecting the highest quality standards. Geass is present in Italy and in 
more than 10 countries, through selected dealers. 

www.geass.it 
info@geass.it

Synthegra: the Italian way for long term osseointegration
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Looking for high quality dental components and tubing for your 
manufacturing or repair?  For the last 24 years, our company has been 
supplying reliable, American quality dental components and dental 
tubing worldwide. We proudly serve small and large businesses 
which include manufacturers, distributors and technicians. Our line of 
precision components and superior tubing are the same essential parts 
in the manufacturing of well-known American, European and Asian 
dental equipment. In addition, our extensive product line includes 
practical, yet attractive and dependable, pneumatic delivery systems, 
carts, wall and cabinet mount control units made in USA.

We invite you to visit www.dentalpartsusa.com or contact us at 
sales@dentalpartsusa.com for competitive quotations for your large 
and small projects.  

www.dentalpartsusa.com
sales@dentalpartsusa.com

DentalPartsUSA - Quality Products for Dentistry Worldwide

3DIEMME presents the new revolutionary dental 
imaging, surgical guides planning and prosthesis 
modelling application running on any device: PC, 
MAC and, above all, on mobile devices.
RealGUIDE 5.0 involves, through the cloud, 
all the figures in the digital dentistry world: 
the radiologist can perform a full diagnosis 
and prepare the exam for the dentist that can 
easily share it with his laboratory to integrate 
the prosthetic planning to the project. The 
doctor can plan the implants on his iPad 
or iPhone and share the project with other 
colleagues. The final project can be sent back 

to the laboratory for the surgical guide and 
the provisional prosthesis modelling with the 
new integrated CAD module, also available 
as a stand-alone product including ALL the 
prosthesis modelling related features in a 
single license. The licensing system, mainly 
based on a monthly subscription model, is 
totally suited to the customer’s needs.

www.3diemme.it 
biomed@3diemme.it 
Visit us at: Expodental Madrid 2020, 
Booth 8D12M

3DIEMME RealGUIDE Software Suite
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Tribest Dental Products Co.,Ltd
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Built-in vaporizer, which generates 
overall energy savings thanks to 
more rapid cycles and consequent 

drastic reduction in water and energy consumption. Stainless-steel chamber. 
Large graphic display, a complete management and control software, 
make the autoclave extremely user-friendly: each single operation may 
be dispayed in more than 10 different languages which can be selected 
and set up through the user menu. Built-in printer, electrical door lock and 
internal connection settings for water purification system. The MTS (Memory 
Test System) is a technical backup which has been developped to assist the 
user with more reliable and faster diagnosis, reducing as a consequence the 
management costs. 10 different sterilization cycles and 2 test cycles (“Vacuum 
Test” and “Helix/Bowie&Dick Test”). It is possible to select both type-B cycles 
(6, with fractioned vacuum) and type-S cycles (4, with pre and post vacuum), 
according to the type of material to be sterilized.

BMS DENTAL S.r.l.
Via M.Buonarroti, 21-23-25 - Z.Ind.le 56033 CAPANNOLI (PISA) ITALY
Tel : +39 0587 606089 Fax: +39 0587 606875

www.bmsdental.it // info@bmsdental.it 
Visit us at: IDEM Singapore 2020, Infodent Int'l Booth 4B-22

We Tribest Dental Products Co., 
Ltd, main do dental material 
business in China for more than 
15 years old. 

Our value message is “with us your money in 
safe your business in safe”. We can supply lot 
of dental disposable products, such as dental 
bibs, saliva ejectors, air-water syringe tips, dental 
syringes, cotton rolls, sterilization pouches, gutta 
percha points, sterilization pouch, prebent needle 
tips, universal barrier films, micro applicators, 

orthodontic kits. etc. Various of products can help 
you enjoy one step purchasing to save your time, 
energy, money. 

www.tribestdental.com 
kevin@tribest.cn
Visit us at: 
• Dental South China 2020, 
    Booth 15.3D10
• IDEM Singapore 2020, 
   Booth Level 6, SP-30

STERIL MAXIMUM
Class B autoclave designed and manufactured according to EN13060.
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Visit us at

Via L. Longo, 18 - 50019 Sesto Fiorentino (FI) 
Tel. +39 055 4215768 - e-mail: lascod.italy@lascod.it 

www.lascod.com

Founded in 1946 as a Laboratory for research and production of dental material, over the years LASCOD has evolved to 

alginate, LASCOD has revolutionized the world of dentistry allowing the taking of high quality dental impressions with an 
easy visual inspection of the processing steps.

 24 - 26 April 2020
Stand: 4M-17

The first one
to color change



h
ig

h
li

g
h

ts

Features and benefits

• Fast and easy procedure
• One increment up to 4mm
• Void-Free
• High radiopaque

• Good cavity adaptation
• Excellent wear resistance
• Low polymerization shrinkage and 
    polymerization stress
• High flexural strength and low flexural 
   modulus

Indication

• Base/Liner under direct restorations 
    (Class I, II)
• Block-Out Undercuts
• Repair of composite/ceramic veneers
• Anterior restorations (Class III, IV)
• Class V restorations (cervical caries, 
    root erosion, wedge shaped defects)

www.vericom.co.kr
vericom@vericom.co.kr
Visit us at:
• MIDWINTER MEETING 2020,  
    Hall F,  Booth 2708
• LAB DAY 2020

DenFil™ Bulk Flow

CHROME - COBALT, PARTIAL DENTURE ALLOYS
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MADE IN THE USAPHONE: 707-864-3355                                        EMAIL: sales@heroalloys.com       

CHROME COBALT DENTAL ALLOYS
 BUY DIRECT!  CUT & POLISHED INGOTS and CONTINUOUS CAST ROD

Hero Protective Alloys manufactures Chrome - 
Cobalt Dental Alloys using the continuous casting 
process. Only the highest quality virgin raw 
materials available are used in Hero’s continuous 
casting facility located in California, USA.
Alloys are available for sale in cut & polished 
ingot and continuous cast rod. All alloys are 
sold in bulk, generic packaging. With multiple 
continuous casters and a massive cutting 
department, Hero is able to fill orders quickly. 

With over 40 years of experience, Hero provides 
quality and consistency.
Tel: +1 707-864-3355

www.heroalloys.com 
sales@heroalloys.com
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NEW HYPERION X9 PRO
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3D. takes your diagnoses to a higher level, an essential dimension to 
give more value to your job.

Thanks to 10 FOV (from 4x4 to 13x16 cm), Hyperion X9 pro is the ideal 
tool to meet all clinical needs, including temporomandibular joint 
examinations and ENT applications.

Just a few steps are required to identify the most suitable settings 
according to the selected anatomical region. 

The innovative selection between three pre-set modes allows you to 
carry out an examination based on the actual diagnostic needs:

• Quick Scan (Low Dose) surgery follow-ups and identification of 
macro-structures
• Regular (High Resolution) primary diagnosis and treatment 
planning
• Super HD (best quality) exceptional level of detail, without 
compromise

2D. The dedicated latest-generation sensor, easily relocatable, 
generates ultra-high-resolution panoramic images while keeping the 
irradiated dose to a minimum. 

www.myray.it/en // imaging@my-ray.com
Visit us at: IDEM Singapore 2020, Booth 4K02 - 4K10

The Silfradent Medifuge MF200 is a dedicated 
medical plasma blood separator. It is designed 
to prepare autologous concentrated growth 
factor (CGF) and CD 34 + cells using patient's 
own blood which is the ideal autologous source 
without the addition of exogenous substances. 
CGF represents a new generation of platelet that 
able to hold inside a higher concentration of 
autologous. 
Growth factors are proteins which regulate 
the complex processes of wound healing and 
enhance the body's healing abilities without 
side-effects. The Medifuge prepares up to 8 test 
tubes of various levels of concentrate with active 
proteins in liquified or Fibrin form to create 

membranes, glue or other particulars for tissue 
regeneration and bone augmentation in a short 
period of 12 minutes.
These features, together with the simple 
and standardized centrifugation protocol 
MEDIFUGE, make the CGF a superior autologous 
product which can be used in different areas of 
regenerative surgery; for example in dentistry, 
maxillofacial surgery, cosmetic surgery and 
orthopaedics.

www.silfradentasia.com 
www.cgfregenerativemedicine.com
info@silfradent.com
Visit us at: IDEM Singapore 2020

Medifuge MF 200: a special blood separator for tissue and 
bone regeneration, platelets + concentrated growth factors
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MESA DENTAL ALLOYS
Via dell’Artigianato 35/37/39
25039 Travagliato (BS) - Italy

Tel. +39 030 6863251
Fax +39 030 6863252

Website: www.mesaitalia.it
Email: sales@mesaitalia.it
Email: info@mesaitalia.it
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���������
����������

����

Precise and secure connection to                                      
the implant through over-casting
Usable with diff erent techniques:                   
lost wax, digital modelling or 
welding
Increased precision of engagement
Highly biocompatible

 Resistant to breakage, 
 yielding and corrosion
 Reduced specifi c weight
 Excellent milling properties
 Highly biocompatible

Malleable
Open fl ame or laser weldable
Versatile product
Highly biocompatible

MAGNUM HYPERONE
NewNew

Titanium Grade 23Titanium Grade 23

GENNAIO 2020 1° uscita.indd   1GENNAIO 2020 1° uscita.indd   1 21/01/2020   15:29:4121/01/2020   15:29:41



EVERES UNO, the DLP 3D printer

h
ig

h
li

g
h

ts
CO

M
PA

NI
ES

 LO
O

KI
NG

 F
O

R 
DI

ST
RI

BU
TO

RS

Vittra APS is a premium composite based on zirconium silicate with the 
unique APS technology, which provides the composite with longer working 
time under ambient or the reflector’s light, total shade predictability even 
before photopolymerization, increased mechanical properties and it is 
compatible with all blue light-emitting curing devices.

Ambar Universal APS is an 8th generation adhesive system that contains 
enhanced MDP, which increases bond strength and improves adhesive 
film stability. It also has high adhesion in different application modes and 
to different types of surfaces. In addition, its colorless appearance ensures 
greater esthetics. It is the most suitable adhesive for intra-canal application.

www.fgm.ind.br
international@fgm.ind.br

Enhance your results with Ambar Universal APS and Vittra APS

- Fast & Accurate:
The patent pending ZTT (Zero Tilting Technology) 
enables extremely fast printing routines with 
uncompromising quality. The PTFE bottom of 
the vat is not subject to degeneration during the 
photo-curing process of the resin. The first layer will 
be precise and detailed as the last. The mechanical 
stress in the formation of the object is minimal. 

- Immediate:
The alignment and zeroing of the building 
platform take place automatically for every print 
job, without the need for any manual intervention, 
thus limiting any possible human error. 

- Autonomous:
The resin cartridge types are automatically 
recognized by Tag RFID; the resin loading/
unloading operations are automatically 
managed at the start and at the end of every 
single printing process. 

www.3d.sisma.com // info@sisma.com
Visit us at: Expodental Madrid 2020, 
Booth 8B18
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HIGH-PERFORMANCE 
ROTATING INSTRUMENTS

                

S I M P L I F Y I N G  D E N TA L  M O T I O N

TeKne Dental srl – Italy
info@teknedental.com    www.teknedental.com

Pubb MISTA 180x115_dubai_2020.qxp_180x115  16/01/20  22:26  Pagina 1

DEFINITIVE®LED  UNIT
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advantage of the powerful brushless micromotor technology and upgrade an 
existing dental chair simply and efficiently.

Just position it over your chair’s tray, plug in power supply, connect your 
existing turbine hose connector and you are ready to work!

The package includes the smart high-performance DEFINITIVE®LED electric 
micromotor, a detachable silicone hose and the power supply converter.

You can choose your stable operating speed, variable from 1000 to 40000 
RPM, and the direction mode. Then you can start the micromotor rotation by 
means of the existing unit’s foot pedal.

www.teknedental.com // info@teknedental.com
Visit us at: 
• Expodental Madrid 2020, Booth 8D12C
• IDEX Istanbul, Hall 8, Booth A21
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I-View Gold

Neodiamond® #1 selling single-patient-use diamond
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I GOT A FRESH CUT
(AT THE DENTIST)

                   The Trusted Choice

MicrocopyIntl.com

Thirty years ago, Microcopy changed the 
industry when NeoDiamond® was introduced 
and it quickly became the industry standard. 
NeoDiamond is individually packaged and 
pre-sterilized, ready to use out of the package 
for safety and convenience. 
Single-Patient-Use instruments offer simplicity; 
saves the dentist time, offers more accurate 
cutting, prevents handpiece wear and saves 
money. Using a new diamond bur for every 
patient provides a fast and accurate cut and is 
the basis for safe and high-quality dentistry and 
patient care. The NeoDiamond line includes a 

wide array of shapes and grit sizes for every 
procedure. From crown and bridge to specialty 
diamonds for endo access, zirconia cutting and 
adjusting and pediatric burs, NeoDiamond has 
you covered. 
Not only do we make the most trusted choice 
in diamonds, we also strive to make dentistry 
better.

www.microcopyintl.com
sales@microcopyintl.com
Visit us at: IDEM Singapore 2020, 
Booth 4D-14

Trident presents the most advanced 
technology to obtain intra-oral images with 
high resolution and contrast, in a short time 
and less radiation dose. 

I-ViewGold is perfect to get better results in no 
time. The sensor covers a wide range of exposure 
setting, capturing a consistent and diagnosable 
image under any conditions.
Combine I-ViewGold with your traditional X-Ray 
generator and obtain incredibly detailed images.

I-View Gold works with Deep View 4® 
Software
Latest generation of Deep View software with 
management of multiple databases and easy 
configuration of the device for image acquisition

Multiplatform option
Advanced image filters
Wide variety and customization of templates 
for the Full Mouth series exams 
Import / export of images in DICOM and other 
graphic formats
Print images with design customization

Specifications
Detector                          CMOS
Pixel size                          18 μm 
Theoretical Resolution  28 lp/mm 
Dynamic Range              12 bit 

www.trident-dental.com
info@trident-dental.com
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We produce and distribute parts for handpiece 
repair in more than 45 countries around the 
world.

Our products are suitable for world’s best 
known dental brands.

We are developing innovative technical solutions 
and always looking for an improvement in our 
parts. We support our clients with technical 
information and repair tips.

Wide range of spare parts:
1. Turbine rotors, push buttons, keys
2. High & low speed bearings
3. Micromotor parts
4. Contra angle parts
5. Handpiece LED & Xenon bulbs
6. Fibre optics
7. Unit hoses
8. Suction tubes
9. Repair tools
10. Washers & O-rings

Order spare parts at one supplier and take 
advantage of:
1. Technical support
2. Fastest delivery time
3. Competitive pricing
4. Reliable supply
5. Catalog of 170+ pages

It is your TIME FOR A QUALITY TURN!

www.spiroteh.com 
info@spiroteh.com

1000+ parts for handpiece repair and only one supplier
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TCS, Inc. is a dental manufacturing company 
dedicated to providing dental laboratories with 
exceptional quality materials and equipment 
that are accessible and reliable. Forming strong 
partnerships is at the core of TCS brand, because 
for TCS, manufacturing is more than just a 
business, it is a collectivist culture.  With three 
resilient, high performing resins to choose from; 
Unbreakable™ (nylon), iFlex™ (polyolefin), 
and Karadent™ (microcrystalline polymer), 
TCS meets any removable department’s needs 
allowing for the most reliable, functional, and 
uncompromising aesthetic restorations for 
patients with missing teeth.
TCS Resins: 
• Unbreakable™ (nylon based) & iFlex™ 
(polyolefin based)- Ideal for Flexible Partials. 
Available in 4 pink shades and natural. 

• Karadent™ (microcrystalline polymer) - Ideal 
for full dentures, clear clasps, & frameworks. 
Karadent™ combines the strength of nylons 
with the simplicity of acrylics. Available in 
Standard Pink & Crystal Clear.
Additionally, TCS offers a variety of injection 
units and accessories for every size lab and 
budget. 
Packaging: Lasered and vacuum sealed 
cartridges include patient care instructions 
and delivery bag. All TCS products are proudly 
made in-house in the USA.

Contact: 
Abraham Cortina, 
VP of Business Development and Sales. 
abraham@tcsdentalinc.com
Whatsapp: +1 562-212-6876

www.tcsdentalinc.com
abraham@tcsdentalinc.com
Visit us at: IDEM Singapore 2020, 
Infodent Int’l Booth 4B-22

TCS Thermoplastic Resins & Equipment
BPA/Metal Free Flexible Partials & Full Dentures
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EVE – Perfect Surfaces
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GRINDING & POLISHING
INSTRUMENTS

ROTARY

www.eve-rotary.com

Perfect Surfaces.

2018-10-30_EVE_advertisement_180x63_Infodent.indd   1 30.10.18   13:55

SHINING 3D EP-M150 
METAL DENTAL 3D PRINTER

SHINING 3D offers from 3D scan to 
3D print digital dental solutions to 

dental clients worldwide. The EP-M150 metal 3D printer uses a fiber 
laser to directly melt elemental or alloy metal powders to form dental 
restorations, like crowns, bridges and partials. 
HIGH EFFICIENCY
It only takes around 5-6 hours to print a full plate of teeth (around 220 
crowns).
LOW OPERATION COST
Improved powder feeding and sieving system enables a high material 
utilization rate: 
More than 500 crowns printed only by 1kg powder.
Optimized chamber structure and excellent sealing properties minimize 
gas consumption: 
Gas consumption <0.8L/min (printing period).
CONVENIENT OPERATION
“One-click printing” makes sure people can operate the EP-M150 very easily.
Optimized structure design allows for easier maintenance.

www.shining3ddental.com // sales@shining3d.com
Visit us at: 
• LabDay Chicago 2020, Booth F19, east tower 
• Dental South China 2020, Hall 15.1, Booth F03
• IDEM Singapore 2020, Booth 6Q-17

EVE Ernst Vetter is one of the leading providers of rotary polishing 
instruments in the dental industry. With over 100 employees, EVE offers 
both dentists and dental technicians a comprehensive range of grinding 
and polishing instruments for all areas of application. 
EVE products are available worldwide and are distributed via an ever-
growing network of experienced trade partners.
One of the many product highlights in the EVE product range is the 
TWIST system. A polishing system with flexible lamels that simplifies the 
polishing process by reducing the number of applied shapes during the 
polishing process. One instrument for any dental surface. 

www.eve-rotary.com // info@eve-rotary.com
Visit us at: IDEM Singapore 2020
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SABILEX: Microinjection machines – Cartridges – Materials - FLEXIBLE PARTIALS
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High quality products, new technologies and 
constant research are the company’s main 
concerns for achieving excellence and reliability. 
SABILEX offers one of the most advanced 
injection systems in the market including: 

1) Sabilex Injection Machines:
• Fully automatic 
• Compact Design 
• Injection temperature: up to 400°C 
• Weight 12kg 
• Easy programming 
• CE

2)  Sabilex Injection Materials:
6 CE certified versatile multi-property 
materials to elaborate dentures:
• Flexifast, PremiunFlex and Flexiultra for the 
making of flexible partials.

• Flexiacryl, a monomer free thermoplastic 
acrylic for the making of full and partial 
dentures. The flexibility you need. Bonds 
with regular acrylic.
• Flexiacetal for the making of aesthetic 
retainers, frameworks and more
• Biostrong – Peek thermoplastic resin for the 
making of frameworks, bridges, connectors 
and more

3) Vacuum sealed ready to use cartridges. 

4) Sabilex Marketing and Training Support.
Quality marketing materials and support for 
Dealers, Dentists, Labs and Patients.

