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COLOGNE

HYBRID ORTHODONTICS ELEVATES 
YOUR CLINICAL STANDARDS

MEET US
AEEDC IDS

LITERATURE 

Achieve predictable results faster with comprehensive 
biomechanics

ESTHETIC REFINEMENT:
Completes alignment, 
finishing, and details with 
clear aligners (8-12 months).

2.   i-liner

INITIAL CORRECTION:
Corrects severe tipping, 
torque, and vertical 
deficiency (4-6 months).

1.   i-arch 

siaorthodontics.com info@siaorthodontics.com



Thermic welding machine 
for paper and plastic for 
envelope the instruments. 

CLEANER
Steam generator 
lightweight and 
easily transportable.



Trade Shows, From Visibility 
to Business Value

In 2026, trade shows are still an important part of busi-
ness development. But companies are asking a more basic 
question: are they worth the investment?

Trade shows can be expensive. Companies have to pay 
for booth space, travel, logistics, staff, and follow-up activi-
ties. At the same time, digital marketing and AI tools can help 
companies find potential customers, reach decision-makers, 
and measure results faster and often at a lower cost.

This has changed the way companies look at trade shows. 
They are no longer judged simply by the number of visitors 
or leads they generate. They are compared with other sales 
and marketing channels and are expected to show a clear 
business return.

The exhibition industry is however still growing, show-
ing that companies still see value in meeting customers and 
partners in person. However, they are becoming more se-
lective about which events they attend and how much they 
spend.

Trade shows are particularly useful when business deci-
sions are complex and require trust. Meeting in person can 
help companies build relationships, answer questions quick-
ly, and move discussions forward. However, trade shows are 
not equally effective for every purpose. For general aware-
ness or early-stage lead generation, digital channels can of-
ten reach more people, cost less, and provide better data. 
This means that trade shows are becoming more focused 
on high-value business conversations rather than large num-
bers of contacts.

AI is accelerating this change. Companies can now use AI 
to identify potential customers, understand buying signals, 
contact prospects, and decide which accounts deserve at-
tention. Many activities, that once required a physical meet-
ing, can now be done online. For this reason, trade shows 

need to offer something that digital tools cannot easily re-
place. Their strongest role is to bring together digital intelli-
gence and personal interaction. Data and AI can help compa-
nies identify who they should meet, while the event provides 
the opportunity to build trust and have meaningful conver-
sations face to face. This is also why smaller and regional 
trade shows, where the audience is more relevant and costs 
are easier to control, are becoming more attractive. A small-
er event, with the right companies and decision-makers, can 
be more valuable than a much larger event with thousands 
of visitors but fewer relevant conversations.

Large international trade shows still have an important 
role. They can be useful when companies want to meet 
international customers, investors, partners, or senior de-
cision-makers in one place. They can also support market 
entry and international expansion. However, large events 
work best when companies plan carefully. The most suc-
cessful exhibitors do not simply wait for visitors to approach 
their booth. They arrange important meetings in advance, 
identify priority companies, and use the event as a place to 
develop existing business opportunities.

When budgets are under pressure, companies are also 
changing what they spend money on. Large booths, generic 
sponsorships, branding activities, and events attended sim-
ply because they have always been part of the calendar are 
becoming harder to justify.

What remains important are activities linked to clear busi-
ness goals: meeting specific customers, supporting sales op-
portunities, entering new markets, or identifying companies 
with real investment potential.

The change is therefore simple: trade shows are moving 
from visibility to business value. They are becoming more 
selective and more strategic. The biggest booth or the larg-
est number of visitors does not necessarily create the best 
results. Companies need to know why they are attending 
an event, who they want to meet, and what they want to 
achieve. They also need a clear plan for following up after 
the event and turning conversations into real opportunities. 

In this environment, market intelligence becomes increas-
ingly important. Understanding which companies are ex-
panding, which markets are active, and where investment is 
taking place can help businesses choose the right events and 
focus their resources on the right prospects. The compa-
nies that get the most value from trade shows will be those 
that combine data, AI, targeted meetings, and face-to-face 
interaction. The goal is no longer simply to be present. It is to 
be present where the right business opportunities are most 
likely to emerge.

As AI and digital tools transform the way companies con-
nect with their audiences, trade shows are becoming more 
focused, more selective, and increasingly driven by meas-
urable business outcomes. Against this evolving backdrop, 
Infodent International’s “Voices from the World” column 
brings together the perspectives, experiences, and insights 
of leading dental experts from around the globe to explore 
where the industry is heading—and what tomorrow may 
look like.

b

Baldo Pipitone
CEO Infodent S.r.l.

B baldo.pipitone@infodent.com
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New Life Radiology
Corso Giuseppe Canonico Allamano 13/15 Int. G
10095 | Grugliasco (TO) | Italy

info@newliferadiology.it
www.newliferadiology.it

All the nuances

 

of radiology.
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NEW

CE/MDR Certified

NEW DigiPort G Gun Type - 0.3mm focal spot 
the First Portable Dental X-Ray Made in Italy! 

Available as wall mounted, mobile (on wheel). CE/MDR certified

NEW DigiPort C Camera Type - 0.4mm  focal spot 
available as wall mounted, mobile (on wheel), 
mounted on dental unit CE/MDR certified

INTRAORAL 
SENSORS

INTRAORAL 
X-RAYS

3D INTRAORAL 
SCANNERS

PHOSPHOR PLATE 
SCANNERS

DIGITAL PANORAMICS 
AND CBCT

DIGIPRINT
3D PRINTERS
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For decades, Italian dentistry has been 
synonymous with precision, expertise 
and craftsmanship. Born from this tradi-
tion, Dental Tech has built its identity on 
reliable implant systems, manufacturing 
quality and close collaboration with its 
partners.

Our implant solutions are designed for 
everyday clinical success, combining pri-
mary stability, manufacturing precision and 
prosthetic versatility to support predicta-
ble outcomes and simple workflows.

But Dental Tech is more than products. 
We believe in building long-term partner-
ships with distributors, providing direct 
communication, practical support, training, 

education and marketing assistance to help 
them grow in their local markets.

This commitment is now expanding 
across Europe and worldwide, as we look 
for partners who share our vision.

In 2027, Dental Tech will celebrate its 
50th anniversary, marking five decades of 
experience and a clear vision for the future.

Join us at AEEDC Dubai (January 19–21, 
2027) or at IDS Koln (March 16-20, 2027), 
and discover the Dental Tech world.

F  www.dentaltechworldwide.com
F  www.dentaltechitalia.com
B  info@dentaltechworldwide.com
B  info@dental-tech.it

Dental Tech: 50 years of Italian 
implantology, looking ahead
W dental tech

S Visit us at AEEDC 2027
    Hall 4, Booth 4F27
    Visit us at IDS 2027
    Hall 4.1, Booth 059





MOST
TRUSTED
BRAND

MOST
TRUSTED
BRAND

Root Canal Filling CementRoot Canal Filling CementRoot Canal Filling Cement

EASY

SAFE

ECONOMICAL 

EASY
easy to apply and remove 

SAFE
reliable and effective

ECONOMICAL 
cost-efficient in treatment
(approx. 40 treatments per packing)www.medirel.com

SWISS MADE

RocanaRocanallRocanal
good reasons
to choose
Rocanal® 3

Join millions who trust a better endodontic outcome

ICANCLAVE, focus on autoclaves 
W ningbo ican machines

ICANCLAVE is a high-tech enterprise orig-
inating in Europe, specializing in the research, 
development, and production of steam ster-
ilizers and related infection control equip-
ment. With over 20 years of experience in the 
industry, our company has achieved ISO13485 
quality management system certification and 
Medical Device Single Audit Program (MD-
SAP) certification by BSI. Our sterilizers are 
also certified by leading international authori-
ties, including MDR(EU), FDA(US),ASME, PED, 
and ETL. ICANCLAVE products have been 
sold in more than 100 countries and are regis-
tered in over 30 nations..

F  www.icanclave.com
B  sales@icanclave.com 

S Visit us at IDS 2027
    Hall 11.1, Booth G-008
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Basic prebonder XS in action:
renfert.com/prebonder-xs-info

Don‘t just sandblast.
Start pre-bonding.

Scientifically validated 
blasting parameters 
enhance surface wetta-
bility, resulting in reliable 
and reproducible bonding 
performance.

making work easy

Reliable bonding  
begins here
Basic prebonder XS is the first validated 
system to standardize clinical surface  
conditioning prior to adhesive cementa-
tion. The new compact add-on for your 
dental practice.

20261013_Basic-prebonder-XS_180x115mm_en.indd   120261013_Basic-prebonder-XS_180x115mm_en.indd   1 13.10.2026   12:02:2713.10.2026   12:02:27

Renfert presents the BASIC prebonder XS for standardized 
surface activation of zirconium oxide and other materials
W renfert

Renfert has stood for dental fine sand-
blasting technology for decades. With the 
BASIC prebonder XS, the company now pre-
sents this competence as a compact system. 
Specially designed for surface activation, the 
BASIC prebonder XS creates defined condi-
tions for the adhesive pre-treatment of zir-
conium oxide, metal alloys as well as hybrid 
materials and modern polymers. The specially 
developed system standardizes a previously 
strongly user-dependent process step and 
thus plugs a gap in the adhesive cementation 
workflow.

The BASIC prebonder XS was devel-
oped in cooperation with the Materials 
Research department of the Polyclinic 
for Dental Prosthetics at the LMU Clinic 
in Munich. Renfert’s experience in dental 
fine sandblasting technology and the ma-
terials science expertise of the LMU were 
incorporated directly into the system. 
Sandblasting energy, nozzle geometry 
and sandblasting media are adapted to 
each other in such a way that scientifically 
defined process conditions can be imple-
mented reliably in everyday practice.

For this, the BASIC prebonder XS com-
bines a precision pressure gage with a 

marked working area, the Prebonder con-
trol tip for maintaining a constant working 
distance, the specially developed Prebonder 
jet nozzle as well as the high-purity corun-
dum sandblasting medium Prebonder sur-
face pro. The system is augmented by the 
Prebonder control pad, with which the 
sandblasting performance can be checked 
within a few seconds before use. With 
its compact one-tank system, the BASIC 
prebonder XS can be easily integrated into 
existing workflow structures. It is used 
with an existing sandblasting chamber or 
a separate sandblasting box and supports 
a standardized process without expensive 
adaptations.

The BASIC prebonder XS turns sandblast-
ing into prebonding – the scientifically defined 
surface activation before adhesive cementa-
tion.

Find even more information 
on the product page:

F  www.renfert.com 
B  info@renfert.com

www.renfert.com/en/products/equipment/dental-sandblasters/basic-prebonder-xs
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Performance Dentists Value. 
Partnership Distributors Can Count On.
W microcopy

The quality of a bur can shape the precision 
of a preparation and the predictability of the 
result. Drawing on decades of experience, 
Microcopy offers high-quality, pre-sterilized 
diamond and carbide burs with proven 
performance in clinical practice. Designed 
for efficient cutting and control, they help 
clinicians work confidently and support 
consistent clinical results.