Sabilex exports worldwide. Interested dealers 
are welcomed to contact us.

www.sabilex.com // info@sabilex.com
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Calset Composite Warmer increases the depth 
of cure, reduces the curing time, improves 
marginal adaptation and reduces microleakage 
and polymerization stress. Permits highly filled 
composites to be dispensed easily and accurately.  
 
CoMax Advanced Composite Dispenser 
extrudes highly viscous composite. It features 
one hand unloading, and is autoclaveable.
 
Trimax Composite Instrument for posterior 
composite restorations. Provides easy, reliable 
proximal contacts. 
 
Microlux 2 Transilluminator System for 
diagnosis of proximal caries, periodontics, 
endodontics, crown and root fractures, lighted 

mirror and oral cancer screening. New dual 
intensity technology. 
 
Rite Lite 2 Tri-Spectra HI CRI LED’s recreate 
the visual spectrum produced by natural 
sunlight and indoor environments. Permits the 
perception of color unavailable from standard 
L.E.D’s. Available with polarizing filter. 

 

BioScreen / Oral Exam Light for use as an 
adjunct to an oral examination to enhance the 
visualization of oral-mucosal abnormalities 
including oral cancer.

www.addent.com // info@addent.com  
Visit us at: Chicago Dental Society 2020, 
Booth 3619

AdDent’s distinctive award winning products are made in U.S.A, FDA cleared, 
ISO and CE certified
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Portable X-Ray, your smart choice
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www.rolence.com.tw

Ultrasonic Scaler

Portable X-Ray

PS-1 PS-1 Dual PS-25

PS-25B PS-30 PS-30 Plus

Your Smart Choice

It’s our pleasure to introduce our latest products 
from Rolence Enterprise INC.. 

We are eager to expand our sales network more 
widely than before. 

So we are approaching you to present ourselves 
& the products to reach a good cooperation. 

We believe the significant sales profits will come 
after a good teamwork to be achieved.

The benefits of our Portable X-Ray: 
1. Battery capacity of 2,900 mAh allows > 450 
exposures
2. Premium Tube D-045 (60 KV & 2 mA) from 
Canon, Japan 
3. Superior focal spot of 0.4 mm
4. Friendly control panel with great convenience 
on operation.

www.rolence.com.tw  
sales.2@rolence-ent.com
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DIA-ROOTTM BIO SEALER is a bioceramic MTA-based root canal sealing 
material with excellent biocompatibility and is highly radiopaque. It is 
used for permanent obturation of root canals and is suitable for use in 
conjunction with all obturation techniques involving gutta percha.

Benefits
• Durable sealing of root canal with low solubility (0.95%)
• Washout resistant
• High Radiopacity: 8.1mm
• Outstanding flow characteristic allows material to adapt well even in 
complicated canals
• Pre-mixed for easy, convenient and fast application
• Adequate setting time
• High pH for extended antibacterial action (pH 12)
• Ready to use formula in a prefilled and injectable syringe

www.diadent.co.kr //diadent@diadent.co.kr 

Visit us at: 
• IDEM Singapore 2020
• IDEX Istanbul 2020

DIA-ROOTTM BIO SEALER
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All the 
nuances 
of radiology.

INTRAORAL 
SENSORS

INTRAORAL 
X-RAYS

DIGITAL PANORAMICS 
AND CBCT

PHOSPHOR PLATE 
SCANNERS

New Life Radiology
Corso Giuseppe Canonico Allamano 13/15 Int. G
10095 | Grugliasco (TO) | Italy

info@newliferadiology.it
www.newliferadiology.it

05_inews_AEEDC_2020_HotTopic_Caldeira_32-33.indd   2705_inews_AEEDC_2020_HotTopic_Caldeira_32-33.indd   27 20/01/20   12:2920/01/20   12:29
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MaCo Dental Care newest implant: IM Macon
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innovative short implant: IM Macon. 
It is a fixture with morse cone connection and optimal bacterial seal, 
designed to reduce or reset the risk of peri-implantitis, thanks also to the 
large emergence of the abutment’s base which guarantees a biological 
width as close as possible to the natural tooth. The implant ca rely on 
inclined platforms which increase the implant-bone contact surface and 
a double anti-rotational system, both lower and upper.
In the words of its creator: 
“IM Macon is a system designed to guarantee minimum invasiveness. 
This means creating the least biological trauma and exploiting even 
the smallest resources that oral tissues provide us without resorting to 
complex and exhausting interventions for patients”. New solutions to 
facilitate the work of the dentist and to guarantee the best results for 
patients: this is the main goal of this company.

www.macodentalcare.com 
info@macodentalcare.com
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With its 3DS Intraoral Scanner, Runyes, completes its all around Dental Office 
equipment offer 
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With its 3DS Intraoral scanner, Runyes, 
one of Asia’s main manufacturers of dental 
equipment, entered the digital market in 
2017. 3DS is a well-designed, compact, light, 

easy to use device, which provides, at an 
affordable price, to dental professionals, what 
is needed to acquire a high precision dental 
impression, in open format files. 

Upgrades to the scanning software are made 
available free of charge.

Runyes is beefing up its existing network of 
distributors, in more than 100 countries, to 
cope with the particularities of CAD-CAM, 
while adding experienced partners, and 
establishing three more After Sales Support 
Centers around the world, in order to be able 
to provide support in local languages, in the 
needed time zones.

www.runyes.com 
runyes@runyes.com
Visit us at: Dental South China 2020, 
Booth 14.1 F08
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Mestra Autopol Geisser Ref. 030425

Autopol Geisser is a polymerizer pot with high capacity of tank (up to 8 
litres), which allows accommodate a considerable number of elements 
to polymerize. By means of an electronic control, temperatures can be 
regulated and maintained according to times defined by the user.

Its flexibility is sufficient to accommodate the vast majority of materials 
(polymerizable by pressure and temperature) present in the market.

Due to its concept, it allows to carry out these tasks in a highly professional 
way and with a minimal intervention of the user.
The quality of the result is simply perfect.
2 bars / 100 ºC / 6-8 litres / 600 W                                                 

www.mestra.es // comercial@mestra.es
Visit us at: 
• Expodental Madrid 2020, Hall 4, Booth B15
• LMT LABDAY Chicago 2020, 
    East Tower Riverside Exhibit Hall, Booth H34
• Dental Forum Paris 2020, Booth C40-D45

REFERENCIA COLOR

        Pantone 206C

        Pantone Cool Gray 8 C

         

        
04 | 05 | 2011
Mestra_logo

 

        

TIPOGRAFÍA

Helvética 75 Bold

Altura de las letras: 40% del diámetro del círculo.

Espaciado entre el círculo y  MESTRA: 35% del diámetro del círculo.

MESTRA está centrado respecto al círculo.

/10

90º

90º

/1
0

/5

/5

MESTRAR

El ribete puede ser opcional depen-
diendo de la calidad de impresión
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OsseosBCP®, new synthetic alternative for bone regeneration

IBO: CADCAM Solutions
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To plan a dental implantology case, it is often 
necessary to perform regeneration procedures 
to obtain viable bone tissue for the placement 
of dental implants. These procedures 
require the use of biomaterials, including 
bone substitutes. ZIACOM® offers within its 
product portfolio the synthetic substitute 
OsseosBCP®, which thanks to its chemical 
composition of 75% hydroxyapatite (HA) and 
25% Beta tricalcium phosphate (ß-TCP) offers 
reabsorption times of between 6 and 24 
months, which ensures greater volumes of 
formed bone tissue.
OsseosBCP® stimulates the proliferation and 

differentiation of osteoblasts, thus inducing 
bone regeneration, as well as providing a 
temporary scaffolding that is completely 
replaced by neoformed bone.

www.ziacom.es // info@ziacom.es  
Visit us at: Expodental Madrid 2020, 
Hall 8, Booth 8D04, 8D05

Meet IBO, a leading company in manufacturing and sale of dental 
abutments in full global expansion with more than 20 years in the 
dental industry. After years of research and development, IBO launches 
its complete CADCAM solution system, including from implant system 
libraries to scanbodies. Our clinical scanbodies are made of PEEK and 
the intraoral scanbodies, with more reduced dimensions, are made of 
titanium. Our CADCAM solutions offer solutions to solve any clinical 
case through our compatible components. Our complete product range 
consists of attachments, CADCAM libraries and biocompatible materials. 
We have solutions for the main implant systems in the market.

www.ibodontit.com  // export@ibodontit.com
Visit us at: Expodental Madrid 2020, Booth 4C16
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MAGNUM LUCENS: your best choice for ceramic alloy!
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distinguished by an outstanding fluidity, which 
grants to fill even the thinnest details of the 
frame, up to three tenth of millimeter. 
Its molecular structure ensures smooth, compact 
surfaces with little oxide formation even after 
repeated oven treatment.

MAGNUM LUCENS is characterized by a very 
low melting temperature compared to standard 
Chrome-Cobalt alloys and results highly resistant 
to corrosion and heat. Moreover, thanks to its 
thermal expansion coefficient, it is ideal to be 
used with all last-generation ceramics.

The alloy MAGNUM LUCENS is produced in 
conformity with standards ISO 9693:2012 
and ISO 22674:2016, does not contain Nickel 
and it is completely free of toxic elements like 
beryllium, indium and gallium.

MAGNUM LUCENS represents without any 
doubt your best choice for ceramic alloy!                                                                          

www.mesaitalia.it // info@mesaitalia.it
Visit us at: Expodental Madrid 2020, 
Booth 8D12D

PRODUCER OF SPECIAL ALLOYS SINCE 1975

R

Since Kromopan was created it has been an incredible break through 
in dentistry allowing the impression taking with high quality and 
easy check through the working phases. Thanks to a careful selection 
of raw materials and well-advanced manufacturing processes, it has 
been possible to further extend the dimensional stability of the dental 
impression during its storage up to 168 hours. All that maintaining 
unchanged the high accuracy, the elasticity of the material and the 
extra quick setting time in the oral cavity to guarantee the perfect 
realization of any prosthesis or functional intervention. 
Furthermore the time in mouth (the shortest) is only 30’’ to reduce at 
minimum patient’s discomfort.

www.lascod.it // lascod.italy@lascod.it
Visit us at: IDEM Singapore 2020, Booth 4M-17

Kromopan Extra Dimensional Stability alginate

The Compressive MP implant is a pterygoid implant with a multi-unit 
abutment for screw-retained restorations with a special combination 
of compression thread like and wide thin leads for extra stability in 
pterygoid area. It is used for cement free multiple unit restorations with 
immediate loading in the pterygoid area.It can be used in combination 
with Compressive M, Compressive MS and Rootform implants with 
multi-unit abutments and allows flap and flapless placement. Abutment 

direction can be up to 30° relative to the other 
implant axis.

www.trate.com // info@trate.com
Visit us at: 
• Expodental Madrid 2020, Booth 8B35
• IDEM Singapore 2020, Booth 6G-21

Unique implant for pterygoid region
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New concept for ultrasonic cleaners
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 TECHNOLOGY

Stand 8A01J

New Ultrasonic Cleaner 
Dual version: table top and built-in

With graphic touch screen

 w w w . m h c - t e c h n o l o g y . c o m

MADRID 12-14 MARCH 2020

New Technology, New Design, New Concept!
The French company MHC Technology provides 
the state of the art of ultrasonic cleaners.

Our new model of ultrasonic cleaner can be used 
built-in or put on the table top.
It has an ergonomic graphic touch screen to 
control all parameters as well as a USB output for 
traceability.

The new MHC ultrasonic cleaner is equipped with 

a direct water connection for automatic filling as 
well as a drain controlled by the touch screen.

The lid is equipped with a security to meet the 
most demanding standards.
2 years warranty.

www.mhc-technology.com 
info@mhc-technology.com
Visit us at: Expodental Madrid 2020, 
Hall 8, Booth 8A01J

 TECHNOLOGY
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NEW LIFE RADIOLOGY 
presents DIGISKAN, one 
of the most compact 
Phosphor Plate Scanner 
in worldwide dental 
market. 

During its conception, special attention was 
given to the unit’s width, because that’s what 
matters to keep your counter space as free as 
possible for other work. DIGISKAN integrates 
seamlessly into your practice and also with 
NEW LIFE RADIOLOGY X-ray units to deliver 
better, safer and faster intraoral diagnostics. 

ATTRACTIVE DESIGN & COMPACT make 
DIGISKAN one of the more goodlooking 
PSP in worldwide dental market. It’s SIMPLE 
(just connect DIGISKAN to your PC and start 
scanning), FAST (exceptional, high quality 
and sharp images can be obtained within a 
few seconds), MULTI-FUNCTIONAL & SMART 
(scan, erase and scan again/security & lossless 
guaranteed/no scratch/auto-adjusting optimal 
contrast & brightness/unlimited connections 
and multiple users).
The Software supports DICOM and ordinary 
printers. Data export with DICOM, DICOMDIR, 
BMP & JPG supported.

www.newliferadiology.it
info@newliferadiology.it
Visit us at: IDEM Singapore 2020, 
Infodent Int'l Booth 4B-22

DIGISKAN - The Right Key for your Perfect Scan
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DMP, a European manufacturer of high quality 
dental materials with over 30 years of experience, 
exports worldwide to over 60 countries. DMP is 
defined by its commitment to clinical excellence, 
reliability, personalized customer service and 
competitive prices. Certified with ISO 9001 and 
13485, DMP’s products carry the CE mark and 
have U.S. FDA clearance. DMP’s BRIGHT range of 
aesthetic filling materials provides solutions to the 
dental professional even for the most demanding 
clinical cases. The flowable composites, 
NANOCERAM-BRIGHT FLOW and BRIGHT LIGHT 
FLOW, available in a variety of shades ensure 
natural aesthetics and long-lasting results. 
Characterized by their multiple applications, 
they are highly thixotropic guaranteeing ease of 
handling and precise application.  For specialized 
sealing applications DMP’s flowable PIT & FISSURE 
SEALANT is ideal since it contains and releases 
fluoride that helps inhibit the formation of caries. 

www.dmpdental.com 
info@dmpdental.com
Visit us at: IDEM Singapore 2020, 
Booth 4D-17

DMP presents BRIGHT flowable composites
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LUMINDEX5 Headlight
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LUMINDEX5 Headlight illuminate your life, 
vision and focus.

1.Customized mounts: Adjust to most 
attachments like headcam, flip-up loupe and 
glassed clip.

2.Easy to rotate: Easy to rotate the cord to 
4 directions without hindering the vision and 
operation.

3.Shadow free: With coaxial alignment 
design, it offers shadow free image.

4.Various levels of light: Various levels of 
light intensity allow you to level up your view to 
fit every situation with the best lighting.

5.Fast charging with cord: Headlight could 
still be operated while in charge through USB cord.

6.Lightweight: Lens is smaller than a size of 
penny.

7.Multiple lens: Precision multiple Lens 
optical system consisting of two high-quality 
lenses.

www.dentmate.com.tw 
info@dentmate.com.tw
Visit us at: Chicago Dental Society, 
Booth 1025
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Cordless Obturation Device’s 
Simplicity, Durability, Ease of Use 
and Comfort Cited 
Offered by B&L Biotech, the Alpha and Beta Mini cordless devices are 
designed for warm gutta-percha techniques such as backfilling a canal with 
warm vertical obturation or performing a complete fill (injecting from the 
apex up). Perfectly complementing B&L's Alpha II heat source, the Beta 
Mini provides simplicity, durability, ease of use, and comfort in a cordless 
injectable obturation gun. The new up and coming Beta Mini, with its 
compact size, is designed for easier grip and effortless squeeze of gutta-
percha, and its hand-piece is lightweight and ergonomic for users with large 
or small hands. Among its unique features is a patented 360 degree swivel 
needles, allowing users to change the angle of entry to any canal. 

www.bnlbio.com
customerservice@bnlbio.com
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We are proud to celebrate the 30th anniversary of DenTag srl

ClaroNav presents State-of-the-art Navigation for 
Daily Practice
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Dynamic Navigation for Dental Implantation 

To book a meeting at IDEM booth 4E-09, 
please email info@claronav.com

Founded in the 1950s, originally as a craft 
cutlery, a sector that has always identified the 
city of Maniago, DenTag over the years has 
shifted its main activity and specialized in the 
production of dental and surgical instruments. 
In 1989, with the final transformation into a 
manufacturing industry, the brand began to 
spread nationally and internationally.

In the following decades, thanks to the introduction 
of innovative machinery and skilled workforce, 

the company obtained a constant productive 
and commercial development. Continuous 
investments in improving production processes 

and to finance research on new technologies and 
innovative materials, have strengthened and 
enhanced the characteristic that is a source of pride 
for us: the quality of our products.
The safety attained thanks to the precision of 
what we manufacture and our knowledge of 
the sector have greatly contributed to DenTag’s 
expansion on foreign markets and led to an 
increasingly widespread recognition and 
understanding of our brand worldwide.

www.dentag.com // info@dentag.com
Visit us at: IDEM Singapore 2020, 
Booth 4P-30

Like a GPS system that guides drivers, Navident 
guides clinicians by using the CBCT image as a 
map. It offers surgeons an easy, accurate, and 
affordable way to plan and place implants. 

With Navident 2, clinicians will no longer need 
to make extra scan(s) by using the available 
diagnostic scan. 

The stress of stent making is also gone because 
a stent is no longer required. Trace and Place 

(TaP) is a game-changing development for 
dynamic navigation. 

With TaP, the Navident workflow is streamlined, 
efficient, user-friendly and seamlessly integrated 
into the daily practice.

www.claronav.com 
info@claronav.com
Visit us at: IDEM Singapore 2020, 
US Pavilion, Booth 4E-09
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Sterilization

and much more
Glass Ionomer Cements Impression MaterialsDisinfection

BMS Dental Srl - Via M. Buonarroti, 21/23/25 - 56033 Capannoli (PI) ITALY - Tel. +39 0587 606089 - info@bmsdental.it
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Securinject - Award Winning Single Use Syringe 
for Dental Anaesthesia
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Award Winning Innovative Design
to Prevent Needle Stick Injuries 

and Cross Infection

ww
ww

.se
cu

rin
jec

t.c
om

Dental Syringe Redefined

Securinject is a precision engineered innovation 
to prevent accidental needle stick injuries (NSIs) 
and cross infections in dentistry. 

It is by far safer, cost-effective and more 
advantageous than other available options. 

Securinject syringes are made using the finest 
materials and most advanced technologies 

to meet the needs of contemporary dentistry. 
Some features include: a permanent locking 
mechanism to protect from NSIs, safe 
dismantling of used needles for disposal, 
single use design to prevent cross infection and 
appealing aesthetics to reduce patient phobia. 

Think safety. 
Think Securinject. 

www.forca-healthcare.com
info@forca-healthcare.com

W.R. Rayson Export Ltd. has been manufacturing a 
variety of quality dental products at the best prices for 
over 50 years. 

These products include Articulating Papers, Films, and 
Foils, manufactured at our facility located in Burgaw, 

North Carolina, USA.  

What separates us from most manufacturers is that we offer personalized 
service.  Smaller quantities are not a problem, so please inquire about 
our products and capabilities. 

www.wrraysonexport.com // info@wrrayson.com

WR Rayson Export Ltd - Celebrating 50 years in the Dental Industry!

In
fo

de
nt

 In
te

rn
at

io
na

l |
 1

 2
02

0

 40 



h
ig

h
li

g
h

ts

OliCo XP - an improved generation of nano-ceramic hybrid composite
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Create Your dental market
with OLIDENT.

Modification of the OliCo XP structure gave the material advantages 
of nano- and micro-hybrid composites, such as: great handling, easy 
polishing and excellent strength properties. OliCo XP fillings are much 
more resistant to abrasion and more durable.
• nano-ceramic particles mixed with micro & submicro fillers                                     
result in reduced polymerization shrinkage, enhanced aesthetics and 
prolonged smoothness&gloss
• chameleon effect creates a natural shade blend: 
increased amount of nano-ceramic particles ensures a natural shade 
blend with the surrounding dentition; the edges of the filling become 
invisible as the light refracts in the composite material just like in 
natural tissues
• stable occlusal contact areas under chewing forces:
nano-ceramic protection guarantees high abrasion resistance (internal 
evaluation presented very low surface loss of only 40microns after 200 
000 cycles) 
Check our youtube channel to see more OliCo XP advantages and the 
full procedure. 

www.olident.com // info@olident.com
Visit us at: 
• IDEM Singapore 2020, Infodent Int'l Booth 4B-22
• DENTA Bukarest 2020

• DENTAL SALON Moscow 2020
• SIDEX Seoul 2020
• KAZDENTEXPO Almaty 2020
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SWE Implant is designed to:

- Less torque is required during insertion thanks to the implant’s superior self-tapping capacity.
- When installing the implant, the implant tip cuts the bone precisely and without heating.
- Vital Bone chips are collected in the implant tip ”basket” which is confirmed by CBCT.” 

Distribuitors Wanted!

A new concept for implant dental rehabilitation 

“Since 1985 I have been collaborating with professor Per-Ingvar 
Brånemark and during the last years, I have, together with him and 
Christian Brånemark, developed a new implant tip. This part of the 
implant is reducing friction, due to precise cutting, reducing insertion 
torque and collecting bone chips inside the tip part of ” Ulf NANNMARK 
Göteborg University, Sweden | DDS, PhD

Bionnovation is a Brazilian company specialized 
in Dental Implants & Biomaterials. 

Our products, services and training available 
in over 40 countries with more than 15 years 
of experience and research. This year the 
Bionnovation are introducing a stream of new 
products and solutions, whose availability in 
some markets is subject to regulatory approvals. 

SWE Implant and an innovative tent screw, called 
Tent Screw DM. The main advantages of tent pole 
technique are stable gains in vertical alveolar 

bone height, successful retention of implant 
prosthesis associated with the procedure.  

www.bionnovation.com.br
export@bionnovation.com.br

Join our worldwide distributors

Baolai aims to develop the best dental piezo ultrasonic scaler in China
Baolai Medical focuses on developing and manufacturing piezo 
ultrasonic scaler and offers ODM/OEM services for world top brands for 
10 years. We’re the first one launching ‘No cracking’ aluminum alloy 
scaler handpiece and ‘No consumables’ auto-water supply scaler in the 
world. Products have kept CE&FDA certificates and 33 patents.
 
MPT1 painless periodontal treatment device: 
• Functions: Perio+Scaling+Endo
• LED alloy handpiece for perio+LED alloy handpiece for scaling+2pcs bottles. 
• Switch bottles, perio and scaling modes at any time.Efficiency increases 
by 60%.
• More comfortable periodontal treatment by using titanium alloy tip. More 
effective scaling by using stainless steel tip.
• Life span of titanium alloy tip extends by 300%.

www.booool.com // info@booool.com
Visit us at: Dental South China 2020, Hall 15.2, Booth J15
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Swedish High Quality Design since 1972
+46 520 489050 • info@trolldental.com • www.trolldental.com

Kimera GC
Based on renewable raw materials.

We have set ourselves the goal of increasing the amount of 
renewable raw materials we use. The first of our products made 
from bio-based plastic is the TrollByte Kimera GC holder for 
sensors and image plates. The holder is fully autoclavable.

TrollDental halfpage ad no 2-2019.indd   1 2020-01-14   11:37:15

TrollFoil has been on the market for 20 years, 
proving itself with dentists every day.
At IDS 2019 we introduced the new TrollFoil 
4.5, probably the thinnest articulating foil 
ever made. The double-sided foil is only 4.5 
microns thick, and it has no problem marking 
wet or dry surfaces. It marks very accurately, 
even if it is a highly polished restoration. It 
marks excellent on ceramic. TrollFoil 4.5 is 
mounted in its own frame, no forceps needed.
TrollFoil 4.5 can be used under a wide variety 
of clinical situations, including wet or dry teeth, 
limited opening, limited vestibular space, and 
metal and non-metallic restorations.
TrollDental is currently supplying products in all 
parts of the world through own selling companies 
or re-sellers. TrollDental is headquartered in the 
heart of Scandinavia. As a family owned Swedish 
company, we follow the Scandinavian tradition of 
design and engineering.

www.trolldental.com 
info@trolldental.com 

TrollFoil 4.5 - probably the thinnest articulating foil ever made
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RETINA & IRIS: Navigation at its finest
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FIND MORE VISITING US AT :

BOOTH N° 4B09

info@siaorthodontics.com
www.siaorthodontics.com

INNOVATION MANUFACTURINGDESIGNING

ITALIAN PAVILION

OPEN BITE MALOCCLUSION
COMBINE - TREAT - SIMPLIFY

LOW PROFILE SELF LIGATING

TO
NG

UE
 TR

AINER 

INNOVATIVE A
RC

HW
IR

E

SELF LIGATING TUBE

Oral and maxillofacial surgery will never be the same. 

The RETINA System has convinced doctors from several countries to 
adopt optical tracking to perform safer minimally invasive surgeries. 
The RETINA System allows the appreciation of surgical targets and 
their environment while adapting to every other instrument already 
available in the operation room to perform complex procedures such as 
Orthognathic Surgery, both biopsy and resection of tumors in Oral and 
Maxillofacial.
The navigation system is also the core technology of the IRIS 2.0, a unique 
mapping method that, when combined with AR glasses, transport doctors 
and patients to the future of dental Implantology. By supporting an 
impressive range of implant procedures including the always complex 
Zygomatic implant surgery, and many other applications such as Open 
Orifice, Apicoectomy for Endodontic and more, IRIS has become the 
favorite navigation system applied to dentistry nowadays.

RETINA and IRIS: navigating the way to trustworthy healthcare.

www.epedmed.com 
dsales@epedmed.com
Visit us at: 
• Dental South China 2020, Booth 15.2 A10-2
• IDEM Singapore 2020, Booth 4M-22
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Follow us on our social networks!

TALLERES MESTRAITUA S.L.
Txori-Erri Etorbidea, 60 - Tlf. (+34) 944 530 388* - Fax: (+34) 944 711 725
E-mail: comercial@mestra.es
48150 SONDIKA - BILBAO - (ESPAÑA)
www.mestra.es (+ than 1.000 references in the catalogue)

The brand you can trust

Work box Orión Ref-080214

Height 300 mm
Length 360 mm
Width 330 mm
Weight 3.33 kg
Voltage 230 V, 50/60 Hz

OUTSIDE DIMENSIONS

Reworking, polishing, micro-blasting... These are just some examples of the daily tasks which produce a significant 
amount of dust and debris in a dental environment. If you want to perform these tasks professionally and efficiently, 
it is vital to use a suitable tool. Its size is small enough to fit any spot, yet wide enough to be able to work 
without restrictions. The working position has been 
studied carefully to achieve a comfortable 
and functional product.

March 12-13 and 14, 2020 Pavilion 4 - Stand B-15

75
A N N I V E R S A R Y

1 9 4 5 - 2 0 2 0

Visit us at:

February 4-5 and 6, 2020
Pavilion 3 - Stand H-11

 

February 21-22, 2020
Pavilion EAST TOWER RIVERSIDE 
EXHIBIT HALL stand H34 March 12-13 and 14, 2020 PARIS

Stand C40-D45

The generous viewing window, the 
multipoint LED lighting which eliminates 
shadows while offering a colour tone 
similar to sunlight.

The suction hood is strategically located 
so that it doesn’t obstruct. The hood is 
connected to an external suction tube at 
the rear through a pivotable outlet. 
Furthermore, detachable boxes collect the 
dust that could fall through the hand rests.
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LINDA: Ozone Generator Air and Water 
Purifier
Galbiati, Italian brand recognized since 1935 for its innovation, 
reliability and versatility starts the new year with the launch of a new 
product: LINDA, the new ozone generator for air and water purifying. 
This latest generation solution is a combination of quality and state-of-
art technology designed with innovative materials which embrances the 
power in small dimensions.

LINDA can be used for both water and air sanification, thanks to the use 
of ozone, LINDA kills all viruses and bacteria and enriches water and air 
with oxygen, acting as an adjuvant in disease prevention.

Differing from chlorine and several chlorine derivatives (harmful to 
humans), ozone kills bacteria, viruses and spores, through a rapid 
and natural germicidal action. In July 1996, the Protocol n. 24482 of 
the Ministry of Health recognized ozone as a “natural medium for the 
environment sterilization”.

www.galbiati.com 
info@galbiati.com
Visit us at: 
Expodental Madrid 2020, 
Hall 8, Booth 8E01-8E03

Linda
DISCOVER

OZONE GENERATOR AIR&WATER PURIFIER

EXPODENTAL MADRID 12-14 March 2020
Hall 8, Booth 8E01- 8E03

www.galbiati.com
Info@galbiati.com

SCOUT 
SAME 

PRODUCT

DIFFERENT 
NEEDS

SCOUT SCOUT 

12-14 March 2020

Hall 8, Booth 8E01- 8E03

Camp.Stam.GEN20.indd   1 16/01/2020   12:40:18
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Tissue regeneration is a continuing challenge both in biological 
and clinical terms. Regenerative medicine and tissue engine-
ering are continuously making huge advances in the identifi-
cation of new strategies in the field of tissue regeneration. In 
this field, platelet concentrates represent an interesting and innovative 
therapeutic alternative, as they provide a rich source of autologous growth 
factors involved in the induction of cell proliferation, in extracellular ma-
trix remodeling and in the angiogenetic mechanisms, that take place du-
ring the different stages of tissue regeneration. Platelet preparations are 
obtained from patient’s venous blood through a standardized protocol of 
centrifugation, that sometimes, using the addition of exogenous substan-
ces, allows to isolate a fraction rich in platelets and growth factors, called 
“platelet concentrate” or “platelet gel “. 
The platelet growth factors have extremely high efficiency in every bio-
logical process, in which it is necessary to stimulate tissue repair, growth 
and modulation of cell life and self-control of the immune system. The 
technique of platelet concentrates moves plasma rich in growth factors 
from the blood to the treatment area, speeding and tracking the natural 
processes of healing.
Concentrated Growth Factors (CGF), developed by Sacco in 2006, is a spe-
cial type of platelet preparation with great potential for clinical application.

At the base of the regenerative process, three factors are particularly im-
portant: the scaffold (organic, natural or synthetic), growth factors and 
autologous cells. All these elements are present in the CGF which is obtai-
ned by a “one-step” centrifugation process of the blood samples, using a 

special centrifuge (Medifuge Mf 200, Silfradent srl, Forli, Italy), without 
the addition of exogenous substances. Its main characteristic lies in its 
consistency; in fact CGF is an organic matrix rich in fibrin, thus more dense 
than other platelet concentrates, able to “trap” a large amount of platelets, 
leukocytes and growth factors, (Rodella et al. 2011) showing regenerative 
properties and versatility.
These features, together with the simple and standardized centrifugation 
protocol MEDIFUGE, make the CGF a superior autologous product which 
can be used in different areas of regenerative surgery; for example in den-
tistry, maxillofacial surgery, cosmetic surgery and orthopedics.

Its clinical efficacy, has so far been demonstrated in various situations 
ranging from filling of extraction sockets (Tadić et al., 2014), to the filling 
of the cavities after cystectomy (Mirković et al., 2015), to interventions of 
sinus lift and augmentation of the crestal profile (Kim et al., 2014; Del 
Fabbro et al., 2013; Sohn et al., 2011). In addition, CGF features, make it 
suitable to be used both alone and with bone particulate or autologous 
biomaterials (Gheno et al., 2014). In conclusion, if it is true that the blood 
is the “source of life” for the organism, platelets in it play an important role 
in the body’s regenerative processes.

The research, however, does not stop and Silfradent has still in progress 
studies at several universities in Italy (University of Bari, University of 
Brescia), Europe (ACTA Amsterdam University, Dental School-Medical Uni-
versity Vienna; University of Warwick - UK) and also outside Europe (IPK 
center Hospital Havana-Cuba; Almejiera center Hospital Havana-Cuba).

Concentrated 
growth factors
A new medicine for tissue and bone regeneration.

Medifuge MF 200

CGF biological membrane Fibrin clotsBio-Poncho with CGF

SILFRADENT -  Via G. Di Vittorio 35/37 - 47018 S. Sofia (FC) - ITALIA - Tel. +39 0543970684 - Fax +39 0543970770 - info@silfradent.com - www.silfradent.com 

WE PROVIDE BASIC EDUCATIONAL COURSES

email: info@silfradent.com



Author: Silvia Borriello
silvia.borriello@infodent.com
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Bulgaria's
Key Challenge

Parliamentary 
representative 

Democratic 
Republic with 
a multiparty 
system and 

free elections.

GDP (2018), 
USD 

65.13 
billions

GDP per capita 
(2018),  

USD 
9,272

Bulgarian 
lev pegged 
to the euro, 

although 
not part
of the 

Eurozone 

Since its entry into the EU, notable pro-
gress in living standards and health indica-
tors have been made. However, numerous 
issues are yet to be solved. The economic 
instability and underfunding of the he-

althcare system contribute to unsatisfac-
tory population health; Bulgaria requires 
substantial changes and solutions which 
can happen only with political will and pu-
blic support.
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Low corporate 
and personal 
income tax 

rate of 10%, 
one of several 
competitive 
advantages 

Bulgaria offers 

Since joining the 
EU in 2007 Bulgaria 

is member of the 
EU Customs Union, 
where EU products 
enter free of tariffs

Highest at-risk-of-poverty 
or social exclusion rate 

in the EU – 40.4% of the 
population – followed 

by Romania (38.8%) and 
Greece (35.6%) 
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Bulgaria is a comparatively small European coun-
try of the Balkan peninsula in the south-eastern 
part of the continent, along the Black Sea. Situat-
ed in the western part of the country, the capital, 
Sofia, is the country’s largest city and lies almost 
at the geographical center of the Balkan peninsu-
la. Its population of around 1.3 million is almost 
four times as large as the population in each of 
the next biggest cities, Plovdiv and Varna. Demo-
graphic development continues to be a ma-
jor challenge as Bulgaria is projected to have 
the fastest-shrinking population in the world 
with negative population growth and nega-
tive net international migration, leading to 
a steady and continuous population decline 
and steep drop of the working-age popula-
tion. In 1989, almost nine million people lived in 
Bulgaria. Now, it is little over seven million (7.1). 
By 2050, that number is projected to be less than 
5.5 million. The government is introducing sev-
eral measures to try to tackle depopulation by 
increasing the birth rate: offering help with the 
costs of fertility treatment, giving childcare and 
mortgage support. A large share of native Bulgar-
ian emigrants is young (68% younger than 40), 

seeking better working and social living condi-
tions abroad or migrating for study purposes. 
Even if at the beginning economic contraction 
and high unemployment were partly responsible 
for the emigration, the trend has continued even 
after the economic environment stabilized. 
In parallel, the country has undergone a sig-
nificant transformation over the past decades, 
changing from a highly centralized, planned 
economy to an open, market-based, upper-
middle-income economy securely anchored 
in the European Union (EU) since 2007. The 
advancement of structural reforms starting in the 
late 1990s, the introduction of the currency board 
and expectations of EU accession unleashed a de-
cade of exceptionally high economic growth and 
improved living standards. Yet, many legacies from 
the past, the global economic crisis of 2008 and a 
period of political instability in 2013–14 undid 
some of those gains. Now, in its pursuit of boosting 
growth and shared prosperity, Bulgaria is moving 
to address these issues. Economic performance has 
recently recovered with positive macroeconomic 
prospects for 2020 and a projected economic 
growth above 3%. Higher productivity growth is 

critical to accelerating convergence as Bulgaria’s 
income per capita is still the lowest in the EU. Pro-
ductivity will need to grow by at least 4% per year 
over the next 25 years if Bulgaria is to catch up to 
average EU income levels and boost shared pros-
perity. Hence, regardless of the comparatively 
stronger economic performance, Bulgaria is 
still facing serious economic and social chal-
lenges, with worryingly high levels of poverty 
and significant regional variances in all related 
indicators. The labor force and employment sector 
exhibit serious structural weaknesses, due to the 
noticeable shortage of skilled labor in key sectors 
such as industry, education, health and tourism, 
which are holding back economic growth. The lack 
of political stability has greatly undermined reform 
efforts in many fields, including healthcare. There 
has been progress in certain demographic indica-
tors such as life expectancy (75 years in 2018), as 
well as in some mortality and morbidity indicators 
such as infant mortality. Nevertheless, Bulgaria is 
behind almost all other EU Member States and 
shows unsteady improvement patterns. 

Healthcare in Bulgaria is based on manda-
tory health insurance, governed by the 1998 
Health Insurance Act, also encompassing vol-
untary health insurance. It is therefore compul-
sory for all Bulgarian citizens to be insured under 
the health system. Compulsory Social health in-
surance (SHI) is administered by a single payer, 
the National Health Insurance Fund (NHIF). The 
NHIF finances medical and dental services 
included in the benefit package and medica-
tions listed in the Positive Drug List (PDL). The 
benefit package and prices of services are ne-
gotiated between the NHIF and professional 
associations of physicians and dentists annu-
ally. Voluntary health insurance (VHI) is provided 
by for-profit joint-stock insurance companies for 
general and life insurance, which directly contract 
both insured individuals and healthcare provid-
ers.  While the insurance system (both SHI and 
VHI) covers diagnostic, treatment and rehabili-
tation services as well as medications for the in-
sured individuals, the Ministry of Health (MoH) 
is responsible for providing and funding public 
health services, emergency care, transplanta-
tions, transfusion hematology, tuberculosis treat-
ment and inpatient mental healthcare. 
Although new principles, such as autonomy, 
contractual relations and market regulation 
were introduced in the late 1990s, in practice, 
the decision-making process in the Bulgarian 
health systems remains highly centralized 
with the main national actors being the Na-
tional Assembly, the Council of Ministers and 

Even if at the beginning economic contraction 
and high unemployment were partly 

responsible for the emigration, 
the trend has continued even after the 

economic environment stabilized
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Productivity will need to grow 
by at least 4% per year over the next 

25 years if Bulgariais to catch up 
to average EU income levels 
and boost shared prosperity.
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the Ministry of Health. The Bulgarian Ministry 
of Health is responsible for the overall supervi-
sion of the healthcare system, drafting health 
legislation, developing national health policy and 
implementing programs aimed at improving the 
health of the population, budget and financial 
control as well as planning and ensuring physi-
cal and human resources for the health system. 
The NHIF was established as an autonomous 
public institution independent from the execu-
tive power (the government) and acts as the main 
purchaser of health services (since 1998). Its or-
ganization includes one central office located in 
Sofia, 28 branches – one in each district, called 
Regional Health Insurance Funds (RHIFs) and 
municipal offices of the RHIFs. The supreme gov-
erning body of the NHIF includes representatives 
of the government, employers, syndicates and 
patient representatives.
The mandatory health insurance system is de-

Health Indicators 1990 2005 2015 EU 28 average (2015)

Life expectancy at birth, total (years)  71.2 72.5 74.7 80.6

Mortality rate
SDR per 100 000 population n/a 1861 1660 1036

Infant mortality rate
(0-1 year per 1000 live births) a 14.8 10.4 9.3 3.6

Under-5-year mortality rate
(per 1000 live births) b         22.1 15.9 8.2

7.1 (2018) 4.2

Estimated maternal mortality
ratio (per 100 000 live births) a 25.0 15.0 11.0 8.0

Source: Eurostat, 2018; WHO HFA 2017, 
World Bank 2020.
Notes: n/a = not available; SDR = standardized 
death rate. NCPHA, 2016; a = WHO Regional 
Office for Europe, 2018; b = World Bank, 2017. 
Taken from: HiT-Bulgaria-2018-web.pdf
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signed as a state monopoly. It has the exclusive 
right to grant mandatory health insurance and to 
guarantee the observance of the insurance rights 
in respect of all nationals, following a public 
contract model. A National Framework Contract 
(NFC) is in fact signed every year between the 
NHIF on one side, and the Bulgarian Medical and 
Dental Associations – on the other. The Contract, 
intended to regulate the formal and operational 
procedures of the compulsory health insurance 
system, comes into force upon sanction by the 
Minister of Health. The benefit package, fi-
nanced by the NHIF, includes primary and 
specialized outpatient medical care, outpa-
tient diagnostic services, dental care and in-
patient services that are regulated by clinical 
pathways and procedures. Public health ser-

vices, emergency care and state psychiatric 
hospitals are funded by global budgets of the 
Ministry of Health. The RHIFs contract all public 
or private healthcare providers operating in their 
territory that meet criteria stipulated in the NFC. 
In accordance with the 1999 Health Care Estab-
lishments Act, healthcare providers are autono-
mous self-governing market players and private 
healthcare providers can sign contracts with the 
NHIF on the same terms as public providers.
As of 2018, the private sector encompasses 
primary care, much of the specialized out-
patient (or ambulatory) medical and dental 
care, pharmacies and some hospitals. The 
state owns university hospitals and national 
centers, specialized hospitals at national 
level, centers for emergency medical care, 

Government healthcare spending in 2018 
rose by 4.8% to USD 2.60 billion, whereas 

private healthcare spending was upped 
by 7.2% to USD 2.62 billion. 