For distributors, that clinical reliability 
creates an opportunity to offer more. 
Microcopy’s portfolio of over 3,000 SKUs 
includes burs, polishers, IPR strips, saliva 
absorbents and bite tabs, covering routine 
procedures and specialized clinical needs. 
Competitive pricing, product knowledge and 

dedicated support help partners build their 
rotary business.

Already distributed in more than 60 
countries, Microcopy welcomes partners 
who share our commitment to quality. Bring 
performance dentists value to your market, 
backed by a partnership you can count on.

F  www.microcopyintl.com
B  info@microcopyintl.com 

S Visit us at Congrès ADF 2026
    Paris, France, 24–28 November 2026 
    Booth: Endoboutik, 1S21

CORiTEC 650i PRO Series – Built for Masterpieces 
W imes-icore

When only the best is good enough 
for your dental lab or milling center, the 
CORiTEC 650i PRO Series is built to meet 
the highest demands in modern dental 
manufacturing. 

For laboratories focused on hybrid ma-
chining, high-volume production and de-
manding metal applications, the CORiTEC 
650i PRO Series is the masterpiece built for 
your most challenging workflows.

Its powerful 5 .7 kW spindle and solid 
granite base provide the foundation for 
excellent surface quality, high precision 
and outstanding productivity across a 
wide range of applications. In the Load-

er version, automated handling also sup-
ports continuous 24/7 production for 
maximum efficiency. 

Together with the CORiTEC AM100, 
the 650i PRO Series forms a powerful hy-
brid manufacturing solution, combining 
the advantages of metal 3D printing with 
high-precision milling and finishing.

S Visit us at Formnext Frankfurt
    Hall 12.0, Booth C101

B  dental@imes-icore.com
F   www.imes-icore.com
F   https://digital.imes-icore.com/en/coritec-650i-pro-series
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[1] [2] [3]: Check the scientific articles in the 
                download section of our website

ANDREW MEDICAL

https://www.andrewmedical.com
info@andrewmedical.com

12° Conical
Connection

Antiadhesive activity
that could  prevent 
medical device
infections[1]

Widely higher
bone contact volume

Mimetic
Structure

Faster bone
regrowth[2]

Reduced
Healing Time[2]

0.2 or 1.0mm
Polished Neck

Full 3D Printed
Neck

Single
Platform

Positive modulation
of inflammation[3]

SOLID CORE

CAVITY LAYER

[1] [2] [3]: Check the scientific articles in the download section of our website

Distributors Wanted in Open Territories

Unique 3D PRINTED SURFACE

that builds our exclusive line of    

                   DENTAL IMPLANTS

PRIVATE LABEL and OEM solutions  
with custom design of shapes and 
connections

19-21 January 2027
HALL 4
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Newtom VG-One: Elevating 2D and 3D Dental Imaging
W cefla

NEWTOM VG-One is the latest outcome 
of the endless evolution of NEWTOM tech-
nology in 2D and 3D imaging. Top quality for 
a wide variety of diagnostic needs.

The clinical performance of NEWTOM 
VG-One, combining extreme compactness 
and versatility, makes it a technologically 
complete and cutting-edge dental radiology 
device.

Reliability, safety and patient health are 
guaranteed thanks to systems that adjust 
the emitted dose according to the anatom-
ical area scanned - which results in consist-
ently clear and sharp images.

The new Neowise software is a techno-
logically advanced platform for managing, 
processing, checking and sharing all diag-
nostic images as required.

Versatile 3D Precision 
The VG-One brings powerful 3D imaging 

to dental practices, maximizing results and 
patient protection. Its adaptable Fields of 
View confine radiation precisely to the re-
gion of interest. 

Operators can tailor doses using specific 
scanning protocols (ECO, REGULAR, HR).

To prevent retakes, the Scout View sys-
tem previews the scan area with minimal 
exposure. 

Furthermore, Autoadaptive Metal Arti-
fact Reduction (AMAR) filters minimize met-
al interference, which is crucial for accurate 
anatomical segmentation. 

Advanced 2D Capabilities 
The VG-One’s 3D panel also performs 

high-quality 2D panoramic examinations. 
The MultiPAN function captures five 

distinct focus layers in a single scan using a 
standard panoramic dose, revealing critical 
details in complex anatomies. 

The Focus Pro feature automatically 
merges these layers into one perfectly fo-

cused image, while Autoadaptive Picture 
Treatments (APT) filters automatically opti-
mize sharpness and detail. 

A modular teleradiographic arm can also 
be added for CEPH exams. 

Neowise Software & AI Integration 
The VG-One is paired with Neowise, 

a next-generation software platform de-
signed to optimize workflow and patient 
communication. 

Neowise integrates automated Artificial 
Intelligence (AI) features, including inferior 
alveolar nerve identification, 3D anatomi-
cal segmentation, airway identification for 
OSAS diagnosis, and automatic cephalo-
metric tracing. 

These AI tools enhance diagnostic accu-
racy and significantly reduce operational 
time.

 Ergonomics and Safety First 
Patient safety is prioritized through Safe-

Beam™ technology, which automatically 
adjusts the X-ray dose to the patient's build.

This prevents overexposure while ensur-
ing consistently clear images without manu-
al adjustments. 

Eco Dose protocols offer even lower ra-
diation levels for specific monitoring needs.

Ergonomically, a 7-inch Full-Touch con-
trol panel (configurable on either side) and 
an innovative foot positioning laser guide 
correct patient alignment. 

Additionally, Comfort Lighting enhances 
patient relaxation during scans. 

Conclusion
Newtom VG-One combines a high-level 

2D/3D hybrid imaging system with AI-based 
software. 

It represents an essential and highly ad-
aptable investment for modern dental prac-
tices aiming for clinical excellence.

F  www.newtom.it/en/radiological-dental-devices/vg-one
B  csdentale@cefla.it

Prophyx POW
W bms dental

BMS Dental Prophylaxis Powders for 
air-polishing devices are designed for 
air-abrasive professional teeth cleaning, to 
prevent caries or prior other clinical treat-
ments. 30 sec Made based on finely grained 
sodium bicarbonate particles, its small par-
ticles have a gently effect on enamel and 
reduce the risk of soft tissue injury. Sodium 
bicarbonate powder is best for removing 
not only biofilm, but also slightly mineral-
ized dental plaque.

 Main Characteristics:
• Compatible with all brands of air abrasive 
systems.
• 5 flavours: Neutral, Mint, Cherry, Lemon, 
Tropic.
• 40μm variant for supragingival treatment 
(all flavours available).
• 15μm variant for a gentle of subgingival and 
supragingival treatment (neutral flavour only).
• Maximum comfort for the patient.
• 4 mixed flavours kit also available.

F  www.bmsdental.it 
B  info@bmsdental.it
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MAZIC Claro CAD - A premium lithium disilicate glass 
ceramic block for CAD/CAM
W vericom

• High strength & natural esthetics
: ideal for anterior and posterior restorations
• Life-like translucency
: seamless blend with surrounding teeth
• Reliable performance
: consistent milling and precise marginal fit
• Versatile indications
: crowns, inlays, onlays, and veneers
• Efficient workflow
: mandrel-type design for easy handling
Whether for daily cases or highly esthetic an-
terior restorations, MAZIC Claro CAD delivers 
durability, beauty, and convenience.Visit our 
YouTube channel to find out more videos.

F  www.vericom.co.kr
B  vericom@vericom.co.kr
B  +82-31-441-2881

Visit our YouTube channel
to find out more videos.

1504 /  2026  |  Infodent International
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More Parts, More Possibilities: 
Discover What’s New at SPIROdental

For dental repair professionals, every job 
brings a different challenge. Finding the 
right component is an essential step — 
whether servicing a familiar handpiece or 
tackling a less common dental unit repair.
SPIROdental continues to expand its range 
of aftermarket spare parts, replacement 
hoses and specialist tools, giving repair 
businesses more options when sourcing 
components. The latest additions broaden 
a portfolio built around the everyday needs 
of technicians working on dental handpiec-
es and units.
A wider selection from one supplier can 
make sourcing more straightforward, help-
ing repair shops consolidate orders and 

spend less time searching across multiple 
sources. For distributors, new additions also 
offer opportunities to expand their own of-
fering and respond to customer requests.
 “New” section on their web page brings the 
latest additions together, with product de-
tails and compatibility information to help 
you find what you need.
Visit SPIROdental’s latest arrivals and dis-
cover more possibilities for your next repair.

Explore what’s new:
F  https://spiroteh.com/product-category/new/

Looking for a specific part? Contact our team:
B  cc@spiroteh.com

W spiro

DMP presents MagnaBond Universal

Proven in clinical practice, MagnaBond Uni-
versal is DMP Dental's high-performance 
universal adhesive, offering exceptional bond 
strength, versatile application, and long-term 
durability in restorative dentistry.
Its advanced chemistry ensures reliable ad-
hesion to enamel, dentin, composites, met-
als, zirconia, and ceramics, making it an ideal 
choice for direct and indirect restorations. 
Whether used in self-etch, total-etch, or 
selective-etch mode, MagnaBond Universal 
provides consistent, long-lasting results.
Efficiency meets convenience—with a 
one-bottle system, fast application, and 

no need for separate primers, it simplifies 
the bonding process without compromis-
ing performance. Clinicians benefit from 
excellent handling, optimal film thickness, 
and superior marginal integrity, reducing 
post-operative sensitivity and ensuring pa-
tient comfort. 
For over 40 years, DMP Dental has been 
dedicated to developing high-quality ma-
terials that meet the needs of modern 
dentistry. MagnaBond Universal continues 
this tradition, offering dentists a reliable, 
effective, and versatile bonding solution for 
everyday practice.

W dmp

F  www.dmpdental.com
B  info@dmpdental.com

Drive Air Expands Its Catalogue:
Over 600 Dental Unit Hoses and New Products
W Drive Air

Drive Air, an Italian company specializing in 
the development and manufacturing of sil-
icone hoses for dental units, has expanded 
its new catalogue with additional compati-
ble products. The updated edition features 
over 600 hoses, organized by type and 
brand for quick, easy product selection.

New non-OEM products added to the range
• Compatible hose for the KaVo PiezoLED 

scaler.
• Compatible hose for the Bien-Air MX2 

motor.
• Compatible EMS and Satelec hoses for 

EMS Piezon 150/250 units.
• All Planmeca compatible hanging hoses 

now come with an angled connection.
• Additional compatible products for Sirona 

and Cefla plus new syringe products.

A catalogue designed for faster selection
The expanded catalogue also offers clearer 
product categorization, improved navigation, 
higher-quality model photographs and complete 
technical information, including original part 
numbers, dimensions and compatibility details.

With a 360-degree approach, Drive Air supports 
manufacturers, repair technicians, distributors 
and dental professionals with a broad range of 
solutions for dental units.