FO
CU

S

OOP payments, 

47.7%

VHI, 

0.4%

Other, 

0.8%
SHI contributions, 

28.6%

SHI contributions 

paid by the state, 

13.3%

Tax,

9.2%

Sources: Eurostat, 2018; Bulgarian National Audit Office, 2016. Taken from: HiT-Bulgaria-2018-web.pdf

Percentage of Total Expenditure on Health According to Source of Revenue, 2015

psychiatric hospitals, centers for transfusion 
hematology and dialysis, as well as 51% of 
the capital of district hospitals.

The GP is the central figure in primary care and 
acts as a gatekeeper for specialized ambulatory 
and hospital care. The number of GPs in Bulgaria 
has been declining and access to primary care in 
rural and remote areas is still a challenge. Ambula-
tory care is also provided by specialized outpatient 
facilities, including individual and group practices, 
medical and medico-dental centers, diagnostic-
consultative centers and stand-alone medico-
diagnostic or medico-technical laboratories. Most 
outpatient facilities are privately owned. The distri-
bution of specialists across the country is character-
ized by large regional imbalances.
Dental care is delivered in outpatient and 
inpatient facilities. The regulations for out-
patient dental care facilities are similar to 
those for primary and specialized medical 
care. Most dental practices are concentrated 
in the big cities. Only selected dental care 
services are fully covered by SHI, whereas 
most procedures are paid for by the patient.
Inpatient care is delivered mainly through a 
network of public and private hospitals, divided 
into multi-profile and specialized. Bulgaria has 
a relatively high hospitalization rate, reflecting 
the underutilization of ambulatory care services 
and the lack of integration and coordination of 
different levels of care. Although strengthening 
of primary care has been on the policy agenda 
of almost all governments since 1990, these re-
main underused. Acute hospitals prevail and are 
the third highest within the EU, whereas capacity 
for long-term care is insufficient.
Pharmaceutical care is part of the state health 
policy and under the responsibility of the Min-
ister of Health. The Bulgarian pharmaceutical 
market is one of the smallest in the EU, but it is 
nevertheless among the fastest growing sectors 
of the Bulgarian economy. In 2018 it grew by 5.9 
% compared to 2017 reaching USD 2 billion and 
outpacing other fast-growing markets in the Cen-
tral and Eastern Europe region. Nevertheless, this 
was the first registered decrease in growth, which 
has been in double digits for the last ten years. 

Healthcare Funding - Bulgaria’s healthcare 
sector is funded principally through the com-
pulsory social health insurance system operat-
ed by the Bulgarian National Health Insurance 
Fund (NHIF). Nearly 99% of the NHIF’s total 
revenue is formed by SHI contributions. 
Contributions paid by employers and em-
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ployees traditionally account for the larg-
est share of the total contribution revenue, 
which have increased to 61.2% in 2016. SHI 
contributions paid by the state represent ap-
proximately one third of the total contribution 
revenue even if they cover the largest share 
(around 60%) of insured individuals, those 
exempt, most of which are pensioners, chil-
dren, the unemployed and dependents (even 
if these funds are defined as SHI contributions 
by type of revenue, they in fact originate from 
general non-earmarked taxation). By law, all 
Bulgarian citizens must be insured with the 
NHIF; however, a significant share of the popu-
lation (up to 12%) is de facto uninsured.
The role of public financing decreased steadily 
since the transition period to a SHI system. In 
2018, Bulgaria’s total healthcare expenditure 
amounted to USD 5.3 billion, equaling a per 
capita healthcare expenditure of USD 743. 
Government healthcare spending in 2018 rose 
by 4.8% to USD 2.60 billion, whereas private 
healthcare spending was upped by 7.2% to 
USD 2.62 billion. 
Total health expenditure as a percentage of 
gross domestic product (GDP) increased steadily 

in the years and stands at around 8.2%. Even 
if below the EU15 average, Bulgaria spends 
more on health as a percentage of GDP than 
all new EU Member States, except for Slovenia. 
Although both public and private health 
expenditure contributed to the increase of 
total health expenditures, the growth rate of 
private expenditure outpaced that of public 
spending. Private expenditure on health – 
mainly OOP – has grown from 39.1% in 2000 
to 48.9% of total expenditure in 2015, second 
highest value in the EU after Cyprus and consti-
tutes the largest source of financing in Bulgaria, 
posing a financial burden on the population, es-
pecially for pharmaceutical care, which accounts 
for approximately two thirds of overall OOP 
expenditures. Corporate payments are ranked 
second in private health expenditures, whereas 
VHI only plays a marginal role contributing less 
than 1% to Bulgarian health financing. The trend 
of private (mainly OOP) expenditure increasing 
might be the result of a shortage or inefficient 
use of public resources for healthcare, also 
considering that public expenditure per capita 
tripled from 2000 (223 $) to 2015 (743$). OOP 
payments include cost-sharing and direct pay-

ments for services not covered by the NHIF. In 
addition, the incapability of the SHI system to 
assure access to, and quality of, health services 
means that many make direct payments for ser-
vices that are in fact covered by the NHIF.
Overall OOP spending on health increased more 
than threefold between 2003 and 2015, repre-
senting the highest health expenditure share of 
the final household consumption among all EU 
Member States. The high and growing percent-
age of OOP payments also shows the inadequate 
financial protection that the SHI system provides 
to citizens. Inevitably, this has adverse implica-
tions for the accessibility of healthcare and puts 
many disadvantaged groups at a high risk of im-
poverishment and forgone care. Citizens as well 
as medical professionals are dissatisfied with 
the performance of the health system and the 
quality of care, for which a national monitor-
ing system or standardized data are lacking. 

Human and Physical Resources - Even though 
there is no overall shortage of physicians, the 
current composition of human resources in the 
health system is unbalanced. Rapid ageing and 
an outflow of young physicians result in large re-

TYPES OF SERVICES 2003 2015

Pharmaceuticals 
and other goods

% of OOP

Growth Index

€381.9 million

74.4%

1

€1299.0 million

75.7%

3.4

Outpatient care

% of OOP

Growth Index

€92.9 million

18.1%

1

€257.4 million

15.0%

2.8

Inpatient care

% of OOP

Growth Index

€38.5 million

7.5%

1

€160.1 million

9.3%

4.2

TOTAL
Growth Index

€ 513.2
1

€1716.4
3.3

Source: NSI, 2018g. Taken from: HiT-Bulgaria-2018-web.pdf

Out-of-pocket (OOP) Household spending on health by type of service in million units and as % of total OOP expenditure
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gional discrepancies and insufficient coverage in 
some fields. The hospital sector has tradition-
ally been marked by overcapacity and yet it 
is subject to further growth. According to OECD 
data, the number of hospital beds per popula-
tion has decreased in all EU Member States since 
2000, except for Bulgaria. In 2016, there were 
321 hospitals with a total of just below 50,000 
beds. The increase in both the number of hospi-
tals and the number of beds is mainly driven by 
the private sector, whereas the number of public 
hospitals (under state and municipal ownership) 
has been decreasing, following the government 
strategy for restructuring the hospital sector. There 
are considerable regional variations for inpatient 
facilities in favor of more urban settlements. Un-
like most of the private hospitals, public hospitals 
in Bulgaria are characterized by a chronic poor 
state of facilities due to underfunding and inef-
ficient use of available resources, there is press-

ing need for upgrading and renewal of medical 
equipment. The number of health facilities for 
outpatient care (medical, dental, diagnostic and 
consulting centers, and laboratories) has also 
risen to 2,029 in 2016.
More than 120,000 people, or roughly 5.5% 
of all full-time employees, are working in the 
healthcare sector in Bulgaria. The number of 
physicians per 1000 population has been steadily 
growing to 4.16 in 2016, which puts Bulgaria 
above the EU28 average (3.5 per 1000 popula-
tion). There are far more medical specialists than 
general practitioners (GPs), with the latter making 
up only 16.6% of the total physician workforce, the 
second lowest ratio in the EU after Greece.  Bulgaria 
also records the lowest nurse per physician ratio of 
all EU Member States, with 1.1 nurses per physi-
cian, less than half the EU Member States ratio of 
2.5 nurses per physician.  This is contrasted by 
the highest density of practicing dentists per 

1000 population in the EU in 2016. Contrary 
to most EU Member States, where the num-
ber of practicing dentists per capita remained 
relatively stable, in Bulgaria this ratio has been 
consistently growing, reaching a total of 7,547 
dentists in 2015, 11.3% more than in 2000, 
and a ratio dentists per 1000 population of 
1.16, recording the largest absolute change 
across all EU Member States in the density of 
dentists. Even in this case there are significant 
regional disparities with almost half of all dentists 
(48% in 2016) working in only three districts – Plo-
vdiv, Varna and Sofia city.
Overall, Bulgaria is behind in the process of intro-
ducing new professional roles or diversifying and 
expanding competences of existing professions. 
Furthermore, the exodus of medical specialists and 
nurses in OECD countries is developing into a seri-
ous problem. The most common reasons for leav-
ing the country include low levels of satisfaction 

Cost-sharing was established by the 1998 Health Insurance Act in the form of co-payments (referred to as user fees) for visits to physicians, dentists, labora-
tories and hospitals for the use of services covered by the NHIF. User fees apply to all patients with some exceptions: children, pregnant women and women 
up to 45 days after delivery, patients suffering from chronic diseases listed in the NFC, patients with malignant neoplasms, medical professionals, those with 
income below a certain threshold and some other groups.
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HEALTH SERVICE TYPE OF USER CHARGE IN PLACE PROTECTION

GP visit Fixed user fee of BGN 2.90 (€1.50)
13 patient groups including children, chronic 
patients, pregnant women and others are 
exempt from paying user fees.

Outpatient specialist visit Fixed user fee of BGN 2.90 (€1.50) Same as above.

Outpatient laboratory services Fixed user fee of BGN 2.90 (€1.50) Same as above if user fees apply.

Inpatient stay

Fixed user fee of BGN 5.80 (€2.96)
for each day of stay (up to 10 days
per year).

Extra billing for luxury hospital 
services (for example, choice of 
Physician or team)

Same as for GPs and
specialist visits.

No exceptions.

Dental care Co-payment for services included
in the NHIF’s benefit package Children pay no or smaller co-payments.

Outpatient pharmaceuticals Co-payment No exceptions.

Source: HiT-Bulgaria-2018-web.pdf

User Charges for Health Services, 2018   
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and lack of professional development, low salaries, 
imbalances in payment by specialties, lack of mod-
ern medical equipment and failed health reforms.
Oral Healthcare – About 96% of dentists in 
Bulgaria work in general (liberal) practices, 
in the mandatory health insurance system or 
privately. Thus, dental care facilities are free 
to contract with the National Health Insurance 
Fund (NHIF) and provide services covered by 
the basic benefit package, or privately. Among 
all Bulgarian dentists, over 5,815 had contracts 
with the NHIF in 2017, both for primary and 
specialized dental care. 
The dental procedures in the mandatory 
health insurance sector are based on co-pay-
ments and fee-for-service base. Outpatients 
pay a user fee of around 2.2 Lev (1.1 Euro) 
every time they visit their dentist, in addition, 
when treated within the NHIF, patients make 
co-payments to dentists up to 40% of the con-
tracted fee. The scope and the extent of co-pay-
ment differs for children and adolescents on 
one hand and adults on the other. In 2017, the 
number of dental services covered by the NHIF 
increased. The basic benefit package embraces 
17 dental care services: (primary, specialized 
and surgical) for children up to 18 years of age, 

8 services (primary and surgical) for people above 
18 years of age and one additional service for 
children with mental diseases. The cost included 
in the basic benefit package is only partially 
covered for patients above 18 years of age. 
Co-payments apply for 11 of the 17 dental 

services provided to children up to 18 years of 
age. There is a small co-payment for children for 
endodontic treatment only – approximately 20%. 
Orthodontic treatment for children is not covered 
by the NHIF. Endodontics, removable appliances, 
crowns and bridges for adolescents are not cov-

Number of dentists* Between 7,547 - 8,350

Ratio dentists per 1000 population, 2016 1.16

No. of Dental Technicians, 2013 1,235

Ratio technicians per 1000 population, 2016 a 0.22

Dental Assistants No data available

*according to different, reliable sources
Source: Source: Eurostat, 2018; aNSI, 2018d, Council of European Dentists, EU Manual 2015

Sources: NCPHA (2011, 2012, 2013, 2014, 2015b, 2016, 2017); NSI, 2017a.
Taken from: HiT-Bulgaria-2018-web.pdf

2010 2016 % CHANGE
2010-2016

Individual practices for
primary dental care 7,768 5,062 -34.8

Group practices for
primary dental care 367 372 +1.4

Individual practices for
specialized dental care 134 85 -36.6

Group practices for
specialized dental care 1 1 0.0

Dental centers 49 50 +2.0

Medico-dental centers 29 50 +72.4

Number of Outpatient Dental Care Providers
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ered by the NHIF. If a patient needs more than the 
mentioned annual scope of treatment, then he/
she must pay the full dentist’s fee. Certain groups 
of citizens, rather small, are exempt from user fees 
(such as prisoners, young people up to the age of 
18 with mental disorders, children and adults liv-
ing in specialized institutions) and dental services 
are fully covered by the NHIF. In all other cases, 
the NHIF only partially reimburses dental services 
provided and patients must pay out-of-pocket.  If 
treated privately, patients pay the whole cost of 
their treatment and prices are set by the market. 
Hospital dental care is reimbursed by the NHIF 
based on clinical pathways. A very small number 
of dentists work in hospitals as employees, sala-
ried by the Ministry of Health, where they mostly 
undertake oral surgical treatments. In 2015, the 
MoH adopted a National Program for the Preven-
tion of Oral Diseases in Children from 0 to 18 
years of age which envisages different prophy-
lactic activities including fluoridation and school 
education programs.
As dental services are mostly paid by patients, 
there is a clear difference in prevailing usage 
among higher income groups, which creates 
financial barriers to their use by people with 
lower incomes. In 2015, 11.6% of the popula-
tion reported an unmet need for dental care, out 

of which 10.4% reported financial reasons. Of 
these, only 2.3% in the highest income quintile 
reported an unmet need for financial reasons. 
Waiting times are among the reasons for unmet 
needs in the fifth income quintile for both medi-
cal and dental examination. In 2016, the average 
number of dental services in primary dental care 
per insured person was 0.55.

The NHIF’s remuneration to providers of dental 
outpatient care is specified in the National Frame-
work Contract (NFC) and covers only a defined 
proportion of the total price of dental services. 
According to the 2017 NFC, prices vary from BGN 
2.50 (€1.30) to BGN 139.7 (€71.40) depending 
on the type of service and category of the insured 
individuals. There is a significant ratio discrepancy 
between the big cities (with an excess of dental 
practitioners) and the rural areas (where there is 
a deficiency of dental practitioners). Therefore, un-
der pressure from the Bulgarian Dental Associa-
tion, the National Framework Contract with NHIF 
now stipulates special incentives for contractors 
practicing in remote and deprived areas. 
General dentists work in individual and group pri-
mary practices, while dentists with further special-
izations work in individual and group specialized 
practices, as well as in dental or medico-dental 

centers. Medico-dental centers must include at 
least three physicians and/or dentists with different 
specialties and dental centers must have at least 
three dentists with different specialties. Dental care 
is delivered mainly in outpatient facilities; inpatient 
dental treatment is provided by specialized surgery 
wards in hospitals. In 2016, there were 50 medico-
dental centers and 50 dental centers. As in ambu-
latory medical care, individual practices prevailed 
although their number is decreasing. Outpatient 
facilities are predominantly privately owned.
The number of dentists has significantly risen 
during recent years due to the development of 
the private sector and the prevailing proportion 
of patient payments.  In 2012, 290 new dentists 
graduated from the three dental schools in Bul-
garia (Sofia, Varna and Plovdiv), all of which are 
publicly funded. There are no private schools.  
The numbers of annual intake of government 
funded Bulgarian citizens as students is the same 
each year. However, data for fee-paying foreign 
students varies annually. There are no dental aux-
iliaries apart from dental technicians. Dental tech-
nician’s laboratories are 100% private and must 
register with the Ministry of Health. Membership 
in the Bulgarian Dental Association is mandatory 
for dental professionals. Its activities include con-
tinuous professional education, providing com-
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Orthodontics 45

Oral Surgery 226

Endo & Restorative 417

Pedodontics 580

Periodontics 36

Prosthodontics 115

Oral Radiology 5

OMFS 45

Dental Public Health 17

Dental Clinical Allergology 7

Source: Council of European Dentists, EU Manual 2015

Notes: “DMFT zero at age 12” refers to the 
number of 12 years old children with a zero DMFT 
(decay-missing-filled teeth). “Edentulous at age 
65” refers to the numbers of over 64s with no 
natural teeth. NOHPPC = National Oral Health 
Preventive Programme for Children. BgDA = 
Bulgarian Dental Association. Source: EU Manual 
of dental practice 2015.

Number of Dental Specialties

Health Data

DMFT 
at age 12 

DMFT zero 
at age 12 
 

Edentulous 
at age 65

3.03   
(NOHPPC, 2008)

21%   
(NOHPPC, 2011)

14%  
(BgDA, 2013)
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ments and statements on draft bills, participating 
in drafting Good Medical Practice guidelines and 
discussing ethical issues.
As one of the EU’s newest members, Bulgaria is an 
emerging market providing opportunities for foreign 
companies. It represents one of the smallest medical 
device markets in the EU, which will register a mid-
single-digit local currency compound annual growth 
rate (CAGR) over the 2019-2023 period. The market 
is largely reliant upon imports, with just about 
200 dental dealers, which are primarily sourced 
from other EU member states. The government's 
ongoing commitment to increasing health expendi-
ture coupled with real GDP growth, should see medi-
cal device imports rise in the near future.

Prevalence of dental caries and edentulism is still high 

in Bulgaria with the most deprived population groups 
experiencing the worst dental health. Better health pro-
motion and dental preventive activities are needed es-
pecially in improving hygiene habits, use of additional 
funds for hygiene and more frequent dental visits for 
the whole population. There is little information about 
adult oral health in Bulgaria however, the results of a 
cross–sectional survey on adults aged 20 years and 
over living in Bulgaria are shown just above. Data for 
this study were collected between October 2006 and 
January 2010 and 2,531 subjects were analyzed.

Among main sources:
-Extracts from “Bulgaria Heath Systems Review 2018”. The 
European Observatory on Health Systems and Policies, 
a partnership hosted by WHO. The Health Systems in 
Transition (HiT) profile on Bulgaria was produced by the 

European Observatory on Health Systems and Policies and 
Medical University – Varna “Prof. Dr P. Stoyanov”, which is a 
member of the Health Systems and Policy Monitor (HSPM) 
network. For a comprehensive and detailed report on 
Bulgaria: HiT-Bulgaria-2018-web.pdf
-Extracts from the “EU Manual of Dental Practice 2015” by 
the Council of European Dentists
-Bulgaria’s Outlook for Healthcare & Life Sciences, https://
www.export.gov/article?id=Bulgaria-Healthcare-and-Med-
ical – Export.gov helps U.S. companies, plan, develop and 
execute international sales strategies necessary to succeed 
in today’s global marketplace.
-Dental Status and Associated Factors in a Dentate Adult 
Population in Bulgaria: A Cross-Sectional Survey, by Nikola 
D. Damyanov, 1 Dick J. Witter, 2 Ewald M. Bronkhorst, 3 
and Nico H. J. Creugers 2 ,*,https://www.ncbi.nlm.nih.gov/
pmc/articles/PMC3359670/
-The World Bank in Bulgaria, https://www.worldbank.org/
en/country/bulgaria/overview

Groups Number of subjects Decayed teeth Missing teeth Filled teeth

%
subjects

Mean
(SD)

%
subjects

Mean
(SD)

%
subjects

Mean
(SD)

Total sample 2,531  67%             
2.2 (2.9)

   91%           
6.7 (6.4)

   87%              
4.9 (4.0)

%
subjects

%
subjects

%
subjects

Source: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3359670/

Distribution and mean number ± standard deviation (SD) of “decayed,” “missing,” and “filled” teeth
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In recent years, the dentistry sector in our country has 
experienced a significant increase in demand for dental 
services; over 50% of the Spanish population attended at 
least one dental appointment in 2017, most of them 
choosing conventional dental clinics (68%). 
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This increase in demand has been driven by 
cultural factors such as better access to informa-
tion, prevention campaigns and information 
on dental care at different times of life, and the 
emphasis being placed on beauty and aesthet-
ics. Demographic factors have likewise played a 
part in this increase, since 19.3 % of the Spanish 
population is aged 65+ years old, 3.7% more 
than in 2015. By contrast, the proportion of the 
population aged from 0 to 14 years old is far 
smaller, calculated as being 14.8% according to 
INE figures (Spanish Office of Statistics) in 2018. 
In this respect, population ageing will have a 
crucial impact on demand for specific dental 
services in the coming years.  

It must be pointed out that in Spain, the major-
ity of dental healthcare is provided by the private 
sector (85% of the total), given that for the adult 
population in general, the public sector only pro-
vides diagnosis and pain relief services through 
extraction of teeth. Dental care is provided either 
by a network of independent clinics, or by clinics 
in a chain or franchise, or under private insurance 
schemes, known as corporate dentistry. It is cal-
culated that there are around 22,000 dental 
clinics in Spain operating in the private sector 
across the national territory, and over 1300 
corporate clinics. With over 36,000 practis-
ing dentists, the dentist per inhabitant ratio 
is calculated to be approximately 1289, far 
below WHO recommendations for a dentist 
per inhabitant ratio of 3500.
 Against this backdrop, the business sector com-
prising over 900 manufacturing companies, 
Spanish or foreign or subsidiaries, and import 
and distribution companies, supplies goods 

and services to dental healthcare professionals 
for ensuring more accurate diagnoses and more 
effective treatments, particularly in the wake of 
CAD-CAM technologies and 3D manufacturing 
which, furthermore, provide enhanced quality 
of life and encourage the implementation of 
more efficient processes in both dental clinics 
and prostheses laboratories.

According to preliminary data extracted from the 
sector report collected by FENIN assisted by Key-
Stone Consultancy, the total value of the dental 
market in Spain is close to 800 million euros. 
This study shows market segmentation into 
three major product groups: fittings includ-
ing equipment and facilities, diagnostic im-
aging equipment, apparatus for both clinics 
and laboratories, and CAD-CAM technologies; 
consumables for clinics and laboratories, 
including pharmaceutical products such as 
anaesthetics and CAD-CAM items, and spe-
cialties including products for implants and 
orthodontics, not including dental braces. 
The fittings market in 2019 is worth 175 million 
euros, with a decrease of around 10% compared 
on the previous year. This is due to the significant 
effect of the biennial EXPODENTAL Trade Fair. 
By contrast, in the consumable segment 
growth around 325 million euros assuming 

an increase of about 4% compared to 2018. 
These data show that the market is developing 
positively in terms of treated patients. 
As regards the specialties market which includes 
products for implants and orthodontics, every-
thing indicates that it has been able to begin a 
phase of decrease that will have to be evaluated 
if it is of a cyclical or structural type.

In particular, orthodontics is growing in a very im-
portant way thanks to the aligners, which at the 
moment are not being measured in this market, 
because they have to be considered as custom 
medical devices and not so much as consumer 
products. Also for this reason, according to ex-
perts, there would be a certain stagnation in the 
market for traditional orthodontic products. As 
regards implants, it is thought that the problem 
may be due to market maturity, which may have 
reached its maximum potential. 

The dental sector is considerable within FENIN, 
and comprises the leading 79 companies in the 
market which account for over 80% of turnover. 
FENIN works to enhance the value that healthcare 
technology can offer to professionals in this sector 
and provides diverse support services to affiliated 
companies, including market analyses for improv-
ing sector knowledge objectively and accurately, 
driving international expansion by supporting 
participation in trade fairs and missions, and offer-
ing advice on legal and regulatory affairs, particu-
larly at the current time when new regulations for 
healthcare devices are coming into force.
We also work to promote relations between in-
stitutions for all parties concerned, such as the 
General Council of Dentists and associations of 
dentists, dental prostheses experts, dental hy-
gienists and government departments, and with 
universities and prestigious scientific societies. 
FENIN works with its homologous associations 
FIDE (European Dental Industry) and ADDE (Asso-
ciation Dental Dealer in Europe) to promote the 
interests of the sector in Europe.
Spanish companies are a major presence world-
wide and particularly in Europe, exporting pri-
marily to Portugal, France, Germany, Italy and the 
United Kingdom. This presence in foreign mar-

In this respect, population ageing will have a 
crucial impact on demand for specific dental 

services in the coming years.  
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Spanish companies 
are a major presence 

world wide and 
particularly in Europe.

This presence in 
foreign mar kets is 
the direct result of 
the quality of the 

goods and services 
produced in Spain. 
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EXPODENTAL 2020
EXPODENTAL, our sector’s major biennial 
event, continues to be the main point of ref-
erence for professionals and industry. It has 
beaten records again this year in terms of take-
up, with a display space of over 23,000 square 
metres arranged in four pavilions, and book-
ings from around 370 exhibitors.

This year’s edition of EXPODENTAL will 
take place in Madrid at the Madrid-IFEMA 
exhibition centre from 12 - 14 March, un-
der the slogan 'Technology at the service 
of professionals'. It is being presented as the 
major national and international showcase for 
healthcare technology applied to dentistry.

Among the main novelties this year is increas-
ing company interest in participating in Speak-
er’s Corners, where leading sector profes-
sionals including dentists, dental prostheses 
experts and dental hygienists will showcase 
new arrivals in cutting-edge technologies. In 
addition, companies are opting for more in-
novative stands offering training activities and 
practical workshops. Without losing sight of 
the event’s identity as a trade fair, this will help 
boost the interest among professionals of find-
ing out about new technology.

Italy will be the Guest Country at this edition 
of EXPODENTAL. The aim of this initiative, a 
feature of each edition, is to place the spotlight 
on a country or region of interest for exhibitor 
companies to encourage their professionals to 
attend the event, offering them a range of ben-
efits to facilitate their visit. 
In the hope that this event will be a meeting 
point that enables dental health professionals to 
discover what’s new in the sector, we invite you to 
attend this new edition. 

For more information 

FENIN 
FEDERACION ESPAÑOLA DE EMPRESAS DE 
TECNOLOGIA SANITARIA
C/ Villanueva 20 - 1º
28001 Madrid
Phone +34 91 575 98 00
Fax +34 91 435 34 78

E-mail e.beloso@fenin.es 

Spanish Federation of Healthcare 
Technology Companies 

Spanish Federation of Healthcare 
Technology Companies 

Spanish Federation of Healthcare 
Technology Companies 
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Hot Topic
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c Global oral health: 
A Proposal for a 
Change of Picture

For more than half a century, the picture of the 
global oral health has seen two unchallenged 
protagonists: the oral health profession with 
the dentist as the undisputed expert in making 
correct diagnoses and treatment proposals to 
maintain and reconstitute oral health, guided 
by the ethical principle primum nihil nocere;[1] 
and the sugar, food and beverage industry, an 
uncontested business expert, guided by the 
ethical principle of ‘making profit’.[2]
While the purpose of the first ethical principle 
is to guarantee life, quality of life and wellbe-
ing, the purpose of the second is to be a pow-
erful driver of entrepreneurial energy impor-
tant to business ‘and’ to society.

A big difference in searching for the good of 
mankind? No! Both engage in society’s welfare.
A big difference in outcomes? Difficult to say! 
Sugar business is growing; non-communica-
ble diseases (NCDs) are on the rise; and un-
treated caries of permanent teeth is still the 
most prevalent disease since a decade.[3] A 

win-win situation if looking only at numbers.
A big difference for people? Yes!

The oral health profession has not been able 
to keep pace with the need for oral disease 
prevention, oral health promotion and quality 
care, and the sugar-producing and -using in-
dustry is marching towards vertiginous profits, 
especially in the new markets like China, India, 
other parts of Asia, and Africa.[4],[5],[6]
The recent status of the global oral health is 
outlined in the recent Lancet Executive Sum-
mary, Series, Comments, Editorial, and Per-
spectives on oral diseases.[7],[8],[9],[10],[11]
,[12],[13],[14] The development of the picture 
described is sufficiently and inertially looked at 
since almost 60 years. At this point, it is worth 
remembering the days when tackling the sug-
ar argument was the dentists’ domain. They 
informed their society about adequate oral-
disease-prevention measures, the choice of a 
healthy diet, avoiding by the same token tooth 
and liver disease, while offering oral health. 

And if a restitutio ad integrum of oral tissues 
was not possible, they diligently looked after 
a quality restitutio ad functionem! Have den-
tists been kept out as potential opposers of the 
sugar business on purpose? Is this why oral 
health is not a priority on the political agenda 
of almost any state on the globe?
Private and public dentists from all over have 
shown to contribute substantially to health 
and wealth as long as they have been the real 
leadership of oral health.[15] They are the pio-
neering profession of prevention in medicine, 
as has been pointed out by the former World 
Health Organisation’s (WHO) DG Margaret 
Chan in 2012,[16] and they are pioneers in 
developing good economies for people, the 
oral health profession, the medical profession 
and for any other profession. Supported by the 
dental industry, dentists smartly contributed, 
continue to contribute and foster WHO DG 
Tedros Adhanom Ghebreyesus’ hope that’in 
years to come, the term quality care will fall 
into disuse as there is no other kind’.[17]

For too long, the sugar industry has raised 
profits on a market without regulation and 
legislation. The increasing number of victims 
of free sugar consumption is the result of a 
global economic system that currently favours 
wealth creation over health creation. Consid-
ering that sugar is a gateway drug for other 
addicting substances and behaviours, such 
as alcohol, tobacco, other non-legalized drugs 
and technologies, this scenario has no other 
chance than ending up in a disaster. The sup-
porting research for this has been delivered by 
two expert groups: economists and physicians. 
Both measure reactions, and one gives the ex-
planation for the results of the other. Societies 

The oral health profession has not been able 
to keep pace with the need for oral disease 

prevention, oral health promotion and 
quality care, and the sugar-producing and 

-using industry is marching towards vertiginous 
profits, especially in the new markets like

China, India, other parts of Asia, and Africa.

Gerhard K Seeberger
President of the 
Academy of Dentistry 
International, New York, 
USA

How to cite this article:
Seeberger GK. Global oral health: 
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consuming free sugar over a liver’s metabolic 
capacity are less efficient and more depressive 
and on their best way to extinction. Who says 
this? Bankers and endocrinologists.[18],[19] 
Economy is the mathematics of bankers, and 
endocrinology is the mathematics of medi-
cine! And there is nothing to discuss about 
it! Increasing poverty, the growing numbers 
of refugees, critical illiteracy and depression 
in younger generations are leading to an un-
stoppable decrease of the market for high-end 
products of any kind.
Our political leaders had ample time, as they 
were solicited by two fundamental articles from 
dentists, to deepen their knowledge about the 
reasons for the neglect of oral health as a prior-
ity on the political agenda 8 and 5 years ago.
[20],[21] After all, oral health is a core element 
of health and a fundamental human right. This 
right cannot be fought for by the oral health pro-
fession alone anymore.[8] The support of the 
dental industry is no longer sufficient to tackle 
the constantly growing negative effects of sugar 
with new techniques and technology, and the 
support of the pharmaceutical industry of the 
medical profession in tackling other NCDs does 

not suffice to invert the stream of NCDs towards 
new frightening heights anymore.

The FDI World Dental Federation with its vision 
to ‘lead the world to optimal oral health’ shall 
do everything to be the undisputed leader 
in marching towards this goal. Optimal oral 
health is an intrinsic part of the United Nations 
(UN) 2030 Agenda and more specifically, the 
Sustainable Development Goal, SDG 3, good 
health and wellbeing. FDI must spearhead a 
new global oral health movement aiming at im-
proving oral health, reducing pain and suffering 
especially for children and elderly, and strength-
ening efforts to address oral health as part of 
Universal Health Coverage to better contribute 

to the overall efforts of the NCD movement. [11] 
This demands rather a change of the oral health-
care system and reconsidering the oral health-
care workforce than a change of players.[22] It 
is illogical that a bank proposes sugar tax based 
on their research when we can learn from the 
effects of tobacco tax that approximately 20% of 
the world’s population are smokers (35% males)
[23] and this number has not changed over the 
last three decades despite several tobacco tax 
increases.[24],[25] Recent research has shown 
that decreasing tobacco sales are reciprocally 
linked to a black-market increase, mainly driven 
by the tobacco industry.[26]

How unfair and cowardly do we want to look 

The increasing number of victims 
of free sugar consumption is the result 

of a global economic system that currently
favours wealth creation over health creation.
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when proposing sugar tax to health-illiterate 
and sick people, who are not victims because 
of their own behaviour but victims of environ-
mental exposure? How fair, instead, would it 
be to tax alcohol, sugar and tobacco before 
production and not before consumption? Any 
conflict of interest with the pharma indus-
try?[27] How about advocating for oral health 
as our colleagues successfully did 60 years 
ago, turning misled oral-health-illiterates into 
critical health-literates and thus benefitting 
a happier, healthier and more effective soci-
ety? Why are we afraid to invert a system, the 
healthcare system included, that pays toll to a 
physical/material world governed by the law 
of entropy,[28],[29] while a biological world 
that we are an intrinsic part of must tend to 
lower entropy and increase syntropy? The lat-
ter is the energy of life as Luigi Fantappiè, an 
Italian mathematician, pointed out in his work 
with Albert Einstein and Robert Oppenheimer.
[30] If oral disease and NCDs are the result of 
the prevalence of entropy then, for the sake of 
complementarity, oral health needs now, after 
60 years of damage, a system where syntropy 
is the driver. Business does not need to panic, 
as business will not be left behind, since it 
depends on living people, who are potential 
customers.

The FDI World Dental Federation’s recent ac-
tivities have shown that it is the unchallenged 
global advocator for an applied oral health con-
cept able to deliver patient-centered outcomes. 
To better tackle the global burden of oral disease 
including the related cost burden and to realize 
its vision of ‘optimal oral health for all’ leaving 
no one behind, it must strive towards a concept 
guaranteeing for people-centered outcomes. 
The latter demands for strong FDI governance 

and a membership vividly involved in building 
undisputed global oral health leadership. Why, 
just to start with, not appreciate a famous sen-
tence of Anne Frank: ‘How wonderful it is that 
nobody needs to wait a single moment before 
starting to improve the world.’
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recent activities have shown that it is the 

unchallenged global advocator for an 
applied oral health concept able to deliver 
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The GNYDM Exceeds 
Expectations in 2019

This year’s event reached a significant milestone 
with 13,458 international attendees. This record-
breaking number is the largest ever for a U.S. 
Meeting. Also, the GNYDM registered 2,592 Den-
tal Students, 3,835 Dental Assistants and 3,705 
Dental Hygienists. With a total attendance of 
52,614, the GNYDM continues to be the 
largest Dental Convention and Event in the 
United States. 

The Greater New York Dental Meeting hopes that 
you were able to take the opportunity to make new 
friends, renew old acquaintances and make new 
contacts with decision-makers and partners for 
your continued success. 

The exhibit floor was packed with special dis-
counts and giveaways. Professionals roamed 
aisle after aisle and visited over 1,600 ex-
hibit booths and over 650 companies. The 
GNYDM’s creativity paid dividends for exhibitors 
and attendees with a raffle on Wednesday, offer-
ing (8) $250 golden tickets for attendees to spend 
on dental products and equipment. It was a great 
week of business, learning, and networking.

The GNYDM education included 350+ seminars, 
hands-on workshops, and essays, with programs 
in Spanish, French, Korean, and Russian. There 
was also a designated workshop room for live 

Portuguese translation for all morning and af-
ternoon sessions held in that specific room. The 
GNYDM included a Free Health Screening Fair on 
the Sunday of the Meeting, including Body Mass 
Index, Diabetes Education, Oral Cancer Screening, 
Caries Screening, Hearing Screening, Blood Pres-
sure Tests, Vision Screening, Flu Shots, Pneumonia 
Vaccination, and Shingles Vaccination. The fair was 
open to numerous private sectors and to the public 
who needed care. With 7 Specialty Meetings and 
expanding with new visions for a special needs 
program, the GNYDM gives other Dental Shows 
a run for their money, including a World Implant 
EXPO, Global Orthodontic Conference, Pediatric 
Dentistry Summit, Sleep Apnea Symposium, 3D 
Printing & Digital Dentistry Conference, and Public 
Health Symposium.