Explore the updated catalogue! 
F  www.driveair.eu

For the price list, contact
B  sales@driveair.eu 
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DIA-ROOTTM BIO MTA
W Diadent

DIA-ROOTTM BIO MTA is Root Repair Mate-
rials with excellent biocompatibility and offers 
distinct advantages for root canal repair pro-
cedures. And it restores the damaged areas 
root canal to normal function and appear-
ance quickly and efficiently. 

Indications
- Pulp Capping
- Root Perforations
- Pulpotomy
- Root-End Filling

Benefits
- Good Biocompatibility
- Outstanding Sealing Capabilities
- Antibacterial Effect(pH 12)
- Easy Handing Properties
- Resists washout
 

F  www.diadent.co.kr
B  diadent@diadent.co.kr

Light-curing resin for 3D printing
W talleres mestraitua

3D print like a professional centre with 
the best dental resin on the market.

Premium Model Ref. 143001
The resin is a perfect balance between 

hardness, definition and a unique color with 
which to observe the anatomy of the teeth 
impeccably.

Premium Ivory Ref. 143011
With an A1 color it is perfect to print res-

torations and do fit or aesthetic checks in 
an economical way or print your cores so 
that the background color does not distort 
the color of your veneers.

Premium Gingiva Ref. 143021
With a pink color and elasticity similar to 

mucous membranes, it is the perfect resin 
for printing flexible removable gum.

Manufactured in Spain. Parameterized 
for the main brands of milling machines. 
Excellent results. Consult your distributor 
for prices.

F  www.mestra.es
B  info@mestra.es

D-LUX+
W Diadent

D-LUX+ is a high performance dual-wave-
length Cordless LED Curing Light. Built and 
designed with the highest quality and durabili-
ty, its dual-wavelength can efficiently, effecti-
vely and uniformly polymerize all light-cured 
dental materials. At its maximum light intensi-
ty output of 2,400mW/cm2, it can complete all 
restorations safely and efficiently.

Benefits
-	 A high intensity output of 2,400mW/cm2 

and 10W LED offers short curing time and 
efficient polymerization

-	 360° swivel light prove and silicone ring tip 
ensure patient comfort

-	 Dual-wavelength with 4 LED lamps can ef-
ficiently polymerize all dental materials

-	 Broadband spectrum of 385nm-515nm
-	 Wireless battery charging system eliminates 

any potential charging contract problems
-	 Five(5) versatile curing modes allow flexible 

curing time and power intensity including 
1 second curing and Orthodontic curing 
mode

-	 Built-in Light Intensity Measurement Sen-
sor provides peace of mind so clinicians can 
always verify if the intensity is within normal 
range
 

F  www.diadent.co.kr
B  diadent@diadent.co.kr
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Growing globally. Looking for the right partners.
Join our worldwide distributor network.
We offer competitive margins, Swiss-quality products,
and full commercial support.

Become a distributor: www.hader.eu

Explore our full  product range
Scan to download our catalogue and discover all Hader Solutions.

Solutions to enhance life quality

One Shop. Complete Prosthetic Solutions.

Hader In-Tact Hader VX
Prosthetic Screwdriver System Bar Attachment System

• One-hand operation
• Ratchet fits over the rotating disc
• Removable disc for easy cleaning
• Universal latch-type connection
• Integrated finger rest

• For bars & extracoronal use
• 3 retention levels
• Up to 20° rotation at bar level
• Ultra-thin 0.2mm housing
• CAD/CAM digital library available



From Swiss Pioneer to Modern Partner: 
60 Years of Hader

Founded in 1963 by Helmut Hader in La 
Chaux-de-Fonds, Switzerland, Hader has 
spent more than six decades shaping pros-
thetic dentistry. Many of Helmut Hader's at-
tachment inventions remain references for 
dentists and dental technicians worldwide, 
led by the Hader VX, the most popular bar 
attachment in the world.

In 2021, the company revived its original 
name and relaunched as Hader Solutions, 
honouring its founder while looking firmly 
ahead. Today, Hader combines this heritage 
with a renewed focus on innovation, quality 

and customer care: Swiss Made attachment 
systems, prosthetic instruments such as the 
new Hader In-Tact screwdriver system, and a 
Digital Library that brings its solutions into 
CAD/CAM workflows.

Sixty years on, the spirit is the same: reliable, 
high-quality solutions that improve the daily 
work of dental professionals and the quality 
of life of their patients.

F  www.hader.eu
B  information@hader.eu

W hader solutions

CINGOL Medical is a manufacturer of 
designing & manufacturing hightech digi-
tal dental unit in Foshan, China, factory has 
strictly produced products according to the 
ISO13485 quality management system, quality 
is the priority of CINGOL.

Despite that, we pay more attention to im-
prove the user experience of dentists& patien-
ts, maximums the work efficiency&comfort. 

Humanized Dental Chair Designer & Manufacturer
W Foshan Cingol Medical Instruments

Product approved by CE ISO, over 8000+pcs 
dental chairs distributed 70+ countries by 
300+ dealers annually. 

F www.cingol.com
B cingol@cingol.com

U GLAZE: Precision and Performance 
in Dental Glazing
W ugin dentaire

Precision, consistency, and ease of use 
are becoming increasingly essential in 
modern dental workflows. U Glaze, the 
new high-precision glazing furnace by Ugin 
Dentaire, has been designed to meet these 
demands, combining advanced heating 
technology with an intuitive and very com-
pact design.

Offering uniform and pollution-free 
heating, U Glaze ensures stable and reli-
able thermal performance for consistent 
results. Its intelligent PID temperature 
control provides precise temperature 
management throughout the glazing pro-
cess, supporting high-quality outcomes in 
both chairside and laboratory workflows.

Designed with efficiency and sim-
plicity in mind, U Glaze features a large 

colour touchscreen with an intuitive in-
terface, providing a clear overview of all 
parameters and making operation easy 
and straightforward. Its memory capacity 
allows up to 100 customised programs to 
be stored and quickly retrieved, offering 
greater flexibility for different applica-
tions.

Thanks to its compact design, U Glaze 
can easily fit into any workspace, making 
advanced glazing technology accessible 
wherever it is needed. 

 

F  www.ugindentaire.fr/en
B  info@ugin-dentaire.fr
B  export@ugin-dentaire.fr

Talleres Mestraitua SL, (+34) 944 530 388
info@mestra.es - www.mestra.es 
48150 Sondika (SPAIN)

GLAZING FURNACE

REF. 100252

REF. 100295

ANODIZING UNIT
 Corrosion resistance. 
 Wear resistance. 
 Better adhesion and surface finish. 
 Less release of metal ions. 
 It works with a solution of water  
 and sodium bicarbonate.

The anodizing unit for titanium is a 
simple device that allows you to process 
titanium dental elements quickly, easily 
and economically. The results are  
comparable to products belonging to  
a much higher category.

Video 
explanation

Specifications
Dimension: 207 x 245 x 160 mm  •  Weight: 2,73 kg
Voltage: 10~65 V •  Power supply: AC220~240 V, 50/60 Hz
Power: 100 W •  Anodizing time: 5 seconds

Solution of water (600 ml)
and sodium bicarbonate (20 g)

Appearance:   
The anodic layer can be colored with 
different shades, giving the titanium  
a more attractive appearance than  
the original taupe. 

WHAT IS GLAZING AIR? 
Glazing is the process of post-processing the sintered zirconia.  
Not only does it give a high aesthetic by forming a gloss layer  
on the prosthesis, but it also stabilizes the color of the prosthesis 
and increases the surface hardness to increase the resistance  
to tooth abrasion and fracture. 

Zirconia prosthetics have become the trend, and more  
customers have to buy a porcelain furnace just for glazing.

The GLAZING AIR is furnace only for zirconia glazing, which boldly 
excludes vacuum functions not used for glazing, and is an affordable 
product that leaves only fast and precise temperature control 
technology, compact size and economic cost.

Furnace only for zirconia glazing that 
excludes functions such as vacuum, 
and leaved absolutely necessary 
functions.

It reaches 1000 °C in less than  
10 (average 5 minutes) minutes using  
a Kanthal ® heater with good thermal 
conductivity.

Precise temperature control provides  
the perfect outcome for any brand.

• Both the membrane keyboard  
 and the touch screen can be used  
 simultaneously.

• Improves user convenience by  
 including an auxiliary pedestal in  
 the design (to place the result).

AFFORDABLE FURNACE  
ONLY FOR GLAZING

SPEEDY GLAZING

PRECISE TEMPERATURE CONTROL

HIGH USER CONVENIENCE

ADVANTAGES

Specification

Dimensions: Width 246 mm x Depth 319 mm x Height 434 mm

Weight: 13 kg • Rating power: Max. 1,3 kW • Fuse: 10 A

Input power source: AC 220~240V 50/60Hz

Max temperature: 1000 ºC
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Talleres Mestraitua SL, (+34) 944 530 388
info@mestra.es - www.mestra.es 
48150 Sondika (SPAIN)

GLAZING FURNACE

REF. 100252

REF. 100295

ANODIZING UNIT
 Corrosion resistance. 
 Wear resistance. 
 Better adhesion and surface finish. 
 Less release of metal ions. 
 It works with a solution of water  
 and sodium bicarbonate.

The anodizing unit for titanium is a 
simple device that allows you to process 
titanium dental elements quickly, easily 
and economically. The results are  
comparable to products belonging to  
a much higher category.

Video 
explanation

Specifications
Dimension: 207 x 245 x 160 mm  •  Weight: 2,73 kg
Voltage: 10~65 V •  Power supply: AC220~240 V, 50/60 Hz
Power: 100 W •  Anodizing time: 5 seconds

Solution of water (600 ml)
and sodium bicarbonate (20 g)

Appearance:   
The anodic layer can be colored with 
different shades, giving the titanium  
a more attractive appearance than  
the original taupe. 

WHAT IS GLAZING AIR? 
Glazing is the process of post-processing the sintered zirconia.  
Not only does it give a high aesthetic by forming a gloss layer  
on the prosthesis, but it also stabilizes the color of the prosthesis 
and increases the surface hardness to increase the resistance  
to tooth abrasion and fracture. 

Zirconia prosthetics have become the trend, and more  
customers have to buy a porcelain furnace just for glazing.

The GLAZING AIR is furnace only for zirconia glazing, which boldly 
excludes vacuum functions not used for glazing, and is an affordable 
product that leaves only fast and precise temperature control 
technology, compact size and economic cost.

Furnace only for zirconia glazing that 
excludes functions such as vacuum, 
and leaved absolutely necessary 
functions.

It reaches 1000 °C in less than  
10 (average 5 minutes) minutes using  
a Kanthal ® heater with good thermal 
conductivity.

Precise temperature control provides  
the perfect outcome for any brand.

• Both the membrane keyboard  
 and the touch screen can be used  
 simultaneously.

• Improves user convenience by  
 including an auxiliary pedestal in  
 the design (to place the result).