The Specialty Meetings each continue to increase 
in attendance and revenue for the GNYDM, as they 
welcome world-renowned clinicians to New York 
City. Seminars and hands-on workshops were of-
fered daily with over 70 different specialty options. 
New for the GNYDM was the expanded Nurse’s 
Program with a collaborative effort to train nurses 
about proper oral health and the importance of 
referring nurses to dentists for yearly checkups and 
overall health care. The GNYDM hopes to continue 
this program in 2020. The “Live” Dentistry arena 
filled over 550 seats daily with standing room 

only for all four days including additional sessions 
during the lunch break. This revolutionary concept 
took place right on the show floor with NO tuition 
costs to attendees. As the holiday season is a time 
for giving and helping others, the Greater New York 
Dental Meeting once again hosted the “Greater 
New York Smiles” fun and child-friendly program. 
The GNYDM, along with Colgate and DentaQuest, 
helped teach 1,500 NYC Public School children 
about the importance of proper oral health.

The Celebrity Luncheon featured John Quinones, 
who combined a moving life story, an exceptional 
career, incomparable insights, and a powerful 
presence on the dais along with dignitaries from 
around the world.

As the number of dentists, hygienists, and as-
sistants continues to grow, the Greater New York 
Dental Meeting works to expand its educational 
programs and sales opportunities for attendees 
and exhibitors in 2020.

SAVE THE DATE FOR 2020
Greater New York Dental Meeting
November 27th – December 2nd
Contact Us: info@gnydm.com
www.gnydm.com
@GNYDM  #GNYDM

The Greater New York Dental Meeting thanks you for making 
the GNYDM the largest dental event in the United States. 
At its 95th Annual session, there were 52,614 attendees from all 
50 states and 156 countries, including 19,758 dentists. 

All businesses can benefit 
from press release distribution, 

no matter what industry you’re in 
and no matter how small or big 

your company is.

By Jayme McNiff Spicciatie
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Henry Schein and the National Council on 
Disability Ally to Improve Access to Care 
for Americans With Disabilities
Sign Memorandum of Understanding 
to Help Deliver Health Equity for All

The MOU between Henry Schein Cares, the 
company’s global corporate social responsibility 
program, and NCD will focus on advancing key 
building blocks for expanding dental and medi-
cal care for people with disabilities, including im-
proving oral health literacy and provider cultural 
competency for treating patients with disabilities, 
expanding development and utilization of prod-
ucts and equipment for patients with disabilities, 
assisting Americans with disabilities to access 
care, and advocating for appropriate financing 
and reimbursement rates. 

“Expanding access to care for vulnerable popula-
tions is one of the pillars of Henry Schein Cares 
and aligns with the Company’s efforts to advocate 
for increased oral health care for people with physi-
cal, intellectual, and developmental disabilities,” 
said Stanley M. Bergman, Chairman of the Board 
and Chief Executive Officer of Henry Schein. “We 
are pleased to partner with NCD to advance health 
equity for long-disadvantaged individuals. It is 
clear that the gaps in access to care are wide, and 
we hope that this partnership will be a powerful 
catalyst towards helping to create a more inclusive 
health care ecosystem.” First established as an ad-
visory council within the Department of Education 
in 1978, NCD became an independent federal 
agency in 1984. In 1986, NCD recommended en-
actment of an Americans with Disabilities Act, and 
drafted the first version of the bill which was intro-
duced in the House and Senate in 1988. Since en-
actment of the ADA in 1990, NCD has continued 
to play a leading role in crafting disability policy, 
and advising the President, Congress, and other 
federal agencies on disability policies, programs, 
and practices. “Over 60 million Americans face 
unequal access to care, and by partnering with 
Henry Schein, we can bring together the stake-

holders relevant to help provide true access to care 
for people with disabilities,” said Neil Romano, 
Chairman of the National Council on Disability. 
“We look forward to continuing to make progress 
for the disability community and ensuring that 
dentists can provide care for this most deserving 
population.” In addition, Mr. Romano presented 
the NCD Chairman’s Toward Independence Award 
to Mr. Bergman and Steven Kess, Vice President, 
Global Professional Relations at Henry Schein, who 
accepted on behalf of Henry Schein Cares. The spe-
cial honor recognizes Henry Schein Cares’ interest 
toward educating the professional medical and 
dental communities in disability competency, and 
the shared commitment of NCD and Henry Schein 
Cares to coordinate their efforts for the well-being 
of people with disabilities. 
Henry Schein seeks to promote change by collabo-
rating with key stakeholders in local communities 
to mobilize support that will not only improve 
access to oral health care, but also ultimately im-
prove the overall health of at-risk and underserved 
populations. In 2017, Henry Schein joined with 
The Viscardi Center in creating Project Accessible 
Oral Health (PAOH), an international public-private 
partnership that raises awareness of, and address-
es the significant need for, increased oral health 
care for people with disabilities. PAOH is the first to 

assemble and connect an international consortium 
of dental and medical professionals, corporations, 
organizations, policymakers, educators, people 
with disabilities, caregivers, and other stakeholders 
in pursuit of equal access to culturally competent 
oral health care. The Company is also a Special 
Olympics Health Provider Partner, donating essen-
tial health care products to support Special Olym-
pics Healthy Athletes®. 
To learn more about NCD, visit www.ncd.gov. 

About Henry Schein Cares 
Henry Schein Cares stands on four pillars: engag-
ing Team Schein Members to reach their potential, 
ensuring accountability by extending ethical busi-
ness practices to all levels within Henry Schein, 
promoting environmental sustainability, and ex-
panding access to health care for underserved and 
at-risk communities around the world. Health care 
activities supported by Henry Schein Cares focus 
on three main areas: advancing wellness, building 
capacity in the delivery of health care services, and 
assisting in emergency preparedness and relief. 
Firmly rooted in a deep commitment to social respon-
sibility and the concept of enlightened self-interest 
championed by Benjamin Franklin, the philosophy 
behind Henry Schein Cares is a vision of “doing well 
by doing good.” Through the work of Henry Schein 
Cares to enhance access to care for those in need, the 
Company believes that it is furthering its long-term 
success. To learn more about how Henry Schein Cares 
is making a difference, please visit: 
www.henryschein.com/socialresponsibility. 

Contacts
Ann Marie Gothard, Vice President, 
Corporate Media Relations, 
Annmarie.gothard@henryschein.com
+1 631 390-8169 

MELVILLE, N.Y.—on Dec. 4, 2019 Henry Schein, Inc. (Nasdaq: HSIC) announced that it has signed a Memorandum of 
Understanding (MOU) with the National Council on Disability (NCD) to seek  improved access to care for Americans with 
disabilities in line with the Americans with Disabilities Act (ADA). The MOU was signed  on December 3, 2019, at the 
Greater New York Dental Meeting, located at the Jacob K. Javits Convention Center in New York City.
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The Art of
Press Releases

If you’re thinking about public relations strat-
egy for your business, you’ll certainly be con-
sidering press releases. A press release is a 
written communication that reports specific 
but brief information about an event, circum-
stance, a new appointment or award, product 
launch or other happenings. 
It’s typically tied to a business or organization 
and written for journalists in the hope it gets 
published through a variety of means.   Before 
the advent of social media, companies had to 
go through a long and arduous process of con-
tacting journalists who acted as gatekeepers 
but, with the explosion of social media and the 
digital revolution, press releases have turned 
into direct communications tools that can deliv-

er unfiltered messages to the masses as well as 
key search engine optimization (SEO) tools that 
help investors, customers, potential employees 
and other target groups learn about and dis-
cover companies, products and services online; 
permanent parts of a company’s public record 
are there on line, findable and downloadable 
for the foreseeable future. 
They are surely an opportunity for brands and busi-
nesses to get valuable publicity and reach their 
target audience but, although many know what 
they are, few know how and when to use them ef-
fectively and the benefits they may provide:
a. All businesses can benefit from press re-
lease distribution, no matter what industry 
you’re in and no matter how small or big 
your company is. Even if not the most excit-
ing, you surely have stories that can get you 
coverage in trade journals, magazines, blogs, 
podcasts and other publications that cover your 
industry. Of course, you can’t get that publicity 
unless you tell your story.
b. Press release distribution is quite inex-
pensive. Most companies write their own 
press releases. The only expense comes with 
hiring a  press release distribution  service to 
get the story in the hands of key media mem-
bers or target groups but, even in this case, 
when compared with paid advertising, it is al-
most always the more affordable option.
c. You can boost your company’s visibil-

ity. This is especially important for small busi-
nesses, but even large corporations need to 
fight for consumer mindshare. By sticking to 
a long-term press release distribution strategy, 
you let customers know who you are, what you 
do and why they need you. You also gain the 
attention of journalists and opinion leaders 
over time as they start to trust you more and 
pay more attention to what you have to say.
d. Press releases can establish you as an in-
dustry expert. Why is it important to be seen 
as an expert? First, expertise helps you gain the 
trust of your customers. Once they trust you, 
they’re likelier to buy from you. But being an ex-
pert is also good for media relations. Whenever 
the media, or your customers, need someone 
to comment on a story related to your indus-
try, you want to be the one they call on.
e. Use your news to get more customers. With 
today’s online press releases, the media is no 
longer the only audience you’re writing for. 
Most people get their news online every day 
and many of these people can become your 
customers. So, you need to keep your buyers 
in mind when writing your press releases, that 
doesn’t mean turning your press release into 
an advertisement.
f. Investors keep up with the news too. Press 
releases highlighting the successes and ad-
vancements made by your company can be 
powerful tools for attracting investors. Make 
sure to set up an  online news room  on your 
website for investors to browse through.
But how long should a press release be? And 
what kind of information should you include? 
If you want to make the most of your press 
coverage, being able to write an effective press 
release is an essential skill. Here are just a few 
tips to keep your press releases fresh and to 
make them successful. 

Press releases have changed a lot over the years, especially since 
businesses have realized the importance of online marketing 
and, although they might seem less important, instead they 
are extremely effective at securing positive media coverage and 
a great way to attract new customers or target audience.

All businesses can benefit from press release 
distribution, no matter what industry you’re in 

and no matter how small or big your company is.
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Make sure your story is newsworthy
Issuing a press release doesn’t mean the 
media will automatically run with it. Media 
will ask the same questions they always do: 
Does it interest their readers? Does it benefit 
the community in some way? Before drafting 
your press release think about the things you 
like to read, watch and listen to in the media. 
Most of us are generally interested in things 
we haven’t heard before, find surprising or 
help solve our problems.  So, if your informa-
tion  isn’t  riveting, take a step back. Maybe 
there’s something you can add to your event 
or announcement that will make it more in-
teresting. Of course, that “something” must 
happen. You can’t mention that a celebrity will 
show up when you very well know they won’t. 
Linking your press release to a current trend or 
timely occurrence in the news can also grab 
attention. Always write in the third person. If 
you read any news story online or in your lo-
cal newspaper, you’ll notice everything is writ-
ten in the third person – unless we’re talking 
about quotes from actual people, of course. 
There should never be any “We did this” or “I 
think that” written in the body of a good press 
release.

Write attention-grabbing headlines    
Most journalists and/or your target audience get 
hundreds of emails every day, so it’s a good idea 
to label emails containing press releases with 
the phrase “press release” or “story idea”. A great 
subject line is also a must. The title of your press 
release is the first thing a journalist or your target 
audience will see, so make sure it’s concise, en-
ticing and gives a good overview of your story. 
Make your title something that will encourage 
the reader to keep reading. Avoid lengthy, de-
tailed titles, make sure they are witty and avoid 
using too many clichés. Most readers will spend 
just a few seconds deciding whether something 
looks interesting. If they don’t immediately un-
derstand what your story is about, they’ll move 
on to the next thing in their inbox.

Get your top line in the first line of your 
press release
A press release typically begins with the name of 
the city where it originates from and the current 
date. Getting a journalist or your target audience 
to open your email is important, but if your first 
sentence doesn’t grab them, they may not read 
any further – which is why you need to get the “top 
line” of your story right at the beginning of your 

release. Your first line should be a summary of the 
story (in no more than around 15-20 words) and 
read like the opening of a news story. Avoid dry, 
rigid wording. You don’t want to lose your reader 
with the first sentence. The bottom line is dead if 
your event is boring. And if that’s the case, why 
would any media want to chase the story?

Be concise
The ideal length of a press release is about an 
A4 side or about 300 to 400 words. That’s just 
three or four short paragraphs and a couple 
of quotes. If yours is longer than that, you’ve 
probably got unnecessary waffle that doesn’t 
add anything to your story. But, although you 
never want to waffle when drafting a press 
release, don’t make the mistake of not pro-
viding enough content. More than anything, 
a journalist or any other reader will want to 
get all the facts so make sure you include as 
much information as possible. You can still be 
concise and stay on track but don’t forget to 
include every little detail. If in doubt, consider 
the golden rule of the “five Ws” (who, what, 
where, why and when)– ask yourself if you’ve 
answered all these questions before sending 
the release. Don’t be tempted to include back-
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ground information about your company in 
the opening paragraph. This – along with any 
other additional information – can always be 
included in a “notes to editors” section at the 
end (it’s fine to run over to a second page for 
this). Sub-headings and bullet points can be 
useful to make information easy to digest, par-
ticularly if you’re including figures or statistics.

Make the most of quotes
Effective press releases always employ one or two 
quotes from someone significant to the company 
or event, to raise interest level —a corporate execu-
tive or a representative from the charity benefiting 
from the event, for example. Quotes should be used 
to provide insight and opinion, not information, and 
should sound like a real person said them. They 
must not be full of jargon or technical language. 
Don’t let these quotes go to waste, they are the only 
thing journalists can’t change, so make the most of 
them by throwing in some strong key messages. 
Sure, the journalist might not use them, but don’t 
repeat what has already been said elsewhere in the 
press release – use quotes as an opportunity to really 
sell yourself and your company. Keep them posi-
tive, upbeat and to the point. But don’t make it too 
promotional; when you’ve completed your press re-
lease, sit back and read it through; although press 
releases are promotional, they are not advertise-
ments – they are a presentation of facts, so keep it 
factual and use objective copy at all times.

A few more tips...
When you send a press release, paste your press 
release underneath on the mail, as a busy journal-
ist or any other reader may not bother to open an 
attachment. Avoid sending big files that will clog 
up peoples’ inboxes when you send photos. It’s 
essential you use proper punctuation through-
out. Journalists are always rushing, so make their 
job as easy and as hassle-free as possible by pro-
viding ‘ready to publish’ copy. By supplying first-
class copy, it will also gain you a solid reputation 
as someone who is reliable and provides quality 
press releases at all times – someone they’ll want 
to publish stories for again in the future.
Avoid the use of CAPS to emphasise certain 
names or words, exclamation marks and wild 
claims about your product, event or service. 
Avoid unnecessary adjectives because it will 
only read like an advertisement. And finally... 
aim high, but be realistic in your expectations. 
A press release is not a guaranteed marketing 
tool. Limit your expectations. Don’t anticipate 
that mainstream media will jump on every 
press release you write. But don’t give up, ei-
ther. Successful publicity depends on sustained 
effort and press releases are a key part of your 
PR strategy. Continue looking for ways to make 
your press releases stand out and you’re bound 
to get some coverage. Determination and a will-
ingness to learn can take you a very long way. 
For this, our Infomedix Press Office has long-stand-

ing expertise in drafting and distributing success-
ful press releases all over the world, in 11 different 
languages, using our world dealers’ database. If 
you are looking for new business and distributors 
in any part of the world, our highly skilled consul-
tants can surely follow you step by step.

For details on Infodent International 
customized B2B Press Release Distribution 
Services contact: pressoffice@infodent.com

Main Sources 
- Why Press Releases Are More Important than Ever, by Mi-
randa Tan , CEO and Founder, MyPRGenie - www.legalzoom.
com/articles/
why-press-releases-are-more-important-than-ever
MyPRGenie is a next-generation, cloud-based, PR and social 
media marketing platform
- Press Releases and Their Purpose, by Lahle Wolfe - 
www.thebalancesmb.com/what-is-a-press-release-3515529
- How to write an effective press release, by Janet Murray (reelance 
journalist and media consultant, www.janetmurray.co.uk/)  
www.theguardian.com/small-business-network/2014/jul/14/
how-to-write-press-release
- Press releases: 10 common mistakes, by Creative Boom 
website - www.theguardian.com/culture-network/culture-
professionals-blog/2012/feb/16/common-mistakes-writing-
press-releases
-7 important benefits of press release distribution, by Mickie 
Kennedy, founder of eReleases  (www.ereleases.com), the 
onlin e leader in affordable press release distribution www.
ereleases.com/pr-fuel/benefits-of-press-release-distribution

WHY PRESS RELEASES ARE MORE IMPORTANT THAN EVER

• Announcing a new product or service. If you want to 
announce a new product or service, you can draft a press 
release and immediately get your news found on all major 
search engines and social media networks by using a press 
release distribution service. This also enables you to target 
thousands of journalists.

• Improving brand image. Because it has become so easy to 
publish and distribute a press release, companies can easily send 
out as many press releases as they want. Publishing more press 
releases more often is a good way to improve your brand’s image.

• Images help drive interest. Press releases now include 
images, videos and other multimedia, which means you can 
convey your message and news stories in more interesting 
ways than ever before.

• Instant world-wide distribution. Before online press 
releases had become common, most press releases were 
sent only to journalists. 

If not deemed worthy of press mention, they lived in a binder, on 
someone’s desk or in a building lobby. Now a press release can 
be distributed to millions of people around the world instantly 
through email and social media.

• Expanding public knowledge. By adding links to other Web 
pages within a press release, companies can direct readers to 
even more information about what they do.

• Viral possibilities. An online press release can go viral if 
people start sharing it over social media networks, thereby creat-
ing a buzz that was never possible with traditional press releases.

• Portability and convenience. People can read a press release 
anywhere on the Web or on their smartphones.

• Search engine optimization (SEO). By using specific 
keywords relating to your business, you can optimize your press 
release so people can easily access your company information 
through search engine use.

www.legalzoom.com/articles/why-press-releases-are-more-important-than-ever
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Flag your next country 
with the customized B2B Press Release Distribution Service 
by Infodent International

Do you know your next 
target, but you don’t know 
how to reach it? Choose 
your next  distributor 
in your missing country.

Our dedicated press 
office manager will 
follow you step by step 
during the creation of 
your message.

We will send out 
your press release
to our massive 
dealers database 
by post and by mail.

The press office manager 
will eventually
translate your press 
release in up to 
11 languages.

The dedicated 
consultant will filter 
the replies to help you 
to choose 
the right distributor.

For further information contact:
advertise@infodent.com
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W.R. Rayson Export, Ltd.

a world of possibilities...

Quality Dental 
Articulating Paper, 

Foil & Film 
From the 

worlds largest 
manufacturer 

of private label 
articulating 

paper.

www.wrraysonexport.com 

info@wrrayson.com

800.526.1526 MAKE YOUR MARK!
TM

Articulating
Products 
•Paper
•Film
•Foil

Mixing
Pads

Matrix 
Strips

W.R. Rayson Export, Ltd.

Since Since 
1969!1969!
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DenTech China 2019 – the China leading international trade fair for the Den-
tal Equipment and Products Manufacturing industry – came to a successful 
close on November. With more visitors, more business and more interna-
tional drawing power, this DenTech China has been proven even more suc-
cessful than last time around, impressively underscoring the event’s status 
as the China’s premier trade fair for the international Dental Products Manu-
facturing industry. About 850 exhibitors from different countries and areas 
including Australia, Brazil, Canada, China, Denmark, Finland, France, Germa-
ny, China, Hong Kong, Israel, Italy, Japan, Korea, Liechtenstein, Netherlands, 
Pakistan, Russia, Singapore, Spain, Switzerland, China Taiwan, Thailand, Tur-
key, UK and USA were on hand in Shanghai to showcase their innovations to 
industrial users from around the world.