AFFORDABLE FURNACE  
ONLY FOR GLAZING

SPEEDY GLAZING

PRECISE TEMPERATURE CONTROL

HIGH USER CONVENIENCE

ADVANTAGES

Specification

Dimensions: Width 246 mm x Depth 319 mm x Height 434 mm

Weight: 13 kg • Rating power: Max. 1,3 kW • Fuse: 10 A

Input power source: AC 220~240V 50/60Hz

Max temperature: 1000 ºC



AEU-27DTCR, the first Aseptico-branded endo motor 
with reciprocation!
W aseptico

Ideal for new and experienced clinicians, 
Aseptico Inc., a global leader in electric den-
tal motor technology, recently launched the 
AEU-27DTCR.  

This reliable device supports popular re-
ciprocating and rotary endodontic instru-
ments.  

The compact console features a stylish 
design, plus an intuitive control panel and 
bright display.  

The powerful 30,000 rpm, brushless, 
E-type micromotor is compatible with a 
variety of handpieces, enabling access to 
the canal space, as well as fast and efficient 
cleaning/shaping techniques. Handpiece cali-
bration ensures greater speed and torque 
accuracy to reduce file separation.  

DigiPort G - Freedom is in your hands…

New Life Radiology is proud to present its 
new Portable X-Ray Gun Type DigiPort 
G, CE/MDR Certified. The FIRST Made in 
Italy X-Ray Portable Solution, the ONLY Eu-
ropean available Portable X-Ray Solution, 
with UNIQUE technical features which make 
DigiPort G an UNIQUE device in the whole 
dental world.

0.3mm focal spot, KV (60/70) mA (2.5/3.5) 
both selectable, DAP (dose area product) 
indication after each exposure, available 
in two versions (human and VET), only 

0.0007 mGy/H leakage dispersion, 2.8” 
wide colour touch LC screen, target Angle 12°, 
only 2.1 kg weight, over 500 images with a 
full charge, full charged in just one hour, au-
tomatic shut down function and much more. 

Available also special dedicated configurations 
for a wall or mobile (on wheel) installation.

F  www.newliferadiology.it
B  info@newliferadiology.it

W new life radiology

The AEU-27DTCR is available with a wired 
or wireless foot control. An on-board file 
library and upgradable software enhance 
the longevity in the dental practice. Like all 
Aseptico equipment, the AEU-27DTCR has 
a two-year warranty against manufacturing 
defects.  Made in USA.  US FDA, Health Cana-
da, and EU MDD-registered.  Dealer and OEM 
inquiries welcome!  

Please contact Stefan Gefter at: 
sgefter@aseptico.com for more information 
about the AEU-27DTCR.

Send inquiries to:
B  sgefter@aseptico.com
B  +1 425-210-7258
F  www.aseptico.com
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The GO Ultra-Portable Dental System gives
distributors a premium portable unit option at a 
better value (features, quality, fair price) and clinicians 
a lighter, easier way to deliver portable dental care.

Only 34.6 cm W x 23.6 cm D x 54.8 cm H
• Easy-to-use touch screen
• Auto-sensing worldwide voltage switching, plus 

24 VDC vehicle battery-compatible
• Cleaner patient environment with  ltered intake 

and antibacterial exhaust air
Available with or without piezoelectric scaler

• Made in USA; US FDA, Health Canada, and
CE-Marked (EU MDR)

• Portable supply cart, chairs, light, stools, and 
many other equipment options available!

ULTRA-PORTABLE
DENTAL SYSTEM

ONLY WEIGHS
15.45 KG

GLOBAL LEADER IN
PORTABLE DENTAL
EQUIPMENT

MOST POWERFUL
PORTABLE DENTAL
UNIT IN ITS CLASS

2-YEAR
WARRANTY

DISTRIBUTORS
WANTED!

SGEFTERRASEPTICO.COM
SEND INQUIRIES TO:

SCAN FOR MANUAL

+1 425521007258

SCAN FOR VIDEO
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With more than 23 million inhabitants, a healthcare system that reaches virtually the 
entire population and one of Asia’s highest concentrations of technology, Taiwan 
represents a particularly interesting case for the dental sector. Population ageing, a 
high density of professionals, public prevention programmes and still-significant clinical 
demand define a developed market in which industry, distribution and professionals 
are having to respond to increasingly complex needs.

6' 
Reading time

Taiwan 
a dental ecosystem between 

universal healthcare, 
technology and new 

demographic challenges
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An island at the heart of the Asian 
economy

Understanding Taiwan’s dental market means start-
ing with a relatively small territory whose economic and 
technological weight is considerably greater than its size 
might suggest. At the end of 2025, the registered popu-
lation stood at 23.3 million, around 101,000 fewer than 
the previous year.

The demographic figure is particularly important be-
cause of the changes taking place in the structure of the 
population. Taiwan has now entered what is commonly 
described as a super-aged society: at the end of 2025, 
people aged 65 and over accounted for just over 20% 
of the population. This is not merely a social transform-
ation. For the healthcare system, and dentistry in par-
ticular, it means dealing progressively with a larger share 
of elderly patients, often characterised by more complex 
and continuous care needs.

This transition is taking place within a highly indus-
trialised economy. According to the Directorate-General 
of Budget, Accounting and Statistics (DGBAS), Taiwan’s 
real GDP grew by 8.68% in 2025, driven in particular by 
expanding exports and demand related to emerging 
technologies and artificial intelligence. The figure reflects 
one of the island economy’s best-known characteristics: 
its exceptional specialisation in electronics and, above 
all, semiconductors. According to the U.S. International 
Trade Administration, Taiwan accounts for more than 
60% of global foundry revenue and more than 90% 
of the production of the world’s most advanced semi-
conductors.

This technological position helps create an environ-
ment that is particularly receptive to digitalisation, auto-
mation and high-value technologies, all of which inevit-
ably have implications for the medical and dental sectors 
as well.

Alongside this economic strength is a distinctive geo-
political context. Taiwan has its own institutions and a 
democratic political system, while the People’s Republic 
of China claims sovereignty over the island. The Euro-
pean Union maintains its “One-China policy”, referring 
to Taiwan as a separate customs territory and recognis-
ing it as an economic and commercial entity; at the same 
time, Brussels maintains a structured dialogue with Tai-
pei in several sectors, including medical devices. The EU 
has also expressed concern about tensions in the Taiwan 
Strait and opposition to unilateral changes to the status 
quo, particularly through the use of force.

For those operating in the dental sector, the geopolit-
ical context is therefore primarily a variable to consid-
er in commercial strategies and supply chains. To truly 
understand the market, however, it is necessary to look 
elsewhere: at the distinctive healthcare system Taiwan 
has built over the past three decades.

National Health Insurance, the back-
bone of the system

One of the key milestones in Taiwan’s recent 
healthcare history came in 1995, with the introduc-
tion of National Health Insurance, or NHI. It is admin-
istered by the National Health Insurance Administra-
tion (NHIA), an agency under the Ministry of Health 
and Welfare.

The underlying principle of the system is to guar-
antee extremely broad access to care. At the end of 
2023, 23.88 million people were insured through the 
NHI, representing 99.9% coverage. In the same year, 

91.6% of Taiwan’s medical institutions participated in 
the NHI system.

Dentistry is an integral part of this model. It is an 
essential element in understanding Taiwan’s dental 
system: the NHI has helped make dental care access-
ible to a very large share of the population, integrat-
ing the activity of private practices into the national 
healthcare system.

This is also one reason why Taiwan should not be 
interpreted simply through the public healthcare ver-
sus private market divide typical of other countries. 
The two components coexist. Part of dental activity 
falls within the NHI system, while the market also in-
cludes services, materials and solutions that may fall 
outside insurance coverage.

The model has achieved important results in 
terms of accessibility, but it is not without tensions. 
A correspondence published in The Lancet in 2024 
described the NHI as a system capable of providing 
high-quality care with relatively low insurance pre-
miums, while at the same time highlighting the finan-
cial pressures generated by keeping costs low and the 
difficulties associated with workloads and healthcare 
workforce availability.

The issue becomes even more relevant as the 
population ages. The same authors observed that the 
number of older people had almost doubled between 
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Country Comparison

TAIWAN U.S.A.

Healthcare spending as % of GDP 73% 18%

Life expectancy at birth 80.2 years 78,5 years

Public insurance coverage 100% 36%

Source: International Health Care System Profiles: Taiwan (Commonwealth Fund, May 2026). https://doi.org/10.26099/R631-C728

TAIWAN

Maternal mortality rate 14 deaths per 100,000 live births 48 in Western Pacific region 

Infant mortality rate 430 deaths per 100,000 live births 410 in high-income countries

Share of population suffering from mental 
health 12% 16% in high-income countries

2002 and 2023, approaching four million, with fore-
seeable consequences for healthcare utilisation and 
expenditure.

This is where the Taiwanese case becomes particu-
larly interesting for the dental industry as well: guar-
anteeing access to care does not necessarily reduce 
demand for dentistry; on the contrary, it can make 
that demand more continuous and structured.

An exceptionally extensive dental net-
work

The growth of dentistry in Taiwan has been con-
siderable. A study published in the Journal of Dental 
Sciences reconstructed how the number of dentists 
increased from 3,739 in 1986 to 14,717 in 2018, while 
the population grew much more slowly over the same 
period. Subsequent studies indicated a density of ap-
proximately 70.6 dentists per 100,000 inhabitants, 
while also highlighting an uneven geographical distri-
bution of professionals.

This concentration makes the market interesting 
from another perspective: it is not only a question of 
how many patients can access care, but also of how 
extensive the professional infrastructure surround-
ing that care has become.

Postgraduate training provides an indication of the 
scale of the system. In 2023, 629 institutions were au-
thorised for the two-year postgraduate clinical train-
ing programme for dentists, including 94 hospitals 
and as many as 535 clinics. In the same year, 895 den-
tists were taking part in these programmes.

Alongside practices and clinics, there is also a 
significant technical sector. In 2023, the Ministry of 
Health and Welfare recorded 1,032 Dental Technol-
ogy Centers, up from 994 the previous year.

For manufacturers and distributors, these figures 
describe a highly developed professional market: a 
large number of dentists, an extensive network of 
facilities and an organised dental technology sector. 
At the same time, the high density of professionals 
means that Taiwan cannot simply be regarded as a 
market undergoing quantitative expansion. Competi-
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ical distribution are already topics of discussion in 
Taiwan’s scientific literature.

In other words, the future development of Taiwan-
ese dentistry may increasingly depend less on the 
numerical expansion of the profession and more on 
the qualitative evolution of care.

Many dentists, but still a great deal of 
dental caries

It is precisely when looking at oral health that one 
of the country’s most interesting features emerges. 
Near-universal healthcare coverage and a high avail-
ability of professionals do not mean that dental dis-
eases have been eliminated.

A study based on NHI data for 2020 identified 
6,304,315 patients treated for dental caries, account-
ing for more than 12.6 million outpatient visits. Pa-
tients with caries represented 56.9% of the more than 
11 million patients treated for oral diseases overall 
that year.

Dental caries also accounted for 30.37% of visits 
related to oral diseases and 34.86% of the corres-
ponding expenditure expressed in NHI points. It is im-
portant to stress that these are 2020 data and there-
fore not a snapshot of the current prevalence of the 
disease; nevertheless, they provide a useful indication 
of the burden that dental caries places on the coun-
try’s dental activity.

The paediatric figures are particularly significant. 
Caries prevalence among five-year-old children fell 
from 79.32% in 2011 to 65.43% in 2018: a substantial 
improvement, although levels remained high. In the 
study based on 2020 NHI data, moreover, children 
aged 5 to 9 showed the highest rate of dental service 
utilisation for caries, at 55.69%.

The government has responded by developing a 
highly structured prevention strategy. In 2023, ap-
proximately 1.19 million fluoride varnish applications 
were provided, with 77.1% of children under six receiv-
ing at least one treatment. The first permanent molar 
sealant programme involved around 876,000 chil-
dren aged 6 to 12, while more than 1.22 million primary 
school pupils took part in the fluoride mouth-rinsing 
programme, with participation exceeding 95%.

The resulting picture is less contradictory than it 
might initially appear. Taiwan has an accessible dental 
system and invests considerably in prevention, yet it 
still has to manage a substantial burden of oral dis-
ease. For companies and professionals, this means 
that the market does not revolve exclusively around 
the most sophisticated technologies: prevention, hy-
giene, restorative dentistry, diagnosis and ongoing 
patient management remain fundamental compon-
ents.

The new major variable: an ageing 
population

While paediatric caries remains an important pub-
lic health challenge, demographic ageing is likely to 
have an even deeper impact on Taiwan’s dental de-
mand in the coming years.

With the share of people aged 65 and over now ex-
ceeding 20%, the profile of the patient entering the 
dental practice is gradually changing. Keeping natural 
teeth for longer also means having to maintain them 
for longer. As age increases, periodontal manage-
ment, restorative dentistry, endodontics, prosthetic 
and implant rehabilitation and, more generally, all 
systems that support the diagnosis, treatment and 
follow-up of patients with more complex clinical con-
ditions become particularly relevant.

Number of NHI-Contracted Hospitals and Clinics

Total Hospitals Clinics
Chinese

Medicine
Hospitals

Chinese
Medicine

Clinics

Dental
Hospitals

Dental
Clinics

Total Medical
Institutions 23,452 469 11,955 4 4,073 1 6,950

Contracted 
Medical

Institutions
21,679 469 10,591 4 3,820 1 6,794

Percentage of
Contracted 
Institutions

92.44% 100% 88.59% 100% 93.79% 100% 97.76%

Source: National Health Insurance Annual Report 2022-2023, Ministry of Health and Welfare
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Here it is important to distinguish data from mar-
ket prospects: this does not mean that each of these 
segments will automatically grow, but demographic 
change creates conditions that may increase the need 
for solutions aimed at maintaining oral function, re-
habilitation and long-term care.

There is also a segment of the population that 
requires specific models of care. Ministry of Health 
and Welfare policies include programmes dedicated 
to people with disabilities and dental services deliv-
ered in care facilities and special education institu-
tions. The picture that emerges is therefore one of 
an increasingly life-course approach to oral health, 
extending from paediatric prevention to the care of 
elderly and vulnerable patients.

The particular challenge of oral cancer

Within Taiwan’s dental landscape, there is also an 
epidemiological issue that deserves specific atten-
tion: oral cancer.

Scientific literature identifies the consumption of 
betel quid, a chewable preparation based on areca 
nut traditionally used in several parts of Asia, togeth-
er with smoking, as one of the major risk factors that 
have contributed to the burden of the disease on the 
island. An analysis of national data from 2000 to 2021 
showed that new cases of oral cancer increased from 
3,378 in 2000 to 8,277 in 2020; in 2021, 3,395 deaths 
were recorded.

Taiwan has developed a specific response through 
organised screening programmes. The initiatives 

began in 2004 and, from 2010, the programme was 
extended to people over the age of 30 belonging to 
high-risk groups, particularly smokers and betel quid 
chewers. In 2020, around 454,000 screenings were 
carried out, leading to the detection of 3,270 pre-
cancerous lesions and 1,095 oral cancers.

A technological market, but not only 
“high-tech”

The natural association between Taiwan and tech-
nology might suggest a dental market dominated ex-
clusively by digitalisation. Intraoral scanners, imaging, 
CAD/CAM, digital workflows, software and manufac-
turing systems certainly find an environment con-
sistent with the country’s broader technological so-
phistication. Yet reducing Taiwan to digital dentistry 
alone would provide an incomplete picture.

Healthcare data in fact reveal three levels of de-
mand operating at the same time.

The first is basic dentistry, supported by the broad 
accessibility of the NHI and the persistent burden of 
diseases such as caries. The second is prevention, in 
which public institutions invest through fluoride pro-
phylaxis, sealant programmes, health education and 
screening. The third is more complex dentistry, which 
is likely to become increasingly important in an age-
ing population and within an increasingly specialised 
professional system.

It is probably the coexistence of these different 
levels that makes Taiwan particularly interesting from 
a B2B perspective. Local dealers have to serve a net-
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international manufacturers enter a market where 
price matters but coexists with a strong familiarity 
with technology; dentists, meanwhile, operate within 
a system in which part of demand is closely integrat-
ed with national health policy.

Entering Taiwan: the role of regulation

For a foreign manufacturer, however, commercial 
interest must be accompanied by a clear understand-
ing of the regulatory framework. In Taiwan, dental 
devices are explicitly included in the medical device 
classification of the Taiwan Food and Drug Admin-
istration (TFDA), which identifies category “F” as 
Dentistry.

The Medical Devices Act establishes the frame-
work for manufacturing, importing and marketing. 
Depending on the category and risk class, devices are 
subject to the applicable registration/listing and mar-
ket approval procedures; for devices requiring regis-
tration, manufacturing or importation cannot begin 
before approval and the relevant licence have been 
obtained. For Class 2 and Class 3 devices, the TFDA 
provides a specific Registration and Market Approval 
procedure.

Importers must also operate within the authori-
sation system: for example, the TFDA specifies that 
registration of an imported device requires docu-
mentation relating to the medical device dealer per-
mit, including authorisation for import activities.

For international companies, therefore, the choice 
and expertise of the local partner take on an im-
portance that goes beyond sales capability alone. 
Distribution, registration, product classification and 
regulatory compliance are all part of the same mar-
ket-access process.

Taiwan as a laboratory for a changing 
dental sector

Taken as a whole, Taiwan offers a particularly inter-
esting picture of how dentistry may evolve in Asia’s 
advanced economies.

On the one hand, there is a population of just over 
23 million, an extensive healthcare network, near-uni-
versal insurance coverage and a high density of pro-
fessionals. On the other, important clinical needs 
remain: dental caries continues to account for a sig-
nificant share of dental activity, oral cancer repre-
sents a specific prevention priority, and population 
ageing is progressively changing the patient profile.

It is precisely this apparent contradiction that 
makes the country interesting. A highly accessible 
healthcare system does not necessarily eliminate 
dental demand: it changes its composition. As people 
live longer, retain more of their natural dentition 
and can access the healthcare system easily, atten-
tion progressively shifts from simply resolving acute 
episodes towards prevention, maintenance and the 
management of increasingly complex treatments.

For manufacturers and dealers, Taiwan should 
therefore not be viewed solely through the size of 
its population or through a generic dental market 
growth indicator. The institutional sources examined 
do not provide sufficiently robust data to assign a re-
liable overall dollar value to Taiwan’s dental market, 
and it is preferable to avoid commercial estimates 

that are difficult to verify. The available indicators, 
however, tell us something perhaps more useful: Tai-
wan has a dense professional ecosystem, a structured 
healthcare system, a rapidly ageing population and a 
highly developed technological culture.

For dentists, this means dealing with increasingly 
complex patients and care pathways. For distribu-
tors, it means operating among a large number of 
professionals, facilities and laboratories with differ-
ent needs. For international manufacturers, finally, 
it means entering a sophisticated market in which 
technology and innovation have room to develop, but 
must respond to concrete clinical needs and fit within 
a precise healthcare and regulatory framework.

Taiwan therefore presents two faces that, rather 
than contradicting one another, are complementary: 
that of an Asian technological powerhouse and that 
of a society facing challenges very similar to those of 
Western economies — ageing, healthcare sustainabil-
ity, prevention and the growing complexity of care. It 
is precisely at the intersection of these two dimen-
sions that the future of Taiwan’s dental sector is tak-
ing shape.
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Beyond the Full Schedule
What AADOM 2026 teaches us about 
building stronger dental practices

Luca Gentili
Dental Office Manager

Returning to the AADOM Conference in Orlando this 
year, I expected to collect new ideas, tools and prac-
tical solutions. I found all of that. But the strongest 
impression came from something larger: seeing an 
entire professional community built around the belief 
that excellent dentistry also requires excellent man-
agement.

With approximately 1,500 attendees - including more 
than 1,000 dental office managers - AADOM 2026 
was not simply a large educational event. It was a visi-
ble demonstration of how seriously the United States 
has learned to value the people who connect clinical 
care, business performance, team leadership and the 
patient experience every day.

Across sessions on key performance indicators, human 
resources, revenue-cycle management, patient com-
munication and organizational culture, one message 
appeared repeatedly: a practice can be clinically excel-
lent and extremely busy, yet still remain operationally 
fragile. The solution is not to make people work harder. 
It is to build clearer systems, measure what matters and 
give teams the tools to take responsibility.

A full schedule can still hide a weak practice

A full calendar is reassuring. Every chair appears oc-
cupied, the phones are ringing and the team is mov-
ing constantly. Yet activity is not the same as effec-
tiveness. A schedule filled with colored blocks can 
conceal cancellations, unused clinical time, low-value 
procedures occupying prime hours and diagnosed 
treatment that was never scheduled.

This was one of the most useful operational lessons 
of the conference. The objective is not simply to fill 
the schedule; it is to use clinical capacity intentionally. 
That requires looking beyond total monthly produc-
tion and asking more precise questions. How many 
chair hours were available? How many were actually 
used? What was produced per hour and per provider? 
How much diagnosed treatment remains unsched-
uled? How many hygiene patients leave without their 
next appointment?

These indicators should never become instruments 
of pressure. Used correctly, they reveal where a pro-
cess is failing and where the organization can im-
prove. A cancellation problem may actually be a con-
firmation problem. Poor case acceptance may reflect 
an unclear clinical-to-administrative transition. Low 
productivity may be caused by the wrong procedures 
being placed in the wrong parts of the day. Numbers 
do not replace management judgment; they make 
that judgment more accurate.

Most people problems are process problems

Another powerful principle at AADOM 2026 was that 
many problems attributed to employees are created 
by systems that were never defined. If expectations 

Luca Gentili with Chavelle Galton-Rice and Jessica 
Cull at the AADOM Conference 2026 in Orlando.
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live only in the manager’s head, inconsistency is in-
evitable. If responsibilities are unclear, accountability 
becomes personal instead of operational.
Written procedures, role-specific indicators and 
regular follow-up allow people to work with greater 
autonomy. One simple method presented in Orlan-
do was the 1-3-1 approach: when bringing a problem 
to a manager, a team member also brings three re-
searched solutions and recommends one. This does 
not remove leadership; it develops judgment through-
out the organization and prevents the manager from 
becoming the answer to every question.