Across four exhibition days, DenTech China 2019 attracted a total of 
115,000 trade visits from over 88 different countries and regions. Atten-
dance from Asia-Pacific and Europe were up markedly. European indus-
try is rebounding, and keen on investing in manufacturing technology. 
Both exhibitor and visitor number reached historically high as the China 
dental industry is growing dynamically.

Covering the entire value chain of the dental industry, more than 194 
conference sessions highly anticipated by dentists and dental technicians.
Which has gained the esteemed support from over 200 academic as-
sociations, hundreds of stomatology colleges, and hospitals.
DenTech China venue is at Shanghai World Expo Exhibition and Conven-
tion Center (SWEECC), which is in the heart of the 2010 Shanghai World 
Expo site and that is considered as the primary choice for the profession-
als of first-class international events.
SWEECC, which is located on the east riverside of the Huangpu River, 
west of the Shanghai World Expo Axis, is adjoined with the China Art 
Museum, Mercedes-Benz Arena and Expo Centre by the Expo Axis.
The convenient transportation results from SWEECC s excellent location 
connected by the over-river thoroughfares, such as: Nanpu Bridge, Lupu 
Bridge, Dapu Tunnel, Shangnan Rd. and Yaohua Rd.

SWEECC is in the area which is surrounded by dozens of bus stations.
The through metro line 7, 8 (Yaohua Rd.), line 8 (China Art Museum) and 
line 13 (Shibo Avenue) will take you to the destination as well.

DenTech China 2019 was successfully held at Shanghai World 
Expo Exhibition and Convention Center and DenTech China 2020 
will be held again at the same venue on October 28-31, 2020.

The latest trends and innovations in the medical and dental sector brought to-
gether for the 53rd time specialists and business representatives within the in-
ternational exhibition BULMEDICA / BULDENTAL / DERMA & AESTHETICS 2019. 
Last year’s edition of the professional forum will always be remembered by the 
visitors with its extensive accompanying program that focuses on prevention, 
diagnosis and therapy, as well as its new DERMA & AESTHETICS topic, devoted 
to dermatology and aesthetic medicine. The organizers have registered an in-
creased interest from Bulgarian and foreign companies for participation with 
more than 220 direct exhibitors from Bulgaria, Germany, Portugal, Singapore, 
China, Taiwan, Pakistan, Romania, Italy, France, Greece, Turkey, Slovenia, Latvia, 
Hungary. During the three days of the forum in the halls of Inter Expo Center, 
over 14,000 visitors presented over 980 brands, including 280 innovations.

High-tech equipment and wireless technologies
Combined devices for panoramic, cephalography and 3D surveys are just 
some of the high-tech products that have attracted the attention of the visi-
tors at BULMEDICA. There was a high interest in portable devices, including 
last generation ultrasound devices. Devices are optimizing their mobility, 
such is the trend in the dental sector. It is no accident that wireless tools, 
optical technologies, 3D printers, microscopes, implant systems and dental 
units of the next generation were among the devices that caught the eyes 
of professionals in the industry.There was a sustainable interest towards 
K2- wireless diode the pen-size laser. With a wavelength of 980 nm and an 
OLED display, a convenient menu, the K2 mobile has an aluminium tip, it 
works with fiber optic to facilitate work in various clinical cases. The technol-
ogy impresses with its gravitational sensor, that makes its operation easier 
by recognizing the hand with which it is operated.

The new beginning
The new topic DERMA & AESTHETICS was held for the first time within the 
framework of BULMEDICA 2019, focusing on modern technologies and 
methods of treatment in dermatology and aesthetic medicine. There were 
demonstrations of modern technologies, equipment and consumables in 
the zone of DERMA & AESTHETICS in the presence of well-recognized special-
ist in aesthetic medicine and dermatology.

For the 53rd time BULMEDICA / BULDENTAL / DERMA & AESTHETICS 
brought together professionals, leading companies, graduates and stu-
dents in one place, proving their importance as the leading forum for 
medicine and dental medicine in Bulgaria.
We are looking forward to meeting you again between 13 to 
15 May 2020.

Great Achievement of 
DenTech China 2019
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Innovative technologies and extensive 
accompanying program brought 
together 13,892 specialists at BULMEDICA 
/ BULDENTAL / DERMA & AESTHETICS
From 15 to 17 May, in the halls of Inter Expo Center, new topics 
placed a focus on dermatology and aesthetic medicine.
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The Distributors
Wall

Looking for distributors? Interested to deal new 
products and improve your business? These are the 
pages for you: announcements of companies and 
distributors searching for each other. Your next partner 
is already waiting for you. 
Write to classified@infodent.com to be in the next 
issue. Always free for distributors!

AdDent, Inc. is a dealer oriented 
company located in the USA that 
manufactures and exports high qual-

ity advanced dental products. 
Over the past 19 years we have supplied major 
distributors in the USA and overseas. A combi-
nation of good service, quality, and affordabil-
ity enables us to retain and attract customers. 
www.addent.com 
mpereyra@addent.com

Biostamina kft, owner of the patents 
for bone and tissue regeneration, is 
looking for distributors for its innova-

tive product Bio-Rigenera® O3 Dental, 100% 
natural gingival Lipogel and enriched with 
Ozone. Properties: antibiotic, anti-inflamma-
tory, anti-edema, pain-relieving and antibac-
terial, indicated for post-surgical lesions of the 
oral cavity, implant and peri-implant surgery 
+36702180902 
marketing@biostamina.org 
www.biorigeneradental.org

Established in 1996, DentalPartsUSA  
is a competitive, reliable supplier of 
high-quality dental equipment, parts 

and tubing made in USA. Products include af-
fordable delivery systems, superior parts and 
Freelin-Wade dental tubing which are assem-
bled in many well-known American, Europe-
an and Asian dental equipment. Please visit   
www.dentalpartsusa.com for more informa-
tion.  sales@dentalpartsusa.com 

Lascod Spa Dental Material pro-
ducer since 1946, offers PL/OEM 
goods, services and solutions for a 

wide range of industries and products with a 
reliable and confidential service for our PL cus-
tomers. 
For further info do not hesitate to contact Us at 
lascod.italy@lascod.it or visit our website 
www.lascod.it 

Cingol Medical focused on human-
ized dental unit design and manufac-
ture, dedicated to improve dentists 

work efficiency and patients use experience, 
products obtained 30 registered invention pat-
ents and approved by CE and ISO:13485, We’re 
looking for DISTRIBUTORS globally. Contact 
email: cingol@cingol.com 
www.cingol.com 

FGM works hard so people rediscover 
the value of a smile all over the world. 
With over 25 years of history, FGM 

brings innovation in its DNA. 
Present in more than 100, FGM offers the 
market better solutions for complete oral and 
esthetic rehabilitation. Its broad portfolio in-
cludes whitening materials, biomaterials, im-
plants, composites, adhesives, cements, fiber-
glass posts, finishing and polishing materials. 
Visit our website to learn more. 
www.fgm.ind.br
international@fgm.ind.br

Forca Healthcare is a medical 
device company. At IDS 2019, it 
launched ‘Securinject’ - An award win-

ning single use syringe for dental anaesthesia. 
The innovative design prevents accidental nee-
dle stick injuries and cross infections in dentistry. 
To market and distribute Securinject, please con-
tact info@forca-healthcare or 
+44 755 238 7934.

 
HERO manufactures Chrome - Cobalt 
and Nickel - Chrome dental alloys via the 
continuous casting process. We exclu-

sively sell in bulk generic packaging. Distributors 
do their own branding and packaging. We are 
looking for business opportunities worldwide. 
Hero Protective Alloys
sales@heroalloys.com

Established in 1921, Helmut Zepf 
is an experienced manufacturer of 
high-quality dental instruments made 

in Germany. Being innovative is our utmost con-
cern to provide instruments for a modern and 
aesthetic dentistry. 
Our brand is well-known in more than 60 coun-
tries and we would like to expand our global 
presence. 
Please contact us at: 
info@zepf-dental.com 
www.zepf-dental.com
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Eidur: IBO, an European dental abut-
ments manufacturer, is looking for dis-
tributors worldwide. We are specialised 

in design, develope, manufacturing and marketing  
reliable dental components. Specially focused on 
CADCAM solutions. High quality medical devices, 
commitment and service are our hallmarks. Full 
Prosthetic range compatible with most implant 
brands! Join us! export@ibodontit.com

EVE – Perfect Surfaces
EVE is one of the leading providers of 
rotary polishing instruments in the 

dental industry with an ever-growing network 
of experienced trade partners. We are looking
for distributors to join our effort to supply our 
high-quality range of polishing instruments to 
dentists and dental technicians in their respec-
tive countries. EVE Ernst Vetter GmbH
Neureutstr. 6, 75210 Keltern, Germany
info@eve-rotary.com
www.eve-rotary.com

Baolai Medical focuses on devel-
oping and manufacturing piezo ul-
trasonic scaler and offers ODM/OEM 
services for world top brands for 10 

years. Products have kept CE&FDA certificates 
and 33 patents. We’re looking for distributors 
worldwide. T: +86 771 381 5998
info@booool.com - www.booool.com

Tribest are one of dental disposable 
manufacturers and exporters in Chi-
na. Various of products can help you 
enjoy one step purchasing to save 

your time, energy, money.  We are looking for 
exclusive “TRIBEST” brand agent all over the 
world. With us your money in safe and your 
business in safe.kevin@tribest.cn 
www.tribestdental.com

Thermoplastic Comfort Systems, 
Inc. (TCS, Inc) is an ISO 13485 Cer-
tified Company, established in USA. 

Now one of the leading manufacturers of BPA/
metal-free flexible partial and full denture 
resins and equipment. TCS is still looking for 
distributors. Contact: Abraham Cortina, VP of 
Business Development and International Sales,  
abraham@tcsdentalinc.com for information 
on becoming a distributor.

Microcopy, the global leader in Sin-
gle-Patient-Use diamonds, wants you 
to join our family of distributors! After 

50 years, Microcopy is thriving, continuously 
developing and adding to our portfolio of Sin-
gle-Patient-Use products. We invite you to join 
us in expanding our global presence and in-
creasing the level of oral health care by sharing 
our message of Single-Patient-Use: a safer, more 
efficient way for dentists to practice. For more in-
formation visit MicrocopyIntl.com or 
contact sales@microcopyintl.com

About OLIDENT - origin and numbers:
• German dental materials and in-
struments

• over 22 years on the market 
• export to almost every continent
• ISO Quality Managment System 13485
For DISTRIBUTORS - offer and benefits:
• high quality products and marketing tools
• attractive prices and convenient financial 
conditiions
• support with product registration in your 
country
www.olident.com - info@olident.com

• With more than 20 years’ experience in the 
Portuguese market, we are looking for represent-
atives in ortho, implantology and surgery areas. 
Orthosmile - Portugal 
diogobarros@orthosmile.pt

• We are distributors of dental ultrasonic scalers. 
If you are interested, please contact us at rajni.
Raj Dental Service Center
kantmecwan@yahoo.com

TrollDental Sweden AB - We design 
and manufacture holders and covers 
for sensors and image plates. Distribu-

tors in Italy and Spain would be of great inter-
est to us. The renowned high quality and level 
of innovation of our products has led to close 
co-operation with brands such as Planmeca, Vat-
ech and Gendex. At the IDS 2019 we launched a 
sensor holder made from renewable resources, 
the TrollByte Kimera GC. We sell products in all 
parts of the world and we are always looking for 
reliable partners as distributors.
www.trolldental.com
annelie.johansson@trolldental.com

Be part of our team! ZIACOM, a com-
pany specializing in the design and 
manufacture of dental implants, is 

looking to expand its network of distributors 
throughout worldwide. At the same time, it is 
looking for profiles with commercial experi-
ence in dental implantology to work through-
out the Portuguese territory, supporting its new 
subsidiary in Portugal.
www. ziacom.es - info@ziacom.es

• We are looking to distribute radiologic 
products, lift dental equipment, handpieces, 
dental suction, amalgam separator, thermodis-
infector, curing light, ucompressor.
Dental Equipements - France 
dentalequipements@gmx.com

• We provide original, genuine dental and 
medical material from branded items as 3M, 
Dentsply, GC, NSK, TERUMO, POLYMEN, BD and 
so on for more than ten years in Taiwan. Our 
policy is based on good prices, on time delivery 
and customers satisfaction. Please contact us if 
you have any requests about dental or medical 
material or device. 
Modfit Enterprise Co. Ltd. 
Please contact Michael Wang
hariden2000@gmail.com
+886 3 4352900 // +886 936342929
Skype ID: littlecycle WhatsApp: 
+886936342929 LINE: 0962055887 

• Modica Healthcare is your optimal busi-
ness development partner for sustainable growth 
in the GCC markets. Based on 30 years’ experience 
in the region, we established an optimal distribu-
tion network in all countries for our clients in a very 
cost-effective way. We can handle your business 
development locally to ensure you reach your 
sales objectives too.  Modica Healthcare 
UAE - + 971 4 3663680 
info@modica.ae - www.modica.ae

• We are one of the leading distributors 
company in Jordan in the dental and orthodon-
tics field since 1990. We are interested in high 
quality and new technologies with competitive 
prices.
Ahmad Egineering Est. for Medical & 
Dental Supplies Jordan - 
aee.orthojordan@gmail.com
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EPED Inc. is a leading company in the 
field of minimally invasive surgery. 
EPED Inc. has grown steadily and has 

been certified with ISO13485, medical device 
GMP quality management certification and CE 
certificate. At EPED Inc., we bring together a 
professional and enthusiastic team to develop 
medical image software, medical and dental 
educational software with Optical Space Loca-
tion Technology as the core. We are looking for 
distribution channels and business partners. 
dsales@epedmed.com 
www.epedmed.com

• Do you want to develop your sales within 
the USA but shipping costs, delivery time and 
customs expenses stop you? AEL Orthodontics 
can be the right solution for you thanks to its 
150sqm warehouse. We can offer you enough 
space to stock your products and take care of a 
fast delivery within the USA. AEL Orthodontics 
is a distributor of orthodontic products with 
main office in Atlanta (USA) and European of-
fices in Italy and Slovenia.
For more information: AEL Orthodontics 
+1 404 955 2718 - luigi@aelortho.com

• We are a fast-growing distribution com-
pany in Saudi market for pharmaceuticals, me-
dical device and medicated cosmetics, we have 
five branches in five cities in KSA and a team of 
67 employees very active in both governmen-
tal and private sector.
Sabeel AlDawa Mediway Co.
Saudi Arabia +966 11 4125022 
essam@medi-way.com 
www.medi-way.com

• We deal with Warming Mattress, BiPAP, 
CPAP, NIV, Nebulizer, Sleep Lab, Patient War-
ming Systems, Prisma 25 ST, Prisma Vent, Pri-
sma Smart, Prisma 30 ST, Air Bet. 
KJ Legends - India 
+91 98 948 66 99 4 - 
kjlegends@gmail.com

• Today Blueswift Exports Pvt Ltd is a 
benchmark in excellence and a pioneering 
supplier of a diverse range of finest quality sur-
gical and medical disposables.
Blueswift Exporters Pvt Ltd - India
sales@blueswiftexports.com

Kemdent is a UK based award win-
ning exporter and leading manufac-
turer of many dental consumables. 

We are looking for distributors globally. We 
are best known for our dental modelling waxes 
Anutex and Tenatex but we also manufacture 
Acrylics, disinfectants, Bite Registration, glass 
Ionomer Cements, prophylaxis paste and 
much more. Contact information: 
sales@kemdent.co.uk - www.kemdent.co.uk

•  Founded in 2005, Mai Anh Group con-
sists of 3 companies: Tan Da Med, WOW coop 
and Mai Anh Medical. Our main business is 
doing government medical projects to supply 
medical products into hospitals and wholesa-
lers. Our policy is to work with good quality 
products, good service and reasonable prices. 
Mai Anh Vietnam Medical Equipment Ltd. 
Co. Vietnam - maianhdental@gmail.com

•We are A to Z Co. specialised in dental sup-
ply from Egypt. We are distributors for many 
manufacturers from different countries. We are 
looking for new products. 
A to Z Co. - Egypt - atoz_egypt@yahoo.com

• Our company specialises in distributing 
foreign medical devices, health and medical 
products in China. We are very interested in 
collaborating with you to bring your products 
into Chinese market.
DongJian Technologies, Ltd. - China 
+86 177 57744 9080
dongjian.business@outlook.com

MaCo Dental Care is an interna-
tional manufacturing company, with 
over 25 years of experience in dental 

implants, looking for distributors in free areas. 
We already distribute in over thirty countries 
and we guarantee highest standards of control 
(all our products are CE marked and our quali-
ty system is ISO 13485 certified), support for 
exhibition and top-level opinion leaders for 
advanced training programs.”
MaCo Dental Care
Zona Industriale, Lotto 15
84021 Buccino (SA), Italy
tel. +389 0828958044
www.macodentalcare.com
info@macodentalcare.com

Sabilex microinjection system for 
the making of flexible partials and 
metal free dentures. 

We have been a leading manufacturer since 
1951 in the dental industry. 
Get to know our products:
• Fully automatic injection machines
• 5 different types of materials
• Ready to use cartridges
Become our distributor in your country and 
obtain great benefits!
info@sabilex.com 
www.sabilex.com 
www.facebook.com/SabilexCompany

• Do you want to start medical devices busi-
ness in Japan? 
We are MAH (Marketing Authorization Holder) 
for medical devices in Japan. Please share with 
us your medical device information. 
You can start doing business right away with 
us, since we are a one-stop company with na-
tionwide networks to get registration and mar-
keting. 
IM Japan LLC. - Japan  
contact@imjapan.org 

• Dental Latina is looking for manufacturers 
of dental anaesthesia. Please write to: 
dentalatina@vera.com.uy
Dental Latina - Uruguay  
info@dentallatina.com.uy

• We are distributors of dental ultrasonic sca-
lers. If you are interested, please contact us at 
rajnikantmecwan@yahoo.com
Raj Dental Service Center

We are looking for global partners! 
We are nearly 20 years of profes-
sional manufacturer of Autoclaves/ 
Dental unit/ X ray/ Intraoral scanner, 

located in Ningbo, China. 
3D intraoral scanner is our new product for 
the last two years, we received great results 
from our dealers.
Please email us for more information!  
Ningbo Runyes
runyes@runyes.com
+86 574 27709922
en.runyes.com
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New technology, New Design, New 
Concept! MHC tecnhology provides 
the state of the art of ultrasonic clea-

ners. The same ultrasonic cleaner can be built-
in or put on the table-top. Ergonomic graphic 
touch screen to control all parameters. USB ou-
tput for tracability. 
2 years warranty.
www.mhc-technology.com
info@mhc-technology.com

Rolence Enterprise Inc. has en-
gaged in dental manufacturing, pro-
ducts research & developments and 

dental export since 1981, our core strength is 
mainly related to the know-how of manufactu-
ring & innovation on small equipment of Ultra-
sonic Scaler, LED Curing Light, and the newly 
introduced Portable X-Ray & Digital Sensor. We 
keep up with the innovative and creative design 
concepts into the dentistry by incorporating the 
dentists’ needs into the product design, and 
eventually to make our products to be user-
friendly with ease & convenience.  
www.rolence.com.tw 
sales.2@rolence-ent.com

Since 1961 SISMA offers a wide ran-
ge of production solutions, specifical-
ly studied for the dental field: laser 

welding systems, 3D metal powder laser prin-
ters, professional 3D DLP systems using resin 
polymerization by means of light projection. 
Please send your submission and company pro-
file to info@sisma.com - www.sisma.com

Are you a dentist who is passionate 
about your work? Is your implanto-
logy experience so wide, that you feel 

necessity to share your knowledge with colle-
agues? Do you like traveling, holding lectures 
and developing the future of dentistry? You 
can get membership of Open Dental Commu-
nity and join the international group of den-
tists. Become Opinion Leader in your home 
country! Info@opdeco.org

• We are a dental supplier company in 
U.A.E. looking for reliable and supportive part-
ners / manufacturers to cooperate for distribu-
tion in our market. Integrak Health Care 
Medical Equipment - UAE
integralhcs@gmail.com
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DenTag s.r.l.