The same logic applies to measurement. When an in-
dicator is healthy, leaders should resist unnecessary 
interference. When it is not, the conversation should 
focus first on the process, the training and the availa-
ble tools. Effective management is not constant con-
trol. It is creating a system in which people under-
stand what success looks like and can contribute to 
achieving it.

Patients accept outcomes, not procedures

AADOM also placed patient communication at the 
center of practice performance. Dentistry has tra-
ditionally followed a scientific sequence: diagnose, 
treatment-plan and present. Clinically, that sequence 
is essential. As a communication model, however, it 
can leave the patient’s real motivation unexplored.
Patients rarely desire a crown, an implant or an align-
er for its own sake. They want to eat comfortably, 
smile without embarrassment, feel confident or pre-
vent a future problem. The team’s task is not to man-
ufacture motivation, but to discover it. That requires 
asking before telling, listening for the outcome the 
patient values and connecting the recommendation 
to that outcome.

This is also why the transition from the clinical team 
to the financial coordinator should be more than a 
handoff. It should be a relationship link: the patient’s 
concerns, priorities and reasons for proceeding must 
travel with them. Fees can then be explained clearly 
and confidently in the context of value, with financial 
options that reduce friction without weakening clin-
ical ethics. Ethical persuasion helps patients act on 
their own goals; manipulation serves the practice at 
the patient’s expense. The distinction is intent.

Culture happens by design, or by default

The conference’s most important lessons were not 
only financial. Sessions on leadership and human re-
sources repeatedly returned to clarity, consistency 
and fairness. Culture is not defined by slogans or oc-
casional rewards. It is revealed in how expectations 
are communicated, how policies are applied, how mis-
takes are addressed and how team members feel on 
Sunday when they think about returning on Monday.
A healthy culture therefore requires written expec-
tations, structured onboarding, frequent feedback 
and leaders willing to separate observable facts from 
the stories they create about them. Fairness does not 
mean treating every person identically; it means ap-
plying the same decision-making process consistently 
and being able to explain it transparently.

This is the difference between a culture by default 
and a culture by design. Priorities become processes, 
processes become daily behaviors and daily behaviors 
eventually become the identity of the organization.

A lesson that travels beyond America

The American and European dental markets are not 
identical. Insurance systems, professional roles, reg-
ulations and patient expectations differ significantly. 
The systems cannot always be copied, but the man-
agement principles can be translated.

That is what makes AADOM relevant far beyond the 
United States. Its value lies not only in the techniques 
shared from a stage, but in the professional identity it 
has helped build: the dental office manager as a lead-
er who protects clinical time, develops people, reads 
the numbers and safeguards the patient journey.

I returned from Orlando with practical tools, but 
above all with renewed confidence in an idea I have 
pursued for years: the business side of dentistry does 
not compete with patient care. When managed cor-
rectly, it protects it. AADOM 2026 celebrated office 
managers while demonstrating something even larg-
er - modern dentistry needs professionals capable 
of connecting people, processes, numbers and care. 
Clinical excellence remains the foundation. Strong 
management is what allows that excellence to be-
come consistent, sustainable and scalable.
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Beyond the Booth: 
How Veterinary Dentistry 
Exhibitions Are Changing

Dr. Vanessa Carvalho, MSc, PhD and post-doctorate 
in Veterinary Dentistry, discusses how congresses 
and exhibitions are evolving, from interactive booths 
and new technologies to changing attendee expec-
tations and business opportunities. The interview is 
conducted by Paul Wilson, who brings extensive in-
ternational experience in congresses, events and pro-
fessional partnerships and has directed Global Health 
Congresses in over 15 countries.

1. How important are Conferences and Exhibitions 
to you and your organization and why?

The purpose of a congress is to provide education 
and updates on relevant topics, with the aim of adding 
value to and improving participants’ professional and 
personal development. They are extremely impor-
tant, as advances in technology and the development 
of new materials contribute to better professional 
outcomes. Direct contact between participants and 
companies in the field is essential for introducing and 
promoting new technologies.

2. How do exhibitions differ now from 15 years 
ago.

Today, I see increasingly larger exhibitions, with great-
er competition and, consequently, more opportuni-
ties for both buying and selling. Companies are also 
investing more in interactive booths, where prod-
ucts and materials can be demonstrated live, provid-
ing congress participants with a more engaging and 
hands-on experience.

3. Do you seek to interact with exhibitors? And do 
they generally reach out prior and post event?

Yes. I have a very good relationship and interaction 
with exhibitors in my field, and some of them main-
tain contact with me both before and after the event.

4. What was the most inspiring conference you 
attended and why?

The most inspiring conference was one I helped or-
ganize as Social Director of the Brazilian Veterinary 
Dentistry Association (ABOV). The 10th World Vet-
erinary Dental Congress was held in Guarujá, Brazil, 
in 2007, at the Jequitimar Hotel. It brought together 
leading Brazilian and international professionals and 
featured wonderful social events and parties that 
participants still remember fondly today.

Paul Wilson, Interview host
Directed Global Health Congresses in over 15 Countries and has also designed and managed International 
Oral Health Partnerships. A former Aviation Planning Engineer and Advisory board member of PCMA and 
ESG Advocate

Dr. Vanessa Carvalho
Ms, PhD and Post Doctorate in Veterinary Dentistry

Vanessa@smile4pets.com.br

Paul Wilson
paul.wilson@brascoadvisors.com
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5. Why should professionals attend and be en-
couraged to attend conferences?

Because conferences provide an excellent opportuni-
ty to reconnect with former and current profession-
al colleagues, exchange experiences, stay up to date 
through high-level lectures, and explore valuable 
business opportunities with exhibitors.

6. What innovative attendance tools or activities 
have recently impressed you?

Video-based lectures have attracted considerable in-
terest from participants, as have interactive booths 
offering mini-courses and giveaways. Large LED dis-
plays at exhibitions have also been very effective in 
attracting participants to exhibitors’ booths and cre-
ating a more engaging experience.

7. What recent exhibition observation has most 
disappointed you?

What has disappointed me most is the restriction on 
selling products directly at exhibitions, particularly at 
international events. This can be especially frustrat-
ing for international attendees, who may not have the 
opportunity to purchase those products later in their 
own countries.

8. Has the participating landscape changed and 
why is that?

Yes. Today’s participants tend to look for faster an-
swers and more immediate results. They expect 
greater use of technology, more convenient and en-
gaging lecture presentations, and easier and more 
flexible payment options when purchasing products.

9. One tip for any exhibitors reading this? 

My advice would be to have a well-trained team capa-
ble of demonstrating products and, whenever possi-
ble, allowing participants to test them on models or 
mannequins. Exhibitors should also consider offering 
credit-card instalment payment options, which are 
very common in Brazil but much less available at in-
ternational exhibitions.

10. How “Green” are the exhibitions you attend?

It is difficult for me to say. Sustainability initiatives 
have not particularly caught my attention at the most 
recent events I have attended.
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Celebrating Excellence in Sustainability and 
Social Responsibility in Oral Health Education

ADEE, EDSA, and Henry Schein announce Université 
Paris Cité, France, and University of Dundee, UK, as 
winners of the 2026 Oral Health Professional Educa-
tors’ Awards

The Association for Dental Education in Europe 
(ADEE), the European Dental Students’ Association 
(EDSA), and Henry Schein announce the winners of 
the 2026 Oral Health Professional Educators’ Awards. 

Category 1: Oral Health Professional Educators’ 
“Practice Green™” Award (Environmental Sus-
tainability)

The Oral Health Professional Educators’ “Practice 
Green™” Award recognises an ADEE member insti-
tution for its commitment to sustainability across 
education, clinical care, and operations. The award 
celebrates initiatives such as sustainable campus 
management, eco-conscious procurement, and the 
integration of sustainability principles into educa-
tional programmes.

Thanks to its “Dental Ecolabel” project, the Université 
Paris Cité - France, was chosen the winner of the Oral 
Health Professional Educators’ “Practice Green™” 
Award. The project involves over 1,000 undergrad-
uate dental students across six clinical settings. The 
Ecolable framework strives not only to reduce car-
bon, waste, and improve recycling, but primarily to 
raise awareness of the importance of sustainable 
dental practice, encouraging continuous improve-
ment and a new mindset among graduates and staff 
around the responsibilities and impact of sustainable 
and ethical care.

Category 2: Oral Health Professional Educators’ 
“Social Excellence” Award (Social Responsibility)

The ‘Social Excellence’ Award recognises an ADEE 
member institution that is making a positive differ-
ence through social responsibility across education, 
clinical practice, and operations and helps health hap-
pen by recognising improvements in social health out-
comes for communities and patients. The award cele-
brates initiatives that expand access to care, promote 
inclusion, and support underserved communities.

The University of Dundee - UK developed the Dental 
Connect project to address oral health inequalities 
through community engagement and social respon-
sibility. Co-created with students and community 
partners, the initiative improves oral health among 
vulnerable groups while fostering collaborative 
learning and social purpose. Since its inception, the 
project has delivered more than 2,500 interventions 

and 78 large-scale events. Its work continues to grow 
through partnerships such as Smile Train and the 
development of dental comics to help communicate 
with service users.

Now in its fourth year, the programme recognises 
ADEE member institutions for innovative initiatives 
that integrate sustainability and social responsibility 
into education, research, clinical practice, and com-
munity engagement. By highlighting these best prac-
tices, the programme aims to inspire lasting positive 
impact in oral health education and the communities 
they serve.

Quotes

Prof. Ivan Alajbeg, ADEE President, comment-
ed: “We are delighted to congratulate the 
Université Paris Cité and the University of 
Dundee on their outstanding achievements 
and the impact of their projects in advancing 
environmental sustainability and social excel-
lence.”

EDSA Treasurer, Angeliki Anna Gkinosati, 
stated: “We are very pleased to support the 
continuation of the Oral Health Profession-
al Educators’ Awards and congratulate this 
year’s winners. As future oral health profes-
sionals, we believe education should prepare 
us to provide excellent clinical care and at the 
same time to understand our responsibility 
towards society and the environment.”

Victoria Goodall, Vice President, Managing 
Director U.K. and Ireland, Distribution and 
Marketing EMEA, at Henry Schein, added: 
“We warmly congratulate this year’s winners 
on their outstanding achievements. Their 
projects are a great example of the creative 
and impactful ideas that can help drive pos-
itive change and inspire a more sustainable 
and socially responsible future for oral health. 
They also underline the importance of coop-
eration to help us form a healthier future for 
all of us - together.”

The Practice Green Award and Social Excellence 
Award are part of Henry Schein Cares, Henry Schein’s 
global corporate citizenship programme, which is cel-
ebrating its 25th anniversary this year. Through Henry 
Schein Cares, the Company works to create positive 
change across five key areas, including expanding ac-
cess to health care, advancing innovation, empower-
ing Team Schein, building strong relationships, and 
sustaining the planet.
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About ADEE 
 
Founded in 1975, The Association for Dental Education 
in Europe (ADEE) brings together a broad-based mem-
bership across Europe comprised of dental schools, spe-
cialist societies and national associations concerned with 
dental education. ADEE is committed to the advance-
ment of the highest level of health care for all people 
of Europe through its mission statements and by fo-
cusing on the standardisation and advancement of oral 
health  professionals’  education. It draws membership 
from within the WHO Europe Region and beyond.   
 
About EDSA 
 
The European Dental Students’ Association (EDSA) 
was founded in 1988 and currently  represents  more 
than 70,000 dental students from 182 dental schools 
in 33 different countries. EDSA is a not-for-profit and 
independent  organisation  that is open to all local or 
national dental students’ associations in the Europe-
an region. 
 
About Henry Schein, Inc.   
  
Henry Schein, Inc. (Nasdaq: HSIC) is a products, 
services, and technology platforms company for 
healthcare customers. With  more than  25,000 Team 
Schein Members worldwide, the Company’s network 
of trusted advisors provides more than 1 million cus-
tomers globally with more than 300 valued solutions 
that help improve operational success and clinical 
outcomes. The Company´s Business, Clinical, Tech-

nology, and Supply Chain solutions help office-based 
dental and medical practitioners work more effi-
ciently so they can provide quality care more effec-
tively. These solutions also support dental laborato-
ries, government and institutional health care clinics, 
as well as other alternate care sites. Henry Schein op-
erates through a centralised and automated distribu-
tion network, with a selection of more than 300,000 
branded products and Henry Schein corporate brand 
products in its distribution centers. A FORTUNE 500 
Company and a member of the S&P 500® index, Hen-
ry Schein is headquartered in Melville, N.Y., and has 
operations or affiliates in 34 countries and territories.   
 
For more information, visit Henry Schein at 
www.henryschein.com.

ADEE
Denis Murphy, Chief Administrative Officer
Email: denis.murphy@adee.org
Phone: +353 86 816 9729
EDSA 
Saulė Skinkyte, President 
European Dental Students’ Association	  
Email: president@edsaweb.org
Henry Schein
Stefanie Fleige 
Director, Corporate Media Relations EMEA
Email: stefanie.fleige@henryschein.de 
Phone: +49 172 6433548
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IDM – International Dental Manufacturers
Source of dental information for a global level playing field

The International Dental Manufacturers (IDM) held its 
General Assembly on 5 September 2026 during the FDI 
World Dental Congress in Prague, Czech Republic. Mem-
bers from the member associations participated in per-
son and virtually.

New Board of Officers 2026–2028
The General Assembly unanimously elected the following 
Board of Officers for the 2026–2028 term:
•	 President: Olaf Sauerbier (VOCO GmbH, Europe / FIDE)
•	 President-Elect: Tim Long (A-dec Inc., USA / DTA)
•	 Vice President: Yutaka Shinozaki (GC Corporation, Ja-

pan / JDTA)
•	 Immediate Past President: Samantha Cheetham (SDI 

Limited, Australia / ADIA)
Mr. Sauerbier, who also serves as President of FIDE – The 
Federation of the European Dental Industry, succeeds Sa-
mantha Cheetham, who has led IDM since September 2024.
“As IDM President, my priorities are clear: we must address 
the growing regulatory burden that threatens innovation 
and product availability, and we must take a firm stand 
against counterfeit dental products that put patients at risk. 
IDM will be the voice of the industry on both fronts,” said 
Mr. Sauerbier.

Key Topics
The General Assembly addressed a broad range of issues 
facing the global dental manufacturing industry, including:

•	 Regulatory burden:  The increasing complexity and 
divergence of regulatory frameworks across regions, 
which raise costs, slow innovation and may limit product 
availability for patients

•	 Counterfeit products: The growing threat of counter-
feit dental products posing risks to patient safety and 
undermining legitimate manufacturers

•	 Global oral health: Updates from the World Health Or-
ganization (WHO) and the FDI World Dental Federation 

About IDM
IDM represents approximately 1,900 dental manufacturers 
and suppliers across Europe, the United States, Canada, 
Brazil, Japan, Mexico and Australia through its seven mem-
ber associations: ABIMO, ADIA, AMIC, DIAC, DTA, FIDE and 
JDTA. IDM advocates for the interests of the global dental 
manufacturing industry with governments, international 
organizations and the dental profession.

Next Meeting
The next IDM General Assembly will be held on Thursday, 18 
March 2027, during IDS – the International Dental Show – in 
Cologne, Germany.

Contact:
 IDM – International Dental Manufacturers
 www.idm-vox.org

b

Olaf Sauerbier, Elected New President of IDM at General Assembly in Prague





distributors wall
Looking for distributors?
Interested in dealing new products and improve your business? These pages are for you: 
announcements of companies and distributors searching for each other.
Your next partner is already waiting for you. Write us to be in the next issue*:
B classified@infodent.com

Looking for 
Products
Infodent International 
advertisers

Looking for 
Products

Looking for 
Distributors
Infodent International 
advertisers

Looking for 
Distributors

Miscellaneous
Infodent International 
advertisers

Miscellaneous

Microcopy is a global leader in rotary instruments—offering premium pre-sterilized 
burs, polishers, saliva absorbents, and more. Available in over 60 countries, we seek new 
distributors to join our growing network. Deliver high-end, precise, and reliable dental 
products to your customers. 
Visit MicrocopyIntl.com or contact sales@microcopyintl.com.

F www.MicrocopyIntl.com
B sales@microcopyintl.com

*Always free
 for distributors

All classifieds we receive
will be verified. Any fraud
or incorrect behaviour will 
be reported to competent 
international authorities.

As a consulting agency
we can only guarantee the 
reliability of classifieds 
carrying our infodent 
world logo, since they
are our customers and 
we are aware of their 
proven seriousness

Dental Tech - Dental implant manufacturer for over 49 years.
We are looking for sales agents in Italy and exclusive distributors in Europe and in the world of 
our dental implant systems and biomaterial line.
Our aim is to create and consolidate strong and close long-term relationships with our 
distributors nationally and internationally.

F www.dentaltechitalia.com  F www.dentaltechworldwide.com
B info@dental-tech.it  B info@dentaltechworldwide.com
B + 39  02 96720174

Drive Air, an Italian manufacturer of silicone hoses, is seeking partnerships across the 
dental industry, offering reliable and durable components. Whether you are a dental 
unit manufacturer needing to support the development of your new unit models, or 
a professional technician requiring a dependable source for dental units repair and 
maintenance.

F www.driveair.eu
B mail@driveair.eu

Tribest is one of dental disposable manufacturers and exporters in China. Various of prod-
ucts we have ISO, MDR certificate that can help you enjoy one step purchasing to save your 
time, energy, money.  
We are looking for exclusive “TRIBEST” brand agent all over the world based on win-win 
situation. With us your money in safe and your business in safe.

F www.tribestdental.com
B kevin@tribest.cn
B +86-511-88092762
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Get new Dealers
and Manufacturers

Contacts Worldwide

Get new Dealers
and Manufacturers

Contacts Worldwide
infodent@infodent.com



SC PRECISION TURNING
Experience of over 20 years in the development and manufacture of medical components 
and dental implants based on customer designs. We combine technical expertise, advanced 
technologies, and rigorous quality controls to deliver reliable, precise, and timely solutions.
From project to production, we guarantee complete confidentiality and adherence to the 
highest quality standards. 

F www.scprecisionturning.it
B info@scprecisionturning.it

ICANCLAVE 
We focus on design and manufacture a wide range of autoclaves since many years ago, are 
looking for partners all of the world. Welcome to working together with you. 
Please contact us as blow:

F www.icanclave.com
B sales@icanclave.com

Andrew Medical designs and manufactures NEXOS 3D-printed dental implants at its own 
site near Milan, Italy. Made in Grade 5 titanium, each implant combines a solid core and a porous 
trabecular structure as one monobloc piece, mimicking the architecture of natural bone: a 
true three-dimensional surface, built in, not applied as a treatment. A conical connection with 
platform switching completes the design. The technology is patented and the implants are CE-
marked under the EU Medical Device Regulation (MDR 2017/745).

Peer-reviewed in vitro studies of our surface report a favourable bone-cell response and 
lower bacterial colonisation than machined titanium.

Our Private Label and OEM programmes let partners offer this technology under their own 
brand, with a choice of connections. A full range of surgical instruments and prosthetic com-
ponents completes the system, with stock ready to ship.

F https://andrewmedical.com
B info@andrewmedical.com

CINGOL Group focused on Ergonomics Dental Unit & related Dental Equipment design 
and manufacture, dedicated to improve dentists work efficiency and patients use experi-
ence, products obtained 120 registered invention patents & approved by CE and ISO:13485.
We’re looking for DISTRIBUTORS Globally. 

F www.cingol.com
B cingol@cingol.com
B +86-18925932717 Whatsapp/Wechat

SPIRODENTAL is looking for new partners worldwide with technical knowledge of hand-
piece repair. We offer you the opportunity to work with a trustful supplier, get technical 
support with your repairs and have access to thousands of compatible parts for turbine, 
contrangle and motor repair.

F www.spiroteh.com
B info@spiroteh.com
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We are looking to distribute medical and dental equipment for hospitals and clinics.
We are interested in the entire range of ICU equipment and dental units. 
We need glass ionomer cements, luting composites, anesthesia products, X-ray films, latex 
gloves, needles, and alginate for Pakistan.

Nadeem And Co	
Pakistan	
B nadeemandco@hotmail.com

We are MOKHLES M.M. ATTIA, a leading company specializing in the import and trade of 
dental laboratory supplies. We have been operating in Egypt since 1943.

MOKHLES M.M. ATTIA	
Egypt	
B mokhles100@link.net
B mokhlessmokhtar@gmail.com

We import all laboratory materials and equipment, except for CAD/CAM.

CAD/CAM Morvarid Sefid Iranian
B alivafa1405ai1@gmail.com

We have been active in the dental laboratory market for more than 40 years.

Tedea, Tecnicos Dentales Asociados, C.A.
Venezuela	
B tedea072@gmail.com

My name is Dr. Antonio Fernández, Director of Innovadent, a Uruguayan company specia-
lizing in the import and distribution of dental products and supplies.
Innovadent is currently expanding its product portfolio and is looking to establish long-
term business relationships with manufacturers and companies in the dental sector that 
offer high-quality products and competitive terms.

Innovadent
Uruguay	
B innovadentuy@gmail.com

Our company is looking for a manufacturing company for the above product for distribu-
tion in Ghana and other West African countries. The company should be willing to give us 
the necessary supporting documents for registering with the FDA in Ghana. We’re ready 
to bear the cost of registration. Companies outside India are preferred. 