Via Maniago, 99
33085 Maniago (Pn) Italy 
tel. + 39 0427 71561
fax + 39 0427 700666
info@dentag.com

24 - 26 April 2020

Stand 
Hall 4 Stand P 30

Suntec Singapore Convention  
& Exhibition Centre, Singapore 
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• We are looking to distribute products 
suited to crown & bridge removal and repairs; 
endodontics; and specialist prosthodontics. We 
are an established UK online distributor mar-
keting Specialist Burs to mainly Independent 
and NHS Dental Practices, Dental Groups, and 
Dental Schools. Dental Device UK - UK 
enquiries@dental-devices.co.uk 
www.dental-devices.co.uk

• Medishare is 30 years old medical distrib-
utor company that believes in medical innova-
tion and sharing of medical development in the 
field of cardiac, neuro, orthopedic, criticalcare, 
oncology and plastic surgery.  We represent the 
best and most innovative products from USA/
Canada/Germany/France & China. We have di-
rect sale team and our popular brand in India is 
NIKO. We have corporate accounts like Apollo 
/ Max / Fortis /Army / Medanta We are looking 
for innovations. Medishare Inc. 
India - +91 011 29231218 / 011-41068135 / 
011-46527802 - medishare@gmail.com 
www.medishareinc.com

• Juthis Corporation is a supplier of 
wound management, respiratory products and 
OS&RH in the Korean market. 
We always pursue long-term business rela-
tionships with our partners around the world. 
Based on this belief, we have more than 20 
years’ experience in the market with many cli-
ents from general hospitals (including univer-
sity hospitals) to clinics in South Korea. 
Juthis Corporation Co., Ltd. 
Korea - +82 070 8244 5013 
dhim@juthis.com

• LTD “Unimedi” was founded in 2011. 
The main values of the company are quality, 
reliability and professionalism. LTD “Unimedi” 
distributes medical equipment and disposable 
medical goods in Georgian market. 
We provide equipment installation and servic-
es. Our partners are famous brands manufac-
turers and we are looking for new ones. 
LTD Unimedi 
Georgia  
import2@unimedi.ge

B&L’s New BL-B Condensers and 
Leetrac B&L Biotech is an innovat-
ed dental company who manufac-

tures the highest quality dental products. Our 
specialty is in endodontics. Innovation and 
excellence are key goals in all of the products 
we produce. We are seeking distributors who 
are serious and passionate about marketing 
excellent products in their country.
www.bnlbio.com - Mr.Bruce D. Shefsky
bdshefsky@bnlbio.com
customerservice@bnlbio.com

Bionnovation Biomedical uses 
science and innovation to create 
unique products with proven surgi-

cal and esthetic results. With a comprehensive 
portfolio of dental implants and biologics prod-
ucts, we are active in over 40 countries and we 
are looking for you as our new local distribu-
tors. Mr Heddie Ricci 
heddie@bionnovation.com.br 
whatsapp +551194593-3661

We, VERICOM, established in 1998, 
as a leading dental manufacturer in 
Korea, are looking for distributors 

worldwide. On the international level, VERI-
COM has acquired more than 10 certificates 
of quality assurance and approvals such as CE, 
FDA, JPAL, GOST-R, SFDA, KGMP & CMDCAS. 
VERICOM exports its high quality products 
such as dental Restoratives, Preventives, En-
dodontics, Adhesive&Etchants, Impressions, 
Disinfections, Laboratories and CAD/CAM. 
vericom@vericom.co.kr  
www.vericom.co.kr

W. R. Rayson Export Ltd. is a 
manufacturer of a variety of quality 
dental products including Articulating 

Papers, Films, and Foils.
For over 50 years we have offered personalized 
service. All products are manufactured in USA.
info@wrrayson.com
www.wrraysonexport.com

We manufacture and design LED 
lighting applications: dental curing 
Light series, examination light, cur-

ing light machine and light control dimmer. 
We welcome OEM. 
Looking for distributors worldwide.
 DENTMATE TECHNOLOGY CO., LTD,
8F, No8-11, Sec 1, Zhongxing Road, Wugu Dis-
trict, New Taipei City 24872, Taiwan
+886 2-8976-9226
info@dentmate.com.tw

HANDPIECE REPAIR PROFESSIONALS
We are looking for companies & tech-
nicians doing handpiece repairs. 
We are offering access to 1000+ dif-

ferent parts for high & low speed handpieces 
and the fastest supply all around the world.
Contact: SPIRO d.o.o.,
Cankarje
va ulica 80
5000 Nova Gorica
Slovenia - EU
www.spiroteh.com
info@spiroteh.com
 

Geass srl is the Italian company of in-
novative and high-performing dental 
implantology, with over 30 years of 
experience. 

Synthegra is the revolutionary laser implant 
surface, patented by Geass to reduce the risk of 
peri-implant infections and to promote osseo-
integration. We are looking for distributors in 
free areas. 
Contact: info@geass.it

th
e 

d
is

tr
ib

u
to

rs
 w

a
ll

All our advertisers
 are looking  for distributors 

worldwide.
Check here for more 

information.In
fo

de
nt

 In
te

rn
at

io
na

l |
 1

 2
02

0

 80 





24-26 02 2020 

MedExpo Africa 
(Ethiopia) 2020
Addis Ababa - Ethiopia

Oraganized by: Expogroup
1910, 19th Floor, Monarch Office Tower

P.0. Box - 333840,
One Sheikh Zayed Road, Dubai - UAE
Phone: +971 4 3721421
Fax: +971 4 3721422
Website: www.expogr.com
Venue: Millennium Hall
Addis Ababa
Ethiopia

www.expogr.com/ethiopia/medexpo

28-29 02 2020 

Dental Community 
2020
Brescia - Italy

MCR Conference
Via Finlandia 26
50126 Firenze - Italy
Phone: +39 055 4364475

Fax: +39 055 4222505
Email: info@mcrconference.it
Website: www.mcrconference.it
Fausto Bruschi (secretary)
Phone: +39 030 2055674
Fax: +39 030 2071673
Email: f.bruschi@dentalcommunity.it
Venue: University of Brescia - 
Faculty of Engineering 
Via Branze, 38  - 25123 Brescia - Italy

www.dentalcommunity.it

Calendar

FEBRUARY

Here our trade shows selection. 
Discover all worldwide dental exhibitions at 
www.infodent.com/calendars/tradeshow

20-22 02 2020

155th
Chicago 
Midwinter 
Meeting
Chicago, IL - USA

Chicago Dental Society

401 North Michigan Avenue Suite 200 
Chicago, Illinois 60611-4205, USA
Phone: +1 312 836 7300 / 7327
Fax: +1 312 836 7329 / 7339
E-mail: mwm@cds.org
Website: www.cds.org

Venue: McCormick Place West Building
Level 3, Hall F
2301 S. Indiana Ave
Chicago, IL 60616
USA

www.cds.org/meetings-events/
midwinter-meeting
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155th Chicago
Midwinter Meeting

Dental Community
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MARCH

APRIL

02-05 03 2020 

POSTPONED - Dental 
South China 2020 - 
The 25th Dental South 
China International 
Expo
Guangzhou - China

Organised by: Guangdong International 
Science & Technology Exhibition Company
Address: c/o Department of Science 
& Technology of Guangdong Province, 
171 Lianxin Road, Guangzhou, 
510033, P.R. China 
Phone: +86 20 83549150 - 83558271 - 
83561174 - 83517102 - 83547321

E-mail: dental@ste.cn
Website: www.dentalsouthchina.com
- Exhibiting Contact: 
Cherry Wu, Christine Su, Hui Li 
Phone: +86 20 8354 9150 - 8356 1174 - 
8355 8271 
- Visiting Contact: Mabel Mai
Phone:+86 20 8356 1589 
Email: dentalvisit@ste.cn
- Customer Service: Jessica Yu, Josh Zhuang
Phone: +86 20 83517101 - 83517102
Email: dental@ste.cn
Venue: Block C, China Import & Export Fair 
Panzhou Complex - Xin Gang Dong Road
Guangzhou - P.R.China

www.dentalsouthchina.com/page174?_
l=en&article_id=183

09-12 04 2020 

IDEX 2020 
17th International 
Dental Equipment 
and Materials 
Exhibition
Istanbul - Turkey

Organised by: Pozitif Fairs, a CNR Holding 
company, in collaboration with the Turkish 
Dental Businessmen Association (DİŞSİAD)
Phone: +90 212 465 74 74 
Website: www.cnrexpo.com
Contact person: Ms. Simge SEZER
(Marketing Manager)
Phone: +90 212 463 79 07
Email: simge.sezer@cnr.net

Contact person: Mr. Tolga Yeniçeri
(International Sales Manager)
Phone: +90 212 463 78 69
Email: tolga.yeniceri@cnr.net
Contact person: Mr. Ahmet Sucaklı
(International Sales Manager)
Phone: +90 212 465 74 74 – 2370
Email: ahmet.sucakli@cnr.net
Venue: CNR Expo - Istanbul Expo Center 
Istanbul - Turkey

http://cnridex.com/
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DISTRIBUTORS 
WANTED

JOIN US, JOIN ZIACOM®

ZIACOM® manufactures and 
commercializes dental Implant 
systems for more than 10 years, 
offering a wide range of products 
and solutions in oral Implantology. 
The philosophy is based on high 
quality products at competitive 
prices. ZIACOM® international 
presence continues to grow all 
over the world.

jointhefuture@ziacom.es

GMP
Certified

Spanish high quality brand
A wide range of implants

Multiple solutions

12-14 MAR
2020

STAND 8D04 / 8D05
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05-07 06 2020 

SIDEX 2020 
The 17th Seoul 
International 
Dental Exhibition 
& Scientific Congress
Seoul - Korea, South

Organized by: Seoul Dental Association (SDA) 
Managed by: SIDEX Organizing Committee 
81-7 Songjeong-dong Seongdong-gu
Seoul 133-837, Korea
Phone: +82 2 498 9146
E-mail: sda@sda.or.kr
Website: www.sidex.or.kr
Venue: COEX (Seoul Convertion 
and Exhibition Center)
Hall B1, Hall C, Hall D
Seoul - Korea, South

http://eng.sidex.or.kr/

APRIL

13-15 05 2020 

Bulmedica 
Buldental 2020
54th International 
Specialized Exhibition 
for human and
dental medicine

Sofia - Bulgaria

Organized by: 
Inter Expo Center
Sofia, 
Bulgaria

Phone: +359 2 9655 220 // 
+359 2 9655 279
Fax: +359 2 9655 231
Email: iec@iec.bg
Website: http://bulmedica.bg/en

Project Manager: 
Gabriela Lubenova
Email: glubenova@iec.bg
Phone: +359 2 4013 279
Fax: +359 2 9655 231
+359 2 4013 231 
Venue: Inter Expo Center
Add: 147, Tsarigradsko shose blvd
Sofia 
Bulgaria

www.bulmedica.bg

MAY

24-26 04 2020

IDEM Singapore 2020 
- International 
Dental Exhibition 
and Meeting
Singapore - Singapore

Organised by: Koelnmesse Pte Ltd
152 Beach Road

#25-05 Gateway East
Singapore 189721

Contact
Aaron Ann(Project Manager)
Phone: +65 6500 6700
Email: aaron.ann@koelnmesse.com.sg
Venue: Suntec Singapore Convention 
& Exhibition Centre
Add: 1 Raffles Boulevard, 
Suntec City,
Singapore 039593

www.idem-singapore.com

Infodent Booth: 
Level 4 B22

SIDEX 2020
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international 
exhibit ion

bulmedica.bg

H I G H L I G H T S  B U L M E D I C A  /  B U L D E N T A L  2 0 1 9

2 2 0 + 9 8 0 +
2 8 0 +

1 3  8 9 2 +
visitors

brands from 
more than 
56 countr ies

innovat ions 
from medicine 
and dental 
medicine

 direct 
company 
exhibitors

B U L D E N T A L
1 3 - 1 5  M A Y
2 0 2 0

dental 
equipment , 
technics, 
materials, 
consumables

SOFIA , BULGARIA



01-03 10 2020

Sofia Dental Meeting 
2020 - 13th 
International Forum 
on Dental Medicine

Sofia - Bulgaria

Sofia Dental Meeting
str. Stoyan Zaimov 12 
Sofia 1421, Bulgaria
Phone: +359 2 866 2257 // +359 884 27 
84 83
Email: sofiadentalmeeting@gmail.com

sofiadentalmeeting@dir.bg 
office@sdm.bg

Venue: Hotel Ramada
Maria Luiza 131 Blvd
1202 Sofia
Bulgaria

https://sofiadentalmeeting.com/

29/11-02/12 2020

Greater New York 
Dental Meeting 2020 
(GNYDM) - 96th 
Annual Session
New York City - USA

Greater New York Dental Meeting
200 W. 41st Street, Suite 800

New York, NY 10036
Tel: +1 212 398 6922
E-mail: info@gnydm.com
Website: www.gnydm.com
Referent: Dr. Robert R. Edwab 
(Executive Director)
E-mail: execdirector@gnydm.com
Exhibits Manager: Ms. Carla M. Borg
E-mail: exhibits@gnydm.com
Exhibition venue: Jacob K. Javits Convention 
Center - 655 West 34th Street
New York, NY 10001 - USA

www.gnydm.com

SEPTEMBER

OCTOBER

NOVEMBER / DECEMBER

21-24 09 2020

Dental Expo Moscow 
2020 - 47th Moscow 
International Dental 
Forum & Exhibition
Moscow - Russia

Organised by: Dental Expo
Moscow, metro “Leninsky Prospekt”, 5-th 
Donskoy proezd, dom 15/7, 2 podezd, 
4th floor

Phone/Fax: +7 499 707 23 07
Email: info@dental-expo.com

General manager consultant: 
Ms Natalia Khokhlova 
Email: rus@dental-expo.com

General manager: Mr Ilya Brodetski 
Email: brodetski@dental-expo.com

Venue: Fairgrounds Crocus Expo
Moscow
Russia

www.dental-expo.com/dental-expo/eng

DENTAL EXPO 
MOSCOW 2020

Infodent Booth
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t Volunteer in Malawi with Dentaid 

International dental charity Dentaid is search-
ing for hard working volunteers to join its lat-
est trip to Malawi.  The team of dentists, dental 
nurses and therapists will travel to Malawi 
from April 30 – May 16, 2020 to provide emer-
gency dental treatment and oral health educa-
tion programmes for hundreds of people. 
The team will be based in and around Emban-
gweni which is two and a half hours from the 
capital Lilongwe. They will visit schools, com-
munity buildings and health centres provid-
ing pain relieving dental treatments, fluoride 
varnish programmes and oral health advice.   
They will be working with local dental profes-
sionals and in partnership with the Scottish-
based dental charity Smileawi. 
Dentaid sent a team to Malawi in April this 
year when eight volunteer dental profession-
als travelled to the remote area of Bulala.  They 
saw 1100 patients, many of whom were suf-
fering dental pain and had no access to den-
tal care.  There are fewer than 50 dentists in 
Malawi for a population of nearly 19 million 
and the team often found 100 patients waiting 
for treatment at the start of the day.  The team 
also spent two days in Embangweni and team 
leader Nick O’Donovan is looking forward to 
returning to the area.
“As word spread the clinics got busy and on the 
second day we saw 130 people but we know 
we could have helped many more,” he said.  
“This is a bigger town than Bulala and access to 

dentistry is very limited.  Sadly, many people 
need extractions to help them out of dental 
pain and this is our opportunity to help them.  
Some people walk many miles for this chance 
to see a dentist and they are so grateful for the 
care they receive.  This will be an exciting, busy, 
unpredictable and hugely rewarding opportu-
nity to use your skills in a completely different 
environment.”

The team will use portable dental chairs and 
pressure cookers for sterilization. They will also 
visit schools to run oral health and fluoride var-
nish programmes. The team will stay in basic 
guest houses and will have the chance to visit 
a lodge on the shore of Lake Malawi to relax 
and spot wildlife at the end of the trip. Volun-
teers are asked to fundraise £2300 to cover the 
cost of their flights, accommodation, transport, 
meals and everything required to provided free 
dental care for all the patients.  Dentaid can give 
plenty of support with this and all team mem-
bers will be invited to a training day ahead of 
their trip. To find out more visit www.dentaid.org/
volunteeringMalawi or call + 44 1794 324249.

About Dentaid
Dentaid was formed in 1996 and has worked 
in more than 70 countries providing dental 
treatment, training, equipment donations and 
oral health education. The charity also has proj-
ects in the UK including a school’s programme 
and mobile dental unit providing dental care 
for homeless and vulnerable people.   

For more information about the charity 
visit www.dentaid.org

For press inquiries contact press officer at
Dentaid Jill Harding on +44 1794 324249 or 
jill@dentaid.org
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www.gnydm.com

NO NO 

PRE-REGISTRATION 

PRE-REGISTRATION 

FEEFEE

FREE “LIVE” PATIENT DEMONSTRATIONS
OVER 52,000 ATTENDEES - OVER 300 CE COURSES

OVER 1,600 EXHIBIT BOOTHS

MAKE YOUR PLANS NOW!

FREE CE CREDITS DAILY

JOIN US
MEETING DATES:  NOVEMBER 27TH - DECEMBER 2ND 
EXHIBIT DATES:  NOVEMBER 29TH - DECEMBER 2ND

9 SPECIALTY MEETINGS FOR EVERYONE

PE
D
IA

TR
IC   DENTISTRYSUMMIT
2 0 2 0

 

Sleep 
Apnea

Symposium

Special Care
Dentistry Forum

96th Annual Session

The Largest Dental Meeting/Exhibition/Congress in the United States



TWAIN Interface
DICOM files format

Supports up to 10 network users
 “Bridge” function included

The most advanced technology to obtain 
intra-oral images.
The sensor covers a wide range of exposure setting, capturing a 
consistent and diagnosable image under any conditions.

CMOS INTRAORAL SENSOR

I-View Gold

Dimensions
Size 1:   25.4 x 36.8mm 
Size 2:   31.3 x 42.9mm
Thickness:         4.8 mm

Specifications
Detector: CMOS
Pixel size: 18 μm
Theoretical Resolution: 27 lp/mm
Dynamic Range: 12 bit

Deep View 4® Software
Latest generation of Deep View software with management of 
multiple databases and easy configuration of the device for 
image acquisition.

Size 1
20 x 30 mm
active area

Size 2
26 x 36 mm active area

Multiplatform option 
Advanced image filters 
Wide variety and customization of templates 
for the Full Mouth series exams
Simulation of implant measurements and 
medical reports with teething preview
Voice guidance option for image 
acquisition.
Import / export of images
in DICOM formats 
Print images with design
customization

Via Artigiani 4
Castenedolo, 25014 BS

Italy
Tel. +39 030 2732485

export@trident-dental.com
www.trident-dental.com