Sunesis Medical Supplies Ltd
B sunesismed@gmail.com
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november 2026

S 24 - 28 / 11

S paris, france

The French Dental Association 
Annual Meeting

Organiser: Association Dentaire 
Francaise
22 Av de la Grande Arnée
75 017 Paris
France
Phone: +33 1 58 22 17 10
Email: adf@adf.asso.fr
Website: www.adf.asso.fr

Venue: Palais des Congrès
Add: 2 place de la Porte Maillot
75017 Paris
France

F www.adfcongres.com/en

ADF
2026

november 2026

S 27 - 28 / 11

S bologna, italy

36° National Congress

Organizational Secretariat:
AIDI - Associazione Igienisti Dentali 
Italiani
c/o OIC S.r.l.
Viale Giovine Italia 17
50121 Firenze
Italy
Phone: +39 055 5035328/332
Email: aidi@oic.it

Venue: Hotel Savoia Regency
Bologna
Italy

F www.aiditalia.it

AIDI
2026

november 2026

S 27 / 11 - 01 / 12

S new york, usa

102nd Annual Session
- Meeting Dates: Nov. 27th - Dec. 1st

- Exhibit Dates: Nov. 29th - Dec. 1st

Greater New York Dental Meeting
200 W. 41st Street, Suite 1101
New York, NY 10036
Tel: +1 212 398 6922
Fax +1 212 398 6934
E-mail: info@gnydm.com
Website: www.gnydm.com

Exhibits Manager: Ms. Carla M. Borg
E-mail: exhibits@gnydm.com
Exhibition venue: Jacob K. Javits 
Convention Center
11th Ave b/w 34th & 39th Street
New York, NY 10001, USA

F www.gnydm.com

GNYDM
2026

visit us

Booth 1621

trade shows calendar
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01/01 - 31/12 - Smart Medical Fair
The international virtual medical trade fair
F www.smartmedicalfair.com
Organized by Infodent & Infomedix International
The platform virtually connects manufacturers with a global audience.
For further informations, visit Infodent & Infomedix International booth!
F www.smartmedicalfair.com/stand/h5p1b0z2218

december 2026

S 04 - 06 / 12

S new delhi, india

60th Indian Orthodontic Conference

Email: 
secretary60thiocdelhi@gmail.com
Phone: +91 74161 73737

Venue: Bharat Mandapam
New Delhi
India

F https://60thioc.com/

IOC
2026

december 2026

S 09 - 11 / 12

S shenzhen, china

Shenzhen International Dental 
High-Tech Expo 

Contact: Shenzhen Asia-Pacific Dental 
High-Tech Expo Secretariat
Guangzhou Rihui Exhibition Service 
Co,.LTD.
Ms. Joanna Guo
Email: szdentalexpo@163.com
Cellphone & Wechat: 
+86 18825066285

Venue: Shenzhen World Exhibition & 
Convention Center
Shenzhen
China

F www.szdental.com.cn/index.php

SDHE 
2026

december 2026

S 11 - 13 / 12

S seoul, south korea

8th Korean International 
Dental Exhibition 

Organized by:
Secretariat Korea Dental Trade 
Association
601, Dental Plaza B/D, 83
Bongrae-Dong 1ga
Jung-gu, Seoul
Korea
Tel. +82 2 754 5921
Fax. +82 2 774 5706
E-mail: kdx@kdx.co.kr
Website: www.kdxkorea.co.kr

Venue: COEX
Seoul
Korea, South
Belgium

F www.kdxkorea.co.kr

KDX
2026
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january 2027

S 21 - 23 / 01

S denver, u.s.a.

Metropolitan Denver Dental Society
925 Lincoln Street,
Unit B,
Denver, CO 80203
USA
Phone: +1 303 488 9700
Fax: +1 303 488 0177

Venue: Colorado Convention Center
Denver, CO
USA

F https://rmdconline.com/

RMDC 
2027

december 2026

S 16 - 18 / 12

S bangkok, thailand

122nd Edition - Dental Association 
of Thailand 

Contact:
thaidentalnet@gmail.com
thaidental@thaidental.or.th

Venue: Centara Grand at CentralWorld
World Ballroom, 23rd floor
Bangkok
Thailand

F www.thaidental.or.th

DAT
2026

january 2027

S 19 - 21 / 01

S dubai, u.a.e.

Rocky Mountain Dental Convention 

Organised by: INDEX Conferences & 
Exhibitions
Road D-62, Opposite to Nad Al Hamar
P.O. Box: 13636, Dubai - UAE
Phone: +971 4 5208888
Email: info@aeedc.com
Website: www.aeedc.com

Venue: Dubai International Convention 
and Exhibition Centre
Dubai
UAE

F https://aeedc.com/

AEEDC 
2027

visit us

Hall 4, Booth 406
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SECOND DISTRICT & NEW YORK COUNTY DENTAL SOCIETIES

JACOB K. JAVITS CONVENTION CENTER  |  NEW YORK CITY, NY

MEETING DATES EXHIBIT DATES
NOV 27  DEC 1, 2026 NOV 29  DEC 1, 2026

No Pre Registration Fee | Free CE Daily
More 2-Hour Seminars
No Wednesday Education & Exhibits

www.GNYDM.com

PREMIER DENTAL EVENT
POWERFUL EDUCATION 
MEANINGFUL CONNECTIONS 
SOMETHING FOR EVERYONE

QR CODE



january 2027

S 28 - 30 / 01

S cairo, egypt

Organised by: Eventova for Dental 
Conferences & Exhibitions Company
Email: Info@idexevent.com

IDEX App: http://idexevent.app.link

Venue: InterContinental City Stars
Cairo
Egypt

F https://jan26.idexevent.com/

IDEX Egypt 
2027

INTERNATIONAL

dental community business worldwide

january 2027

S 27 - 30 / 01

S são paulo, brazil

The 44th Sao Paulo International 
Dental Meeting 

Organiser: APCD - Paulista 
Association of Dental Surgeons
Rua Voluntarios da Patria, 547 
Santana
Sao Paulo - SP - 02011-000
Phone: +55 11 2223 2300 / 2223-2301
Email: secretaria.decofe@
apcdcentral.com.br
Website: www.apcd.org.br

Attendees Support Service:
Email: atendimento.congressista@
apcdcentral.com.br
WhatsApp: +55 11 97548-0837

Venue: Expo Center Norte
Rua José Bernardo Pinto, 333 
Vila Guilherme
São Paulo
Brazil

F www.ciosp.com.br

CIOSP
2027

february 2027

S 04 - 06 / 02

S palm springs, u.s.a.

ICOI Central Office
One Bridge Plaza N, Suite 950
Fort Lee, New Jersey 07024
USA
Phone: +1 973 783 6300
Email: icoi@dentalimplants.co

Venue: to be announced

F https://imis.icoi.org/

ICOI Winter Implant 
Symposium 2027
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INTERNATIONAL

dental community business worldwide



february 2027

S 06 - 07 / 02

S kolkata, india

Organised by: Association of Dental 
Industry and Trade of India

Venue: Milan Mela
Kolkata
India

F www.aditidental.co.in

Expodent 
Kolkata 2027

march 2027

S 16 - 20 / 03

S cologne, germany

42nd International Dental Show 
(Biennial Meeting)

Organised by VDDI - Verband der 
Deutschen Dental-Industrie e.V.
Aachener Str. 1053-1055
50858 Koeln
Phone: +49 221 50 06 87 -0
Fax: +49 221 50 06 87 -21
E-mail: info@vddi.de
Website: www.vddi.de
www.ids-cologne.de

Venue: Koeln Messe/Deutz
Cologne
Germany

F www.english.ids-cologne.de

IDS
2027

visit us

Hall 4.1, Booth B98-C99

march 2027

S 03 - 06 / 03

S guangzhou, china

32nd International Expo
Organised by: Guangdong International 
Science and Technology Exhibition Co., Ltd.
8th floor, Xinghe Asian Financial Center, 207-
213, Dongfeng West Road, Yuexiu District
Guangzhou, Guangdong Province, China
Visiting Contact:
Tel:86-20- 8356 1589
Email: dentalvisit@ste.cn
Exhibiting Contact:
Tel: 86-20- 8354 9150
Email: dental@ste.cn
Venue: Area D, China Import and Export 
Fair Pazhou Complex, Guangzhou City, 
China
166 Yue Jiang Zhong Road, Haizhu 
District, Guangzhou City, Guangdong 
Province, China

F www.dentalsouthchina.com

Dental South 
China 2027

visit us at:

Booth
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Download now your free copy of

www.implant-book.com // implantbook@infodent.com

Are you a professional and up-to-date 		
	 dentist or dealer?

Do you want to discover all the 
novelties about implantology?

Edited by®
Infodent
Infomedix
International
Publishing & 
Consulting House



A Long-Term Mission 
in Madagascar

In 2018, Modern Dental Care Foun-
dation started a long-term dental care 
project in Madagascar with Modern 
Dental Europe, to provide oral health 
care and prevention to the local people 
in a sustainable and effective manner. 
Starting from 2022, Modern Dental 
Global Foundation joined hands alto-
gether to recruit volunteers and pro-
mote the campaign in Asia.

The project focused the first year on 
the oral health of the residents of Sakay 
and its surrounding villages. Due to the 
great enthusiasm of the attending den-
tists, the second project started in 2019, 
focusing on the oral health of the street 
kids of Madagascar and their families.

Sakay is located in the south of Mad-
agascar. Together with its surrounding 
villages, which lay within a radius of 30 
kilometers, Sakay counts a total of 30,000 
inhabitants. Almost all of these inhabit-
ants live in poverty. It is very clear that 
the necessity of dental help in this area is 
much needed. 

​
In October 2025, Modern Dental Care 

Foundation (MDCF) completed the 8th 

Madagascar Dental Mission with six pas-
sionate dentists from across Europe and 
one from Australia. The dedicated team 
of international and Malagasy dentists 
treated 437 patients in a week, performing 
teeth extractions, larger fillings, sealants, 
scaling and other treatments

In addition to their clinical work, the 
team visited a local school, distributing 
toothbrushes and toothpaste while teach-
ing children proper brushing techniques. 
This hands-on education continues MD-
CF’s long-term preventive initiative, help-
ing children build sustainable oral hygiene 
habits for life

“Our focus on prevention and edu-
cation is just as vital as the treatments 
themselves,” said Torsten Schwafert, CEO 
of Modern Dental Europe. “By empower-
ing children with knowledge and tools, we 
aim to reduce future dental problems and 
promote lasting oral health.”  

In the upcoming years, MDCF plans, at 
least twice a year, a mission to this area. 
By repeatedly visiting Sakay on a regular 
basis, we could go beyond the treatment 
of pain complaints. 
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www.mdgf.org/madagascar-volunteer-trip
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DISCOVER THE
NEW ERA  OF

UGIN DENTAIRE

DISCOVER THE
NEW ERA  OF

UGIN DENTAIRE

Advanced heating
performances 
Consistent & reliable results 
Customizable & intuitive
interface 
Ideal for small spaces 

State-of-the-art technology 
Fast sintering cycles
starting from just one hour 
Compact and ergonomic
design, ideal for small
spaces

Designed for the
production of both thin
orthodontic aligners and
thicker mouthguards
Precise and versatile 
Intuitive interface 
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